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£75m loss blioiid on home taping 

by TERRl ANDERSON 
THE RECORD indusiry's annual 
losses through home taping are, even 
at a conservative estimate, at £75m a 
year much worse than all previous 
estimates have shown. This is the 
shock conclusion of a detailed 
survey commissioned jointly by the 
Mechanical Copyright Protection 
Society and the BPI. 

And this news comes in the same 
week that BPI director general 
Georffrey Bridge spelled out the 
dangers of home taping in his 
address to the MTA Annual Awards 
Dinner and called for Government 
protection for copyright on records. 
"The indusiry's future is in 
jeopardy," he said in a tough, and 
hard-hitting serious speech, 
obviously aimed at impressing Lord 
Donaldson, Minister for the Arts, 
guest of honour at the dinner. 

The new evidence of the industry's 
rapidly eroding sales caused by 
taping is contained in a survey 
commissioned last September using 
Annan Impey Morrish (AIM) the 
company which collected data on 
behalf of the record industry in the 
1976 Royalties Tribunal. 

Anchors away 

for Wyatt 

and Crane 
MARTIN WYATT, assistant 
managing director of Anchor 
Records, and Charlie Crane, head 
of Anchor's publishing company, 
will announce their resignations 
this week in order to form their 
own company and label. 

Wyatt's departure from Anchor 
will mean the end of a 17-year 
working association with md Ian 
Ralfini (see Diary, page 3) who was 
in the US at press time and not 
available for comment. A joint 
statement from Wyatt, Crane and 
Ralfini will be issued later this 
week and details of the new label 
— as yet unnamed — will be 
revealed. 

MWr Conn run 

joint Country 

media seminar 
A NEW feature of this year's lOth 
Country Music Festival at Wembley 
next week is to be a radio and TV 
seminar sponsored by Music Week 
in association with Mervyn Conn. 

The seminar will range over a wide 
variety of subjects relating to 
promoting, selling and presenting 
country music through the radio and 
TV media and will be followed by a 
buffet lunch in honour of visiting 
officials from the American CM A. 

Invitations to the seminar — 
which will lake place on Sunday 
March 26 in the Severn Suite at the 
Wembley Conference Centre from 
10 am to 1.0 pm — will be mailed 
this week and all enquiries should go 
to Peter Felstead at the Mervyn 
Conn Organisation (01-836 7255). 

m 

GEOFFRE Y BRIDGE: '' The industry 
Bob Montgomery, managing 

director of the MCPS, told MB7 that 
all the available information from 
the BMRB's surveys in 1973 and 
1975, updated in 1977, together with 
more information from the MCPS 
was given to AIM, with a brief to 
"produce oncc-and-for-all evidence 
which could be used to get the 
copyright law changed". 

Mongomery said that AIM had 
been asked for a survey which for 
the first time separated the amount 

's future is in jeopardy. " 
record sales from taping records 
already owned by the person doing 
the taping. Such detailed evidence 
was very important in any approach 
to the Department of Trade for 
support in getting a Bill through 
Parliament. 

A full breakdown of the AIM 
survey statistics will be published in 
MW after the BPI and MCPS have 
discussed it in detail, but we can 
reveal that the two most important, 
and shocking, points to emerge are: 

of taping which resulted in loss of 1. The industry at present is losing 

Court allows PRS 

woter list appeal 

by JIM EVANS 
THE LONG-standing legal battle 
between the Performing Right 
Society and composer Trevor 
Lyttleton was taken a step further in 
the Appeal Court last week. 

The judges allowed the appeal by 
the PRS against last June's High 
Court order that Mr Lyttleton was 
entitled to obtain a list of the 
society's members with voting 
rights. 

Mr Lyttleton did not contest the 
appeal. Instead, counsel was 
appointed by the Attorney-General 
to assist the Appeal Court in 
considering the legal points 
involved. 

Giving judgement to the PRS, 
Lord Justice Buckley said the 
Society regarded the financial basis 
of its membership classes as 
confidential and had never been 
inclined to disclose to members what 
the income of other members was. 

And he explained that the matter 
turned on the effects of the 1948 
Companies Act: because the PRS is 
a company without share capital, it 
does not have to reveal facts about 
members. 

Under the Act, the PRS council is 
given discretion to withold access tc 
the books and records from an> 
member. 

The only details the PRS has to 
supply arc the names of members, 
the dates they became members and 
the dates they ceased to be members. 
It is not open to a member to inquire 
about other members and to which 
class of membership they belonged. 

In his final summing up, Lord 
Justice Buckley stated, "It is not 
open to anyone to be supplied with a 
part of the register on the basis of 

some knowledge he might have 
which is not disclosed in the register 
itself. It is not open to any person to 
be provided with a copy of all the 
entries in the register relating to full 
members. It would involve a 
company making disclosures to an 
inquirer who ought not to have the 
right to acquire the information this 
way.'' 

Trevor Lyttleton, who launched 
his action against the PRS in May 
1977, and who sat at the back of the 
Appeal Court during the two day 
hearing, reacted to the decision by 
describing the PRS as "A corporate 
dinosaur". 

In a prepared statement he said, 
"Through a deficiency in the 
Companies' Act, the PRS Council 
have escaped the obligation to reveal 
the identity of their voting members 
to anyone except themselves. The 
Appeal court noted, however that at 
all times PRS could have done so by 
the mere expedient of obtaining the 
members' authority — a step which 
PRS has assiduously avoided to 
date. 

"By expending large amounts of 
the members' money to continue to 
deprive the members of this 
information, PRS has now created a 
corporate dinosaur whose council 
can continue to perpetuate itself in 
office, a situation, I am sure, never 
envisaged by those who drafted the 
Companies' Acts who, as regards 
non-share companies, were thinking 
in terms of small private members' 
clubs rather than a monopoly like 
PRS holding the purse strings of the 
entire creative music industry in this 
country." 

TO PAGE 4 

£75 million a year on retail prices, 
which represents about 20 per cent 
of turnover — some five per cent 
more than even the worst rough 
estimates previously published. 
2. Even if it is assumed that over the 
next six years the increase in home 
taping will be at a declining rate, 
there will be virtually no 
development in the record market. 
In other words, home taping may, 
within the next few years, bring the 
UK record market to a standstill. 

And Montgomery emphasised 
that AIM had taken a very 
conservative view of the growth in 
home taping so the looses might be 
greater than slated. 

After talks between the BPI, 
MCPS and MU a formal approach 
will be made to the Department of 
Trade. "We now have hard 
information "it is difficult to deny," 
said Montgomery. "We have reason 
to believe the DoT does 
acknowledge it is serious and that 
should make our job easier." 

In his speech to the MTA dinner, 
Geoffrey Bridge said that the figures 
from previous surveys painted "a 
terrifying picture". 

On the question of what the BPI 
was doing about the problem he 
said: "You can forget about trying 
to slop it. You cannot prosecute 12.1 
million people. Our researchers are 
working on a spoiler signal which 
cannot be erased but that may take 
years, and we need some relief now. 

"If the industry does not get relief 
our own future will be in jeopardy. 
Companies will go under, foreign 
revenue will be lost, and the public 
would lose entertainment and 
pleasure." 

He asked for Lord Donaldson's 
active support when the industry 
makes its submission to the 
Government. 

THIS 

WEEK 

Phonodisc— 

a dealer 

speaks out 

MUSIC WEEK this week allows a 
record dealer to speak his mind on 
the vexed subject of Phonodisc's 
distribution service — and at the 
same time we give Phonodisc's 
managing director a chance to 
reply. Retailing, page 10. 
NEW THIS WEEK: Dooley's 
Diary — bringing you the inside 
stories (Page 3). 
MARKETING NEWS: The 
companies' campaigns with the 
dealer in mind (Page 6). 
THE MTA CONFERENCE & 
AWARDS: Four pages of pictures 
and reports including two views on 
the future of the independent 
record dealer (Pages 16-22). 
FACT SHEETS: Singles and 
Albums hit tips (page 24), 
INTERNATIONAL: Pages 28 & 
39. 
TALENT: Pages 44 & 47. 
CLASSICSCENE: Pages 49 to 52. 
DEALS, MUSICAL CHAIRS. 
LETTERS; Page 67. 
CHARTS: US. European, 
Publishing and Disco charts. Page 
54. 
Top singles65. Top 60 albums 63. 
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Everett to 

new No. 2 

post at RCA 

DEREK EVERETT has been 
appointed to the new position of 
Manager, Commercial Operations at 
RCA. Reporting to Everett — 
RCA's former head of Creative 
Development — will be pop a&r 
manager Alan Sizer, marketing 
manager Julian Moore and general 
sales manager Brian Hall. 

