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EMI gives Mlii 

i iiraii TW Diik 
THE NEXT major television 
campaign from EMI, The Hollies — 
20 Golden Greats (EMTV 11), kicks 
off on July 3 and will reach an 
estimated 30 million adults. The 
£200,000 national campaign will also 
include posters on London's buses 
and Underground, aimed 
specifically at the summer tourist 
trade. 

One unusual aspect of the EMTV 
album — the first UK band for some 
time — is that it will include a track 
leased from Polydor —.The Air 
That 1 Breathe, the group's last 
major hit and its biggest success for 
that company. The LP will include 

all the group's other Top 20 hits 
from Stay in 1963. The LP contains 
nine of the songs heard on Polydor's 
Live Hollies tv LP. releases in 
January last year. However, EMl's 
promotion will be heavier — Bob 
Mercer, managing director of EMI's 
Pop Repertoire Division, said that 
the promotion campaign — 
slogancd 20 Great Sounds That 
Grew Out Of The North — would 
also include back-up radio 
commercials in the provinces and 
special radio tapes will be syndicated 
to all stations. 
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DUE TO a computer fault in this 
week's Top 60 album chart 
provided by the BMRB, the 
artists' index contains a number of 
inaccuracies because of 
information received too late for 
press time. We apologise to those 
dealers who are inconvenienced by 
this. 
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PICTURED DISCUSSING marketing plans for the new Moody Bines album are, left to right: John Lodge, Graeme 
Edge (band members), Michael McDonagh (Decca head of press promotion), Moody Blue JustmHaywood J he LP 
I he first new product for five years — will be launched at a reunion garden party, and Sir Edward Lewis be then to 
present numerous gold discs. 

M&m him® Sipini hits cassettes 
by VALFALLOON 

HOME TAPING is blamed for the 
sudden decline in pre-recorded 
cassette sales, reported by all major 
companies. Though official half- 
year figures will not be available for 
about two weeks, they will show not 
only a sales dip — LPs are expected 
to be disappointing as well — but a 
significant decrease in the ratio of 
cassettes sales to album sales. 

Though the inherent problems of 

tape marketing — simultaneous 
release, packaging and display — 
still affect sales, all marketing chiefs 
spoken to in a Music Week poll 
pointed to the acceleration of home 
taping as the culprit. 

Though cassette sales increased 
sharply last year (see MW, June 3) 
there was a drop towards the end of 
1977, with one company reporting 
action at the lower end of the market 
which could — like the collapse of 

Piracy: BP! battle continues 
THE COUNTERFEITING of 
records and tapes — packaging 
product as a copy of the original — 
is now the most menacing of the 
illegal activities threatening the 
music industry. This is revealed in 
the annual report of BPI director 
general Geoffrey Bridge which will 
be presented at the BPl's annual 
general meeting on J unc 22. 

Bridge says that the BPI is 
continuing and strengthening its 
battle against piracy (illegal 
duplicating of an existing 
recording), bootlegging (recording 
a live performance without 
permission) and counterfeiting, 
and has spent approximately 
£100,000 a year in its efforts to 
combat the criminals — although 
this amount will need to be 
doubled in the future.   

In his report Bridge adds that 
membership subscription rates will 
have to be raised in the coming 
vcar — details will be given at the 
AGM. 

The number of member 
companies Is now 90 and 
membership continues to represent 
100 per cent of the major and 
medium sized companies and up to 
90 per cent of the smaller 
companies. 

One of the BPI activities is to 
certify award winning discs and in 
1977 18 platinum albums were 
certified compared with nine in 
1976; 74 gold albums (60 previous 
year); 126 silver albums (141); two 
platinum singles against one in '76; 
18 gold singles (8) and 72 silver 
singles (48). 
See IFPI story page 4. 

iimmsr boost 

with star titles 

by JIM EVANS 
DEALERS CAN expect a boost to 
summer album sales with the 
imminent release of a number of 
albums from some of the biggest 
names in rock and roll. These 
include Bob Dylan, Bruce 
Springsteen, The Rolling Stones and 
The Moody Blues. 

Dylan's new album, Street Legal 
(CBS 86067), currently in 
manufacture, contains ten new 
tracks, all written by Dylan. 

CBS Marketing Director, Tony 
Woollcolt told Music Week, "As far 
as we're concerned, this is a major, 
major item. You can't get anything 
much bigger than a new Dylan 
album. We arc planning for a 
simultaneous worldwide release this 
month and it looks like being in a 
fortnight's lime. The initial reaction, 
especially from the trade has been 
even stronger than we anticipated. 
Such has the interest been that we 
want to make sure that dealers in 
Wisconsin, Italy and Sheffield have 
the product available at the same 
time. We arc co-ordinating the 
release now." 

A single from the Dylan album, 
yet to be selected, will be released 
here on July 7. 

There is certain to be much 
renewed interest in Dylan in view of 
his sell-out scries of concerts at 
London's Earls Court June 15 to 20 
and his headlining a festival at 
Blackbushc Airport, Surrey, on July 
15. {See LA review, p.58). 

The CBS campaign for Bruce 

Springsteen's first album for two 
and a half years, Darkness On The 
Edge of Town (CBS 86061) is, 
according to Woollcolt, "a 
continuity project over the next six 
to eight weeks. The general critical 
reaction has been very good, both 
towards the single and the album." 
Press advertising, radio ads and 
point of sale material are included in 
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Wiiliams new 

MM editor 
RICHARD WILLIAMS has been 
appointed editor of Melody 
Maker, and will assume his new 
post as soon as a replacement has 
been found for him in the 
editorship of Time Out. 

Williams joined Melody Maker 
as a staff writer in 1969, and was 
made assistant editor the following 
year. He left in 1973 to join the 
a&r staff of Island Records, where 
he remained until 1976 when he 
became editor of Time Out. He has 
also freelanced prolifically for 
various publications and 
broadcasting organisations. 

Williams will report to former 
MM editor Ray Coleman. who is 
now editor-in-chief of the 
publication and editorial adviser to 
John Redington, managing 
director of I PC Business Press. 

the 8-irack market — have 
contributed to total sales figures. As 
the growth of cassette sales last year 
was attributed to the increase in sales 
of quality tape recorders and music 
centres, the growth in home copying 
is a logical successor to this. 

Major artist product that does not 
enjoy simultaneous cassette release 
always results in disappointing tape 
sales: tv LPs for example, aimed at 
an impulse market, almost always 
hit the right cassette sales ratio. 
Companies are hoping that the 
summer will bring a lively tape 
market — WEA, for example, is 
running a campaign on 50 titles now 
(MB7 June 3) — but most companies 
except for MfP, are not optimistic 
about the market — incidentally, the 
first time in the history of the 
cassette that the ratio has widened. 
EMI has also taken steps to improve 
sales. 

