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Fiwe moiri 

imp priciei 

FOLLOWING EMI and WEA, 
more companies have 
announced details of price 
increases, bringing the total to 
seven. Going up is product from 
CBS, Pye, Virgin, DJM and 
Chrysalis. 

CBS HAS increased its prices as 
of September 1. Embassy, £2.29 
to £2.49; full-price albums £3.99 
to £4.49, dc luxe, £4.29 to £4.79; 
double albums £5.49 to £5.99; 
three record sets £6.99 to £7.99. 
Singles rise from 80p to 90p and 
cassettes to£4.69 and £4.99. 

CHRYSALIS HAS announced 
details of price increases, 
effective from August 29, the 
first price changes since October 
1977. Biggest jump in RRP is 
LPs with deluxe albums and 
standard double leaping £1.00 
from £3.99 to £4.99. While 
singles riseSp io85p, 12" singles 
and EPs remain at99p. 

Full details: full price LP £3.79 
to £4.19; deluxe LP, £3.99 to 
£4.99; Standard double LP, 
£3.99 to £4.99; mid price LPs 
stay at £2.99; deluxe double LP, 
£4.99 to £5.99. 

Cassettes: mid-price slay at 
£2.99; full price £3.79 to £4.19; 
Deluxe £3.99 to £4.49; double- 
play, £4.50 to £4.99; a new 
category, double-play deluxe 
retails at £5.99. 
® More details, page 2. 
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by JIM EVANS 
PRESSES THROUGHOUT the 
world are working flat out to cope 
with this summer's unprecedented 
demand for singles. 

Particularly under pressure are 
Polydor/RSO and Phonogram. A 
Polydor spokesman told Music 
Week, "We arc taking up any spare 
capacity that becomes available. 
Copies of the new Frankie Valli 
single, Grease, are being pressed in 
40 countries." 

Presses in France, Germany, 
Spain, Ireland, Canada, USA, 
South Africa and elsewhere are 
being used for singles by John 
Travolta, Olivia Newton-John, 
Andy Gibb, Siouxsie and the 
Banshees and other artists. 

Added the spokesman, "It's a 
nice situation to be in and everyone 
is doing remarkably well to keep 
pace with demand." 

A Phonogram spokesman 
commented, "There have been 
problems because usually at this 
time of year there is a slump in sales 
and due to the overwhelming 
demand we have had to turn to 
outside suppliers." Particularly fast 
moving singles for Phonogram are 
David Essex, and lOcc. 

On the CBS front, the pressing 
position has improved with the news 
that the two-week long overtime ban 
by TGWU members at the CBS 
Aylesbury plant has been called off 
— the workers accepting a 71/2 per 
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MOTOWN PRESIDENT Barney Ales signs a new long-term agreement with 
EMI's Licensed Repertoire Division watched by vice-president of Motown 
International Ken East and EMI LRD md A lan Kaupe. (See story, page 3). 

THREE WEEKS TO GO! 
THREE WEEKS to go to the start of Music Week's first Dealer Tour of 
Britain, bringing the record companies to the dealers in a travelling trade 
exhibition visiting Southampton. Birmingham, Glasgow, Liverpool, 
Newcastle, Sheffield, Bristol and London. Personal invitations are being 
mailed now and additional admission cards can be obtained by 
telephoning Avril Barrow on (01) 836 1522. 

Dealers are also rushing to nominate themselves for (he Dealer Of The 
Year competition in each of the eight areas visited with a free trip to 
Midem in the south of France next January for each winner. 

cent pay increase. 
EMI's factory which is currently 

producing 50 per cent of the UK 
singles market is coping too, though 
a number of EMI releases have been 
rescheduled and quantities of the 
Commodores' Three Times A Lady 
are being brought in from Europe. 

And RCA reports that its factory 
is working at full capacity. 

To cope with demand for singles 
from Boney M, Rezillos, Jo Walsh, 
Karen Young and others, WEA is 
having — like Polydor — to bring in 
copies from all over the world. 

RETAILERS' PLEAS for picture 
sleeves on singles not to be limited 
to promotional use are likely to be 
satisfied. The UK business may 
before long follow the Continental 
custom of picture-sleeving seven- 
inch discs as a matter of course, 
making them — as dealers firmly 
believe — more attractive to 
customers. 

One of the reasons why colour 
bags have until now been usually 
reserved for limited numbers just 
after release is the difficulty of 
obtaining further supplies of 
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ACTION 
THE COMMODORES stay at 
number one, but are being 
chased by a number of fast 
movers: lOcc's Dreadlock 
Holiday (Mercury) which jumps 
from 18 to 6, David Essex's Oh 
What A Circus (36 to 12), Jilted 
John (25 to 10) and The Motors' 
Forget About You leaps 26 
places to 31. Heading the ten new 
entries is the Jam's David Watts 
(Polydor) in at 32, followed by 
Herbie Hancock's I Thought It 
Was You at 34 and Siouxsie and 
The Banshees' Hong Kong 
Garden at 49. Other new entries 
include Frankie Valli's Grease 
(58). 

New argument on taping problem 

THE UK record industry has 
declined to react officially to 
controversial statements on the 
effect of home taping, including a 
claim that it does not damage trade 
but stimulate it. Henry Pattinson, of 
the BASF tape company — who is 
chairman of the European Tape 
Industry Association, has challenged 
the so far totally accepted idea that 
home taping costs the industry 

High mark-up 

offered on film 

merchandise 
THE ENORMOUS merchandising 
spin-off industry generated by the 
marriage of the record business and 
Hollywood is being brought to 
Britain's record dealers this month 
with the launch of a new company, 
Star Lines Marketing. Dealers are 
being offered high mark-ups on a 
range of pre-packed products based 
on the success of films with 
crossover record sales including 
Saturday Night Fever, Grease and 
Sgt. Pepper's Lonely Hearts Club 
Band. Grease posies, T-shirts, 
button badges, key ring tops, heat 
transfers and belt buckles all 
featuring the film's stars — John 
Travolta and Olivia Newton-John — 
are the initial products. 

Star Lines Marketing has been 
formed specially to supply this 
material to record outlets following 
a deal with the mammoth American 
merchandising company Factors Etc 
Inc., which claims to be "the 
world's foremost merchandisers of 
Hollywood's dazzling new 
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millions of pounds a year, and 
threatens to do permanent damage 
to manufacturers and retailers alike. 

