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A&M broadside for 

Civil War epic LP 

i 

Jerry Moss (third from left) worked for two years to help bring together the other nine people i/i\ i/lis 
nake White Mansions, a concept album about thh American Civil War. Left to right: Bernie Lead oh, 

A & M CHIEF j 
photograph to make      , 
Dave Markee, Moss, Henry Spinetti, Steve Cash, PauldCennerley ^writer), Jessi Colter. Glyn Johns (producer), Waylon 
Jennings, John Dillon. < 

iiw isne-itop sereiee 

for the West Ceimtrf 
b> DAVID DALTON 

RELAY. THE West London tv 
album and blank tape wholesaler, is 
opening the Avon One Stop 
operation, based in Bristol. It will 
serve the West Country, South 
Wales, Gloucestershire and 
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Wiltshire as well as the Avon area. 
Relay is still wailing for 
confirmation of their acquisition of 
premises and so as yet cannot give 
the address, but Relay director John 
Winnert, who is setting up the 
operation, is working towards a 
June 1 opening date. "We are 
hoping to start as soon as possible. 
he says. 

Explaining the venture, he adds: 
"Relay already do a substantial 
amount of business in the West 
Country and there is a demand for 
better distribution in that pan of the 
country. Bristol needs a one stop 
and our customers have asked us to 
provide facilities down there. The 
record companies have indicated 
that they think there should be an 
outlet in that area and the business 
there is worthwhile." 

TO PAGE 4 

EMI acts I 

in video i j ■ 
roadshow f 
EMI's GROUP Repcrtojrc 
Department is mounting a five 
week campus promotion VvhjcH 
features nine acts in a videQ 
presentation. The 60-minutc show 
which starts this week, called 
Rocky's' Roadshow, will vis:it 22 
universities and polytechnics 
hroughout Britain during thp five 

weeks. The acts which are featured, 
in the package are No Dice, Little 
River Band, Kevin Avers, Tom 
Robinson Band, Be Bop Deluxe. 
Kate Bush. Roy Harper, The 
Saints and Queen. 

The continuous show runs' from 
Ham to 6pm daily at each of the 
venues and the show will jbc 
accompanied by posters, display 
boards, badges, stickers: a id 
leaflets. Tour manager is ; AI 
Wilson who last year worked 
the EMI Video Show which tourfed 
100 retail outlets. 

Jet-CBS deal finalised 
JET RECORDS has signed a 
marketing and distribution deal with 
CBS for the UK and Eire, effective 
from May 15. The long-term deal 
will cover all Jet product and will 
involve joint marketing efforts, with 
sales and other services being 
provided by CBS. 

The new agreement was 
announced by David Ardcn, Vice 
President of Jet Records, and 
Maurice Oberstcin, Managing 
Director, CBS Records. It is 
anticipated that an announcement 
from Jet Records in the U-nited 
Slates of a licensing deal with CBS 
Records for America and Canada 
will be made this week and that 
further changes in the international 
licences of Jet may be forthcoming 
shortly. 

Ronnie Fowler, General Manager 
of Jet. will be responsible for all UK 
activities and will be working closely 
with Tony Woolcott, CBS 
Marketing Director, and Jack 
Florey, CBS Commercial Director, 
on all matters concerning the label. 

All Jet catalogue will be available 
from CBS from Monday May 15 
Catalogue numbers have been 

mwif 

i 
IN THE CBS md's office after concluding the Jet marketing arid 
distribution deal are (left to right) CBS chief Maurice Oberstein: Ronnie 
Fowler, Jet general manager; Jack Florey, CBS < mmercial director; David 
A rden, Jet Record vice-president; and CBS senior director Norman Stollman. 

SALES OF Jet records will now 
feature in CBS' market sljare. a 
paraliel situation to that of WEA 
and R'va. The current EL.O album, 
Out OV The Blue has sold over .six 
million opies throughout the w'brld 
since its \elease last autumn. ) ij 
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altered. The new numbers of the 
most important items are : ELO, A 
New World Record JETLP 200; 
ELO Out Of The Blue JETDP 400; 
Alan Price Alan Price JETLP 207; 
Carl Perkins OP Blue Suede's Back 
JETLP 208. The current Alan Price 
single, Just For You, is JET I08. 

by RODNEY BURBECK 
A MASSIVE promotion and 
marketing campaign is being 
mounted by A&M for White 
Mansions, a concept album about 
the American Civil War which A&M 
md Derek Green sees as "outselling 
Evita". The album, written by 
Englishman Paul Kcnnerlcy, took 
two years to bring together with 
Waylon Jennings, Jessi Colter. Eric 
Clapton. Ozark Mountain 

, Daredevils' John Dillon and Steve 
' Cash,, and ex-Eagle Bernie Leadon. 

It wasi produced by Glyn Johns. 
The' album (AMLX 64691) is 

released on May 26. the anniversary 
of the Southern Confederacy's 
surrender. It has a die-cut gatefold 
jacket'; special inner bag. special 
label and 28 page glossy booklet. 
The cassette version is claimed by 
A&M| to be a "marketing 
breakthrough". It is blister-packed 
onto a sleeve containing the 
album booklet. Both will retail at, 
£4.49: • 

Mainstay of the marketing and 
promption will be an elaborate 
audio-visual presentation of the 
album to dealers, press, radio and tv 
persohneLaround the country with a 
.grand premiere in London next 
Wednesday (17). The show goes 
on tO'Birmingham (18), Manchester 
(19) apd Glasgow (20). 

Thtfc will be Supported by 
television features on Old Grey 
Whistlle Test and Arena, 250 dealer 
displays across the country, 60- 
second radio spots on Capital, 
London bus advertising, and press. 

ads in NME, MM, Sounds, Country 
Music Roundup. Country Music 
People and Country Music Review. 

The booklet for the album was 
compiled by respected US 
photographer and designer Ethan 
Russell using original pictures from 
the US Library of Congress, plus 
new shots taken on location with the 
Southern Skirmish Association who 
re-enact battles from the war (sec 
detail below from the sleeve). 
• Exclusive preview review of 
White Mansions in page 42. 
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Althia and 

Donna blitz 

on market 
AS THE first Althia and Donna 
album goes on release from Virgin 
— one of the lead-off releases on the 
new Fromlmc label — the reggae 
duo's second single is 
simultaneously released by WEA on 
the Lightning label. 

The album, tilled Uptown Top 
Ranking and containing a new 
recording of that title, will be 
followed up by Virgin later this 

month with a specially recorded 
single (not taken from the LP). by 
which time WEA hopes to have the 
Lightning 45 well into big sales 
figures. It is called Love One 
Another and was produced by Joe 
Gibbs as pan of the same recording 
session which resulted in the chart- 
topping Uptown single. The aim is 
to repeat the success of the first 
single, which by selling more than 
40,000 copies in the UK became 
WEA's biggest 45 in the first quarter 
011978. 

