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now release 

voting Sist 

One-stops link 

to boost image 

IN A surprise statemem last week, 
the PRS Council announced that it 
proppses to recommend to the 
Society's voting members that they 
should agree to the voting list being 
made available to themselves and the 
non-voting members. 

This decision comes, says the PRS 
statement, after the Society had 
considered the implications of the 
Court of Appeal in proceedings 
brought against the Society by 
Trevor Lyttleton, a member, in 
which Mr Lyttleton sought from the 
Society a list of those members who 
have voting rights. (/WITMarch 18). 

While pointing out that the law, as 
it stands, does not oblige them to 
make such revelations, the PRS 
Council says that it has decided to 
recommend that the Articles o/ 
Association "be amended so as to 
give every member of the Society a 
clear right to obtain, on a 
confidential basis, a list of the names 
of the members in each of the two 
classes of voting membership, full 
members and associate members 
respectively. The necessary 
resolution to amend the Articles will 
be submitted to this year's Annual 
General Meeting which is scheduled 
to take place on July 6." 

In reply to this statement, Trevor 
Lyttleton, who launched his action 
against the PRS in May 1977 and 
who must pay all the High Court 
costs and half the Appeal Court 
costs, described the PRS' decision as 
"A remarkable about-turn". 

He continued, "While the 
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FOUR OF Britain's biggest one stop 
record distributors have formed 
themselves into an association in an 
attempt to gain respectability, 
recognition and endorsement of 

NEXT WEEK 
Every week in Music Week there is 
news of (he record industry from 
around the world in our 
international news pages and next 
week International Editor Nigel 
Hunter reports directly from 
Holland in the first of a series of 
Euro-Focus features. 
ALSO next week, an on-the-spot 
report from Music Week's own 
West Coast correspondent on the 
growing alliance between the 
movie and record industries in 
Hollywood. 
And Sue Francis, our Tipsheet 
editor, has also been in America to 
bring you tips on deals that are 
waiting to happen and 
opportunities for business. 
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their activities from the major 
manufacturers. 

Calling themselves the British 
Organisation of One Stop Traders 
— or BOOST — the principals are 
Ray Laren of Lightning in London, 
Colin Reilly of Wynd-up in 
Manchester, Terry Blood of Stoke- 
on-Trent and Michael Woolfson of 
Clyde Factors in Scotland. 

"Between us we represent £20 
million a year turnover," said Ray 
Laren, chairman of the association. 
"We are the leading one slop traders 
in the country and we are seeking to 
be recognised officially rather than 
unofficially as we are now." 

There will be no formal bonds 
between BOOST members and they 
will continue to buy individually 
from the manufacturers, and while 
they are anxious not to appear to be 
putting a pistol to the heads of the 
majors, BOOST will also 
undoubtedly be seeking greater 
discounts. 

The one slop traders are known to 
be concerned that they are not 
allowed the level of discounts 
offered to the chain buyers, despite 
their bulk buying ability and the 
service they offer for the small 
turnover independent dealer. If 
BOOST does manage to achieve 
higher discounts, then this could be 
the beginning of a new deal for the 
small-order retailers. 

But both Colin Reilly and Terry 
Blood were anxious to emphasise 
that the main aim of BOOST is to 
achieve a respectable image for their 
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Charmdale waves the imports flag 
by TERRI ANDERSON 

AN IMPORTS controversy, with 
the dealer placed unwillingly in the 
judge's chair, is becoming a live 
issue in the business. 

Following WEA's full-page 
warning to dealers about pirated 
product being imported (MIT Ap. 1) 

a major distributor, Charmdale, 
this week has bought space to 
reassure dealers about the legitimacy 
of its imports, and to press home the 
fact that such records can be a rich 
source of income in these days of 
fierce discounting {see P.6). 

Richard Robinson, WEA deputy 

WEA goes East 

NEW YORK: A major expansion in 
the WEA International operations 
will take place on July 1 this year 
with the opening of WEA Hong 
Kong and WEA Singapore. 

Paul Ewing has been appointed 
managing director of both 
companies by WEA International 
president Nesuhi Ertegun, and in 
.addition will supervise a new 
regional organisation encompassing 
WEA activities in Taiwan, (he 
Philippines, Malaysia and 
Indonesia. 

Commenting on (his large-scale 
extension of (he WEA International 
network, Ertegun said: "Our new 
moves in the Pacific follow a steady 
WEA pattern of growth everywhere 
else around the globe. 

"The potential of the Far East 

and WEA's increase in (his market 
are staggering. We have already 
established a very positive position 
in Japan with the Warner-Pioneer 
Corporation, and now our sales and 
image require new and separate 
WEA entities in Hong Kong, 
Singapore and further development 
and co-ordination of WEA in the 
various island nations." 

Ewing comes to the WEA Far 
East post from the job of director 
and general manager for EMI in 
south-east Asia, and prior to that 
was engaged in record retailing in 
the UK. where he was born. He has 
been active in (he signing and 
recording of numerous Asian artists, 
including the New Topnotcs who 
currently have a hit called Freddy in 
Italy on WEA's Atlantic label. 

md, told Music Week that the full- 
page advertisement — headed 
"Warning to all retailers. Beware of 
Imported WEA records and tapes" 
— had been taken because his 
company was worried about the 
increase in pirated product being 
imported into the UK, especially 
now that sterling is strengthening. 
He agreed that the aim was to make 
the dealer suspicious of low-price 
imports, and that such suspicion 
would be bound to fall on 
legitimately imported stocks as well. 

But he added, "Legitimate 
imports we can cope with; I don't 
think the home market is being 
seriously affected by them yet. It is 
the pirated product which is a 
problem. It is a big one. and could 
be extremely bad for the whole 
industry." 

Robinson, like the BPI's chief 
investigator Bill Hood when 
speaking at the recent GRRC 
conference, was unable to offer 
much practical advice to dealers 
wanting to steer clear of prosecution 
for possessing pirated imports 
(however innocently acquired). Both 
admit that some of the product is of 
such high quality that it would fool 
most people. It was even possible, 
Robinson pointed out, for pirated 
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PICTURED LEFT to right after the Song For Europe victory are: Robin 
Blanch/lower (md Ariola), Andrew Pryor (marketing director Ariola), CoCo: 
Cheryl Baker, Keith Hosier, Paul Rogers, Terry Bradford, Josie Andrews, 
Charlie Brennan, Jack Gill (A TV). Eric Hall (A TV). 

Ariola scoops top two 

in Song for Europe 

A JUBILANT Ariola Hansa stepped 
up its pressing order with 
distributor Pye for CoCo's The Bad 
Old Days (AHA 513) on Friday 
night to 150,000 following the 
group's success in the Song For 
Europe contest. 