The BPI, on whose commissioned 
research the industry mainly bases 
its attitude, has however decided not 
to issue a statement, nor to become 
involved in any kind of public 
debate with Pattinson. It is currently 
pushing hard for a levy on tape 
hardware, to give artists and record 
companies compensation for 
estimated losses through domestic 
taping. Because it does not wish to 
endanger or complicate its 
discussions with the Department of 
Trade the BPI has confined itself to 
"No comment now". 

Pattinson's assertions are, briefly, 
that home taping cannot be as 
widespread as the industry claims, 

because there is "no evidence" of 
blank tape sales increasing while pre- 
recorded sales went down; that the 
BPI's figure of £75 million lost 
annually through home taping is 
"absolutely hypothetical. . . money 
that was never spent and there is no 
way of knowing if it ever would have 
been"; that imposing a levy would 
penalise those who do not tape 
records, and if the levy were on 
blank tape it would not help — as 
"the total value of the blank tape 
market in the UK is less than half the 
BPI figure for losses". 

Pattinson stresses that he wants 
the industry to flourish, and would 
never encourage people 'o break the 
law, but adds: "There is no point in 
the industry getting upset because it 
is having a hard lime right now." 
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Dolly Parton: Heartbreaker 

A great new album from Dolly Parton-backed 
by press advertising, and a tour later this year. 
Album: PL 12797. Cassette: PK12797. VB jn 
Telephone orders: 021-525 3000. | mB-iW m | 
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Rediffusion 

flies into 

pop field 
REDIFFUSION RECORDS' 
international music manager Ron 
Smith (previously managing director 
of Peerless Music) has signed a 
pressing and distribution agreement 
with the Flight label. 

Started by Brian Smith who 
previously had a production deal 
with Warner Brothers, the first 
release from Flight will be by 27- 
year-old East Anglian 
singer/songwriter Robert Rigby, 
whose debut single features the 
Victor Young/Eddie Heymer 
standard, Blue Star, backed with his 
own The Man I Was Gonna Be 
(Flight ETA I). An album is 
scheduled for October. Also due for 
release is an LP by the Reading Girls 
Choir, The Girls Sing The Boys, 
which will feature pop standards. 

Robert Rigby has already had 
BBC In Concert and A nglia TV 
shows devoted to his music, and 
according to Ron Smith, his 
considerable East Anglian 
popularity will be used as a base, 
helped by local radio, TV, and 
dealer promotion. Smith said this 
was part of Rediffusion's new pop 
orientation. 

MARKETING NEWS 
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Three more 

companies 

put up prices 

PYE, DJM and Virgin have all 
announced price increases. 
PYE IS pegging the price of two 
particular albums, although all 
other RRPs for its range of records 
and (apes are going up. Thank 
God Its Friday (TGIF 100) is being 
held at £6.99, and the Brotherhood 
of Man album B for Brotherhood 
stays at £3.75 until the end of 
September "so as not to cause any 
consumer confusion during the 
promotion campaign". 

Twelve inch singles rise from 
99p to £1.20. Seven-inch 45s go 
from 80p to 90p; full-price albums 
from £3.75 to £4.15; dc luxe LPs 
from £4.05 to £4.50 — and full 
price cassettes and cartridges make 
the same increase; and Golden 
Hour budget LPs rise from £2.35 
to £2.50. 

DJM has announced increases in 
dealer and retail prices to take 
effect from October 1. 

Mid price albums, double 
albums, cassettes and cartridges 
arc not affected. Singles rise from 
80p RRP to 85p and EPs from 
£0.99 to £1.99. Full price double 

albums cassettes and cartridges go 
from £5.75 to £5.99; Special 
albums cassettes and cartridges 
from £4.29 to £4.49 and Full Price 
(DJF) from £3.99 to £4.29. 

Virgin is raising its prices from 
September 1. A spokesman said, 
"Virgin, like everybody else these 
days, is raising its prices. The 
reasons are rising costs and an 
overwhelming desire to copy our 
competitors." The only items not 
affected in these changes are mid- 
price LPs which remain at 
£2.99 RRP. While 12" maxi 
singles jumpSOp to£1.99. 

Changes in RRP, albums: Low 
Price, £2.29 to £2.59, Mid Price 
£3.89 to £4.39, Full Price £4.10 to 
£4.69, Full Price (ECM label) 
£4.59 to £4.99, Mid Price Double 
(Caroline label) £4.10 to £4.69, 
Mid Price Double (Virgin label) 
£4.29 to £4.99, full Price Double 
(Virgin label) £5.89 to £6.25. 
Singles: 7" single £0.80 to 90p, 7" 
EP£1.29 to£1.49, 12" single£0.99 
to £1.49, 12" maxi single £1.49 to 
£1.99. 
• More price increases page 4. 

Arista launches Savoy jazz in UK 
ONE OF the world's most famous 
lists of historic jazz and gospel titles 
is now to be available in the UK 
through Arista. The company has 
announced that it will launch the 
classic Savoy jazz label early next 
month. This is only the second label 
deal it has taken on; it follows within 
weeks of the first, and musically 
totally different, deal with the 
mostly new wave Zoom label. 

The Savoy launch starts with 
release of 15 double albums on 
September 8, and another 13 2LPs 
will be released in November. All 
will be imported shrink-wrapped 
from America, and will retail at the 
special price of £4.99 — close to two 
for the price of one. Savoy product 
has been available in the UK on 
import through CRD during the 
three years since Arista president 

Clive Davis bought out the highly- 
respected Savoy Record Co. Inc. 

Although Artista owned all 
copyrights and masters it is only now 
that the UK company has been able 
to take over distribution and 
marketing of that product here, and 
to launch the label properly as its 
own. 

One of the first companies 
offering a wide range of jazz 
recordings, Savoy absorbed many 
independent labels in the Forties and 
Fifties. Catalogue features much 
unissued material by such names as 
Charlie Parker, John Coltrane, 
Lester Young. Dizzy Gillespie, 
Coleman Hawkins, Errol Garner, 
Herbie Mann and the MJQ. In most 
cases the original session acetates 
still exist, and Arista has taken care 
in preparation and presentation of 
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JET RECORDS' current campaign. The Cool Selection For A Hot Month 
which ahns to give dealers, the media and local press a chance to meet the 
artFts involved rolled on to Birmingham last week for a barbecue party. 
Pictured (from'row). Robin Valk (BRMB). Jay Oliver (Beacon Radio) Brian 
Savin,mMBI Dave Price (Cold Comfort), Raymond Froggatt, Nigel Bagge 
TcZTomfoHf Zn Byron (Cold Comfort, Alan Sherwel (BBC Radio 
Birmingham). Back row: Richard Bailey (Magnum), Derek Joden (Cold 
Comfort), Tony Clarke (Magnum). 

