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8% UP! 

MUSIC WEEK'S circulation 
continues to climb the 
circulation charts — with a 
bullet! According to official 
figures announced by the Audit 
Bureau of Circulations, Music 
Week showed an eight per cent 
increase in the last six months of 
1977 compared to the same 
period the previous year. 

Music Week's circulation 
rises consistently month after 
month and now stands at 10,770 
paid subscriptions. 

MEXT WEEK 

The Don 

Kirshner 

Story 
In London for ihe first time in over 
five years, DON KIRSHNER spoke 
exclusively to MW editor Rodney 
Burbeck and talked frankly, 
candidly and rcvealingly about his 
life. Read the full interview in next 
week's Music Week — and see 
Dooley's Diary (page three) this 
week for a tantalising taster! 

THIS WEEK 
inside this week's 100 page paper: 
COUNTRY MUSIC FESTIVAL 
lOth Anniversary twenty-page pull- 
out section. 
THE SWEET — ten year 
anniversary special. 

PLUS 
of MARKETING: Two pages 

campaign news (pages 6. 8) 
TIPSHEET: page 10 
RETAILING: exclusively for the 
dealer (page 12) 
BROADCASTING: Page 14 
INTERNATIONAL: Pages 16, 18 
FACT SHEETS: Singles and albums 
tips (page 20) 
TALENT: Pages 22 and 24 
PUBLISHING: Page 26 
CHARTS: Disco, Juke Box, Sheet 
Music etc. (page 75) 
STUDIOS: Pages 78, 80 
CLASSICAL: Page 84 
ALBUM REVIEWS: Pages 86.88 
ALBUM CHART: Page 95 
SINGLES CHART: Page 97 
PERFORMANCE: Page 98 
MUSICAL CHAIRS / DEALS / 
LETTERS Page 99 
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EVEN BEFORE the premiere of the film, RSO's soundtrack album of Saturday, Nighf Fever had qualified for a silver 
disc, with sales over £150,000. Polydor's md Tony Morris presented the disc fd Brian O'Donoghue, RSO Records md and 
Charles Negus-Fancey, md of Robert S tig wood. Group of Companies. Morns said, ''Never have I been more certain of 
platinum when presenting silver. " Full marketing details of the album: page six. 

Now it's discs on 

bv JIM EVANS 
A REVOLUTIONARY idea in 
selling records is being pioneered by 
Island Records in conjunction with 
the Virgin chain of shops with a 
scheme called Buy One, Try One 
which makes UK retailing history. 

Customers buying any one of 
Island's top four albums — Kaya 
and Exodus by Bob Marley and the 
Wailcrs, One World by John Martyn 
and Life On The Line by Eddie & 
The Hot Rods — will be able also to 
buy Robert Palmer's new album, 

Len Wood 

receives 

his CBE 

LEN WOOD, EMI Parent Board 
Director and Chairman of the BPI, 
outside Buckingham Palace after 
receiving his CBE from the Queen 
for services to export, last week. 

Double Fun (ILPS 9476), with the'1 
option of returning the album within' 
seven days and obtaining a full' 
refund. ; 

All the albums will be sold with £1 
discount; thus customers will be 
buying two for £6.20. Receipts will 
be stamped and dated and those 
customers returning the Palmer- 
album to the shop within a week will, 
receive a £3.10 refund. The scheme 
lasts for a month, and all Virgin' 
shops will be involved. 

"We believe this scheme will 
introduce a significant new audience 
to Robert's music," commented 
John Knowles, sales manager of 
Island Records. "It is also 
pioneering a new way of retailing in 
this country, and that has to be good 
for the industry as a whole. We've 

Chewy plans 

'Midem 

for dealers' 
from HENRY KAHN 

PARIS — Midem founder and 
commissaire general Bernard Chevry 
is seriously considering organizing a 
second disc industry market — thisi 
time involving dealers. 

Under the title Discom, it would' 
be of international status, and would' 
cover areas of promotion, sales and 
distribution with a main aim of 
bringing the retail side of the 
business into close contact with 
wholesale distribution. 

Though still in the project stage; 
Chevry says it would be a 
"complement" to Midem. It would 
probably be held in September and 
run for four days. The venue has not 
been decided, but Deauville has been 
mentioned. 

Chevry points out that there is no 
similar market in existence. Narm in 
the US has local connections, but' 
Discom would essentially be fully 
international. 

{\lesiigated. all the potential 
ol?lems involved with Buy One, 

Try One, and we believe the 
additional sales will more than 
compensate for any losses — 
obviously the albums brought back 
to the shops cannot be offered for 
sale again. 

"We're giving consumers a 
chance to sample an album properly, 
before they commit themselves and, 
P'ml sure, they'll appreciate this 
opportunity. And for Virgin, it 
"means extra sales of course. 
Evef-yone gains with this scheme." 

Buy One, Try One will be^ backed 
up with in-store displays in all the 
yirgin shops and advertising in 
NME, Sounds, The Sun. Time Out 
and t he New Manchester Review. 

Park sets 

Forth for 

challenge 

by NIGEL HUNTER 
ANDY PARK is resigning as head 
of entertainment at Radio Clyde to 
become programme controller at 
the Edinburgh-based ILR station, 
Radio Forth. 

This surprise news broke last 
Friday, and Park agreed when 
I put it to him that the new post 
was a challenge as he will be 
leaving an ILR station which has 
been successful from the outset 
and lies second only to London's 
Capital Radio in profitability, to 
join one which has recently 
become profitable. 

Park has been with Clyde since 
August 1973, and will take up his 
Forth appointment on April 1 after 
a short holiday in Majorca. He will 
move from Glasgow to Edinburgh 
when " hefinds suitable 
accomodation for" his tvife,, and 
three children. 

"I was promoted to md 
Radio Forth last June from 
programme controller," said 
Forth md Richard Findlay, "and 
I've been doing both jobs since 
then. It's not a one-man show and 
we need a programme controller, 
and we've found Ihe best man. The 
post will give Andy wider 
responsibilities that those he had at 
Clyde as head of entertainment. 
I've known him for years, and I'm 
absolutely delighted he's joining 
us. With Tom Steel as head of 
news, we now have one hell of a 
strong team here." 
(See Dooley's Diary story on page 
3) 
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Kate's success - how EMI did it, p22 
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Jefferson Starship: Earth 
Backed by 45-secbnd radio... double- and single-page ads 
point-of-sale packs. It's going to sell and sell and sell. i 
Record; FL12515.. 
Cassette: FK12515 , 
Includes the single,'Count On Me.FB 1196 

, For telephone ord^s ring: 021-525 3000 ite/i 
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No tv for K-Tel mid-price 

K-Tel *has launched a mid-price 
senei believed 10 be the. first by a t^ 
merchandiser. The new range, called 
Highlight On, kicks off with fivfe 
new releases, all featuring 16 
recordings by original affTsts, and 
each album will retail at £1.99. 

Normally, the tv merchandisers 
concentrate solely on full-price 
product, because the profit margins 
from such albums have to be 
sufficient to pay for the high cost of 

television advertising. K-tel md 
Tony Johnson told Music Week that 
no tv advertising was envisaged for 
the Highlight 5n series, and the 
produtr jwould be treated in rihe. 
normal way that other mid-price 
material is marketed; there will be 
no sale-or-return terms. 