"Home copying increased last 
year," said Richard Robinson, 
WEA's deputy managing director. 
"And without it. the cassette market 
might have been even bet tor. Like 
all companies WEA tries to co- 
incide tape and LP release because 
publicity and marketing push 
reflects in both markets. 

"Our major artists have not had 
recent releases, so we cannot give 
first-hand figures", continued 
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New firm 

offers tour 

liaison 
A NEW company has been formed 
which, it claims, "could just be the 
answer to the multitude of problems 
encountered by promoters, and tour 
managers." 

Tours Unlimited's aim is to 
eliminate all the problems that beset 
tours by offering a liason service to 
all concerned. Partners in the 
operation are Gillie Prudence and 
Sally Arnold. Gillie is a veteran of 
the offices of Derek Block. Cowbell 
and Harvey Goldsmith and his 
worked with acts as diversified as 
Queen and Johnny Mathis. Sally, 
who began her career as assistant to 
the Who's manager Bill Curbishley, 
went on to run Five-One 
Productions for Peter Rudge and 
took a major pan in organising the 
Rolling Stones' 1976 European tour. 

Expfained Ms Arnold. "Our 
function will be to advise and inform 
on all aspects of running a tour from 
hiring the PA, meeting the band at 
the airport, sorting out musician 

exchanges, and reporting on 
merchandising trends to something 
as small as finding the forever lost 
bottle opener. We'll keep an eye on 
situations for people, but we won't 
work against the agent or the 
promoter or the record company; 
the idea is to help everyone." 

Tours Unlimited is at 11 
Marshallsea Road, London SE1. 
Telephone: 01-407 6781. 

Star double 
FOLLOWING ITS recent deal with 
Fantasy/Stax Records, EMI's LRD 
has scheduled the release of a double 
album by the Big Star band. The 
album will comprise the Radio City 
and No. 1 Record LPs and will be 
released on Stax on July 7 with a 
special price off5 (RRP) 

Big star broke through in 1973 
when it^ record label Ardent in 
Memphis, distributed by Stax, 
organised a Rock Writers 
Convention. • 

CRD trims overseas 

record label roster 
CONTINENTAL RECORD 
Distributors is to streamline its 
distributing operation by pruning 
the number of overseas record lines 
which it handles. Coinciding with 
this move is a general price increase 
averaging less than 10 per cent over 
the lines it is retaining, the first price 
adjustment made by the company 
since August of last year and 
effective from June 1 

The lines retained are America, 
Sonodisc Arabic, Arhoolie, 
Biograph. Black And Blue, Blue 
Goose, Blues Anthology, Blues 
Classics. Calliope, Center, Claves, 
Collectors Classics, CRD and CDR 
International, Daffodil, EMI 
(various series). Experiences 

New York Band Mink dc Villc is 
making a /lying visit to Britain this 
month to promote its current 
album Return To Magenta and 
single Just Your Friends. On the 
first lour since October last year 
when the band had a chart single 
with Spanish Stroll, the band will 

play the Hammersmith Odeon in 
London (June 22), Barbarella's, 
Birmingham (23), and Eric's. 
Liverpool (24), as part of a 
European tour which began in 
Berlin on June 13. 
(See album review, p47.) 
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COME INTO MY HEART 
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USA-EUROPEAN CONNECTION sM 
USA-European Connection- 
'Come Into My Heart' TKR 82532 
includes the single 
'Come Into My Heart' 

Tower of Power- 
'We Came To Play' CBS 822 
includes the single 
•Lovln' You Is Gonna See Me Th 
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Finiasy. Festival and Anonymes, fam' Fo|kIvric, 
Festival i.
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Herwtn, Historical, - jazz Anthology, . vrichord, MCM' 
Unlimited, Ll'aq' 0 Musidisc, 
Melodeon, Oxford Qcora, Qgun. 01d jnuy,prestige 
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labels is being circulated to retaile . 

ftehMite gii 
FRANK JENNINGS Syndicate, one 
of Britain's top country bands 
been invited to appear a the 
InternationalFanfair m Nashvilleo, 
June 10. The invitation came from 
the Country Music Association of 
America and Frank Jfnn'n^ 
Syndicate is the only British band to 
appear at the main event which will 
be presented by Charley Pride and 
Tammy Wynetle. 

WEA sales 

area re-jig 
the NEW and extended WHa 
sales force — instigated earlier ihis „car — is close to its final format. 
During May and June the ne\v system is taking over from the old, 
and area boundaries are being re- 
organised to enable the sales team 
and the sales promotion force to 
work more efficiently. Several 
staff have been added to both these 
and the merchandising field force. 
The new teams arc headed up by 
John Porter, who joined from 
EMI in January as National Sales 
Manager reporting to Mike 
Hitches, and Mike Heap, National 
Sales Promotion Manager. 

As there are different schedules 
to meet there are inevitably hiccups 
in retailer service, but a WEA 
spokesman pointed out that with 
the new teams and increased staff 
in all areas, the efficiency of dealer 
servicing will be vastly improved in 
the immediate future. He added, 
"The two separate forces are now 
finalising their arrangements, and 
dealers will naturally be informed 
of the final arrangements." 

-ri 

ISLAND MUSIC celebrated the re-signing of Russ Ballard as a songwriter with 
a reception at London's Mont calm Hotel. Producers and a&r men were invited 
to the reception which also previewed Bollard's new album, At The Third 
Stroke. In the picture are, left to right, Gus Dudgeon, Billy Lawrie (Island 
Music Director), Russ Ballard, Muff Win wood (CBS o&r Head), Lulu, Peter 
Cornish (Island Music managing director), John Stanley (Russ Bollard's 
manager) and Lionel Conway (Island Music president). 

