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BPI meeting on 

chart hype row 

AN EMERGENCY council meeting 
of the BPI was being held in London 
this week following the new 
allegations of chart hyping revealed 
in tour national newspapers during 
the past six days. And director 
general Geoffrey Bridge was inviting 
the newspapers concerned to send 
him documentary evidence of their 
allegations, which would then be 
studied by lawyers. 

"Depending on the strength of 
thai evidence we will then take legal 
advice on what further action may 
be necessary," added Mr Bridge. If 
the BPI lawyers feel that there is 

Queen, Dee, 

Reid split 

confirmed 
by VAL FALLOON 

JOHN REID has now confirmed his 
management split with Queen and 
Kiki Dee, and his intention to build 
up the Rocket Record label. 

Reid this week issued a statement 
which said, "John Reid and Queen 
announced that they have amicably 
agreed to terminate their 
management contract, as from the 
beginning of February.'' 

The group has been managed by 
Reid since September 1975. and he 
told Music Week. "Queen will now 
be taking over their own 
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evidence that the law has been 
broken then the papers will be 
forwarded to the Director of Public 
Prosecutions. 

The Sun, Daily Mirror, Daily 
Express and Sunday Times all 
carried stories alleging that various 
records on various labels during the 
past year have entered the BMRB 
singles chart as a result of hyping — 
either through teams of people 
buying reocrds out of known chart 
return shops or by record company 
salesmen "ticking up" extra sales on 
certain shops' chart return books 
(falsifying sales returns). 

The Sunday Times claimed to 
have documents showing how three 
specific singles were "bought" into 
the charts and they name two 
companies. "Our investigation 
shows that Campus General Trading 
in the Fulham Road in conjunction 
with Marketforce, in Dalston Lane, 
El, have posted records to 375 
'chart return shops' and have 
themselves bought them back using 
a nationwide network of housewives 
and students." wrote the Sunday 
Times. 

The three records claimed by the 
Sunday Times to have been 
successfully "hyped" into the chart 
were: The Crunch by the Rah Band 
on the Good Earth label, You Don't 
Have To Be A Star by Marilyn 
McCoo and Billy Davis on Anchor 
and Reaching For The World by 
Harold Mclvin and the Blue Notes 
on ABC. 

The Daily Mirror's series of 
articles began on Monday with 
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Dooley cheque 

for charities 
MUSIC WEEK'S first Dooley 
Awards presentation and dinner at 
the Savoy Hotel last week was a 
resounding success and already a 
bigger venue has been booked for 
next year's event in view of the large 
number of people who were unable 
to obtain tickets this year. Although 
unable to attend the dinner, Abba 
were in London later in the week for 
the premiere of Abba The Movie 
and took the opportunity to accept 
their awards (above) from MW 
editor Rodney Burbeck. Abba 
scooped three of the awards: for top 
group in the album chart 
performance section, for number 
one album, Arrival, and Benni 
Anderson and Bjorn Ulvaeus shared 
a Dooley for top album producers of 
the year. Proceeds from the event 

industry caution over TV albums 

were donated to charity (sec photo, 
right) and MW publishing director 
Peter Wilkinson (right) is pictured 
presenting a cheque for £1,000 to 
Steve Gottlieb on behalf of the 

Variety Club of Great Britain. 
Martin Williams (centre) accepted a 
cheque for £500 for the Musicians' 
Benevolent Club, (more photos pp 
10 + 12). 

by CHRIS WHITE and 
IN DIRECT contrast to last year's 
post-Christmas television album 
market, when both the tv 
merchandisers and major record 
companies used the period to take 
full advantage of the record token 
trade, companies this Spring 
appear to have been keeping a low 
profile on tv promotion. 

This week's Music Week Top 50 
includes 12 albums which have 
received small-screen advertising, 
compared with 18 albums the same 
week last year; and it is significant 
that most of the LPs in the current 
chart received their initial tv 
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TERRI ANDERSON 
promotion before Christmas. Only 
five have had their first television 
push since the New Year. 

These include the Beatles' Love 
Songs 2LP set (released last 
autumn); Andy Williams' 
Reflections; Country Boy Meets 
Country Girl on Warwick, and 
Crystal Gayle's We Must Believe In 
Magic; which was given a regional 
push by United Artists. 

K-Tel is leading the way so far as 
the tv merchandisers are concerned, 
with four albums — Disco Fever, 
Feelings, 40 Number One Hits and 
Gladys Knight's 30 Greatest — in 
the Top 50; rival Arcade is 
conspicuous by its absence; while 
Ronco has one just outside the Top 
50 with Black Joy. 

The general mood among record 
companies is one of caution, and the 
policy of selectivity is likely to 
continue between now and spring. In 
the words of Tony Johnson, 
managing director of K-Tcl: "We're 
all treading very carefully." He felt 
that the tv market is very flat at the/ 
moment. "I think that maybe one 
reason is because everyone js 
determined that there shouldn't be a 
repetition of last year's events when 
there were many clashing tv albums 
around — at one lime there was 
something like four albums 

featuring pianists all being promoted 
on television. Obviously it meant 
that everyone lost out in the end, 
and people have learnt from those 
mistakes. At the moment the only 
LP with shich we arc going all-out is 
Disco Stars, and we arc testing Vince 
Hill's That Loving Feeling (a 
compilation of 20 love songs) in 
certain areas." 

MSD chief Ian Miles agreed that 
companies were exercising some 
degree of caution. "Since Christmas 
the market hasn't been too bad and 
back catalogue items have sold 
particularly well. However rate 
cards are very much at the top end at 
the moment with the result that 
companies are holding back on their 
releases. Costs are unbelievably 
high, and they are going to have to 
level out, otherwise companies will 
be driven off the tube." He added 
that he had three LPs planned for 
between now and April. The 
company has just released The Fonz 
album {Music Week, February 18) 
apd will be going ahead with one 
national campaign featuring a major 
star, and two test campaigns. 

Ronco has two tv albums lined up 
for release — a disco hits package 
called Boogie Nights featuring 
recordings licensed from CBS, Epic 
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Dealer offer in CBS masterplan 
^cci v fdi i nwirs 

SPECIAL RATES of discouni arc 
being offered to dealers who 
participate in the new CBS 
Masterplan campaign, which will 
promote best-sellers from CBS 
classical catalogue. It includes 60 
mid-price titles. 60 full-price titles, 
25 boxed-sets and 35 cassette 
releases. 

Dealers will be able to choose any 
one of three plans, and can also 
order any title that they require. 
Plan A involves 50 mid-price 
releases, 50 full-price and 10 boxed- 
set, with an option of 25 tape titles; 
rate of discount will be 12'/: per 
cent. Plan B features again 50 mid- 
price, 25 full-price and an option of 
15 tapes, and 7.5 per cent discount, 
while the third plan — which offers 
the same discouni — involves 25 
mid-price, 50 full-price and 15 tapes. 

Titles will be revised at regular 
intervals, whenever new releases arc 
added, and the CBS/dealer 
agreement includes an undertaking 
by the retailer to carry in stock 
Masterplan titles for a period of one 
year. Rates of discouni will apply on 
the initial order and on all repeat 
orders of any of the Masterplan 
titles, not just those selected in the 

dealer's plan. 
Supporting the campaign will be 

continuous national advertising, and 
point-of-salc material. Dealers will 
also be provided with a special kit 
which will include categorised 
browser cards, a display centerpiece, 
door stickers, full colour poster and 
full colour consumer leaflets. 

