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Now W 

puts up 

disc prices 
THE NEW round of the price 
increases gathers momentum with 
the announcement from WEA that it 
is to put up all single and LP RRPs 
from August 29. Singles rise from 
80p to 90p; full-price albums go 
from £3. 79 to £4.39; de luxe albums 
from £4.49 to £4.99; double LPs 
from £5.99 to £6.99; de luxe doubles 
from £6.49 to £7.49; and triple LPs 
from £7.99 to£8.99. 

WEA continues its policy of 
pricing cassettes on a level with 
albums, but from the date of these 
price increases the dealer margin on 
tapes is 30 per cent, while it remains 
33.3 per cent on albums. Another 
change is that tape can now be 
included in five per cent returns. 
® Beggars Banquet Records 
meanwhile, although distributed by 
EMI, is holding its prices. With 
albums retailing at £4.10 and singles 
at 8Op, dealer margins are 36.6 per 
cent and 35.1 per cent respectively. 
Nick Austin of Beggars Banquet told 
MW, "Being in the retail business as 
well, we feel that in today's market it 
is vital to maintain the dealer margin 
and also not to price ourselves out of 
the market. " 

SEPI ESwte piritte tap® laities' 

COUNTERFErT TAPES are 
being found nmong "faulty" 
returns in numbers which threaten 
to pose practical and policy 
problems for manufacturers. The 
BPI anti-piracy investigators arc 
currently vetting product returned 
as faulty; (he team intends to check 
each of the four biggest 
manufacturer/distributors for 
returns on ail their own and (heir 
licensed or distributed labels. 

Results so far, from checks at 
CBS, indicate that the number of 
counterfeits among returns is 
disturbingly high — although it is 
too early for any figures or 
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percentages to be given out. BPI 
solicitor Tony Hoffman estimated 
that the level of fraud on cassettes 
could be around £1 million a year. 

The BPI has chose t the slack 
summer period to carry out this 
investigation, but as J(;hn Deacon 
oi A&M — which as a label 
distributed by CBS is being kept 
informed of the BPI's findings — 
commented, the industry will 
before long have to decide how it 

can cope with checking on 
sophisticated counterfeits (which 
need forensic experts like those 
now helping the anti-piracy team 
to find them) when returns are at 
their peak, as in the New Year. 

Once the general level of 
counterfeits in returns is known 
the industry will have to decide 
whether it needs to spend the huge 
amounts that regular expert checks 
on returns would cost. Deacon said 
that industry policy would almost 
certainly be to refuse credit on 
counterfeits, and investigate 
dealers or customers sending in 
excess numbers of these. 
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names top 

team for a&r assault 

CHART 

ACTION 
AFTER TEN weeks at No. 1 
You're The One That I Want is 
knocked off by The 
Commodores' Three Times A 
Lady which makes the top in its 
third week on the chart. Phono- 
gram/Mercury has this week's 
fastest risers with the David 
Essex version of Oh What A 
Circus from Evita leading 
new entries at 36, and lOcc's 
Dreadlock Holiday which leaps 
from 54 to 18. Also moving well: 
Real Thing's Rainin' Through 
My Sunshine (72 to 40), Rezillos' 
Top Of The Pops (64 to 34), 
Andy Gibb's An Everlasting 
Love (47 to 32). 

K IEL GOES UP MARKET 
K-TEL IS upgrading its image — 
and getting into a higher price 
brackei — with a new label, Loius 
Records, 10 be launched laier this 
month with a budget over £500,000. 

Lotus has blossomed after market 
research indicated to K-Tel that its 
aggressive, brash approach to TV- 
promoted albums was cutting no ice 
with the more sophisticated, mature 
record buyer. And judging by the 
first product on Lotus it is aimed 
squarely at the middle-of-the-road 
housewife — a Tom Jones 
compilation (the first time Dccca has 
given material for a TV album) 
called I'm Coming Home (WH 
5001); Moments To Remember (WH 
5002), an m-o-r compilation 
including Andy Williams, Tony 
Bennett, Petula Clark and Johnny 
Mathis; and a soft-soul compilation, 
Ecstacy(WH 5003). 

Lotus will retail at £4.29 
compared to the K-Tel label price of 
£3.99 and is test-launched on 
Granada on August 28 with Tom 

TO PAGE 4 

EMI HAS finalised details of its new 
a&r department—a team which, the 
company claims, "will spearhead a 
determined assault on the British 
and international talent markets". 

Led by Brian Shepherd who has 
moved across from his role as ' 
Capitol . Records' European 
Director, the team will comprise: 
• Chris Briggs, who joins EMI 

from Chrysallis where he was a&r 
manager and before ihat, Press 
officer and artist development 
manager. 
• Roger Ames, who moves from 

EMI's International Division where 
he has been Internationa? Marketing 
Manager for three years. Ames, who 
is from Trinidad, will have special 

responsibility for international 
repertoire and black music. 
• Tom Nolan npves from EMI's 

press office and will have special 
responsibility for making initial 
contact with bands at pub, club and 
ballroom level throughout Britain. 
• John Bagnall moves from artist 

development manager EMI to 
concentrate on "commercial pop 
where the longer term considerations 
are of secondary importance to the 
possibilities of immediate 
exploitation". 
• John Darnley, who joined EMI 

two years ago from the Kinks' Konk 
label which he managed, was 

TO PAGE4 

Power 

Exchange 

shut down 
POWER EXCHANGE Ltd and 
Power Exchange International Ltd 
have gone into liquidation. 

There will be a meeting to appoint 
a liquidator at 12 noon, September 
11 at the Washington Hotel, Curzon 
Street, London WI. Accountants 
are Harris Kafton & Co, telephone 
number: 01-4913966. 

Power Exchange was started four 
years ago by Paul Robinson and had 
its biggest hit with the single, No 
Charge by J. J. Barrie. 

AT THE launch party for its new 
Lotus label, K-Tel celebrated the 
achievement of a Gold Disc for sales 
of the Classic Rock album which is 
at 15 this week. K-Tel marketing 
manager A lan Jones is pictured with 
Alan Freeman who was presented 
with his own personal Gold Disc as 
an appreciation for his promotional 
support of the album. 

Les Perrin 
TRIBUTES TO Leslie Perrin, 
the music industry publicist who 
died last week, have been 
reaching Music Week from all 
over the world, and many of his 
friends and colleagues attended 
his funeral at Croydon 
Crematorium on Monday (14). 

Typical of the tributes was one 
from the Rolling Stones whom 
he represented for many years: 
"Les was a great man who was 
admired and respected by all who 
worked with him. He helped us a 
lot in the early days and we 
shan't forget him. 
• He Was Simply The Best — a 
personal tribute by Music Week 
editor Rodney Burbeck, and 
other tributes p. 18. 