Briefs... 
RAPED, THE group who caused 
some controversy by calling their 
previous EP Pretty Paedophiles, 
release their new single on Parole 
Records this week. Tracks are Cheap 
Night Out and Foreplay 
Playground. Packed in a full colour 
sleeve, distribution is through one- 
stops. 
RACING CARS release their third 
Chrysalis album on September 8. 
Titled Bring On The Night, it was 
produced by Jim Mason, responsible 
for the Fireball platinum album, the 

Gate Bros and Richie Furay among 
others. The LP, recorded both here 
and in Los Angeles features new 
Eagles member Tim Schmidt on 
backing vocals. 
THE RECENT split between Robert 
Gordon and Link Wray has 
produced solo albums from each for 
Private Stock. Wray's autumn 
release will be backed by a European 
tour taking in 10 to 15 dates in Great 
Britain. Gordon's Richard 
Gotterher produced album will be 
recorded in September for an early 
1979 release. Much travelled session 
guitarist Chris Spedding will feature 
on the disc. 

these releases to ensure the best 
possible sound quality, and 
impressive packaging. 

The Tandem sales force is already 
selling in the first 15 releases; 
promotion will include full-page 
advertising in jazz papers, Melody 
Maker and Black Music and 60- 
second commercials in radio jazz 
programmes. Dealers ordering a 
complete set of the LPs will be 
named in all press advertising, and 
where possible in (he ILR ads. A 
special Savoy browser will be 
available. 

The Savoy deal is of particular 
personal interest to Denis Knowles, 
who recently joined Arista UK as 
marketing director; Savoy was one 
of the first catalogues he handled on 
the Oriole/Realm label when he 
joined the business 17 years ago. 

I HAVE today received a letter 
from The Performing Right 
Society Ltd threatening High 
Court action if I do not obtain a 
licence from them without further 
delay. 

I have seen much written about 
this in Music Week from time 
to lime and it would seem to be the 
opinion of most record dealers that 
such a licence should not be 
required as we in the business add 
to the artists' royalties. This is also 
my opinion and until now I have 
ignored all requests from the 
Performing Rights Society. It 
would now seem that I can no 
longer continue to ignore them and 
I wonder if you could put me in 
touch with someone who can give 
me advice over what action I 
should now take. 

I am sure you will agree that it is 
in the interests of all dealers that I 
should resist the pressure of the 
Performing Rights Society as long 
as possible and I feel your readers 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

should be warned that they are still 
pursuing the independent dealers 
to the point of threatening High 
Court action. 

G. M. Radford, Jay's Records 
and Tapes, Fitzroy Square, 
Cambridge. 
Dealers can obtain advice on their 
legal position regarding the PRS 
from the Music Trades 
Association, 5 Denmark Street, 
London WJ (Tel: 01 856 2050). 
This advice is available to members 
or non-members of the MTA- 
Editor. 

PAGE 2 
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Stiff stays 

firm on 

prices 

STIFF RECORDS wish to make it 
clear to dealers that though 
distributed through EMI, they are 
not raising their prices. Said a Stiff 
spokesperson, "Unlike many of our 
so-called hard pressed 
contemporaries who complain 
bitterly of 'economic forces beyond 
our control', we have fell no 
compulsion to jack up our prices." 
Retail prices for Stiff product 
remain: LP SEEZ and FIST: £3.99; 
LP GET: £2.99; EP LAST: £0.99; 
singles: £0.80p. 

Further, Stiff is deleting a number 
of records: BUY 18, 19, 21, 22. 24, 
25, 26, 28; LOT 1; OFF I, 2, 3; 
LAST 4; SEEZ 1, 2, 5; FIST 1. Said 
the spokesperson, "True to our 
policy of rewarding those members 
of the public perceptive enough to 
pick up on our fine product when 
it's released, Stiff is deleting many 
of those waxings, according to them 
the dubious status of 'collectors 
items'." 

Limited quantities of these deleted 
records are available direct from 
Stiff Records at 28, Alexander 
Street, London \V2 (01-727 
9202/3/4). 

Still available through EMI ("Buy 
now before deletion"): are albums: 
Elvis Costello, My Aim Is True; Ian 
Dury, New Boots And Panties, 
Wreckless Eric LP in both 12" and 
10" form; Live Stiffs; The Mickey 
Jupp Legend; The Akron 
Compilation. Singles: What A 
Waste (Ian Dury); Whoops A Daisy 
(Humphrey Ocean); The Baby She's 
On The Street (Jona Lewie) and the 
three Devo singles, Satisfaction, Be 
Stiff and Jocko Homo/Mongoloid. 

Den liiiims 
IN LAST week's Top 60 albums 
chart the K-tel Don Williams album 
at No. 10 was wrongly titled as 
Expressions. The album is titled 
Images. A new Don Williams album 
called Expressions is released by 
Anchor this month. 

MOTOWN RE-SIGNS TO EMI 
EMI LRD has re-signed its 
licensing agreement with Motown 
Record Corporation on a long- 
term basis. 

The new deal which takes 
Motown's association with EMI 
into its 16th year, was signed in 
Los Angeles by Motown president 
Barney Ales. This comes at a time 
when the label is enjoying renewed 
British chart success. 

The Commodores are currently 
enjoying their first number one — 
and their biggest hit single — with 
Three Times A Lady, and in (he 
album charts. Natural High has 
outsold ail previous Commodores 
LPs. Also doing well are Diana 
Ross, Smokey Robinson and Rick 
James. 

Says Alan Kaupe, managing 
director LRD, "I am delighted 
that Motown's association with 
EMI is to continue. The label's 
current success in Britain, and (he 
wealth of new artists now enjoying 
American success, indicate the 
enormous depth of talent, and give 
some idea of the tremendous 
potential still to be realised." 

