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Monris mobilises iris troops 
DrM vr^r^D ^/T A ki A T J; AT   ....  ■ . . 

by Jim Evans 

POLYDOR MANAGING director A.J. Morris was in 
militaristic moc . at the co. ^any's annual sales conference last 
week. "We have the heavy armaments to beat our 
competin.rs," he told the salesmen. "We shall dominate 1978 
and win the battle of 1979." 

Likening Polydor to an 
airforcc, Morris detailed their 
weapons — the RSO superjets, 
the British squadron of local 
acts,* the advance missiles like 
Lynsey de Paul, Dave Lewis and 
Patli Boulaye, the new wave 
forces of Jimmy Pursey and 
Sham 69, Jam and Pat Travers, 
and the "ultimate weapon". 
The Who. 

And the amnmnition for the front 
line troop salesinen will be across- 
the-caiaioguc dealer discounts on all 
Polydor product (including new 
releases but excluding singles) from 
September 1 to the end of the year. 

"We are geuir)g right behind the 
record retailer tins autumn," said 
deputy md Tom Parkinson 
announcing lite discount scheme. 

Two leave in 
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PRS controversy continues 
FOLLOWING THE amended 
arucles of association adopted at the 
Performing Right Society annual 
meeting last month, the society has 
now supplied Trevor Lyttleton with 
the 5,000 names and addresses of 
voting members. 

But PRS secretary G.N. 
Neighbour has refused to indicate 
the names of members who have ten 
supplementary votes, giving them 20 
votes in total. He has written to 
Lyttleton saying that he "is not 
empowered to disclose this 
information." 

Lyttleton has protested that the 
general council is, in fact, 
empowered to disclose this 
information. "The council has now 
clearly acknowledged the principle 
that those with one vote should be 
identifiable against those with no 
votes and those with 10 votes against 
those with one vote," he claims. 

"It is contrary to such principle 
that those with 20 votes should not 
be identifiable against those with 
ten, one or no votes". 

The matter is to be raised at the 
next meeting of the general council. 

CHART 

ACTION 
IT LOOKS as it Olivia and John's 
nine-week reign at No. I will be 
ended next week by The 
Commodores who leap 
dramatically from 46 to No. 5 with 

Three Times A Lady. Close on 
their heels are Darts whose It's 
Raining climbs from 52 last week 
to 18, and other strong movers are 
Johnny Malhis/Dcneice Williams' 
You're All I Need To Get By (67 to 
45) and Bryan Ferry's Sign Of The 
Times (69 to 48). Ten new entries 
led by The Stranglcrs' Walk On By 
at 36 and Jilted John by Jilted 
John at 37. 

which has been dubbed the Polydor 
Margin Booster 1978. 
Other conference points: 0 A dealer display competition with 
£300 holiday voucher first prize. 
• A new Bee Gees album being 
recorded on 78-lrack for autumn 
release. • An extensive campaign to back the 
Grease album and new Grease 
singles. 
• Classical product on Deutsche 
Grammophon desciibed as "almost 
an embarrassment of riches". 
• A new John Travolta solo album 
— and Saturday Night Fever Part 
Two for 1979. 
Full conference reports on page 4. 

TOP LEVEL restructuring in RCA's head off ice staff has led to the departure 
of two key executives — and further changes are expected to be announced 
next week. 

Marketing manager Julian Moore and promotion manager Ken Bruce left 
the company last Friday. Moore previously general manager of Motown UK, 
had been with RCA for nearly two years having been hired as part of former 
md Gerry Oord's management team. Bruce joined the company from 
Phonogram 18 months ago. 

RCA md Ken Clancy flew back from meetings in New York at the weekend 
and further announcements regarding the future structure of the company are 
expected.  

Les Perrin dies- 
I.ES PERRIN, the doyen of music 
industry publicists, died on Monday 
(10) in a Carshalton, Surrey, 
hospital after a long illness. He was 
57' and leaves a widow and three 
children. Perrin started in the music 
business handling jazz acts for 
Hut old Davison and had John 
Dankworth as his first client. 

He built his business on the 
maxim that the journalist's story 
always came first and he quickly 
became the first choice as a publicist 
for a string of top names. Acts he 
represented included Frank Sinatra, 
Judy Garland, Lulu, Slade, 
Herman's Hermits, and the Dave 
Clark Five. He also helped to found 
i he New Musical Express. 

A full tribute to Les Perrin will be 
published in Music Week next week. 

Elton 

bounces 

back 
THE NEW songwriting 
partnership between Elton John 
and Gar}' Osborne has produced 
some stunning songs and his next 
album — due for autumn release 
— will undoubtedly restore him 
to superstar status, writes 
Rodney Burbeck. 

At a preview playback last 
week I heard 14 new tracks of 
which at least five are potential 
hit singles. One — A Song For 
Guy — is a most moving 
instrumental with chorus written 
by Elton John on the day he 
heard that Rocket's office 
messenger (Juy Burchelt had 
died in a motor cycle accident. 

On two singalong tracks Elton 
is joined by the Watford footbuil 
club team and the girls from the 
Rocket office. "I've always 
wanted to get the team on record 
without making one of those 
awful records you usually get 
when football teams sing," he 
told me. 

The team sing on Big Dipper, 
which Elton describes as 
"slightly rude", and Georgia 
which has a strong southern 
gospel feel. The other tracks 
include strong up-tempo rockers, 
powerful ballads and one 
tremendous piano instrumental. 
Earn While We Learn, which 
Elton claims started out as a 
Noel Coward-type song. 

Most of (he tracks from which 
the album will be compiled have 
been co-written with Gary 
Osborne, althugh there is one 
with Bernie Taupin. "I haven't 
written more with Bernie simply 
because he has been in the 
Stales," said Elton. String 
arrangements are by Paul 
Buckmuster. 

Motown adds staff 
THE MOTOWN label office within 
EMI's licensed repertoire division is 
to appoint a head of marketing, two 
salesmen and a coordinator in 
addition to its present staff of seven. 
The appointments are pan of the 
conditions of the renewal of 
Motown's contract with EMI which 
will be signed in Los Angeles this 
week by Motown's Barney Ales and 
Ken East and EMI LRD's md Alan 
Kaupe. 