The new release is being 
announced to the trade through a 
special dealer mail-out, and radio 
spots are being bought until radio 
stations start playlisting it. 

Manfred Mann split denied 
A STATEMENT issued by Harry 
Maloney, manager of Manfred 
Mann's Earth Band, saying that the 
outfit would be splitting up, has 
been denied by both Manfred Mann 
and Bronze Records. Maloney had 
claimed that a decision to break-up 
the band had been made by Mann 
and announced to the other 
members, drummer Chris Slade, 
guitarist Dave Flett, bassist Pat King 
and singer Chris Thompson. 

Maloney added that Mann 
intended to fulfil his recording 

commitments with Bronze, and that 
the record company would be 
putting together a new group 
although there were no plans for live 
dates. 

A joint statement issued by 
Bronze and Mann denied this 
however; it confirmed that Flett, 
Slade and King would be leaving the 
line-up and announcing future 
commitments in the next few 
months; vocalist Thompson would 
be remaining with the Earth Band 
however. 

Arthur 

Sheriff 

Seawes 

Roeket 
THE CONFUSED situation at 
Rocket Records has been clarified 
with the issue of the following 
statement: 

"John Reid wishes to clarify 
recent speculations within the 
national press and music press 
generally over the widely publicised 
'disagreement' between himself and 
two of Rocket Records' executive 
staff, David Crokcr and Arthur 
Sheriff. 

"After discussing the situation 
with John Rcfd,'Arthur Sheriff has 
decided to leave the company. David 
Crokcr remains with Rocket 
Records in his previous position as 
Managing Director. 

"All three wish to stress that all 
discussions were most amicable, and 
that the final decision was mutually 
agreed." 

Twenty years making music and the Isley Brothers are 
still right at the tqp. Their new album 'Showdown' proves.that. 

It's stamped with that unique Isley Brothers soul feeling. 
As demonstrated on 'Take Me To The Next Phase', the single 

recently released from the album 1 % 
'Showdown' is all set to be another gold chapter in 

the Isley Brothers legend. 
Be part of that legend - stock 'Showdown' now. 

More Mickey 

Mouse tributes 
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THE FIFTIETH birlhday of Wall 
Disney's Mickey Mouse has 
auracicd rival tribulc records from 
EMI and Warner Brothers. As 
reported in Music Week last week 
(May 6), Warner has issued Hey Ra 
Ra Ra (Happy Birlhday Mickey 
Mouse) by Davy Jones And A 
Million Kids - now EMI has 
entered the stakes with M-l-C-K-t-t 
M-O-U-S-E by The Goodies (EMI 
2784) which 'features the Mickey 
Mouse March. The Goodies disc 
has been produced by Miki Anthony 
and is the first such for EMI; 
previously the three tv comedians 
have recorded for Decca, Bradlc> s 
and Island but their recording career 

Bodkaliiy 

tresidi grows 
THE ROCKABILLY music trend 
continues to grow apace with 
Phonogram becoming the. latest 
record company to issue product 
featuring such music. Chess 
Rockabillics (Chess 9124 213) 
features 20 tracks which arc 
described as representing virtually 
The sum total of the Chess Brothers 
excursions into Rockabilly in the 
Fifties. The LP includes Eddie 
Fontaine's Nothing Shakin and 
Rusty York's Sugaree. Also included 
is All Right by Russell Bridges — 
now belter known as composer Leon 
Russell. RRP£3.50. 

has been dormant for some time. 
Anthony was responsible for 
producing iheir major successes 
including Funky Gibbon. The EMl 
disc is being promoted via various 
Mickey Mouse merchandise and 
there will also be special 
competitions in ihe Mickey Mouse 
children's comic. The firsi 10.000 
copies of the record are available in 
a special picutre bag feautring 
Mickey Mouse on ihe back and 
from. 

Calender 

action 
CALENDAR RECORDS is 
launching an advertising campaign 
on selected radio stations for the 
Sarr Band's latest single, Double 
Action (Day 115). There will be 
radio spols on Hallam, Trenl, 
Beacon, and Clyde. The Sarr Band's 
last single, Magic Mandrake, was a 
disco hit and Calendar is looking for 
a wider audience for Double Action 
via radio. An LP, Double Action, is 
scheduled for August and the band 
will be arriving around thai time for 
promotion. 

CHAIRS 
AND 

DEALS 
PAGE 55 
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Radio 2 broadcaster and big band authority Alan Dell was presented with a 
gold disc by RCA to commemorate the success of the Legendary Glenn Miller 
series that comprised 17 volumes which Alan has compiled. Sales arc now well 
in excess of250,000 units. Seen at the presentation are, from left to right, Dave 
Much ray. Product Manager; Derek Everett, Manager of Commercial 
Operations: Alan Dell and Shaun Greenfield, Co-ordinator. Alan Dell will be 
continuing his association with RCA when he starts work on another series of 
big band music from the RCA vaults in the near future. 

Layri® fcisSuaw iies 

86039 

The Isley Brothers 'Showdown' Records 
on Epic Records and Tapes. & Tapes 

Order from CBS Order Desk. Tel: 01 -960 21 55 CBS Distribution Centre,. Barlby Road, London W10 

THE DEATH of Laurie Henshaw 
last week at his Brighton home 
robbed the music industry of a 
knowledgeable journalist and a 
warm and humorous man who 
was universally loved and 
respected by succeeding 
generations of Melody Maker 
staff. Apart from a period between 
1964 and 1970 when he worked for 
Disc magazine, Laurie was a MM 
staffer for nearly 40 years and as 
such lived through and wrote 
about a variety of changes in 
musical trends — and tackled them 
all with the good-humoured 
cynicism that was his trade mark. 

He gave a kindly helping hand to 
dozens of young journalists who 
passed through MM's doors and 
despite ill health in recent years, 
was working up to his death, 
writing features, and compiling 
MM's gig guide for the Mirror. 

Laurie was a journalist who not 
only loved the business of music he 
wrote about, he also played guitar 
on 78rpm records in the 4().s and 

hero-worshipped jazz guitarist 
Django Reinhardt. He was also 
MM's first singles reviewer and 
made many friends with the stars 
he interviewed, notably Billy 
Eckstine who counted himself a 
great friend and golfing partner. 

But it is for Laurie's cryptic wit 
that most people will have fond 
memories. Indeed, he was 
responsible for much of the unique 
language of MM that made it the 
musicians' paper of the Fifties and 
Sixties. His cry of, "That's almost 
funny" when someone attempted a 
joke will long be remembered on 
MM's editorial floor, along with 
phrases like, "He's the biggest 
bore since the Simplon tunnel", 
and "He eats his food like the 
Russians were at Croydon". 