CoCo will represent the UK with 
the song, written by Stephanie de 
Sykes and Stuart Slater, in the 1978 
Eurovision Song Contest in Paris on 
April 22. 

Ariola Hansa also has the song 
which came second, Don't Bother 
To Knock (AHA 514) by Kenny 
Lynch, performed by Midnight, and 
both singles are being subjected to 
rapidly boosted marketing 
campaigns. Both have four-colour 
bags, promotion videos, and 
window streamers which are being 

shipped out with initial orders and 
through Pye's reps. 

Co-writer of the winning song, 
Stuart Slater, took the title to Ariola 
Hansa md Robin Blanchflower who 
placed it with CoCo for the contest. 
Slater told Music Week that when he 
and Stephanie de Sykes originally 
wrote the song it was in a quite 
different style but they deliberately 
changed it to suit the Eurovision 
formal. 

"We just hoped this wasn't the 
year that fashions changed," he 
added. "We were very surprised and 
of course ecstatic at the win." 

Ariola Hansa companies 
throughout Europe are also rush- 
releasing the winning single — 
except those countries where local 
contest rules preclude release before 
the final. 
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Capitol reverts to stars & dome 
by CHRIS WHITE 

AFTER A gap of several years, 
Capitol Records is re-introducing its 
original "stars and dome" label on 
all product issued in the UK. In 
recent years the company has 
adopted an orange and sage green 
logo for its albums and singles, but 
the label change is a worldwide plan 
to revert to the well-known stars and 
dome design. 

Debbie Bennett, in charge of press 

CHAIRS and 
DEALS 
Page 63 

Sound launch 
SOUND JNTERNA TIONAL, a new 
magazine aimed primarily at 
professional and semi-professional 
musicians and sound engineers, will 
be published on April 28, dated May 
1978. Provided free to professionals 
in the music industry, it will include 
interviews with personalities, 
surveys and reviews of recording 
equipment and musical instruments. 

and promotion at Capitol's London 
office, said that all future Capitol 
product, excluding the mid-price 
Caps series, would feature the 
original label, and existing catalogue 
items, as they are re-pressed, will 
also feature it. "The decision to 
revert back to the old logo was made 
in the US and has been in operation 
there for several months," she 
explained. "There was a feeling that 
the 'stars and dome' label presented 

Outlet refit 
from DONALO'BOYLE 

OUTLET RECORDS' Billy 
McBurney has announced a facelift 
for his premises which were bombed 
ih November last year causing 
damage worth £150,OCX). A new 
building in Smithfield Square will 
house a distribution centre, offices 
and a new modern recording studio. 
A new tape duplication plant will 
also be included. Cost is estimated at 
£250,000. 

"We hope to have the new 
complex in full operation by mid 
1979," says Mr McBurney. 

a stronger company image to the 
trade and consumer than the logo 
which has been used for the last few 
years." 

A further album release is being 
added to the Caps mid-price range 
— it features the late Nat King Cole 
and pianist George Shearing, Nat 
King Cole Sings And George 
Shearing Plays, a re-issue of an 
album which has been out of 
catalogue for some years. The 
album, which retails at £2.50, is 
expected to do particularly well in 
view of the interest created by the 
EMTV album, Nat King Cole's 20 
Golden Greats. Geoff Kempin, 
Capitol's sales and administration 
manager, is also preparing for 
release on Caps an album of 
previously un-issued Frank Sinatra 
material. Because of previous legal 
difficulties, it has taken almost three 
years for the LP to reach its final 
stages. 

In addition, Kempin said that 
there would be an early-summer 
promotion campaign surrounding 
the entire Caps catalogue which also 
includes titles by Bing Crosby, 
Peggy Lee, Judy Garland and Gene 
Vincent. 

Another hit for 

Billy Joel 

She'sAIway'sA 

Woman' ~ 

The breakthrough for Billy Joel came early 
(his year when his single 'Just The Way You 
Are' hit the charts.Then his 
album 'The Stranger' did even^ 
better. Now comes 'She's 
Always A Woman', his new 
single taken from the albun 
and destined for even 
greater success. 

The Stranger has 
already proved 
himself a friend. 
Stick vrith him and 
watch him become j 
the champ. 
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Johnny Nash Colkction. fo £ Capital Radio's Greg Edwards. Left to 
Lane ~,he presentanon ^ press officer). Odell Brom 

Derek Witt (CBS arlists and public relations 
officer), Nash and drummer Lester Roberts. 

Regional sales break 

Devine in national 50 

Order from CBS Order Desk, Tel: 01 -960 2155 CBS Distribution Centre, Barlby Road, London W10 

AFTER THREE years as a top- 
selling albums artist, Scottish 
entertainer Sydney Devine has 

Marlboro 

winners 

announced 
FOLLOWING THREE months of 
regional heats, the nationwide 
Marlboro Country Music Talent 
Competition staged its finals at the 
Wembley Conference Centre over 
Easter weekend. 

Over 250 acts competed in the 25 
regional heats, with 27 trios/groups 
and 25 solo/duo acts taking part in 
the Wembley finals. The overall 
winners were comedy bluegrass duo 
The Duffy Brothers and the group 
West Virginia. 

Both acts made an appearance on 
stage at the Tenth International 
Festival of Country Music, as well as 
collecting £500 cash, a recording 
contract and a place on the 
forthcoming tour with Marly 
Bobbins and Don Everly. 

The finals, which attracted a 
capacity audience of 2,700 country 
enthusiasts, saw 16 acts competing. 
On the panel were Jo Walker 
(Executive Director of the Country 
Music Association, Nashville); 
Dorothy Ritter (International 
Ambassador for Opryland and the 
Grand Ole Opry); Ralph Emery 
(WSM TV & Radio); David Yeats 
(US label manager, Pye Records); 
Frank Jennings and Nick Carter 
(Artists). 

finally broken through into the 
singles chart with an EP, Scotland 
Forever, and according to his 
recording company, Phonogram, 
the record is breaking new ground as 
the first such to chart on sales 
mainly from north of the border. 

Devine, who specialises in country 
music, has been one of Scotland's 
leading concert attractions for some 
time, and his album sales have 
always been strong — his three 
Phonogram LPs have all achieved 
silver status. Two years ago the 
company launched a major 
campaign to break him nationwide, 
in the same way that EMI has 
managed to spread the sales appeal 
of Max Boyce beyond the Welsh 
border. One of his albums was the 
subject of a selective tv campaign. 