A CBS spokesman said: "We 
have examined in detail the recent 
sales history of every record in the 
catalogue and have selected the 
Masterplan titles on the basis of this 
information. They have been chosen 
because they arc the cream of the 
CBS classical catalogue, both 
artistically and in terms of genuine 
sales promotion." He added: "The 
packs of tape titles have been built 
into the plan as 'optional extras' 
because we recognise that some 
dealers do not want to specialise in 
classical tape, though we arc anxious 
to support those who do." 
• CBS is also offering cuts on its 
Embassy series. See story, this page. 

CLOSELY FOLLOWING the 
signing of rock band Window, Rtva 
Records has now made its third 
signing, American rock singer 
Johnny Cougar. Until recently, the 
only artist recording for the label 
was Rod Stewart, but the recent 
signings indicate that Riva is 
planning steady expansion. 

Cougar's debut single will be I 
Need A Love (Riva 14), released this 
Friday. The first 10,000 copies will 
be issued in a colour bag, and an 
album called A Biography will 
follow on March 3. The LP was 
recorded in the UK with producer 
John Punter and features Cougar's 
backing band, Streelhan. Riva's 
promotion campaign includes a 
teaser campaign for the LP which 
will utilise 1.000 London 
Underground sites. There will also 
be 15-minute commercials on 
Capital. B.RMB, Piccadilly and 
Clyde. 

On the day of the single's release, 
there will be full-page adverts in all 
the music press and these will be 
repeated the following week. 
Additional promotion includes 
1,000 window displays featuring the 
album sleeve and cut-outs of the 
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arris.; all dealers -ill.be "'Pgf 
with posters and a w,n?0\h tjK 
Cougar will soon be t0lin"?1

,h ~nf, 
as support act to John M.les, and 
Riva is taking additional radio sp 
on all the local radio stat.o^ m 
towns where he is appearing. These 
include Pennine. Victory, Me ro. 
Trent, Orwell, Hallam and Tees. 
There will also be extensive regional 
press advertising. 
THE FIRST 18,000 copies of 
Tavares' new single, The Ghost Ot 
Love (Capitol CL 15968) will be 
pressed on green vinyl and the 
record packaged in a specially 
printed bag retails at 80p. 

The Ghost of Love, which runs 
for six minutes, has been released in 
the US as parts one and two, but the 
UK release features a full-length 
version on the A-side. The B-side, 
Being With You, has been taken 
from the album. Best Ol Tavares. 
Because of the length of the disc, an 
edited version has been cut for radio 
djs. Additional promotion for the 
record comes in the form of Tavares 
themselves who will be louring 
Britain throughout March. 
NEW SINGLE from Genesis, 
Follow You Follow Me (Charisma 
CB 309), is released this Friday (24) 
and the first 50,000 copies will be in 
a presentation sleeve. The track is 
taken from the band's forthcoming 
album, And Then There Were Three 
(CBS 4010) released at the end of- 
March. 
PROMOTION for the Art 
Garfunkel album on CBS, 
Watermark (CBS 86054), will 
include radio spots on most of the 
leading stations throughout the UK. 
In addition there will be a major 
poster campaign, poim-of-sale 
material and display back-ups; the 

album, which features the new 
Garfunkel/Paul Simon/James 
Taylor single (What A) Wonderful 
World, will also be the subject of a 
national press campaign. 

AS PART of the promotion for the 
reactivatidn of CBS' mid-price 
album series Embassy (Music Week, 
Feb. U), dealers are being offered 
special incentives of either discounts 
or gifts. The offers apply for either 
album or tape, and any retailer 
ordering 25 units will be given a five 
per cent discount or gift. Similarly, 
50 units will guarantee a 7.5 per cent 
discouni or equivalent gift, and 75 
units a ten per cent discouni. The 
gifts include a kitchen carver, 
writing sets, a travel alarm, and a 
silver pan. Sales aids available to the 
dealer include pre-printed order 
forms, pictures of the LP sleeves of 
the Top 25 selling titles, a catalogue 
and sales presenter. The dealer may 
order any title that he wishes and he 
will also be supplied with a four- 
colour poster and leaflets. 

THE NEW Manfred Mann album 
on Bronze Records, Watch, which 
also features the Earth Band's new 
single, a re-working of the ten year 
old hit Mighty Quinn, is to be the 
subject of a fly-posting campaign. 
The promotion was kicked off two 
weeks ago when the LP was 
extensively advertised at the Chelsea 
versus- Manchester United -football 
match. Dealers are being supplied 
with large full colour posters, shop 
displays and other points of sale 
material. A special promotion 
cassette has also been sent out to key 
media people, and there will be 
advertising in some newspapers and 
magazines as Time Out, TheSunda* 
Times and Private Eye. 

Qwsim m® 

Order from CBS Order Desk, Tel: 01 -960 21 55 CBS Distribution Centre, Barlby Road, London W10 
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MTA CONFERENCE will focus on 
problems of the small dealer 
NEMS plans launch of two labels by 
April — NEMS and Oval, with Billy 
J. Kramer first artist on (he NEMS 
 Record Retailer chart this week features full-price albums only 

RR plans to introduce second 
chart for budget (ides   EMI 
ready for Dot label launch 
Philips set own record with over a 
million singles sold in one month 
one quarter of which were Esther 
and Abi Ofarim's Cinderella 
Rockefeller, firs. Number One disc 
trom a German company 

reSi Mr-M iSnS Dor<,,h>' S<|uir«   MGM s,Kns dj Jimmv Young 
companies backing rock V 

roll as industry convinced a revival is 
immment and Beatles release Lady 
Madonna -- but The Sound Of 
Music soundtrack is Number 2 in (he 
album Top 40. and RCA plan a 
country music drive. 

February 24,1973 
Music Week office flooded by Ictte ■ 
from dealers complaining abou 
faulty records   while GR|| 
conference plans to air problems 
supply of tv albums, and 1 
"exclusive" deals by some rcco 
companies with Woolworths •••••' 
CBS operations manager N . 
Hampton joins Pye is director 
operations, replacing sales direc 
Colin Hadiey — md Louis Bcnja'3 

claims Pyc's February busm 
quadruple sales in cqui e 

fortnight (he previous year •••■•* 
Island signs Byron Lee's 
label and announces first 
releases   Tamla ^otTr 
planning biggest UK camflpgn 
Diana Ross' Lady Sings The » 
soundtrack LP including sflniP|V 
LP pressed for ABC cinemas o ■ 
  Radio 1 dj Johnnie >>3'Jcll 
loses case brought by the sc 
manufacturers over use of j,y 
for the dj's promotion and Pu 0ff 
companies   BMRB kicks 

PAGE 2 



MUSIC WEEK FEBRUARY 25,1978 

National TV for BASF blank tape line 
A LEADlNr, hlnnl- ... . .   ■ A LEADING blank tape 
manufacturer is to promote its 
product via a nationwide television 
advertising campaign. BASF UK. 
which will be promoting its 
Chromdioxid cassettes on TV for a 
four week period, claims that it is 
the first time tape has received such 
intensive promotion. 

BASF's move comes in the face of 
much record industry unrest about 
the el lects of blank tape sales on the 
sales of pre-recorded software. 
Recently it has been suggested that 
cither consumers or blank tape 
manufacturers should pay some 
form of levy, to compensate for the 
loss of revenue to recording 
companies from declining album 
sales. The market for blank tape has 
been constantly on the increase 
however, and BASF's campaign can 
only bring more attention to that 
market. 