PETER FRAMPTON THE BEE GEES 
AER0SM1IH-ALICE COOPER-EARTH,WIND&flRE-STIVEMARTlN-PAUL NICHOLAS-BILLY PRESTON 

THE ORIGINAL MOTION PICTURE SOUNDTRACK 

MW Dealer Tour — four weeks to go 

IT'S FOUR weeks to D-Day — 
Dealer Tour day that is when the 
first Music Week trade exhibition 
bringing together record companies 
and dealers opens in Southampton 
at the Polygon Hotel on September 
13. 

The exhibition will be open from 
2.0pm to 10.0pm with drinks and 
refreshments provided and dealers 
will be able to hear the autumn 
product, see the merchandising 
material and place orders on the spot 
with the company representatives. 

Bookings for exhibition space on 
the Dealer Tour are still coming in 
but so far more than a dozen 
companies have reserved the stands 
including EMI, Pyc, Virgin. DJM, 
A & M, Arista, Chrysalis, Lightning 
Records, CBS, GTO. There will also 
be a display of music on 
videocasscttcs marketed by VCL 
Ltd. 

After Southampton the tour 
moves on to Birmingham 
(September 20), Glasgow (25), 
Liverpool (27), Newcastle (October 

2), Sheffield (4), Bristol (9) and 
London (11). 

Coincidental with the tour record 
company salesmen and dealers are 
being invited to nominate the 
Record Dealer Of The Year in the 
eight areas that the tour visits, and 
winners will be announced at the 
exhibitions. First prize is a trip to the 
South of France next January to 
visit Midem. 

For further information please 
contact Brian Batchelor or Avril 
Barrow on 01-836-1522. 
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12-inchers - 

Oberstein 

replies 

HERE WE go again! Like weeds 
which seemingly cannot be 
eliminated, individual dealers spring 
up to complain in your column 
about price increases. The latest in 
the list was Mr. David G. Crosby, of 
Rox Ltd. Don't wages, rent, rates, 
electricity, postal charges go up in 
Lancashire Mr. Crosby? Why then 
do you complain that CBS increased 
its RRP for 12" singles from 80p to 
99p? Don't you want to pocket the 
extra dealer margin? 

As to our shipping 7" and 12" 
singles, we put out 12" singles as a 
marketing device. We do so to 
stimulate the sale of an artist's 
record not to sell 12" records per se. 
We limit our expenditure by 
"limiting the edition" and when the 
12" is exhausted we move on the 7" 
version. We prepared a form to 
make the transfer from 12" to 7" as 
orderly as possible since neither we 
nor the dealer at the time of ordering 
would know if the 12" limited 
edition had been exhausted and 

m . v 

m 

Stop moaning and enjoy it 
>! \Vc arc in the right. The official 

. j  » nrice list says 99p. 1 have simply na;rt * m r»c/-\Di c Jr. .h^mncir tradedo r  . .:i »   .l . ] , a|a 

CBS md Maurice Oberstein asks, 
"Don't wages, rent, rates, 
electricity, postal charges go up in 
Lancashire?" in his reply to dealers 
complaining about price rises. 
therefore outside our normal dealer 
returns we set up a plan to allow the 
dealer to decide if he wanted the 7" 
for its hit single potential or whether 
he only wanted a quick profit from 
selling 12". Most dealers seemed to 
approve of this plan. Maurice 
Oberstein, managing director, CBS 
Records. 

CAN PEOPLE in the music trade do 
anything other than moan? The 
complaints range from. 'Oh dear 
EMI prices have gone up far loo 
much this time,' to 'How can we 
compete against the multiples?'. 

Firstly, no prices have gone up too 
much. People are still readily paying 
the price and if anything double and 
treble albums arc selling better than 
ever. And if EMI prices are loo 
expensive then the customers would 
buy other companies product and 
EMI would be forced to put their 
prices down — but the customers are 
still buying. 

As for the multiples, they are in 

BY NOW everyone in rock music 
should have noticed that Glasgow's 
Apollo Centre — closed last month 
for music — may yet be saved. A 
company called Capital City 
Entertainments are hoping to buy 
the Apollo so it can continue to be 
used for staging rock acts large and 
small. 

The thing is, there are gonna be 
problems. It's one thing to buy the 
Apollo but quite another to run it in 

Acre, London 

business too and have every right to 
sell records and sc^em a. a lo^f 
thev so require. Kecemi) j is complaining about the prtce of the 
Sex Pistols' 12-inch—why bother. 

Apollo appeal 

such a manner that the bailiffs and 
debt collectors are kept away. In 
simple terms, it could be lost as soon 
as it's saved if money tsn 
forthcoming. 

Some of you reading this actually 
play in bands large or small — 
others have a lot of contact with 
musicians. Would you either play 
yourselves or approach others to 
play a benefit concert either at or for 
(orainnrf for) the Apollo? 

None of us signing this script are 
connected in any way with Capital 
City except on possibly a friendly 
basis. There's no money changing 
hands because of this letter. It's just 
that all of us believe that for acts and 
punters alike the Apollo MUSTUve. 

I LOVE THE N GHT 

-ANOTHER 

ROCK & ROLL 

EXPLOSION FROM 

T I BLUE OYSTER 

CUU 

Get ready for the action. Order it now. 

Order from CBS Order Desk, Tel: 01 -960 21 55 CBS Distribution Centre, Barlby Road, London W10 

price MSI says sMupiy paicj 
nothing until I receive the correctly 
priced invoice and I suggesl 
everyone else docs the same. 

As for the growing inefficiency of 
CBS — it Will soon catch up wiq, 
them and they will either buck 
themselves up or be overtaken by 
other companies. While WEA is 
probably the most efficient and 
helpful company in the country. 

So stop complaining. It's a great 
business — that's why we're all in it 
— let's get on with it and enjoy jq 
S.P. Cairns, Sound Machine, Eas] 
Quay, Newquay, Cornwall. 

And don't 
musicians regard it a's 
atmospherically the best hall in 
Britain. 

Can you help? We hope so, 
because if this project fails we'll all 
— yes, you too — be worse off for 
it. So have a good think about it 
and, please, please help out. It's the 
only chance the people of Glasgow 
have. 

The charitable ones should 
contact Mike Finch of Capital City 
either at his office (tel: 041-332 3198) 
or at home (tel 056 04 373). Andy 
Collier, Cleish Avenue, Bearsden, 
Glasgow, and co-signatories; 
Christine Stcwarl, Ian McFadden, 
Andrew Harvey, Gordon 
Paterson, Rob Cooper, Raymond 
Froggalt, Yvonne Dick, Andy Hart, 
Bill Black, Ann Roberlson, Russell 
Kyle, Scott Robinson. 