Product manager for Phonogram, 
David Shrimpton commented: "So 
far Devine's EP has sold some 
48,000 copies and 46,000 of these 
sales have been in Scotland, which is 
his strongest territory. However this 
is the first success with a single and 
we are naturally hoping that sales 
will not just be confined to the 
Scottish region." 

Shrimpton added that there were 
indications that the EP, which retails 
for 99p, was beginning to attract 
consumer interest further south, but 
in the meantime Phonogram is 
concentrating on a major window 
display campaign in Scotland. The 
singer shortly starts an extensive 
Scottish concert tour. 

• Success of the Devine disc 
follows another Scottish break-out 
hit, Ally's Tartan Army, recorded 
by Andy Cameron for the Klub 
label. 

STW dtetaspd If Siifi 

iisi| eoiteit irtEffei 
from COLIN MacDONALD 

SCOTTISH TELEVISION'S A 
Song For Scotland contest, revived 
after a lapse of ten years, has 
attracted a deluge of entries which 
has taken the organisers by surprise. 
The original closing date of Good 
Friday was extended by five days at 
the request of scores of songsmiths. 

The decision to bring back the 
contest (first staged in 1966 and 
again in 1968) was Bryan Izzard's — 
now STV's Head of Entertainment 
but then a programme director with 
the Glasgow based station. He is 
again working with Glasgow 
schoolteacher, Tom Walsh, who 
devised the original concept. 

Walsh considers 2,000 could be 
the final entry figure and is leaving 
the ultimate task of eliminating all 
but the best five songs to a 

committee which includes himsel 
Izzard and Kenneth McKeller, wli 
will perform the best songs on TV. 

So far Mr Walsh finds the entrii 
are mainly in the traditional moult 
although there are several humorot 
songs and other efforts inspired t 
Scotland's involvement in the Worl 
Cup. 

To imroduce the final songs to i 
viewers. STV is building A Song Ft 
Scotland into a new series hosted t 
Radio Clyde presenter Steve Jone 
Kenneth McKellar will sing each c 
the songs in five consecutis 
programmes, with all six bein 
featured in the sixth show. A studi 
panel will cast its vote and a winnt 
will emerge but viewers' votes wi 
also be invited and this could ovei 
rule studio opinion about th 
ultimate winner. 

PAGE 2 
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Togetherness is 

sharing promo 

KRIS KRISTOFFERSON and wife 
Rita Coolidge — a legendary 
husband and wife recording duo — 
have His and Hers record companies 
as well as bathroom towels, and 
both were on duty last week when 
Mr and Mrs K were in town. CBS 
was giving Kris a platinum disc for A 
Star Is Bom soundtrack album while 
A SURPRISINGLY large number 
of scribes and other interested 
parties gathered at the Columbia 
Cinema in London's Shaftesbury 
Avenue on Friday for a screening 
of a three-and-a-half minute 
promotional film for Elton John's 
new single, Ego. Liberal quantities 
of champagne helped the audience 
to appreciate the less-than-feature 
length movie the most interesting 
point in which was a brief spell 
wh^n the Watford FC chairman 
wp:; pictured hatless. The 
trhhsplart appears to have taken 
well, though he still has a high 
foj -ur'.'JUl. 

A &M gave Rita a gold one for her 
album Anytime, Anywhere. 

Kristofferson, a veteran recipient 
of award albums of various precious 
metals, quipped that he might pass 
his on to Barbra Streisand, but Ms 
Coolidge seemed genuinely knocked 
out at receiving her first UK gold in 
six years of recording. 

CBS and A&M are sharing 50-50 
all tv and promotional activities 
surrounding the duo's European 
tour which includes dates in 
Glasgow, Birmingham, Manchester 
and London — their first lour here 
for six years — and the Royal Albert 
Hall is almost sold out with tickets at 
£10 a throw. 

s 

And their togetherness extends to 
recording activities, A&M taking 
their latest joint venture Natural 
Act, and Mountain, via CBS, their 
last Breakaway. Ironically, Billy 
Swann, a long time associate of 
Kristofferson and support act on the 
tour, has just moved from Mountain 
to A&M. 

Chris Ellis hits with nostalgia 
NOSTALGIA CONTINUES to sell 
records and it is bringing new-found 
fame to EMI producer Chris Ellis 
who has been responsible for many 
archive compilations over the past 

Tiaim^wsaF 

MUSIC WEEK is the recipient of occasional letters from dealers in various 
pans of the country complaining at the frequency with which photographs of 
certain industry leaders (who will remain nameless) feature in our pages. No iv 
we are awaiting similar complaints about the appearance — for the fourth 
week running — of Buckingham Palace. It is fast becoming the most 
overworked background for promotion photographs and ive would suggest 
that HRH should start charging royalties. Latest company to pose an arlisl in 
from of Buck House is Decca with one of The Smurfs (centre) pictured with 
someone called "their mentor and guiding hand Father Abraham" and a 
bemused member of the local constabulary. The Smurfs are little people who 
are big in Europe with The Smurf Song at No. I for six weeks in Holland and 
currently No. 2 in Germany. 

B) 

5YEARSAGO 
April 7 1973 

BEATLES SPLIT with Allen Klein's 
ABCKO confirmed . . . Arcade 
launches third tv album, 20 Fantastic 
Hits by original artists . . . IBA's 
John Thompson promises 
prominence for British music and 
musicians during speech on 
introduction of commercial radio 
. . . Luxembourg's Alan Keen states 
that he does not consider British 
commercial radio will compete with 
208, and vice versa . . . BBC's five 
year needletime agreement with PPL 
expires this week, and BBC has not 
yet asked for an extension of its 82 
hours a week divided between four 
networks . . . Ronco negotiating for 
That'll Be The Day soundtrack LP 
. . . Motown's next film project 
reported to be a biography of Nat 
King Cole . . . Neil Sedaka signed by 
Mike Curb for MGM release. 

10 YEARS AGO 
April 10, 1968 

CLIFF RICHARD'S Congratu- 
lations beaten by one point 
in Eurovision contest though No 1 in 
Top 50 — Philips rush-releases the 
winning song, He Gives Me Love 
by Masslel, Spain's last minute 
substitute contestant . . . MCA to 
re-issue four Buddy Holly albums 
this summer, repackaged and 
retltled . . . Status Quo and Amen 
Corner on Gene Pitney tour . . . 
quarterly survey shows EMI with 36 
per cent of album market and Decca 
with 26.8 per cent with singles 
percentages in similar proportions 
— Pye emerges as top singles label 
and Tamla Motown as top albums 
label. . . O.C. Smith releases Son of 
Hickory Holler's Tramp and T. Rex 
releases Deborah . . . Dylan's John 
Wesley Harding album in fourth 
week at No 1 album . . . and a 
predictable eight Motown albums in 
Top 40. 

ten years. He is presently 
responsible for three best-selling 
albums: the EMTV Nat King Cole 
20 Greatest; World Records' 
Pennies From Heaven enjoying 
deserved success from the tv series, 
and, biggest surprise of all, a 
collection of songs by Monty Rey, a 
star from the days when radios 
worked by steam and now in his 
seventies. 