Prior to joining RCA, Everett was 
md of Gull Records. Commenting 
on the appointment, Ken Glancy 
RCA md said, "This move is one of 
consolidation and continuity, 
providing the strongest possible 
internal link in the area of sales, 
marketing and creative 
development." 

TO CELEBRA TE the success of the first Kate Bush single Wuthering Heights 
which went to number I on the UK charts EMI presented the artist with 
bouquets and held a champagne reception before the singer left for a 
promotional visit to Europe. Pictured from left to right are Peter Lyster-Todd, 
Kate Bush manager; Ramon Lopez, EMI Records and Kate Bush; James 
Tyre 11, Director of Finance and Administration. EMI Records: and Leslie Hill, 
Director Group Music. 
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BILL WITHERS 

Brought you 'LOVELY DAY" 

he now brings you a 

'LOVELY NIGHT 

FOR DANCING' 

-hi 

CBS 6193 

s new single 

Both th ese tracks are 

from his hit album 

MENAGERIE 

CBS 
1 

Records 

Order frorn CBS Order Desk, Tel: 01 -960 21 55 CBS Distribution Centre, Barlby Road, London W10 
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Charly boosts 

jazz catalogue 
i/-( inn manaoAr r/ 

by CHRIS WHITE 
CHARLY RECORDS is Paring a 
promoiion and major expansion ol 
Ls jazz/rock label. Affinity. Six new 
albums arc 10 be added to existing catalogue ol five. 

The new releases are Jjmm> 
Jewell and Ears', From The First 
Time I Met You (Affinity AFF5), 
National Health (AFF6), Archie 
Shepp's Blase (AFF7), Don Cheery, 
and MU — First Part (AFF8). the 
Art Ensemble of Chicago (AFF9), 
Sun Ra And His Solar Myth 
Arkesira (AFF10) and a ten-year-old 
LP by Greek Keyboard player 
Vangelis (now signed to RCA) called 
Hypothesis. Previously the Affinity 
catalogue had included titles by 
Gong, Daevid Allen and Jimmy 
Jewell. 

Max Needham, Charly 

production manager told Music 
Week: "Affinity, now just over a 
year old, has created quite a lot of 
consumer interest. Adding to ihe 
catalogue is one of the steps in [hc 
policy of steadily expanding Charly 
Records. There will be more Lps 
issued on Charly, and the company 
has recently renewed its five-year 
deal for use of recordings from the 
Sun catalogue. During the next few 
months there will be LPs featuring 
Roy Orbison, Johnny Cash, Jerry 
Lee Lewis and Charlie Rich. 

Also planned in May, is an LP of 
rockabilly music. "There is a 
growing trend among 17-23 year 
olds towards high-pressure 
rockabilly music. This album 
includes material from well known 
names like Jerry Lee Lewis and 
relative unknowns like Sonny 
Burgess arid Billy Lee Riley." 

More talks on piracy 

A TWO-DAY meeting is being held 
in London on Thursday and Friday 
this week between the Euro Anti- 
Piracy Committee and 1FPI on the 
ami-piracy campaign. 

Besides a seminar on the 
continuing involvement of the 
record companies themselves in this 
campaign, there will be discussions 
on the current laws and European 
co-operation in an attempt to find 
solutions to problems confronting 
the European record industry, 
particularly the growing trend 
towards counterfeiting. 

1FPI is also holding a board 
meeting in Geneva during the 
rounding off of the centenary events 
with piracy high on the agenda and a 

special focus on Italy, where IFPI is 
offering assistance to the AFI in its 
campaign. 

Meanwhile, the closing 
ceremonies of 100 Years Of 
Recorded Sound take place in 
Geneva this week, and include an 
exhibiton at the HQ of the World 
Intellectual Property Organisation 
(WIPO). It is features contributions 
made to the Centenary by various 
countries, such as stamps, books 
and records. A concert was being 
held on Tuesday by the Suisse 
Romande Orchestra including 
Fiesta, by Master Of The Queen's 
Musicke Malcolme Williamson, 
commissioned bv IFPI. 

CBS breaks new ground 

with £10 million factory 
byTERRI ANDERSON 

THE IMPORTANCE of the new 
£10 million CBS factory as Anglo- 
American co-opcration on a very 
large scale was stressed by US 
diplomats who attended the ground 
breaking ceremony at the Aylesbury 
factory site last week. 

Constnieiion of the huge new 
Buckinghamshire manufacturing/ 
warehouse complex at Robans Lane, 
which is believed to be the largest to 
be built in Europe for 30 years, was 
given a champagne launch by Calvin 
C. Berlin, commercial counsellor at 
the US Embassy in London. 
Douglas Hartley, commercial 
attache at the Embassy was also 
present. 

The 200.000 square foot complex 
is expected to be in pilot production 

by September 1979, and to serve 
CBS pressing requirements for a 
number of years. George Ridnell, 
managing director of CBS 
manufacturing, said that the new 
complex will consolidate half a 
dozen separate locations presently 
occupied by the company in the 
Aylesbury area. These had increased 
in number as the company had 
grown — raising its output by 500 
per cent over the past 10 years. 

Before an invited gathering which 
included the chairman of Aylesbury 
Vale District Council, senior CBS 
executives from the UK and US, and 
management and workers from the 
building design and construction 
teams, Berlin operated a pile driver 
to begin putting one of the 400 piles 
needed for construction into the 
ground. 

^ineJnttk rfT f R^'^ed with a silver disc for sales of the 
S cin rZtw if- l0"ghl are'~ Ja"ws Destri> ^bie Harry. Chris 
Do e D'Arrv /r r C!t"'rman 0f lh<-' Chrysalis Group), Clement Burke, 
Harrison - '.v Manam$ Director). Frank Infanti and Nigel 
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Krrajpr Mis ovl. 

Obie stirns nt 

FEW DEALERS have the chance of 
addressing a captive audience of 
record company executives and as 
usual Harlequin's Laurie Kricgcr 
made the most of his opportunity at 
this year's MTA Awards dinner. 

Among his audience were no less 
than four EMI managing directors 
— Leslie Hill, Ramon Lopez, Alan 
Kaupe and Bob Mercer — but CBS 
md Maurice Obsertein was absent 
after his rather abrupt departure 
having discovered that his table was 
lurking behind an unlovely 
Cumerland Hotel pillar and he had 
no view of the proceedings. 

Obie would not be placated by 

THE DEPARTURE of Martin 
Wyatt from Anchor Records to his 
own company (sec page one) marks 
the end of a 17 year working 
partnership for Wyatt and Anchor 
md Ian Ralfini. They have been 
together from the early days 
through Pye, Reprise, Warner 
Brothers to Anchor. Their split, 
though amicable, must be a very 
emotional one for both of them. 

And ironically both were guests at 
the wedding of Chappell Music md 
Tony Roberts to Sue Manning last 
Fridav — Ralfini as best man. 

MTA secretary general Arthur 
Snencer-Bolland's offer of a seat at 
the top table and stormed out. 
Laurie Krieger kicked out on 

margins. "We arc in the area of 
profitless prosperity," he said, and 
called on the manufacturers to pay 
less "outrageous royalties" to the 
superstars and give dealers greater 
margins. 

Krieger also introduced his usual 
touch of dry humour and suggested 
that the BPI's clean-up the charts 
campaign was slopping free records 
being given to libraries which in turn 
was "having a sinister effect on the 
blank tape charts." 

L.' 

Laurie Krieger 

BPI director general Geoffrey 
Bridge preceded his powerful speech 
with a touch of levity by barking 
"bow wow, wuff wuff" at his 
audience — a reference to frequent 
national press reports recently of 
him being the industry's watchdog. 

The plug pulled on pluggers 
RECORD COMPANY pluggers will 
be surprised to learn that their jobs 
are almost entirely ineffectual — 
according to John Thompson, 
director of radio at the Independent 
Broadcasting A uthority. 