THE FIRST label deal made by Arisia UK has been signed with Zoom, the 
label owned and run by brothers Brian and Bmce Findlay, directors of ihe 
Edinburgh-based Scottish relaii chain. Arista will exclusively manufacture, 
market and distribute all Zoom product world-wide, starling with singles from 
Mike Heron, The Questions and-, Nighlshifl. Pictured practising the 
pronunciation of Zoom arc Brian Findlay: Annie Benson, Arista dealer liaison 
manager: Arisia md Charles Levison; Bmce Findlay. and Dennis Knowles, 
Arisia marketing director. 

MTA gives dealers 

Access to more profit 

MORE PROFIT for MTA music 
dealers who take Access payments 
— that is the outcome of talks 
between the MTA and the credit 
card company. 

From now on MTA members — 
of whom Access has been given a list 
— will be entitled to graded 
reductions in the five per cent charge 
usually made to traders who accept 
credit card payments. 

'Up to £2,000 Access turnover a 
year the rate drops a significant 
distance to 3 Vi per cent: £2,000 and 
over brings it down to three per cent; 
at £25,000 pa it is IVa per cent and at 

£100,000 it is21/' percent. a 
MTA secretary Arthur Spencer- 

Bolland said the agreement was like 
the one RETRA (the electrical trade 
association) has with Barclaycard, 
and he hopes that — with the 
prospect for music dealers asking for 
Access rather than Barclaycard from 
customers — the other UK credit 
company will reverse its initial 
refusal to co-operate with the MTA. 

1 ne MTA also expects that the 
considerable financial benefits of 
this scheme will give a healthy boost 
to its membership.  

Even now its happening for 
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A MIGHTY 

NAME 

IN ROCK 

Shakin' Stevens gets set for a 
brilliant solo career with his 

debut single on Epic - a 
firebreathing version of the 
Roy Head rock'n'roll classic 

'Treat Her Right: 
He's already known to thousands 

of people for his dynamic 
performance in the title role of 

the award winning musical 'Elvis'. 
And the unforgettable sound of 
'Treat Her Right' is bound to win 
him a place in many more hearts. 

'Treat Her Right' is the kind 
of rock that turns gold. 

Order it today. 

SHAKIN' STEVENS 

i d ; % 

L5l 
Produced by Mike Hurst 
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VUEA links salesandpromo 

WEA IS continuing its s^s'cs
bf|" 

a special 

PrMikSeS' Heap, national sales 
promotion manager, 
directing a 30-sirong «an.. winch 
includes six area ma.tagcrs a d he 
pluggers working on disco material. "Tfe regular sales team continues to 
service all our accounts Heap 
explained, "and they will do the 
regular marketing campaigns and 
the new releases. After that my n 
team comes into action, and m areas 
where there is ILR coverage hey 
combine the jobs of plugging to the 
radio stations and selling in to their 
dealers in those areas those records which are getting airplay. 

• WEA IS to split its annual sales 
conference this year into three 
regional meetings which will oe 
preceded by its American parent 
company making presentations of 
forthcoming product to head otlice 
London staff. 

The salesmen will see 
presentations at the Heathrow Hotel 

iiCFS pi* 

for wsdeo 

expansion 
THE IMPENDING expansion 
of the music industry into the 
video field has prompted the 
Mechanical Copyright 
Protection Society to open a 
special section within its licensing 
department to deal solely with 
this aspect of the business. 

Caroline Robertson, who has 
been working in the MCPS 
international relations 
department, is transferring to the 
licensing department to take 
charge of the new video section, 
reporting to licensing department 
manager Martin Couche. 

She will be in charge of the 
society's activities in monitoring 
the existing video operators from 
a copyright point of view, a 
function previously handled by 
the licensing department, and 
with the anticipated widening of 
the video market, the society 
expects her section to be the basis 
of an eventual separate MCPS 
video licensing department. 
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' r-Uc ' r whA s new national sales promotion team face KEY MEMBEf rf . during their first sales meeting With Mike Heap cameras for the ftrsi , ^ London and East Anglia 
islanding) are fieji t manager; Alicia Wtnter. national sale, 
manager; Pat Pff'^Znn. area manager for Scotland; Nick 
promo co-ordmaior, John SmitK area managerfor lhe mi . 
T/ZTdfo Profotion manager: Tony. Cannon North West ara 
nZltaeer JackTcLmo (front) is WEA regional press officer, vho Ml, be 
'""""Lclosely with "'e new area managers. 

Sutton Cold field (13) and Bolton 
(14). on Monday. September U. followed 

by a Midlands regional meeting at 

Stennon Records 

tsfees oi Sesn-iii 

Onbrlnm CBS Oitln Desk. Tel 01 -500 21 6b CBS Onlnbutiun Centre Bmlliv Bond. London W10 
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iloliSiis rames 

his compiffiv 
A NAME has now been given to the 
record labcl/producnon company 
formed in association with WEA UK 
by Nick Mobbs, 

The announcement of the new 
company's formation was made 
jointly by Mobbs and Warner 
Brothers (Burbank) chairman, Mo 
Ostin, last April, bin it has remained 
unnamed until now. 

It is to be called The Automatic 
Record Company Limited, and is 
based at 5 Abery Row, London 
WIX 9HA (telephone 01-493 9744) 
Mobbs is currently appointing a 
small staff, the first of whom is 
Chnssic Harwood. his secretary and 
personal assisiam. 

Announcement of the first siunine 
is expected next month. ~ 
Album cSiart 
MUSIC WEEK rcgrest that due to a 
clerical error two positions in last 
week s album chart became 
transposed, fhe record at No 25 — 
Tom Robinson Band's Power InTI ■ 
Darkness should have been 49- and 
lite record at No. 49 — Nir Vt 
Cole 20 Golden Greats - Si 

I have been at No. 26. 

FOLLOWING ITS acquisition of 
Sean-Nos Record Distribution, 
Shannon Records will be 
distributing the company's Irish 
folk catalogue in Great Britain in 
addition to its own Irish country 
product. This acquisition boosts 
Shannon's claim to be the biggest 
UK distributor of Irish records and 
tapes. 

Shannon has taken on all 

More 12-inch 

problems 
AFTER MANY complaints in MW 
letters column, CBS pretended to 
make a fair gesture to dealers by 
suggesting the 12 prefix before 
catalogue numbers of 12" singles, 
thus removing the annoying 
situation of dealers ordering heavy 
on 12" limited editions and still 
receiving?" copies. 