The promotion will start this 
Saturday (25) and the TV campaign 
will consist of 30-second spots 
featuring singer Jenny Haarn 
performing one of her own songs. 
Forgotten Dreams. In addition there 
will be extensive national press 
advertising, and double-page 
spreads in the specialist consumer 
press during March and April. The 

theme of the commercials will be 
'the superiority of BASF 
Chromdioxid cassettes' while press 
advertisements will promote the 
complete blank cassette range under 
the headline. Spot-on Sound, 

A BASF spokesman claimed: 
"The spring campaign will cost the 
company more than was collectively 
spent on above the line advertising 
by all the blank tape companies 
during the last quarter of 1977." 

EMI halves price of 

Ideal Home cassettes 
EMI CASSETTES will reduce the 
recommended retail price of its 
blank cassettes by 50 per cent at the 
stand it is taking at this year's Ideal 
Home Exhibition at the Empire 
Hall, Olympia, from March 7 to 
April 1. 

Further measures in what the 
company terms "truly knock-down 
prices" arc a third off reel-to-recl 
tapes and 25 per cent off its 
Audiocare range of accessories. All 
purchasers will have the opportunity 
to win further tapes by entering a 
simple free competition on the EMI 
Cassettes stand. 

The company's range includes the 
recently launched new Standard, 
Super and Hi-Fidelity blank 

cassettes as well as its line of tape 
care products .including an editing 
kit, headclcaner and headdeaning 
fluid. 

It has released statistics unlikely to 
amuse BPI members concerned 
about illegal home taping on the 
1977 sales of blank cassettes. Over 
30 million were purchased, and 36 
per cent of them were bought by 
women. More than half the tapes 
sold were bought by people aged 
between 19 and 44 years. 

a 

o 
02 

C 

PHONOGRAM HAS presented a silver disc for sales of more than £150,000 
on the Steve Miller Band album Book Of Dreams. The awards went to Miller's 
attorney arid business affairs manager Gregory Fischbach, standing, in for 
Miller, currently in the studios in America. Pictured: Alan Phillips. 
Phonogram product manager; Fischbach; Geoffrey Heath, of Heath-Levy 
Music, Miller's publishers; Ken Maliphant, Phonogram managing director; 
Eddie Levy; and Phonogram a&r executive Hedley Ley ton. 

Musexpo '77 venue set 

MUSEXPO '78 will be held for the 
second year running in Miami Beach 
from November 4 till 8, but at a 
different venue. To accommodate 
what Musexpo president Roddy 
Shashoua describes as "the growing 
number of participants", the event 
will be housed at the Konover 
(Hyatt) Hotel instead of the Doral 
Hotel, scene of the 1977 convention. 

The Konover has a 1,000-seat 
theatre, several ballrooms and 
meeting rooms with seating capacity 
ranging from 50 to 2,000, which will 
be made available to companies and 
managers wishing to showcase their 
artists at Musexpo. 

The hotel will house all the office 

booths, workshop seminars and gala 
occasions as well as accommodating 
early registrants. An additional 
3,000 rooms will be available at 
nearby Miami Beach hotels such as 
the Carriage House, Hampshire 
Towers, Flamingo, Doral, Eden 
Roc, Fountainbleau, Jockey Club 
and Ocean Pavilion for booking by 
Musexpo participants at special 
reduced rates. 

To tighten up the marketplace 
activities and traffic at Musexpo '78, 
open booths in the ballroom areas 
are being dropped in favour of an 
additional 100 office booths on the 
expanded five levels of exhibit room 
floors. 

COMPLETION of the move of the 
Dick James Organisation, including 
DJM Records, This Record Co. and 
Dick James Music, from Dick James 
House in New Oxford Street to the 
company's recently completed new 
headquarters has now taken place. 
The address is now James House, 5 
Theobalds Road, London W.C.I, 
(telephone 01-242 6886). 

James wins 

name case 
JIMMY JAMES was granted a High 
Court injunction last Thursday 
banning three former members of 
his back-up group from using the 
group's name The Vagabonds. 

The Jamaican-born singer, of 
Ret ford, Notts., was granted the ban 
against Sheffield-based musicians 
Russell Courtenay, Christopher 
Garfield and Alan Kirk. But Mr 
Justice Tcmpleman ruled that, since 
they had found fame under the title 
Jimmy James and the Vagabonds, 
they would be entitled, when they 
chose a new name, to add "formerly 
The Vagabonds". 

Mr Robert Englehart, counsel for 
Mr James, had told the judge that 
the singer came to England 12 years 
ago and built up a reputation as 
Jimmy James and the Vagabonds. 

He loured the major venues 
throughout the country, and had a 
number of hit records including 
Now Is The Time and I Will Go 
Where The Music Takes Me. 

At the end of 1976 he severed his 
connection with the trio, who acted 
as his backing group. 

Since then, he complained, they 
had been styling themselves The 
Vagabonds to which he claimed title. 

Imaginative UK launch for label 
A NEW record and publishing 
enterprise called Imagination is set 
to make its debut on both sides of 
the Atlantic in March. The UK 
operation is headed by managing 
director Stephen Bankler-Dukes, 
who has worked in press and 
promotion with RCA, Elektra, 
Atlantic and B&C as well as for BBC 
TV. General manager of 
Imagination Music is Fred Parsons, 
a founder member of B&C who has 
also worked here for Screen 
Gems/Columbia Music. 

Imagination has also acquired an 
interest in a 24-track recording 
studio in north London which will 
be operative by mid-March. The 
studio will be the base of a co- 
operative nucleus of 15 well-known 

group musicians, who will work 
under the aegis of the firm's 
subsidiary company to be called 
Imaginative Musicians. Their debut 
album is being completed at Eden 
Studios, and will act as 
Imagination's launch release next 
month. Pressing and distribution 
arrangements for the label are 
currently under discussion. 

Imagination's UK headquarters is 
at 1-2 Berners Street, London, W.l. 
and its American base is PO Box 
404, Sausalito 94965, California. 
Brendan O'Regan heads the 
American office, which has recently 
concluded a deal with Earl Tennent 
of the TMT Agency, Atlanta, which 
gives Imagination access for UK 
recording of transatlantic groups 

Motion, Spike and the newly- 
formed Heroes, all of whom are 
active in the southern states. 

Explaining his reasons for 
establishing the Imagination 
companies, Bankler-Dukes 
commented: "I was convinced that 
there is a vast number of unheard 
groups in both the UK and the US, 
musicians with a great amount of 
talent and experience, which the 
present business insistence on 
'marketability' has left in the cold. 
Market research shows fairly 
convincingly that the majority of 
album buyers are not interested in 
painfully aggressive walls of harsh 
noise, nor overly impressed by kids 
with staples through their 
foreheads." 