Johnson said: "It seemed that 
there was a serious gap in the market 
for this product. There is plenty of 
budget product around, and a lot of 

Rapid launch for rock band 
A COLCHESTER rock band has 
formed its own mail-order record, 
label called Rapid Records, After 
Tpe Fire, alias Peter Banks. Andy 

-" Piercy and Ivor Twidell, and their 
manager Jonathan Cooke. are 
claiming to have sold more than 
2,500 copies of the debut LP. 

Cooke told Music Week: "The 
idea to start our own company 
resulted from the indifferent 
altitudes of record companies — 
although they admitted that After 
The Fire was a very good band, they 
always used to say that as a 

recording unit they were 
unfashionable. It was frustrating 
because After The Fire is a regular 
gigging outfit and after the concerts, 
fans were always asking whether 
there was any product they could 
buy." 

Rapid has its own logo: the first 
LP. called After The Fire, retails at 
£3.25 (RR 001) and is available 
direct from the company at Fox 
House, Moor Road, Langham, 
Colchester in Essex. Cooke added: 
"There will be other signings to the 
label." 

cover-version LPs, but K-Tel 
believes that there is a need for a 
well-presented label in the mid-price 
range. We have been talking about 
this for almost a year now:", 

'First five albums are Lady Rock 
(FRO 624), Swinging Sixties (FRO 
625), Rock 'N' Roll (FRO 628), 
Golden Country (FRO 629) and A 
Classical Selection (FRO 630). In 
many cases the albums feature 
artists such as the Chiffons, Mary 
Wells, the Troggs. Swinging Blue 
Jeans, Sandy Posy and Del Shannon 
with re-recordings of their original 
hits. 

Johnson added: "There will be 
more mid-price releases. These first 
albums have all been specially 
compiled — for the most pan the 
repertoire is from catalogues that K- 
Tel has been obtaining over the 
years. The rights to the recordings 
featured on these initial releases 
were acquired through K-tel in 
Canada. Obviously the fact that the 
LPs retail at mid-price excludes us 
from being able to do tv promotion 
but there will be the regular in-store 
marketing —- and initial reaction 
from the trade has been very good." 
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TIM CLARK, managing director of Island Records presented the EMI LRD 
with a silver disc for Bob Marley and The Wallers' Kay a album. The LP 
received the highest advance sales in Island's history. The Wallers' previous 
album, Exodus, is still in the Music Week chart, nine months after release. At 
the presentation were, left to right, Doug Johnson (national sales manager 
EMI LRD), Clive Swan (general manager sales and promotion EMI LRD), 
John Knowles (sales manager Island), Tim Clark (md Island) and Roger 
Upright (regional promotion manager EMI LRD). 

Total launched 

internationally 

A TRANSATLANTIC link has been 
forged with the formation of Total 
Entertainment, an international 
recording production and publishing 
enterprise. 

The operation is an alliance 
between Paul Robinson, chairman 
of Power Exchange International 
and Jimmy Bishop, formerly vice 
president and general manager of 
the CBS music publishing subsidiary 
April/Blackwood. Bishop, who will 
head the American end of Total, is 
president of the group, and 
Robinson, heading Power Exchange 
in the UK, is chairman. 

Total Entertainment Inc. has 
formed the Omni record company, 
which has set a long-term licensing 
deal in the States with Island 
Records, which is distributed there 
by Phonodisc. This* arrangement 
was negotiated between Bishop and 

Mansfield to 

film EL0 
MIKE MANSFIELD Enterprises 
Ltd will be recording the Electric 
Light Orchestra's first UK concert 
for two years at Wembley on June 2, 
There arc four additional dates. 

The guest of honour is Princess 
Margaret, President of The Invalid 
Children's Aid Association. 
Tony Curtis is flying over from the 
States to present ELO on stage. The 
film of the charity concert will be for 
worldwide distribution. 

Robinson and Chris Black well, Tom 
Hayes and Charlie Nuggio, Island 
Records president, and Island US 
will play a key role in the marketing 
and distribution of Omni product 
and promotion of its artists. Omni 
product will be released in the UK 
on Power Exchange. 

A Total Entertainment branch has 
been established in Kingston, 
Jamaica, with Rupert Cunningham 
as director which will acquire and 
record West Indian repertoire for 
release here and in the US. Licensing 
deals for Total product have also 
been concluded with Nippon 
Phonogram, Arabella France and to 
Power Exchange for EMI, its 
licensee for Australasia. 

Power Exchange has licensed 
Total Entertainment product for the 
rest of Europe through the Power 
Exchange label, which is licensed to 
Phonogram for all Europe except 
France and Omni Records will 
shortly announce its Canadian 
distributor. Releases by the 
Imperials, Main Ingredient and 
Roundtree are set for most world 
territories. Roundtree is being 
produced by Kenny Lehman and his 
Aria Productions company, which 
scored a major success with Dance 
Dance Dance by Chic and is under 
contract to produce two more 
topline acts during 1978 for Omni. 

Bishop recently fixed a long-term 
co-publishing arrangement in the 
UK for his Terra Firma Music and 
Katja Music with Carlin Music vice 
president Paul Rich, and worldwide 
representation for these two 
catalogues will be announced soon. 
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GOLD A ND silver albums were 
for the UK sales of Variations at a small ont^ t0 Andrew Lloyd Webber 
album is based on the theme from Paganfn^AM-" la

f
st wee^ The. 

features Rod Argent, Julian Llovd wlhl ¥ L
0r Caprice for violm and 

members of Colosseum II. Pictured left fn r•' l
Bcirdara Thompson and the 

Featfwrsrone MCA md, Barbara Thommnn r r ?? lVatson MCA' Roy 

Lloyd Webber, Rod Argent. Julian Lloyd Webber, Andrew 
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Candid Kirshner 

here for Kansas 
THE DESK clerk at the Grosvenor 
Hotel said no, Mr Kirshner was 
definitely not booked in. Which was 
ironical really because Don Kirshner 
was there all right in his suite on the 
fourth floor drinking tea and 
making a big point of the fact that 
this was his first visit to Britain in 
over five years and the only reason 
he was here was to add to his not 
inconsiderable reputation to the 
European launch of his latest 
proteges Kansas. 

Kirshner has an obsessive fear of 
flying and is therefore not in the 
usual music business league of jet set 
travellers, so his willingness to leap 
on a plane and rush around Europe 
indicates his total belief in the band. 
And with reason because their 
album Leftoverture has sold over 
two million in the US and their latest 
Point Of Know Return, just released 
here, is bulleling up the US Top 10. 

They make their UK debut at 
Manchester Apollo on March 24 
followed by the Hammersmith 
Odeon the following night. 

Kirshner, or Donnie to his friends, 
was in town being looked after with 
a certain amount of awe by Warner 
Bros. Music who administer his 
Kirshner Warner catalogue, and was 
shown around CBS — which has 
his Kirshner label — by Maurice 
Obcrstein. 

