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Industry 'miiiii 

middle market' 

the track 

by JIM EVANS 
IN AN attack on the record industry 
as a whole for "failing to deliver the 
goods or alternatively communicate 
their existence". United Artists' 
marketing manager Howard Berman 
told the company's sales conference 
at Turnbcrry this week that the 
decline of album sales cannot be 
blamed only on home taping. 

Berman accused the industry of 
not catering adequately for the 
massive market made up of young 
adults from the post war baby boom 
who may not be rock fans. 

"This middle section of the 
market has changed more than any 
other section, but by and large it is 

w 

HOWARD BERMAN: (he industry 
is not catering for the new middle 
market young adult. 

Import firm 

names smms 

of tapes 
AN IMPORT company accused of 
dealing in alleged counterfeit tapes 
agreed in the High Court last week 
to hand over documents which will 
reveal their sources of supplies of 
alleged fake tapes. 

The defendants, Scarlet Bond 
Records Ltd, had earlier foiled to 
comply with a court "search and 
seize" order granted to 29 record 
companies, via the BP1, last June. 
They had refused to allow 
documents or a number of cassettes 
suspected of being counterfeited to 
be removed. 

Counsel for the BPI told Mr 
Justice Browne- Wilkinson last week 
that the defendants had now agreed 
to hand over all relevant 
documents which were in their 
possession — the names and 
addresses of customers and 
suppliers of alleged suspect tapes 
and a number of cassettes for 
testing — by Monday of this week. 

The defendants had denied 
failing to comply with the search 
and seize order. They are a/so 
contesting the record companies' 
allegations of breach of copyright, 
a trade-mark infringement and 
passing off. 

still being bombarded with what is 
horribly termed 'middle-of-the- 
road' music by the record companies 
who seem singularly unaware that 
this market has so changed," said 
Berman. 

"If it is not obsolete m-o-r it is 
bland Europop which is being 
churned out, which certainly isn't 
doing an awful amount for album 
sales. In the States they call the 
music for this new middle market 
'album oriented rock' which seems 
as crass a description and even more 
meaningless than m-o-r. 

"But it does at least represent an 
awareness of a massive slice of the 
album market being made up of 
people who, while they might not 
relate totally to the excesses of 
contemporary rock, certainly don't 
relate to the same easy listening 
sounds which have previously 
dominated this area. 

"As soon as record companies, 
and equally important the radio 
station programmers, cater 
adequately for this market the better 
for the industry as a whole." 

Berman went on to tell UA's 
salesmen that they could look 
confidently to the year ahead 
because of the company's "all round 
repertoire base" and specified new 
product from Slim Whitman, Gerry 
Raffcrty, Crystal Gale, Kenny 
Rogers, The Stranglers, The 
Buzzcocks, 999 and The Boy 
Friends. 

Buckleigh 

details EMI 

ORi restafflie 
by TERRI ANDERSON 

THE RESULTS of "a very long and 
hard look at our organisation" were 
unveiled by EMI Group Repertoire 
Division md Bob Mercer who said 
that the executive reshuffle, 
appointments to newly-created 
senior positions, and radical changes 
in the group pop department, are 
intended to operate for the long 
term. 

Peter Buckleigh, GRD pop 
TO PAGE 4 

by DAVID DA ETON 
A WHISTLE-STOP tour by 
private train is the mah: feature of a 
promotion campaign by Stiff to put 
across its product to the dealer and 
the media this autumn. 

A l a reported cost of £40,000 Stiff 
is hiring the train from British Rail 
to follow five of its artists to each 
venue on an extensive concert tour 
which starts in Bristol on October 10 
and runs through to November 19. 
The five artists, who will travel as 
far north as Wick in Scotland and 
south to the West Country, are 
Wreckless Eric, Rachel Sweet, Lene 

Lovich, Micky Jupp and Jo no 
Lewie. 

British Rail is expected to place its 
own promotional weight behind the 
event. As the. train pulls in to the 
local station on the day of each 
concert, dealers and local media 
people will be invited aboard the 
train to view the extensive display 
material on Stiff product and to 
meet Stiff representatives. 

Stiff will undertake a 
comprehensive pre-publicity 
campaign to back the tour and make 
dealers aware of the trains arrival. 
This will include station posters. 

CHART 

ACTION 
A VERY sluggish chart with only 
two in the 20 making any 
appreciable movement upwards 
— Hi Tension's British 
Hustle/Peace On Earth (9) and 
Andy Gibb's An Everlasting 
Love (10). Best movers otherwise 
are Dooleys' A Rose Has To Die 
(62 to 28), Ain't We Funkin' 
Now by Brothers Johnson (71 to 
54), Ruby Winters' I Won't 
Mention It Again (60 to 45) and 
Exile's Kiss You All Over (33 to 
19). Pye has the week's most 
startling new entry at No. 50 with 
Hyida Baker and Arthur Mullard 
singing You're The One That I 
Want. Seven other new entries. 

Pye punches home IP message 
by CHRIS WHITE 

THE NEXT few months will see Pye 
moving more into the contemporary 
music market, Peter Prince, director 
of a&r, told the annual sales 
conference on Friday. Prince's 
comments reflected the general 
message of the event which was that 
the company must improve on 
album sales. 

Unveiling a schedule of album 
releases which includes titles from 
The Fabulous Poodles, new-signing 
The Enid, The Real Thing, and 
Brian and Michael, Prince claimed: 
"We are moving more into the 
contemporary market — we have a 
new marketing direction, headed by 
a new marketing director Gary 
Luddington. In the future we shall 
be putting more concentration, 
effort and forward thinking into 

contemporary acts." 
Earlier, Pye chairman Louis 

Benjamin had also stressed the 
company's intention to improve on 
album sales. He said that there had 
been an unhappy repeated theme at 
previous conventions in regard to 
the lack of album success. "In this 
regard (his particular convention is 
the most important one we have had 
in many years. Backroom work has 
already taken place to change the 
situation, and it is essential for you 
to carry out your end of the deal and 
in selling the product we give to 
you," he told the sales force. 

Deputy head of a&r Mike Everett 
described the new Fabulous Poodles 
album, Unsuitable, as Pye's most 
important product for a long lime. 
The band, he said, had been recently 
signed to a management deal by 

Brian Lane whose only other clients 
were Yes and Rick Wakeman. "No 
record company can make a 
complete success of it without first 
class management and agency, and 
that is what we have in this case. The 
Fabulous Poodles will also be 
louring both here and in Europe as 
support act to Meat Loaf while also 
headlining their own tour between 
September and December." 

Everett also affirmed in his belief 
in The Enid, who previously 
recorded for EMI International. He 
pointed out that the band had done 
many sell-out concerts including the 
Rainbow Theatre and Victoria 
Palace. 

Everett outlined recording plans 
for other Pye artists, Georgie Fame, 
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BPI, MTAjoin Tour 

THE TWO leading music trade 
organisations — the BPI 
representing record companies and 
the MTA representing retailers — 
are joining MH^s Dealer Tour, 

Representatives of both 
organisations will be at all eight 
venues to disseminate information 
about their work and to answer 
dealer questions and problems. 

The British Market Research 
Bureau, compilers of the Music 
Week charts, will also be 
represented on the tour. 

• There is still lime for dealers to 
nominate themselves for the 
Dealers Of The Year competition 
which will be judged in all eight 

areas that the tour visits. Each 
prizewinner will win a long 
weekend for two in the south of 
France next January (19 to 21) as 
guests of Music Week at Midem. 