Laurie was a music journalist 
the industry is proud, and 
fortunate, to have known. He died 
after a heart attack, at the age of 
61, and leaves a widow, Lorna, 
and son, Marcus. 
  RODNEYBURBLCK 
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IT MUST have been the cleanest and 
healthiest junket of the year — 
United Artists Records along with 
Albion Management flow out a 
party of media people to Reykjavik 
in Iceland to witness the debut of 
The Stranglers in concert there. It 
also happened to be the first gig on 
the island for four years featuring a 
major pop act, which probably 
accounted for the fans' rather over- 
enthusiastic behaviour. 

The two-day itineray included 
a trip to an outdoor swimming pool 
and sauna, a reception in a remote 
ski-ing cottage in a place called Hot 
Spring Valley, and a trip on 
horseback to some hot springs where 
there was hot rum and water 
awaiting the windswept intrepid 
journalists. The afternoon's gentle 
canter didn't quite turn out that way 

however — several people actually 
fell from the frisky beasts: NME's 
Steve Clarke managed to choose a 
mount which galloped half a mile in 
the opposite direction to everyone 
else, and UA's marketing director 
Dennis Knowles took the stance of a 
lonesome cowboy with a horse that 
steadfastly refused to budge an inch, 
All he needed was the sunset which 
doesn't happen quite so early in the 
land of the midnight sun. 

Surprisingly. Barry Cain of 
Modern Publicity, one of the 
organisers of the trip, survived all 
these various perils only to trip up 
while walking out of the swimming 
pool and succeeded in fracturing his 
ankle. He had to be "bailed out" of 
hospital at a cost of some £20. 

Even to the end there was drama 
and excitement when the 

THE MAN in the picture, has 
reason to look pleased with himself 
as he is Chuck Smith, president of 
Pickwick International Inc., which 
he reports is now topping 4SO 
million dollars in turnover and is 
sneaking up behind WEA and 
CBS. Smith was in London last 
week for meetings with UK 
Pickwick boss Monty Lewis and 
was particularly effusive about the 
success of Pickwick's retailing 
division in the Slates. 

'' We are opening stores at the 
rate of one a week and by year end 
we expect to have 360 
operational, " he said. "This 
includes the Music land stores 
appealing to a mainly m-o-r public, 
the Discount Records stores which 
we bought from CBS and turned 
from a loss situation to a profit, 
and the 28 Sam Goody stores 
which we have Just acquired. " 

With sites available in the US at 
£3 per square foot compared to 120 
for the equivalent in this country, 

a®** 
Mr Pickwick is unlikely to rush 
into large scale retailing operation 
here, but he did admit: "We are 
well aware of the potential for 
record retailing in the UK and 
Europe and we will not ignore the 
situation.'' 

10 VEARS AGO 
May 15 1968 

MARK HOPKINS signs to new 
Apple label but p&d deal yet to be 
finalised for June launch ... MTA 
conference in Birmingham told that 
80 per cent of discs bought were on 
impulse — dealers advised to work 
for a return of 15 per cent after all 
costs paid, and keep slock turning 
over rapidly ... Aretha Franklin 
slays first-night audience at Finsbury 
Park Astoria ... New Christy 
Minstrels record Where Did Our 
Love Go and Stop In The Name Of 
Love ... Stones make "surprise" 
appearance at Wembley at NME 
poll winners' concert organised by 
Maurice Kinn ... First performance 
of Rice/Lloyd Webber's 
Tcchnicolour Dreamcoat in aid of 
treatment for drug addiction ... rock 
revival continues with Chubby 
Checker's Johnny B Goodc released 
and many more to follow with 
Bobby Vec's Take Good Care Of 
My Baby this week's re-issue and 
vintage Bill Haley LP out on Marble 
Arch ... Scott Walker's Scott II tops 
album charts and Louis Armstrong's 
What A Wonderful World still No 1 
single for fifth week running. 

FIVE YEARS AGO 
May 19 1973 

DEALERS CONCERNED over 
stories of wholesalers being given 
bigger discounts than everyone else 
. . . Harry Tipple re-appointed as 
GRRC secretary . . , Tony Roberts 
appointed to board of WB Music 
where he is general manager . . . 
racing driver Jackie Stewart signs to 
Pickwick — to promote tape 
product ... John Fruin and crew- 
awarded Polydor Gold Steering 
Wheel as top company in group last 
year . . . CBS mounts campaign for 
new Liza Minnclli LP The Singer as 
Mrs Jaggcr, Marlene Dietrich, and 
Peter Sellers at midnight Palladium 
gala ... AWB poster of white 
golliwog changed after complaints 
from Robertson' jam ... Windmill 
Records sponsoring Pontin's 
Holiday Camps talent contest ... 
Chrysalis Music forms production 
company called Moth ... Paul 
Simon's one-only UK date sold out 
and Here Comes Rhymin' Simon LP 
released on CBS ... IOCC's Rubber 
Bullets enters chart at 47 as 
Wizzard's See My Baby Jive at No. 1 
hits a million sales ... David Bowie 
in second week at No. 1 album with 
Aladdin Sane. 

reprcseiliativc of a well-known 
London evening newspaper was 
refused admission onto the 
departing plane. His tired and 
emotional condition was described 
as a danger to himself and other 
passengers and he was ordered to 
remain on the island for a further 24 
hours. 

The trip was best summed up by 
Dennis Knowles who, while relaxing 
in an outdoor heated pool, 
commented: "All this work makes 
you sweat. I hope that the boss 
doesn't put the heat on us." 

Oh yes, and there were The 
Stranglcrs as well — sec 
Performance review — page 54. 

proliiem 
FOLLOWING ELTON John's tiff 
with Rocket Records, now Riva is 
apparently trying to disassociate 
itself from Rod Stewart. 

There is, we are assured, no ill 
feeling between Rod and Riva. but 
there is a taxing problem because 
people will keep referring to Riva 
as "Rod Stewart's record 
company". This is entirely 
erroneous as anyone prepared to 
spend 5p at Companies' House 
will discover. The listed directors 
are Michael Gill, William A. Gaff 
and Milton M. Marks ... no 
mention of Roderick David 
Stewart. 

But although Riva releases 
Rod's records the popular 
misconception that he owns or 
controls the company 
perpetuated by the Press. This 
situation, according to Riva's 
lawyers, "is causing severe 
embarrassment to both parties", 
and they have sent out letters to a 
number of national newspapers 
and pop papers seeking to put the 
record straight. 