Ml 

ACCORDING TO Fleet Street grapevine Sunday Times had been 
working on chart story since last August and were precipatcd into 
print by Daily Mirror's announcement of its scries but the Sun 
got in first with a hastily cobbled together piece last Friday. 
Mirror series also took by surprise the Daily Express which had 
been preparing its own investigation since last December, and 
sources close to El Vino's tell us Mirror paid out up to £30,000 
for its information while Express got its for nothing . . . Abba's 
London press conference almost as banal as the one in the film 
they were promoting, with questions ranging from "Do you 
make as much money as Volvo?" (Abba the car?) to "Why do 
you think you were not one-hit wonders?" . . . later the same dav 
Abba's post-premiere party at Cafe Royal swung into the small 
hours, but guests Angie Bowie and Dana Gillcspie seemed a little 
out of place . . . Leslie Grade, Louis Benjamin and both Pye mds 
Walter Woyda and Derek Honey all turned out to lunch in 
honour of singer Kelly Marie who is a star in France and has sold 
over one million copies of her single Who's That Lady With My 
Man worldwide . . .Ann Miles of Warwick Records producing a 
new pop music-and-movement slimming album! 
SHAKIN' STEVENS' acoustic guitar among studio equipment 
stolen from Track Records . . . Peter Waterman, formerly 
assistant a&r head at Magnet, now consultant a&r and promo 
man for Creole in Midlands . . . creative services consultant 
John Dyer escaped serious injuries when he turned over his soft- 
top sports car at weekend . . . silver disc for Andrew Lloyd 
Webber's Variations album . . . expect Ron White to announce 
three major publishing deals for EMI Music . . . death at 52 of 
Rev. Alex Bradford, composer, gospel singer and actor who 
brought Black Nativity show to London in 1962 ... St. 
Valentine's Day engagement announcement by Decca a&r head 
Mike Smith who will marry Sally James of Tiswas in June . . . 
street opposite new James House HQ of DJM is called Great 
James Street. 
ROBIN TAYLOR, ex-Pye general manager, for Spanish-type 
White House in London? . . . longest running single now 
claimed to be 12-inch French pressing of Patti Smith's Radio 
Ethiopia which lasts 15 minutes 40 seconds. . . visit to Bubbling 
Brown Sugar inspired EMI archivist Chris Ellis to compile World 
Records March LP release Harlem Comes to London . . . new 
EMI md Ramon Lopez an early morning jogger around streets 
near his Battersea home . . . BBC TV's Richard Baker 
broadcasting an appeal on behalf of Music Therapy charity this 
Sunday (26) ... is Utopia's Phil Wainman preparing a world's 
first? . . . special Dooley St. Bernard award to MWs printers, 
Pensord Press, surrounded by 10-foot snowdrifts after worst 
South Wales blizzard for 30 years, but determined to get paper 
out, with one man clearing path down a hillside, over hedges and 
around snowdrifts to the plant before excavating md Brian 
Allen, whose car was trapped. We ask the indulgence of those 
readers whose copies may be late this week. 

^ > 

A LONG WAY TO GO 
The New SMASH single from 

THE EMOTIONS 

available NOW on CBS 6118 
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Chart hyping: the industry reaction 

GUY SUTCLIFFE of the British Market 
Research Bureau stated: ''We receive a 
great deal of information from many 
sources including retailers so we know a 
great deal about a variety of activities and 
attempted activities (some of which may be 
described as 'hyping'). Also many names 
come to our attention. But it is important to 
realise that we do not have specific names 
which can be connected with specific events 
in a legal sense. 

From the point of view of the validity of 
providing a chart which accurately reflects 
overall sales this is not a problem because 
with the knowledge of that activity we can, 
and do. take specific action to negate its 
effects. Sales that are believed to be genuine 
arc not affected so that as far as possible we 
take all steps to ensure (hat the sales which 
decide a place in (he charts are correctly 
represented. 

When we do this we are left with 
someone saying or thinking that he has 
taken 'action' (which indeed he has) and 
concluding (hat it has had an effect (if it is 
in the chart). What he does not know is that 
the effect of his action has been removed by 
BMRB and that the record's position is 
based on genuine sales. In this way we make 
every effort to ensure that the chart 
positions arc based upon a true 
representation of the total picture." 

employ record salesmen to visit record 
retailers to ensure that our singles arc 
readily available for purchase, prominently 
displayed and when possible played in 
store. Their store activities are in line with 
what is normal practice for record 
companies and is accepted by the retail 
trade. The Dai/y Mirror article does not 
make clear that A&M do not use marketing 
companies who specialise in chart rigging 
— we have not, would not and do not 
employ such services as arc described. We 
are surprised at the allegations of a few- 
isolated cases of individual sales 
representatives buying up records and 
accordingly we shall be conducting internal 
investigations in to this matter— this is not 
and never has been our company's policy. 
We are a label dependent upon (he success 
of the sales of albums and as such view the 
activities of promoting singles with some 
concern and would therefore welcome a 
change in the commonplace trade practises 
of how singles are sold, promoted and 
marketed. We are a music company and 
require only outlets to expose our music 
and to be able to compete with our market 
rivals on equal terms." 

DEREK GREEN, Managing director of 
A&M Records stated: "We have been asked 
to respond to an article in the Daily Mirror. 
As a competitive record company we 

AN RCA spokesman commented: "RCA is 
aware of the way in which the BMRB 
Charts are compiled, and of methods, some 
illegal and some fringe of (he law, which 
can be used by unscrupulous people to 
distort these charts. 

"As a major international record 
company RCA recognises its responsibility 

to ensure that all areas of its business arc 
conducted with a high standard of integrity. 
Therefore, RCA executives and staff have 
clear instructions about company policy in 
this regard, and every possible step is taken 
to ensure that third parties with whom RCA 
deals act in a similarly reputable way. The 
involvement of RCA with the Good Earth 
record label was a licensing deal giving 
RCA manufacturing, distribution and 
selling responsibilities. Once RCA has 
acquired product for distribution in this 
way there can be little direct control over 
the actions of third parties, although every 
effort is made to influence them to act with 
integrity. On the other hand the latter does 
not allow a company to terminate any 
contract purely on grounds of suspicion. 
RCA became concerned and disturbed 
about certain promotional methods which 
RCA suspected Good Earth was using and 
expressed these concerns in strong terms. 
Later the licensing deal was terminated by 
agreement. 

"RCA has never done business with any 
individual or organisation concerned with 
the buying back of records or similar 
practices designed to gain unjustified chart 
entry of any RCA product. The company 
deplores such tactics and in the case of its 
own product regards them as not only 
intolerable, but unnecessary to the natural 
success of its artists and potentially most 
damaging to individual careers." 

ANCHOR RECORDS' Managing director 
Ian Ralfini said: "As far as Anchor 

Records is concemrd I 

he had conducted his own internal inquiry 
at his company but he had not tur" .P 
anv evidence to show that an 
emplovce had been involved in any »>?»"&• 
He said that he had "certain suspKions 
about (he entry at the bottom of the ehar 
of the Billy Davis and Marilyn McCoo 
record and he had called the BPI and (old K 
about his suspicions). 

ELKIE BROOKS' management statement: 
"Music Lore on behalf of their exclusive 
artist Elkie Brooks wish to make it clear 
that with reference to the allegations in 
todays Daily Mirror, they and Miss Brooks 
were totally unaware of any so called 
hyping of her record "Saved" or indeed of 
any other record issued by A&M Records at 
any time during the period that Miss 
Brooks has been signed to A&M. 

Furthermore Music Lore wish to make it 
clear that it stands fully behind A&M 
Records and believes it to be the finest 
record company in this country. 

Elkie Brooks is in Music Lore's opinion 
the leading British female singer at this time 
and this belief has been endorsed by the 
total sell-out success of all her concerts last 
year and was further endorsed by the 
readers of the Daily Mirror who voted Miss 
Brooks the Top British Female Singer of 
1977." 

Caution over TV IPs Reid trims artists. 

A NEWS story in the Sun newspaper 
last Friday about a record which was 
dropped from the BMRB chart, 
adjacent to the article on chart 
hyping, has led to a strong protest to 
the BPI and BMRB by RK Records 
managing director Bob Kingston. 

Kingston's maxi single of three 
northern soul tracks released on RK 
on February 3 entered the 
provisional chart last Tuesday 
morning but was then deleted 
following the telephone check 
carried out by the chart researchers. 

"I object strongly to the 
implications that this record was 
hyped," said Kingston, "But what 
offends mc more than anything is 
the fact that the record was taken 
out of the chart entirely and not 
given a lower position." 