More product and 

new HQ for Farit^ 
FAULTY PRODUCTS, the 
independent distribution company 
set up to handle the pioneering new 
wave labels, Illegal, Deplford Fun 
City and Step Forward Records, last 
week celebrated its first anniversary 

Order from CBS Order Desk, Tel: 01 -960 2155 CBS Distribution Centre, Barf by Road, London W10 
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I NOTED with interest the 
information given in Tipshcct LV/tf 
May 27) that the Original Carvclls 
arc currently seeking a recording 
deal. e 

This matter is of special concern 
to Rocket as we have rccemlv 
contracted the Carvells, including 
A an Carvel, who is responsible for 
all vocals, to the label. We are 
currently planning a major 
campaign to support the release of a 
new Single Skateboard Queen in 
June and an album Skateboard 
Rampage which will be released in 

I therefore write to ask if you 
would make i, aware to record 
companies and dealers that °hc 
Carvells arc on Rocket and, ,o use 
hat much-used phrase, they should 
accept „0 substitute" ' 

Croker. djrec| 
Uockct Record Company, 
Wl. Sue Francis replies- 
'"Sow,a,,on regarding il,e Origin ,, 
Carvells came m a teller from „ 
company claiming ,0 be Jr 
management and was m-LJ 
goodfaiil, '"""ed "i 

David 
The 

London, 
the 

wiih a flurry of activity. 
First, all facilities (sales, 

distribution, labels, marketing and 
promotion, artists development, 
management and administration) 
have moved to new premises in the 
Netting Hill area of London; All 
enquiries should now be made to 
their new address: 41B, Blenheim 
Crescent, London Wll 2EF. 
Telephone 01-727 0734/5/6. 

The need for an increase in 
warehouse and office space 
including direct vehicle access to the 
sales and distribution point, was 
cited by company president Miles 
Copeland as the prime reason for the 
move from their traffic-bound 
Oxford Street premises — especially 
as Faulty Products this month faces 
its busiest release schedule since 
starting up a year ago. New product 
from most of the labels distributed 
by Faulty is being shipped, including 
such artistes as Gardcz Darkx. Blast 
Furnace And The Heatwaves, Klark 
Kent. Knowledge, Patrick Andy, 
Alternative TV, Spirit. (Full details 
in Marketing next week.) 

Several new positions have been 
created at Faulty in keeping with the 
company's general expansion. 
Carolann Nicholls joins the 
company as Head of Radio 
1 romotion. She was previously with 
'jack Records and before that 

izard management. Steve Brown 
moves from Charmdalc to take 
ciaige of sales and distribution. 
Both 
Miles Copeland. 

sections report to president 
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Charisma reshuffle 

as iiiS CoImm ieawi 
by CHRIS WHITE 

MAJOR STAFF changes arc 
expected to take place at Charisma 
Records following the surprise 
announcement on Friday thai Gail 
Colson, joint-managing director, is 
leaving the company as from July I. 
Revealing Colson's departure, 
Charisma chairman Tony Stratton- 
Smith said that he and Brian 
Gibbon, joint-managing director, 
were already interviewing several 
people for a 'Thorough staff 
reorganisation". 

Colson and Stralton-Smilh both 
started Charisma in 1969; at that 
time she held the position of label 
manager, later becoming general 
manager and finally, IS months ago, 
joint-managing director with Brian 
Gibbon, after Station-Smith decided 
to take a back seat and concentrate 
on other interests. 

Myers 

spits iiffldl 

Earth 

Stratton-Smith said this week that 
Colson would continue to be linked 
with Charisma on a consultancy 
basis. "To lose one's closest 
associate after so many years U a 
matter for deep personal regret. The 
special qualities which Gail Colson 
has brought to the building of 
Charisma Records will not easily be 
replaced," he commented. 

Stratton-Smith added: "Colson 
held a unique position within the 
company, Brian Gibbon and myself 
arc interviewing a number of new 
people as clearly no one person can 
replace her." 

One new appointment that can be 
expected to be made by Stratton- 
Smith soon is that of marketing 
manager, following the recent 
departure of Chris Baxter after only 
being with Charisma for a few 
weeks. 

ROGER MYERS, a co-director of 
Good Earth Productions with Tony 
Visconti for several years, has left 
the company "on amicable terms" 
to pursue other interests. At the 
moment, Visconti — who started the 
company some five years ago — is 
planning on bringing another 
director into Good Earth, but 
meanwhile he will be looking after 
the company and its Dean Street 
studio on his own. 

It is not yet known what Myers' 
future activities will be, although he 
is involved with Peppermint Park, 
the restaurant recently opened in 
London's Upper St. Martin's Lane. 
Visconti has recently completed 
work on Thin Lizzy's double live 
album, Live And Dangerous, and a 
new live album from David Bowie, 
taken from his recent performances 
in the US. In addition, Visconti has 
just begun work on a new album by 
The Radiators, whose new single 
Million Dollar Hero he also 
produced. 

ARTHUR SHERIFF to Head of 
Promotion for the record division of 
the Robert Stigwood Organisation 
after two years as head of promotion 
and marketing at Rocket. Sheriff to 
be responsible for all aspects of the 
promotion of the RSO catalogue 
. . . Chas While from head of the 
Chappell Music Division's 
Promotion team to join manager 
Del Taylor in a senior executive 
capacity . . . Paul Rochman to 
Casablanca Record and Film Works 
as Financial Manager after three 
years as Assistant to the financial 
director at EMI Music- 
Publishing. . . .A number of 
appointments at CBS have been 
announced this week; Lorainc Trent 
to Assistant to Disco Promotions 
Manager, Greg Lynn, who moved 
recently from RCA. John Brooks to 
Director, Administration and Legal 
Affairs, reporting to Norman 
Stollman and Managing Director 
Maurice Oberstein . . . Roger 
Bowman joins the Epic Promotion 
Team after two years in a&r and 
promotion at Acuff-Rose and prior 
to that three years in promotion at 
EMI . . . Geoff Scourfield, after 
two years in EMl's promotions 
department joins the Artist 
Development Unit at EMI, while 
Chris Marshall, previously with 
Thames TV, Island Records and 
EMI's South East Promotions joins 
EMI promotions department with 
special responsibility for the Harvest 
and Carrere labels. John Slater, 
previously head of sleeve co- 

ordination for Decca, to EMI m-o-r 
division as Media manager, 
replacing Dave Anstey who has left 
to become an director with a Sussex- 
based design group . . Oliver 
Smallman from ATV Music head of 
promotion to director of promotion 
and artist development at Carrere's 
London office . . . Roy Carter to 
Hansom Books from July 1 as 
advertising manager of Music & 
Musicians and Records & 
Recording. He leaves Continental 
Record Distributors after l/i years 
as repertoire and promotion 
manager, preceded by posts with 
Transatlantic and Deutsche 
Grammophon. On his first visit 
from his native South Africa in the 
fifties, Carter worked for several 
years in the sales department of 
Decca Records. 

Haw? dleaS 

signed with 

Select® 
RAW RECORDS, the Cambridge 
based independent label run by Lee 
Wood (Sec MW June 3), this week 
finalised a two year pressing and 
distribution deal with Sclecta. The 
deal, effective immediately, is 
exclusive to the UK and Wood is 
now settling a number of European 
and UK outlets for his products, (sec 
Tipsheet, May 27). 