Dumber drummer? 
Magical moments in Mallorca: 
Spanish drummer trying to move his 
cymbals away from Darts drummer 
John Duminer's reach while Dans 
were performing on stage resulted in 
Spanish drummer sustaining dental 
damage from a Dummer drumstick 
. . . later that same day Darts 
resident nutter Den Hegarty did his 
usual act of leaping into the 
audience to the consternation of 
Spanish dignitaries in his path and 
alarm of Mrs. Robert Slack, who 
suddenly found Den's mike cable 
wrapped around her throat. 

Boney M flood 
HAILED AS the "fastest 
selling WEA single since 1 
joined the company" by md 
John Fruin, the Boney M single 
Rivers Of Babylon moved out 
147,000 copies one memorable 
day last week. As it was 
already No.2 on the chart it is 
difficult to imagine what it can 
do to lop that. , . 

WHEN DIANA Ross' warm-up 
comic Roger Kilter asked the 
London Pnllndinm audience last 
Thursday to name some 
favourite American gangsters it 
was Noel Edmonds who called 
out from his£20seal: "Nixon!" 

MONDAY'S VARIETY Club 
luncheon in honour of the record 
industry had no less than nine 
speeches most of which were hilarious 
at the time but which sound churlish in 
the cold light of prim . . . But we 
will mention some anyway, including 
Len Wood who thanked the Club for 
its first tribute to the record biz in its 
centenary year and hoped it would not 
be 100 years before the next one . . . 
Harry Sccombe thought disc jockeys 
showed devotion to duty by getting 
up at Sam to play other people's 
records, particularly "as Max Bygravcs wouldn't gel up at 6am 
to play his own" . . . John Fruin thanked Louis Benjamin for 
making him follow Harry Secombe "1 won't forget that when 
voting for your OBE" and talked of the articulate artists who ask 
"what's two per cent on a hundred and a half from overseas 
mean ?" — I always say "by EMl's estimates that's a good deal 
my boy" . . . Geoffrey Everill, following Terry Wogan, said 
that Wogan's contribution to the record industry "equalled Katie 
Boyle's to the Rugby League" . . . And Max Bygravcs thanked 
"Louis Benjamin of HMV" for helping to sell his records . . . 
But it was left to American Actor Henry (The Fonz) Winkler, as 
guest of honour, to make the most cryptically sincere tribute to 
the good charity work of the Variety Club for whom the record 
Industry raised £50,000 last year and is targeted for £75,000 next 
year. 
WONDER HOW Sir Edward Lewis feels about heartfelt 
wording on his promo department's invitation cards to reception 
for new signing The Late Show — "at last we have something to 
be proud of" . . . Incidentally, Sunday Telegraph reports Sir 
Edward recently turned down another bid for his company, this 
time from Standard Telegraph and Cables . . . And an ad this 
week in The Times revealed Decca Ltd kicked in £15,000 to 
Queen's Silver Jubilee Appeal while EMI Ltd contributed 
£50,000. 
DEREK BOWMAN wishes it to be known that despite recent 
national press stories he is still managing David Essex — in fact 
he has a life contract — and Mel Bush has been appointed his 
concert manager . . . ATV and Pye launching Will Shakespeare 
tv series and soundtrack album with appropriate celebrations at 
Stratford-on-Avon next month . . . EMI rumoured to be looking 
for new advertising agencies to help spend its estimated annual £2 
million billings . . . Someone claiming to represent David Bowie 
rang Harvey Goldsmith proposing to swop two Bowie tickets for 
two Dylan tickets — an offer Goldsmith could easily refuse as he 
is promoting both tours . . . NOT MANY PEOPLE WISH TO 
KNOW THAT: there will be a Day Of The Pig in August for 
finals of national folk contests run by Mattesons Meats "because 
the pig has always been the traditional meat of ordinary folk." 
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Virgin splashes 

out on campaign 

by VAL FALLOON 
VIRGIN IS 10 spend a six-figure 
sum over ihc ncxi few months on its 
1978 development programme, 
which involves the opening of eight 
to ten new stores — two of them 
probably in London — and an 
extensive press and radio advertising 
campaign to promote these and the 
existing 18 stores. 

The campaign starts at the 
beginning of June with commercials 
on Capital Radio to tie in with the 
opening of the first store on June 2,^ 
location to be announced. 

The radio campaign, will be 
backed by press advertising and will 
be extensive, according to Virgin 
general manager Tim Stratton- 
Clarke. It is to spread throughout 

the UK and may be followed by 
selected tv advertising, based on the 
success of the company's successful 
tv campaign in Christmas. 

A considerable sum will also be 
spent on window displays, new bags 
and general merchandising which 
will appear within a month. The 
displays will be "unusual" and will 
cover various product. 

"We will use a new concept of 
advertising." said Clarke, "We will 
be liaising all the forms of 
advertising under one umbrella, with 
one main theme." Clarke hinted 
that the total cost of promotion — 
which does not include the cost of 
the new shops — would be around 2 
per cent of the annual turnover. This 
would be approximately £300.000. 

Sheet music catches 

Saturday Night Fever 
by TERR I ANDERSON 

DEALERS ARE getting Saturday 
Night Fever in more ways than one. 
As the album reaches double 
platinum status the printed music 
sales are soaring. Although sheet 
music sales for any big record hits 
normally peak well after the disc 
sales, a unique co-promotion by 
RSO Publishing, and the two sister 
companies, Chappells Publishing 
and Polydor Records. has 
dramatically changed the pattern in 
the case of the Fever music. 

With the slogan More Profit For 
You Chappells has created a 
package of sheet music, a 100-page 
movie soundtrack folio — including 
a section of full-colour stills from 
the film — and posters, all of which 
repeat the LP cover design. Dealer 
response including Chappell's 
own Bond Street, London, store — 
has been so enthusiastic that 
American copies of the music book 
had to be brought in while the 
British version was being primed, 
and the initial UK print of 10,000 
was also quickly exhausted. 

Polydor reps have been 
distributing the introductory leaflet 
on all their dealer calls, and all 
orders for sheet music or the folio 
are being delivered through 
Phonodisc. The dual advantage of 
this, said Robin Wood, general 
manager of Chappcll Publishing, are 
that the dealers have their music 

West-Country 

one-stop 
FROM PAGE 1 

Winnert predicts that Avon One 
Stop will be able to provide a full 
range of full-priced product as well 
as tv albums and blank tape. "It 
would be a viable proposition for us 
just distributing tv albums and blank 
tape let alone product from the 
majors," he says. "All our accounts 
located in that area will be served 
from the new premises instead of 
from London Our existing van 
service will operate from Bristol 
giving a much faster delivery service. 
We also hope to exploit what we see 
as a phenomenal market for singles 
in the West Country." 