The MCPS 
WITH REFERENCE to the Public 
Meeting which took place at the 
Westminster Theatre and the 
address by Bob Kingston (A/IF22nd 
July), we would like to ask the 
following queslions;- 
1. What were the terms of 
reference under which the computer 
study was done? 
2. Would the Board of MCPS 
make the working papers 
available for examination by an 
independent expert? 
3. Why would it not be possible in 
future to distribute monies not now 
being distributed. For example, why 
cannot the information simply be 
stored and fed in at a later lime, 
since apparently the computer is 
liable to explode to lake in this 
information? 
4. It is not clear whether the 
computer is one that is being bought 
or leased. Can MCPS state what are 
the costs of the the acquistion? 
Apart from the foregoing questions 
regarding distribution of monies 
rightfully belong to publishers, a 
more serious issue arises from the 
new agreement in the "assigning of 
rights" to the MCPS, such rights 
having always been jealously 
guarded by all publishers, although 
it can be said that publishers and 
writers vest their rights in the PRS. 
However, the PRS in the UK is 
second to none and we have nothing 
but praise for the efficiency of the 
staff and Management. The same 
cannot be said of the MCPS 
Management in that they have a lot 
to learn regarding publishing and 
therefore, must be given time to 
understand the ramifications of 
publishing and more specifically the 
field of sub-publishing in which all 
rights arc not automatically granted 
to a sub-publisher. 

A curious phrase used by the 
President of the MPA in his letter to 
members dated the 12th July (page 
three, paragraph 4):— ' b 

"The Council was reminded of the 
conflict of interest among MPA 

sss'jastrta 
different 
simply of publisher owners, because they coZTand 

manage for other people or firms; 
(hey are therefore working in direct 
competition with MCPS and will 
obviously not welcome an efficient 
and cheap MCPS. Some of the 
strongest opposition to the MCPS 
plans has come from these quarters, 
and while it is understandable, this 
perspective must nevertheless be 
borne in mind when considering the 
interests of publisher copyright 
owners who, if there is any direct 
conflict, must claim the prior 
interest of the MPA." 

What is a "publisher copyright 
owner"? There is not a publisher in 
the music industry who does not 
operate some catalogue on a 
collection basis and it is a stupid and 
irresponsible statement for the 
President to make in saying that we 
do not want a cheap and efficient 
MCPS. This is why we are against 
the new MCPS agreement as it 
stands and the fact that the MCPS 
Management do not have the same 
publishing experience of the PRS 
Management. 

Can Mr. Dyer honestly call 
himself a "publisher copyright 
owner"? We would be interested to 
know how many British works are 
controlled by Peters Edition. 
Margaret Brace, 9 Dean Street, 
London WI. 

Help wanted 
WITH REGARD to Simon 
Charlton's letter (WW July 29), rnay 
1 say that exactly the same ihing 
happened to me. 1 too sold boxfuls 
of the Pistols' 12-iiich single, having 
checked the price in the Virgin lisl- 
As a result I lost money on every 
record I sold. As for the rep, well we 
hardly ever see the Virgin rep UP 
here. 

When is someone going to stari 
forcing CBS, Pye and Selecta into 
printing Recommended Retail prices 
on their advice notes? This cannot 
be too expensive, as EMI, WEA and 
RCA — not to mention Phonodisc 
— already do it. 

Come on, record companies, " 
won't kill you to help us for once. 
Stephen K. Aitken, Shop Manog"' 
I" Tempo Records Uonnygate, 
Cupar, Fife. 
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FOLLOWING ON from the success 
of Quincy Jones' album, Sounds, 
and ihe single, Stuff Like That, 
A&M Records is now "aiming for 
market leadership in the 
sophisticated disco market" with a 
sequence of releases under the 
banner of Funka&Merica. 

August 25 sees the launch of the 
first three. The Brothers Johnson, 
Ain't We Funkin' Now, Strawberry 
Letter 23. Get The Funk Out Ma 
Face; L.T.D., Holding On, Back In 
Love Again, Love Ballad; Atlantic 
Starr, Gimme Your Luvin', With 
Your Love I Came Alive, Don't 
Abuse My Love. 

Each release will have a specially 
designed colour sleeve displaying the 
Funka&Merica logo, and photos of 

A&M aims 

to 0®ad] 

in isra 
the artists plus a special label. The 
launch will be backed with full page 
ads in the music and black music 
press, posters, buttons and T-shirts. 

Added an A&M spokesman, "An 
abundance of material is available 
for the second phase of 
Funka&Merica, including the 
follow-up single to Quincy Jones' 
Stuff Like That." 

PUf/dtoir mounts Who 

on fc scaffolding 

A BIG marketing campaign Is 
being planned by Polydor for the 
latest Who album release, Who Are 
You — released on August 18. 
Echoing the LP cover, a mini 
scaffolding arrangement is featured 
in the window/in-store displays 
which are being offered to a large 
number of shops. In the week after 
release EMI's Oxford Street 
window will have a real scaffolding 
display. 

The first part of a fly posting 
campaign is already complete. 

Top job for Bailey 

after ROA re-shuffle 

A NUMBER of new appointments 
are announced this week by RCA 
managing director Ken Glancy, 
following the recent staff changes 
(Music Week, August 12). 
Departments have been re- 
structured and senior staff have new- 
areas. 

Peter Bailey, previously business 
affairs manager, now emerges as 
marketing and sales supremo in the 
position of manager, commercial 
marketing. Also reporting directly to 
Glancy are Derek Everett, 
manager, creative development; 
Stan White, personnel manager; 
Charles Brown, financial controller; 
John Rolfe, factory manager; Ian 
Dinely, distribution manager, Brian 
Hall, who becomes International 
sales manager; and Jonothon 
Morrish, manager, press and public 

affairs. 
In his new capacity, Peter Bailey 

will have the following departments 
reporting to him: field marketing, 
national sales, radio and TV 
promotion, creative services, and 
artist liaison. John Howes joins the 
company from Polydor as national 
sales manager and Winston Lee 
joins from Private Stock as 
promotion manager, both reporting 
to Bailey. 

Derek Everett will devote his full 
lime to the creative affairs of the 
company. The a&r department has 
been divided into a domestic and an 
international section, with Bill 
Kimber joining as manager, UK 
a&r. He reports to Everett, as will 
Shaun Greenfield, who becomes 
manager, international a&r. 

Hodge leads 

International 

re-jig at EMI 
CHA NGES HA VE been announced 
at EMI Records' International 
Division following the departure of 
Hilary Walker, international 
promotions manager (who is to 
manage Kate Bush) and Roger 
Ames, who has transferred to GRD 
a&r. 