Ellis is also producing the first LP 
by the Midnite Follies Orchestra, 
newly signed to EMI, and he is also a 
featured singer with the New Paul 
Whiteman Orchestra (on Decca), 
and sings The Sheikh Of Araby in 
the Valentino Him (released as a 
single by United Artists). 

• Incidentally, Pennis From 
Heaven is the first World Records' 
album to make the charts for nearly 
12 years. 

Italians see 

red on bus 
ITALIAN EXCITABILITY met 
British stonewall intransigence when 
a party of 55 salesmen from Dischi 
Ricordi Sp.A. visited London last 
week. They decided a trip on a red 
London bus would be nice but after 
taking several minutes to board the 
bus, the conductor refused to take 
all of them as the bus became full. 

In typical Latin fashion the group 
tried to reason with the conductor 
rather than leave some of their 
colleagues on the pavement. Despite 
their efforts at improving the 
conductor's Italian vocabulary, the 
stalwart British public servant 
remained unmoved. Rather than 
leave their colleagues at the bus stop, 
the whole Riccordi party trooped off 
again and decided a trip on a, red 
London bus wouldn't be so nice 
after all. 

MAX BYGRAVES celebrated thirty 
years In show business with the 
usual Savoy lunch hosted by the 
Variety Club with tributes from 
Tommy Cooper, Jimmy 
Tarbuck, Arthur Askey and 
Ernie Wise, while Dame Vera 
Lynn presented him with a 
platinum disc for sales of his Pye 
albums in Australia. But why did 
(he invitation stipulate "no lady 
guests please" — and how did 
Dame Vera, Lulu and Dorcen 
Wise(Ernie's wife) get in? 

WELL DESERVED congralu 
laiions to Robin Blanchflower and 
all at Ariola UK for netting a 
guaranteed hit with the Eurovision 
entry, just eight months after 
setting up   majority of this year's 
UK entries an uninspired crop but 
Dooley's six year old nephew thought 
punk group Fruit Eating Bears should 
have won instead of coming equal 
last   Spanish act Baccara who 
record in Germany will represent 
Luxembourg in Euro contest with 
song called Parlez Vous Francais. 
TWO ex-RCA employees returning to the company^TOhn Dyer 
as creative services manager with expansion plans for the 
department, and Jonathan Morrish who leaves CBS for the 
second time to join RCA this time as manager of press and public 
affairs Fulham Football Club has made a new wave record 
These Boots Are Made For Walking as the Fulham Furies. 
THIS YEAR'S Ivor Novello Awards take place on May 12, 
tickets £10.50 from Christine Barman, Songwriters Guild, 148 
Charing Cross Road, WC2  Max Bygravcs and Dame Vera 
Lynn to star together for first time in Thames TV special in 
autumn   Entire RCA a&r department seen in Marquee on 
Saturday night — wedding tent marquee that is, at Alan Sizer- 
Nicky Cree nuptials Seychelles honeymoon for CBS product 
manager Brian Yatcs and bride Julie who wed this weekend  
Engagement announced between MW special projects lady Jacky 
Barnes and Record Mirror assistant ad manager Alec Lilburn. 
DECCA PLANNING to send a single Raspberry to Prince 
Charles at end of April?   Tony JHatch and Jackie Trent's 
Westerham Hill home Kelvin House up for sale complete with 
orchard, paddock, swimming pool and tennis court Sloppy 
editing in LWT's London Weekend Show made RCA's disco 
product manager Greg Lynn apparently say that 60 per cent of 
company's turnover this year would be from disco and soul 
producl-what he actually said was if current sales pattern con- 
tinuess/ng/es turnover could be 60 percent disco and soul product. 
THREE MAJOR record companies turned down Brian and 
Michael hit Matchstalk Men& Matchstalk Cats And Dogs before 
Pye picked it up and then only made chart after four-months 
dedicated promotion   Thief who robbed Cliff Cooper's 
Orange Music shop walked out into Wardour Street clutching 
armful of guitars and hailed what he thought was passing 
minicab — in fact car driven by plain clothes coppers who 
promptly nicked him   Tony Hall celebrated 50th birthday 
and 30 years in show biz on April 1  Alexis Korncr planning 
big parly for his 50ih birthday on April 19   Report dated 
April 1 from Music Week correspondent in Bodoni on Island of 
San Serriffe reveals island's catalogue of local folk music up for 
worldwide representation. 

LENNY WILLIAMS 
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New smash single 

LOOK UP WITH 

YOUR MIND 

Released 31st March 
on ABC 4214 

SCREEN GEMS-EMI MUSIC 
21 Denmark ^iroot. London WC2 Tel 01 836 6699 
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EMI flies with 

Sinatra TV IP 
bv VAL FALLOON 

WITH BUDDY Holly's 20 Golden 
Greats at number one in this week's 
album chart, and Nat King Cole's a 
new entry at number six, EMI has 
already scheduled the tenth in its 
series of tv albums for a national 
campaign starling on April 24. 

Frank Sinatra's 20 Golden Greats 
is released on April 21 with a 
commercial budget of over £300,000 
plus dealer support in the form of 
window displays, posters and 
banners. To ensure maximum 
airplay, a single, Come Fly With 
Me, is issued this week (April 7) in a 
special bag reflecting the album 
cover design. 

Retailing at £3.99, the album is 
s.o.r. until June 30 with minimum 
orders of 25 for discs, 10 for 
cassettes and five for cartridges, the 
latter two priced at £4.20. 

The release of this LP so close to- 
Cole's is co-incidental; that LP's 
appearance immediately after 
Buddy Holly's was due to delayed tv 
advertising on the Holly LP because 
of the commercial's re-make. The 
Cole album reportedly took 20 
months to clear through the late 
singer's estate, while the Sinatra 
collection though cleared relatively 
quickly, was postponed to avoid 
clashing with WEA's Portrait of 
Sinatra tv LP last year. 