He has been giving evidence to a 
Parliamentary sub-committee, on 
nationalised industries as part of an 
IBA team led by chairperson Lady 
Plowden, and says that while all 
local radio stations looked to 
records as one of their staple items 
of output, their use was "a matter of 
editorial skill and judgment.'' 

' SWA Ip 
HijP 
k <*Jade 

EPIC PROMOTION man Judd Lander recently look to the streets as a 
wandering minstrel, to promote the new Wet Willie single. Street Corner 
Serenade, released last week. He is pictured serenading one of London's best 
known addresses, Buckingham Palace. 

March 20,1968 
ril makes racking a definite policy 
d asked for products from other 
mpanies for sale in EMI racks ... 
iron Schroeder announces Aurora 
iel for launch through CBS ... 
ga offers shopping vouchers 
5rlh £50 in dealer contest... David 
ndison joins Rogers & Cowan PR 
lilc Phillips takes on Les Perrin in 
ess office ... PRS donatccs £1,500 

British Council to back 
mposcrs ... University Recording 
leases first domestically-produced 
track cartridge ... record company 
les jump 11 per cent in 1967. the 
•st improvement for three years ... 
Iued at £27,918,000 this is a £2 
iliion jump on the previous boom 
'lire — the Beatles year, 1964. 39m 
hums were pressed (up 19 per cent) 
id 45s and the disappearing EP hit 
m (up only 6 per cent). Last 
larter of the year contributed with 
er32m records pressed. 

March 17, 1973 
VAT cuts knock 10-12p off full price 
albums, and industry bemoans loss 
of magic 99p, £1.49 and £1.99 teaser 
prices — Pye applies for Golden 
Hour scries to stay at £1.49 ... K-Tcl 
promises service improvements and 
considers returns scheme while EMI 
offers s-o-r on four albums 
including Pink Floyd and T. Rex ... 
WEA appoints three press officers 
for separate labels, all reporting to 
Annie Ivill, as part of label identity 
drive ... Richard Branson to launch 
Virgin label through CBS ... Mac 
West releases Great Balls of Fire ... 
Maurice Kinn retires as executive 
director of NME to open flower 
shop and write book on the paper, 
and hints at other plans ... Island 
promotion planned for Europe ... 
speaking a GGRC conference, John 
Fruin describes music business 
salaries as "rotten" and predicts 
that top management will in future 
future come from the creative side. 

Local knowledge and regard to 
the tastes of the listeners were used 
in the choice "of what is called the 
play list" he told the committee, 
adding: "We have no reason to 
think the gramophone record 
companies exert any undue 
pressure. " 
DEEP IN Hampshire this week Hal 
Prince, Andrew Lloyd Webber and 
Tim Rice are huddled together in 
Lloyd Webber's palatial country 
home deciding the agonising 
question of who is to play Evita in 
the stage production. 

Many famous film star and 
singing ladies names have been 
bandied around by the national 
press but Dooley's lip for an outside 
chance is Paul McCartney's cousin 
Kate Robbins. 

A SONGWRIT1NG credit on the 
EMTV9 Nat King Cole 20 Golden 
Greats album for the track Nature 
Boy caught Dooley's eye and caused 
a double-take. The song, penned in 
1948. is credited to one Abba. 

Now either those super Swedes 
were infant prodigies or they are 
older than they let on. In fact the 
truth is that Abba in this context is a 
gentleman called cden ahbez — a 
man who claimed to be the first 
hippy and insisted on having his 
name spell in small letters. He later 
changed it to ABBA in capitals — 
and EMI went to the trouble of 
checking that that is how he likes to 
be credited now. 

CERTAIN DEALERS may receive 
free singles (you read about it in the 
Daily Mirror) but that's nothing to 
the free goodies that come the way 
of record critics these days 
(including those on the popular 
dailies wc might add). 

In the past couple of weeks we 
had pressed upon us: 

1. A cardboard box from Stiff 
containing a raincoat sprayed with 
the name Wreckless Eric in artificial 
snow and a tin of peas and a can of 
Jcyes disinfectant. 

2. Real new pound notes yet with 
review copies of Elvis Costello's new 
LP — but glued heavily to the 
envelope. 

3. A box containing tin creamed 
corn, tin cherries, packet cheese, 
miniature Canadian club, chocolate, 
and a Canadian maple leaf emblem 
badge — all promoting Canadian 
artist Ken Tobias on Safari Records. 

4. Wool sweater promoting 
Johnny Cougar from Riva. 

5. Silk scarf for Manhattan 
Transfer's Pastiche album. 

DOOLEY IS indebted to Ian 
Mallion of Pye's custom-pressing 
department for deflating Utopia/ 
Phonogram's claim to have made 
the world's first square record 
{MW March 11). In fact the Govern- 
ment beat them to it during 
World War II with square records 
containing propaganda messages 
manufactured by the British 
Homophone Company of New 
Cross for the Ministry of 
information, and dropped over 
Germany!   RCA's sales and 
export manager Brian Hall in Malta playing for England in first 
lest match with Malta   Getting his skates on, literally, 
Anchor's departing Martin Wyatt went roller skating with Cher 
in LA last week. 
JOHN FRUIN'S expenses this week will include the item: lunch 
with Nesuhi Ertegun £862 — the cost of a day return to New 
York via Concorde for lunch with the boss Ken and Dolly 
East threw birthday dinner party last week for Robin Nash  
Veteran songwriter Jimmy Kennedy (Red Sails In The Sunset) to 
receive honorary Doctor of Letters degree from New University 
of Ulster   Embarrassing silence at MTA Awards dinner 
when David Soul was announced as runner up in Top Singles 
category but no-one there from Private Slock to accept the award 
  Paul Murphy, formerly md of Buk Records and more 
recently the man behind Lingasong's Beatles' album, now 
managing Sensational Alex Harvey Band. 
DEPARTMENT OF financial coincidences: exactly ten years 
ago this week Stateside released the Platlers' Golden Hits and 
this week Phonogram begins tests marketing the Platters' 20 
Classic Hits. Also in March '68 MCA had just reissued Buddy 
Holly's Peggy Sue/Rave On while ten years on EMI is doing 
pretty well with Holly's 20 Golden Greats  Dr Crippen and 
John Haigh were among guests at Thames Valley Broadcasting 
second birthday party held in Madame Tussaud's chamber of 
horrors and other guests, including John Thompson, director of 
radio at the IBA, had to be careful before engaging in 
conversation with a waxen image While the rest of the world 
were concerned with Roddy Llewellyn's tummy troubles last 
week the music industry continued to speculate over which 
company will pick up his contract," with CBS and Phonogram 
running favourites in view of producer Tony Eyres' existing 
production deals. 
GOLD DISC presentation to Brotherhood of Man this week 
for 500,000 UK sales of Figaro According to Magnet Darts 
concert at Palladium on Sunday sold out within 48 hours  
New Wings single will be With A Little Luck taken Irom 
upcoming London Town album A daughter Laura to CBS 
promo man Martin Sunley and wife Aline. 
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NEWCHART SINGLE 

"WHERE YOU GONNA FIND 

SOMEBODY LIKE ME" 
PX270- 

AVAILABLE NOW OM 

POWER EXCHANGE RECORDS 
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Track goes off the rails 

TRACK RECORDS has gone into 
liquidation with total debts at 
£70,000, as estimated by managing 
director Mafalda Hall. Track 
Records owned by CSB and 
distributed by Polydor. had been 
struggling financially for some time. 

"Pressure from creditors was 
building," said Ms Hall, "And 
when no further capital was 
available, there was no alternative 
but to put the company into 
liquidation." 

Acts signed to the label" are 
Shakin' Stevens (currently starring 

in the hit London musical Elvis) The 
Heartbreakers and young London 
band Scruff. Ms Hall is "putting out 
feelers" to try to negotiate a fresh 
deal for the whole roster with a 
major record company. But she is 
not too hopeful. "Few companies 
are in a position to buy. What we 
need is a company that needs a 
boost." 

The new Shakin' Stevens album, 
scheduled for this month, will still be 
released via Polydor on the Track 
label. The Heartbreakers' album 
LAMP is still available, but their 

Carlin hooks 

Cult catalogue 

CARLIN MUSIC has boosted its 
catalogue with the announcement 
this week of five major new deals. 