CBS also look the opportunity to 
raise the rrp of 12" singles from 80p 
10 99p. What do we find now? We 
order 12" singles using the 12 prefix 
and we get 7" copies together with a 

*P.re"Primcd) stating that the copies have been exhausted bin 
would we he so grateful to accept 7" 
copies. 

It would appear that despite the 
gesture of the 12 prefix the nett 
resu't, m the same except for a 15% 
P'f ■"grease. And all this under,he pretext of helping the dealer 

will neithe ^ 'ha' ^ 
ineligible V "or remnl ai'y 
deletions n T .relurns (including 

'O pay for dca'crs rcfusi"S 
ordered? C Urn Produci not 

dcalfers think the 
scheme that offers tTT"18 a 

on a batch of .in,,. " 'hscount or two definiie -u™ conUli"i"g one 
maybe sell"," t n S' 3 l,a,,dri" of 
of eertain non-sellers? U1Ual hai,df"1 

■hem WspdenqKJ ^ «e feel to see 
such a farcical camn ■ Promoting 
Jor our benefit when we lSl'PPHSCdly 

can only be"n ,h mya) lhc 
(b) 'he cost of ' lde'ancl oumpaign is even nnhv0"101'"6 an>' 
I" ice increase. Who HP?SSed on in 

Vh0 do you lhink 

outstanding orders for Sean-Nos 
product and will supply and invoice 
customers direct. Future orders 
should be directed to Shannon 
Records at 326 Kensal Road, 
London, W10 5BL (Tel: 01-969 
3322/6651). 

Sean-Nos has retained all existing 
debts for deliveries to date so that 
payment for those should be made 
to Sean-Nos. 

Music Week welcomes lellets 
on all subjects relating to lite 
music industry. Write to; The 
Editor, Music Week, 40 Long 
Acre, London WC2 

you're all kidding, fellas? DavidG. 
Crosby, managing director. Rox 
Ltd., Borough Road, Birkenhead. 
Merseysidc. 

Pistols RRP 
I HAVE to agree with everylW 
Simon Charlton said in his !elle 

(MW July 29) about the Sex Pm0» 
12". 1 also sold mine for99p go|',f 
by the Virgin price lisi as he t ■ 
really think it's about J'"1' 
woke up and started printing t "• 
on their despatch notes 
practically every other comP '> 
does. This would save a Joi 0 

and wasted photic calls. heeP ^ ' ^ 
nagging lads — we nugU 
eventually. Miss J- '^"titi.i 
manageress, A & W Poim' . j 
High Street, Bonders End, 

first ,■29) 
IN CLASSICSCENE (W11'Jf

u'yn'(i( 
you announced the release o 
album from guitarist John 1 .'^d 
This recording of the 
Brouwer concertos was . iikt 
the first to be produced. ■1V a 
to point out, however, pij't 
recording of Malcolm ' ,^j. fy 
work was made in lhe earl) 
Julian Bream and (ie

Wl.in|h( 

Ensemble and is still avatw1 yg 
RCA catalogue. So ma- ^adt 
Williams is noi opening up' i| in 
"new" ground as we are - |g; 
think. Mr M, A. Ellis, J'"'0 

King Street, tireal Vanno"111' 
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CharSf does it with Gusto 

A CATALOGUE of over 70,000 
masters— mainly pre-rock early 
fifties r i& b material — has 
been secured by Charly Records 
in London Ibrouph a licensing 
deal with the Gusto Record 
Corporation of Nashville. The 
deal gives Charly access to the 
King-Fcdcral-Starday catalogue. 

s 

Formed in the mid-forties by 
Syd Nathan, the company 

A NEW label, Clear Records, has been formed by Chrysalis Music 
writer Neil Merry weather in association with Dutch company Dureco 
who will handle European distribution. Merryweather, from the west 
coast of America and a producer, writer and singer, will record 
himself for his new label and will also be recording other acts in 
Miami and Los Angeles during the next few weeks. 

Merryweather has previously recorded for Capitol, RCA and 
Mercury and has worked with Steve Miller, Billy Joel, Dave Mason 
and Pete A nders. There are negotiations to place the new label with ' 'a 
major American label" for distribution in the US. 

y 
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BULLETS' GIRL singer Trisha de 
la Cruz. 

BIRMINGHAM-BASED Big Bear 
Records has run into trouble with 
The Sun newspaper over its single 
Girl On Page 3 by three-piece 
group Bullets. The Sun has 
threatened to take "all action 
necessary" to protect its legal 
rights to the "title and style of 
Page Three and the goodwill in 
that name". 

The Sun, which is widely known 
for its photographic studies of 
nude girls on page three of the 
newspaper, claims through its 
lawyers that it is in the course of 
registering Page Three as a 
trademark. 

In a letter to Big Bear, The 
Sun's 'awyers say: "These 
industrial properly rights of our 
clients' are of vital importance to 
their business and a substantial 
source of revenue. Our clients are 
prepared to grant licences, where 
appropriate, to allow commercial 
and other concerns to use the name 
Page Three on payment where 
appropriate of a proper fee, but 
only where the use to which the 
name is to be put is in accordance 
with the high standards upon which 
our clients insist". 

The letter adds that, having 
heard the record, The Sun was not 
prepared to allow their name to be 
used. 

A spokesman for Big Bear said 
this week: "We are not 
withdrawing the record," 

Separate 

iaWs for 

Spencer 
AFTER BEING refused release by 
two record companies to which the 
artist was signed, the John Spencer's 
Louts album is to appear next month 
on the Beggars Banquet label, 
although Spencer is still signed to 
Riva Records. A single, Natural 
Man, is already out on Beggars 

Crf stai Clear ireet 

cuts from Lugtons 
DIRECT CUT discs on the 
Crystal Clear label, distributed in 
the UK by Melrosound will also 
be available from Lugtons. 
Dealer price until September 1 
for these 12 inch 45 rpm and 33 
rpm LPs is £5.72 plus VAT with 
RRP inclusive of VAT at £9.50. 
Dealer price goes up to £6 next 
month. 