Les Hodge is named International 
Marketing and Promotion Manager, 
reporting to general manager Paul 
Watts. Hodge was previously Senior 
Product Manager of EMI A ustralia 
following periods in a&r, marketing, 
promotion and the international 
fields. The individual marketing 
managers' territorial responsibilities 
have been re-shuffled and Mike 
Heal ley is appointed Senior 
Marketing Manager, with added 
responsibilities for marketing 
department administration. Margie 
Buffett remains as Marketing 
Manager with new area 
responsibilities. Elton Latter, 

previously Export Sales Manager 
becomes marketing manager for 
specified areas and will look after 
US Secondary licensing. 

Graham Fletcher, previously artist 
promotion manager, is now 
International Promotion Manager 
and will co-ordinate all media press 
and promotion and artist touring. 
He reports to Hodge. 

Sue Johnson is Press Officer and 
Sarah Wheeler is Assistant Press 
Officer. Greta Dcscheemaekcr joins 
as artist promotion manager from 
head of promotion, EMI Belgium. 
She will be responsible for 
worldwide tv promotion. All three 
report to Fletcher. 

Adrian Sheene, merchandising 
manager, is leaving the company to 
joing an advertising agency, and his 
successor will be announced shortly. 
ROGER EASTER BY has been 
appointed head of press and public 
relations at Polydor in succession to 
David Hughes. Easterby is a former 
provincial and national newspaper 
journalist and was also at one time 
press officer and promotion 
manager for CBS Records. He left 
CBS to form his own record 
company with Des Champ; he also 

involving 10,000 posters in London 
and the provinces; more and bigger 
(60 inches by 40 inches) posters will 
go up next week. 

Full-page ads go into the pop 
press from August 18 at intervals 
through September, and national 
advertising in the Sun next month 
will have lie-ins with Boots and 
Woolworths. All promotional 
material for press and retail trade 
will carry the LP title, and will 
range from track-suits to writing 
blocks. 

BARBARA DICKSON has been 
signed to CBS on a long-term 
worldwide contract. She will shortly 
be recording an album for CBS and 
a UK lour for later this year. The 
last few months have seen Barbara 
filming for Sgt. Pepper's Lonely 
Hearts Club Band, taking the bronze 
trophy at the Tokyo Music Festival 
and recording material for inclusion 
in the forthcoming film. Caravan. 
McCORMICK RICHARDS has 
been appointed to handle tv 
advertising for Phonogram, A 
statement from the advertising firm 
says, "Phonogram is reported to 
spend over £300,000 — but spending 
can be considerably higher, 
depending on the number of 
tv albums mounted during the year, 
and the level of success of individual 
albums." 
CHRYSALIS MUSIC has signed a 
long-term publishing deal with 
Randy Newman's Hightree Music 
for the UK and Eire. This exclusive 
agreement includes his album, Little 
Criminals and the controversial 
single, Short People. 
THE DICK James Organisation has 
announced the signing of 
songwriter/arranger Les Reed to 
Dick James Music. A five year 
agreement has been signed under 
which Les Reed will write exclusively 
for Dick James Music. Reed has 
already been collaborating with a 
number of DJM writers and has two 
copyrights included on the 
forthcoming Connie Francis album 
and one song on the next Drifters 
album. 
REBEL RECORDS has launched its 
own agency division. Operating as 
Wigmore Artiste Management from 
offices at 67 Wigmore Street, 
London WL (01-935 7587). 

1 
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had his own Route Records label in a 
joint venture with Pye and sold his 
interests in the company following 
hits with Harold Melvin and the 
Bluenotes and Mistura .... 
. . . Michael Keep to Splash Records 
to take charge of press and 
promotion. Keep was formerly tour 
manager for Guys 'n' Dolls, also 
handling freelance publicity 
projects. Splash artists Jigsaw are 
currently involved in the making of 
the film, Home Before Midnight, to 
be released in September, and rock 
band T-Ford & The Boneshakers are 
about to tour with the annual Daily 
Mirror Pop Club Roadshow. . . 

. . . Nigel Mason to K-Tel Records 
as assistant to a&r manager Don 
Rccdman from promotion man at 
CBS . . . Stiff PR Peter Frame has 
left to form independent PR firm 
with Glen Coulson and the pair are 
currently searching for suitable 
offices . . .Paul Rochman to 
financial controller Ariola-Eurodisc 
Ltd, reporting to Robin 
Blanchflower, responsible for all 
finance and administration matters 
within the company . . .Andy 
Murray, previously editor of 
Circuit, the promoters' monthly 
magazine, to media and logistics 
manager Stiff Records. . . 
. . . Alan Weedon, tape manager 
Polydor adds the responsibility for 
licensed labels . . , Fiona Keeling to 
production controller Island 
Records, responsible for production 
control of Island and Stiff records, 
together with product on Island's 
associated labels; this appointment 
comes a week after Trevor Wyatt 
became production manager. 

f >— 
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CERRONE HAS signed a long term exclusive sub-publishing deal with 
Panache Music for all his compositions/productions for the lerrritories UK, 
USA and Canada. The signing look place at London's Trident Studios where 
Cerrone has just completed the mixing on his next album which is scheduled 
for an October release. Pictured (I to r): Jean Louis Sorim (Yoo Yoo Music, 
France). Malcolm Forrester find Panache), Jean Mark Cerrone and Christian 
deRonseray(Yoo Yoo). 

Briefs.,, 

OWING TO "increasing musical 
differences", Peter Bardens has left 
Camel. The split is amicable. The 
group has just completed recording 
a new album with Peter called 
Breathless for release to coincide 
with the first leg of a seven month 
world tour. Bardens has already 
recorded an album with Van 
Morrison and is likely to tour with 
him later this year. Says Andrew 
Latimer, Camel guitarist, 
"Obviously the parting has a certain 
sadness about it, but we now have a 
new energy to move the band a stage 
further. We're really looking 
forward to touring again after ten 
months off the road. " 

BIRMINGHAM BASED funk band 
Muscles have released a four track 
single on Big Bear. Tracks: Love Is 

All I've Got, Make Me Happy, If It 
Relaxes Your Mind, Do It Good. 
Retailing at 80p, the first 10,000 
have been pressed on orange vinyl. 
New product from RCA this month 
includes the August 11 issue of Dolly 
Parton's Heartbreaker (PL 12707) 
which entered the BillboardTop 100 
in its week of release, and, later in 
the month, the long-awaited David 
Bowie live double set titled Stage 
(PL 02913) recorded on his recent 
tour. In addition, James Galway's 
Songs For Annie (RL 25163), 
already announced, is out this 
month. 

In September, RCA releases A1 
Stewart's first LP for two years, 
Time Passages (PL 25173) and the 
new Darryl Hall and John Gates 
studio album, Along The Raw Ledge 
(PL 12804). Another important issue 
is the first Melanie album under the 
deal announced recently, and new 
product from Perry Como. 