Carlin will administer the 
publishing interests of two top 
American rock acts — Dr Hook's 
Horse Hairs Music and Blue Oyster 
Cult's Blue O'Cult Music. The deal 
with Horse Hairs Music gives rights 
to several tracks on the current 
album Making Love and Music as 
well as the B side of the group's 
chart hit More Like The Movies. It 
will also include works on 
forthcoming solo albums by Dr 
Hook group members Ray Sawyer 
and Dennis Loccrricr. 

The Blue O'Cult deal takes effect 
immediately with the current album 

Spectres. The group's following in 
this country is likely to increase with 
a UK tour planned for May. 

In the new wave field, Carlin has 
signed Canadian punk group The 
Dictators and new British band 
Wire, a Harvest label act set for a 
heavy promotional campaign to lie 
in with the release of the their new 
single, The Fly. 

Carlin has also signed Nashville 
writer-producer Chris Christian's 
Home Sweet Home Music. 
Christian's recent credits include hit 
product by US groups The 
Imperials, Cotton Lloyd and 
Christian and Debbie Boonc. 
Christian is also signed as an artist to 
the new Warner-Curb label. 

single It's Not Enough, due for 
release this Friday has been 
withdrawn. 

Ms Hall who joined Track in 
April 1977 after four years as 
director of International operations 
at Arista, puts her personal losses at 
£2,000, with co-director Mike Shaw 
losing £7,000. She concluded, "If we 
do get a deal for our acts, it'll have 
to be concluded rapidly, otherwise 
we're sure to lose them. They are 
with us all the way, but obviously 
they canT afford to wail around for 
long." 

PRS wins 

appeal 

on voter 

register 
FROM PAGE 1 

A spokesman for the PRS told 
Music Week, "The judgement was 
as we expected and speaks for itself. 

"The important point is that had 
the earlier ruling not been 
overturned, not only Society 
members, but also members of the 
general public would have been able 
to find out what category Society 
members were in and find the area 
of their earnings. 

"Now that the legal position has 
been made clear, the Council will 
consider at an early meeting how to 
exercise the discretion that it has in 
this matter." 

One-day strike at CBS depot 

MORE THAN 200 employees at 
CBS' Barlby Road distribution 
centre staged a one-day token strike 
following a dispute with the 
management about disparity of 
wages for doing the same job. The 
stoppage was arranged with the full 
backing of the Transport and 
General Workers' Union after it was 
claimed that all four different wage 
scale workers, while carrying out the 
same six-monthly stock-taking job, 

were not being, paid the same 
amount. 

The industrial action was the first 
to hit the factory. According to shop 
floor union supervisor, Ralph Crisp, 
two issues had brought the current 
dispute to a head: the first of these 
was the wages differential for doing 
the same task, and secondly many 
lower paid workers had heard, via 
press reports, that the poverty wage 
level was £50 a week. Grade D 

NOTICE TO 

ADVERTISERS 

(EASTER WEEKEND) 

Our advertisers are 

advised that copy deadline 

for the April 1st 

issue of 

MUSIC WEEK will be 

TUESDAY 

MARCH 21st 

Due to the Easter Holiday 

Employees earned a maximum of 
£46.50 while Grade A workers 
grossed £61.50. 

The TGWU proposed that two 
separate grades be created for the 
half-yearly auditing, one for 
supervisory staff and one for general 
auditing staff. This, it was claimed, 
would create parity among those 
doing the same stocktaking job. 
There was a majority vote to have a 
one-day stoppage. 

CBS divisional distribution 
manager, Fred Whittle, told Music 
Week "The Union approached us 
the day before stock-taking, and 
asked that we should pay a special 
rate. That in itself was a reasonable 
demand. We requested a ten day 
period to consider the proposal, but 
the one-day stoppage went ahead." 

Whittle added: "The Union's 
proposal is now being considered. 
We have always had good relations 
with the TGWU in the past." 

V'1 

VETERAN RECORD producer Wally Ridley was 
cassette and radio player, in addition to two gold discs, at a recf"/.f"'P™e

r 
party thrown by EMI to celebrate his 65th birthday. 
controller David Lale is pictured handinglver '^P'^^ ^liOw hTen 
Leslie Hill standing in the background. Ridley, who has now been 
producing hits for more than 30 years, will still be working 
consultancy capacity and will also continue to produce both Joe Loss ana 
Black and White Minstrels. 

Everett to host 

Thames tv show 

by VALFALLOON 

TOP CAPITAL dj Kenny Everett is 
to host a series of twelve shows to be 
screened on Thames Television from 
June 5. Directed by David Mallett, 
the scries is titled The Kenny Everett 
Video show. So far, the formal is 
unpredictable, though there are 
plans to include five minutes per 
week of the Captain Kremmen story 
in cartoon form, and probably three 
video clips of rock groups. 
Transmission date is Monday June 5 
and at 6.45 pm, the 45-minuie show 
replaces Opportunity Knocks. 

Everett told Music Week: "It will 
be a daft show with hints of pop — 
something like the 3 o'clock thrill in 
vision, wireless in colour. Apart 
from the cartoon and perhaps an 
audience contest in which losers are 
dumped in a vat of goo, the format 
is loose — we'll make it up as we go 
along." 

He added: "TV is sane and 
predictable at the moment, and we 

want a show that's ad libbed, full of 
mistakes even." 

David Mallet, a freelancer who has 
directed, as well as tv commercials, 
rock promotional video films for 
Jethro Tull and Leo Sayer, among 
others, echoed this view. "I shall be 
writing a few of the scripts and 
Everett and Barry Cryer will do the 
others. Kenny Everett is the only 
person on screen. This show is an 
attempt to gel his radio style onto tv, 
and the normal disciplines of 
broadcasting will be ignored. 
Obviously much of this show will be 
experimental which is why we are 
doing two pilots." 

About 15 minutes of the show will 
be for music, but says Mallett. there 
will be no "moron music". Some of 
the rock video clips will be supplied, 
others will be specially shot, he 
added. Will it then be a combination 
of Laugh In and the Goon show? 
Replied Everett: "1 would hate to 
compare it to anything as supreme as 
the Goon Show." 

CMC laiiKltes R-2 

label with Trinity 

A NEW pop music consultancy 
company embracing publishing, 
recordings and feature film 
production has been started by two 
former radio men. Contemporary 
Music Consultants, based at 29 
Gloucester Place Mews, London W1 

EMI issues Francois 45 
by CHRIS WHITE 

EMI IS going ahead with the release 
this Friday (17) of a new Claude 
Francois single, Bordeaux Wine 
(EMC 2773), in spite of the French 
singer's death last weekend. The 
song was a Top Ten hit in France 
earlier this year, and the record's 
release in the UK was originally 
mooted as pan of a campaign to 
break Francois in the British market. 

In France, Claude Francois had 
been one of the top pop singers for 
almost 20 years, vying with Johnny 
Halliday, Adamo and Charles 
Aznavour for the biggest record 
sales. His British reputation was 
built on his original melody and 
French lyrics for My Way — Come 
D'Habitude — an international hit 
for Frank Sinatra, and more recently 
a posthumous Christmas hit for 
Elvis Presley. 

A spokesman for EMI said; "It 
was Claude Francois' big ambition 
to crack the British market and that 
is why we arc going ahead with this 
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single — we feel that he would have 
wanted it. There was a co-ordinated 
effort between EMI, his British 
manager Richard Armstrong of the 
Noel Gay Organisation, and concert 
promoter Andrew Miller to break 
him here." 

Tiicteril 

Evans dies 
TOLCHARD EVANS, the 
composer, died in London at the 

11' Evans wrole morc than 1000 songs during his career. 
Among his best-known are Lady Of 
if.'Vni-11 he wro,e in 1931 and Let s All Smg Like The Birdies Sing. 
Most ol his hits were written during 

the Rptr pi:riod when he conducted 
p i ,9 Dancc Orchestra at the Palace Hotel Southend. In 1955 and 
I he won the Ivor Novello Award two years running. He leaves 
a widow, Phyllis, and two so,is. 

(01-935 2750) was formed by Robb 
Eden and Harvey Cazaly last 
October, but has only now fully 
launched operations. 

This week, the company 
introduces its R-2 record label with a 
limited edition single by a band 
called Trinity. Said Eden, "We are 
relying solely on van distribution. 
Initially we intend to concentrate 
exclusively on the South East of 
England, and we are looking for a 
regional sales breakout." 