• Revised dates for the Dealer 
Tour arc now as follows: 
Southampton, Polygon Hotel, 
September 13; Glasgow; Royal 
Stuart Hotel, September 20; 
Birmingham, Grand Hotel, 
September 25; Liverpool, Adelphi 
Hotel, September 27; Newcastle, 
Centre Hotel, October 2; Sheffield, 
Hallam Tower Hotel, October 4; 
Bristol, Holiday Inn, October 9; 
and London, Kensington Town 
Hall. October 16. 
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Different is 

different 

over prices 
DESPITK THE current general 
round of record retail price rises. 
Different Records is to maintain 
its rrp's over the next six 
months. Prices are: 7" singles, 
80p: 12" singlesi £2.00; albums 
scries L, £3.50;albuins scries A 
£4.10. 

Different has a very full 
schedule up until the end of this 
year. September product 
includes albums by Max Romeo, 
Pablo Moses, Mabrak and Earth 
and Stone plus singles from the 
Abbysinians and Earth and 
Stone. 

£750,000 autumn 

spend by Ronco 
  ...... . • u ...ir \ /iw i nrt ryidilah. 7 

News in brief. . . 
A RECTANGULAR single pressed 
in chocolaie brown vinyl is the 
marketing ploy being used by Jet 
Records for Rollin* On by Cirrus. It 
is the theme song used in the 
television commercials for "a well- 
known chocolate bar" — Yorkie. 
The song has been recorded for Jet 
b> the same team responsible for the 
commercial. Rcleaste date is 
Sepiembct 8. 

Rod Stewart sued 
ROD STEWART is being sued in 
the High Court by session drummer 
Mike Waller who claims he has not 
been paid in full for work done on 
Stewart's album. Smilcr. 

In a writ issued against Mr 
Stewart, Rollgrcen Ltd and Mr 
Milton Marks, a director and 
shareholder in Rollgrcen, Mr Waller 
is claiming £6.000 alleged to be due 
to him tinder an agreement made in 
September 1974 to pay him a total of 
£12.000. 

The action, which is being 
contested, appears in the current list 
of cases to be heard in the Queen's 
Bench Division of the High Court. 

RONCO WILL be spending in 
excess of £750.000 on television 
advertising this autumn for eight 
albums including a Kinks 20 Golden 
Greats and a Max Bygravcs album 
which tics in with his new 12-week 
national 1TV series. 

The Kinks kick off the campaign 
nationally on TV on September 20 
with The Kinks 20 Golden Greats 
(RPL 2031) which includes Lola, 
Waterloo Sunset, You Really Got 
Me and Sunny Afternoon. 

Max Bygraves' Ling Along A Max 
(RPL 2033) features 20 songs which 
he will be singing in his networked 
Thames TV series of the same name 
starting this Wednesday (6). Tracks 
include Back In My Childhood 
Days, Whispering Crass. Consider 

Yourself, My Way and Delilah. 1 his 
gets national advertising starting 
October 4. 

Also being screened nattonally 
will be advertisements lor 
Everybody Dance, a compilation ol^ 
disco hits, starting October 18; The 
Kings And Queens Of Disco, 
described as a "rock concept 
album" starting November 15; and 
two four-volume classical boxed 
sets, Classical Gold Volumes 1 and 2 
starting November 29. 

Ronco will also be going on 
Scottish television for Black Joy, the 
original film soundtrack coinciding 
with the release of the film on 
October 8; and on Trident only for 
Boogie Nights, a disco album, 
starting November 22. 

A NEW centre where youna 
musicians will be coached by leading 
conductors and performers is to 
open in London in September next 
year. The National Centre for 
Orchestral Studies at University of 
London Goldsmith's College will 
bring together budding players and 
the major names in the world of 
music. The idea is that those well 
established in the profession will 
guide and inspire the newcomers. 

THE TROGGS re-appear on record 
on the Cambridge-based 
independent Raw label in October. 
A new single coupling Just A Little 
Too Much with The Troggs Tapes 
(RAW 25) is set for October 20 
release. On the same day, one of the 
foremost Liverpool bands from the 
Mersey Beat boom days, Eaton's 
Flamingoes rc-appcar with n new- 
single, Bring It On Home To Me 
(RAW 27). The band is also among 
six groups featured on the Raw- 
album, Mersey Survivors (RWLP 
104) released October 27. 

Beggars can't be choosers 

" BEGGAR'S BANQUET Record Shops who have been discounting new release 
albums for three months at £2.99 have put them up to £3.75 due to increased 
costs from all the major record companies. 
' Nick Austin, Beggar's Banquet director, commenting on the scheme said, 
"To date, we are very pleased with the results. Sales of back catalogues are 
consistent and the increase in volume of second hand sales far exceeds that 
necessary to maintain profit margins. Our second hand sales, by effectively 
subsidising new releases, give the customers a better deal and enable us to 
compete with big buying organisations, where it would otherwise be 
impossible." 

REFER TOIRE FROM the Nashville 
country label Con Brio will be 
appearing here through Larry Page's 
Rampage Records following a deal 
concluded by Page in Nashville 
recently with Con Brio managing 
director Billy Walker. 

First release is Don't Make 
Promises You Can't Keep by Don 
King on September 16, followed by a 
King album in October. The product 
will be issued on the Rampage label 
with a logo credit to Con Brio. 

Page signed Australian-born 
singer Julie Midnight to Rampage 
during his American visit, and 
recorded here in New York for UK 
release later this year. 

Johnny Pearson's Rampage single 
of his title theme for A11 Creatures 
Great And Small is being made 
available in a special colour bag to 
coincide with the return of the BBC 
.'.TV scries. 

LATEST BATCH of releases from 
Dublin label Mulligan through 
Charmdalc in the UK includes Matt 
Molloy (LUN 004), Mick Hanley's 
Kiss In The Morning Early (LUN 
005) and Jimmy Crowicy's The Boys 
Of Fair Hill (LUN 014). 

LUG TONS IS distributing product 
from Ikon, a new specialist label 
covering Russian and Finnish 
orthodox church music. Five albums 
are already available with a retail tag 
of £3.49, with one at £3.89. Each 
disc is apparently carefully examined 
by the producer before despatch to 
ensure mint condition. 

V 
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New bSood 

needed for 

Eurovision 
Might I be allowed some 
observations on the proposed 
changes in the vetting procedure for 
the Song for Europe contest (MW, 
August 26). 

Firstly, any proposal to limit the 
number of entrants (by imposing 
entry fees or whatever), is a step in 
the wrong direction. If the final 
selection of songs every year, is 
indeed the "cream of the crop", 
then it is clear that what is needed is 
a bigger crop. 

Secondly, why not make the 
contest more open? In Ireland, 
Radio Telefis Eireann invites every 
songwriter (amateur or 
professional), to enter a song . . . 
there arc no restrictions on entry . . . 
no entry fees . . . and RTE gives a 
lot of publicity to the contest for 
several weeks before the closing 
date. 

The Irish market is very much 
smaller than the British needless to 
say . . . there are hardly any 
professional songwriters over here 
(apart from a few very welcome tax 
exiles!) . . . and RTE manages on a 
budget which might keep the BBC in 
carbon paper. . . and yet, dare I say 
it, Ireland's track record in the 
Eurovision has not been all that 
inferior! 