Kingston says that the single 
achieved 10,000 sales in the first 
week of release but acknowledges 
that these sales may have been 
restricted to the areas specialising in 
northern soul. 

The record features three songs by 
Toby Legend, Dean Parrish and 
Jimmy Radcliffe which are played at 
the Wigan Casino at the end of their 
famous all-night sessions and were 
featured in the Tony Palmer TV 

documentary on the casino. 
Ticket holders at the Casino were 

given vouchers redeemable for the 
maxi record at any record shop. 
"We actually checked with BPI that 
we could do this and not be violating 
any chart rules," says Kingston. 

"The TV exposure and the 
voucher scheme meant that we 
achieved heavy sales in the week of 
release and gave us our chart entry. 
But we couldn't believe it when we 
were told that BMRB had dropped 
the record from the chart." 

A BMRB spokesman commented: 
"New entries are submitted to our 
normal telephone check on Tuesday 
morning and some do not qualify on 
the basis that sales are not national. 
There is no implication that a record 
dropped from the provisional list 
has been hyped. But it is well known 
in the record industry that we 
produce a chart which reflects 
national sales and this does mean 
that a record selling in a small 
regional area may not qualify 
following our telephone check 
around the country. The industry is 
also aware that the provisional chart 
is only provisional and may charge 
after our telephone checks." 

and builds up Rocket 

RK Records protest 

on 'chart' 45 drop 

FROM PAGE 1 
and GTO; and the soundtrack 
album for the new film. The Stud, 
which goes on release in April. 

Md Barry Collier said; "We have 
a couple of other artist concepts 
planned, but the market is rather 
soft at the moment. It is really all 
down to the product in the end." 

One record company has chosen 
now however for its first stab at the tv 
market — Chrysalis enters the 
campaign ring with a test in the 
Granada area, aimed at boosting 
sales of the Mary O'Hara Live At 
The Festival Hall LP. It has 
already sold 50,000 copies although 
the lack of full charts for the 
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Christmas period has prevented 
these sales being reflected in chart 
positions. The test is this week — 
February 23 and 24 — and if it is 
successful the campaign will roll to 
other areas. 

Shops in the Granada area will be 
serviced with window displays and a 
stock push — the dealer margin on 
the album will not be affected by the 
promotion. 

Another company. United Artists, 
is doing a campaign at the end of 
March for the LP Ol' Blue Suede Is 
Back by Carl Perkins; the 
promotion will last for two weeks 
with 30-second adverts in Granada, 
Trident and London areas. 

FROM PAGE 1 
management, but will for the present 
continue to operate from the Reid 
offices in London and LA." 
The Queen contract was due to 
expire in September this year. 

"I have also dissolved my 

DLT to Radio 1 

breakfast slot 
DAVE LEE TRAVIS has been 
selected to succeed Noel Edmonds in 
the plum post of Radio 1 breakfast 
show presenter at the end of April. 
The programme commands the 
largest regular national radio 
audience — eight million — and was 
hosted for the first five years of 
Radio 1 by Tony Blackburn. 
Edmonds who look over the spot in 
1973, is leaving to concentrate on tv 
work, but will return to the station 
at weekends in the autumn. 

"We have the top team of disc 
jockeys in the country on Radio 1," 
commented network head Derek 
Chinnery, "and many of them could 
do a great job on the breakfast 
show. Dave Lee Travis has been 
chosen because he is not only one of 
our most experienced disc jockeys, 
but is also a complete contrast to 
Tony and Noel," 

Travis. 32, was lipped for the post 
along with Kid Jensen and Peter 
Powell. He began his broadcasting 
career with the pirate Radio 
Caroline, and made his Radio 1 
debut in 1967. In May 1976 tie 
recorded Convoy GB with colleague 
Paul Burnett under the pseudonym 
of Laurie Lingo and the Dipsticks 
and made the chart. 

His present drive lime show DLT 
OK, aired between 4.30 and 7pm 
will be taken over by Kid Jensen, 
who has been deputising in the 
slot recently while Travis recovered 
from a cartilage operation. Jensen's 
Saturday morning spot will be used 
during the summer months to give 
broadcasting opportunities to one or 
more disc jockeys new to Radio 1. 

management relationship with Kiki 
Dee," he continued "though she 
will continue to release product on 
Rocket." The singer, now resident 
in LA, is currently recording 
material for a new album. 

One of the reasons for trimming 
his management responsibilities was, 
Reid said, to allow him more lime to 
build up Rocket. "I'm taking a more 
active pan in the running of the 
label here and in the Slates," he 
explained, "and am happy to have 
less time taken up by management." 

Rocket has recently added to its 
executive staff Arthur Sherriff 
joined recently as marketing and 
promotions chief, and there is a new 
head of a&r. The publishing side is 
also being developed, the newest 
addition to the stable being Gary 
Osborne. 

Though no new signings will be 
announced yet, Reid is currently 
changing Rocket's US distribution, 
as the contract with MCA expires 
shortly. "We are putting our own 
house in order before announcing 
any new signing," he said, "But 
meanwhile we have plenty of good 
product lined up,for this year which 
will require my attention." Artists 
signed to Rocket arc Dee, Elton 
John, Blue and the Foster Brothers. 

New directors 

at Chrysalis 

M " mj L Roy E'dridge and Christ MllSIC WCBk— 

BPI meet 

on chart 

hype row 

FROM PAGE 1 
allegations by a former A&M 
Records salesman "who admits 
hyping records at chart return dealer 
shops". The Mirror also claimed to 
have "documents and a statement" 
from a director of Campus General 
Trading. "He has admitted that he 
hyped 29 records on ten different 
labels," added \\\qMirror. 

The Daily Mirror said that three 
executives of A&M Records "knew 
that hyping was going on" and the 
newspaper alleges that records by 
Peter Frampton, Andy Fairweather 
Low, Rita Coolidge, The 
Carpenters, Alessi, Supenramp and 
Elkie Brooks were "hyped". 

"Britain's pop record charts have 
been systematically rigged over the 
past year," says the Mirror.*' . ■ ■ 
attempts were made to fiddle 38 
records into the Top 50 chart." 

The Fleet Street revelealions come 
six weeks after the BPI's own 
declared intention to employ private 
detectives to hunt out chart hypers 
(see Music Week, January 14) and to 
"pursue one or more of the criminal 
remedies available ... to eradicate 
these illegal practices," 

Persons accused of chart hyping 
activities could be prosecuted under 
the Trade Descriptions Act, the 
Theft Act, and/or conspiracy to 
defraud the public. 

arc 
Hldridge 

Chrysalis 

; "ppoi elfecuve from March 
becomes a director r»f ru 

sx i xris! 
presem gc4rT 'r"0"' or lhc 

Munday, fo head Al1" 

policy statement 
A MUSIC WEEK spokesman said at 
press time: "Music ^eek 
refraining from commenting 0,1 l

xr 
eurrem national newspaP u 
allegations of chart hyping nnm _. 
the evidence has been published a ^ 
our editorial management has ha 
chance to consider and cvahian-' [ 
evidence, A major policy statcn 
will be published in next VSLL 

issue". 
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AMOTO IIGONE 

Now, for the firsttime, Motown brings you 12 inches of 

the best. THE COMMODORES' sensational singles 

'ZOOM'and 'TOO HOT TA TROT' over 111/2 minutes 

of pure soul, all for 99p* Now Motown brings 

you not only the best, but also the biggest. 

