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Soccer league 

kicks off 
AN OFFICIAL music industry 
football league is being organised 
by music publisher Ray Williams 
in association with co-sponsors 
Music Week and Adidas, the 
sports clothing and equipment 
company. Teams will be required 
to pay an entrance fee as a 
contribution to running costs, 
but each team will receive a free 
set of Adidas strip plus a second 
set of shirts and a ball. Regular 
reports and a league table will be 
published in Music Week. 
Interested teams, or companies 
wishing to start a team, should 
contact Ray Williams 
immediately on 01-439 7731. 

CHART 

ACTION 
THE SLIMMER slump is over — 
(he big guns have arrived! Abba 
leads (he eharl invaders wilh 
Summer NiglK City going 
straight in at 21 followed by Rose 
Roycc's You Don't Live Here 
Anymore (46), Olivia and 
Travolta's Summer Nights (56). 
Manhattan Transfer's Where 
Did Love Go (63) and Leo 
Saver's I Can't Stop Loving You 
(66). Of last week's entrants Yes 
take the biggest leap wilh Don't 
Kill The Whale from 71 to 36, 
and Hylda Baker and Arthur 
Mullard reach 22 in just two 
weeks with You're The One That 
I Want.   

Menon goes for East 

and 'world supremacy' 

Precision 

plant closes 
by CHRIS WHITE 

PRECISION IS to close its tape 
duplicating factory at Chadwcll 
Heath, Pye managing director Derek 
Honey announced on Friday. The 
plant, which produces more than a 
million cassettes a year and has a 
workforce of about 45, will close on 
November 24 and from that date all 
Pye and licensed product will be 
manufactured by Immediate Sound 
Services in North London. 

Honey emphasised however that 
the factory closure did not mean a 
cutback in Precision releases — and 
he said that the company hoped to 
return to tape manufacturing some 
time in the future. "It hasn't been an 
overnight decision to close the 
factory," he said. "During the last 
year we have been appraising the 
situation of whether to update the 
facilities at Chadwell Heath or try to 
move tape manufacturing to our 
Mitcham factory. In the event we 
decided to move out of the tape 
duplication market." 

Honey added: "There is so much 
spare tape manufacturing capacity 
in the country at the moment, and 
we prefer to get our redevelopment 
at Mitcham — which is aimed at 
selling more albums — completed 
first. In three to five years iimc 
however, we will hopefully be able 
to concentrate on a tape plant 
again." 

JUST TWO months after his appointment as 
EMI's first-ever worldwide records and music 
boss, Bhaskar Menon has shown his hand — and it 
includes an ace. For Menon has persuaded 
Motown International vice president Ken East to 
return to EMI as a joint managing director with 
Leslie Hill. 

And in a six-page organisation notice Menon 
completely re-structures the company starting at the top 
with a four-man management team carving up the world 
between three creative heads plus a financial controller. 
His aim: "Unquestioned worldwide supremacy in our 
business." 

Leslie Hill gets Music Operations in Europe, divided 
into four regions, plus a European A&R and marketing 
director and a five-man team providing operational 
services for EMI Music worldwide (except North 
America). 
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Ken East will be responsible for Music Operations for 
the rest of the world outside North America and Japan, 
again dissected into four regions, roughly Central and 
South America, Far East, Middle East and Africa. East 
also becomes chairman of EMI Music Publishing, and 
will develop parallel label operations "in certain 
important markets". 

Don Zimmerman, president of Capitol Records Inc., 
will represent the Group's North American music 
interests on Menon's top team; and Tony Todman is 
appointed finance director, EMI Music Operations. 
• Ken East was previously with EMI ten years ago, as 

general manager of the overseas division then managing 
director of EMI Records. In 1970 he returned to Australia 
as md of all EMI Group companies there and came back 
to Britain to head Decca Records for a brief period. Three 
years ago he joined Motown as vice president of the 
International division based in London. 

Full details of the EMI changes — Page 4. 

October 

courses 

from MTA 
TWO NEW training courses for 
retailers organised by the MTA arc 
scheduled for October — a one-day 
seminar on Security and Loss 
Control on October 11, and a two- 
day event on record and tape 
retailing, devised for newcomers to 
the trade, on October 24 and 25. 
Both are being held in London. 
Details from: The Secretary, MTA, 
5 Denmark Street, London, WC2. 