A number of early singles — 
RAW 2,3.4,5,7,8,9,10 and 14 
featuring the Killjoys, Gorillas, 
Creation, Soft Boys, Some Chicken, 
Lockjaw, Matchbox and Downlincrs 
Sect — will be immediately deleted 
under the deal, but retailers are 
advised that limited slocks remain 
available at reduced prices direct 
from Raw Records (48 King Street 
Cambridge, 0223-54697) for the next 
few months. 

Four other singles arc to be 
reissued in special form on June 16. 
The Users' Sick Of You (RAW1) 
reappears in 12-inch form in a 
limited edition of 5000; The Riot 
Rockers' Tennessee Saturday Night 
(RAW 11) is reissued in seven-inch 
form. The Unwanted's Withdrawal 
appears again on both 12 and 7 inch 
form (5000 of each). Another 
Un wanted single, Secret 
Police/These Boots Arc Made For 
Walking is similarly reissued, but 
with 10,000 copies of the 12-inch 
disc pressed on multi-colour vinyl 
and including an extra track, 
Fraulein. 

The new Gorillas LP, Message To 
The World (RWLP 103) is now 
distributed by Selecta and the Wild 
In The Country LP (RWLP 102) is 
set for June 16 issue. However, the 
first Matchbox album, Setting the 
Woods On Fire (WIK 10) remains on 
Chiswick although future releases, 
including a late June single, will 
revert to Raw. A news sheet 
containing current catalogue and all 
other information is available to 
retailers on direct application to 
Raw. 

STAIRWAY RECORDS, a new 
independent record label set up by 
Jon Samuel has signed the group 
Buster James and a single Take It Or 

Leave It is planned for mid-July 
release. Samuel is at present looking 
for a licensing deal with a major 
company. 

Burning Sfflumds 

re|(p® to Lugtiims 
MAJOR WHOLESALER Lugtons 
has signed a distribution deal with a 
West London reggae label. Burning 
Sounds, based at 379 Harrow Road, 
W9 (960-7121). The record 
company, run by Irshad Rana, has 
domestic recorded product in its 
catalogue, as well as reggae music 
imported direct from Jamaica. 

Rana said: "We have been 
operating for some time but until 
now our distribution has been by 
various people going out on the 
road. Much of our product stems 
from a deal I have made with 
Randy's Records in Jamaica, a 
company which has its own 
recording studios and production 
team. On the other hand, we also 
record reggae acts in the UK." 

Current album releases from 
Burning Sounds include Pat Kelly's 
Lonely Man (BSLP 1001) Leroy 
Smart and Dread Hot In Africa 
(1004) and Clash by the Dillinger 
Verses Trinity (1003). Imminent 
product includes an album from 
Junior English called Win Some — 
Lose Some, and Jimmy Riley's 
Showcase LP. Running the company 
with Rana are his wife Eileen 
(responsible for mail-order) and 
general manager, Martin 

c 
c 

Trcnchficld. Rana added: "This 
disiribmion deal is important to ns 
as we arc in the process of expanding 
the company." 
•Another record label to emerge 
is Strike Records, based at 80 
Chancery Lane, VVC2 (404-5737). 
First release is a single, Night Time 
Games by Tony Jackson (Step 1). 
released this week. The company is 
offering the single, which includes a 
picture sleeve, by mail-order; 
retailing price, with postage and 
packaging, is £1. in addition the 
company has distribution deals with 
Rough Trade and Lightning. 

Smurf sparks off 
THE SMURF Song by Father 
Abraham on Decca (FR 13759) is 
being linked with advertising for 
National Benzole, the petrol 
company. The Smurfs have been 
popular cartoon characters in 
Europe for almost 25 years, 
although relatively unknown in the 
UK. The single Decca has released 
has already been number one in 
Germany and Holland; television, 
radio and press advertising for 
National Benzole will feature the 
Smurf characters. 

PETER SARSTEDT has signed a three year worldwide deal with Hansa 
Productions and his product will be released on the A riola/Hansa label in the 
UK, US, Spain and Benelux. After a four year absence, Peter's first single for 
A riola/Hansa, Beirut, has been rush-released. Pictured at the signing are left 
to right (back): Ian Kings ley (A riola Northern Promotions), Frank Prit chard 
(Head of Regional Promotion), Mike Perry (Midland promotion), Diana 
Warren (Ariola co-promotion manager), Ray Singer (Sarstedl's producer), 
Andrew Pryor (Ariola Director of Marketing). Front: Robin Blanchflower 
(Managing Director A riola), Peter Sarsledt, Peter Meisel (President/owner 
Hansa productions). 

Silently Screaming, (ROCS 203) will 
be rcaleascd on June 30. Line-up of 
the band is Philip Burn on vocals, 
guitarist Billy Morley, Colm 
O'Kelly on guitar, Kevin Helly, 
bass, and John Sullivan on drums. 
Revolver will be visiting England 
during summer to play club dates. S 

LIMM1E, FROM Limmie and 
Family Cookin' has signed 
exclusively to Psycho Records and 
his debut single on the label, 
Saturday Night's The Night (P2604 
A) is now on release. The single is 
being backed with an expensive 
flypostering campaign and a 
nationwide lour starling from 
Ronnie Scott's on June 16 and 17. 

Psycho is a new label with the 
Foundations, Mac Kissoon and The 
Majors already on its books, along 
with a number of other artists. 
Director Simon Cohen told Music 
Week, "We have plans to market a 
whole wealth of product including a 
follow-up album by Limmie which is 
already in the can. We regard 
Limmie as one of our most 
important acts as here we have a 
major American talent with the 
depth to crack the American market 
who is now resident in the UK and 
who is determined as we are to make 
Britain a major black music 
producing country." 
ROCKBURGH RECORDS, the 
company started by Sandy 
Roberton, has signed Dublin-based 
band Revolver and the debut single, 

DO IT Records has signed Nick 
Plytas, ex-keyboard player of 
Roogalator. to a solo recording 
contract and his first single. Your 
Dream Is A Daydream, will be 
released later this month. Plytas 
wrote Roogalator's most successful 
single, Love And The Single Girl 
which gained considerable airplay 
when released last summer. 

Also available at the end of the 
month will be a single by Mark 
Nelson, a double A-sidc featuring 
Somethings Happening and Are You 
Ready? 