It is often said that top 
songwriters will not compete in song 
contests against amateurs (though 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The, 
Editor, Music Week, 40 Long 
Acre, London WC2 

Tony Hatch is a finalist in Castlebar 
this year, and they don't come much 
bigger than him), but then I have not 
noticed too many Top 10 writers 
fighting for the honour of 
representing Britain in Europe up to 
this. New blood is needed if Britain 
is to win the Eurovision. James D. 
Liddanc, International Songwriters 
Association, Limerick, Ireland. 

Calamitv the Cow 
In your August I9ih issue, you 
commented on the BBC Nationwide 
programme Three dates with 
Genesis and mentioned that a clip 
Calamity The Cow (featuring Phil 
Collins) was dredged from the 
archives . . . not so, the film is still 
being shown all over the country to 
kids and is very popular indeed. 

1 agree with your comments about 
the inane questions, but must say 
how very much I enjoyed the 
performances as a whole. The shot 
of the crowds at K neb worth was 
fascinating, and I hope that Beeb 
will repeat the programme at a later 
date. Maggie Parker, Press & Public 
Relations Secretary, Children's Film 
Foundation, Great Portland Street, 
London VV1. 

'Don't Look Back 

from Boston 

Order from CBS Order Desk. Tel: 01-960 2155 CBS Distribution Centre, Barlby Road, London W10 
Recorc 
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LONDON BAND SORE THROAT 
has signed to Albion Records. Their 
first single, Zombie Rock (ION 3) is 
released September 8. Sore Throat 
has been playing together for three 
years and recently appeared on 
London Weekend TV. 
DJM RECORDS has hired 
Shaboodle promotions to handle 
promotion for Melanic Harold 
(formerly Joanna CarlinJ's new 
single, Let's Spend The Night 
Together (DJS 10876). The single 
was recorded with Gerry Rafferty's 
band and produced by Hugh 
Murphy of Baker Street fame. 
BERNIE TORME has signed to 
Monster Productions, a division of 
Jet Records and a single is scheduled 
for October release. 

ROD A RGENT has signed a long-term recording contract with MCA Records 
for the world except Canada and the USA. His first ever solo album is set for 
release in November. The LP, as yet untitled, was produced by Robin Lumley 
and all the tracks were written by Argent who is also responsible for all vocals 
and keyboards. 

Other musicians featured include Phi! Collins (Genesis;, Morris Pert (Brand 
X), A Iphonso Johnson, dive C ha man, Gary Moore (Thin Lizzy) and Jack 
Lancaster. A track from the album, Home, will he released as a single on 
September 22, 

Pictured left to right are Stuart Watson MCA marketing manager; Tony 
Smith, Rod Argent's manager; Rod Argent and Roy Featherslone, managing 
director MCA Records. 

PhoMiram 

like pissh 
TO ACCOMPANY the release of 
the new Wcc album, Bloody 
Tourists (Mercury 9102 303) on 
September 15, Phonogram is 
planning a widespread advertising 
campaign. 

Press advertising has been booked 
in Music Week, Radio & Record 
News, NME, Melody Maker, 
Sounds, Record Mirror and Time 
Our. 

National press advertising 
includes ads in the Sunday Times, 
Daily Mirror, London Evening 

CHARISMA IS putting together a 
joint marketing campaign to 
support Brand X and Peter Hammill 
who are touring together later in 
September and both have new 
releases scheduled on the label. 

The Brand X album Masques is 
released on September 8 followed by 
the release of Hammill's The Future 
Now and the tour starts in Bristol on 
September 22 and finishes at the 
Rainbow in London on October 1. A 
full page ad in Music Week will 
combine the two artists who will be 
featured in individual page ads in 
Sounds, MM and NME. 

60 x 40 posters will be placed at 
350 selected London underground 
sites and the poster will be run on 
and used as part of a flyposting 

Chrysalis dealer prize 
A DEALER competition with a first prize of a weekend in Ireland is 
part of the promotion campaign for the new Man1 O'Hara album, 
Music Speaks Louder Than Words, Chrysalis CHR 1194. Another 
competition with a similar first prize is open to the first 50,000 
customers who buy (he album— entry forms will be inside the sleeves. 
Advertising, starting September 10 will be in the Sunday Times, 
Guardian, Observer, Daily Record, Daily Mail and Daily Mirror and 
there will be an extensive instore display campaign. Mary will also 
undertake a promotional tour of Glasgow, Edinburgh, Manchester 
and Liverpool with a possibility of personal appearances at stores. 

Standard and a wide selection of 
leading provincial papers. 

The heavy concentration of 
advertising will be in the London 
area with London Transport 
underground and buses carrying the 
ads in September and October and 
space has been arranged on the S wiss 
Centre Newscaster in Leicester 
Square in mid-September for a 
period of ten days. 

Nationwide window displays will 
feature posters based on the album 
cover theme plus a new Wcc logo on 
mirrored board. 

campaign in London and at the 
provincial concert venues. A 
reduction of the poster will be used 
as a leaflet to be used at concerts and 
a dealer leaflet will be sent through 
the Phonogram mail out. 

Local radio spots will be taken 
leading up to concert dates. 

CHRYSALIS RELEASES the first 
ever live album from Jethro Tull on 
September 29. Bursting Out, a 
double album set, was recorded 
during the band's recent European 
tour, has 18 songs and a playing time 

of over one-and-a-half hours. 
Tracks include Thick As A Brick, 
Aqualing and Songs From The 
Wood. 

BEGGARS BANQUET is offering 
dealers the chance to obtain what the 
company describes as "completely 
obscene" display cards for the Ivor 
Biggun single The Winker's Song. 
The design is taken from the single's 
original picture sleeve and the cards, 
which EMI refused to distribute, 
hang from the ceiling or display 
racks. 

CHIS WICK RECORDS' first single 
released through EMI is The 
Bishops' recording of the old 
Strangeloves' hit, I Want Candy. 
Trade and consumer advertising is 
being taken around the September 
15 release date with stock available 
from EMI from Monday 11. First 
10,000 copies will be pressed in 6" 
form; first 5000 of the 7" form will 
also be in a picture bag and a limited 
edition in 10" form is being pressed 
for radio and disco promotion. 

Holiday A /bum by Radio Stars — 
the first Chiswick LP release 
through EMI LRD — is being 
backed by a strong advertising 
campaign over four weeks — trade 
and consumer press ads, 5000 full 
colour album posters and 5000 full 
colour tour posters. 

PHONOGRAM is mounting a 
campaign to back the follow up 
single to Lindisfarne's Run For 
Home which is now silver. Juke Box 
Gypsy (Mercury 6007 187) is set for 
a September 8 release and the first 
15,000 will be supplied in a colour 
bag. Phonogram is making a free 
offer to dealers of what it calls "the 
official vinyl sticker". 

iMaf quits 

to run 

Clierrf Red 

IAN McNAY, general manager 
of Magnet Records for the past 
eighteen months has resigned to 
run the recently formed Cherry 
Red Records label. He takes 
over as majority shareholder 
and director of (he label from 
September 1. Before joining 
Magnet, McNay was financial 
controller of Arista Records for 
three years. 

Product scheduled for Cherry Red 
includes a new single by The Tights 
— a double A side titled Howard 
Hughes and China's Eternal, 
scheduled for September 22 release. 
First album will be by Morgan 
Fisher for October release. All 
Cherry Red product will be 
distributed by Spartan Records. 

CHANGES AT Charisma: Peter 
Mills from Senior accountant to 
financial controller and company 
secretary. . . Roger Le-Haye's from 
royalties department to administer 
Charisma Music Publishing Ltd . . . 
Andrew Sheehan to head of special 
projects . . . Rosalind Bea to 
assistant to Mick Watts, marketing. 