Titles immediately available 
under (his agreement arc San 
Francisco Ltd (CCS 5004), 
Direct Disco (CCS 5002), Virgil 
Fox — The Fox Touch (CCS 

7001), Laurindo Almeida — 
Virtuoso Guitar (CCS 8001), 
Peter Nero — The Wiz (CCS 
6001), Charlie Byrd (CCS 8002), 
Virgil Fox — The Fox Touch, 
Volume Two (CCS 7002) and 
Arthur Fielder & The Boston 
Pops — Capriccio 
Italien/Capriccio Espagnol 
(CCS 7003). 
• Please note (he address of 
Mctrosound was wrongly printed 
in MW last week. The correct 
address is: 4/10 North Road, 
London N7 9HN. 

operated in Cincinnntti and 
recorded pioneer r & b artists 
Billy Ward and the Dominoes, 
Clyde McPhattcr, Jackie 
Wilson, Earl Boslic, The 
Platters, Johnny Guitar Watson 
and Johnny Otis. 

Charly intends to launch a 15- 
album series collectively entitled 
Kings Of Rhythm And Blues, 
according to md Joop Visser. "The 
first 15 albums should be ready by 
January. They will sell at £3.25 and. 
in most cases, will be compiled and 
annotated by journalist Cliff 
White," said Visser. 

He added that legal action will be 
taken against any persons 
bootlegging King material. "We 
know a lot of King records are being 
bootlegged and we intend to put a 
stop to it," he said. 

Charly has also extended its 
licensing deal arrangement with the 
Shelby Singleton Corporation (Sun 
International) for a further five 

Bosico aims 

worldwide 
EMPEROR ROSKO has started his 
own production and publishing 
companies in the US and is aiming to 
make world wide deals. Choosing to 
remain cautiously vague on a recent 
visit to London he preferred not to 
reveal the name of his business 
partner nor the name of "one major 
British act that we will represent for 
publishing." 

Banquet. 
Nick Austin, a director of the 

label, explained that Spencer had 
originally made the LP for O&H 
Records. It was not released, and 
when he left that company to sign 
with Riva he bought back his master 
tapes. Riva also decided against 
releasing the LP, and through a 
former member of his band, the 
Louts, Spencer decided to approach 
Beggars Banquet. The original 
masters, now owned by Spencer, 
were remixed to produce the LP for 
release. 

_u_ 
Briefs... 
BEGGARS BANQUET signing 
Tubeway Army, whose single 
Bombers (BEG 8) was released last 
week, has split up, but front man 
Valerian remains under contract and 
is to record an LP for release later 
this year. 
MAGNET RECORDS has a nev 
telephone number— 01 486 8151. 
ARLON MANAGEMENT 
Enterprises has changed its company 
name and now wishes to be known 
as D di JArlon Enterprises Ltd. The 
company represents Mashy 
Music/Records, RAH Music, 
Gurusama Ltd, Rolarsol 
Music/ Records Ltd, Nickel by 
Music, R & J Music and Learning 
Tree Co Ltd, and is personal 
manager to R & J Stone, John 
Ley ton, Caryl Brahms, Dennis 
Waterman and others. 
FOLLOWING THIS month's 
release of budget double albunjs, 
Pickwick will be releasing an Elton 
John single LP in the first week of 
September — RRP £1.35. The 
album, originally released by DJM 
as Here And There, contains well 
known tracks such as Rocket Man. 
Crocodile Rock and Benny and the 
Jets. The company will be supplying 
dealers with normal point of sale 
promotion. 
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TONY BLACKBURN, recently revealed as Lenny Gamble on RK's Casino 
Classics single I'll Do Anything, has signed with Tony Lewis Entertainments 
for "exclusive and sole representation" and is pictured with his new managers 
Tony Lewis and Jay Vickers. Blackburn has found new fame as a singer 
through the RK track which was recorded ten years ago under his own name 
and was revived by a Wigan Casino deejay who invented the name Lenny 
Gamble rather than tell the customers that it was Blackburn. 
PEPPER RECORDS has signed 
Doncaster-based band Harlow who 
will debut with a single, Harry De 
Mazzio, on August 25. 
MEAL TICKET have now signed 
directly with the Logo Records label 
following two albums with EMI 
International, and they also have 
new management, Peter Listcr- 
Todd's Flatspin Ltd. The band is in 
the studio with producer Dave 
Mackay recording an album and 
single for autumn release to coincide 
with a tour of the UK and Europe. 
GLOUCESTERSHIRE BAND 
NW10 has signed new contracts for 
management with Turgid Acts and 
publishing with Ash Grove Music, 
part of John Otway's company. 

Ray Jenks 

promoted 
RAY JENKS (pictured left) has 
been promoted from field sales 
manager at Polydor to the position 
of national sales manager recently 
left vacant by the departure of 
John Howes. Jenks has been a 
long-serving member of the 
Polydor sales team . . . Bill Kimber 
is appointed UK product a & r 
manager at RCA. He has been an 
independent producer, having 
produced Jeff Phillips for RCA, 
and has experience in music 
publishing . . . Dave Woods, 
former manager of CBS' agency 
division March Artists is to set up 

IMAGINATION RECORDS, the 
new company formed by Stephen 
Bankler-Jukes, has concluded a 
short-term pressing and distribution 
for its product in the UK. First 
release will be Iain Whitmore's All 
You Got To Do Is Slip Away 
(MAGIC 1) in mid-August followed 
by an album Imagination One 
(IMAG331) in September. 

Imagination's md Bankler-Jukes 
said: "I am intrigued by Anchor's 
new sales system. General trends in 
the industry, and other companies' 
subsequent rationalism of their sales 
systems, lead me to believe that 
Anchor's experiment may well be an 
indication of future structures of 
most UK companies." 

CHARS 

his own management and 
promotion business called London 
City Entertainments with offices at 
126 Aldersgate Street, London, 
EC1 (01 253 2276) . . . Trevor 
Wyatt to Island production 
manager, previously London van 
sales rep, replacing Alan Rolf who 
has left the company . . . Didy 
Lake from DJM press officer to 
EMI as press officer for RAK and 
MAM labels reporting to Colin 
Burn. 

PiilisElP 

ABOUT YOU 

IS THE HEW SMASH HIT FROM 

aOVfo 
'S 
AAbtofS 

f9 m V3AO 

A limited edition of 15,000 red 
vinyl pressings containing four 

tracks is available. Price £1*49 each. 