The titles on EMTV10 arc, 
naturally, from the Capitol years 
(1953-1961) and reflect what is 
generally accepted as being the 
artist's great era — his Oscar win for 
From Here To Eternity, the Nelson 
Riddle/Billy May big band sound 
and his change of image from 
crooner to singers' singer, though 
many fans did not discover the 

Carlton ups 

singer until after the Strangers In 
The Night era (1966). 

A retrospective look at the success 
of EMI's ten tv albums shows only 
one disappointment, in terms of 
chart placing. Only the Black & 
White Minst rels/Joe Loss 
compilation failed to reach Number 
One. Sales are harder to compare 
because the releases tend to keep 
selling — the Beach Boys (EMTV1) 
is now at well over a million on UK 
sales alone, while the Diana Ross & 
The Supremes and Shadows LPs are 
rapidly approaching that figure. The 
Cliff Richard set is the only double- 
album set in the series so far and 
cannot, therefore, be compared to 
the others, and while the Beatles At 
The Hollywood Bowl (which made 
Number One) has not done so well in 
sales, EMI points out that figures of 
over 300,000 are more than 
respectable for any product. 

With such a plethora of product in 
the charts now, EMI is taking a 
break from tv promotion. Said 
Commercial Development's John 
Cavanagh: "We are currently 
working on certain projects but have 
nothing pencilled in for the 
immediate future." 

• Though EMI is well ahead as 
leader in the tv LP stakes, the total 
number of tv-advertised albums in 
the chart is now 19, including tv 
merchandisers' product and titles 
advertised before Christmas, despite 
the fact that earlier in the year 
merchandisers in particular had 
expressed caution over a repetition 
of last year's tv overkill and product 
clashes. 

■t 

Pictured in Nashville concluding the $500,000 deal bringing the massive Tree 
International country music publishing catalogue to EMI Music for the world 
excluding US fMW April 1) is Tree's chief executive Jack Stapp flanked by 
EMI Music's Fred Marks and Roy Tempest. 

King rings the changes 

with dipstick distribution 

AFTER BEING released as a 
limited-edition single on UK 
Records, CBS has picked up the 
rights for Jonathan King's latest 
single. Old DJs (Playing New 
Sounds) and already the song, 
released on the Epic label (EPC 
6262) under King's own name, 
shows indications of being a hit. 
King claims the record is the first 
such to be issued under his new *toe 
in the water marketing technique.' 

King's disc originally pressed 200 

One-stops image boost 

pressing 

capacity 
DUBLIN: CARLTON Productions, 
custom record pressers, has- 
announced an expansion 
programme that will- eventually 
include full automation of all 
pressing capacity. 

The first Hamilton automated 
presses arc due to be installed this 
month. When the programme is 
completed, production capacity for 
both LPs and singles will be greatly 
increased. 

Carlton exports pressings not only 
to its major market of the UK, but 
also to Germany, France, Holland 
and Scandinavia. 

FROM PAGE 1 
activities. "We are an association of 
bona fide companies," said Reilly. 
"We have recognised each other and 
now we want the manufacturers to 
recognise us. What hurts us most is 
that there is so much product 
coming into this country 
unofficially. At Wynd-up we are not 
taking this product — we prefer to 
deal direct with the 
manufacturers." 

Blood added: "Wholesaling is 
now a major factor in the record 
business in this country, but there 
has been a proliferation of one- 
stoppers over the past couple of 
years and many have fallen by the 
wayside. We wish to be accepted on 
an established bona fide level and in 
order to be taken seriously we have 
decided we needed a representative 
body. 

"We will abide by certain 

standards and rules and regulations 
so that both dealers and 
manufacturers will know that there 
is a common trading pattern. There 
has been a certain cavalier attitude 
by some one stop traders and it is 
very important that there are rules 
and regulations" 

Laren added: "Our main 
objectives are recognition and 
endorsement. We can deal with 
thousands of- accounts that the 
majors find uneconomical and we 
hold a full range of their product 
including back catalogue. And of 
course the dealer benefits because he 
can find all his requirements under 
one roof instead of eight phone calls 
and eight bits of paperwork." 

The fourth member of BOOST. 
Michael Woolfson of Clyde Factors, 
was in Japan at presstime and was 
not available to add his comments. 

Answer to imports warning 

copies on his UK label, but which 
were distributed to tv and radio 
stations and select dealers around 
the country where the 45 received 
airplay. 

King had circulated eight major 
distributors about Old DJs, and five 
replied the same day. "CBS were the 
first to come back to us, so we 
decided to go with them." 

Following the success of the 
UK/CBS alliance, King has 
extended the experiment to other 
record companies and product. He 
has recently recorded coloured 
singer Rozaa Jean, whose cabaret 
debut at the Empress Club in 
London last autumn drew plaudits 
from the critics. Her first single, a 
disco of the Abba song Ring Ring, is 
being released by Phonogram at the 
end of April. 

Polydor 

signs Patti 
PATTI BOULAYE. winner of the 
last grand final of ITV's New Faces, 
has signed a recording contract with 
Polydor and her first product for the 
label will be out within a month. 
Patti, a 23-ycar-old Nigerian 
barrister spent six months in Hair 
and later played in the West End hit 
Black Mikardo. 

One of the panellists on the last 
show, Danny La Rue, criticised what 
he described as the "ITV hierarchy" 
for ditching their two talent shows 
— Opportunity Knocks and New- 
Faces. 

Prince picks 

'u|known' 

for Ma 
HAROLD PRINCE has chosen 26- 
year-old Elaine Paige to play the title 
role in Evita, the musical by Tim 
Rice and Andrew Lloyd Webber 
based on the life of Eva Peron, 
which will open at the Prince 
Edward Theatre on Jtine 21. 

A relative unknown, Barnet-born 
Elaine was selected ahead of such 
well known performers as Lorna 
Luft, Anita Harris and Millicent 
Martin for the plum role. She is not 
new to the West End stage and the 
inevitable cast album of the show 
will be her fourth. She was in the 
original cast of Hair, played Sandy 
Dumbrowski in Grease and was Rita 
alongside Michael Crawford in 
Billy. 

The role represents major 
opportunity for an actress who 
started out sweeping the stage and 
making x tea at Birmingham 
Repertory^ and has since been "in 
and out of work". 

"I don't know much about Eva 
Peron," said Elaine on Monday at 
the offices of Robert Stigwood, who 
is presenting Evita in association 
with David Land. "I shall have to do 
some research. I met Tim Rice and 
Andrew Lloyd Webber last week 
and we went over some songs from 
the score. 

Despite her lack of pedigree 
Lloyd Webber is confident she will 
do well. "She has a very strong voice 
and we're not at all worried about 
her ability to handle the part. The 
thing that impressed us that every 
time she auditioned her performance 
got belter." At her first audition 
Elaine chose to sing Yesterday and 
at a further audition sang a song 
from the score plus Yesterday. 