There have been many rumours of 
one stops openmg up in Bristol. 
Cardiff and other strategic points 
and a one stop recently began 
trading from , Tivenon, Devon. 
Winnert is not worried about the 
competition, however, and says- 
"We don't mind if others open in 
the same area — we've got the 
customers. We've been to sec the 
one stop in Tivenon and we think we 
can cc-exisi. We have different 
stores as customers." 
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delivered more quickly than usual, 
and that they can have it carriage 
free. Dealers without Phonodisc 
accounts can order direct from 
Chappells. 

Wood added that Chappells will 
continue to use Phonodisc 
distribution, as part of a general 
major effort to increase sales in 
shops which already stock printed 
music, and to bring in orders from 
dealers who have until now kept to 
records only. 

Saturday Night Fever was an 
obvious choice for this first co- 
promotion, because of the already 
established links between the 
publishers RSO; the publishing 
company which has produced the 
printed material and administers 
RSO's publishing world wide; and 
the company which has the LP. 
Wood added that the possibility of 
similar promotions through special 
dealers with other companies was 
strong. 

Luxembourg's 

satellite 
RADIO LUXEMBOURG may 
provide Britain's fourth tv channel 
ahead of both the BBC and 1TV. 
This is revealed in plans by the 
station's parent company, Radio 
Tele-Luxembourg, to launch a 
broadcasting satellite in five years' 
lime to provide up to 60 radio 
channels plus ten colour television 
channels. 

Stated RTL's managing director 
Alan Keen; "There arc certainly 
major plans for expansion by RTL 
in the Eighties and we are 
investigating the possibility of 
launching a broadcasting satellite in 
1983" 

The satellite is expected io cost up 
to £40 million but will be financed 
by advertising revenue, and will 
provide Radio Luxembourg with 24 
hour stereo broadcasting and perfect 
reception across the whole nation. 

David Simmons 
WE REGRET to report the death 
of H PI press officer David 
Simmons on May 1. He was 
attending the rehearsals at 
Highgate for ' the May Day 
Concert. 

Simmons, 47. joined the IFPI 
two months ago after nine years in 
ih Labour Party's Transport 
House press office, where he 
specialised in the arts. He was also 

well-known contributor and 
concert reviewer for Tribune and 
other publications. He leaves a 
widow and two teenage children. 
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EMI budget label gets 

Encore after 13 years 
by CHRIS WHITE 

EMI IS reviving its former budget 
label Encore, after a gap of 13 years. 
The first ten albums, to be re-issued 
next month, will be linked to a 
dealer incentive scheme. Retailing 
priccof each of the albums — which 
all have about 60 minutes playing 
time — will be £2.50 with tape 
equivalents selling for £2.70. 

The name Encore was first 
launched by EMI in 1961, and was 
one of the company's first budget 
lines; it finally folded in December 
1965. Product in the revived Encore 
series will again feature re-issue 
material but not those titles 
originally available. New Encore 
product will include albums by 
Roger Whit taker, Adge Cutler and 
The Wurzels, Frank I field, Donald 
Peers, Mrs. Mills, Reginald Dixon 
and The Dublincrs. Catalogue 
prefixes of the first batch of releases 
are ONCR 501-510 

EMI's dealer incentive scheme 

involves gifts of Royal Worcester 
bone china. A retailer ordering 25 
Encore releases, of any title or 
combination, will be given £3.50 
worth of china of his choice; 50 
albums will mean that he can have 
£7 worth; 75 albums; £11 worth, and 
100 albums; £15-worth. Dealers will 
be supplied with various 
promotional aids for window 
displays, and streamers and browser 
cards. . 

David Lale, EMI m-o-r division 
a&r controller; explained: "The idea 
of reviving the Encore label after so 
long is to represent good quality 
recordings to the public, with the 
accent on value-for-money . . . The 
Starline budget label, which retails 
at £1.89, still exists but the albums 
tend to only have a playing time of 
around 30 minutes. Our mid-price 
series One-Up, although retailing at 
the same price as Encore, is not 
devoted exclusively to re-issued 
albums." 

i 
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IN LONDON last week Steve Diener (left), president of ABC Records, 
together with Jay Morgenstern, international president, and lan Ra/fini (right), 
managing director of A nchor Records. 

Steve Diener flies in 

to scotch ABC rumour 

FOLLOWING INDUSTRY 
speculation about the future of ABC 
Records in recent months, the 
company's president Steve Diener 
made a morale-boosting visit to 
Anchor's London office last week. 
He brought news that in the US the 
first quarter figures had shown a 
stemming of the losses of the 
previous year and had exceeded 
planned sales increases. 

He told MW that despite rumours 
rife throughout the business, ABC's 
parent company had never at any 
lime considered pulling out of the 
record industry, "As ai record 
company ABC has tremendous 
potential and we arc fesponding to 
the challenge of realising that 
potential," he said. 

He also had assurances that 
Anchor, ABC's UK subsidiary, 
would be allowed to invest more 
aggressively in building a local talent 
rosier. 

Diener has been president for just ' 
over a year and in that time he has 
made a number of structural 
changes in the company as well as 
making swingeing cuts in the artists 
roster. He has absorbed the 
Nashville-based Dot label into the 
ABC label thereby bringing the 

UK second 

inMallorca 
from NIGEL HUNTKR 

PALMA: The Umicd Kingdom 
came second in the Musical Mallorca 
78 song coniesi wiih a Barry Mason- 
Alan Hawkshaw song called All My 
Love Is Loving You sung by20-ycar- 
old Jackie Beason, who made her 
professional debut at ihc event. 

The winning song was the 
Mexican entry Senor Amor sung by 
Dulcc and written by Armando 
Manzanero, who accompanied the 
singer at lire piano. It is a typical 
Latin contest winner, full of arm- 
flinging emotion and dramatic 
orchestral crescendoes, and visually 
is highly effective, but it is difficult 
to envisage it becoming a disc 
success outside the Latin countries in 
the absence of a definable hook. 

Third was the Japanese entry Ai 
Wa Kilameki No Naka Dc (Love 'n' 
Mellow) written by Takashi Taka 
and Takco Watanabe and sung by 
Yukari Itoh. The orchestration was 
westernised, but the kimono-clad 
beauty and charm of Yukari Itoh is 
essentially Japanese. 

The contest was a personal 
triumph for Jackie Beason, a petite 
blonde from Barking who until 
recently was working in the office of 
agent Tony Lewis. Wearing a 
demurely chic dress, she put across 
her song with a minimum of 
movement and histrionics and a 
maximum concentration on the 
ballad's strong melody and chorus 
hook. 