BARBARA THOMPSON, one of 
Britain's leading jazz musicians 
has signed a long term worldwide 
recording contract with MCA. She 
was recently chosen to represent 
jazz saxaphone at the Adolphe Sax 
Centenary and earned critical 
acclaim for her contribution to 
Andrew Lloyd Webber's 
Variations LP. Her first LP for 
MCA, released September 8, is 
titled Barbabra Thompson's 
Paraphernalia, featuring her band 
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Paraphernalia — Colin Dudman 
(keyboards), Roy Babbington 
(bass guitar) and Harold Fisher 
(percussion). A second album 
featuring her nine piece Latin- 
based band Jubiaba is released 
later in the year. 

MOTOR HE A D HAS signed to 
Bronze Records and their first 
single for the label is out now. It is 
a version of the classic Louie 
Louie, given the Motorhead 
treatment, B side is a new 
Motorhead original, Tear Ya 
Down. It is the band's first single 
for more than a year and the first 
10,000 come in a picture bag. In 
mid-September Motorhead start a 
40-date British tour and a debut 
US tour will follow in early 1979. 

IMMIGRANT, A new six member 
London based band featuring ex 
members of the Otis Waygood 
Band, Gonzales and Tapper Zukie 
has been signed to Different 
Records. Having established 
themselves in the UK reggae 
market with successful Jamaican 
product, Different is now 
additionally adopting a policy of 
signing British-based working acts 
to the label. Immigrant, who are 
managed by Nasus Enterprises are 
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DA VID ESSEX'S first single for Phonogram, Oh What A Circus, which he 
performs in the West End hit musical Evita, has also given him his first hit for 
some time. As part of the promotion for the record, he recently visited 
Phonodisc's telephone sales and distribution centre in Chad well Heath where 
he is pictured with some of the girls. 
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MAM RECORDS is being 
revitalised with new staff and new 
talent. Says md Geoffrey Everitt, 
"MAM has been in a kind of limbo 
for a year while we have been 
looking for just the right artists and 
personnel to work on those acts." 
New signings are Anglo/Australian 
band Xanadu and girl singer, Carey 
Duncan. Additions in personnel are 
Tab Martin, producer of the latest 
Goldie hit, to Head of A&R and 
creative services and Dominic de 
Sousa as assistant to Martin with 
responsibilities for UK artists liaison 
with EMI LRD. Joy Nichols 
continues to be responsible foi all 
international matters and in early 
September promotions man Brian 
Haynes joins MAM to complete the 
new look line-up. 

JULIA BARNES and Tom Sheehan 
have left the CBS press office to 
form a pop photographic agency 
called Home Service Pictures. The 
address is 23 Golden Square, 
London WI and the phone number 
is 437 831 1. They will be working on 

commissions, effective immediately, 
with Sheehan responsible for 
photography and Julia Barnes as 
representative . . . Nick Burton, 
from J Waller Thompson to co- 
ordinate Electric and Cube Records, 
covering sleeve and record 
production and also press and 
promotional activities. At JWT, 
Burton handled seven accounts 
including the Electricity Council. . . 
Hedley Leyton to managing 
director, Marksmen Music, the 
company handling Barry Mason 
Music and Barry Mason Record 
Productions. Leyton has previously 
worked at Bron Music, Polydor and 
Phonogram . . . Paddy Bcrgin from 
studio manager and general manager 
at Pebble Beach Sound Recorders to 
concentrate on the management of 
the DPs who are currently recording 
a second album for Barn . . . Roger 
Cornwall, previously with Colletts 
International, to Lugtons as field 
sales manager (Record Division). . . 
John Whyton, brother of Wally, 
who has been working on contracts 
and royalties at Stiff, has left the 
company. 

Rowley leaves 

EMI as Music 

Talk folds 
EMI HAS axed Music Talk, the 
fortnightly news magazine 
distributed to the trade. Editor Kay 
Rowley has left the company and the 
current AfTissue will be the last. 

An EMI spokesman said: "When 
Music Talk was started some three 
years ago, there was only one trade 
paper. Now there are three such 
magazines in existence, and it was 
felt that most of the material used in 
the EMI news magazine was already 
being fully covered in the trades, 
either by way of advertising or 
editorial." 

He added that Kay Rowley's job 
had been the only one affected — 
"Unfortunately we can't at the 
moment offer alternative 
employment but she has left the 
company anyway." 

He also pointed out that Music 
Talk's axing did not reflect a general 
economy cut. 

the first direct signing. A single for 
October and album for November 
arc planned. 

CHARLY RECORDS has made 
its first move into the reggae field 
by signing four-piece London 
band, Steppin' Out. An album 
plus ten-inch single can be 
expected at the end of next month. 

HEAVY PUBLICITY, the PR 
partnership run by ex-Chrysalis 
press officer Joe O'Neill, Richard 
Ogden and Annette Bickncll has 
announced the acquisition of two 
new accounts. The first is with 
Chrysalis Records for whom 
Heavy will handle PR for Racing 
Cars, Gentle Giant and Robin 
Trower — all of whom have new 
albums out now or expected soon. 
The second deal is with Marshall 
Hain, the duo on the Harvest label 
who's debut single, Dancing In 
The City went gold. 

ANCHOR HAS finalised a 
licensing deal with Hot Wax 
Productions and first product is 
singles by Kirby and Stretch. 
Kirby's Bottom Line (WAX 1) and 
Stretch's Forget The Past (WAX 
2L_ 

Ian Falfini, Anchor md, 
commented: "Anchor has had a 
long association with Clifford 
Davis and we are delighted that he 
has brought his new label to us 
which will give us further 
opportunity of working with Kirby 
and Stretch who, in the past, have 
given Anchor considerable 
international success." 

Six album 

set from 

MCA after 

MoBfy Week 

A T THE end of September. 
MCA will be releasing The 
Complete Buddy Holly, a six 
album set featuring every Holly 
recorded track and a number of 
previously unreleased radio 
interviews by the man himself 
Each LP will be separately 
packaged, and the set, which will 
retail at £13.99, is accompanied 
by a 60-page illustrated booklet 
detailing the life and career of 
Buddy Holly. 

This year, September 7 to 14 
marks the third annual Buddy 
Holly Week, a tribute to the 
artist who was tragically killed in 
a plane crash at the height of his 
success 19 years ago. 

1978's Buddy Holly Week 
starts with the British premier of 
The Buddy Holly Story, starring 
young A merican actor Gary 
Busey in the title role. Tickets for 
the event will be distributed to 
the Buddy Holly fan club and 
through competitions in the 
media. 