Timothy Sharratt from area 
sales manager for EMI to national 
sales manager Simon's Records 
where Maureen Preen joins as 
personal assistant to the managing 
director . . . Journalist Geoffrey 
Talbott becomes manager of BBC 
Radio Newcastle . . . Tim 
Bradshaw, new business manager at 
Border TV, becomes Tony Logic's 
right hand man at Radio 
Luxembourg in the newly created 
position of sales controller. . . Bina 
Walde to Criminal Records as sales 
manager, previous marketing 
manager and production manager at 
Virgin Records . . . Marco Bignotti 
to director and general manager 
EMIAL Record Company of Greece 
SA, EMI's music repertoire and 
marketing company in Athens. He 
succeeds Basil Toumbakaris who has 
retired ... Ian Reid to promotion 
manager, Famous ChappelL 
working on all aspects of 
promotion, liaison with Paramount 
Pictures, and reporting to general 

i 
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manager Ivan Chandler, whom he 
will assist in working with contract 
writers and placing their material. 
Reid, was formerly DJM sales 
manager,.. 

Shaboodle 

adds three 

to expand 

THE YEAR-OLD Shaboodle 
Promotions company, formed 
by Trisha O'Kcefe and Nancy 
Steel has been joined by 
Bernadette Shannon, as a third 
director, responsible for dealing 
with national, trade and regional 
press. She also maintains an 
interest in S ha boo die's 
management and publishing 
activities. Yvonne Marvill, 
formerly disco promotions 
manager for Phonogram has 
joined the company to expand its 
promotional work into that area, 
servicing 500 discos in the UK, 
and also taking some 
responsibility for commercial 
radio and TV promotions. Kevin 
Lynes, formerly London area 
plugger for WEA has also joined 
the staff to look after London 
and regional radio and tv 
promotion. 

NUN promotions 
TONY BRADMAN is promoted 
from sub editor to chief sub editor 
of Music Week. Bradman has been 
with MW for over a year and 
previously worked on Record Mirror 
and HiFi Weekly. 

ANDREW BRAIN is promoted 
from advertisement salesman to 
assistant advertisement manager. 
Brain has been with MW for three 
months and was previously with Hi 
Fi Buyer's Guide and Hi Fi Weekly. 

Feelgoods Solid for the 
lynchpin Senders masses 
in debut promise on Virgin 
album deliver V2105 
Sensation -ance 
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SHOPPERS IN London's Oxford Street were left in doubt as to Who They Were after seeing Potydor's window display 
at the HMV record shop for the Who's current album and single, Who Arc You. 
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GRD targets 

£18m next year 

FROM PAGE 1 
marketing general manager, detailed 
the reorganisation: existing 
marketing and press departments are 
dismantled, and so, to a certain 
extent, is the pop promotion 
department, while EMI, Harvest 
and Parlophone repertoire is divided 
Into three distinct product groups 
handled by separate marketing, 
press, and radio promotion staff and 
headed by three newly-appointed 
general managers. Each of the three 
is to have direct responsibility for 
developing existing repertoire and 
breaking new acts which come under 
their control. 

The new general managers are Ian 
Groves, for EMI; John Cavanagh 
for Harvest; Geoff Kcmpin, GRD 
International. The last product 
group, Buckleigh emphasised, 
involves "a type of repertoire and 
not just acts from overseas". 

Also reporting to Buckleigh will 
be Geoff Atherton, GRD pop 
national promotion manager, who 
handles all tv promotion for the 
three groups, and supervises the 
activities of the regional promotion 
department and the disco promotion 
department. _ Capitol general 
manager David Munns continues to 
operate his repertoire dcparlment as 
before, also reporting to Buckleigh. 
So, from now on. will Anne Ellis- 
Robinson, GRD pop production 
manager. 

Pointing out that the new 
executives and their teams 

represented moves in EMI's 
retaliation against "US giants who 
have threatened to topple EMI in the 
UK and other parts of the world", 
Buckleigh reminded the conference 
that the Group Pop Repertoire 
Division "aims to sell about £18 
million worth of product" in the 
coming year, and so, although just 
one division of EMI Records, it is 
bigger than most independent record 
companies. 

• 5/1LES TEAM changes were 
announced by Peter Hulm, GRD 
general sales manager; foremost was 
the addition of Judd Blackburn, 
former sales and marketing director 
of Record Merchandisers, to the 
position of national sales controller 
for the GRD salesmen. 

Dave Symondson has been made 
national multiples controller, 
responsible for all major multiples 
and the growing number of small 
regional wholesaler/distributors; 
Eric Smith, formerly Southern 
regional sales manager becomes 
sales administration manager; and 
Jimmy Parminter, national sales 
manager, is to take on responsibility 
for special sales projects, and the 
classical sales team. 

After one year in operation the 
GRD sales team was adjudged by 
Hulm "one of the most progressive 
in the country" and the new 
appointments within it were a 
reaction to "an increasingly 
competitive market place' \ 

Busby points 

to more s.o.r. 
INCREASED DISCOUNTING and 
sale or return look like becoming 
more a part of our business, warned 
Cliff Busby, United Artists 
managing director at the company s 
annual conference. 

"The competition is going to get 
fiercer and unfortunately the market 
is becoming more Americanised," 
said Busby. But he added that UA is 
determined to increase its market 
share and "get beyond the barrier of 
small companies and establish 
ourselves firmly among the leading 
companies of the record business 

He stressed the need to shift 
catalogue sales and at the same time 
build further new catalogue 
material. "What we have done with 
the Blue Note jazz label we can do 
with our more popular material," he 
said. 

BEATLES LP TV DATES 
TV ADVERTISING details for the 
Beatles red and blue vinyl albums — 
The Beatles 1962-1966 (PCS PR 717) 
and The Beatles 1967-1970 (PCSPB 
718) — were announced at the 
conference: two four-day campaigns 
around the September 29 release 
date in the LWT, Midland, 
Granada, Trident, Harlech and 
Westward areas. 

The Marshall Haiti LP Free Ride 
(SHSP 4087) will also receive TV 
advertising support when it is re- 
released to coincide with the duo's 
national tour in late 
September/early October. 
Campaign begins October 6. 

The Harvest label's first reggae 
act, Matumbi, debuts with an album 
on October 6 — Seven Seals (SHSP 
4090). It will receive music and 
specialist black music press ad 
support and in-store posters. 

A retrospective LP, The Deep 
Purple Singles As and Bs (SHSM 
2026) is released on October 6 
bringing together all the group's 
EMI singles in chronological order. 

Pink Floyd's David Wright has a 
solo album out on September 29, 
Wet Dream (SHVL 818) with music 
trade press and Time Out ads, 
posters, window boards, T-shirts 
and stickers. 

THE TOWER scries is to be 
given a promotion boost. In 
conjunction with Disco 
International, 120 disco nights 
have been arranged in major 
disco venues all over (he country 
from October 20 for two 
months. These events will be 
supported by window displays, 
T-shirts and other promotional 
aids, radio and press advertising 
and a stand at (his month's UK 
disco convention. A Tower 
sampler, A Taste of Tower 
(EAST 24655) will be released on 
October 20, and the offer to 
dealers on this will be "buy five, 
get one free". 