He continued, "CMC is the 
umbrella company for R-2 Records, 
R-2 Music Publishing and a film 
company. We want to establish R-2 
as a heavy rock label as opposed to 
pop." 

CMC's film division has already 
done promotional films for Steve 
Harley, Dr Hook, Cliff Richard and 
Olivia Newton-John. Eden is 
currently negotiating for the 
production of a pop feature film— 
"with a top music industry name." 

Wings delay 
THE FORTHCOMING Wings 
album, London Town, has been 
delayed again while Paul McCartney 
makes changes to the track orde 
and the sleeve design. Three tracks 
With A Little Luck, Backwards 
Traveller and Cuff Link are release 
as a single on March 23. 
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AN ALBUM, ATOUR AND A 

GOMPETITION. . 

y 

t? 

THE ALBUM is 'Esquire', Charles 

navour's latest and his first for MAM. 

And, as plenty of people are going to 

want to take Charles home with them, we'll 

be telling them how in the Daily Mail, 

Harper's & Queen, Woman's Own, 

Observer Magazine, Sunday 

Telegraph Magazine, Evening 

Standard and Tune-In. 

E TOURN ^starts in London at the Royal 

Albert Hall on March 28th^k (already SOLD OUT) 

and continues through March^k and April at: 

LUTON, Caesar's Palace, March29th: ^BIRMINGHAM, Nite 

Out, March 31st: BRADFORD, Alhambra, April 1st: SHEFFIELD, 

Fiesta, April2nd: PORTSMOUTH, Guildhall, April4th: BR1DLINGTON,Spa, 

April 7th: SOUTHPORT, The Theatre, April 8th: 

DERBY Assembly Rooms, April 9th: STOCKPORT, 

Davonport Theatre, April llth: NEWCASTLE, City 

Hall, Aprill2th: EASTBOURNE, Congress Theatre, 

Aprill4th: BOURNEMOUTH, Waiter Gardens, 

April 15th: SLOUGH, Thames Hall, April 16th. 

THE COMPETITION. A correct 

entry from one of your customers could win 

you and your customer each a trip for two 

to see the man himself in concert in Pads, 

and later across the dinner table. 

So make sureyouaskyourrep. forthe 

low-down on this weekend of high living. 

CHARLES AZNAYO 

ALBUM'ESQUIRE' MAMS 1006,CASSETTETC MAMS 1006 INCLUDES THESINGLE'I WILL WARM YOUR HEART' MAM 174. 

m 

UCENSfOREPERTOIRL DIVISION, EMI Roco»clsLimite<J. 1-3.U»bmJgcRcad.Hayes,Mibdlesc*. Tel (01) 7594S32''16l 1 i848,?811 
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Private Stock 

keeps you posted 

JUNIOR CAMPBELL with one of 
EMI'spromotion team. 

PRIVATE STOCK Records is using 
door-to-door mailing to promote 
Junior Campbell's first single on 
Private Stock, Highland Girl (PVT 
141) released on March 10. 400,000 
custom-made leaflets, complete with 
Campbell's personal logo are to be 
distributed in three major centres in 
the UK — London. Manchester and 
Glasgow. The distribution by a 
specialist company starts on March 
20 and will take approximately five 
days to complete. 

Another 4,500 leaflets will be 
mailed to retailers. EMI, in a direct 
mail-out will send 5,500 20" x 27" 
white on blue posters, designed to 
complement the leaflet. 

Junior Campbell will visit the 
EMI factory to meet the telephone 
sales girls for whom an incentive 
scheme has been set up in which they 
can win a portable tv set. 

On March 20 he starts a 
nationwide promotion tour to meet 
radio, tv and press. Also, the single 
Highland Girl will be placed on the 
Teleguidc Phone Service for two 

weeks. The phone number appears 
on the 400,000 leaflets. 

Private Stock Head of Marketing. 
Martin Darwood commented, "The 
design of the campaign is to give the 
artist an individual identity complete 
with a logo. This demonstrates the 
personal attention a small, 
independent company like Private 
Stock can render to an artist to 
create an image, as opposed to the 
standard promotion effort practised 
by the larger companies." 

Every week in 
Music Week the 
marketing page 
keeps dealers 
informed of the 
manufacturers' 
campaigns backing 
new releases. 

Remember 'Harry'?! 

She wrote it she sang it, 

it won an Ivor Novello award. 

! 

1 

f 

She's now written 
md sings her classic 

new single. 

"SIT DOWN 

AND THINK AGAIN" 
ARO 111 

% 

Produced by Mike Batt 

Available from Pye Records (Sales) Ltd., 1IJ2. Western Road. Mitcham, Surrey, CR4 HUT 
Telephone: ()l-()40 3344 

Ariola Records, 48, Maddox Street, London, W.L Telephone: 01-408 1202 

Catherine Howe, Sole Management Laurie Jay. 

a 

Phonogram 

takes time out 

for Bethna! 
PHONOGRAM is continuing to 
promote Bethnal. The campaign 
started in January when free single 
were given away at the band s gigs. 
For ?he new album Dangerous 
Times, posters are being distributed 
to dealers and fly-posted, and space 
taken in the London tube stations, 
Window displays have been sent to 
over 400 shops and advertising taken 
in trade and consumer papers, 
including ZigZag and Tinw OuL 
Radio commercials start on Marcn 
15 on Capitol. BRMB, Picadilly, 
City, Clyde and Forth and later will 
include Beacon and Tees. 

Bethnal started a 40 date tour ol 
universities and colleges on March 1 
which will take them through to the 
end of April. TV and radio 
appearances are anticipated and 

Pepper drive for 

l < 
i 
¥1 ; w i 

f & 

badges, T-shirts and stickers will be 
made available to dealers and at 
concerts. The band have had 
extensive editorial coverage in the 
rock press. 

SIRIUS II, a single by Cockney 
Rebel keyboards player Duncan 
Mackay is being heavily promoted 
by Pepper Records, which released it 
on March 10. Page advertisements in 
music trades spearhead the 
campaign, and because the single is 
being used as background music on 
Chrysler's golden cash card tv 
commercial, 50,000 gold coloured 
flexidiscs are being given away 
through Chrysler dealers. 

Perkins 

booster 

Advances 
STAND BY for major promotions 
from WEA. Campaigns are 
currently being put together for the 
second Television album, Todd 
Rundgren's new solo album and 
Brian Auger and Julie Tippett's 
Encore album. All three are 
scheduled for April 7 release. Full 
campaign details next week. 

Platters originals tv test 

FURTHER STRENGTH to the 
campaigns being launched by United 
Artists and Charly for Carl Perkins 
material (Music Week March 11) is 
added by the news that the legendary 
rock 'n roll artist is to lour the UK, 
with dates in Inverness, Newcastle, 
Glasgow, Liverpool, Birmingham, 
Chatham, Southgate, Lewisham, 
Weymouth and Bournemouth. 

Stiff LP choice 
STIFF ARE marketing the debut 
Wreck less Eric LP in two sizes — a 
12 inch in black vinyl and 10 inch in 
brown vinyl. The ten-incher costs 
the same but has one less track. 
ELVIS COSTELLO tours 
nationwide from March 16 to April 
16 to coincide with the release of his 
new Radar album This Year's 
Model, (RAD 3). 

PHONOGRAM IS test-marketing 
on Granada a new Platters' album 
entitled 20 Classic Hits, featuring 
the hits by the group's original line- 
up. The test run starts on March 20 
and runs for four weeks; it will 
feature a 30-second commercial with 
the overall theme Music To Smooch 
By, with snatches from Only You, 
Smoke Gets In Your Eyes and The 
Great Pretender. The campaign will 
be supported by press advertising 
and radio promotion, plus point-of- 

sale material including posters and 
window displays in the test market 
area. The Platters compilation is 
being aimed at the 30-45 year old age 
group. In many cases, the tracks on 
the LP have not been available for 
some time. Line-up of the group 
features Tony Williams (who sings 
tenor lead on all tracks), David 
Lynch, Herb Reed, Paul Robi and 
Zola Taylor. The album, Mercury 
9100 048049. will be available from 
March 24, and will retail at £3.99. 

m axio 

f MATKNGCGtC 

Golden Greats (EMTvl pJ. V-'tV. comPilation LP. Nat King Cole's 
kkeall otherdisplav material shown herelnP' ce,ltri'PieC(' 0f plan. 

tnai snown here carries through the sleeve design. 
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A new single from 

the Nol Lady of Soul...the one and only 

Gladys Knight...and the Pips 

BUOORH 

Destined to be a smash hit, 

the theme song of the new 

Henry (Fonz)Winkler movie 

of the same name. 