Talking to Music Week for an 
exclusive interview to be published 
next week, Kirshner was in 
expansive and remarkably candid 
mood. He is, of course, always 
happy to talk at length about his rise 
from impoverished basketball player 
to the man who launched a thousand 
(well almost) hits which have sold 
over 250 million records, according 
to his biography. 

But his career has had its troughs 
as well as peaks and one of his 
darkest hours was when he was fired 
from Colgems, the company he 
started for Columbia Pictures, 
after signing new ten year 
contracts for Neil Sedaka and 
Carole King. 

"I had a slight problem," 

m 

DURING HIS recent visit to Brazil, The Prince of Wales unveiled a plaque to 
inaugurate EMI's new recording studio in Rio de Janeiro. In the picture is top 
Brazilian recording artist Clara Nunes who is seen teaching Mr P.A.D. 
("Paddy") Duff ell, md EMI's international operations, how to do the 
Flamenco Handclap (he hasn't quite got the right idea) while HRH appears to 
be more interested in the Senonfq's feet which are doing something fascinating 
off the picture. 
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10 YEARS AGO 
March 27 1968 

RR PRINTS its first full-colour page 
advertisement — Major Minor's The 
Dubliners and David McWilliams 
albums . . . record industry in a 
furore over Budget increase of 
Purchase Tax on discs and tapes to 
50 per cent, and on record and tape 
players to SS-f per cent — GRRA 
lobbies Chancellor of the Exchequer 
Roy Jenkins on the topic as dealers 
already concerned over 50 per cent 
increase in S.E.T but budget labels 
expect to increase sales . . . Three 
versions of Eurovision song 
Congratulations released as Cliff 
Richard's makes Number 8 in Top 
50 . . . Decca's Sound Of Music 
soundtrack LP celebrates three years 
(152 weeks) in the album chart, at 
Number 5 this week with sales well 
over two million, while MfP has sold 
500,000 copies of its budget version . 
. . the Beatles' Lady Madonna hits 
Number One after two weeks in 
singles chart. 

5 YEARS AGO 
March 24 1973 

PHONOGRAM BECOMES first 
major to join merchandisers in tv 
compilation stakes with a £200,000 
promotion for 20 Original Chart 
Hits, while K-Tel's first time link 
with Polydor is aimed at building 
Sha Na Na into major act — Ronco 
to promote David Essex movie 
soundtrack That'll Be The Day on 
small screen . . . minimum order for 
David Bowie's Aladdin Sane LP is 
25, and artist's concerts are first to 
be organised by RCA Record Tours 
. . . EMI rushes Wings' My Love 
single . . . DJM reflects trend of 
smaller firms and sets up 
independent sales team . . . Roger 
Easterby and Des Champ set up 
Santa Ponsa label . . • Columbia 
vice-president Goddard Lieberson 
goes back to production for cast LP 
of A Little Night Music . . . Alice 
Cooper's Billion Dollar Babies 
enters album chart at Number One 
as WEA runs short tv campaign. 

Kirshner said with masterly 
understatement, "I was over 
successful. I had 30 per cent of the 
profits of the Monkces : . . 1 was 
earning about one and a half million 
dollars a year as a company 
employee which was about four or 
five times as much as the president 
of Columbia Pictures. 

"Anyway I was fired. I got the 
biggest settlement in the history of 
Columbia Pictures, the amount of 
which couldn't be published at the 
lime as part of the settlement. They 
have now paid me in full over the 
years." 

As his departure from Colgems 
was back in 1967 that must have 
been some hefty hire purchase pay- 
off, and Kirshner hinted that he 
might be telling how much in his 
autobiography which he is currently 
writing. "It's about my past and a 
whole bunch of things." 

As is often the case, Kirshner's 
enforced departure from Colgems 
was his making because he went on 
to form his own Kirshner 
Entertainment Corporation, looked 
around for another Monkees, and 
came up with the Archies. 

HIGH RIGHTS: More than £27,000 
in royalties was collected by the 
Performing Rights Society last year 
from the use of music in aircraft 
based in PRS territory. 

THE ANNOUNCEMENT last 
Friday of Andy Park's departure 
from Radio Clyde (see page one) to 
become programme controller of 
Radio Forth came as a total 
unexpected shock to his staff at 
Clyde. Only the night before he had 
been hobnobbing with them at a 
reception for (yet another) World 
Cup record and mentioned not a 
word. 

But there has been speculation in 
the past that he might have taken 
various plum jobs. His name was 
linked with the positions of Radio 
Luxembourg programme controller, 
head of light entertainment for STV, 
and head of BBC Radio Scotland. 

Now he moves from one of the 
country's most successful 
commercial radio stations to one of 
the last to go i^to profit — and 
ironically his new boss Richard 
Findlay is an old friend from the 
days when he was gigging as a 
keyboards musician and composer. 

Park is a former art teacher and a 
musician of no mean ability and one 
of his arrangements is on the new 
album by the Swingle Singers. 

SATURDAY NIGHT Fever hits 
London this week with the premiere 
of the box office-breaking film in 
London tonight (22) with guests 
including Robert Stigwood. stars 
Robin Gibb and John Travolta. 
Afterwards they are hosting what 
will go down in history as one of the 
most spectacular after-the-premiere 
parties London has ever seen. 

More than 1300 guests are invited 
to a discotheque in Tottenham 
Court Road which has been totally 
redecorated for the occasion to 
make it look exactly like the disco 
which features heavily in the film. 
Designers and builders have been 
working for weeks to create 
"extravagant lighting effects", and 
the club is being re-named 2001 
Odyssey for the evening. 

A PRESS release which didn't stop 
the front page: "Moira Anderson, 
Scotland's foremost lady of song, is 
to make her first appearance in 
Warring ton..." 

HIT 

GUESTS OF John Fruin at I i/ / 
Manhattan Transfer Palladium 
first night were Ken East, Cliff Busby and 
Roy Feathcrstone — all former EMI 
colleagues and all now heading their 
own companies with EMI pressing and ^ J9i 
distribution deals Easter came early 
this week with Barclay Records' inter- 
national division sending their Welsh promo 
man Martin Davies over from Paris with a 
suitcase full of while chocolate eggs each 
containing a promotion tape for Tim 
Blake (ex Gong) album on their EGG Jkwv il*** 
label  But we preferred Jennie 
HalsalPs two Playboy bunnie girls 
who delivered Easier eggs on behalf of Child while the group did 
likewise to children at Great Ormond Street Hospital. 
NOVEL AFTER-lhe-gig party for Billy Joel had CBS guests 
treated to a display of boxing at Grosvenor House Hotel during 
the prawn cocktail and steak pie. Knock-out idea   Spoil 
sport London Palladium banned the Queen's lookalike Jean 
Charles from sitting in Royal Box during Darts' concert   
Freelance writer Stan Britt working on new book about Sinatra 
and his music Ronco putting £200,000 behind launch of The 
Stud film soundtrack with disco music by Biddu, a son of British 
Saturday Night Fever. 
REQUIRED VIEWING on Easier Monday BBC2: The Rutles, 
Eric Idlc's superb parody of the Beatles made with the willing 
help of some fellow Monty Pythoners, George Harrison and the 
Jaggers, previewed by WEA last week to tie in with release of 
album of the show Private Stock say not their fault nobody 
was at MTA Awards Dinner to pick up David Soul award — they 
didn't gel invitation until two days after the event   Vernon 
Presley accepting gift of nine-foot white flowering dogwood tree 
to be planted near Elvis' grave sent by Sunderland branch of fan 
club. 
RECORDING OF new ATV pop series brought together Mickie 
Most, Peter Cook, Kate Bush, Rich Kids, Boomtown Rats, 
Generation X, John Dowie, Steel Pulse and XTC in Birmingham 
last Sunday But Paul Burnett pulled out of the show at last 
minute Surprisingly large number of music business people 
turned out for special 9 a.m. Sunday morning screening of Close 
Encounters — but a few crept in late having forgot to put clocks 
forward Alan Bown to return to recording while continuing 
as head of A & R at Fuse Music. 
POLYGRAM'S Steve Gottlieb donated £1,300 Chappell piano to 
runners-up in Capital Radio's I LEA schools award A baby 
boy to producer Barry Leng's wife Sue Geoff Deanc leaving 
Keith Altham PR to assist Michael Gray in United Artists press 
office EMI's Vic Lanza and Noel Gay's Richard Armitage 
attended Paris funeral of Claude Francois. 
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Cheap Trick 