Rye's autumn plans 

MORE SALES 

CONFERENCE 

NEWS 
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a newcomer to the company, is 
currently recording an album with 
producers Carl Jenkins and Jimmy 
Parsons, while singer Marti Caine, 
who has a six week BBC1 series in 
the New Year, is recording with a 
single in mind. A concept album, 
Chanctonbury Ring, by composer 
Richard Hill is slated for autumn 
release. Other LP releases include 
The Real Thing, Lena Martell. 
Helen Gelzer, Brian and Michael, 
and Mikl and Griff. 

Pye's licensed labels also 
presented a strong release schedule. 
A new Donna Summer double 
album, Live And More, which 
includes a 14 minute version of 
McArlhur Park is released ihis 
month. Buddah has a new Pips 
album, and a Gladys Knight and The 

BBC launches 

hits compilation 
by CHRIS WHITE 

RLATED with its success dunng 
the last 12 months, BBC 

America's Greatest H ^jj 

yea" the'eompany had "enjoyed five 
hit albums and singles, and miended 
to do even belter in future." 

"One way in which we hope lo do 
this is bv achieving a closer 
relationship with the Revision 
departments and doing tie-ups with 
TV theme songs. Our successes 
include music from Hong Kong Bcai 
and The Water Margin — we want 
to develop this a siage further. 

ESV1S briefs. . . 
TRADE ADS. regional ads and 
posters will help market the new 
Peter Strakcr album Changeling 
(EMC 3277) released October 6. The 
line-up for the LP is the same as that 
on Straker's successful tour last 
year, and another tour is planned 
around New Year. 

An album likely to be ot 
considerable interest is Bush Doctor 
bv Peter Tosh (EMC 3278 released 
October 6). The co-founder of the 
Wailers with Bob Marley Tosh has 
Jagger and Richard ol the Rolling 
Stones among his executive 
producers, and both can be heard on 
the single release from the LP Don't 
Look Back, released September 15. 
Both single and LP will have music 
press and reggae magazine ads, and 
posters for dealer mail out. 

Cliff Richard's second album for 
1978 is Green Light (EMC 3231 
released September 29) and it marks 
his 21st anniversary in the music 
business. Bruce Welch (arguably the 
Svengali of Richard's revived 
supersiardom) again produced. 
Radio One starts the Cliff Richard 
story this month, and national and 
trade press features will mark the 
anniversary. Pop press ads, posters 
and window displays, regional press 
ads, and regional playbacks for the 
LP will all support release. 

Pips Christmas album lined up; 
from Roulette, there will be a 20- 
track Tommy James and The 
Shondells compilation, featuring 19 
of his US hits. 

Vanguard will be presenting a new 
Tom Paxton album and single, The 
Death Of Stephen Biko. A new Dan 
Hill album. Frozen In The Night, is 
released in October by Casablanca, 
and singer/songwriter Randy 
Edclman is currently completing an 
LP. 

There will also be several re-issue 
albums released in autumn including 
titles by Stan Gctz, Dinah 
Washington and Count Basic. 

New singles include D. C. Laruc, 
Paul Jabara, Carole Bayer Sager, 
Michael Henderson, The Fabulous 
Poodles and Gladys Knight and The 
Pips. 

Capitol to push Kraftwerk, Seger 
BOB SEGEK remains lop of the list 
of Capitol an 'isis, on a label which 
clearly relains its prestigious 
position in GRD. While no new 
product from Seger was announced 
for the pre-Chrislmas sell-in period 
he was heavily featured in the 
audio/visual presentation, and the 
reps were given a further reminder 
of his importance when they were 
shown film of the anisl in concert — 
the film having been flown in from 
America only hours before it was 
run for the conference. 

American dj and writer Paul 
Cambaccini gave an elaborately- 
produced presentation, will) piclures 
and music from Capitol ariisls and 
taped phone interviews. 

With releases planned for the end 
of this month or the first week in 
October the LPs previewed were 
Well Kept Secret, by Juice Newton; 
Pete's Dragon, featuring Helen 
Reddy, an album of music from the 
film into which Disney is pouring 
£300,000-plus for promotion; an 
album Introducing new rock band 

America's Grcalest Hits is a 34. 
irack 2 LP set retailing at £4.95, 
Anist line-up includes Bill Haley, 
The Beach Boys, Platters, Johnnie 
Ray and The Carpenters. Also 
released in September is Wogan's 
Winners, a compilation of dj Terry 
Wogan's favourite songs, and a 
Family Favourites compilation. 
Other lilies include The Goons, The 
Two Ronnies and I'm Sorry I'll 
Read That Again. 

Gull Records is pinning ns hopes 
on two October albums, 
Electricglidc by Gary Boyle and 
Strife. In addition, the company has 
the soundtrack album to Silent 
Witness, a new film which tells the 
story of The Shroud Of Turin. 

Managing director David Howells 
also announced the launch of a new 
label. Miracle, designated for disco 
releases. "There will be a sense of 
fun about it, and in fact the first 
single, pressed in white vinyl, will be 
an U-minute disco medley of Four 
Seasons hits." 

Forthcoming Charly Records 
product includes a second National 
Health album, The Best Of Jerry 
Lee Lewis, retailing at £2.50, and 
more Sun Sound Special titles. Tying 
in with the current rockabilly trend, 
there will also be LPs by Crazy 
Cavan and Matchbox. 

Electric Records also has several 
new album releases including 
another LP by Marian Montgomery 
and Richard Rodney Bennett. Town 
And Country. Promotion for ihai 
release will also be linked with a 
double-album by Dudley Moore, 
called The Best Of The Dudley 
Moore Trio. General manager 
Jeremy Thomas also announced ihe 
signing of Belfast singer-songwriter 
John Glover. "This is a long-term 
deal and I am confident that Glover 
is going to be one of lire big talents 
of the future," he said. 

COWFEREWCE REPORTS 
BY: 

Jim Evans, Terri Anderson 
and Chris White 

Crimson Tide, led by guitarist 
Wayne Perkins, and another, tilled 
First Glance, on which new band 
April Wine makes its debut; a new 
LP, Pleasure and Pain, from Dr. 
Hook. 

@ A Kraftwerk single is lo be 
promoted heavily, and will be 
released as a 12-Inch on luminous 
vinyl, with special dayglo sleeve and 
label, for which the RRP will be 
£1.49. The single is Neon Lights, 
from the Man Machine album, (12 
CL 15998). 
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FAMOUS MUSIC CORPORATION 

A division of Paramount Pictures 

congratulate 

Swan Chandler and all at 

on holding the #1 position in 

the U.K. charts for 9 weeks with 

"You're The One That I Want 

!¥ 

composed by John Farrar and recorded by 

John Travolta 

and 

Olivia Newton-John 

on ill RSO RECORDS 

and we know you're all 

^©d up and ready to go 

with more 
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IMPORTANT SHIFTS in policy 
but no news of fresh product 
emerged from the Commercial 
Development Division's 
presentation at the EMI GRD 
annual sales conference last week. 
The Division was set up two years 
ago by Brian Berg and John 
Cavanagh to launch the EMTV 
series and work on other special 
projects and has since sold seven 
million units in the UK. 

While no new product is planned 
and it is uncertain whether a new 
EMTV project will be ready before 
Christmas, the Nat King Cole 
campaign is being repeated and the 
national re-promotion campaign 
using the same tv ads will be aimed 
at the Christmas market. 