Said a spokesman for the 
organisers, "In the past, highlights 
of Buddy Holly Week have been 
visits by Holly's former associates; 
first his manager and producer, 
Norman Petty; and last year The 
Crickets." 

• Earlier this year, MCA's 
compilation album, Buddy 
Holly's 20 Golden Greats topped 
the album charts. 

TV for driving test LP 

SPARTAN RECORDS, the 
Wembley based wholesale unit set 
up in June this year, launches its 
first "special project" with the 
September release of a 60-minute 
driving test album. 

Backed with a two week trial 
advertising period on Southern 
TV, the album will have a striking 
sleeve featuring a ripped-ln-half 
'L' plate. The instructional album 
has been written by Gordon Cole, 
a former driving test examiner. 

Spartan director David Thomas 

told Music Week, "At £3.49, the 
album takes you through for half 
the price of a driving lesson. 1.8 
million people take the test very 
year and 1 million fail. 

"We won't have regular 
monthly releases," continued 
Thomas, "But we will be working 
on the occasional special project 
such as this." 

If the Southern campaign is 
effective, Spartan will spread it to 
other TV areas. 

FROM THE HOUSE OF 

reoie 
RECORDS 

M'eatlinti (or her 3rd 
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Chart 

albums on 

mail order 
THE EXPERIMENT in record and 
tape mail order tested by Book Club 
Associates earlier this year has 
proved so successful the company is 
moving further into records with a 
new enlarged catalogue of 143 
albums offered at discount prices. 

Called Spectrum, the mail order 
service is operated by W.H. Smith 
and Doubleday and its new 
catalogue includes several current 
chart albums including Abba The 
Album (at £3.69), Kate Bush's The 
Kick Inside (£3.75), Saturday Night 
Fever (£5.30) and War Of The 
Worlds (£6.29). 

Among record companies who 
have provided product are CBS. 
Decca, EMI, Phonogram, RCA and 
WEA. Spectrum's audio manager 
Tony Burke says that they have been 
most encouraged by the success of 
their record operation and arc now 
looking at "other spheres" of the 
market with the possibility of 
moving into a record club and they 
are also investigating using TV 
advertising. 

Burke is reluctant to reveal sales 
figures — or even his potential 
number of customers reached 
through the Book Club members — 
and he is at pains to make it dear 
that he sees their function as 
expanding the market rather than 
taking business away from dealers. 

O'Hara tour 

in October 
MARY O'HARA is lo undertake a 
22-date UK tour shortly after the 
release of her second Chrysalis 
album Music Speaks Louder Than 
Words (CHR 1194) in October. She 
is also booked to headline a one- 
week season at the London 
Palladium in November. 

The Irish-born singer who gave 
up show business to become a nun 
and then made a sensational 
comeback on the Russell Marty 
Show followed by a sell-out Royal 
Festival Halt concert ten months 
ago, is also to record her own 
series of radio shows for BBC 
Radio 2 which will be transmitted 
late November/early December. 

Her new album is her f irst 
studio-recorded album in over 17 
years. Her tour will visit Glasgow, 
Edinburgh, Newcastle, Stock port, 
Coventry, Southend, Coventry, 
Eastbourne, A Ideburgh, Malvern, 
Liverpool. Sheffield, Bradford, 
Bournemouth, Craw ley, Cardiff, 
Portsmouth and Oxford, starting 
on October 15 and finishing on 
December 4. 

High mark-up 

offered on film 

merchandise 
FROM PAGE 1 
entertainment personalities". The 
deal was negotiated with Ronnie 
Bennett. Factors Etc Inc.'s Glasgow- 
based European representative. 

The company will be supplying 
directly to the trade and is also 
talking with a number of record 
wholesalers. 

"We are offering Britain's record 
dealers a chance to increase their 
turnover with music-related 
products at a lime when overall 
business from records is sluggish," 
said a spokesman for Star Lines 
Marketing. "Our margins are as 
high as 60 per cent so dealers will 
benefit without having to make a 
heavy outlay," 

Star Lines Marketing operates 
from 140 Merlon Road, London, 
SW19 (01 778 4757). 
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THE PRESENTATION of a gold disc for Blondie's Plastic Letters LP was made by Chrysalis Joint chairman Chris 
Wright at the Mirandy Gallery, London — where the photographic exhibition Blondie in Camera has just opened. After 
some uncertainty the band has now confirmed its autumn tour; it will comprise five dates in England between September 
II and 17, including two nights in London. Pictured (left to right) are Frank Infanli, Nigel Harrison and Deborah Harry, 
all of Blondie, with Chris Wright, and Doug D'Arcy, Chrysalis md. 

Row over BOOST 'discount' 
CONFUSION AND some 
resentment arc evident in the trade 
after reports that EMI has given a 
special discount lo four 
wholesalers — described as 
members of BOOST, the one-stop 
traders' organisation. 

Terry Blood, of Stoke-on-Trent, 
a named member of the 
organisation said that as far as he 
was concerned BOOST did not 
exist — in any accepted sense of an 
organisation or association — so it 
could not have negotiated any 
discounts for its "members". 

However another BOOST man, 
Michael Woolfson of Clyde 
Factors, confirmed that he 
regarded his company as an 
association member and agreed: 
"EMI has come up with some sort 
of scheme for members of 
BOOST". 

It was then stressed at EMI that 
what is at issue is an incentive 
scheme — "temporary and very 
experimental" — not a change of 
EMI policy towards wholesalers. 
The discount (the size of which is 
not being disclosed by any party 
involved) has been given to four 
wholesalers whose geographical 
position, width of operation, and 
type of customer make them best 
suitable for this experimental 
scheme. EMI's firm position is 
that the scheme was evolved by 
itself, and the discount was not 
given as a result of any pressure 
from an individual or association. 

bv DAVID DALTON 
and TERR1 ANDERSON 

The four wholesalers chosen for 
the scheme are Lightning Records, 
of London; Wynd-Up of 
Manchester; Clyde Factors, of 
Glasgow; and Terry Blood 
Records. As EMI states, they do 
effectively span the country. They 
also happen to be the four 
wholesalers who in April were 
reported as having formed the 
British Organisation of One-Stop 
Traders — a pressure group 
aiming, among other things, to 
earn discounts which could be 
passed on to dealers buying from 
these one-stops. 