Out on Virgin. VSIM.Retf vinyl VSUIll 
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GIVING RETAILERS 
opporiunity to increase 
trade margins and improve their 
profits without any gimmicks is 
the aim behind Polvdor s 
autumn campaign, 
Margin Booster 1978. 

Tom Parkinson, 

Polydor's 
Polydor 

Polydor's 

AT THE Gala dinner ai Polydor's 
Sales Conference, ihe three top 
salesmen were presented with special 
discs. Pictured left to right, Ray 
Jenks (national sales manager). AJ 
Morris, Jimmy Pursey of Sham 69, 
Tom Parkinson, John Nolan (top 
classical salesman), Dave Tweed 
(salesman of the year) and A ndrew 
Freestone (top pop repertoire 
salesman). 

Three years 

of Number 

Ones? 
RSO, DESCRIBED by Tony 
Morris as the Superjets in the 
Polydor Airforce, aims to emulate 
its US success in this country 

RSO's UK md Brian 
O'Donaghue told the Salesmen: "If 
you thought we were on to a 
winner with Saturday Night Fever, 
wait for Grease. There are so many 
singles to be taken off the Grease 
album, we could have the Number 
One spot tied up for the next three 
years. 

"Sales of the album will exceed 
two million units. To the person 
who predicts the day the two 
millionth copy is sold, there'll be a 
£500 prize." 

O'Donaghue continued, "We 
have to capitalise on this success to 
help our other artists, like Player 
and Eric Clapton whose singles are 
so successful in the United Slates. 

"Paul Nicholas is one act we're 
determined to get back into the 
charts. He gives a great 
performance in Sergeant Pepper and 
is now putting down tracks that are 
his best yet. 

"Yvonne Elliman, RSO's first 
lady, has had three hit singles in 
this country, but we still have to 
establish her as a major album 
selling artist. Her new LP is much 
funkier." 

Eric Clapton is currently 
recording a new album with Glyn 
Johns which should be ready by 
the end of September. Jack Bruce 
is in the studios with producer 
Dennis Mackay and RSO plans to 
break him through to a much wider 
audience, putting him on the road 
again and backing the new album 
with a heavy campaign. 

O'Donaghue described the recent 
reaction to Andy Gibb in the States 
as a parallel to Beatlemania and 
sees the youngest Gibb brother on 
the verge of being great here — 
"This is going to be the one." 

And so to the Bee Gees . . . 
"The Bee Gees worldwide success 
is matched only by the Beatles. For 
six months they have been working 
solidly on a new album which will 
top all previous releases. 

"The Bee Gees personify the 
w.orldwide success of the RSO 
label. For us. this year is just the 
beginning. We shall continue to be 
the record breaking record 
company." 

Bob Edson, executive vice 
president of RSO continued on the 
same subject, "With this new 
album, the Bee Gees have reached 
a new plateau in music. They have 

, been at it for six months with 
hardly a break. They're recording 
on 78 track and the LP is 80 per 
cent complete. The album will be 
delivered to you late September or 
early October." 
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Saturation 

campaign for 

Grease 
A MASSIVE Grease campaign, 
taking in national advertising and 
poin(-of-saie shop saturation, has 
been launched by Polydor in a 
build-up to the release of the film. 

Two new singles will be released 
from Ihe album — which has 
already gone lop ten — Franki Valli's 
Grease (August 18) and Olivia 
Newton-John's Hopelessly Devoted 
To You (August 25). They will 

both be advertised in The Sun 
throughout August. Dealers up and 
down ihe country will be treated to 
special screenings of Ihe film. 

Running up to the premiere of 
Grease at the Empire Leicester 
Square on September 14, full pages 
will be taken in Man About Town, 
Girl About Town, Miss London, 
Look Now, 19 and Honey. 

Shops will be saturated with 
point of sale material, including 
logos, posters and sleeves. Special 
window displays will be going up 
all over the country — 200 have 
already been guaranteed with 
Woolworths. Chappels of Bond 
Street have already erected their 
display. 

THE DG autumn programme was described as "an embarrassment of 
riches" by classical manager Peter Russell, who claimed that the 
company, top in most countries, is poised here to take over from 
BMP. 

The September schedule includes Brahms Symphonies, a 3LP set of 
Mozart's late Symphonies, and several important opera recordings, in 
particular the new Carmen with Teresa Berrganza, Placido Domingo, 
lleana Cotrubas and Sherrill Milnes. 

There will be more releases from Daniel Barenboim under the 
recently-signed contract and several other titles were announced. Full- 
details of releases and marketing plans will appear in Classicscene. 

From Jim Evans at 
the polydor Sales 

Conference 
Birmingham 

dcpuiy managing director oullmed 
■he detai,S Irl^rftem S we%enirnnq«nlifyfor.eX.ra margin. 
T-r^Ptrr'Eluded new 
release product and offered a limited 
catalogue range on d'sc™m-d ive 
n„, 1978 autumn sales orivt, ^verytlting is going into the potytew 
releases pop catalogue, classical 
catalogue, mid price, Hel.odor, 
Pr"W?arc0reaily pushing the boat 
out and getting right behl^ 
record retailer this autumn. We are 
going to make it attractive for the 
retailers to study our product in 
depth and not pass up any orders 
however small from their customers. 

"The campaign this year will run 
from September 1 right through to 
December 31." • 

So how docs this scheme work. 
"We are simply asking the 

retailers to improve on their 
turnover with us over an identical 
period in 1977. The turnover of each 

■ retailer has been listed for the period 
September I to December 31 1977, 
excluding singles. That total has 
been grossed up only by the amount 
of price increase that has taken place 
in 1978." 

By increasing that base target, last 
year's turnover figure, by only 2/i 
per cent during the September to 
December period, the dealer will 
receive one per cent of his total 
turnover for the whole four month 
period. This increases the dealer 
margin to 34 per cent on albums and 
31 per cent on tape. 

Add to that the cash discouni 
and margins move to 35.6 per cent 
and 32.5 per cent respectively, plus 

Barn storms into autumn 
BARN RECORDS ambitious 
programme includes: A single, from 
the D.P's You Know What I Mean, 
produced by Pete Kerr (of The 
Motors' Airport fame) and a D.P.s 
album for October; and a single, 
Thankyou For The Music, by Gillian 
Burns, a former New Faces winner. 