A slide presentation representing 
EMI's rosta of artists stretching into 
the past underlined the division's 

Lama plans 

to 'hit' the 

Single area 

tests for 

EMTV IPs 

determination to exploit the huge 
back catalogue and as GRD 
managing director Bob Mercer 
commented: "It demonstrates the 
wealth of repertoire available to us 
to carry on in this business." 

Looking to the future general 
manager of the Commercial 
Division Berg announced that from 
now on a test will be made in a single 
tv area before deciding whether to 
roll nationally with a campaign. 
•'The nature of the market has 

chanced wi>h airtimc becoming very 
expensive. Product will s''1' ^ 
available nationally and the EMTV 
prefix will be retained. 

He added; "We are no longer 
involved with LRD product as we 
handed over to them in the middle ol 
the Motown album. We will be 
concentrating on GRD product and 
have a number of projects not 
related to tv planned, including 
more accent on spoken word 
recordings. We have not decided 
what the next EMTV will be and we 
are not certain whether there will be 
a new one before Christmas as it is a 
very expensive time to buy airtime." 

As pan of the re-organisation of 
the Group Pop Division John 
Cavanagh will be leaving the 
Commercial Division to become 
general manager of the Harvest 
label. 

dealer 
AFTER A stirring speech from 
Bhaskar Mcnon — the first time 
he has addressed his national 
sales force since his 
appointment as chief executive 
EMI Worldwide Music 
Operations — in which he gave 
a general outline of EMI's 
future plans, the MOR Division 
presented its autumn plans at 
EMI GRD's annual sales 
conference last week. 

The theme of the slide 
presentation, which took the form 
of a comic Raymond Chandler type 
thriller, was We Want MOR Music, 
Sweetheart. The Division's general 
manager Vic Lamta was the gangster 
"hit" man and provided the sales 
force with a strong armoury of 
"weapons" with which to hit the 
dealer in the coming months. 

In an impressive list of releases the 
main "weapons" include albums 
from Manuel and Roger Whittaker 

New MOR appointments 
TO CO-1NCIDE with EMI 
GRD's annual sales conference, 
Vic Lanza, general manager of 
the MOR Division announced 
several new appointments 
effective from September 1. 

Peter Hunsley is promoted 
from marketing manager to 
general manager marketing and 
repertoire. Richard dc Sylva 
becomes national promotion 
manager responsible for MOR 

television and radio promotion 
and policy. As promotion 
manager Bob Street will be active 
in radio promotion to the BBC 
and London based commercial 
stations. 

MOR regional promotion will 
be handled, in common with 
Group Pop Repertoire, by 
Graham Varley, regional 
promotion manager. 

both backed by extensive tv 
campaigns and Lanza told Music 
Week: ''We decided on big tv 
campaigns for those albums because 
of demand from the dealers through 
the sales force and from the public. 
The material has been very carefully 
chosen and researched. The 
campaign behind Elaine Paige will 
be a large one and tv is obviously in 
mind there. Pam Ayres with new 
album and books will be appearing 
regularly on the new Bruce Forsyth 
tv series and will have her own series 
on tv in the New Year." 

Apart from the spearhead tv 
campaigns Lanza said that the MOR 

Division would be going for in-store 
promotion very heavily in the 
coming year. "With 80 per cent of 
records bought through impulse 
buying, it's very important to have 
the right display material in the 
shops. It is also important to have a 
broad range of product available 
and we think we have just the right 
spread of artists." 

The Columbia label is being re- 
launched to provide what Lanza 
terms as "MOR in the English 
sense" and a revamped Odeon label 
will concentrate more on nostalgia 
with artist like Midnight Follies and 
Ginger Rogers. 

AS THE spearhead to EMI MOR Division's autumn push 
The Magic Of Manuel and Roger Whittaker Sings The 
Hits will be released to tie in with a November tv 
campaign and the Manuel LP will also provide a dealer 
incentive scheme. 

An album is planned for Elaine Paige to follow up her 
first single Don't Walk Away Till I Touch You released 
on September 15. Thoughts Of A Late Night Knitter is the 
title of Pam Ayres second album for EMI as well as her 
latest book and the company is preparing four colour 
posters, window displays plus trade and consumer 
advertising featuring both. 

National window displays will back the soundtrack 
from the forthcoming EMI film — Death On The Nile — 
which has its royal premiere on October 23. Duel (Main 
Love Theme) will be released as a single. 

The first album on the newly revived Odeon label, a 

full price label for special product, features The Midnite 
Follies Orchestra. Also on Odeon is Ginger Rogers' debut 
LP. 

Marjorie Williams' children book The Velveteen 
Rabbit has been transferred to disc by Ed Welch, with 
narration by John Le Mesurier, and it features as the 
soundtrack to a film currently being made for screening 
later this year. 

The King's Singers have changed their style to broaden 
their appeal and from the new album Tempus Fugit, 
Strawberry Fields will be pulled out as a single with (he 
first 10,000 on strawberry coloured vinyl and in a four 
colour bag with a scratch and sniff strawberry sticker. 

Other MOR releases come from Ron Goodwin, Tom 
Jones, Engelbert Humperdink, Instant Sunshine, The 
Spinners, The Wurzcls, Winter and the Goodies. 

THERE WAS a strong political 
theme running through Music for 
Pleasure's Autumn and Christmas 
campaign presented at the 
Heathrow Holiday Inn. 

Blanketed as MfP's election 
manifesto, the candidates (i.e. the 
product) were indeed impressive. 
And the campaign slogan is "£1.49 
Buys You The Stars". 

With a General Election likely in 
October, Listen For Pleasure could 
not have picked a better lime to 
release A Prime Minister On Prime 
Ministers (TC LFP 7035) read by 
Sir Harold Wilson. 

This is a look at two 20ih 
century statesmen through the eyes 
of the man who was himself the 
longest serving peacetime Prime 
Minister of this century. Sir Harold 
Wilson reviews the lives and careers 
of Sir Winston Churchill and Sir 
Harold Macmillan. The readings 
arc from Sir Harold's book, A 
Prime Minister on Prime Ministers, 
written in conjunction with the 
Yorkshire TV series screened earlier 
this year. The VA hour cassette- 
book features one hour on 
Churchill and one and a half hours 
on Macmillan. 

Other Listen For Pleasure 
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releases outlined at the presentation 
were: Shane by Jack Schaefcr read 
by Peter Marinker; Emma by Jane 
Austen read by Dame Peggy 
Ashcroft; Tarka The Otter by 
Henry Williamson read by Richard 
Attenborough; The Cruel Sea by 
Nicholas Monsarrai read by Robert 
Powell; When We Were Very 
Young/Now We Are Six read by 
Sir John Mills. 

Sales of LFP product should be 
helped by the fact that Shane, 
Emma, and Tarka The Otter are 
all regular GCE or CSE 
examination books. 

The Listen For Pleasure 
campaign includes colour ads in 
Idea! Home, Readers' Digest, 
Good Housekeeping, Observer 
Magazine and Woman & Home 
plus mono ads in the Sunday 
Telegraph, Guardian and Daily 
Mail. The campaign starts October 
2 and runs through until 
Christmas. Point of sale material 

Accent on 

marketing 

stressed the great imPorla
h
nCe

statc marketing while analysing 
of today's record indllslr> ' . 

"The accent today is c'e f 
switched from the days 0f P^duCt 

plus promotion plus "s
n ° 

marketing plus Pr0!'w''° 
product and one can do "0''""g ° 
admire one of our competitors 7o 
Fmin who has proved that wilh 
concentrated and bold marveling 
you can achieve massive chart 
'ratings with an until now unknown 

"The message to be learned is that 
the record business is an ever 
changing scene and what was 
successful conceptually five or ten 
years as.o and what is successjul 
'today will change again in the next 
five years. 