Do It has also signed a long term 
distribution deal for the label's 
entire catalogue with Barclay 
Records and as a result. Do It 
Records will be available shortly in 
France, Holland. Belgium, 
Luxembourg and Switzerland. First 
single releases are expected to be Cry 
Myself To Sleep by Comic Romance 
and Zero Hero by Roogalator, 
whose album Play It By Ear will be 
released during the summer. 

clU" miN 
NOW ON PAGE 59 

EVERY MINUTE COUNTS 
IN REAL LIFE 

Anewolbum by MAGAZINE 
Out fxwoo Vlnjin Reconii V2iC)0 
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New 
QBE for 

Joe Loss 
TWO VETERANS of music, 
bandleader Joe Loss and concert 
pianist Louis Kentner, arc among 
the names appearing in the Prime 
Minister's list for the Queen's 
Birthday Hounours. Loss receives 
an OBE and Kentner a CBE. 

Other music personalities 
honoured are composer William 
Alwyn and singer Helen Wans 
(CBE). operatic producer Dennis 
Arundell (OBE). and Royal 
Philharmonic Society concert 
administrator Sylvia East (MBE). 

HHore IFP! 

cash piracy 
OSLO: At its meeting held here May 
30/31, the 1FPI Council decided that 
the organisation's ami-piracy 
activities should be "substantially 
expanded" and agreed to raise an 
additional sum of 5500,000. 

This amount will be devoted to 
fund further ami-piracy campaigns 
in south-east Asia, southern Europe, 
the West Indies, Latin America and 
the countries around the 
Mediterranean. 

Ivar Follestad, the Norwegian 
representative of Interpol, was 
invited to attend the council meeting 
to participate in the anti-piracy 
discussions. 

He agreed to draw the attention of 
Interpol to the need to give effect to 
the resolution adopted by the 
Interpol general assembly at its 
Stockholm meeting in 1977. 

EMI Hollies 
FROM PAGE 1 

A special Hollies single, featuring 
Look Through Any Window, I'm 
Alive and Just One Look, will be 
issued next Friday (16) to reinforce 
airplay. There will also be 3D 
window displays, track listing 
posters and album sleeves supplied 
to dealers. Retailers will also be 
offered full SOR terms until August 
25 and albums ordered in June will 
not be invoiced until August. 
Recommended retailing price of the 
album is £3.99, with the cassette and 
cartridce equivalent retailing at 
£4.20. 

UA reggae acts 

UNITED ARTISTS, which recently 
announced a move into classical 
music, continues expansion into 
other areas of music, the latest being 
reggae. The company has signed a 
long term, worldwide deal, 
excluding the West Indies, with 
Mojo Distributors and their label 
Ballistic Records. 

The licensing deal which covers 
manufacturing, distribution and 
marketing employing the UA 
numbering system, involves the 
release of twelve albums in the first 
year plus a constant release of 
"carefully selected singles". All 
Ballistic releases will have their own 
label which will incorporate the UA 
logo. 

First releases under the new 
arrangement: July 7 an LP from The 
Royals, Ten Years After (USA 
30189) and a compilation album, 
Ballistic Sureshots (SAM 100) priced 
at £2.25. First single will be 
Conscious Man (UP 36415) by the 
Jolly Brothers released July 7. with 
the Royals' Come A Long Way (UP 
36418) following on July 14. 

Ballistic Records was launched by 
Mojo Distribution directors. Mo 
Claridge and Steve Hillicr as a 
natural step forward from their 
successful distribution system of 
ethnic reggae music. Mojo is now 
the number one UK distributor of 
reggae music and it has a long-term 
exclusive deal outside the West 
Indies with Roy Cousins who is 
founder, producer and vocalist of 
The Royals. 

Mo Claridge, Mojo director who 
previously worked at Trojan. Music 
City and Creole, commented on the 
deal, "We are happy to be with UA 
Records and we feel it brings our 
product right to the forefront of (he 
British music scene." 

Cliff Busby. UA managing 
director, said. "We are delighted to 
conclude the arrangement. Our 
current expansion means that this is 
an area we can now devote our 
energies to and we feel Ballistic are 
the best possible people to be 
associated with in our endeavours to 

Top summer releases 

promise trgide boost 

FROM PAGE 1 
the Springsteen campaign. 

Another big-seller from CBS 
should be Carole King's first ever 
compilation album. Her Greatest 
Hits (CBS 86043). The LP released 
on June 16 includes such hits as It's 
Too Late, Smackwatcr Jack. Up On 
The Roof and I Feel The Earth 
Move. Carole has worldwide album 
sales in excess of 20 million. 

The Moody Blues' new album, 
Octave (Dccca TXS 129), the band's 
first for five years, has a release date 
pencilled in for this Friday (9) but at 
press-time Decca still had not 
finalised details for the major 
marketing campaign that is 
expected. Head of promotion 
Michael McDonagh said that there 
would be a press conference on 
Thursday, to reveal plans. 

I he LP is scheduled for 
simultaneous release in the US and 
the UK — Decca is keen that the 
album should be available to 
everyone ai the same time to prevent 
the importers moving in. The 
Moody Blues' manager Jerry 
Weintraub is in London this week 
for talks with Decca and the MAM 
Agency about a projected American 
lour the band will be making in 
October, followed by concerts in the 

PAGE 4 

expand our repertoire base." 
In addition to the Ballistic label 

deal, UA UK is also releasing the 
Meditations' album, Message From 
The Meditations (UAS 30178) on 
June9 and a single. Woman Piabba. 
taken from the album will be issued 
on June 23. The album contains 
several of their most sought after 
tracks, including singles like Tricked 
and Running From Jamaica. 

Polydor back- 

yp for mm 

LP releases 
THIS WEEK, Polydor releases three 
albums, each backed with strong 
marketing campaigns. 

The new John Otway and Wild 
Willy Barrett LP, Deep And 
Meaningless, has full trade paper 
advertising, commercial radio spots 
and posters all of which will draw 
particular attention to the free single 
enclosed with the first 10,000 
commercial copies- Four-colour and 
Day-Glo posters will be used to 
boost in-store displays for the LP, 
catalogue number Polydor 2383 501. 

Cut-outs, name boards, posters, 
tour shirts and special advance 
pressing albums are all involved in 
the promotion of the new Steve 
Gibbons Band LP. Down In The 
Bunker (Polydor POLS 1001). As 
well as window displays centred 
around cut-outs of the band, 500 
special test pressings have already 
been sent to key dealers. The album 
features the Steve Gibbons' Band's 
current single Eddy Vortex. 

The latest Barclay James Harvest 
LP, Live Tapes (Polydor PODV 
2001). a double set recorded during 
their last British tour, is backed with 
London Underground escalator 
panels, poster sites in London and 
eight provincial cities, media 
advertising and in-store and window 
displays. The four-colour landscape 
poster will be sited in Liverpool, 
Newcastle, Portsmouth, Oxford. 
Manchester, Ipswich, Glasgow and 
Birmingham in addition to London. 

w. 