NEW SINGLE s 

Butch 

JhWs 

liliiiUUi 

Marketed by LICENSED 
REPERTOIRE DIVISION. EMI Records Limited. 
13. Uxbndge Road. Hayes. Middlesex 
lei (01)759 453? 4611 & 848 9811 
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GRRC tackles majors on sor, extended credit, and TV albums * ... nnmhpr of retailers thai 
by TERRI ANDERSON 

Retailing Editor 
THREE IMPORTANT topics on which 
the GRRC feels it has gained ground 
through its series of meetings with the 
record companies are selective s-o-r, 
extended credit, and tv albums. 

The first GRRC report on its 
discussions includes the subject of s-o-r 
arrangements made with individual 
dealers by company reps. Dealers have 
for some time complained that this is 
often done on a "nod and wink" 
system. Without anything in writing 
they frequently find that the company 
will not honour such arrangements — 
leaving shops with unsold, over-ordered 
stock. GRRC secretary Harry Tipple 
told MW\ "This was not a huge 
problem, but it caused arguments 
between dealers and record companies, 
and that is bad." 

The GRRC deputations, led by Tipple 

and chairman Laurie Krieger, met 
managing directors Ramon Lopez of 
EM), Maurice Oberstein of CBS, John 
Fruin.of WEA, and Ken Maliphant of 
Phonogram; and with Polydor and Tom 
Parkinson, RCA's Brian Hall, and other 
senior executives. 

All said that any s-o-r deals should be 
fully documented. Phonogram stated 
that if any of its reps sold in albums on 
an s-o-r promise the deal would be 
honoured — but the rep would be 
sacked. CBS said that no rep had 
personal authority to make such deals. 

However, Tipple revealed the 
manufacturers are now preparing special 
s-o-r documentation. This should, he 
added, be to the dealers' advantage; 
reps should be able to offer selective 
s-o-r in special circumstances (e.g. artist 
in town for concert) to certain dealers, 
and both sides will have written proof 
of this. 

The GRRC complained that the 

reduced mark-up on tv LPs applied 
countrywide but the ads are often not 
seen in several areas. Manufacturers 
reaction, Tipple said, tended to be that 
for dealers in areas left out of 
campaigns it was really just "hard 
luck". Those dealers were advised not 
to order up tv albums unless and until 
the campaign rolled into their area (as 
GRRC pointed out, the area which most 
seldom received attention was the South 
West). However, the companies 
promised swifter return to full dealer 
margin after any campaign ended. 

Promise was also won of "careful 
consideration" of proposals for 
extended credit over the autumn build- 
up to Christinas peak trade. Tipple 
remarked: "I'm sure it is possible to 
extend that selling time — to spread 
Christmas out so that it starts at the end 
of October." The GRRC stressed that 
extended credit should always be 
available at peak sales times, and to a 

larger number of retailers than in the 
past. It suggested that an October 
Christmas order could be invoiced in 
November but not due for payment 
until January 2 — "to enable retailers 
to take in substantially larger Christmas 
stock". Polydor said it was already 
putting similar ideas into practice, WEA 
agreed in principle, and other companies 
agree to look into the idea seriously. 
To prevent dealers "going overboard" 
and getting too deeply into debt Tipple 
suggested that the amount of credit 
offered should be calculated on a shop's 
sales levels over the previous year. 

Other topics discussed in the series of 
meetings included extra mark-up on 
back catalogue ("not greeted with much 
enthusiasm") cost of posting returns; 
levelling cassette and LP prices; and 
persuading radio stations not to play 
whole LPs and so encourage home 
taping — a matter now to be taken up 
with the BPI and PPL. 

Goldspinners 

sets up one- 

stop service 
GOLDSPINNERS, THE Cheshire 
based firm, is the latest wholesaler to 
announce expansion plans and this 
adds lo the increasing pan taken by 
wholesalers in the distribution of 
records. The company is setting up a 
delivery and one stop operation at 
Bristol to supply more than 400 
existing customers and hopes to 
increase that number to more than 
500. 

Says Goldspinners managing 
director John Hill: "We are 
centralising our van operation and 
tele sales service for our existing 
customers in the South West and are 
hoping to provide a better service for 
people who do not buy direct from 
record companies. We aim to add six 
vans to the fleet in the next six 
months to seek out non- 
conventional outlets in an area 
extending to Cornwall, 
Southampton and South Wales. 

Meanwhile, Irish wholesaler 
Solomon & Peres, whose move into 
Scotland was announced in Music 
Week (May 20), has set a September 
3 opening date on its Glasgow 
premises. And Bonaparte of 
Croydon has put a van on the road 
to serve the Greater London area. 

The address and further details of 
Goldspinners Bristol expansion can 
be found in an update to the dealer 
guide to wholesaling which starts on 
page 19. 

FROM PAGE 1 

RECO*^ 
Jones and Moments To Remember, 
going national on September 11. 

Keith Hudson, formerly with 
General Foods, has been appointed 
Lotus label manager, while Alan 
Jones continues as the K-Tel label 
marketing manager. 

The K-Tel label also has autumn 
campaigns around four new albums: 
an album by comedian Ronnie 
Barker (tested mid-September on 
Trident; national in October); a 
Brotherhood Of Man greatest hits 
(tested Lancashire September 11, 
national from October 2); 
Emotions, a compilation including 
Samantha Sang, Deniece Willliams, 
David Soul and Nilsson (a staggered 
break starting in Anglia October 2). 
and a Classic Rock Second 
Movement. 

L <3 
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Lfflge rations dtoaifete 

package Albertos 45 

BRIAN SHEPHERD (left), EMl's general manager of A & R and artists 
development, with one of EMI's new A & R recruits, Chris Briggs, who was A 
<6 R manager for Chrysalis. 

EMI a&r team named 

THE LOGO Records' "double- 
single" package for the Albertos — 
which the company claim is the first 
of its kind — has created so much 
prc-release demand from 
wholesalers and big chains that 
slocks are to be rationed lo give 
indies a chance. 

The package is a picture gatefold 
2LP-type sleeve, containing two 
singles for the price of one; the 75p 
RRP for the double 45 is flashed on 
the sleeve. The titles are Heads 
Down No Nonsense Mindless 
Boogie b/w Thankyou, from the 
forthcoming LP Skite; and Fuck You 
b/w Dead Meat, bonus studio cuts 
which will not appear on any LP. 

The first single is available alone 
in an ordinary sleeve for dealers who 
do not wish to slock the 
controversially-titled extra single. 
One multiple has already declined, 
and there was a brief hitch at RCA's 
factory, which presses Logo 
product, while all women and girls 

involved in producing that particular 
title were replaced by men. 