"In making such changes however 
a small item called profit is necessary 
and it is essential to stimulate such 
profitability through singles hits, 
overseas sales and sales of catalogue 
in order to indulge carefully in the 
experimentation of marketing. 

Referring to Pye's success in early 
years, Benjamin added, "We broke 
into the market which was virtually a 
monopoly at the time because we did 
not know the rules laid down by the 

w*. 

e 

Louis Benjamin 

elders of the industry and we 
appeared to upset them by simply 
going out and selling records our 
way ... We are facing the industry 
wilh a new look and we have many 
stimulating years ahead of us." 

Future plans for the company 
include factory modernisation and 
development, better planning and 
dearer responsibilities for divisional 
directors." 

Benjamin also stressed the 
company's intention to improve on 
album sales. "There is an unhappy 
repeated theme at each of these 
conventions in regard to our lack oj 
album success and perhaps it is in 
this regard that this particular 
convention is the most important we 
have had for many years. " 

-T 

Conference 

reports by 

Jim Evans, 

Chris White 

and 

David Dalton 

Autumn proiuKt "our 

stramipsS iwef-iiHwfra 
features posters. 

Music For Pleasure's autumn 
campaign has seven weeks press 
advertising (including Daily 
Express, News of the World, Sun, 
Radio Times, Weekly News. 
Reveille and 1,000 London 
Underground sites) and will give 76 
per cent of the adult population of 
Britain 60 opportunities to see the 
Music for Pleasure ads. 60 
different titles will be featured in 
the campaign which runs from 
October 30 to December 11). Point 
of sale material will include spin 
header cards, browser cards, 
posters, dump bins and header 
cards and dotabouts. 

Spearheading MfP's assault on 
the budget price market will be 12 
new titles: Glen Campbell — Live 
(MFP 50393), Guys & Dolls — 
There's A Whole Lolta Lovin' 
(MFP 50394), Motown Magic 
(MFP 50395), Tony Christie — So 
Deep Is The Night (MFP 50396), 

PYE'S Waller Woyda andAriola'sMonty Luflner deep in conversation at the 
luncheon hosted by Ariola at Pye's annual sales conference at the Royal 
Berkshire Hotel, Ascot, last week. 

Ariola am§ 

at LP strength 
by CHRIS WHITE 

WITH MORE than 750,000 singles 
and albums sold in its first ten 
months, Ariola is set to make the 
mark it has stamped on the British 
music scene completely indelible, 
managing director Robin 
Blanchflower told the Pye sales 
conference. 

Ariola, distributed by Pye, had 
initial and understandable teething 
troubles but has since proved 
beyond all doubt that it could have 
hits, Blanchflower said. 

"We were a young company 
starting from square one, so a lot of 
things had to be taken into 
consideration. Our first hit with 
CoCo did what no amount of mail 
shots and full page company 
advenisemenis could do for a 
company. It made people believe in 
us and take Ariola seriously," 
Blanchflower added. 

"Our job is to consolidate, break 
albums and establish careers. We're 
getting hit singles, but we must move 
on and back them up through the LP 
chart. The relationship between 
Ariola and Pye has obviously helped 
us achieve what we have so far. As 
far as I'm concerned, Pye has always 
been 100 percent behind us." 

Outlining product plans for the 
future, marketing manager Andrew 
Pryor said that the company 
believed it had the artists, the 
product, the effort and the expertise 
to make the next twlcvc months even 
better than Ariola's first year. 

Due for release are albums by 
Bandit, John Paul Young, Peter 
Sarstedt, Japan, Child and the Three 
Degrees. 

Gilbert O'SulIivan (MFP 50399), 
Silver Convention — Get Up And 
Boogie (MFP 50404), 16 MCA Hits 
Of The Sixties (MFP 50405), Pink 
Floyd — Relics (MFP 50397), Jo 
Stafford & Gordon MacRae — The 
Old Rugged Cross, Spike Milligan 
— An Evening With (MFP 50408), 
Geoff Love Singers — South Of 
The Border (MFP 50411), Rick 
Nelson — Singles Album (MFP 
50411). 

In the Classics For Pleasure 
series there will be Volume II of 
Those You Have Loved (CFP 
40294) — volume 1 has sold 39,000 
units in nine months and both 
volumes are released on cassette 
this month. 

Beethoven: The Nine 
Symphonies (CFP Box number 
78251) returns to the CfP 
catalogue. At a price of £11.92, it 
offers great value. For example, 
the EMI/Klemperer set which was 
a strong competitor at one time is 
now retailing at £16.50. 

MfP managing director Richard 
Baldwyn described the autumn 
product as the company's strongest 
ever and praised the MfP salesmen 
for a most successful year so far. 
flic message was clearly, Vote MfP! 
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Golden Hour prescnG 
Victor Silvester 

Quicksteps, Foxtrots and Wall/cs 
Gi l 664 
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Golden Hour presents 
Victor Silvester 

Tangos, Latin American and Modern Beat 
GH 665 

THEmES 

in BMSS 
. COM>Ha-IHARCH't»fcUfcWifc"— THE DEVICSmtDP -THEfAE fROTO HEW WORLD THE EKTIRTAIMER • CLAYHAMCER 

MawimwiH MWS swwmi rhapsooy- STAKnARS-ZORBA'S DANCE THE DUCHESS OF OUKE STREET 
——  HmCYMtTHC OtflDIATORSvSWWfitRTHft®""~"** 

WHO PAYS THE FERRY HAH- AIR FROMSUITEIN D GODSPCLL-JESUS CHRIST SUPERSTAR MEDLEY 

Golden I lour of 
Sacha Dislcl Vol II 

GH 674 

Golden Hour presents 
Immortal Classics Vol II 

GH 670 

Golden Hour presents 
Themes in Brass 

GH 662 

V ✓ 
/IN 

GOLDEN 
HOUR 

ALSO AVAILABLE ON TAPE 

RECORDS 
GROUP 

Orders To; Rye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone; 01-640 3344. 
PAGE? 
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Can I have my money back 
TRA 241 

GERRY KArFKRTY 

Gerry Raffcrty 
MOGO4002 

MQ 
Marketed by Logo Records, 

86 Marylebone High St., London W.I. 
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Artists with Mettle 
METTLE RECORDS and Mettle Music Publishing are 

companies just set up by Joe Stanley, formerly of Phonogram s a&.r 
department in artist liaison. , 

Says Stanley: "We are looking for artists, songs and songwnteis, 
you name it. We are negotiating with several artists and hope to 
announce signings by the end of this month and go into the studio tor 
a&r trials then. I do not see the label specialisingjn any particular 
type of music— either exclusively punk or classical." 

for 

THE INTERPOP team smite for the camera. From the left. Tony Wattbank. David ToffiThelma Davis and Nick Neubert. 
Stanley's reasons for leaving 

Phonogram reflect the way he sees 
his new label. "I was not 
particularly happy with the way big 
record companies run their business. 
It just does not fit my particular 
style of doing business. At least now 
I shall be in a position to do 
something about it. 1 think politics 
should be left to the politicians and 
music to the record companies. Big 
record companies do not have 
entrepreneurial flavour." 