12TMG1096 *Recommended Retail Price 

> 

MOTOWN 
LICENSED REPERTOIRE DIVISION. EMI Records Limited. 1-3. Uxbndge Road. Hayes. Middlesex. Tel; (01) 7594532,4611 &8489811. 
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Galaxy label signs up with CBS 
" oi Acnr FANTASTIC 

PHIL SOLOMON'S Galaxy label, 
which includes such names as Lena 
Zavaroni. comedian Frank Carson 
and Irish singer Danny Doyle on iis 
artisi rosier, has signed a 
distribution deal with CBS alter two 
and a half years with President. 
Under the new arrangement, revealed 
at CBS" mini-sales conference last 
week, most of the Galaxy back- 
Catalogue will switch to CBS 
distribution, and new product is 
currently being lined up- 

First release on March 17 w ill be a 
single by Lena Zavaroni. Should 
Have Listened To Mama, written by 
Don Black. It will be followed by an 
album in April, and the young singer 
will be undertaking several tv 
appearances including her own 
hour-long show. Product will also be 
released by Margaret Singana, Etta 
Cameron, Raymond Lcfevrc (the 
French orchestra leader) and West 
Country comedian Tony Beard, The 
cast-album from the West End black 

I 

musical Ipi-Tombi will also go 
through CBS. 

Soloman added: "We have high 
hopes for Danny Doyle who is 
currently number one in the Irish 
charts, and who guested on Pain 
Ay res recent TV series. The last 
three years with President have been 
very satisfactory, and there has 
always been a healthy relationship 
between the two companies — 
however 1 realised that artist's 
careers are very important and so 
CBS was the only company to go to. 
because it cares about building up 
people's careers." 

PI AST1C FANTASTIC Records 
has signed the reggae Venture label 
for UK distribution. The new deal is 
for three years and covers the whole 
catalogue". First three releases will be 
an album. Movin' On, by Tradition 
(PFULP 3001) and singles Don't It 
Make Mv Brown Eyes Blue by 
Aurora York (PFU 2003) and I Will, 
by Paulctte Walker (PFU 2005). 
There will also be a 12-inch 
discotheque single, Dennis The 
Menace (PFU 2002) by Dennis 
Pinnock. 
HAWK RECORDS of Ireland has 
opened a London office and will 
Operate from it as Hawk 
International: ex-Nems managing 
director Peter Knight will co- 
ordinate and supervise affairs. 
Hawk managing director Brian 
Molloy. who finalised the deal at 
Midem. said; "We feel thai this is a 
positive step towards our eventual 
breakthrough into the international 
market." 

DESCRIBED AS a 'new vwrvf nlS to'wtog. 
been signed by CBS JZrlln and La.rcnce Beedle, 
Pica,red left to nglu are ins Maurice Obersiein. Standing is Nicky 
Chirk, and CBS managing director Maura l 
Graham, senior CBS UK producer 

Rise and rise of Rogan 

FROM BEING an EMI salesman a 
little over a year ago Bill Rogan has 
moved through the positions of sales 
training manager, multiples sales 
manager to his new appointment as 
field sales manager of 1PD, 
maintaining his involvement with 
the multiples. 

PAULINE CLARK has joined 
Private Stock as production 
manager, reponsible for worldwide 
exports and production, and 
delivery of product from the 
factory. She previously worked as 
production co-ordinator at Chrysalis 
for 18 months and tape production 

manager at Island for five years. 
Martin Darwood has been appointed 
head of marketing and art director. 
He has come to Private Stock after 
running his own design and 
marketing consultancy for eight 
years. 
RAINBOW RECORDS has 
appointed Phillip Foster promotions 
manager, based at the recently- 
formed label's address at 24 
Hanover Square, London W.l. 
RCA HAS re-aligned responsibilities 
in its promotion department with 
Phil Patterson moving from the 
North East region to London to be 

South of England promotion 
representative. Metro Radio is now 
being covered by Eamon Lea from 
Glasgow, and Radio Tecs by 
Richard Scarling in Manchester, 
John Lloyd, who has been covering 
the South has moved to the tv 
department as assistant to tv 
promotion manager Dave Aspdcn, 
as well as being responsible for 
Radio Orwell, and Thames Valley. 

ARNAKATA; THE UK-bascd 
management company, nas 

established an independent New 
York office. Amongst the artists 
manaeed by Arnakata in the US are 
Be Bop Deluxe, the Strawbs, Pat 
Travers. Judas Priest and Hudson- 
Ford. Debra Shemesh has been 
appointed director of management 
co-ordination and will operate from 
the new offices at 211 West 56ih 
Street. Suite 15L, New York. NY 
10019. David Hcmmings, a UK 
director, will assume executive 
responsibility for the US operation 
and will in future divide his time 
between the UK and US companies, 

THE MANCHESTER-based Valer 
Records has signed Manchester new- 
wave band Fly on a one-ol f deal and 
the first single will be released soon. 

COMPOSERS KEN Howard and 
Alan Blaikley, responsible for many 
Top Ten hits during the Sixties have 
teamed up w-ith another songwriter 

Zack Laurence, to form a 
publishing and recording company 
to record and market songs they 
have written. Amongst the first 
results arc a new version of the 
Howard/Blaikley past hit Hold 
Tight, recorded by Welsh singer 
Bryan Evans and released on Pye. 
Also released shortly is a single 
Santa Fe by a group called Eden 
and another artist connected with 
the venture is Australian singer Greg 
Bonham. The new company. Telcny 
Music, will be based at 1 Glamleem 
Road. Stanmore, Middlesex (954- 
2025). Teleny already has a sub- 
publishing deal with Claude Pascal 
for France. 
WYND UP Records of Manchester 
this month concluded a deal to 
distribute the Sweet Folk All 
catalogue, which includes such 
artists as Bob Williamson, Jeremy 
Tavlor and Shag Connors. The 
specialist Folk Heritage label has 
also now been taken on by Wynd 
Up. 

PHQ 
i\\in 

Radiol to make seven 

day foray to Scotland 

BBC RADIO 1 is invading Scotland 
for a week beginning on March 12 
with a full commando force of disc 
jockeys and producers who will be 
based at the Centre Hotel. Glasgow , 
for the seven-day foray. 

Rl's regular shows will be 
presented from north of the border 
for the week, and the disc jockeys 
will participate in a crowded 
calendar of personal appearances in 
Glasgow. Edinburgh and 
surrounding areas. The BBC is 
renting a shop window in Glasgow's 
Sauchichall Street for the 
presentation of a daily show. 

The week commences with Ed 
Stewart's Junior Choice from 
Glasgow on the Sunday morning, 
followed by Peter Powell's show. 
The R1 disc jockeys will play in a 
charily football match in the 
afternoon at Grangemouth to raise 
more funds for the Variety Club of 
Great Britain's sunshine coaches for 
handicapped children. 

Noel Edmonds. Simon Bates. 
Paul Burnett. Tony Blackburn and 
Dave Lee Travis will present their 
shows for the week from Scotland. 
Edmonds* Monday morning show- 
will be broadcast from the paddle 
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steamer Waver ley on the Clyde with 
all his colleagues present and an 
invited Scottish audience, and Travis 
will present his Monday show from 
Straihclyde University. 

Burnett will introduce his 
Thursday lunchtime show from the 
Lewis store w orks canteen, and there 
will be two Radio 1 disco shows at 
Tiffany's in Glasgow on the Tuesday 
and the same venue in Edinburgh on 
Thursday. R1 producer Johnny 
Beerling will be supervising the 
Radio i Road Show from different 
locations each day. including 
Rutherglen. Paisley, Kirkimilloch 
and East Kilbride. 