Blood told MW that he wanted 
to make it clear, once and for all, 
that any discounts he obtained 
from manufacturers were given 
"Because I'm Terry Blood, 
wholesaler, and for no other 
reason"; and that he does not wish 
lo be labelled a member of BOOST 
because he does not regard it as an 
organisation or association of any 
recognisable kind. 

"The four wholesalers quoted as 
involved in it did get together for a 
very loose meeting last April, and 
discussed the need for some sort of 
association to set standards for the 
wholesale trade. 

"I am still very much in favour 
of such an organisation. However, 
such an organisation doesn't yet 
exist, and as far as BOOST is 

concerned I rather feel that people 
have been making some rash 
statements. After that first, very 
informal meeting, we have had no 
real contact with each other. I have 
certainly not been informed that 1 
am receiving a discount because I 
am a BOOST member." 

Other wholesalers, while 
welcoming any relaxation in EMI's 
attitude towards discounts, are 
critical of the way in which the 
four favoured one-stops appear to 
have been selected. 

Comments have ranged from 
"If EMI is going to give discounts, 
EMI should give discounts, not 
just pick out four members of a 
club," to "Record companies 
always have favourites and it 
seems that EMI have decided 
thai the BOOST members are the 
favourites". 

Wholesalers arc understandably 
reluctant to be quoted on their 
views as they would not want to 
jeopardise their own chances of 
benefiting from an expansion of 
the EMI scheme. The scheme is 
due to be reviewed in the New 
Year, and if — as intended — it 
has helped to move EMI stock 
through the wholesalers into the 
small, or ethnic or specialist shops 
in those wholesalers' areas (shops 
which EMI knows could not 
afford to have a direct account 
with itself) it might be extended to 
other one-stops around the 
country. 

SiP^ piami changes Pye, Osptoi yp U PYF. RFrORrK' nrrtfitc in IOTI/*7« 

in Eyrosisig selection 

CHANGES IN the vetting 
procedure for the A Song For 
Europe contest are planned by the 
Music Publishers Association. 
Instead of two MPA panels, each 
ten strong, listening to -all the 
submitted songs to decide the final 
50 and then being joined by another 
10 jurors to pick the entrants for the 
Song For Europe, the MPA intends 
to form more panels of a lesser 
number of jurors each which will 
hear only a portion of songs 
submitted. 

The MPA represented by vice- 
president Ron White of EMI Music, 
council member Tony Roberts of 
Chappell, secretary Dana Josephson 
and assistant Martin Purscy met 
James Gilbert of BBC TV last 
Friday to discuss ways of improving 
the Song For Europe and Eurovision 
Song Contest events from the UK 
point of view. The possibility of an 

entrance fee mentioned in MWs. 
Eurovision feature last week (Page 
14) was among the items on the 
agenda. 

The 1979 Song For Europe 
eliminating contest will take place at 
the Royal Albert Hall on March 8, 
and the Eurovision Song Contest 
final will be staged in Jerusalem on 
March31. 

PYE RECORDS' profits in 1977/78 
continued the upward climb of the 
previous year with total profits in 
the region of £1,200,000 — 
according to the annual report and 
accounts of Associated Television 
published last week. 
©Capitol Industrics-EMI Inc., 
reports sales of S222,677,000 and net 
income of $10,006,000 for the fiscal 
year ended June 30, 1978, compared 
with sales of $209,765,000 and net 
income of $10,860,000 the previous 
year. 

US3) plans a&r team 
PLANS ARE in hand for setting up an a&r department within EMI's 
Licensed Repertoire Division. LRD chief Alan Kaupe told Music Week 
that he has been talking to several people with a view to making an a&r 
appointment, but this is unlikely to he announced before the division's 
sales conference next month. 

"We will concentrate on identifying and building genuinely new 
artists, " he said. '' We've got one or two individual artists signed already 
on a licensing basis, and Colin Burn and I are already involved in an 
entrepreneurial urea.'' 

Uptons goes 

48-hours for 

colour bags 

from PAGE 1 
picture sleeves quickly enough 
when a single begins to lake off. 

A Birmingham sleeve printing 
firm has now set up a plant 
capable of turning round repeat 
orders for two or four-colour 
picture single sleeves in under 48 
hours. James Upton Ltd, part of 
the Tinsley Robor group of 
companies (which last year printed 
over 40 million LP and single 
sleeves) has already had its new 
service used by smaller record 
companies, including Virgin and 
Private Slock. Majors such as EMI 
and Phonodisc are likely lo follow 
suit soon. 

Uptons md Lee Newbon told 
MW; "I had experience of the need 
for, and possibility of, very rapid 
turn-round of record labels when I 
was with Cassette and Record 
Services. I knew that the pochette 
single sleeve was the coming thing. 
At Uptons we worked out that we 
could do repeat orders in 48 hours 
and decided to equip for this. Our 
capacity is 300,000 so we will not 
be stretched." 

Newbon agrees with dealers that 
colour sleeves would increase the 
numbers of singles sold, and so the 
cost — about J'Ap as opposed lo 
less than 'Ap for a plain paper bag 
— would be justified. Companies 
which have used the service so far 
have absorbed the extra cost, but 
Newbon admitted that if the colour 
sleeving became the norm it would 
probably help put up prices again. 

Van sales for 

EMI imports 
THE GROWTH in importance of 
EMI Imports' business has been 
marked by the reinstatement of its 
own van sales force. At the same 
lime the growth in the Asian music 
market has been recognised by 
splitting the imports operation in 
two, with one part concentrating 
solely on Asian music. Ron Steggels, 
deputy imports manager, will head 
the international part of the 
operation, and the Asian product 
will be managed by Syeed Rahim. 

Phil Lloyd, imports manager, said 
that he had — after three years 
without any salesmen working 
specifically on imports — won 
backing from EMI directors for a 
sales force. The three van salesmen 
are headed by sales manager Mike 
Boddy, and they are looking after 
600 top accounts around the 
country. GRD and LRD reps are 
dealing with imported product as 
and when necessary in other shops. 
Lloyd said that EMI Imports was 
expanding at a good rate, and the 
reorganisation "is aimed at bringing 
turnover up to about three million 
pounds for the current year". 