Cheap Trick 

Cheap Trick 

Cheap Trick 

I WANT YOU 
TO WANT ME 
ON EPIC 5701 

From the highly 
acclaimed album 
TN COLOR' 
EPIC 82214 

SCREEN GEMS-EMI MUSIC rTrr| 
r-\  .. c I \AtnO Ti>i Ol flTG fiGQQ ■■■■■■■ 21 Denmark Suoot. London WC2 Tel. 01 836 6699 
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Ready-made radio 

for movie album 

A READY-MADE radio 
programme based on United Artists' 
new Golden Age of Hollywood Stars 
double album is being offered free to 
radio stations as a unique 
promotional aid for the package. 

Compiled by UA's Alan Warner 
in Los Angeles the half-hour 
programme has the same title as the 
album and includes excerpts from it 
plus an exclusive new interview with 
Bette Davies looking back over 50 
years of Hollywood life. 

The album includes music and 
dialogue from Warner Bros Studios 
films made between 1926 and 1949, 
and is being backed by a number of 
other promotional and marketing 
aids. 

The radio show has already been 
picked up by Thames Valley for 
Easter Sunday and Birmingham's 
BRMB the following day. 

A collection of film clips relating 
to the album — including The Jazz 
Singer, Casablanca and The Big 

Three more 

signed to 

Front Line 
VIRGIN'S Front Line label — 
launched earlier this month with 
records by The Gladiators and I-Roy 
— has signed three top Jamaican 
artists to long-term recording 
contracts. 

Tapper Zukie, one of-Jamaica's 
best known djs ha#>,hjs first Front 
Line album. Peace In The Ghetto, 
released on March 31. Virgin has 
also acquired the rights to Tapper 
Zukie's back catalogue and will 
release his albums, including the 
famed MPLA LP, during the next 
few months. He begins a British tour 
on March 25 and dates include two 
shows at the London Rainbow 
supporting Patti Smith. 

Also signed to Front Line arc The 
Abyssinians and Culture whose Two 
Sevens Clash album was one of 
last year's best-selling Jamaican 
imports. Both bands will have 
albums released soon. Further 
signings to the label can also be 
expected soon. 

TV booster 

for Buddy 
BOOSTER TV advertising aimed at 
pushing sales of this week's top LP, 
Buddy Holly's 20 Golden Greats, 
well over the million mark is being 
taken this week by EMI. Brian Berg, 
special projects director, told Music 
Week that the extra campaign for 
this week's No. 1 album was 
designed to lake advantage of the 
holiday period. 

Thirty-second spots are being 
taken between today (Wednesday) 
and Good Friday in every area, at a 
rate of about three per area, and it is 
hoped the results will be felt in the 
record shops on Easter Saturday. 

Cs A Self Adhesive Labels 
Cogqeshail. Colchester. Bsa 

0376 6^2 

Sleep — will be shown on ATV's 
Tiswas on Saturday (25) and will be 
shown later on Tyne ifces. 

Other promotional aids include 
reprints of the original Hollywood 
studio publicity posters and a special 
single album for promotional use 
only. 

For dealers the UA campaign 
features a photo-montage poster 
mailed to 5,000 shops with a back- 
up distribution by the UA sales force 
and selected displays in central 
London sites. Media space is booked 
in Music Week, Radio and Record 
News, Time Out and other press. 

m Big royalty 

rise on 

CELEBRA TING THEIR deal, Terry Oates (left) enjoys a beer, while Carl 
Davis toasts their success with tea. 

Oates and Davis link 

in publishing company 

ON THE hot line to Boots of 
Darlington is David Coverdale, ex- 
lead vocalist with Deep Purple. The 
picture was taken while David was 
on a conducted tour of the EMI 
Factory at Hayes. He spent some 
rime in the telephone sales 
department with good reason — his 
new album North winds has just been 
released on the Purple label. David 
and his band are now engaged in a 
UK tour, with plans to visit the 
United Stales and Japan in the near 
future. 

THE MUSIC from the award- 
winning tv scries Marie Curie is 
included in the catalogue of mainly 
theme music from successful 
television series in a new publishing 
company — Sundergrade Music — 
formed last week. 

The company links publisher 
Terry Gates and composer Carl 
Davis and will represent all future 
compositions and Davis' hitherto 
unpublished works. It will be 
administered on a worldwide basis 
by Gates' company Eaton Music 
Ltd. 

Copyright represented by 
Sundergrade includes the music for 
the BBC tv series Marie Curie which 
won the BAFTA award for best tv 
series and the following tv music: 
The Mayor of Casterbridge, In The 
Looking Glass, The Naked Civil 
Servant, Shades of Greene and 
Destination America. Previous 
works also represented by the new 

company are BBC tv's The Long 
Search, Our Mutual Friend, the rock- 
opera Orpheus In The Underground 
and recent acclaimed musical 
version on radio of Lewis Carroll's 
Alice's Adventures In Wonderland 
— negotiations are in progress for 
the London West End Stage 
production. 

Davis has written two ballet scores 
for Lynn Seymour and Wayne 
Sleep, both principals of the Royal 
Ballet, and is currently working on a 
new piece for Scottish Opera's 
Opera-Go-Round, based on 
Aristophanes' The Peace. 

Oates is about to finalise a 
recording deal for Davis which 
will include a compilation album of 
the forthcoming series Hollywood 
for Thames tv which is to be shown 
in 1979. This is a 13-part scries on 
the history of Hollywood from its 
start to the arrival of the talkies. 
Davis will compose all the music. 

tv music 
by TERRI ANDERSON 

AN AGREEMENT which will 
increase by about 400 per cent the 
annual payment by independent 
television companies to the 
Mechanical Rights Society has been 
signed, and all arrears paid up. 

Bob Montgomery, managing 
director of the Mechanical 
Copyright Protection Society — the 
sister association to the MRS which 
is responsible for collecting and 
distributing royalties which the MRS 
negotiates on the behalf of 
publishers and composers — told 
MW that work on the new 
agreement had taken a year. 