Nick van Ecdc, a 19-year-old 
writer/performer becomes only the 

third act in 12 years to sign to 
Chas Chandler for management — 
the others being Jimi Hendrix and 
Slade. His debut Barn LP is Rock 
and Roll Fool, produced by Mike 
Hugg. 

Freddi Meyer, an American from 
Cincinnati, also a writer/performer 
releases a single next month, 
followed by an album in October. 

Slade, currently on tour in 
Poland, release Slade Alive Volume 
II in November. A lengthy UK tour 
will support the album which is an 
up-date of Slade Alive LP. 

Splinter, after parting from 
George Harrison's Dark Horse 
label, signed to Barn last week. A 
Splinter single is due in October and 
an album early in the New Year. 

POL YDOR 'S POP marketing team 
was reorganised a year ago, and in 
the words of Tom Parkinson "is 
settling down beautifully". 

Gerry Fyte, product manager, 
announced plans to revitalise sales 
of Ritchie Black more's Rainbow's 
album, Long Live Rock And Roll 
which to dale has sold 60,000 copies. 
A single taken from it. LA 
Connection b/w Lady Of The Lake 
is to be released in red vinyl. 

First studio album from British 
reggae band Cimarons (September) 
called Maka will feature the Rasta 
colours as will the single. Mother 
Earth — pressed on green vinyl, with 
yellow label and red lettering. 

Equinoxe, the second concept 
album from Jean Michel Jarre is in 
the final mixing stages. To date, 
Oxygene has sold 260,000 units in 
this country. 

Fyte finished his presentation by 
playing three tracks from the new 
Who album which has already 
ach ie ved a 100,000 sell- in. 

Alec Byrn, E.G. label manager 
introduced the spearhead of EC's 
autumn programme, the new Brian 
Ferry album, The Bride Stripped 
Bare, released in September. The 
campaign has nut been finally put to 

Gold at the end 
of the Rainbow? 
bed. Strong visual in store displays 
are planned in five or six hundred 
outlets, featuring the striking album 
sleeve. Ferry starts a UK tour on 
November II, while the single from 
the album is already in the charts. 

Jon Pope, senior product 
manager, outlined eight acts which 
are going to come in for special 
treatment, the aim being to break 
them on the scale of the Elton Johns 
and Queens of this business: "To 
sell millions, not thousands. " 

The eight are: Charlie, Parti 

POLYDOR IS riinnini> u display 
competition for dealers from 
November 1 to December IS. Dealers 
are invited to send in photographs of 
window or in-storc displays featurinK 
Polydor or Polydor distributed 
product. Judges will be from 
advertising agencies and Music Week 
and they will be looking for across- 
the-board appeal, creativity and 
effectiveness. First prize will he a 
£300 holiday voucher, second a £200 
holiday voucher, third £100 in bonus 
bonds and seven prizes of £50 in 
bonus bonds. 

Boulaye. Easy Street, Lynsey de 
Paul Rubenes. Maggie Rvder, 
/ erry Sylvester and Max M err it. 

Among the product outlined by 
Gordon Gray, product manager 
n'Zj' , tvas a concept album. The B'bleby The Family Of iove. 
•ndudmg Den,is Roussos in t,s 
hne-up. ReCord one is ,/l£> ^ 

estamem and Record two the New 

^p^t-nZdii 
WillbePerf'ea Wa'f ™ fr0"' "w se' 
w'f' YJ" a's° ^ " new Neil Scdaka album in D/.r^i 

"-Z'er uMerZr0' pr°d"" 
P'°ns forVrZle^TJ" Muhammed Nina ,dns 

Benson 0 

Bristol. Gloria Gaynnr I. 
James Brown. Alicia RFn"'' yes' 
JaeKson. FmZT 

Carol 

Crosby And Naf a/N ^ " B''s' 0f 

five tracks leased from Ad. '"clud'"S 
November T1"'""'- Rhythm Section 'alh,,,. , A"anio 

with a return UK ,our.' co'ncide 

to take bonus 
overall discount. 

Increasing turnover five per 
increase the dealer benefit 10 2'/ 
cent. The margin increasing 
per cent on LPs and 32 per cent 
tape. Cash discount improves ih 0n 

36.3 percent and33.5 percent Increasing turnover to T/, 
cent over the same period 
including cash discount, the deal 
can make a potential margin oflgt 
per cent on LPs and 35.3 per cento 
tape - not forgetting five per 
returns on both. 1 

Polydor's salesmen will, : 
addition to keeping dealers closely iJ 
touch with their progress in ,he 
scheme, also carry a special check 
list of 100 catalogue iit|es 
"including certain items that we 
would expect response from at ihai 
time of the year." By ordering on 
the spot with the salesman, the 
dealer will receive £10 bonus bonds 
for an ijrder of 400 units, £20 bonus 
bonds for 600 units and £30 bonus 
bonds for 800 units. This offer is 
available during September and 
October only. 

Also, through September and 
October, the dealer will receive a 
free draw ticket for every 50 units 
ordered. The ten prizes wilk be a 
colour tv set, a portable colour tv 
set, £100 bonus bond vouchers plus 
seven prizes of £50 bonus bond 
vouchers. 

Parkinson summed up the 
presentation thus; "Everything is 
geared to selling product and 
improving the margin of the retailer. 
You will also understand the need to 
explain in depth that our deal is not 
a quick profit on a few items, but an 
opportunity to make real profit over 
the whole range for the whole 
autumn period. 

"And we will be helping to fulfil 
these objectives by way of extensive 
trade press advertising and dealer 
mailings." 

"'own. Alicia 
Jackson. Faiback Band" 
TnSnd"mc'"''Ore 

IrosbjAttd Zsh mm.^ " B,:s' Of 

Polydor signs 

Runners 
IN THE a&r presentations, Alan 
Sizer, announced that Polydor is 
"about to poach" the Olympic 
Runners from RCA. This lop 
British soul band, fronted by 
George Chandler and produced 
by Mike Vernon, has until now 
confined its work to the 
recording studios. However, this 
autumn, their first tour is being 
arranged, which will take the 
form of a roadshow, with dj 
Robbie Vincent as master of 
ceremonies. And a new Olympic 
Runners single and album will be 
released soon. 