The bonus single's A side is in fact 
the original version of Thankyou, 
which was re-recorded to make it 
suitable for playlisling and to avoid 
possible dealer objections lo the 
main single. 

The double single (GO (D) 323) is 
released on September 8 as a limited 
edition of 20,000, after which stock 
reverts to normal, without the bonus 
45. 

Motowei ioJ 
THE COMMODORES No. I this 
week with Three Times A Lady is 
Motown's first single chart topper 
here for seven years — since Diana 
Ross' I'm Still Wailing in August 
1971. This is the result of solid 
marketing on the Commodores — 
who have had three earlier Top 75 
singles — and is the band's 15lh UK 
single release. 

FROM PAGE 1 
Tom responsible for bringing 

Robinson to EMI. 
® Mike Thorne, who remains 

EMI's house producer who has 
produced for Soft Machine, Wire, 
The Shirts and Telephone. 

Brian Shepherd told Music Week. 
"We were determined lo put 
together an a&r team that would 
reflect EMI's position as the world's 
leading record company, and I 
believe we have done just that. 

"We have managed to achieve 
just the right balance of hard-nosed 
professionalism and unlimited 
enthusiasm. We all share a total 
commitment to music, and a fierce 
determination to take EMI even 
further out in front of the 

opposition. 
"We will never back away from 

anything that is new or different. We 
were the first with New Wave, and 
we intend to be the first with 
anything else that comes along. I 
believe that we now have a team that 
will assure that we are first and best 
every lime." 

Commented Bob Mercer, EMI 
Group Repertoire Division 
managing director, "Our aim is to 
create and maintain, within the a&r 
unit, the atmosphere of a small, 
independent operation which has.the 
added luxury of being able to call 
upon the resources of a large 
company. We are confident we will 
prove to be the best a&r unit in the 
business." 

POTENTIAL EXHIBITORS at 
next year's Midem arc warned by 
the Midem London office this 
week that the cut-off dale for 
applications to the Board of 
Trade (via BPI) is September 20. 

"Stands are being booked 
earlier this year" says London 
representative Liz Sokoski. "We 
would urge anyone who has not 
yet reserved space to make their 
applications as soon as 

possible." The MPA and BPI 
have also appointed an official 
travel agency for delegates to 
Midem from Britain: Wcllings 
and MacMillan, 20 Dering 
Street, London W1 (491-7111 
contact Gina Rowan). 

But Ms Sokoski reminds 
delegates that they must register 
with the Midem office (43 
Conduit Street, Wl) before 
making hotel reservations. 

y 
c 0 

Incorporating Record and Tape Retailer 
A Morgan-Grampian Publication 40 Long Acre, London, WC2 

Telephone: 01 836 1522 (Telex: 299485) 

EDITOR: Rodney Burbeck 
ASSISTANT EDITOR: Val Falloon 
INTERNATIONAL & PUBLISHING EDITOR: Nigel Hunter 
NEWS EDITOR: J.m Evans 
FEATURES EDITOR. Teiri Anderson 
TALENT EDITOR: Chris While 
BROADCASTING: David Dalion RETAILING & STUDIOS; Terri Anderson 
CLASSICAL: Val Falloon 
PRODUCTION; Tony Bradman 
EDITORIAL COORDINATOR; (Charts and Dealer Services). Louise Fares 
ASSISTANTS: Janel Yeo, Diane Ward 
CONTRIBUTORS Tony Byworih (Country Music), Sue Francis tTipsheet), Tony Jasper (Foctsheota), James Hamilton (Disco) Nicolas Soamcs (Classical), Ken Stewart 
(Ireland), Patrick Sullivan (Jazz). 

Wales 2065, Australia, Telepho^^tln^'gZGO^S^rgds^lM ^,,ccl' |::'0W'S N™1. Mow South 

USA, S. America, Canada. Africa. Japan (US $95 00) 0 Easl & Nor,h A,r'" «US $69 00). Australasia, Far East! 
Published by Music Week Ltd. 
Rotiiste^edaTth^Post'orfjcc^sa'new^friioe?' Publis'"!,s bv Powotd Press Ltd., Gwcnl, 
Member of Periodical Publishers Assoc. Ltd.. and Audit Butoau of Circulation, 

All maiotial copyright 19/8 Music Week Ltd 

ADVERTISING DEPARTMENT 
ADVERTISEMENT MANAGER" Jonothan Ward SALES EXECUTIVES' Andrew Brain Jacky Lilburn 
CLASSIFIEDS: David Pinnington PRODUCTION: Andrew Pain 
PROMOTIONS 
PROMOTIONS MANAGER: Avril Barrow 
MANAGEMENT 
MANAGING DIRECTOR; Jack Hutton 
PUBLISHING DIRECTOR Peter W.lkinson 
SUBSCRIPTION MANAGER: 
Joanne Henderson, Morgan-Grampian House, 30 Caidcrwood Street, London SE18 6QH. 
Tet: 01 855 7777. 

ihk I 



MUSIC WEEK, AUGUST 19, 1978 

mhey'll All Want 

C/W AS BEAUTIFUL AS YOU 

With The New Single From 

' » 1 Marketed by LICENSfD 
REPERTOIRE DIVISION. EMl Records L united. 
1 3. Uxbnd^e Road. Hayes. Middlesex 
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Magnet puts 

ice cream 

on record 
A RECORD based on the Walls ice 
cream Corneuo TV commercial 
jingle has been released by Magnet. 
The launch coincides with part ol a 
TV campaign — Walls announced 
earlier this year that nearly i/: 
million would be spent to advertise 
Cornctto, which is now its best 
selling ice cream. The latest national 
TV burst will involve two 30-second 
commercials — The Venetian 
Gondola and the Roman Policeman. 
The disc, produced by Jonathan 
King and sung by Count Giovanni di 
Regina will be promoted in record 
stores by a life-size Cornetto point 
of sale cut-out featuring Sue Cuff, 
hostess on the TV show, Mr and 
Mrs. 

fi 

CHAP PELLS, BOND Street 
mounted a special display for the 
Grease soundtrack (above). 

A BIG campaign has been launched by Polydor to support the Jam's 
David Walls and A Bomb In Wardour Street single. Full page ads 
have been taken in Sounds and Record Mirror, plus full-page spot 
colour in NME. These are followed up a week later by half page ads. 
In addition, London, Birmingham, Manchester and Glasgow are 
being heavily fly-poslcd. Special limited edition oblique badges have 
been distributed to the media.   

Briefs... 
THE KING'S Singers, who recently 
celebrated ten years together, have 
been given a special prefix by EMI 
for their 2LP live set, for release on 
A ugust 25. 