EMI Imports has just completed a 
deal which Lloyd considers to be 
particularly important; exclusive 
distribution of all Walt Disney 
product in the UK. The first release, 
a Mickey Mouse Club LP based on 
the children's TV programme, is 
already being sold into the dealers. 

1 
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Thank wu iir 

TiiwJWnre ffi three 

times Mih our 

, thanks to m sell 

The Commodores 

wish to extend a thousand thanks to 

everyone who contributed to the 

almost unbelievable success of their 

single, "Three Times A Lady" 

Because it was you, the DJs, 

the wholesalers and retailers, who 

made it all happen. 

Once as Number One on both 

sides of the Atlantic simultaneously 

Tvice, as the biggest- 

selling single ever in the 

history of Motown Records. 

And third, along with their 

last hit, "Flying High" as the finest 

possible introduction to the 

Commodores' devastating album, 

"Natural High!' 

The Commodores. Reaching 

up to touch the stars. 
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MOTOWN 
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ALAN RHODES (YORK) 
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MICKY DEE (OSCARS. 1LF0RD) 

PERSONAL FEELINGS Very infectious, I like it more everytime I   , x il rao 
it a play, Infact, I started huraming this whil 
last night ! Catchy eh ? 

on ray way to a gig 

u D Q 
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Briefs... 
MOTOWN HAS released (he firsi 
single by new signing P'R"""!" 
Hook on a 12 inch, w. h 10,000 
available commercially. inc 
single, Siandin' On The Verge Of 
Ceiling Ii On (TMG 1115 and 
12TMG 1115). 

The liilc is from ihe gioups 
debm Motown album tilled 
Platinum Hook which was released 
onJunc9. 
• The six-man/one woman soui 
ouifii shares management with the 
hugely successful Commodores. 
PRIVATE STOCK is mounling a 
window display campaign lo 
protnoie Michael Zager s Lei s All 
Cham album (PULP 1042). 
Display material, including 
headline boards and mourned 
posters, are being supplied to 120 
selecied dealers covering all major 
towns and cities. This is backed up 
by a mail shot of5,000 posters and 
a double half page spread in Disco 
International. 
CHERYL LADD (EST 11808), the 
first Capitol LP from Ihe TV 
Charlie's Angel, is set for release in 
Britain on September I. Produced 

bv Gary Klein the album contains 
three songs hy Barry Mann anil 
Cynthia Weil. A single Think It 
Over (CL 16002) is already 
available. 
GREENSI-EEVES RECORDS has 
acquired the rights to release the 
first Doctor Alimantado album. 
Called Best Dressed Chicken In 
Town, it is due for release in early 
September. Catalogue number is 
GREL 1 and distribution is 
through EMI. 
/is A resuii of "tremendous 
demand". Differenl Records 
releases Sana Masagana from the 
Abyssinians LP Forward On To 
Zlon as a 12"single on A ugusi 25. 
CIMARONS' NEW single. 
Mother Earth, which was specially 
pressed in green vinyl, with yellow 
label and red bag (Ihe Rasla 
colours) has sold 5000 copies and 
now reverts to normal black vinyl. 
National Bird, the B side track will 
not be on Ihe soon-lo-be-rclcased 
LP, Maka. 
FORTY FACTORIES throughout 
ihe world have been contacted to 
assist with pressings of the Frankie 
Valli single, Grease, to cope with 
the heavy initial demand. 

SiSand promotion 

for fair ifciims 

ISLAND RECORDS has planned 
extensive promotion campaigns for 
four albums released in September: 
Systems Of Romance by Ultravox 
(ILPS 9555), Journey To Addis by 
Third World (ILPS 9554), Way Of 
The Sun by Jade Warrior (ILPS 
9552) and Summer With Monika by 
Roger McGough (ILPS 9551). All 
will be in the shops from September 
8. 

The first campaign centres around 
the Ultravox release. A single, Slow 
Motion, taken from the LP has 
already been released and a limited 
12" version in clear vinyl is also 
available. 

Included in the Systems of 
Romance campaign are; full page 
ads in trade and consumer press; 
5,000 four-colour posters featuring 
the album sleeve design, plus 100 
specially mounted posters for in 
store use; plus nationwide fly- 
posting; 1000 T-shirts; 500 point-of- 
sale display units; 6000 booklets 
featuring lyrics and the band's 
biography; 500 window displays 
starting September 25. The band will 
tour in the UK following the LP's 
release. 

The Third World campaign 
features 5000 full colour posters; 

CBS hah 

forward 

with Boston 
PROMOTION PLANS for the new 
Boston album, Don'/ Look Back 
(Epic EPC 56057), include 
nationwide window displays and 
music press advertising. In addition 
there will be T-shirts, buttons, 
posters and point-of-sale material 
available. 

CBS product manager Barry 
Humphries has arranged a special 
neon Boston logo and mobile for in- 
store use. Don't Look Back has 
already been given extensive airplay 
by deejay Alan Freeman: as with the 
first album, it was produced bv Tom 
Scholz. 

Boston's debut LP. released some 
two years ago, became the fastest- 
selling such album in US recording 
history, achieving platinum status 
within 16 weeks. 

badges, T-shirts and berets featuring 
the Third World logo; 50,000 
promotional leaflets which also 
feature the band's back catalogue; 
500 window displays. 

The campaign for Jade Warrior's 
Way Of The Sun LP includes: 
advertising in trade and consumer 
press; 2000 four-colour posters 
featuring the album sleeve design; 
500 point-of-sale units. Jade 
Warrior is also sponsoring a new 
dragster which, this autumn, will 
attempt to break the work speed 
record. 

Roger McGough presents a week 
long show at the Edinburgh Festival 
next month. The show, called 
Monika And The Sky Cormorant 
runs from September 3 to 9 and 
coincides with the release of the LP, 
Summer With Monika. The poem 
will also be published in book form 
the same week and Island is co- 
ordinating its marketing and 
promotion with the publishers, 

PHONOGRAM 

BACK UP ON 

STATUS QUO 
A FULL-scale promotional and 
marketing campaign is currently 
being laid by Phonogram for a new 
Status Quo album, If You Can't 
Stand The Heat (Vertigo 9102027), 
scheduled for October release. To 
coincide with the band's first and 
only live appearance in Britain this 
year at the Reading Festival on 
August 26, a new single. Again and 
Again (Vertigo-Quo 1) has been 
released. 