The money paid by the 1TCA for 
music re-recorded by tv companies 
for use in programmes has stood at 
£144,000 since 1972; the new 
agreement puts the 1977 figure at 
£600,000, and allows for increases to 
£650.000 in 1978 and £700,000 in 
1979. Royalties from radio and tv 
are distributed only once a year by 
the MCPS, in the middle of the 
succeeding year, so publishers and 
composers will feel the considerable 
benefits of this new agreement (one 
which Montgomery feels is realistic 
rather than generous) when their 
1977 payments are made this 
summer. 

The MRS agreement with BBC 
Television is still under negotiation. 

DJM's 

price rises 
DJM HAS made a number of price 
rises with effect from April 1. DJH 
full-price albums go up from £3.99 
to £4.29, while DJM albums go from 
£3.60 to £3.99. DJE double-albums 
remain the same at £5.75, although 
DJD 2LP product increases by 24p 
to £3.49. Mid-price product, 
including cassettes and cartridges, 
goes up from £2.25 to £2.49. Singles 
will retail at 80p (from 75p) and DJR 
extended-plays remain at 99p. 

Mava wins Flack case 
LEGAL WRANGLING over who 
should have paid Roberta Flack for 
a London concert in 1976 ended in 
the High Court last week with a 
decision against Danny O'Donovan 
Enterprises and for Mava Music Ltd 
— joint promoters of that concert. 

The dispute was over the New 
Victoria concert in November 1976, 
with Mava, of Baker Street, 
London, claiming that O'Donovan 
Enterprises, of Dolphin Square. 
London, owed them 9,030 dollars 
after failing to pay the singer her 
agreed full fee of 10,000 dollars. 

Judge Edgar Fay said that 
O'Donovan had told the court that 
Miss Flack owed his company the 
withheld sum of 9,030 dollars in 
expenses for an Australian tour of a 

few years earlier. Mava, however 
had paid the artist the disputed sum 
after she refused to go on with the 
European tour that the company 
was promoting, unless she got the 
money. 

The judge ruled that there was no 
agreement authorising O'Donovan 
to withhold the money owed, 
because the debt was not to the 
English company but to the 
California-based Danny O'Donovan 
Enterprises Inc. So the English 
company did owe Mava the 
outstanding fee, and by consent 
judgement was given in the sum of 
£5,520 (sterling equivalent of the 
debt with interest) and O'Donovan 
was ordered to pay Mava's legal 
costs. 

f 

o 

PRS question in Parliament 
A DEMAND that the Performing 
Right Society should be required to 
provide its members' with the list of 
the Society's voting members was 
made in a question in Parliament to 
Trade Under Secretary Clinton 
Davis. 

Correction 
DUE TO a clerical error the number 
two and three positions became 
transposed in the Top 50 singles 
charted printed on page 65 of last 
week's Music Week. The positions 
should have read: No. 2 Denis by 
Blondie, No. 3 Take A Chance On 
Me by Abba. The positions were 
printed correctly in the pull-out 
chart. We apologise to anyone 
inconvenienced by this error. 

The question was by Clement 
Freud, Liberal spokesman for the 
Arts, who asked the Government to 
amend the laws governing non-share 
companies. Said Freud, "In view of 
the Court Of Appeal's decision in 
the uncomested appeal brought by 
the Society to the effect that, on a 
technical const ruction of the 
Companies Act, the Performing 
Right Society Council can continue 
to deprive members of the list of its 
voting members, therefore 
perpetuating themselves in office, 
the Government should change the 
laws governing such companies." 

Clinton Davis said that when a 
transcript of the judgement of the 
Court of Appeal became available, 
"I will consider whether any change 
in the law is desirable." 

GEOFFREY BRIDGE Director General of the BPI presented Brotherhood of 
Man mth Cold discs for U K. sales of -Figaro- and the group are pictured 
with their manager Tony Hitler (centre) at the Cafe Royal reception. 

Country Seminar plans 
-riJC /-<-M IKI-i-r.'w ■ THE COUNTRY music radio and tv 
seminar to be held at Wembley for 
the first time this year, will tackle a 
range of subjects relating to country 
music and the media. Chairing the 
panel will be Peter Felstcad of the 
Mervyn Conn Organisation and 
speakers will include Dennis 
A?,taeS,plarke^inemanaS"Ulmed 

!','s /
1ll-™rds' journalisi CMA (GB) chairman 

Sandtson, Radio 1 
programme director 
West wood 

and 
David 

Luxembourg 
Tony Prince, 
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Cole. 
The panel will lack|e such 

J. 

topics 

as whether specialist country music 
programmes encourage or alienate 
the growth of the music; do record 
companies formulate the media's 
It Su y ,he Proclucl ihey present thereby treating it as a minority 
appeal and inhibiting its 
advancement and should record 
companies encourage more live 
appearances by American country 
acts here which in turn would help 
the media to expand its coverage? 

The seminar, a joint venture 
between Music Week and the 
Mervyn Conn Organisation, is on 
oitnday, March 26, in the Severn 
Suite, Wembley Conference Centre 
irom 10 a.m. to 1.0 p.m. Enquiries 
io Peter Felstead (01 836 7255). 
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Salsoul isgonnaset their feet dancing 'Up the 

Yellow Brick Road! 

StockSalsoul's superb stateside disco ^ 

sounds and you take astep in the direction lm 

B of big money, with the big names in disco 

t dynamics. 

Right now, here's'Up the Yellow 

^ Brick Road' from the Salsoul Orchestra, 

^ butwe'vegotcharttopperBunny 

j\\ Sigler, First Choice and Charo, 
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¥ ^ i 
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0^ comingyourwaywith 

simultaneous UlCUS releases 6 q 

keeping you bang up to 

date with what's happening / 

stateside. 

And finally, Salsoul • > ' 

comes in at regular prices, ^ Cf § ^ 

not import prices. 

Sowhatsoundsso / . 

, good lool<s great when is .pi 

0 you balance the bool<s.  j y 

If II makefem dance their asses ®ff. 
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FOLLOWING THE phenomenal 
success of ihe movie Saturday Night 

■Fever and the RSO soundtrack 
album in Amerial, and coinciding 
withMhc London premiere of the 
film, Polydor has embarked on a 
mammoth promotion and marketing 
campaign, to bring the album (RSO 
2658 123) similar success in Britain. 

The album, already high in the-. 
Music Week chart, is still Number 
One in America, having sold over 
seven million copies, while seven 
singles taken from it feature in the' 
American Top 100. 

The campaign, master-minded by 
Pop Marketing Manager Lionel 
Burdge, includes radio and media 
advertising, posters, window and 
counter displays. Promotional aids 
include badges, patches and T- 
Shins, plus a growing number of 
manufacturing lie-ins. First of these 
is Torra, a shoe manufacturing 
company which is importing 
Saturday Night Fever shoes. 

Already completed is the first 
phase of music paper media 
advertising, advance trade and press 
screenings of the film, and a four 
week tele-guide advertising a phone- 
in for a selection of tracks from the 
LP. 