Alan Black singled our "two 
i'.ot bands which are about to 
come to the boil" for I115 

presentation, Siouxsie and The 
Banshees & Ihe Dave Lewis 
Band. 

"You arc not always going to 
get the magic formula f'^1 

lime," stressed a&r director Jim 
Cook as he described the UK as a 
prime source of talent. Since last 
year's conference, ^o0

(i 
reported that they had haa 
successes with Otway ana 
Barrett, Jam, Sham 69 and Stcjc 
Gibbons — all direct signings 
the company. 

"Throw away all your PJ^ 
conceived ideas about Lynsey 
Paul," added Cook as ne 
announced that she had J^. 
delivered a new LP, Holly^0 

Romance, produced by Robc 

Holmes. , . 
Sham 69, currently high In ' 

singles charts, will relca 
another LP in October 0 

November. _ 

L 
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Vampires stole my lunch money. 
Mick Farren's alarmingly lovely new album 

on Logo Records. _     „. a nov vVA! I IS. LOG01010 PRODUCED BY LARRY WALUS. 
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''''TtnX but fhrt of them are pictured here a, Liverpool Wavertree 

Budget ie® Gees 
Sixties «fe Seventies (PDA 045) from 
original artists, The Status Quo 
Collection (PDA 046), The Des 
O'Connor Collection (PDA 049), 
The Andy Williams Collection 
(PDA 050) and The Vera^Lynn 
Collection (PDA 051). 

Marketing will take the form of 
in-store promotion showcards and 
posters supplied to dealers. 

PICKWICK IS releasing a large 
batch of double album packages this 
month centred on Bee Gees Bonanza 
(PDA 048), a compilation of 24 
tracks from the Gibb brothers 
before they discovered disco. Retail 
price is £2.49 and other Pickwick 
doubles being released 
simultaneously are The Duane Eddy 
Collection (PDA 043), The T. Rex 
Collection (PDA 044), Hits Of The 

THE FIRST Gladys Knight and 
the Pips 12" single to be released 
in the UK will be put out by Pye 
to lie in with their London 
Palladium concerts (August 29 to 
September 2) and appearance at 
the Ainlree Festival (August 28). 
The single, It's Better Than 
Good Times (BD SL 478) is 
written and produced by Tony 
Macaulay. The Pips will also 
have their own single, Can't 
Stop, out on Casablanca. 

MBmsn d&bui 
THE FIRST single from The Alien 
Record Company will include a 
free flexi-disc with the first 10,000 
copies. Based at 24 Danbury Street, 
N.I., (226 3340), Alien has been 
started by Nigel Lucas, previously 
a partner in International Music 
Consultants, a royalty consultancy 
company. Distribution is with 
Spartan Records, and the single by 
The Rivvils will be a double A- 
side, Saturday Night At The Disco 
and Girl Next Door, and the flimsi- 
disc will feature another group 
composition, Alright On The Night. 
The Rivvifs, a popular London 
gigging band, is currently 
negotiating a publishing deal. 

iks® blues LP 
RED LIGHTNING, the label 
concentrating solely on blues 
product, hopes to make an impact 
with the first volume of a modern 
blues anthology tilled Records Was 
Cheap To Make Then. The first 
volume (RL 0019) is available this 
week pressed in blue vinyl with a 
retail tag of £3.29. 

The full colour picture sleeve 
features Cadillac Baby who 
originally recorded the tracks in the 
early Seventies for his Chicago based 
Bea & Baby label. Press advertising 
takes in NME, MM, Blues 
Unlimited and other specialist 
publications. Red Lightning also 
took an ad in the programme for the 
recent blues night at the 
Hammersmith Odeon. 

Artists on the first volume include 
Homesick James, Sunnyland Slim 
and Little Mac, with artists on later 
volumes to include Jimmy Cotton 
and Eddie Boyd. Volume Two 
should be available in late August 
with the third following in 

September, each on coloured vinyl. 
Records Was Cheap To M^e 

Then is available direct from Red 
Lightning at 517, Eastern Avenue, 
llford, Essex (01-590 0391), or 
through, Lightning, Rough Trade, 
Cadillac, Submarine or Swift. 
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RECORDS 
GROUP 

THf STRAIGHT flGHT TACT SflffT 

©ISifS KKll©if Corns Cook ind f Inislki 

& THf WPS ¥fet¥®« Started 

6DS475 
With the sheer pulling power that's taken it from 30 to 17 in the 
national charts - and must be top 5 soon. Featured Top of the Pops, 
climbing and building for the Aintree Festival and Palladium concerts. 

CHILD 

fltlfl 522 

It's Only Mote ftdieve 
No. 27 - a real money spinner that's leapt 40 places. With a magic touch 
that's won heavy Regional and National TV play and featured on 
Top of the Pops. Consumer Press interviews on the way. 

DftYAM&NICHAfL fvensong 

/ N 4^1 Shares the crown with Real Thing as the most added single on playlists. rweB^ Getting extensive radio promotion and back-up plus press competitions. 
Their last single is the year's longest running No. 1 - so gel 
ready for the rush. 

PATRICK JO YE T 

CAN 127 

Got A feeling 
Another promising climber just outside Top 75. Has won very heavy Disco 
reaction and Top 30 airplay on Local Radio. Promotional Visit imminent. 

Tfftl Df SARIO 

Cm 128 

Ain't Nothing Gonna 

Keep He from You 
All the signs of a winner here. Radio One record of the week, 
77 in Billboard Hot Chart 22.7.78. Now moving up in the B.M.R.B. 
top 200 - steady rise for the past 2 weeks. Going places with 
increasing sales and a good Disco reaction. 

DILLAHDERSOM 

EMSS36I 

1 Cant Y/bit Any Longer 

Can he make it here? Looks like yes for sure with this crossover 
country singer-still in Billboard Top 100. 

REAL THING 

7N 46113 

Roinin Through Hy Sunshine 
Anne Nightingale predicts "The sunshine sound that will reign supreme 
this summer." With release brought forward for heavy airplay and 
DJ demand, this summer smash was the most added single after one week. 
Nominated Record of the Week by Radio One and other stations 
country-wide. Consumer ads. in Black Echoes, Blues & Soul, R.M. 
A disco power play. 

RECORDS 
GROUP 

JINHYJAHfS & I Can t Stop 

THf YAGAAOHDS Hy feet from Dancin 

7N46I09 
Plenty of promise with this steady climber. Increasing sales, 
featured Top of the Pops and just outside Top 75. 