A taster from the brand new 

Gladys Knight & the Pips LP. 

coming soon. 

RECORDS 

GROUP 

...give you 

a better , 

turnover! 

Orders To: Pye Records (Sales) Ltd.. 132 Western Road. Mitcham. Surrey CR4 3UT. Telephone; 01-640 3344. 
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Sandford in search of masters 
JUST RETURNED from a iwo- 
weck selling trip hi (he Slates, Chris 
Sandford and Dave Mindel arc now 
on (he lookoiK for new ma(erial 
having placed all 40 songs (hey (ook 
with them. 

Sandford and Mindel, who with 
David Seys run Mingles Music. 
Cherry Music and Mingles Studio, 
told me: "We are going for masters 
in a big way. We have several artists 
signed to the production company 
and the studio is going 16-track this 
summer. We are interested in 
finding and hearing singer/ 
songwriters and their material, and 
we are particularly looking for good 
ballad writers like Dan Hill and 
Barry Manilow. 

"We are also looking for some 
lovely strange songs for our artist 
Cherry Gillespie who is currently 
starring in Chorus Line. The 
industry doesn't need a new girl 
singer right now so we arc going to 
record an album using unusual 
instruments and/or sounds. So we 
need songs that fit this mode." 

A surprise opportunity arising 
from their American trip is Chris 
Sandford's need for new comedy 
material for a new Yin and Yan 
album (he is of course Yin and Bill 
Mitchell as Yan). To his surprise he 
found (he old album still being 
played on the air. 

"There's a dee-jay called Dr 
Domenlo in LA who gets hundreds 
of letters asking where to buy it. but 
it is now a collector's item available 
through import only, and EMI have 
just deleted it here." 

A couple of labels in the States 
approached Chris about doing 
another album and showed interest 
in picking it up. "We have enough 
material for one album but we want 
to record enough for two and pick 

Dave Sandford 
the best," says Chris. "I think in 
every publisher's office there is a 
funny song that would make the 
business laugh and the general 
public too. There is a lot of comedy 
material (hat publishers don't know 
what to do with — derisive if you 
like, something off-beat. And we 
would like more musical items than 
last time." 

Sandford and Mindel's trip to the 
States was prompted by the 
overwhelming enthusiasm of 
Americans they met at Midem: "We 
had to go there and see if it was for 
real!" 

Tipsheet is a Music Week 
service spotlighting 
opportunities for writers, 
producers, a&r men, artists 
and publishers. 
Contact Sue Francis 
through Music Week, or on 
439 9756. 

Thev went to Los Angeles, 
Nashville and New York and the 
success of their trip can be put down 
to a combination of qualities, not least hard work and planning. 

Savs Chris: "We picked carefully 
who we would sec and what we 
would do before we went — the 
publishers and producers who were 
strongest with the artists we were 
aiming at." 

Added. Dave: "We tried when 
possible lo go directly to the source 
eliminating as many middle men as 
possible. There is nothing more 
annoying than to find a song 
carefully submitted never even got a 
listen by the intended principal." 

An added advantage was Mindel's 
existing reputation in the Slates 
because his hit song Don't Throw It 
All Away has been recorded by a lot 
of people including Olivia Newton 
John. Also John Travolta has 
recorded his I think After All This 
Time. 

"We were fortunate that 
producers and publishers liked our 
material but we didn't insult them by 
playing them songs that were not 
right for them hoping they might 
choose one," said Chris. 

"Establish credibility then there is 
a market. Classy songs are what 
people want now and you have to 
pick for (he artist you are aiming. 
Like at A&M for the Carpenters we 
took in just five songs and they said 
(hey wanted them all." 

Incidentally, Mingles Music and 
Cherry Music is administered 
worldwide, except for North 
America, by Intcrsong. There is an 
opportunity for a catalogue deal on 
Cherry Music for the States. 
Contact: Chris Sandford and Dove 
Mindel, 49 Green Street, London 
Wl. 01 437 7418. 

Stay with me baby 

by Dan McAfferty 

: 

isil 

The definitive version rush-released 

by popular demand. m 

0 marketed by 
phonogram 

DAN 1. MOUNTAIN 

^*Ec
a
oR™: wriS 
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d

r pop 
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Production Manager, 
Donaldson, former labe,"!?"9d 
of London and Brunswick Records 
at Decca, who is tunning 
operations under BAC Saga and 
Trojan chief MarcelRodd- .. 

Expansion means opportunities 
and Jon is actively looking. We 
have about six new artists signed to 
us at one stage or another, ranging 
from pop. MOR and even a Radio 
2 personality." He says, We are 
into various kinds of pop but not 
punk nor new wave as we are a 
small company and do not have 
i he manpower to be that 
versatile." 

Though B&C is small, Jon likes 
its compact style. "With total 
fact or v facilities and offices at 
Kensal Rise, our group is certainly 
the most wholly owned 

OpportunitY 
   insh'nendent independent company right fr0n, 

the raw material. It is a tighul 
knit, wholly involved operation 
and for me it is far removed fro,'n the segmented Decca structure." 

So Jon is looking for new artists 
in the pop area. "Obviously, We 
are very careful about our 
signings. We are not a huge 
company and do not have a 
quantity of other product to fall 
back on if we make mistakes. We 
must believe in each act.'' 

The folk side is not being 
neglected. B&C are holding a 
competition in cooperation with 
Folk News to find new ethnic folk 
talent and are offering a recording 
contract as the prize. 

As a writer himself, Jon has 
been in that never-never land of 
'I'll let you know' and did not like 
it. He makes a point of giving 
quick decisions to writers and 
artists. 

Contact Jon Donaldson at B&C 
Records, 326 Kensal Rise, London 
W10.01 969 6651. 

Homeless band 
IT'S RARE to find an unsigned 
artist with a proven local track 
record, with his dues all paid and 
with informed management and 
sound financing. 

The Orphans, headed by Stevie 
Richardson, fill the bill, and the 
industry's A&R men arc falling over 
themselves to catch their act. 

Stevie, 25. is from Springfield, 
Missouri, where he started playing 
under Beatles inspiration. In a band 
with some friends, they all took 
turns singing lead and it was Stevie 
who caught the public's fancy. 

Stevie was brought to Britain by 
his manager Mary Carol Culligan, 
who as the youngest an director in 
the New York advertising game was 
at Mainman developing tv projects 
for David Bowie and being involved 
in his publishing and royalty work. 
Impressed by Stevie's "incredible 
potential". Mary Carol took over 
his management and organized the 
trip to Britain, the home ground of 
his favourites — the Beatles. Stones, 
Molt and Bowie. 

Carefully, they put together a 5- 
piece band: Mickey Broadbent, 

bass; Stevie Richardson; Brian Goff, 
lead guitar; Keith Line, drums and 
Peter Bradford, who came over with 
Stevie, on piano. 

After weeks of painstaking 
rehearsal, they've been taking gigs 
around to get their performance 
together. At the Marquee just before 
Christmas they had a video taken by 
the Virgin Manor Mobile Unit. 
Manewhile, the buzz around the 
business had about ten company 
A&R men out to catch their 
performance at Dingwall's recently. 

They started calling their music 
power rock, not pop. But really they 
are of the current scene, advancing 
rock and roll, which they write 
themselves! Two well known 
producers are laying down a couple 
of tracks for their first single. 

The Orphans are open for record, 
publishing and agency deals, about 
which Mary Carol says. "We're 
trying to put Stevie and the band in a 
perfect position on all levels. We're 
looking for long-term belief for both 
recording and publishing — not just 
an incredible advance." 

Contact Mary Carol Culligan, 
Organization Unlimited, 95 Lots 
Road. London SW10. 01351 0295. 

BERNIE FLINT, the all-time 
winner of Opportunity Knocks is 
looking for outstanding material 
from any source. His first single I 
Don't Want to Get A Hold On You 
sold 1 Vi million worldwide, his 
second single Southern Comfort got 
into the top 50 and his first album on 
EMI has just gone silver. 