Interest in signing her to a record 
deal was immediately expre'ssed after 
the final by Barclay, CBS, Jupiter 
and WEA International, and a 
decision is likely later this week 
when Barry Nlasotl and Alan 
Hawkshaw, who publish their song 
through a newly formed joint 
company, return to London. Mason 
told /V/IP that they will fix separate 
deals for different territories to 
ensure the best terms and maximum 
promotion. 

company's profii-making country 
acts into the main label. He has 
added independent disiribuiion to 
the company's own centres in New 
York and California in an attempt to 
reach the specialist black, country 
and gospel outlets. 

And Diener has brought the 
publishing and international 
departments into one division under 
international president Jay 
Morgenstern (see page 16). "This 
makes sense to us because we find 
the mechandising needs of the two 
divisions arc very similar," said 
Morgenstern, "but very different to 

. the domestic company. We have 
recognised this and I think wc-ttre' 
probably the only company to have 
pulled the two divisions together." 

Another contributing factor to 
ABC's first quarter revival has been 
the company's repackaging and 
promoiing of its lucrative back 
catalogue with catalogue sales 
increasing by 40 per cent and plans 
for a re-packaging of the jazz 
oriented Impulse label to cash in on 
the current jazz boom in the US Referring to Anchor, Diener said 
lhai expansion of the company 
would come with the addition of 
lalcitt and acts for which investment 
money would be made available. 

Peter Allen 
• PETER ALLEN, financial 

director of Ariola Records died 
suddenly on May 1, aged 32. 
Together with Robin 
Blanchflower, Peter Allen was a 
founder member of Ariola UK and 
contributed greatly to establishing, 
and developing the UK record 
company. Robin Blanchflower 
said this week. "Peter's spirit and 
enthusiasm will be a great loss to 
this company and to the music 
business — his death will bring a 
great deal of sadness to the many 
people who knew him well." The 
funeral took place on Monday 
(May 8). He leaves a widow. Jan 

Tree International 
IN A photo caption regarding the 
Tree International EMI Music 
catalogue deal in Music Week April 
8. page 4, it was stated that EMI 
Music has the rights to Tree for the 
world excluding the US. This 
information was supplied and 
published in good faith, but was 
erroneous in that Melodic der Welt 
has the rights to the Tree catalogue 
for German speaking territories 
(Germany, Austria and Switzerland) 
and recently renewed its agreement 
with Tree for a further two vears. 

Rolling Stones 
THE ROLLING Siones, whose 
Some Girls album (EMI) is now 
expected to be released in early June, 
plan to play one British concert date 
this summer. Further "details have 
yet to be announced, but MM' 
understands the venue will not be 
outdoors. 

Cup Final 
HAROLD SPIRO is ihc writer o 
lire Arsenal single Roll Om The Re 
Carpel, not Harold Shapiro, as wa 
reported last week. 
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30,000 people crammed intothe nation's 

biggest venues to see the Commodores' sensational 

U.K. tour. 

Theysold out concerts in Bristol, Brighton, 

Birmingham, Newcastle, Edinburgh, Glasgowand 

Manchester-as wel I as three major London dates. 

TheCommodores' newalbum, 'Natural High', 

proves they can do on vi ny I what they d id on stage. 

30,000 is noth i ng on what you' ve got com i ng. 
Record: STML12087 Cassette: TCSTML12087 Cartridge: 8XSTML12087 

SPECIAL COLLECTOR S ITEM-FIRST 35,000 INCLUDE A FLEX1-DISC OF I FEEL SANCTIFIED'/'BRICKHOUSE" 
FROM THE COMMODORES LIVE ALBUM', FEATURING A PERSONAL INTRODUCTION BY THE COMMODORES 

k 

"v 

Lir«*itsod RepenoiA'DiviSioo i'.'1 RocorosLiM Y1 iia.'-r Si L ■ "48374611i8489811 
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Capitol make Reddy radio push 

THE BUILD-UP to Helen Reddy's 
London Palladium concerts {M\V 
May 6) and the release of her new 
Capitol album We'll Sing In The 
Sunshine (EST 1 1759) involves the 
heaviest radio campaign the label 
has run. 

Between six and seven 15-and 30- 
second spots will be heard on LBC 
and Capital this week until the first 
night (May 11) promoting both the 
concert and the album. The 
following week the campaign will 
roll to aH major ILR stations. 

Press advertising includes the 
London Evening Standard and the 
music trade press and retail support 
includes in-storc and window 
displays plus posters, and streamers 
in London and provincial cities. 

A single by the artist, Ready Or 
Not, is released on May 12. 

Ms. Reddy will also record a guest 
spot for the Muppet Show, to be 
screened during the forthcoming 
series. 

To capitalise on Bob Segcr's 
successful concert tour here last 

autumn, Capitol is accompanying 
his new LP, Stranger In Town 
(EAST 11698) by heavy press 
advertising in all major music papers 
and the trade press. This will 
continue until early June and be 
supported by in-store mobile units 
and 3D displays. 

There will also be radio spots on 
Capital followed by major 
provincial stations until mid-June, A 
single, Still The Same, is on release 
on May 12 in a four-colour bag. 

Mercury's Rush rel Briefs. . 
A TRIPLE album by Canadian rock 
band Rush, entitled Rush Archives 
(Mercury 6641 799) is released by 
Mercury on May 12. 

Priced at £6.99, it features the 
band's first three albums — Rush, 
recorded in Toronto 1973: Fly By 
Night, released February 1975 and 
Caress of Steel, released September 
1975. 

Included in the campaign will be 
major in-store displays centred 
around a four-colour poster. 

Mailshot to 3.500 dealers will also 
include the Rush Archives poster. 

Advertising will centre in the 
Music Trade papers including full 
page ads in both Sounds and New 
Musical Express. Also included are 
10 weeks of ads in the classified 
sections of NME, Sounds and 
Melody Maker. 

The band plan to return to Britain 
in June to record their next album at 
Rockfield Studios. 

Pye msh ifes/ 45 
PYE RECORDS is to rush release a 
special sound track single from the 
record-breaking box office movie. 
The Stud, which features the Real 
Thing performing a composition 
written and produced by Biddu titled 
Let's Go Disco. 

A spokesman for the band 
commented, "In no way should this 
single be regarded as a follow-up 
single to our recent Top 20 hit, 
Whenever You Want My Love. We 
have had to bow to public demand 

for the track due to the movie's 
enormous success and one cannot 
ignore the huge benefit such 
international exposure will have on 
the group's career." 