"Some people will probablv think 
we're doing this because Radio 
Clyde is strong in the area". Rl's 
Dorcen Da vies told Music Week. 
"Actually we do these weeks in 
various parts of the UK because 
we're a national network and we 
believe in visiting every big block 
area of population to give people the 
chance of meeting the disc jockeys in 
person. This visit has taken six 
months in the planning and 
preparation, but the reaction and 
appreciation we get on these trips 
makes it well worthwhile, and the 
djs make the iourncy without any 
extra money." 

Previous Radio 1 Weeks have 
been held in Manchester last March 
and Newcastle last October. 

V- 

MILLIE JACKSON has been doing (he provincial rounds ai radio and TV 
stations promoting her current Polydor single If You're Not Back In Love By 
Monday, and is seen here at the Birmingham Holiday Inn reception in her 
honour with A TV Tiz Was presenters Sally James and Trevor East. 

Hallam's talent search 
RADIO HALL AM is holding an 
Audition Day at its Sheffield studios 
on March 5 in an attempt to find 
"some of the hidden musical talent 
in south Yorkshire and the north 
Midlands". 

Music producer Beverley Chubb is 
using t he day as a means of sampling 
the talents of the solo acts and duos 
who apply without recording them 
on this occasion. The invitation is 
restricted to solo or duo artists 
because of the limited space in 
Hallam's Studio B, and also because 
she has what she calls "a fairly 
comprehensive list" already of the 
electric bands working in the Hallam 
transmission area. 

The talent search is in preparation 
lor the station's anticipated 
extension of broadcasting hours 
later this year, and it is hoped that 
all kinds of music will be represented 
at the auditions. 

"With the number of clubs in this 
area, 1 m finding it increasinglv 
difficult to get around to all of them 
to find out what son of talent there 
is," said Beverley Chubb. •'It 
doesn't mailer if it's pop, jazz, folk, 
soul or even classical music. We 
need to be able to call on musicians 
Irom all walks of life, and I think 
that this first audition will prove that 
this area is rich with musical talent " 

On February 10 R:lcii0 Hallam 
nroadcasi a conccn by ihe Plcascrs 
wbo arc signed to Arista' 
Ihey were appearing at ShclTield 
University, and the concert was a 
m l' 7 ,"Va '•:,0n 
attending for the performance which 
was on a,r hve for an hour from II 

® , ,Cr 1""s'cal to he recorded hy the station in cominu 
months mdude a Uilhen CVSullivan 
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Queen's trip 

to Radio 210 
THE QUEEN will visit Radio 210 
Thames Valley at Reading in 
Berkshire on March 17, which will 
be the first occasion she has been to 
any of the 19 1LR stations. 

Accompanied by Prince Philip, 
she will be on the premises for 30 
minutes to watch the Mike Matthews 
programme being transmitted live, a 
commercial being made, and to meet 
the 210 presenters, including former 
BBC man Paul Hollingdale and the 
latest recruit. Bob Harris of Old 
Grey Whistle Test fame. 

The station plans to present the 
Queen with a copy of the Radio 210 
Silver Jubilee Cantata, a short work 
composed in honour of her Silver 
Jubilee by Kenneth Plans and 
recorded by 210. 

"We feel very honoured to be the 
first 1LR station to be visited by the 
Queen," commented programme 
controller Neil ffrench Blake. "In 3 
sense it puts the seal of approval on 
the whole independent local radio 
system, and 1 hope that everbody 
working in our new young industry 
will share our own sense of 
pleasure." 

After visiting the station, die 
Queen will inspect the Hcxagom 
Reading's new concert hall ^kere 
Radio 210 plans a series of six 
concerts during the spring. 

Fourie resigns 
LEON FOURIE, commercial 
producer at Radio Orwell. ^ 
resigned from the station after- ^ 
years, which included two monU 
before it went on air. 

He leaves at the end of March u 

freelance on voice and prograin1' 
work and commercial produci1^'* 
but hopes to continue presenl' - 
Radio Orwell's twice weekly rC1v 

show Innovations. 
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Dureco rides Stiff new wave... 
by WILL KM HOGS 

AMSTERDAM: Dulch record 
company Dureco is launching a 
major campagin on behalf of UK 
new wave label Siiff. under the 
banner Great Stuff On Stiff, also the 
title of a live album featuring Elvis 
Costello, Nick Lowe. Ian Dury. 

The album was recorded at the 
London Lyceum in October last year 
when the show was also filmed for a 
50-minuic documentary which will 
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be transmitted here. 
Drury gives his first Dutch 

concerts March 3-5 and his 
appearance at the Amsterdam 

Paradiso will be taped by VPRO 
Radio. Release of Wreckless Eric's 
debut album is lined up for the 
second week of March, the first 
2,000 copies pressed on brown vinyl. 

During the campaign. Elvis 
Costello's debut album My Aim Is 
True will be re-released as well as the 
two Damned albums Neat. Neat, 
Neat, and Music For Pleasure and 
the sampler LPs Hits Greatest Stiffs 
and A Great Bunch Of Stiffs. 

...while Telstar makes punk wanted... 
AMSTERDAM - Telstar has 
signed a Benelux distribution deal 
for the UK label Wanted, and is 
setting up a major promotion which 
includes the presentation of 
miniature guillotines. 

First release through the pact is 
the single Back Street Billy by the 
UK punk team the Billy Karloff 

Band. 
Telstar has also signed to 

distribute the UK Ronco label, with 
a May release of an album of South 
American dance music. 

Additionally Morion D. Wax. 
managing director of the US 
company of the same name, is 
visiting Holland in March to discuss 

a heavy US advertising and 
promotion campaign for the 
Classics. 

In April, Jacquie Hoes, Telstar 
general manager, visits the US to 
negotiate with Casablanca an 
American distribution deal for 
Telstar band the Walkers. 

...and Wais says punk will help sales 

PARIS:— Alain Wais, writing in the 
serious-minded Paris newspaper Le 
Monde, predicts that punk rock, 
growing in France, will lead to an 
improvement in singles sales, despite 
recent advances made by albums. 

He notes the decline of rock 
music, and says it has lost sales 
appeal because "each disc resembles 
the next". His view is that record 
companies are turning out rock- 
group product on a kind of made-to- 
measure formula, but the public is 
becoming less than enthusiastic. 

Punk, received here with overt 
hostility, was linked with political 
extremism and a mix of eroticism 
and violence. But Wais, and 
apparently Le Monde, believes that 

most punk groups will have short 
lives, and that most musicians 
involved will soon "give up and find 
useful jobs." 

But he concedes the punk rock 
wave has a mission, which is a revolt 
against alleged sophistication of 
rock, which now no longer has the 
same pull, particularly among the 
voting. 

The French view now is that, 
despite the poor quality of much of 
the punk rock music, and despite its 
extravagance in headline-grabbing, 
and despite its lack of defined 
pattern, it is nevertheless giving the 
young a feeling of "revolt" and it 
also does its job in expressing disgust 
for the generally conformist view of 
show business at all levels. 

Spector appoints Sekulidis 
LOS ANGELES; Phil Spector has 
appointed Donna Sekulidis as the 
new administrative director for Phil 
Spector International as well as its 
subsidiaries which include Phil 
Spector Productions, Mother Bertha 
Music and Back To Mono Music. 

She will also be the administrative 
director for Warner-Spector 
Records, and succeeds Devra 
Robitaille, who is now working for 
Spector in an administrative 
capacity and on special assignments 
in Europe. 

IT HAPPENED BIG IN THE STATES! 

-NOW ITS HAPPENING BIG HERE! 