The radio campaign starts this 
week, linked to the film's 
movements. It encompasses weeks 
on Capital, BRMB, Piccadilly, 
Beacon, City and Clyde. The 60- 
second commercials vary in content 
and have been specially brought 
from America. 

Window displays — in an 
anticipated 500 stores — will feature 
four-colour blow-up pictures of the 
Bee Gees, a five foot poster of John 
Travolta, the film's logo and album 
sleeves (see photo). 

• Chappells in Bond Street, London 
is to carry a special display, with 
mock disco floor and lights and 
other special effects. Display pieces 
have been made for cinema 
installation. Future media 

GTO turns 

on Central 

Heating 
GTO IS planning a big drive for 
Heatwave's new album. Central 
Heating, released on April 7. 
Promotional material sent to 
retailers will include posters and 

• stickers. 250 window displays are 
hoped for nationwide. 30 second ads 
have been taken on Capital, BRMB, 
Picadilly, Clyde, City and Metro 
both at peak times and during 
specialist programmes, starting 
April 15. Fly-posting — 1,000 per 
city — will be carried out in the areas 
where the ads arc heard. A further 
1,000 posters will be put up in 
London underground stations and at 
major Inter City British Rail 

"stallions. Full; fiage ads have been 
taken in Melody Maker, Record 
Mirror, Black Echoes, Black Music 
and Blues and Soul. Heatwave will 
tour the UK at the end of May and 
through June. 

Alternative 

Boys campaign 
THE NEW album from The Boys, 
Alternative Chan busters (NEl 
6015) is released by NEMS on March 
17, backed by extensive ads in the 
trade and consumer press, on 
Capital, BRMB. Clyde and Picadilly 
from March 24, window and in-storc 
displays in 120 HMV, Virgin and 
Harlequin s.pres and a Captain 
Video of the track Brickfield Nights. 

irmHiatd li>llbllC relali0ns is being handled by the independent 
company, Shaboodle. 
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FIRST OF the Saturday Night Fever store displays, installed :ai Ear friend, 
Cheatn, Surrey. 
advertising will run through April 
and include fashion and teen 

magazines as well as the regular 
outlets. 

Meet Aznavour prize 

in MAM competition 

MAM" RECORDS is promoting a 
Meet Charles Aznavour 
competition, tying in with the release 
of his first album for the label, 
Esquire (MAMS 006) out this week. 
Each customer buying the album 
will also be given a competition 
leaflet, offering a trip for two to 
Paris, to see Aznavour in concert 
and to have dinner with him after 
the show. The dealer who originally 
sold the LP to the winner will also be 
invited on the trip along with a 

guest. Entrants will have to answer 
six questions about Aznavour's 
career and write in no more than 25 
words the reason why they Nyould 
like to meet him. Closing date is 
May 31. Aznavour arrives in the UK 
after Easier for a concert tour and tv 
appearances. The new album will be 
supported by p-o:s material and 
there will be advertising in the Daily 
Mail, HarpeFs & Queen, Women^s 
Own, Obser\>er Magazine, the 
Evening Standard and Tune-In 

Weedon 16 RCA Cherry 

GENERAL MEDIA advertising, 
posters and stickers form the main 
marketing campaign on the latest 
Bert Weedon album, 16 Country 
Guitar Greats (Polydor 2384 102) 
released this week. 

Media advertising embraces The 
Sun, Titbits. . Weekly News, 
Weekend, Country Music Round- 
Up. Guitar shaped stickers 
posters will be available, and 

with 
m-store and window sleeves, foi 

displays. 
This is pan of Polydor's relaunch 

ol us Special line of albums and 
cassettes, and the main catalogue 
items are to be repromoted through 
Polydor Salesforcc with posters 
~S! lel{Je^.and Presentation folders. In addition to the Ben 

Sew bT'Marci 1" Specials 
Bilk nirT nrc

l
am' Eric Clapton. 

zlhyri?i- d5'- cr f'i'lips and the ^•abi iskie Point soundtrack. 

RCA IS mounting a comprehensive 
campaign for their first Chcrr> 
Vanilla album. Bad Girl (PL 25122). 
Prior to the April 7 release date, 
teaser ads will appear for two weelcs 
in MM, NME and Sounds. 11 whole 
page ads are- planned for April and 
May in trade papers and MM' 
Sounds, NME, and RM. Further ads 
will appear in the first two weeks of 
May in London's Evening AWs'. I" 
support there will be extensive fly- 
posting, full colour posters, window 
displays and banners, point ot 
material and badges. . • 

Cherry Vanilla will be feature 
a series of 60 minute 'ocaLra

our 
specials to coincide with a UK i 
at the end of April. Venues . ( 
dates have yet to be .fiiialiseO,- 

More marketing pS- 
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ALBUM 

'7 
'BORN TO DANCE* 

ALBUM VSD 79389 CASSETTE ZCVD 79398 

THIS ALBUM IS SURE TO BE ONE OF THE TOP DISCO ALBUMS FOR A VERY LONG TIME, WATCH! 

SINGLE 

'DISCO INFERNO* 

The 12" version Is already a Hot Disco favourite 
as a cut from the"BORN TO DANCE"album 
(and Is supplied in a special Disco Bag) 

A 7" version Has been specially edited 
and is a must for radio airplay, 

12" Version VSL 5006 

7" Version VS 5006 
RECORDS 

GROUP 

n P'«>vex 'ot>*> I'o 

V 

let your hair down, 

build your sales up. 

'Orders To: Pye Records (Sales) Ltd.. 132 Western Road.Mncham. Surrey CR4 3UT. Teiepnone; 01-640 3344 
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Rocket Ego boost 

for Elton John 45 

ROCKET RECORDS and EMI 
(LRD) are planning a major 
marketing campaign for the 
forthcoming single by Elton John, 
the first new material to be released 
since the double album Blue Moves 
which was recorded in Toronto in 
1976. Titled Ego, the single is a 
John/Taupin composition coupled 
with Flintstone Boy, composed 
solely by John, Release dale is 
March 31. 

The first 100,000 singles will be 
packaged in a full colour sleeve, 
featuring new photographs of Elton 
John, taken by Norman Parkinson. 
There will be Ego badges available, 
distributed through EMI 
representatives. Full-colour browser 
boxes, each containing 25 sineles. 

will be supplied to dealers. 
The advertising campaign also 

uses Parkinson pictures, and spans 
three weeks. Full page ads have been 
taken in trade papers and Record 
News, Record Mirror, Melody 
Maker, NME and a dealer window 
streamer in Music Week. 

There will also be a four day radio 
campaign concentrating on the six 
major commercial stations, and 
John will be visiting London's 
Capital Radio on Saturday March 
26, to assist Kenny Everett with the 
Help A London Child appeal. 

The new single is produced by 
Elton John and Clive Franks, and is 
the first new material after the end 
of Elton's production association 
with Gus Dudgeon, 

Emotion 

over the 

airwaves 
PRIVATE STOCK is rush releasing 
Samantha Sang's debut LP, 
Emotion (PVLP 1039), on March 
17, following the success of her hit 
single Emotions and her recent PA 
lour around the country. A special 
60-second radio commercial has 
been designed using two voices — a 
sexy lady and a romantic male — to 
emphasise the concept of the album. 
Two spots per day have been taken 
on nine radio stations over the week 
following release. 6000 full colour 
posters arc being mailed to retailers. 
Commented Martin Darwood, Head 
of Marketing at Private Stock, "It is 
a unique commercial in that a 
concept of mood and music is being 
promoted as opposed to just 
promoting the sound." 