Mettle will be distributed by one- 
slop independent distributors, Joe 
Stanley, Mettle Records and Music 
Companies, 10 Barley Mow 
Passage, Chiswick W4 4PH. Tel: 
(01) 994 6477 Telex 881 1418. 

Look no 

further 

for songs 
LOOKING FOR new songwriting 
learns? If so, don't overlook Tony 
Jackson and Alan Price. They have 
been writing together for about a 
year and a half, working with 
Jimmy McCuUoch's publishing/ 
production company. This latter 
involvement ended when 
McCuUoch left Wings and curtailed 
his business associations. 

The pair are now working 
through the independent 
production company Strike 
Records and have an EP, Night 
Time Games, with the Strike label. 
They are also writing and 
producing a three-girl group, the 
Madonnas, for Strike. 

The two write together and 
individually and with a third 
writer, Jim Mcltroy. Thus there are 
three catalogues available, and they 
now want to draw the attention of a 
major publishing company to their 
songs. 

They stress that their writing 
covers a wide spectrum, ranging 
from the EP title song Night Time 
Games to more mor things. Price is 
the lyricist and Jackson writes the 
music when they team. 

Says Price: "We have a few 
songs demoed and a hell of a lot 
more ready to be." 
Contact through: Carol Striker, 80 
Chancery Lane, London WC2. Tel: 
(01) 405 6654 or (01) 404 5727. 
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Unlimited 

tour help 
AMERICAN BANDS without 
management offices here who 
are contemplating a UK and 
Europe tour should know about 
Tours Unlimited. 

Sally Arnold and Gillie 
Prudence formed Tours 
Unlimited in May of this year. 
They are really tour co- 
ordinators. They book through 
other agents, and co-ordinate 
with the promoters' agent, 
record company and liaise with 
all people involved. 

Tours Unlimited either 
handles ail the many problems 
involved in (our personally or 
puts the band in touch with 
dependable experts with an eye 
on cost savings. 

It would be hard to find two 
more experienced and 
knowledgeable people in this 
field than Sally and Gillie. 

Sally entered the world of pop 
music by the unusual method of 
working as a Norland Nurse for 
Bianca and Mick Jagger's baby, 
Jade. She went on to work in a 
tour and management company, 
Five One Productions, working 
in the London Office. From 

4 
SALLY ARNOLD and Gillie 
Prudence of Tours Unlimited. 

secretary she moved up lo 
assistant to Bill Curbishley, 
mainly looking after the Who 
and their tours. She became a 
director of the company, whose 
name was then Trinifold and 
then brought over Lynyrd 
Skvnyrd for a tour. 

When early in '76 Curbishley 
and his partner Peter Rudge, 
who ran the American side, went 
their separate ways, Rudge asked 
Sally to reopen Five One 
Productions for him and the 
Stones and Skynyd. She did the 
Stones '76 tour that ended at 
Knebworth and Skynyrds '77 
tour. 

Sally met Gillie during the last 
Skynyrd lour. Gillie began in the 
business at the Cabin rehearsal 
rooms and equipment renters. In 
'73, she joined Derek Block, 
working her way up to doing 
tours and promoting for him. 
Harvey Goldsmith told her of a 
job opening at the Stones' 
promotion company, Five One 
Productions. She interviewed 
with Sally for the job and Sally in 
turn called Goldsmith to say 
Gillie was just too experienced 
for the job she had to offer. So 
Goldsmith hired her. 

Now joined in their own 
company, in just over three 
months they are helping Fred 
Bannister with Knebworth, and 
worked with Harvey Goldsmith 
on Blackbushe. 

They've done work for George 
Thorogood, Etta James, The 
Blues Festival for Paul Fecn and 
his Asgard Agency and CBS has 
farmed out some work to them. 
Coming up is the Ray Charles 
tour in October with his 
promoter, Millie Jackson in 
November and an Emmy Lou 
Harris tour. 

Tours Unlimited, 11 
Marshalsca Road, London SE1 
1EP. Tel: (01) 407 6781, 24 hours 
(01) 736 7212. Telex: 885659. 

Child plays and SF 
STEVE ROWLAND at Hansa is looking everywhere for a songwriter or 
anybody with original songs for Child. He wants a follow-up to their chart hit 
It's Only Make Believe and their recent Seaside Special appearance. 

Though the group has used standards up till now, Rowland says: "Now we 
want original song ideas. We want to hear as many songs as possible.'' 

In another but related area, Rowland is looking for someone who has 
interesting artwork ideas on science fiction. They have a new record coming out 
I Lost My Heart To A Starship Trooper by Sara Bright man, a member of Hot 
Gossip, the dance group on the Kenny Everett Show and they need logo and 
artwork design for the record sleeve for this disco record. 

Steve Rowland, creative manager, Hansa Records, 12 Bruton Street 
London Wl. Tel: (01) 493 9766. 

Interpop's 

innovation 
WITH DA VE Toff as the new 
consultant member of the board of 
directors. Inter pop 78 introduces a 
new method of displaying 
participant's music. 

Instead of dozens of stands all 
playing different music 
simultaneously, Inter pop is 
providing a hall that is in effect 
one giant stand of 10,500 sq. ft. 
' 'The largest stand in the 
world", in which participants' 
product will be played over a 
modern stereophonic sound system 
for everyone to hear. 

The venue is the London Hilton, 
September 11, 12 and 13, and this 
inaugural event is planned as a 
visiting card for future years. 

Among the more than 100 
participant companies so far 
expected are Melodie Der Welt 
(Germany), Nippon Phonogram 
Tokyo (Japan), A cuff Rose (UK), 
KB Records and Music (Sweden), 
Hit Stop (USA), Canadian 
Broadcasting Corp. (Canada), BBC 
(UK), and Rocket Publishing 
(USA). 

Interpop would like to invite 
record companies to submit 
suggestions for self-contained 
artists to perform during their Cafe 
Royal dinner on the closing night. 
They need two artists. Contact: 
Nikolaus Neubert, managing 
director, Interpop Ltd., Georgian 
House, 5 Bartholomews, The 
Lanes, Brighton BR1IHG. (0273) 
21951/2. 

Blackpool 

singles storm 
STORM RECORDS has three more 
singles going into release. Storm is a 
small Blackpool-based label, which 
sells direct to shops and distributors. 

The singles are Let People Talk, 
modern reggae number by the six- 
piece family group from Leeds, The 
Reinforcement Band. Secondly, 1 
Want You Little Darlin', a rock 'n' 
roll bopper by Ready Steady Go and 
White Honky Music, a funky track 
by Wayne Paulo. 

Storm would like to hear from 
shops and distributors who arc 
interested in this type of material. 

Storm Records (Wayne Paulo and 
Lenny Harris), 186 North 
Promenade. Blackpool, Lanes. Tel: 
0253 23095. 

DUNCAN MCKENZIE (pictured 
left) has an in with Radio 
Luxembourg. He was snapped up 
for publishing by John Reed of the 
London office of Louvigny Music 
Company, in the Radio 
Luxembourg stable. 

Reed says: "We have built up a 
very strong selection of material on 
Duncan and have excellent democs 
already made. We are hoping for 
a second company who are 
prepared to offer total commitment 
to the artist, whom we believe has 
a long and fruitful career ahead of 
him." 

Duncan's own taste in music 
varies quite considerably. He's a 
great fan of Cat Stevens and 
admires some of the new wave 
bands such as the Stranglers. 
John Reed, Profesional Manager, 
Louvigny Music, 38 Hertford 
Street, London WIY 8BA. Tel: 
(01) 493 5961. 
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