Tim Rice predicted that a cast 
album of Evita, to be released after 
the show gels under way, will be an 
album of the best known songs from 
the musical. The album is likely to 
be handled by RCA. 

Elaine Paige 

FROM PAGE 1 
product to be quite legally imported. 

With the WEA warning on the 
one hand, and Charmdalc's 
reassurance on the other, the 
position of the conscientious dealer 
who is hoping that low-price 
current catalogue imports will give 
him the much needed chance to sell 
at big profit margins, is awkward 
and potentially very worrying. 

Robinson advised, "The price is 
likely to be indicative more than any 
other factor. A dealer faced with 
product at 40 percent or more under 
the price he would normally expect 
to pay should be wary, particularly 
if the offer comes from a 
disreputable source. But it is 
conceivable that this stuff could 
come in through a legitimate, honest 
wholesaler." 

Robinson concluded; "We will 
not be taking another ad like this, 

but as the problem affects everyone 
in the business we expect others to 
do something. If the wholesaler is 
honest his reaction will, I assume, be 
the same as ours." 

Reaction from Charmdale joint 
md Michael Campbell was, 
however, at odds with that 
assumption. "We do the biggest 
volume of import business among 
the wholesalers, so we have decided 
to reply to WEA, and to regain the 
confidence of those of our 
customers who have been seriously 
worried by that warning," 

Campbell dislikes the generalised 
nature of the WEA warning, 
describing it as "a frightener". The 
majority of imports are quite 
legitimate, he insists, adding that 
WEA should have made its wording 
more specific. 

The reason for the size of the 
imports trade in general and the 

pirated imports in particular he 
placed squarely on the shoulders of 
the UK companies. "Prices have not 
changed very much in Europe while 
ours have gone up so much that just 
about any label can be undercut by 
importing at Continental dealer 
price. For the same reason it is 
possible to import economically 
from the US". 

The solution to the problem 
would, he felt, be for the UK 
companies to give distributors and 
wholesalers a sufficiently good 
discount to allow them to give the 
dealer a good price on UK product. 
"We would much rather co-operate 
with the UK record companies on 
this." 

Campbell deals only with well- 
established foreign companies. If 
approached by some new exporter 
Charmdale's practice is to check 
with the DPI. 

FiS may reSiM lit 
FROM PAGE 1 
Council alone — as the Appeal 
Court noted — has at all times had 
the power to release the voting list 
under article 77 of the PRS Articles. 
PRS would appear from its latest 
pronouncements to have only just 
discovered the existence of this 
important new power. 

"The PRS Council now state4. . . 
it is reasonable that a member of the 
Society . . . should be able to 
ascertain the identity of his fellow 
members who have the right to vote 
. , — a statement with which 1 am, 
for once, in complete agreement. My 
only regret is that it has taken almost 
a year of Parliamentary pressure, 
adverse press comment and 
litigation (the costs of which I. for 
the most pan, have had to bear 
personally) to produce this result. 

"Among many others, I and, I am 

sure, my fellow voting members of 
PRS, will wish to thank the Under- 
secretary of State for Trade, Mr 
Clinton Davis whose statement on 
March 16 that he will consider 
whether to amend the law to compel 
non-share companies like PRS to 
disclose their voting lists, may have 
had some bearing on the PRS 
Council's 'volte-face'. 

"Perhaps the PRS Council will 
now favour an Independent Review 
of the manner in which they have 
exercised their powers." 

Meanwhile, certain MPs including 
Clement Freud are anxious for the 
law to be changed so that the Boards 
of non-share companies, such as the 
PRS, arc no longer permitted, for 
any excuse whatsoever, to withhold 
from their members the names of 
those who can vote and the number% 

of votes they hold. 
PAGE 4 
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ISLAND RECORDS' window display m HMV fecor^- ne^ 
London, pan of Island's promotion for Bob Marley and lhe ^a''erx "^ 
album, Kaya, also features other top-selling reggae artists ™cA as nUl 'per 
Spear, Bunny Waiter, Max Romeo, Junior Murvm, George Fa"h' 
and Third World. Bob Marley & The Wallers, meanwhile. h^e ach'^ed'''eJr highest-ever chart placings with Kaya. The LP is nu'"ber S0"r'''£. "fit 
Week chart and was awarded a silver disc — for sales of £150,000 a weeK 
before its release date. The band's Exodus album is still in the British charts ten 
months after release and their single. Is The Love, is still highly placed. 

Hackett follows _ 

Charisma Genesis LP 
FIRST STUDIO album from 
Genesis in nearly two years, And 
Then There Were Three (Charisma 
CDS 4010) is to be promoted by 
television advertising in the Trident, 
Granada, London Weekend and 
Thames regions. In addition, there 
will be radio support in regions not 
covered by tv advertising including 
Forth and Clyde, Metro, Piccadilly, 
Pennine and Hallam. Dealers will be 
supplied with in-store displays 
including posters and window 

Creole spends 

£20,000 on 

Ruby Winters 
A NATIONAL video tour for 
dealers, press, radio and tv is among 
the plans for Creole's most 
ambitious marketing campaign yet. 
The product concerned is a new 
album, Ruby Winters, scheduled for 
release on May 12. 

The videos will be screened in 
Glasgow, Manchester, Birmingham 
and London, venues are currently 
being finalised and further cities are 
likely to be included. 

Dave Brooks of Creole told Music 
Week, "It-'s^really a case of us 
putting feelers into the big league. 
We've only had one chart album 
before — with Judge Dread — and 
we're hoping to rectify that with 
Ruby Winters. 

"For the first time, we'll be taking 
advertising on commercial radio, 
initially on Capital and then 
expanding to other areas." 

Brooks continued, "The cost of 
the campaign is upwards of £20,000. 
We might do tv advertising. We've 
taken a lot of guidance from CBS 
with whom we have a p&d deal." 

12-inch War 
NEW SINGLES on MCA from War 
and Stargard are available in 
limited-edition 12-inch versions in 
picture bags. 15,000 12-inch copies 
of War's Hey Scnorita, coupled with 
Galaxy which has the full US disco 
mix (12 MCA 359) and similarly 
Stargard's Love Is So Easy/ 
Which Way Is Up, (12 MCA 354) 
will be available. 

streamers. The current Genesis hit, 
Follow Me Follow You, is included 
on the album which follows Seconds 
Out, the band's live album released 
last December. Meanwhile, 
Charisma has lined up promotion 
for Steve Hackett's solo album, 
Please Don't Touch, his first since 
leaving Genesis in autumn 1977. 
Released on April 14, the LP's will 
be backed by extensive radio 
promotion plus full page 
advertisements in the music trades. 
Full campaign details next week. 