AH stops out for Commodores 

MOTOWN IS launching one of its 
most comprehensive marketing 
campaigns to support the release of 
the Commodores Live album 
(TMSP 6007) which lies in with the 
band's UK tour. (MW, March 11). 
The tour begins on April 13 at 
Bristol and takes in eight cities and 
two London dates; aim of Motown's 
campaign is to break the 
Commodores in the UK — back in 
the States they arc among the top 
five working bands, and have 
several gold and platinum discs to 
their credit. 

First part of the promotion 
includes special kits which will be 
supplied to the salesforce, multiples 
and record dealers, and which will 
contain the new LP, a special 12- 

inch single, earlier catalogue items, 
catalogue information. and 
promotion items such as sweat shirts 
and badges. Pan two will feature an 
incentive scheme whereby dealers 
will be able to get boxes of ten 
albums, six copies of Live, and any 
four back-catalogue items, and 
retailers in those areas where the 
group will be performing will be able 
to have ten units on s-o-r. There will 
be prizes of specially engraved 
watches to the two top salesman and 
top shop manager. 

Back-up promotion involves 
window displays, posters, venue 
displays and heavy press and radio 
advertising. In addition Motown is 
having a series of special evenings 
when dealers, local media and disc- 

jockeys will be able to meet the 
group and the sales people. 
Motown's James Fisher said: "The 
marketing aspects of the 
Commodores' new album is 
communal in that all the various 
Motown offices in Europe will be 
doing exactly the same kind of 
things. 

"The box-office reaction to 
the Commodores' UK dates has 
been phenomenal, and it has nearly 
all been due to word of mouth. With 
the success record that they have, the 
Commodores must become huge in 
the UK and Europe too." 

More marketing newsp6. 
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POLY DOR IS taking full page music and trade paper ads and a four-week 
dealer mailer shot to publicise Geneve (Polydor 2059 001), John Otway's 
follow-up to (Cor Baby That's) Really Free. In addition to the regular trade 
mail out, dealers and journalists throughout the country have been sent an 
eight page comic, drawn by Ot way's girlfriend, and tracing his life story in 
cartoon form. 

z) 

l 

i a 

I 

available now 

'COME TO ME 

Creole CR153 

V 

MANUFACTURED AND MARKETED BY CREOLE RECORDS 

Available from CBS records 01-960 2155 

31 

n 
L£ 

^mSTREET, „ARLESOe„, london -Te|eph<)na: g223 
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With A Little Luck-is the single from WINGS forthcoming Album LONDON TOWN S S 
R60I9 Mafke,ed by EMI Records L.nmed, 20 Monchestci Square. London W1A 1ES. Sales and DisJr.bul.on Ceoiro. t 3 Uxbridgo Road. Hayes. M.ddloso*. Tel 01 -759 4532/4611 & 01 -848 9811 
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Band wanted for CBS seeks songs, acte 
• nri iCtC WhO 

Biddu production 

BIDDU WANTS a good group for 
his production company; his 
publishing company's arrangement 
with Chappell expires in eight 
months: and he's also available for 
further film scoring. 

Biddu has just completed his first 
complete film score for the film The 
Stud. Ronco will release the album 
from the film with a £200,000 
promotion. Though the pressures 
usually found in film scoring— only 
five days to write, record and mix 
the music after seeing the rough cut 
out of the film—were strenuous, 
Biddu enjoyed the work so much, he 
says, "I hope someone will want me 
to do another film." For The Stud, 
he wrote, produced and made good 
use of the artists signed to his 
production company. The theme 
was recorded by the Biddu 
Orchestra, the song Fire Down 
Below by Tina Charles, Let's Go 
Disco by The Real Thing, It's Good 
by Linda Lewis and Almost by Bill 
Fredericks. 

Meanwhile Biddu is "very sur- 
prised" by the quality of songs from 
his wife Sue and partner Sue Shifrin 
(wife of Ray Wallers). They have 
formed their own company, Suzie Q 
Songs, and Heath Levy is in the 
process of signing them for 
publishing. 

Biddu has put one of their songs, 
With My Head In The Clouds on the 
B-side of Tina Charles' new Fire 
Down Below single from the Stud. 
"They write very good ballads and 
their songs have a very American 
feeling," opines Biddu. "It will be 
easier for their kind of songs in 
America where there is a big ballad 
market." And as for the UK, one of 

TIPSHEET is a Music 
Week service with 
opportunities for a&r 
men, artist, publishers 
and producers. 
Contact Sue Francis on: 
439 9756 or through 
Music Week: 836 1522. 

their first songs made it into the last 
30 forEurovision. 

Now that Biddu has completed his 
film job he is thinking more about 
his production company. "I would 
love to find a good group", he says. 
"Something like The Real Thing or 
a group like Heatwave, a young 
group who can play and sing. 
Otherwise I have to use session 
singers who don't have the 
advantage and experience of 
rehearsing together. They do the 
best they can but have only a certain 
amount of time". 

Artists already signed to the 
production company are Jimmy 

. 

J 

Biddu 
James (Pye), Tina Charles (CBS) 
and M. J. Williams (Ariola) and 
Biddu is producing Scott Fitzgerald 
forUA. 

Of his publishing company, Biddu 
says, "The company is me and my 
songs really." His administration 
deal with Chappell expires in eight 
months and he expects to be talking 
to "interested companies". 

Knowing what a disciplined writer 
Biddu is — at least two hours a day 
starting at 9 am — and looking 
around at all his gold records there 
should be a lot m6re goodies in the 
catalogue by then. Contact: Biddu, 
10 Chepstow Crescent, London. 01- 
2294798. 

NEW ALBUM 
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JEREMY ENSOR. new a&r coordinator at CBS Records is in the 
market for material for certain 
artists, as well as looking for new 
people to sign. 

Ensor, after two years at CBb. 
was promoted from National Field 
Scout. He and Nickey Graham now 
work with a&r chief Dan Loggins. 
Jamie Rubinstein has come in from 
EG Music to assist. 

Before CBS, Ensor began in music 
by playing bass in Principal 
Edward's Magic Theatre. He moved 
on to sound engineering and co- 
produced two albums for 
Greenslade, then into tour- 
managing bands like Manfred 
Mann, McGuiness Flint and Ground 
Hogs. 

Now he is responsible for twelve 
bands, of which a goodly number 
are new wave type sets. Of these 
twelve Ensor "discovered" for CBS 
five; Judas Priest, New Hearts, 
Flying Squad, Next, Vibrations and 
a sixth, The Only Ones, who are Dan 
Loggins' responsibility. 

So how did these discoveries come 
about? Mostly as the result of much 
phoning of local radio and recording 
studio contacts and arranging 
auditions in local halls, sometimes 
ten in an afternoon. At any sign of 
out-of-the-ordinary talent, Ensor 
would make a point of seeing them 
before an audience. 