MARKETING NEWS 
WRITTEN WITH 
THE DEALER IN 

MIND - EVERYWEEK 
IN MUSIC WEEK 
CONTACT: JIM 

EVANS ON 01-836 1522 

■,u n npwlv established press office, is 
PRIVATE STOCK, now w. ^ ^ David Sou, singIe< It Sure 
mounting a major campaign (I>VT ^ a Tony Macauly song, 
Brings Out The Love In Your Dealer mail outs and full 
b/w A Friend Mi^'.^'^tdtheDany Mirror form the basis of 
page adverts m (he music P .. 6()0 fu||.Colour posters will be 
the back-up campaign, ^ fu|1 colour bag Furthcr sa|cs 
f^emfstould beSgenera.ed by the opening .bis month of David 
Soul's new film. Slick UP- 

TWO MOTOWN albums now on 
release receive radio promotion this 
week on main ILR stations they arc 
Cuba Gooding's debut for Motown, 
The First Cuba Gooding Album 
(STML 12083) and Smokey 
Robinson's new studio album, Love 
Breeze (STML 12081). There will 
also be full retail support. 

Also released on May 5 was The 
Temptations Anthology, a 2LP set 
condensed from a three-album 
package released four years ago as a 
limited edition. The re-issued set 
(TMSP 6003) will retail at £5.70 
(RRP). 

In advance of the UK release in 
June, Motown is sending out 300 
special advance 12-inch copies of the 
debut Rick James single to 300 
discos. The single. You and I, is cut 
from the James LP which will be on 
release here in July. 

I 
THE ANDERSON BROTHERS 
Description: Mississippi Boys. 

"SBLUE EYES 
The Grcnt New Single From their Greet New Album "The Anderson Bros: djpsosm 

.wn.1.1. 

A AFRICAN DUO The Anderson Brothers are being backed heavily by DJM. 
Ext^sive advent window displays, and radio promo,ton are m progress 
fonhZournry rockaC's new album and single. ^ 
also nmning. for full details, retailers should contact the DJM Sales Office on 
01-242 6886. Illustration: Promotional material for both the single and album 
from the A nderson Brothers.   

released on the Bang label and the 
first 7.500 singles will be available in 
12" in a red and white picture bag. 
priced at 99p (Bang 1312). The single 
then reverts to 7" (Bang 013). 

Another May 12 release from 
Phonogram is Eddie Fontaine s 
No thin' Shaki/T (Chess 6078 709) 
taken from the Chess Rockabillies 
album released in April (Chess 8124 
213). The first 10,000 singles will be 
available with the 'Old Chess label'. 

Posters will also feature both single 
and UK tour dates, while a specially 
designed press kit draws reference to 
the James Cagney film which 
inspired lead singer Jimmy Purscy to 
write the song. Additional 
promotion items include toy guns, 
Cagney greeting cards and stickers. 

PHONOGRA M RE LEA SE a single, 
Let's Get Funkified by Boiling 
Point on May 12 which is rapidly 
climbing the USA r & b charts. It is 

FULL PAGE music paper ads, trade 
mailers, posters, stickers and 
editorial coverage are all involved in 
Polydor's campaign to launch the 
latest Sham '69 single, Angels With 
Dirty Faces (Polydor 2059 023). 

PYE'S PLANS to promote the new 
Brotherhood of Man single titled 
Beautiful Love involved badges, tee 
shirts, posters, 100 in-store displays, 
and national and press advertising, 
starting on the day of release, May 
II. There will be two slogans on the 
badges, one promoting the 
forthcoming B for Brotherhood 
album, due for release in the 

MARSHALL, hlAIN 

HAR5157 

PAGE 6 
Radio Qne Record of the Week - special limited edition picture bag, K 
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RCA wants songs 

for summer acts 
ALAN S1ZER, a&r Manager for 
RCA, is looking for specific song 
material for particular acts. 

For the first time in several years, 
RCA heads into summer with a 
schedule loaded with seven or eight 
albums of UK product by British 
artists. Significantly, the British 
roster is relatively new. Says Sizer, 
"We do not have any British acts 
left from the period before I took 
over in 1975. Any further changes 
will be after we sec what comes from 
these artists in the next three 
months." 

These British standard-bearers 
arc; Bonnie Tyler, who is charting in 
the States — the first time for an 
RCA UK signing since Amazing 
Grace; George Chandler; Sad Cafe; 
Cherry Vanilla, whose new album 
Bad Girl is their first in-house 
production, by Andy Hoy; Digby 
Richards, contemporary country 
artist who sings other writers' 
material as well as his own; Olympic 
Runners and Paul Brett. 

As for RCA's signing policy, Sizer 
says, "As a large major company we 
should be able to accommodate any 
kind of act. We have to play it by ear 
on what comes along at any one 
moment. However, my aim has been 
and still is to have as few acts as 
possible. 

"A&R depends on the belief you 
know what you are talking about 
and broadly speaking, you can spot 
a hit record. Don't worry about the 
ones you pass on, but make sure the 
ones you say yes on happen. If you 
pride yourself on this you do not 
want to sign acts on a 'sign it and 
see' basis. You must pick artists for 

a good reason and then persuade 
people to get behind them and make 
it happen. 

"However, of course there is 
always room on the rosier for a 
really good artist." 

Sizer stresses he is always ready to 
listen to strong songs but he has 
specific needs at this time. "We are 
looking for up-tempo pop numbers 
for a young group: nothing too 
contrived or self-consciously 
fashionable, also songs for George 
Chandler, our great solo black 
singer. 1 want something that stands 
out as a strong song. If Gladys 
Knight could sing it, so could 
George. 

"And on the disco level we need 
songs that would be good for 
Baccara — Silver Convention, 
Boney M type material." 

As for submissions, Sizer 
explained the workings of the a&r 
department. "We get an average of 
25 calls a day about product from all 
sources. We try to deal with them as 
soon as we can. Ian Bennett, our 
a&r assistant, deals with the bulk of 
the submissions, and is the first man 
people would see usually. He is also 
our progressive music specialist. 

"The other staff member is Andy 
Hoy, who is increasingly leaning 
towards producing." 

Sizer plans to be ready to follow 
through on the successes he foresees 
for his roster of British artists in the 
next three months and will be 
receptive to material and artists who 
can contribute to it. 

Alan Sizer, RCA Records, 520 
Curzon Street, London Wl. 01-499 
4100. 

FOR ADVICE and organisation 
for International Song Festivals 
contact Gloria Bristow-Saundcrs 
at Fenix Promotions. 

For the past four years, Gloria 
has acted on behalf of the 
Fomcnto del Tourismo del 
Mallorca and its song festival. 
Musical Mallorca. This year she 
was involved with the selections, 
media, artists and submissions of 
songs. She is already negotiating 
for tv coverage of next year's 
event. Out of this association has 
just come an invitation to help 
reorganise a song festival in Rio De 
Janeiro next year. 