I I 

; I 

PUiS 

TWO 

Lost Dance 
Featured in the movie Thank God it's Friday, this 
single is taking off. Disco charted and picking up 
plenty of radio action. 

DOKMA SUHHf ft 

7"TGIfS2 l2"TGIfL 2 

LOYf&KISSfS Thank God It'sfriday 

7"TGIfSS I l2"TGIfLI 
Another from the movie Thank God it's Friday and 
a steady climber in the Disco Charts 
83 in Gallop Chart -bubbling under B.M.K.B. 

Orders To: Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. 
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PRICES WERE clearly a matter for concern, and dealers at the 
GRRC meeting in Leicester discussed just about every aspect with 
guest speakers Ramon Lopez, EMI managing director and Barry 
Green, his executive assistant 

No sooner had Lopez invited questions, after an introduction from 
GRRC secretary Harry Tipple, than the price of pre-recorded 
cassettes was attacked by Les Griffin of LNA Records in Rushdon. 
Referring to the recent EMI price increases as a whole, Griffin was 
most concerned about cassettes. 

He linked the two recent rises (of 
19 per cent last year and now 
another 13 per cent) with the 
reversal of market trend — from a 
20 per cent growth in tape sales to a 
two per cent drop. 

Lopez (as reported in iV/ff last 
week) explained why and how the 
latest EMI price rises had been 
decided upon, concluding, "Price 
rises are pan of the scene, but we are 
doing our best to contain them." 
Griffin countered with the point that 
the same arguments had been used 
to justify air fare increases until 
Freddie Laker had taken a lone 
stand. To this Lopez replied that the 
parallel was not justified — the 
airlines had been co-operating on 
protective price-fixing, but the 
record companies had always been 
highly competitive, so price rises 
were never agreed between them and 
were never made just to cover 
inefficiencies in the industry. 

He agreed that "we are now in a 
position where the market may 
contract or expand according to 
movement in prices," hut added that 
this was not the only factor which 
affected public buying. "If we knew 
that by reducing prices the market 
would expand, we would do it." 

Retailing . MldSsde^r 
continues the 

meeting. 

AN A TTENTIVE lop table at the East Midlands Record Retailers Committee 
meeting in Leicester, (left to right) Harry Tipple, GRRC secretary, Rarry 
Green, executive assistant to the md at EMI; Ramon Lopez, EMI managing 
director; and Jennifer Watson, chairman of East Midlands Committee. 

Raw Materials 
Dick Raybould of Spin-a-disc, 

Nonhampion, argued that the 
stronger £, weaker dollar and 
restricted rises in wages for labour 
should have meant that record 
manufacturers' raw materials were 
now getting cheaper. Lopez argued 

that basic material, PVC, accounted 
for only three percent of the 
wholesale price of a record. It was 
other costs — copyright, the 
manufacturing process, royalties, 
artist development — which were 
rising, and over which "we have less 
and less control". When Raybould 
suggested that such major artist- 
related costs as signing fees should 
be treated as EMI investment, not 
something to include in calculating 
record prices, he cited the way 
football teams invested in new 
players without pulling up ticket 
price. Lopez pointed out that there 
were no fat transfer fees in the 
record business, and that "the more 
successful our artists are the more 
they cost us". 

John Moore, of the Goose and 
Son chain asked Lopez to the 
possible future structure of the 
market. He saw record retailing as 
now "standing at a cross roads" 
with everyone having to discount to 
some extent. He asked, "Will the 
discounter prosper, and if he does it 
could only be in certain areas — 
which will limit the market." He 
had, at MWs suggestions, written to 
the monopolies commission on that 
subject, and he added: "If the 
industry is to expand as it did in the 
Sixties there has to be some degree 
of price stability". 

There was agreement from Lopez 
that price stability was desirable, but 
he was unable to offer the dealers 
much promise of it. He felt the 

Prices 

clearly a 

matter 

of concern 

stability of a few years ago, but he 
felt the retail problems would lessen. 
"Multiples may take marginally 
more of the market, but not much; 
independents may have to change 
their shape — discounting will not 
CO away." However, he pointed at 
the fact that US indie retailers — 'n a 

far more competitive situation than 
the UK shops — "have a rightfu 
place in the business". He believed 
the same was true in Britain. 

Discounts 
Drawing approval from Lopez 

with the remark "You currently 
subsidise me for six weeks" Les 
Griffin asked whether EMI would 
consider giving an extra 10 per cent 
to dealers who settled accounts 
within seven days. Prices and 
discounts were set "in accordance 
with the price of money in the 
country," Lopez insisted, and more 
discount could not be offered. The 
reason the multiples could discount 

prices so deeply was because thev 
had other goods on which to mV 
profit: "they cannot do it on u,, discounts we give them". 

"Record tokens — it is honesiiv 
not worth handling them anymorc ' said Jack Ainlcy, of Ain|Cys Leicester, raising a point which dre^ 
immediate support from the other 
dealers. Why he asked, should 
dealers pay the three per ccnt 
handling charge imposed by EMl 
since it agreed to have its tokens 
redeemed for any company's 
records. "I believe that the 
manufacturers should get together 
and subsidise the dealer for exchanging tokens, rather than 
charging him." Ainley concluded. 

Lopez said he fell that a three per 
cent charge, in view of all ii,c administration EMI undertook i0 
run the whole scheme, was justified. 

Supporting Ainley's suggestions 
Griffin added, "We cannot charge 
the RRP on records, we have to 
discount, so if you could relieve us 
of the cost of doing tokens it would 
be a big help". 

Barry Green explained: "The 
decision to do it was taken at a time 
when EMI and Decca were 
distributing nearly everything, but 
that has changed. Maybe it is time to 
change the system, but it is very 
difficult in a competitive industry to 
gel an industry decision." 

Ainley warned that if EMI tokens 
continued to be unprofitable for 
record shops to handle more would 
follow the course already being 
taken by some retailers of issuing 
their own tokens, redeemable only at 
their own shops. Harry Tipple 
revealed that talks were currently in 
hand between the GRRC and John 
Mew at EMI about record tokens 
and progress would be soon 
reported. 

As a footnote John Moore 
revealed that he was still waiting for 
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