Speaking of the 
wave signings, Ensor says, 

"We do like 10 sign arusts who „ he their own stuff, have then own 
identity and ean sell themselves n 
live performances." He went on to 
say "But if we see anything 
think is good and we believe m it and 
think they have a future. 
them, be it m-o-r, jazz, punk rocK, 
a&r or whatever. We like to sig 
worldwide, artists we believe will 
make a go in Europe, Amenca, and 
Japan. As examples he cites theCate 
Jacques album, the Crawler album 
and Judas Priest. 

Ensor points out that while CBb 
does not specialise in one type ol 
music, their diversity often puts ott 
the odd-ball or off-the cuff acts 
"that feel they should get the 
individual time and attention that 
say a small independent can give by 
concentrating on them and their 
brand of music". 

Recalling Dave Dee's words that 
99 per cent of tapes are rejected, 
Ensor says, "1 believe in getting out 
to see bands as much as possible. 
You sit in this office listening to 
tapes and often you're worrying 
about other things. Live, you can see 
what type of stage charisma they 
have. Of course, tape is necessary 
too, to gel the idea of recording 
potential." 

Ensor says, "I am alwyas looking 
for hit records and album songs for 
all my artists. Of particular urgency 
now is material for the Scottish 
band, The Dead End Kids. They had 

Jeremy Ensor 
a hit in '77 with Have I The Right? 
They fell into the Top Twenty 
format but in fact they are more 
raunchy or boogie than straight 
schmaltz bubble-gum pop. Material 
for them should be more towards 
Slade or Status Quo. 

"And for Noel McCalla (formerly 
with Mooh), we are looking for 
black soiil type songs and r&r.'' 

As far as publishing is concerned, 
Ensor explains, "Obviously if a 
band is unsigned for publishing, we 
introduce them to our company 
April Music and would like them to 
commit themselves." 
Contact; Jeremy Ensor, CBS 
Records, 17/19 Soho Square, 
London Wl. 01 734 8181. 

Rod McQueen RK looks for SOnOS tO 

ready with 

24-track for 

productions 

broaden label style 

TktmtebboL cnVicotgnxcrds' aridjunn^ 

ROD McQUEEN is looking for 
writers, singers and groups in 
Scotland to produce in his new 24- 
(rack studio, claimed to be the first 
in Scotland. 

Rod McQueen, composer, 
producer and music publisher was 
responsible for songs like Did You 
Boogie With Your Baby In The Back 
Row Of The Movie Show, Beautiful 
Sunday, and Blue is the Colour, as 
well as many radio and television 
jingles for Rod McQueen 
Productions. 

McQueen's 24-track studio (the 
first in Scotland to his knowledge), 
is near completion and it will then be 
possible to write, publish and record 
music in Scotland without the 
pressures and distractions that are to 
be found in London, or any large 
city. 

McQueen's companies are 
represented in all (he major 
territories throughout the world and 
he spends much of his time (ravelling 
overseas fixing song deals and 
producing for his partners. 

The next few months will sec him 
(ravelling throughout (he whole of 
Scotland in search of writers, 
groups, and singers, and anybody 
wishing to take advantage of the 
above facilities should make contact 
with Rod McQueen. 
Contact: Rod McQueen, Fleming ton 
House, Gollanfield, Inverness, 
Scotland. (06676)2304. Telex 75209 

Briefs... 
MANHATTAN TRANSFER, who 
have just completed a triumphal 
week at the London Palladium and 
are now touring the UK, are in the 
market for contemporary, nostalgic 
commercial songs to which they can 
add their own particular flavour. 
Contact through their manager 
Brian Avnet. c/o IVEA. 20 

THE ROBERT Kingston 
Organisation, with its RK Records, 
production and publishing 
companies, is looking for a variety 
of songs for their artists and for 
good lyric writers for a special 
project. 

Says Kingston, "We are geared to 
northern soul. But we have 
everything from pop to disco 
northern soul to northern comedy." 
This attention to northern sound 
reflects the Kingston success there 
when running Spark Records which 
had a tremendous amount of hits 
and exposure. 

The artists whom Kingston 
represents on his label include 
Poacher, a Warrington-bascd 
group. They will be singing their 
single Darling on New Faces (April 
2). They are sponsored by that other 
Warrington-based outfit, Vladimar 
Vodka. This deal was set up by 
Poacher's agency, David and 
Anthony Promotions, of whom 
Kingston speaks highly. 

John Lord is another New Faces 
graduate who has recorded his self- 
panned song Image of a Star, a 
tribute to Neil Scdaka. 

The Great Big Pickled Gherkin 
was written and recorded by Stan 
Holden, a Yorkshire schoolteacher 
from Opportunity Knocks. Says 
Kingston, "It is hilarious by 
northern standards and the 
switchboards have been jammed 
asking about release dates." 

rP*™?," My Son writlen by Geoff Wilhams and Harold Spiro 

43403d532Ck London' Wl 01- 

DONALD O'CONNOR, one of the 
great talents of Hollywood's solden 

looking for material. O'Connor h 

Rough's,^ Ca" be 
'T" Swgesiruck Management 
8608 Stneel, London ^0, 6% 
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Bob Kingston 
and recorded by Horse Power 
geared to the horse and dog racin 
gentry and will coincide rough! 
with Grand National time. 

Wigan's Ovation, which Kingsto 
developed at Spark, will have a nc 
RK single After Loving You out i 
mid-April. 

Then there is the Band of (li 
Black Watch and Tony Hart. And 
single At the Top of the Stairs, 
disco-oriented number by thre 
American black girls called Wil 
Honey and an instrumental discc 
Dynamite Dragster, acquired as 
master from a French producer. 

Bays Kingston, '' We are in tereste 
to hear from anyone who writt 
songs for these types of artists an 
records and at all times at 
interested to hear material an 
product that other companies ha\ 
rejected. We have the facilities t 
attract product and get enough sale 
to gel them into the charts." 

The Kingston publishing compan 
is active and has acquired thre 
niajor catalogues from Mexico. On 
of them, Branbilc, has some 20,00 
copyrights including internationa 
successes not yet exposed here. 

But they do not have Englisl 
lyrics and Kingston is looking fo 
good lyric writers to work on tlv 
catalogue with them. 
Contact: Robert Kingstoi 
Organization, 34 Windmill Street 
London W 1.01636 9242. 
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Meco 

strikes 

again! 

iWMiMsMil 

An epic trip through time on a record of breathtaking 

originality. Contains the single: Theme From Close Encounters. 

Record: XL 13050. Cassette: XK 13050. Single; XB 1039. 

BROOKLYN DREAMS: a great high-quality R&B debut album 

New group, new album- 

with the much-played 

hot single, Music Harmony 

And Rhythm. 

Record; XL 13047 Cassette; 
XK 13047. Single: XB 1040. 
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Dr Buzzard's Original SAVANNAH BAND 

meets KING P3N3TT 

'Coffee-coloured Kole Porter'-crazy 

combination of cool and charm, kook 

and charisma.Nostalgia 

with a glint in its eye. 

Includes the single, 

Mr Love-available soon. 

Record: PL 12402 

For telephone orders ring:021-5253000 
(20 lines, unchanged) ItGil 
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