The records, available separately, 
are both halves of the 10th 
anniversary concert held at the 
Festival Hall. The first, KS100I, 
consists of classical repertoire and 
the second, KS1002, is m.o.r. and 
pop material, King's Singers' style. 
The six-man ensemble has, of late, 
broadened its repertoire 

Silver Vinyl... 
A NEW single from Bob Seger 
entitled Hollywood Nights (Capitol, 
CL 16004) will be released in the UK 
on August 18. Taken from the 
Stranger In Town LP, the single will 
be pressed on silver vinyl and sold in 
a specially printed bag. 

.. . magenta... 
SOUL TWIST, a track taken from 
Mink DeVille's latest LP will be 
released by Capitol as a single (CL 
16005) on August 25. The record 
will be pressed on magenta vinyl and 
sold in a picture bag. 

... and Stiff green 
STIFF RECORDS — "catering for 
every contingency" — has released 
the new single Whoops A Daisy 
(BUY 29) by Humphrey Ocean £ 
The Hardy Annuals in green vinyl. 
Further the Stiff Devo single, Be 
Stiff (BOY 2) has now been pressed 
in clear and yellow vinyl. A Stiff 
spokesman commented, "We like a 
bit of colour about the place. " 

Extensive 

radio,, I¥ 

for Skellern 
PETER SKELLERN will have 
extensive TV and radio exposure 
to back his new Mercury album, 
Skellern (9019 701) released on 
August 18. Not only will he be 
singing on Best Of Brass, 
Rhythm On Two and The 
Entertainers, but will be making 
his acting debut in The Soft 
Touch, a new ATV series for 
which he will also be providing 
the theme music. Mercury is 
mailing out 300 posters and 
planning 200 window displays 
nationwide. The LP has been 
chosen as Radio Two's album of 
the week from August 21. 

considerably and concerts always 
feature a wide variety of material. 

The EMI Classical and m.o.r. 
divisions are jointly promoting the 
records and advertising has been 
booked in the trade press and the 
Gramophone to co-incide with the 
release. 

The King's Singers are frequently 
on television and have a massive 
tour schedule set up for the next few 
months. Apart from UK concerts in 
cities such as Chichester, Windsor 
and Cambridge there are dates in 
Lancashire, Devon and Dorset. The 
tour is interrupted for a one-month 
series of US dates and concerts in 
Belgium. Also planned is German 
TV and a Thames Television special. 

THE DEBUT Virgin album from 
Wilko Johnson's Solid Senders, 
titled Solid Senders, is due for 
release on September 8. An unusual 
feature of the LP, which contains 
ten Solid Senders' originals and a 
version of Smokey Robinson's Shop 
Around, lies in the fact that the first 
15,000 copies will include a free full 
length live album of popular stage 
material. 

RAMPAGE RECORDS has 
released a double A side in 12-inch 
and 7-inch form featuring the Larry 
Page Orchestra playing its American 
disco hit Erotic Soul coupled with 
the follow-up in the transatlantic 
market, You Do It Goiod. The 12- 
inch version catalogue number is 
DSRAM 6 and the 7-inch is RAM 6. 

DUE TO demand from specialist 
disco shops Arista has put out the 
current Barry Maniiow Copacabana 
single in 12-inch format, and copies 
are available now. Dealers who want 
to order should put 12 in front of the 
catalogue number. 
CHARLY RECORDS is to launch a 
new singles series entitled Double 
Headed Monsters at the end of 
August, which will have two 
different artists back to back on the 
same record. The first batch of 
double-headed singles will be 
released on August 25 and will 
include: Hank Mizell, Jungle Rock 
c/w Warren Smith, Red Cadillac & 
A Black Moustache (CYS 1040); 
Shangri Las. Leader Of The Pack 
c/w The Ad-Libs, The Boy From 
New York City (CYS 1041)); Jerry 
Lee Lewis. Whole Lotta Shakin' 
Goin' On c/w Warren Smith, The 
Golden Rocket (CYS 1042); Curtis 
Lee, Pretty Little Angle Eves c/w 
Roy Orbison, Ooby Dooby (CYS 
1043). In addition, the SOp single 
will be in two colour bags with 
paintings of the artists by David 
Oxtoby. 
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Orders To: Rye Records 
(Soies) Ltd., 

132 Western Road. Mitcham, 
Surrey CR4 3UT. 

Telephone: 01-6403344. 
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Andy Heath 

looks for 

Beggar deals 
ANDY HEATH is looking for 
foreign deals for Beggars Banquet 
Music. The company has two UK 
artists with singles, I Don't Need To 
Tell Her and the I.P Fulham Fallout 
by The Lurkers is a charter and a 
new record, The Winkers Song 
(Misprint) by Ivor Biggun and The 
Red Nose Burglars. "The latter is 
selling well", says Flealth, "in spite 
of having been banned by everyone. 
All offers from abroad are 
welcome." 

Andy Heath Music is also looking 
for artists to cover songs. Among 
writers is Chas Jankte, collaborator 

on Ian Dury's writing and 
producing, who is now with Heath 
for production and publishing. He is 
producing himself and two other 
artists and Heath will be looking to 
place them with suitable record 
companies. Other of their writers 
include Betty Thatcher, producer 
writer Hugh Murphy and the Fast 
Western and Quarry Music 
Catalogues. 

At Exaggeration Music, the joint 
company with Heath and Stuart 
Taylor, Stuart has just returned 
from America where he produced 
with Ed Welch The Velvetine Rabbit 
for EMI as a follow up to their Snow 
Goose album. 

The company's Carolync Wyper is 
placing their songs starling with a 
major cover with Dave Mackay. 
Contact Andy Heath Music, 81 
Harley House, Marylebone Road, 
London (01) 487 5587. 

COUNTR Y BAND, Poacher, the twice New Faces winners which is 
about to release its first LP, is looking for a new steel guitarist. One of 
his first jobs will be a three day booking at the Internationa! Music 
Festival in Tulsa, Oklahoma, along with Don Williams, Tammy 
Wynelte and Jody Miller. Pete Hey wood is leaving the six man line-up 
after just six months with the Warrington-based band. "Pete is keen 
to spend more time with his family in Chesterfield," says Dave 
Warwick, Poacher's joint manager. 
Contact: David Anthony Promotions, 80 Bullermarket Street, 
Warrington, WAI2NN. Tel: Warrington 32496.   

tipsheet 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 
Contact: 

SUE FRANCIS on 
439 9756 

or through MW 
836 1522 

Graduate to 

Graduate Records 
GRADUATE RECORDS is 
looking for singers, groups and 
songwriters for record production 
deals. 