- 
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CBS English faan LP 
AN UNUSUAL album projeel — 
with a potential world audience of 
850 million people — was bcinc 
launched by CBS this week. It puts 
on record the Message of God, or 
the Holy Qur'an. in an Arabic- 
English translation, and is the fruit 
of three years' dedicated work by 
Muhammed Iqbal Zakaria. 

CBS in the UK has acquired the 
world rights following negotiations 
between Jack Elorey and Zakaria, 
and release the first album and 
cassette in what could be a scries of 

as many as 20 albums over several 
years. 

CBS estimales there, arc 850 
million Muslims in the world, many 
of whom can neither read nor write 
Arabic and therefore will be 
attracted to an aural version of the 
Qur'an. 

The work has been brought to 
record in its English translation by 
Zakaria who has his own label, Zak 
Zakaria Records, marketed and 
manufactured by CBS. 

Tribute to Gerry Shury 
by BIBBU 

"WE HAVE a saying in India 
which, loosly translated into 
English, means The lovliest rose in 
the garden is always the first to be 
plucked. 

"When the news of Gerry's death 
reached me, my immediate thought 
in my sorrow was what a waste of a 
wonderful man's life. After the 
initial shock, I sought solace in that 
Indian saying. Gerry Shury was a 
special man, one of the nicest in the 
garden of humanity. 

"I first met Gerry a few months 
after I had arrived from India. I was 
making hamburgers in a restaurant 
when this bespectacled man with the 
permanent smile walked in. Over a 
coffee we found we had a mutual 
interest in soul music and odd-ball 

humour, and a firm friendship 
developed. From that day on, Gerry 
never had to pay for his coffee and 
hamburger. 

"Over the years he worked with 
the best of them — Tony Macaulay, 
Wayne Bickerton and Barry Blue are 
just three. People worked with 
Gerry not just for his musical 
ability, but also for his friendly, 
easy-going attitude and his ever- 
ready willingness to help out, 

"The last few years found him 
turning more and more to producing 
with his good friend Ron Roker, and 
they had recently signed a number of 
production deals with major labels. 
If a man's wealth can be measured 
by his humility and human kindness, 
then all the sheikhs of oil-rich 
Middle East are mere paupers next 
to Gerry Shury." 

Home tsfini hits Msettes 

UK and Europe. 
Octave features the original 

Moody Blues line-up, Justin 
Hayward. John Lodge, Ray 
Thomas, Mike Pinder and Graeme 
Edge, and was recorded in Los 
Angeles over the past six months. It 
was produced by Tony Clarke. The 
US launch of the album includes 
simultaneous premieres on 500 radio 
stations reaching a total audience of 
50 million people (A/IT, June 3). 

A&M Records has planned 
television advertising for Rita 
Coolidgc's neu album. Love Me 
Again (AMLH 64699) which is also 
released this Friday. The tv ads will 
run from June 16 and 23 in the 
London Weekend and Granada 
regions and will be prefaced by radio 
spots on Capital. Piccadilly and City 
this week. Coolidgc's new single, a 
version of Boz Scaggs' Slow Dancer, 
is released next week. 

The Rolling Stones first album for 
EMI is released this week. Some 
Girls (Rolling Stones Records CUN 
39108) follows the release of the 
single Miss Vou/Far Away Eyes, 
and both tracks are included on the 
album. An cight-minuic disco mix 
of Miss You is also being made 
available in a limited edition as a 12 
inch single, pressed in pink vinyl and 
in a special bag. 

FROM PAGE 1 
Robinson, "but catalogue sales arc 
disappointing, and our current tape 
campaign is a harder sell than we 
imagined. WEA is not the only 
company to observe that the ratio is 
widening this year more than was 
expected. With the increase in 
ownership of cassette players and 
music centres, you would expect the 
tape market to catch up, but the 
opposite is happening. 

" This must be aitribuiablc to 
home taping. Nothing else makes 
sense," 

His views were reflected by 
Phonogram's Roy Wilkins. 
"Without simultaneous releases, 
record companies are playing into 
the hands of the home copiers," he 
said. "The ratio overall is definitely 
widening as the growth of the blank 
tape market is accelerating." 

John Deacon. British Recorded 
Tape Development Committee 
chairman, said that though this was 
not a dramatic fall-off, all 
companies are reporting a decline in 
sales since January. He emphasised 
the need for simultaneous release 
and marketing and singled out home 
taping as a contributory factor. 

The dilemma faced by record 
companies is that LPs need the 
marketing concentration as cassettes 
do not feature in chart returns. 

However, loss of tape sales — and 
loss of album sales through home 
copying, the major problem — 
cannot be compensated for by chart 
positions. 

Tony Woollcott, CBS marketing 
director, also gave home taping as 
the main reason for a drop-off. 
Though he suggested that the drop 
was merely a reflection of a soft 
market, he considers the incidence 
of home taping to be greater in the 
long term, as well as the problem of 
the professional "pirate duplicators. 

Some companies consider that a 
new approach to marketing cassettes 
is needed. New storage systems 
would, however, cause existing 
dealer racks to become obsolete, 
which would not be welcomed in the 
retail trade — though dealers 
naturally, are also suffering from 
the decline. 

One marketing man suggested 
more aggressive marketing," better 
packaging, and a better image for 
the cassette — promoting Dolby for 
example, which home copiers do not 
enjoy. The onus now, he said, was 
on the industry, as the concept of 
cassette marketing had not changed 
for years. 

EMI is taking positive steps to 
reverse the decline. Starting with the 
Stones Some Girls LP, a new form 
of packaging will be used for this 
and two other titles. 

Peter Buckley, the GRD general 
manager. said, "We have 
experienced the same trend as 
everyone else and also blame home 
taping as a major cause. However 
we have, in the past two months, 
been actively involved in making 
sure that equal emphasis is placed on 
marketing LP and tape product. All 
press advertising now promotes tape 
as well as LP. and our window 
displays give more room to cassettes 
than before, TV LPs, . of course, 
always mention cassettes and in this 
area of the market the sales ratio is 
not as bad. Our policy from now on 
is to reverse the decline, and we will 
strive for simultaneous release." 

Buckley also considered the chart 
sales dilemma could be eliminated 
by including cassette sales in chart 
returns. 

He concluded. "All record 
companies should place more 
emphasis on cassettes if we are to 
hold the market." 

I he only company not suffering 
from the decline appears to be MfP, 
whose tape sales (at £1.99) have 
more than doubled. Sec MW, May 
27). 