FM rock tracks 

L P from MCA 
A DOUBLE album soundtrack 
titled FM is to be released by MCA 
on April 28. It contains the music of 
some of the biggest current rock acts 
in the world including Steely Dan, 
Linda Ronstadt, The Eagles, Tom 
Petty, Queen, Billy Joel and Bob 
Seger. MCA is currently working on 
an extensive marketing campaign for 
the project. 

The film, FM, is released in 
America in April, but will not be 
seen over here until later in the year. 
As the title suggests, it is the story 
of the behind-the-scenes life at an 
American FM radio station. 

Summer push 
GTO IS rush-releasing a three track 
single from Donna Summer on April 
7. The songs are; Back In Love 
Again, Try Me I Know We Can 
Make It and Wasted. The first 
20,000 will be in 12 inch form. 
Catalogue number: GT117. 

Adolescent 45 
JAPAN'S DEBUT single, Don't 
Rain On My Parade, is now 
released. Their album, Adolescent 
Sex, also on Ariola, follows on April 
7. The campaign is already 
underway with extensive advertising, 
although Melody Maker turned 
down the ads allegedly for reasons 
of taste. Extensive fly-posting, 
special Japan wallets and Japanese 
coasts are also being distributed. 

Japan have been picked to 
support Blue Oyster Cull on their 
UK tour starling April 27 in Bristol. 

London Town on undergrmnd 
EMI S CAMPAIGN in support 
of the new Wings' album. 
London Town, has already 
broken around the country. 
Full and spot colour ads are 
appearing in trade papers 
during the first month of 
release and these are backed 
up with a nationwide window 

display operation. The album 
will also be advertised at 
BR locations and in London 
Transport tube trains. Escalator 
advertising sites at tube 
stations also feature in the 
campaign. With A Little Luck, 
the single taken from the 
album is already in the charts. 
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MARC BOLAN 
The Words And Music Of 
Marc Bolan (1947 - 1977) 
HIFLD I record 
ZCHID 1 casseitc 

JOHN WILLIAMS 
Travelling 
HI FLY 27 record 
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The Clean Tapes 
HI FLY 26 record 
ZCFLY 26 cassetle 
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DES O' CONNOR 
Another Side 
NSPL 18559 record 
ZCP 18559 cassette 

JOHNNY WAKELIN 
Double Trouble 
NSPL 18561 record 
ZCP 1 8561 cassette 
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Kunte and Kunze offer 

opportunities on Karma 

^71 

AN OPPORTUNITY for 
artists looking for long-term 
development and promotion is 
offered by Karma Records. 

Karma is a new company, 
formed in January by Munich- 
based partners, Michael Kunze and 
ex-Hansa md Helmar Kunte. 
Kunze is one of Germany's most 
successful composers and 
producers, known internationally 
for Silver Convention, and 
productions with such as Herbie 
Mann and Sister Sledge. Kunte is 
the marketing man of the duo, and 
was export manager in the 
Polygram group, and md of 

Phonogram's 

singles search 
PHONOGRAM IS actively looking 
for good singles material for various 
artists, and is also seeking a pop 
singles band. 

Rodger Bain, head of a&r at 
Phonogram for the past year, has 
produced artists such as Black 
Sabbath, Budgie, Barclay James 
Harvest and Judas Priest, among 
many other artists. He has also 
produced several artists during his 
time with Decca, and later formed a 
company with Gus Dudgeon and 
David Platz. Before joining 
Phonogram, he was Rocket a&r for 
18 months. 

The material Phonogram is 
looking for is both general and 
specific. Bain describes it: "I am 
certainly always looking for pop 
singles. By choice, I have signed 
long-terra developing artists and we 
badly need singles for them. I would 
rather build artists and careers than 
just sell pieces of plastic at the end of 
the day, but singles are an important 
part of building. 

"We specifically need material 
now for two pop acts. Nobby Clark, 
former bass player in the original 
Bay City Rollers, needs down-the- 
road pop. Don Gould is producing. 

"And we need songs for Babe 
Rainbow, two black and two while 
girls produced by Ken Gold. They 
can be seen on Song For Europe." 

Jupiter Records. 
Karma recently signed an un- 

usual contract with Deutsche 
Grammophon for worldwide 
distribution by Polydor 
International a rare occurcnce for 
a German band. "We have our 
own label in Germany, Austria, 
Switzerland, Benelux and 
Scandinavia with our own 

exclusive label manager in each 
company. In other territories, our 
product will go out on the Polydor 
label with the Karma logo." 

Kunte, in London briefly, said, 
"We are looking for international 
talent for our label. But not 
beginners. They should have some 
stage and/or recording experience 
and we are only going to sign those 
people we are 100 per cent sure of. 
There will be no 'mud-against-the- 
wall' releases." 

The first album to be released on 
Karma was picked up at Midem. 
Back to the Music by Theo Vaness. 

Other artists signed to date 
include Jackie Robinson, whose 
Moving Like A Superstar made 
top 40 in the States; Rhonda Heath 
from Silver Convention, signed as 

a solo artist and The Rainbow 
Orchestra Symphony featuring the 
New Munich Symphony Orchestra 
plus a rhythm section making 
studio recordings of classical 
favourites. 

"But," says Kunte. "We really 
need young artists from the UK 
and would very much like for them 
to contact us. We can offer them a 
new company which is determined 
to succeed, and has the resources 
and know-how to do it. 

"We plan only 12 Karma 
releases a year. This will guarantee 
that every release gels a high- 
powered promotion. We will invest 
money in our groups to see they 
are well presented — photographs, 
hair styles, costumes, and stage 
show. We are building the image 
and credibility of our label and 
people will know that artists signed 
to Karma are fully qualified and 
professional in all areas. We are 
looking for long-term artists. 

"Artists signed to Karma need 
not move to Munich. They can 
stay where they want, but 
obviously have to be accessible to 
record in Germany or America." 
Contact: Karma Records, 
Hoffbrunstr. 11B, 800 
Munich 71, West Germany. 
Tel. 089/797325; telex 52840 
Karma D. 

Who's Keen 

on Diane? 
ACTRESS/SINGER Diane Keen 
is looking for songs and a 
producer. Clive Stanhope and 
Tony Salchell of MMM who 
manage Diane, along with other 
artists Clayson and the Argonauts 
(Virgin), Hratch (DJM), Steve 
Elgin and the Flat backers say, 
"IVe have several record 
companies interested in Diane 
when we have put together the 
right package." 