For the past seven years, 
Graduate Records has been in 
record retailing as a specialist 
independent. Now it is moving into 
record production because as 
owner David Virr says, "We think 
we know what the record customer 
is listening for. It seems that many 
artists, although very proficient, do 
not know how to present 

The dtibWcil musk'fr»m tho BQCTItS^des 
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Now being advertised in the Radio Times. 

Yannis Markopoulos's 
'■Who pays the Ferryman?" 

10 million people are 
currently watching- the 
series on BBC 1. 

The single reached 
number 11. 

Here's the LP. 

Eight more vivid tracks 
by the same composer. 

Be sure you're well 
stocked up. 

Distributed by Pye Records 
Ltd., 132 Western Road. Mitcham 
CR4 3UT. Phone; 01-6403344. 

OOCBi records & tapes 

Mast musical sets sail A'.ron Wnllv Music is I 

DON'T 

HISS THE 

BOAT. 

MAST MUSICALS is 
casting for a musical stage 
show, Wully And The Zany now 
ready to go into a theatre and onto 
record. The book is by Tim Rose 
Price, the writer of several fringe 
theatre plays in Londonsuchas Rib 
and The Blind Salamander. The idea 
for the show and lyrics comes from 
Michael Latimer, actor and director, 
who directed Price's fringe plays and 

themselves or their music the way 
(he punter likes. 

"Therefore I am looking for 
singers, groups and songwriters 
particularly disco but any type 
possible — for a production deal 
where I will spend the time and 
money necessary to ensure success. 

"1 only intend to take on a 
couple of acts, so if anyone out 
there feels they have the potential 
to make hit singles but need (he 
right career guidance, then I would 
very much like to hear from 
them." 
David Virr, Graduate Records, 
Union Street, Dudley, West 
Midlands, Dudley (0384) 59048. 
VIPs NEED an agency. 

The Coventry-based four piece 
band has a three song EP Music 
For Funsters out on its own Bust 
Records label, distributed by Virgin 
and Lightning Records. In two 
weeks it sold 500 copies and is 
getting airplay and the track, I 
Believe, has become a regular John 
Peel spin. 

The band had its live London 
debut at Hammersmith's Red Cow 
a couple of weeks ago and sold 100 
records, and VIPs will play the 
Windsor Free Festival over August 
Bank Holiday and the Rock 
Garden, Covent Garden, London, 
August 31. Manager Clive Solomon 
says, "We would like to hear from 
anyone who can offer the group 
live work on a more regular basis. " 

Meanwhile VIPs has re-recorded 
new masters of the three songs on 
the EP in 16 track studios with an 
established producer. These new 
masters are available. 
Contact: Clive Solomon, 66 High 
View, Pinner, Middlesex. (01)886 
6757. 

Cayman music 
FOLLOWING OUR item on 
Cayman Music {MW July 29), Bob 
Grace of Rondor Music points out 
that although Cayman is now 
administered by Leo Songs, Rondor 
still represents Bob Marley on a 
worldwide basis. And he adds; "We 
also still retain the right to 'cherry 
pick' titles from Cayman, such as I 
Can See Clearly Now, Hold Me 
Tight etc." 

will direct Wully. Music is by Sean 
Byrne. All three are partnered with 
Tony Barton of Bedrock 
Productions who has put 
financing and handles the 
production. 

Barton tells us thai while it is 
looking for someone to finance the 
staging, Island Records has decided 
to record an album flanked by 
singles. Other interest comes from a 
film producer in the States and the 
BBC which is very keen to do the 
musical on radio. If so, it will be the 
first time a musical will be premiered 
on radio and will provide substantial 
publicity for the theatrical 
production. 

Said Barton "We arc looking 
urgently for a girl to sing the lead. 
She has got to have a very strong 
voice, a good range and be used to 
working in the studio. If we Find the 
right girl, she will do the album and 
the show. 

Girls (who should send tape, 
photo, address and phone number) 
contact Tony Barton, 20 
Chiddingstone Street, London SW6, 
(01)736 1719. 

REB 315. Also available on cassette ZCF 315. 

THE CENTRAL Office of 
Information is in the market for 
buying music. 

COl's work is seen and heard 
on television and radio with 
some 750 original items 
produced each year. Says 
producer, Sara Miies, "We call 
on a lot of outside writers, 
presenters, actors and artists. We 
have used over the past few years 
Mud, The Osmonds, the 
Goodies, Aivin Stardust, etc. 
And we are slowly getting into 
the use of music with our 
productions." 

The COI's team of writers 
works in partnership with 
commercial coniractors and 
communicates with the public on 
behalf of over 50 government 
departments and official 
agencies. One commercial 
commissioned by the 
Department of'Prices, produced 
by the COl Radio Division was 
on skateboard safety. "Here", 
explained Sara, "we used an 
outside company, Words and 
Music to compose the music. We 
are interested in getting more 
into the music areas. It works 
very well and makes the 
commercials more lively." 
Comae: Sara Miles or producer 
Bavin Cook, Central Office of 
Information, Hercules Road, 
London SEI 7DU. (01) 928 2345. 

MICHAEL HEPWORTH wants acts for California and wants UK 
tours and releases for California acts. 

Hepworlh, who runs the London office of the Los Angeles based 
company Graham Cemral Station, explains, "We book acts all over 
California. We manage several acts from there and want to get them 
seen and heard over here. 

LAURIE LATHAM, recording 
engineer / producer, is 
"interested in hearing from any 
record companies who require 
some expert production for their 
new signings, etc." Latham is 
responsible for Ian Dury's New 
Boois and Panties album. 
Contact Laurie Latham at the 
Workhouse, 488-490 Old Kent 
Road, London SEI SAG 
(01)237 1737/8. 

a n INTERPOP '78 - 
"international fair" for record and 
music publishing companies — will 
be at the London Hilton on 
September 11, 12 and 13. 

Registration fee for companies is 
£110. For one of the stands, 20 
square metres each, in the Grand 
Boll room £875. For writers / artists 
/ composers £60. 
Contact Inlerpop at 3 Pavilion 
Brighton BN2 IRY. Tel; (0273) 
776806/ 2)951/ 21952. 

"One new wave band we 
manage is The Dogs which has 
played at the Whisky A Go Go on 
the Sunset Strip." 

The company also represents 
Yesterday and Today from San 
Francisco, who have a world-wide 
recording deal with London Records 
and two albums on release. 

Hepworth is looking for a couple 
of UK acts who are interested in 
getting promotion in California. He 
says, "A lot of bands can go to 
America and then bomb out 
completely. Bui there's room for 
lots of local gigs there. High schools 
arc opening up, for instance, and 
Elvis Costello has played such local 
gigs. We can book British bands 
because for new wave and the Fifties 
music, America looks to the UK. 
Contact: Michael Hepwurth, 98-100 
Higli Road, Hford, Essex. 514-2291. 
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