She started Gloria Bristow 
promotions 12 years ago and 

Fenix for 

Festivals 
changed the company name lo 
Fenix last year. For the past f.ve or 
six years, in addition lo M"*"*1 

Mallorca, she worked nearly lu»- 
timc on behalf of Les Reeds 
publishing interests and his artistic 
career. Now Fenix is concerned 
only with Reed's personal 
representation or management and 
is able to take on other clients and 
involvements. 

One such situation is her own 
idea for a scries involving the 
Royal Philharmonic Orchestra, 

gncsl conductors and historic 
riverside venues. The first four 
shows will be shot this summer for 
an autumn showing. Getting ideas 
like this, and her earlier one of the 
pop proms, off the ground is a 
speciality of Gloria's for which her 
expertise is also available. Her 
expanding individual client list 
includes such diverse types as book 
authors, a composer-producer- 
artist, tv produccr-direclor- 
write'r, classical singer, 
photographer, design artist — in 
addition to Les Reed. 

Gloria Bristow-Saunders, Fenix 
Promotions, 12 Valency Close, 
Northwood, Middlesex HAS 3JR. 
65 (STD 092 74) 28130. 

to taSSd nip rasttof 
CHAPPELL-AZNAVOUR Publis- 
hing wants English talent in many 
areas. When Charles Aznavour and 
his long time writing partner George 
Garvarcnty set up Chappell- 
Aznavour in London in mid-1977 
headed by Patrick Shan, the 
main purpose was to open up and 
look after the duo's catalogue. 

Now the three have decided to 
build up the company in several 
directions. For publishing they will 
sign British writers and performers. 
Says Shan, "We are looking for new 
writers who write all kinds of 
material — contemporary, pop, 
rock. Do not think that because it is 
Aznavour's company we are only 
looking for mor material. We only 
want up to ten writers so we will all 
become involved personally — not 
like a big company where a writer or 
artist can become just a name on a 
mailbox. 

"We are starting from scratch, 
with George and Charles having the 
back-up catalogue. And we have the 

THE LOVE MACHINE 

A First for CHARMDALE RECORDS 
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America's dancing disco sensation are here with their new hit single and I.P 
RELEASE DATE: MAY 6Hi 1978 

The single DESPERATELY. B/W SEXOSONIC with Full Colour Bag CSS 10,000 
MAY 20th 78 The LP "The Love Machine" CSL 50-000 

See (hem at (he LONDON PALLADIUM MAY-AUGUST 
Distributed Nationally by your Friendly independent 

Charmdale Records Distributors Ltd, 182 Acton Lane NW10 
Order desk 961-2866 

experience, contacts and branches in 
France and America and a strong set- 
up for the continent. In England, 
everyone seems to talk about the 
importance of America but there is 
an incredible market on the 
continent. 

"We arc also looking for writer- 
performers with genuine talent. 
Charles does a lot of tv work and 
tours around the world and can use 
supporting acts. 1 must be very 
selective, but for the right people 
there is the opportunity to have 
exposure throughout the world. 

"We are also going to start a 
production company and we are 
looking to find male and female 
artists for it. This is something we 
know about. George started and 
ran, in partnership with Charles, a 
publishing-production company in 
France in 1959 called French Music. 
It was incredibly successful when 
they sold it after five years." 

Patrick intends to build the same 
son of company here, but to work 
it, not sell it. 

In all these areas, Shan says, "I 
will see anybody, hear any tapes. I 

don't mind going to see people and 
you won't find me listening lo only 
part of a tape. How can you turn it 
off before the end? The fifth song 
might be the one." 

As a reverse opportunity in two 
special fields, Shan reminds that 
Aznavour wrote the theme for the 
LWTV series of Seven Faces of 
Woman. The record She became a 
monster hit. 

Says Shart, "Charles is very 
interested in films and tv and would 
be most pleased to be contacted 
regarding another series of this 
kind." 

The second special field is 
musicals. Says Shan, "Charles and 
George are very much interested in 
doing musicals, for which of course 
they would write the music. They are 
looking for subjects to do — strong 
ideas for either films, tv or live 
productions." 

With their policy of expansion, 
Chappell-Aznavour could well be 
called the opportunity company. 

Patrick Shart, Chappell- 
Aznavour, 15 George Street. 
London Wl. 01-629 7600. 

From the m 

Two talented ladies of different 
vocal persuasions bur who have 
both proved their talent and 
audience popularity in concert, 
cabaret and television appearances 
are Faith Brown and Linda Lou 
A Hen. 

Faith Brown, born in Liverpool, 
sings soul and pop. In addition to 
her many television, radio and 
nightclub appearances in the UK, 
she has toured worldwide — 
Australia, the Far East, Europe and 
South Africa. Recently she hod her 
own BBC Radio Show — The 
Faith Brown Show and just 
completed filming her own one 
woman, one hour musical special 

TIPSHEET 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 
Contact: 

SUE FRANCIS on 
4399756 

or through MW 
8361522 

PAGES 

for LWTV for transmission later 
this year. 

Linda Lou Allen, born in 
America, sings pop-country and 
western. She too has had wide 
domestic nightclub exposure. 
Among her many tv performances 
are the recent Sounds of Britain 
with a country singing spot and 
regular appearances on Celebrity 
Squares. She is currently in the 13- 
week Thames TV series, What's On 
Next? and in June films another 
two songs for a network tv chow 
with George Hamilton IV. 

Manager and agent Byron 
Godfrey of Million Dollar Music is 
looking for a complete package of 
record company, producer and 
songs for each of these talented 
artists. 

Byron Godfrey, Million Dollar 
Music, 12 Praed Mews, London 
W2 I2Y. 01-402 1261/4. 

IN LONDON this week for a date at 
Dlngwalls (15) and UCL (20) is Staa 
Marx, the Bognor rock outfit. The 
four members of the band write their 
own songs — fast, solid rock tunes 
with unpredictable lyrics. Manager 
Steve Goodheart is looking for a 

record and publishing deal. 
Ronnie Scott Directions Ltd on 

439 7791 (agency). 
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Electric Light Orchestra 
A NEW WORLD RECORD mm- 

ty 
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'On The Third Day' 
Album JETLP 202 
Cassette JETCA 202 

Face The Music' 
Album JETLP 201 

'New World Record' 
Alb urn JETLP 200 
Cassette JETCA 200 
Eight trackJETET 200 

'Eldorado' 
Album JETLP 203 
Cassette JETCA 203 

'Out Of The Blue' 
Double album JETDP 400 

Cassette JETCD 400 
Eight track JETED 400 

Eight sell out concerts at Wembley, onjune 2nd, 9th, 10th 11th l?th Mth tktn . 
Forthcoming TV: 1 hour 'special' Southbank Show- scheSd earlv Mv ^16th- 
Kenny Everett TV show - June 9th - 6.45pm IT V early July 
Magpie TV show. 