Diane starred in the tv series 
The Cuckoo Waltz and The 
Sweeney film and has two new 
series coming up — The 
Sandbaggers for Yorkshire tv and 
an tin lit led comedy series for the 
BBC. 

Says Stanhope, "Diane is not 
just another actress who can sing. 

Diana Keen 
She has a very commercial 
recording voice of the Rita 
Coolidge or Linda Rons tad t 
type." 
Interested writers, producers, 
contact Clive Stanhope, MMM, 30 
Agate Road, London W6 0AH. 01 
741 0975. 

yy 

TIPSHEET is a weekly Music 
Week service. 
Contact: Sue Francis on 439 9756 
or through Music Week: 01-836 
1522. 

Stairway to the stars? 
WANTED, BY new record company, one group and one singer- 
songwriter as well as a licensing, distribution arrangement here and In 
Europe. v. . 

The company is Stairway Records, formed in December by 
producer Jon Samuel. Business management is by Peter Knight Jnr. 
through his Catalyst Music Consultancy and promotion is handled by 
Shaboodle. , . . 4 . . . 

Samuel found a five-piece Buster James, and has just finished 
producing the album Take It Or Leave It. They hope for a May or 
June release for the album. Samuel believes the band fills a vacancy in 
the market with appeal for the 18 to 25-year-olds. 

Now Stairway is ready to expand its roster to three the first year. 
Says Knight, "We want self-supporting acts as far as repertoire goes. 
We would like another group and possibly a singer-songwriter. 
Business enquiries: Peter Knight at 6 Marcoissus Road, London NW6, 
017947640. . 
Talent submissions: Jon Samuel, Stairway Records, 9 Victoria House, 
South Lambeth Road, London SW8 01 735 6032. 

Rodger Bain 
Can artists get in to see Bain? 

"You bet I am accessible. We will 
see everybody. 

"I feel the marketplace is 
becoming aware of the presence of 
Phonogram. With Ken Maliphant, 
as MD, you'll be hearing even more 
about us from him too." 
Rodger Bain, Phonogram Records, 
129 Park Street, London Wl. (01) 
491 4600. 
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NEW SINGLE 

OUT NOW 

ON RECORDS NS36 

MUSICAL MALLORCA will be 
held this year on May 4, 5 and 6. In 
its fourth year, it continues its 
policy of presenting established 
writers and artists. But whereas in 
the past, talent has been invited to 
participate this year the 
committee will accept submissions 
by well-established writers and 
artists who want to offer a song or 
services as their country's possible 
entry. The Musical Mallorca 
Committee will make the final 
selections. 

There will be 10 to 12 songs 
competing by the final. Prizes are 
awarded for first (gold trophy and 
$10,000), second (silver trophy and 
$2,500), third (bronze trophy and 
$1,000) and fourth and fifth (a 
plaque and $500). The remaining 
songs are ranked and all 
participating songs receive a 
commemorative plaque. Song 
prizes are split equally between 
composer, lyricist and artist. 

There is also a prize (a plaque 
and $500) for the best musical 
arrangement — not necessarily the 
winning song, and a critic's trophy 
for the best performance, chosen 
by accredited press representatives 

attending the festival. 
This year's jury for the song 

contest includes Elmer Bernstein, 
Alberto Semprini, Paul Mauriat, 
Paul Williams, Ennio Marricone 
and there are three awaiting 
confirmation: Francis Lai, Michel 
Legrand and Dimitri Tiomkin. 

Musical Mallorca '7$ suggests 
that "well known" writers having 
a new song to submit as their 

Musical 

Mallorca 
country's entry send a tape and a 
top line sheet to: The Fomcnto del 
Turismo de Mallorca, Gran Via 
Jose Antonio, Palma de Mallorca. 
The committee will make the final 
selection. They suggest that new 
writers do not apply and so save 
themselves the disappointment. 

Similarly, established artists 
who wish to offer their performing 
services should send a recent 
commercial record or demo tape, 
photo and current biography to the 
above address. 

Under-14 

promotion 

opportunity 
A NOVEL opportunity for record 
company promotion with young 
teenagers exists in Frizzbeat. 

Paul Frizzby who runs Frizzbeat, 
entertains under-14 year olds. He 
uses disco equipment and popular 
records and encourages involvement 
of the young people. He stages 
competitions and gets the kids to 
sing along with the records. He has 
also worked out instructions for the 
kids' eight most popular disco 
dances and filmed them for ease in 
learning. 

Sponsorship by a record company 
interested in this market would 
permit regular stagings and might 
result in advantageous promotion. 
Frizzby's next show is on April 4th, 
6.30 to 8.30 at the Graham Park 
Youth Centre, Corner Mead, 
Graham Park Way, London NW9. 
Or contact: Frizzby at 15A Queen 
Street, Haverhill, Suffolk. Tel: 0440 
61085. 

GT0 seeks 

songs for 

Noosha, Dana 
GTO RECORDS is in the market 
for songs for artists and for a 
producer. Paul Kinder has been 
head of a&r at GTO Records for 
some 18 months. 

Now, concerned with the 
direction of GTO company under 
Leahy, he said: "People still re- 
gard us as a singles, poppsy label. 
We are but we have other things 
too, like The Movies. We feel 
confident of breaking them with 
their second-album. With our new 
deal with CBS, their support will 
help us in breaking such quality 
album artists. Though we have a 

Noosha Fox 
lot of artists coming to us, we arc 
looking for success with some of 
our more album oriented artists to 
add to our hit singles. 

"For instance we have just laid 
down five new tracks with Dana. 
We would like to find another five 
songs so we can head towards an 
album. We are taking her away 

from the teeny mor image she has 
had, so we arc looking for a variety 
of songs. Barry Blue is 
producing." 

Another need for songs is for 
Noosha Fox. They are cutting two 
or three songs for her in April and 
are looking for more. Shel Talmy 
is now producing Noosha, instead 
of Kenny Young. 

As for new signings. Kinder 
says, "We don't want to have a lot 
of acts. We could not give them the 
support we can do being selective 
within our roster. 

"For example we have just 
signed a very strange looking 
band, The News. We are wailing to 
hear some new songs from them 
and will want to find a suitable 
producer. 

"1 see every body and anybody." 
GTO Records, 17 Barlow Place, 
London Wl. (01) 629 8816. 
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London Town just one of the fourteen tracks from 

GS new album ON T 

AVAILABLE ON TAPE MS EMI Records Limited. 20 Manchester Square. London Wl A1ES. 