You're So Right For Me" 

by EASTSIDE CONNECTION 

Creole CR 149 

*Limited 12" edition now available 

only through CREOLE SALES. 

Telephone 01-965 9223 

*7" available through CBS SALES 

CREOLE RECORDS 

4 BANK BUILDINGS, HIGH ST., LONDON NW10 

DISTRIBUTED BY CBS 
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: ^companies round 
MUNICH: Monti Leuflner. f , various territories to n meeting in 
,he world, invited his learn ofo , market. Picture shows (left to 
Munich to discuss Proh'ems,X' ?n„l Stefan von Friedberg (Austria): Rene 
right): Wolfgang WeZ'"a'v'Robin Blanch/lower (UK); 
Cacheux (France); Ludwig Sc/n/cWS ' Schmjdl (Germany); Jay Lasker 
Ramon Segura lSPain);J-e"{'"f. ,S"^td Stark (US): Fernando Hernandez 
(US); Win, Schipper (Benelux): Howard Stars tu (Mexico) and Alberto Serra (Spain). 

Swedish Eurovision 

entry goes to Sonet 
-rl. „ i-,ir nr»t rullv 

STOCKHOLM: Sonet has secured 
worldwide publishing rights to this 
year's Swedish Eurovision Song 
Contest entry. It is called When The 
Night Comes, composed by top 
Swedish writer Peter Himmelstrand. 

Himmelsirand, with many local 
hits to his name, gives all his songs 
'opus' numbers. This one, according 
to Ola Hakansson, is 'opus 254'. 

Barclay 

hopes for 

Easter Egg 
PARIS: Eddie Barclay, head of 
Barclay Records here, is planning a 
promotion campaign for his new 
EGG label in the US, with the main 
launch coming around Easier. 

The link between EGG and Easter 
is obvious enough, but Barclay is 
determined that his new outlet, 
which is a vehicle for offbeat and 
exceptional talent though with an 
accent on electronic music, will 
make the grade in the US. 

Launch plans include a widely 
distributed cassette including 
extracts from the Catalogue and 
special display bins, designed to look 
like large eggs, each taking 
around 60 albums. There is also 
likely to be a major competition for 
retailers to stimulate sales. 

The composer not only had to 
compete iq an early local contest 
before the final choice was made, 
but also faced direct competition 
from some other strong Sonet 
copyrights. The local record and 
publishing company had a unique 
five entries out of 10 in the national 
Swedish contest to find the 
Eurovision song. 

Negram sold 

on Stax 
AMSTERDAM: Negram here has 
gained distribution rights for US 
soul label Stax, and the local 
company is organising a lot of 
promotion behind the product. 

First released in Holland arc 
Johnny Taylor's "best of album 
Chronicle, including 1 Believe In 
You, You Believe In Me; Off The 
Wall, by Fat Larry's Band; Sunshine 
by the Emotions, and Albert King's 
The Pinch. 

The promotion campaign will also 
be built round Isaac Hayes' album 
Hot Buttered Soul and the single 1 
Stand Accused; Shirley Brown's 
album and single Woman To 
Woman; John Lee Hooker; Booker 
T. and the MG's albums Soul 
Limbo, Time Is Tide and Melting 
Pot, and Jean Knight's single and 
album Mister Big Stuff. 

SACEM promotes French music 
PARIS: Apart from collecting 
performing right dues for writers 
and composers. French copyright 
society SACEM has now taken on a 
promotion role for French music. 

Over the years the society has kept 
the public informed about music 
matters, but now a new group. 
Music And Promotion, headed bv 
Jean-Loup Tournier, SACEM 
delegate-general, has been set up 
with the urgent aim of boosting 
music here. 

Housed in a new buildir 
SACEM is to make its Debus* 
Ravel Hall available for anyo 
looking for a perfectly-equippc 
though small (260-scaicr). venue f 
concerts and musical meetings. 

The group is also to publi 
books, reviews and recor( 
providing there is a stro 
musical link. It takes SACEM if 
the commercial field quite open 
and the new group is described 
"an economic interest group". 

mr* 

Records iniernaiional division ecv/mz/ T n'ccivcs 0 X0,(I (Iis 

division's recent iniernaiional mnrl.r ,,lt"jm'r Paid Wat is 
beinu the first lerriiorv to achh-v ( n'TOK'Uii(h 
Robinson's 2-4-6-8 Moionvnv sinoll ,r ch(,n',()PPinii position 
of EMI Bovema with a platinum disc ""if- P'rwed Nico 
Queen's last three albums. wrktnz platinum status in 

PAGES 



MUSIC WEEK FEBRUARY 25, 1978 

THE SOUND Of AMERICA 
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KELLEE PATTERSON 
Be Happy 

Album INS3013 

CASSETTE TC INS 3013 

JOHNNIETAYLOR 
ChronicieVol 1 

Album SIM 7001 i 

CASSETTE TCSTM 7001 : EMI 

DAVIDBROMBERG 
Reckless Abandon 

Album FT 536 

TON I BROWN 
&TERRYGARTHWAITE 

Toni&Terry/TheJoy 
Album FT 537 

EMi Recordsl uensed Reuerloue Division 
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Music Week's Dooley awards for 'a" 

W~i 

CL ■ 
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>■ 

Lw/Ze ///// ^/f/zy collecting the EMI market share award for full-price 
a/hums from Music Week md Jack Button, with managing director 
designate Ramon Lopez and the certificate for the top singles share 
award. 

Wing Denny Laine — the only member of the band 
able to attend — with his Dooley award for the top 
single of the year. Mull Of Kin lyre, sales of which 
are near two million. Paid and Linda McCartney 
sent a telegram of thanks to the Savoy. 

. Dherstein flaunts two of his certificates-CBS CBS md MaunL* °„dsjmies label shares, and scored second place 
and '"ird"w a'bu"" 

category. . 

I 

0/2 

I 

a 
* W % 

i. 
' I ^ 

■M 
WEA md John Fruin, resplendent in white dinner 

jacket, with two of his awards— WEA came second 
in the market share for company album sales, and 
third in the singles category. 

MW Editor Rodney Burbeck straining to hear David Soul's message from an 
Arizona call-box. A bigger phone next time? 

rlH 

Private Stock md Mike Beaton with the Dooley award for 
David Soul's chart performance win as Number I male 
artist (singles). 

Derek Witt (left), CBS artist relations manager, with David Hilton of David 
Hilton advertising. CBS came third in the spot colour press ads ratings for 
the Paul Simon Greatest Hits campaign. 

Freddie Bienstock, Carlin Music chief, visiting from 
the US, accepts the chart performance award as top 
publisher in the individual section. He credited 
Carlin's London and Paul Rich for the win. 

hr / 

CBS Norman St oilman with the award for A Star Is Born, which i 
in the album performance survey (miscellaneous section). 
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'ame first 
Chrysalis chairman Chris Wright is presented by Lvnsev 
de Paul with Richard Perry's award as top producer 
Perry produced the Leo Saver hits. 

I 
\ 

7 

for Dom^Su,^011:' w.ith Lynscy de Paul < 
Surv<m?opfZT^ chart p ( male artist (singles). 
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From the man who brought you the smash hit 

4Ihemefrom Starts' . 

^7 

, 

THEHE FRON CLOSE EHCOUNTERS 

c/w Wmm Hiilts 

From the forthcoming album, 

Encounters Of Every Kind' / 

^ /\^K. -TO 

Available now! 

ItCil 

XB1039 

For telephone orders ring; 
(London) 01-960 2134 

(Birmingham) 021-525 3000 
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