MARKETING NEWS 
EVERYWEEK 

IN 
MUSIC WEEK 

EDITED 
by 

JIM EVANS 

The DJ's early reactions to 

CLIMAX ASI-IIER 

i luwill 7'SINGLE BRO 56 ~ 12" SINGLE 12 BRO 56 

J? Marketed by LICENSED REPERTOIRE DIVISION EMI Records Ltd. 
/y V T3 Oxbridge Road, Hayes, Middlesex. Tel: (01) 7594532/4611 & 848 9811. 
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Unsigned artist £1,000 song 

contest prize 
DOUG AND CATHY Faraday arc 
a lalented couple who write and 
sing individually and as a duo. 

At the moment they're at 
Gaspers Wine Bar on Esher's High 
Street on Wednesday and 
Saturdays where they try out their 
new songs as well as giving the 
Faraday treatment to a variety of 
others' material. 

No matter how individualistic 
artists' styles may be, it helps to 
liken them to someone we know. 

The Faradays have been 
described as exponents of 
American soft rock. Doug falls 
somewhere between John Denver 
and David Gates while Cathy has a 
Carly Simon/Joni Mitchell quality. 

Doug has worked extensively in 
clubs and touring outside the UK 
since he was 13 years old. 

Cathy is a poet, attended RADA 
and plays the guitar as docs Doug. 
They both write. 

The Faradays have a catalogue 
of over 50 songs and feel they are 
ready, willing and able to make the 
grade. 
Contact through manager. Sylvan 
Mason (01) 786 3584. 

YOUR NEW song could win the 
£1,000 first prize plus a Cavan 
crystal trophy valued at £500 or one 
of the other many prizes in the total 
of £5.000 at the Cavan International 
Song Contest, held in Cavan, 
Ireland from February 12th through 
February 14, 1979. 

Closing date for entries is 
Saturday November 18, 1978. For 
details of entry. Contact: Lennon & 
Maloney, Competition Office, 
Drumelis, Cavan, Ireland. (049) 
31604 or (049) 31359. 
BRENT FORD and the Nylons is a 
name to conjure with — and a band 
too, according to press reports from 
Birmingham. Their playing of their 
individual versions of Fifties and 
Sixties rock classics is described as 
"light and with great enthusiasm". 
They tickle the funny bone as well as 
the car. Fhcy were last seen on 
Saturday on Revolver. 

Contact Brent Ford or John 
Mostyn, 122 Poplar Avenue, 
Birmingham 17.(021)429 8794. 

tipsheet 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 
Contact: 

SUE FRANCIS on 
439 9756 

or through MW 
836 1522 

ALASKA RECORDS MD John 
Schroeder is pushing the company's 
expansion plans. He is actively 
looking for the following: 

• Songs for a disco band. 
• MOR artists. 
• Songs for a band who have 

Eagles-type voices. 
° New artists and masters for 

Alaska/Black Bear labels. 
Contact: John Schroeder, 
Alaska/Black Bear Records, 12 
The Quadrangle, Cambridge 
Square, London W2. (01) 402 
4550. 

Interworld is looking for writers 

INTER WORLD MUSIC is in the 
market for new writers. The 
company began in Los Angeles in 
July 1977 five months after founder 
Mike Stewart resigned as chairman 
and president of United Artists 
Music. Now, 13 months later, a 
series of shrewd acquisitions has 
made Interworld an international 
publishing force. 

It owns offices in London and 
Amsterdam and in ever}' major 
territory. The English division 
oversees continental operations. It is 

headed by John Velasco, who was 
head of UA Music in London. 

Velasco explains: "Mike has been 
buying standard catalogues to give 
us a solid base as a standard music 
publisher. We are now using that 
base to build new writers. These new 
catalogues and the tremendous chart 
action we have been having in the 
Stales, as well as some here, have 
opened lots of doors. " 

Interworld's acquisitions include 
rights obtained in deals with Magnet 
Music; RCA 's subsidiaries Sun bury 

and Dumbar Music; CRT of 
Canada; Joe Raposo's Jonnico 
Music and the Aaron Schroeder 
group of international publishing 
firms. Their latest UK chart entry is 
Shame by Evelyn 'Champagne' 
King, in for 15 weeks. 

Ariola and Interworld are related 
in that they are both owned by 
Bertlesmann, the giant German 
media conglomerate. 
Contact: John Velasco, Interworld 
Music, 15 Berkeley Street, London 
Wl. (01) 4913401. 

Looking for 

a Response? 
IF YOU'VF, been mrncd down 
by n major record company Ihcre 
might be hope for you at 
Response Records. 

Says its owner and ehtel 
executive Mike Clare, "I'm 
always looking for people with 
extremely interesting ideas I can 
work on, the sort of things a 
major record company would 
turn down as it would not make a 
number one single." 

Clare's three year old specialty 
label has had its biggest success 
with Jack Hargreaves 'Out of 
Town' with four albums. 

Says Clare, "We have various 
projects in the MOR field. Latest 
is a kids' album of original 
stories written and spoken by 
Lucy Vernon. Another concept 
album involves a railway, one 
features a classical guitarist and 
another an organist." 
Contact: Mike Clare, Response 
Records, 3 Dennis Road, East 
Molesey, Surrey. 9793875. 

Interworld's John Velasco 

if you 

want to 

break new 

ground... 

CHRIS PEERS' Crossover 
company offers selected European 
and American artists the 
opportunity to cross over into the 
UK market. 

Peers has formed his own 
company after some seven years 
with Polygram during which he 
helped to break a number of foreign 
artists here. He planned the launch 
of Demis Roussos, he introduced 
French star Alan Slyvell to British 
audiences, brought in the New York 
Dolls to the Rainbow Room at 
Bibas, arranged Bert Kampfaerfs 
first ever live appearance at the 
Royal Albert Hall. 

Now Peers is offering his talents 
to foreign acts who are anxious to 
break into Britain. 

"For continental artists I might 
begin as / did my a&r capacity — 
pulling them together with the right 
producer," says Peers. "If I feel 
they have potential to cross over to 
the English speaking market I would 
not try to change their music but 
tailor it and use the ingredients that 
made them successful in their own 
market. Americans tend to 
concentrate on a specific market or 
field. We must find where that 
market is here. " Peers also writes 
jingles. 
Contact: Chris Peers, Crossover, 
155-157 Oxford Street, London, Wl 
(01-437-8911; or 352 7266 for the 
jingle). 
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