• 1 he BP1 will be discussing the 
topic of home taping at this months' 
AGM, following last year's report 
that illegal copying is costing the 
industry £75m per annum, more 
than 25 per cent of turnover. 
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There's never been a \ 

campaign like Disco Dancin' in \ 2 

the history of the music industr^^w ^ 

Impelled by the current wave 

of dancing fever, EMI have activated 

twenty disco albums on the Stax, 

Fantasy, Salsoul and EMI International 

labels. 

Six have been pulled out to spear- 

head the campaign. These will be power- 

promoted through four different 
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JS i 90-second radio ads 

/ scheduled to saturation on 

Luxembourg and local stations. 

In-store dumper bins will 

feature all twenty albums and window 

displays will hook-up with Disco 

Dancin' Nights in over 100 top discos 

across the nation. 

Disco Dancin! 

One party you can't afford 

to miss. 

K:en«dRfp«!flo"eDivision. EMI RecordsUci .9Tha>crSl.London W 1 01-486 7144 SalosandOi^'ibutii 1.1-3 U*bticigi-Road, Hires. Midd'esw 01-769 4532^4611 &848981! 
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A&M takes TV spots 

for Hot Wax track 

A&M RECORDS is launching one 
of its rare iclevision advertising 
campaigns for American Hot Wax, 
the film soundtrack album which is 
currently in the US Top 30. The 
record features Chuck Berry, Jerry 
Lee Lewis, Little Richard. Scrcamin' 
Jay Hawkins, The Drifters, Bobby 

Press, radio 

for Lewi LP 
A MAJOR promotion campaign has 
been prepared for the launch of 
Hailc 1 Hymn (Chapter One) (Island 
1LPS 9521), the debut album by 
Ijahman Levi, signed by Island early 
last year. 

The album will be in the shops 
from June 9. The two month 
campaign starts with three centre- 
spread ads in the music press — to 
be repeated at the end of June — 
together with a week-long series of 
radio commercials involving local 
retailers. 

Eight radio stations — Clyde, 
Forth, Metro, Piccadilly, BRMB, 
Thames Valley. Victory and Capital 
— have been chosen for the 
campaign. Selected dealers in each 
area will be arranging special 
playback sessions in their shops, to 
be advertised on the radio 
commercials. The shops will also be 
supplied with in-store material, 
including two-colour posters and 
sleeve displays. The campaign also 
includes bill-posting throughout 
Britain, T-shirts and continued press 
advertising for two months. 

Darin and a new A&M signing, 
vocal group The Chesterfields. 

The film American Hot Wax 
traces a period in the life of the 
legendary US dj Alan Freed, claimed 
to be the man who coined the phrase 
'rock and roll'. A&M will be 
running 20 TV spots run between 
June 7 and 16 in the Granada region; 
depending upon results in the test 
market, the campaign may then be 
rolled into other TV areas. The 30- 
second spot will feature clips from 
the film, extracts from the rock and 
roll music, and a voice over from 
British dj Alan Freeman. 

:V, 

f 
LI 

PICTURED ABO VE is the Randy Newman window display currently on show 
at HMV's shop in Oxford Street. Newman is in Britain 1''"^ 
London. Liverpool. Manchester and Birmigham as well as a BBC2 Old ore 
Whistle Test 40-minule special. The WEA campaign surrounds Ins latest 
Warner Brothers album. Little Criminals, which contains the US gold sing e 
Short People. Similar dealer displays are being set up in tour towns. A new 
Randy Newman single. Rider In The Rain, also taken from the current LI, has 
been scheduled for release on June 23. The single is a Newman original and 
features hack-up vocals by Eagles Don Henley and Glen Frey. 

Mountain summer Thingummyjig 
TO CO-INCIDE with the release of 
two new additions to its steadily 
expanding Scottish catalogue. 
Mountain is to undertake a major 
trade and consumer campaign over 
the summer months to help Scottish 
dealers maximise sales in the all- 
important tourist season. 

The new additions are 
Thingummyjig Vol 2 (TOPA 9006), 

Iraiisers off! 
MOVING WINDOW displays, 
featuring the band "dropping their 
trousers" are to be featured in 
Ensign's campaign for the new 
Boomtown Rats album, A Tonic For 
The Troops (ENVY 3) released on 
June 16. A single, Like Clockwork 
(ENY 14) is released on June9 and a 
nationwide tour starts in Belfast on 
June 11. The moving displays will be 
set up in 200 "selected accounts". 

on June 9, the second release of 
highlights from the Scottish TV 
show of the same name and features 
performances from some of the 
biggest names in Scottish music 
including The Alexander Brothers 
and The Tartan Lads; The 
Golden Fiddle Awards of 1978 
(TOPA 9007) released June 23 
featuring highlights from the annual 
competition sponsored by The Daily 
Record. 

The Thingummyjig album will 
benefit from the stage show of the 
same name which opened in 
Edinburgh last week and goes on to 
Glasgow and Ayr. In addition. STV 
will be screening four editions of the 
TV scries at peak times on Friday 
evenings. The fiddle competition 
will also receive coverage on TV. 
Mountain hopes to repeat last year's 
success when the 1976 Golden Fiddle 
album went into the Music Week 

for these two 
back catalogue 

Top 50. 
Dealer support 

releases and the 
involves the distribution throughout 
Scotland of full colour posters both 
to record dealers and gift shops and 
"wherever potential buyers will be 
ensnared" as well as hanging cards 
which will be distributed to hotels 
throughout Scotland advertising 
Scotland's Finest Music. 

Media support includes trade 
press ads in June and local press 
advertising through June July and 
August, together with 30-second 
spots on Clyde and Forth at 
appropriate times through the final 
week of June and all of July. 

MARKETING NEWS 
WITH THE DEALER 

IN MIND EVERY 
WEEK IN 

MUSIC WEEK 

Briefs........ 
YELLOW DOG'S second album, 
Beware Of The Dog, is released by 
Virgin on June 16. Ii includes boih 
their last hit single Just One More 
Nichl and the follow up. Wail Until 
Midnight (released June 2). The 
band expect to play occasional 
concerts over the next few months 
although there arc no plans for a full 
lour. 

ARISTA HAS printed a further 
quantity of single colour bags for the 
Palti Smith hit. Because The Night 
(ARIST 181). Initially the special 
bag was only available for the first 
40,000 copies. Now, re-slcovcd 
singles are being shipped by 
Phonodisc immediately. 