Now Bcrnic Flint is touring so 
much there's no lime for writing. 
Sparta Florida Music, his 
publishers, are looking to the best 
songwriters in the country to come 
up with material for a single and LP. 

Mike Berry is also looking for 
album and single material for Kenny 
Williams who had the hit You're 
Fabulous Babe on Decca. 
Sparta Florida Music Group. Suite 
4, Carl ton Tower Place. 
Knightshndge, London SWl. 012T^ 
0168. 
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niC MUSIC Publishers 
Assoeuinon will present a mie-dav 
cmirse on ,hc new American 
soinngh, law „„ luesdav, April 
-till, .11 1 he Royal l.ancasier Hole! 

C. oiKlnenne ihe course will be 
IWO senior members of the UK 

P^r'ny'^' Mr- 
Divi i' i kiloriiKition 
Ce enl' r ■'?" ^'""^nen, t.uiual Counsel, and Burmn 
l-iium, of Bel win Mills (USA) -uul 
member of the NMPA Copyrigh 
tomnn Emphasis 

11.! asPecis of the law k "PPl'cd io music publishino cost 

NEWS OF an unusual opportunity 
in the area of spoken word on tape 
reaches us from Malta where 
act or/ impressario Charles Dean has 
put together a series of 60 minute 
cassettes of poetry and short stories. 

Mr Dean is now looking for a 
British based distributor with 
overseas outlets for UK and 
worldwide distribution. 

The series grew our of a 15 minute 
demo tape which Mr Dean scripted, 
called Poetry For Pleasure, which 
was accepted by the British Forces 
Broadcasting Services and developed 
into 13 programmes. Mr Dean's 
poetry readings are taken from the 
classic writers like Keats, 
Wordsworth. Shellev and 
Bynon. 

Contact: Charles Dean. Chelsea 
Lodge, San Pawl Tat-Targa. Malta. 
CC. (Tel: Malta 491400). 

WRITER, producer David Stark, 
lormer international prSmoiio"s 

manager at MAM Records and now 
working with partner David Kent. 
looking for a boy girl duo, MOR act 
David Stark. ' 45 Park W 
Court, Fu/hum High Street, London 
SW6. 01 7312975. 

is £21.60 (incl. VAT) PeJ 
reservation for MPA members and 
£.12.40 for non-MPA members. 
The Music Pub/ishefS 
Association. 73/75 Morri''!1* 
Street, London WIN 7TB. 01 ™ 
3399. 
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Richard Myhill has changed 

the shape if music. 

MWPGimS 

^/TANGO 1 
?/ A Product 
/ of Utopia > 

® 1978 Utopia\ Records 
(Overseas) Ltd. 

TANGO 1.1 Made In 
England 

IT TAKES TWO TO TANGO (Myhill/Walnman) 
RICHARD MYHILL 

Produced by Phil Walnman 

The square record has arrived 

TANGO 1 (Square)... 99p 6007167 (Round)... 80p 

jmercwn/ 

□ 

marketed by 
phonogram 

liTOPlH 

Tlie company that doesn't cut comers. 
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By Liz and Mike Sagar- 
Fenton, Chy-an-Stylus, 
Penzance, Cornwall. 

ONE DAY lasi month the small but 
faithful contingent of Sham 69 fans 
who patronize our shop told us that 
the band's first album, which we had 
ordered several weeks before, was 
on sale in the local branch of Boots. 

For us it was the last straw. 
A phone call to Phonodisc elicited 

the information, that since Boots 
have a 'high turnover' they place 
orders nearly every day and so 
struck the lucky day when 
Phonodisc decided to issue Sham. 

But Phonodisc sometimes do 
despatch new releases separately, we 
said. That depends on the size of the 
monthly release, we were told and it 
was hinted that the sequence of 
one's account number might affect 
the date of despatch. An apology, 
empty as it might have been, was not 
forthcoming. 

Another dealer's lonely grumble 
about Phonodisc? 

No. Although once again they 
have caused us a loss, both in sales 
and more importantly in prestige 
(you probably know what it is like to 
swear to a customer that a record he 
wants is not yet released but 'on 
order' only to be told that is in stock 
down the road. He looks at you as if 
you were either a liar or a fool) this 
is only the last straw, not the point 
of this letter. 

We believe it is long past time to 
reassess the methods, attitude and 
even the existence of Phonodisc in 
its present form. We do not think we 
are alone in these thoughts. 

What's wrong with Phonodisc? 
Some specific points:- 

New releases 
Since there is an effective embargo 

on orders under £30 value, the 
average record dealer will order once 
or twice a week. His new releases, 

Phonodisc under fire 

MUSIC WEEK'S Retailing Page allows an irate dealer in Cornwall to 
sound off about problems and frustrations encountered in dealing 
with Phonodisc's distribution service. And we give Phonodisc s 
managing director William Bryant a chance to reply and state his 
own case in defence of his system and staff. 

on a phonecall (long-distance to 
most of their customers) to their 
regular order desk, which can mean 
hours waiting for a line. When you 
gel through there is no hurry a 
recent ten minute wail, though 
excessive, was not a record. After 
that we were allowed to place our 
order again. 

according to the Phonodisc lottery, 
will then be despatched with the 
order ... or not. If not, it may be 
another week before he sees them. 
(Incidentally, the new releases in 
question, including the Sham album, 
came to well over £30). By this lime 
the dealer will probably be regretting 
his generosity to the rep, since a fan 
will buy a record where he first sees 
ill doesn't know Phonodisc from 
British Leyland, and doesn't want to 
hear a shop manager gibbering 
about them. 

We imagine that this process is 
intended as an economy measure. If 
so, it is one that none of the other 
cost-conscious record companies 
considers worthwhile, and if one 
compares the prices of Phonodisc's 
new releases with their competitors, 
one will look in vain for evidence of 
cost reduction. 

Efficiency 
In comparison with most other 

distributors Phonodisc comes off 
badly. There is no room here for a 
catalogue of their errors, but they 
are all too frequent, particularly in 
the summer when we are at our 
busiest. Last August for example 
they managed to lose four orders in 
succession. 

Their reaction to their mistakes is 
characteristic. CBS and Selecta are 
prepared to ring back if they lose an 
order, take it again and give it 
priority, and have even been known 
to ring to explain an Ansaphonc 
malfunction before we knew they 
had lost our order. Phonodisc insist 

Paperwork 
As Ken Maliphant recently 

admitted, the all-numerical system is 
an absolute burden, with no logical 
basis, since identical numerical 
prefixes often have different prices. 
The mind (the human mind, that is) 
cannot easily scan or assimilate 
sheets of numbers, or remember 
more than a handful of individual 
ones. It was an experience we shall 
never forget when, on setting up this 
current shop, we had to cope with 
several boxes and as many unrelated 
delivery sheets, trying to check off 
the order we had placed in 
immaculate company and numerical 
order against pages of haphazard 
numbers. On raising this later with 
the company, we were told "That's 
the way the computer throws them 
out". 

The returns system works on a 
totally opposite premise: your 
paperwork has to be exact and 
precise or it is rejected. You struggle 
through forms and slickers, and 
after a few weeks, receive permission 
to return the shoddy stuff you have 
paid for. and more weeks later 
actually receive credit. The new 
system was introduced to further 

Quality in all departments 

THERE MUST be few, if any. 
British record retailers who have 
journeyed to America for the 
purpose of inspecting and assessing 
the way our US counterparts go 
about their business of selling discs. 

One quarter is Malcolm 
Passingham. He's also a great 
believer in an old-fashioned word 
called "quality" and he is none too 
sure whether the record industry 
wishes to have it used as an adjective 
in describing their product. 