A PREVIOUSLY unreleased Edith 
Piaf recording. Live At Carnegie 
Hall, is being released by EMI on the 
Double-Up label. The 2LP set, 
which features the late French singer 
at the famous New York concert hull 
on January 13 1957, was issued for 
the first lime in France by Pathe 
Marconi only last year. Four other 
Piaf albums in the EM! catalogue 
have already achieved silver disc 
status, while The Very Best of Edith 
Piaf, a full-price compilation, has 
sold more than 32,000 units. 

DAVID COVER DALE'S 
Whitesnakc has a new EMI 
imcrnaiioual single released called 
Snakebite and featuring four tracks. 
Bloody Mary, Ain't No Love In The 
Heart Of The City, Steal Away and 
Come On. Retailing price is 99p. 
The first 15,000 copies of the record 
will be pressed in white vinyl, 
complete with a special white bag 
and label. 
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Curtains... 

You've hired the venue... Paid for the ads... Printed the programmes 

Sold all the tickets... And the star is ill... 

You wish you'd insured... 

Why not talk to Keith Aylwin or Steve Northwood on 01-353 2030 

Oakeley Vaughan Entertainment Services Ltd. 
Oakeley Vaughan House, 54 Fetter Lane, London EC4A 1AJ. Tel. 01-353 2030 Telex 887295 
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EU 

Brotherhood 

afMan 

Album NSPL18567 Cassette ZCP18567 Cartridge Y8P18567 

RECORDS 

Includes the N®1 

smash hit Figaro' & 

their Current Chart 

Climber Beautiful Lover' 

Ordets To: Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT Telephone: 01-640 3344. 
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before you stock 

JIM R AFFERTY'S brilliant 

new single and album 

T: s 
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ONLY TWO WEEKS OLD — and already we have 
— Radio One — National Pop Panel Pick Ol The Week 
(incidentally beating producer — and brother — Gerry Ralferty!) 
— Radio Luxembourg "with a bullet" 
— 'Album Ol The Week' on Capital, Forth, and Solent 
— 'Record Ol The Week' on Plymouth Sound 
— 'Record Ol The Week' week commencing June 9th 

Simon Bates Show 
— Radio One Playlist 

Good Day Go By is the single —f. 13779 

Don't Talk Back is the album — SKL5291 

m 

llMHliiir 

Putting out the Stud 

rieht). Riahi is tiegonnling a 
n-cording cM. S''" 0PC" 15'1*, 
choice heiween a lease tape deal l!ZghRia^A&RProduc>on 
compaay or a siraiglu s,gmng. A' 
this stage Riahi wants only a m o 
single and one album deal. n( 
says ■■Obviously we will continue 
wil/'t a company viih uhom a yooc^ 
working relationship is established. 
Riahi already has three unmixed 
master tapes on hand ranging from 
disco to a strong ballad which ^ 
amply shows off Tobias' voice. 

Persian born Riahi has a 
successful marketing and 
advertising company in Tehran but 
wanted to get into music. His first 
client for management was The 
News which he signed to GTO. 
However, the band's style changed 
from a very gimmicky pop sound 
to a sophisticated strong harmony, 
rock-based band, and they and 
GTO parted amicably. 

The News is now without a 
record contract hut Riahi says, "I 
am not in a hurry to sign them to 
another company. "In between 
recording sessions they will be at 

AUSTRALIA'S ALBERT 
Productions, part of the 92 year old 
J Albert & Son Publishing, is 
interested in artists from abroad. 

The international success of their 
artists AC/DC (Atlantic) and John 
Paul Young (Ariola) confirms 
Albert's view that music and artists 
can travel the international routes in 
both directions. 

Albert's Michael Browning 
(pictured right) whose main 
responsibility is managing AC/DC. 
also represents the Sydney-based 
publishing and production company 
abroad. Based in New York, he is a 
frequent visitor to London and 
Europe. 

He explained that the current 
international successes of their 
artists were no accident. "Our 
company decided to have a really 
good go at breaking artists 
internationally. We arc in a position 
where artists do not suffer through 
lack of good recording facilities and 
producers. We have both. We have 

-1 

A 
Oliver Tobias 
Dingwalls on June 9. Hartford, 
June 24 and the Marquee, July 15. 

To round out his management 
package Riahi is looking for a 
female singer. "/ have seen dozens 
and am still looking — someone 
good looking who can sing and 
write good material. 
Alex Riahi. A&R Management, 36 
Causlon Street, London SWIP 
4AU. (OH 828 7503/821 0811. 

m* 

(he finest recording facilities in the 
Southern hemisphere and we arc 
continually the top independent 
label in Australia." 

"We would love to find someone 
we believed in", continued 
Browning. 

Browning can be reached either 
through WEA Records, 20 
Broadwick Street, London Wl. (01) 
434 3232 or after June 7 at 1790 
Broadway, NY, NY 10019. 

Rebel without a dause 
REBEL RECORDS is free for 
distribution in the UK. Rebel was 
formed by Gavin Dare and Dave 
Howman in October 1977. The 
duo. worked together in a band 
then became successful writers and 
producers and were associated with 
Red Bus Records for some time 
before launching Rebel. Fiona 
Taylor joined them as promotion 
and artist development manager. 

Rebel's artists and their 
completed product arc: Scene 
Stcaler with an album First Offence 
and a single High And Dry; Sonja 
Jones who sings with Second City 
Sound at their Lyceum residency 

From the 

mail bag... 
Manager John Francis writes that 
the Fortunes "have now finally 
ended their contract with Roger 
Grcenaway," and are looking for 
another record deal with another 
record company. 

Francis points to the five piece 
group's record successes with eight 
gold or platinum discs such as 
Storm In A Teacup and Caroline. 

( ontact John Francis, md 
Uockin' Derries Agency, Anlhonv 
House. Birmingham Road', 
Slralford Upon Avon. (07891 
66241/2/3. 

Orde' Iron SELECTA LONDON 01 -862 91 71 MANCHESTER 061 •6B2 9222 

and records solo for Rebel: debut 
single is Night of Love; Jamie 
Stone and an album Let It Shine 
and a single I'd Give It All Away; 
Jctz, who toured Denmark in 
January and has a single; and 
newly signed Dave Cook. 

Rebel originally had a worldwide 
distribution deal with EMI, 
excluding America and Canada. 
However, because of changes 
within EMI/Harvest the UK deal 
did not work out and was 
icrminaied. However, the 
remainder of the EMI deal remains 
intact, and Rebel is looking simply 
for a UK deal. 
Contact Gavin Dare, Rebel 
Records, Rebel House, 67 Wigmore 
Street, London Wl. (01) 935 7587. 
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Contact: 

SUE FRANCIS on 
439 9756 

or through MW 
836 1522 
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