Malcolm Passingham is the 
energetic managing director of 
Audvis Holdings Ltd with stores in 
the outer areas beyond London, at 
Slough, Aylesbury, Bedford, and 
where I met him, at Amersham. 
He's also President of the local 

Chamber of Trade and has concern 
for the kind of shopping facilities 
which are and could be offered in 
Amersham. In his role as president 
of the Chamber of Commerce and as 
managing director he thinks it 
important that he should see trading 
through the eyes of the consumer. 
At the same time he believes he can 
open some eyes with the kind of 
"quality" trading he believes is the 
only answer to the present record 
trading recession. Malcolm 
Passingham believes any dealer must 
initially be positive. He admits it 
might seem an obvious remark, but 
there are some dealers who spend a 
lot of time bemoaning discounting, 
multiples and inflation and do not 
look for ways and means relevant to 
their own situation by which trade 
can be boosted. He and wife 
Kathleen toured American record 
centres because they believed they 
might find the clue, even answer, to 
a successful business when the tide 
seems to be flowing the other way. 
What they found, they now operate. 
They do so with great success at 
Amersham and it seems prosperity 
conitnues by leaps and bounds. 
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From 

Tony Jasper 

in 

Amersham 

Their store is based on the concept 
of providing a number of inter- 
related items. They have 
considerable record catalogue but 
also extensive and high quality h-fi 
hardware plus tape, cassette, 
portable radios and even television 
sets. He calls this "enlightened 
selling". His concept of "quality" 
means providing the means and 
telling people the sound delights 
which can come from their hearing 
records on good equipment and not 
their battered portables. 

He believes everyone will 
appreciate "quality" if they only 
know what it is but here he sees some 
aspects of the record industry busy 
doing anything but helping him in 
his crusade. 

He coins the phrase 
"Dissatisfaction Drain" and by this 
he means there are countless people 
who arc fed-up with bad quality 
control being excercised on record 
product. In his situation he knows 
there are people who would buy 
more records but do not simply 
because much product is inferior. 
He says it is nonsense saying quality 
controls arc less on classical than 
pop. He sees it stretching across the 
musical spectrum. 

Here he sees a simple case of 
persuading people they can gain so 
much listening pleasure by owning 

quality record equipment and yet 
records hiss, crackle, pop and are 
warped. He says consumer buying is 
simple, "If he finds everything great 
with what he buys then the cash 
jingling in his pocket goes on the 
next purchase but if not, then he 
spends money on something else." 
And, as he says, that is happening 
more and more for a record industry 
which will have to compete all the 
harder for consumer expenditure if 
there is increased prosperity in the 
future. 

Malcolm Passingham believes this 
question of "quality" is much more 
important than price increasing. 
People, in his way of thinking, jibe 
at paying more when they know they 
are not getting an improved product 
and even, at times, a worse one. 

He says, "Price was once 
important but now in the present 
situation things are reversing, people 
put quality first, they will 
increasingly demand it." 

He continues his stress on quality 
by ensuring his Amersham store 
looks clean, tidy, efficient and 
perhaps above all. appears friendly. 
His wife orders stock whilst he 
busies himself providing with her a 
mine of information on current 
record releases and the technicalities 
of tape, cassette and record 
apparatus. 

He says, "People will stay with 
the ordinary non-large multiple shop 
if you look after them, that's the 
secret. You enquire and discuss 
things with them. We have a stream 
of customers who quote and talk the 
reviews in The Gramophone and Hi 
Ft News and Record Review. People 
bring things in here. We often do not 
take classical stock until it is 
reviewed." 

And Malcolm has one ambition 
lor realization sometime. He says 

I would love to have a store in 
America." 

i 

0 

efficiency and speed up credits u 
hasn't. 

Accountability 
In a way this is the most serious 

complaint of all. 1 once rang 
Phonodisc and asked for someone in 
authority. "Oh. we're all the same 
here" was the reply. Except for the 
computer, I suppose, whose rule is 
unquestioned and whose decisions 
appear to be final. That apart, no- 
one does appear to be in charge, 
responsible or even concerned when 
there are points to be raised about 
mistakes or their appalling image in 
the industry. And why should they? 
They are merely distributors of 
Polydor and Phonogram. And so 
you take your complaints to those 
companies or assail their reps when 
they call, and they sigh and say they 
know, but there's nothing they can 
do about it. 

This is the basic point: while the 
companies can blame Phonodisc, 
and Phonodisc can blame the 
computer, no improvements will be 
made. And, as Brian Findlay points 
out, the loss to the parent companies 
in good customer relations, which 
must reflect on their (and our) sales, 
is incalculable. 

To us Phonodisc represents the 
worst of the record industry: it is a 

Phonodisc 

answers 
Thank you for giving us the 
opportunity to reply to the letter 
from Liz and Mike Sagar-Fenton 
even to the extent of offering an 
equal amount of space. 

Dealing with matters of policy 
first, the main bone of contention 
appears to be the joint one of new 
release despatches coupled with low 
value orders. It is our objective to 
ensure that all monthly supplement 
orders for new release product are in 
the shops before the actual trade 
release date, these dates being 
adequately publicised by the record 
companies. The way in which we do 
this does mean that shops in the 
same locality can receive their new 
release product on different days but 
subject to the minimum order of 
£30, all such pre release orders will 
be delivered prior to release dale. 
Incidentally the order referred to 
was not over £30. 

for the numbering systems, I 
think we can all share the feelings 
expressed in (he letter concerning the 
growing use of strings of numbers in 
all aspects of life. To have to change 
from dialling a personality like TIM 
to some ''characterless"'number is 
one small instance of what is 
happening. Nevertheless computers 
are an increasing part of our whole 
way of life and they do like 
numbers. We can but continue to 
look for ways to reduce the burden 
of these developments on our 
customers. For example we expected 
that our practice of providing a 
delivery note with each box has 
made the checking of deliveries 
easier. 

Turning to the comments on 
attitudes, efficiency and 
accountability within Phonodisc. I 
would simply say that I am very 
Proud oj the team we have here but 
that f major problems do arise there 

ltni-yu\W'ne0ne in a"thoritv to 
haL l'l 1 af)olokise that you have experienced delays in telephone 
answermg, especially on Mohda , 
but we have taken steps to reduce 

wall between us and the companies 
Unlike the companies and ourselves 
it is entirely uninvolvcd with the 
industry and could turn over its 
complicated processes to biscuiisi 
shoes or whatever next week, hj 
actions and reactions often appear 
high-handed and arrogant. its 
processes and paper work are 
invariably designed to make life 
easier for itself at the cost of our 
time and efforts. It favours, in 
practice if not principle, the 
multiples over the independents 
(without whom there would be no 
Sham 69 album — the last straw 
which provoked this letter). None of 
us would survive very long in 
business if we maintained such an 
offhand attitude to our own 
customers. 

What to do? We believe that 
independent shops, by their natures, 
do not easily co-operate but can 
combine most effectively on a single 
issue, proved for instance when CBS 
attempted to institute replacement 
rather than credit for faulty 
products. If, therefore, you are also 
dissatisfied with Phonodisc's 
performance, please write as soon as 
you can with specific or general 
complaints, ideas for improvement 
or any other comments on this letter 
to Chy-Ah-Stylus, 41 Market Jew 
Street, Penzance, Cornwall marking 
you letter "Phonodisc". We will 
collate the results and send copies of 
them to Polydor, Phonogram, 
Tandem plus all the distributed 
companies and to Music Week. 

Are you too busy? If so 
Phonodisc will take your silence as 
satifaction. Don't wait until the next 
frustration makes you want to raise 
a lonely complaint. Surely none of 
the companies involved are so secure 
or so cynical that they will ignore a 
concerted protest if it is loud enough 
for them to hear? 

By W W Bryant, Managing 
Director, Phonodisc Ltd. 

excessive waiting times and are now 
trying to develop ways of 
monitoring incoming calls to 
improve the situation further. Our 
queries section is most conscientious 
in handling customer problems but 
we cannot trace four lost orders 
from Chy-an-Stylus in August. 
However our records do show 
several personal contacts with the 
Sagar-Fentons over matters other 
than lost orders. 

One final point. Generalised 
complaints are not much help, 
specific problems can lead us to 
pinpoint deficiencies but positive 
suggestions based on an 
understanding of our operations are 
the best contribution of all. To this 
end we are inviting a small number 
of dealers to establish a more regular 
contact with us, thus supplementing 
existing ad hoc visits. Letter writing 
can be no substitute for direct 
contact but perhaps Liz and Mike 
Sagar-Fenton would like to bring 
along any letters they receive on this 
to one such meeting? I hope that 
anyone who feels so moved to write 
to them would in any case send me a 
copy of that letter in the full 
assurance that neither cynicism nor 
arrogance are attributes of mine. 

/dl 

Note-worthy 
That s Music Week. Britain's 
only music trade weekly. Key information to keep you 
in tune. News, views, facts, 
'igures. the Music Week 
charts and many special 
features.Vou can't be without it Make a note of it 
Music Week every week. 
Note-worthy reading. 

musKuisss 