MW-first 

with news 
THIS WEEK Music Week 
is the only music trade 
paper to contain full 
reports of all the record 
company sales 
conferences which took 
place last week. MW 
reporters travelled to 
Killarney in Ireland, 
Turnberry in Scotland, 
Maidenhead and 
Eastbourne to bring you 
comprehensive coverage 
of the EMI LRD, United 
Artists, RCA and CBS 
conventions. 

Editorial production staff 
and printers worked through 
the weekend to ensure that 
coverage of one of the most 
important weeks in the music 
industry year was presented 
fresh and hot in this week's 
paper. 

Music Week is the trade 
paper that is first and fastest 
with the news — see the 
conference reports in pages 
3, 4, 6 and8. 

ALSO THIS WEEK 
Retailing 10. International 12. 
Publishing 14. Broadcasting 16. 
Talent 20. Needletimc 25, 28. 
Classical 32. Disco charts 34. 
Album reviews 36. Singles 
releases 41. Top 60 albums 47.' 
Top 75 singles 49. Performance. 
Dooley's Diary 51. 

IN THE PINK: David Machray, RCA product manager, ill pink suit and pink 
wig, displays the company's first colour vinyl pressings — pink coloured for 
Elvis Presley's 40 Greatest Hits which was unveiled at RCA's sales conference 
last week. Previously released by A rcadc on a tease deal, the double album has 
been re-packaged and will be pressed in pink vinyl because pink was Elvis' 
favourite colour. The album will be included in RCA's autumn dealer incentive 
scheme (see page S). 

Rocket and EMI part company 
ROCKET RECORDS and EMI have 
decided mutually not to renew their 
three year licensing association and 
Rocket's John Reid is this week 
negotiating a new agreement with 
another major distributor. 

A press statement issued shortly 
before EMI's Licensed Repertoire 
Division conference at which Elton 

bum 
should have beCn previewed, says 
that the two companies were unable 
to reach agrccmient on terms for a 
continued association. 

EMI retains the rights to Rocket 
back catalogue previously issued via 
EMI until 1980, including John's 
last album Blue Moves. 

Wizard creditors' meeting 
THE ASSETS of management company Wizard Records Ltd, appeared to 
exceed the£27,000 debts, a creditors' meeting in London was told last week. 

But, said assistant Official Receiver Richard Donnison, it remained to be 
seen whether those assets were recoverable. He had been told that the company 
had managed the now disbanded Steeleye Span and punk rock band, 
Motorhead. 

The only director in office when the company was wound-up in July was 
Tony Secunda. The asset was a claim, believed to be in excess of £30,000 
against Motorhead, and there was a claim against a record company for 
£7,500. 

ASTRANGE 
TIM CURRY 

NEW ALBUM 
READ MY LIPS 
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Bartram to set 

up own firm 
PHONOGRAM'S GENERAL 
manager, marketing, Terry Barlram 
is quilling the company next month 
to set up his own business as a 
management consultant specialising 
in marketing, promotions and PR, 
both within and outside the record 
industry. 

Bartram joined Phonogram in 
1974 as head of PR and now 
controls the product division, press, 
promotion and creative sendees 
departments. He had previously 

Date set for 
chart change 
THE STARTING dare for the 
new Music Week/BMRB chart 
returns has been fixed for 
September 30. The new system 
means that the chart published 
on Wednesdays will include sales 
from the previous Saturday. This 
has been made possible by the 
introduction of a special courier 
collection service on Saturday 
afternoons (see MW September 
2). 

worked as an independent 
consultant in marketing and PR and 
was part of the Hamlyn team which 
launched Music for Pleasure in 
Europe. 

"My decision to leave the 
company was an exceptionally 
difficult one to make and I continue 
to have the greatest respect and 
affection for Phonogram," said 
Barlram this week. 
• ANNIE CHALLIS to 
Phonogram as artist development 
manager, working alongside the 
radio and TV promotion teams with 
individual responsibility lor a small 
rosier of artists. She has previously 
been a partner in a production 
company making promotional films 
for radio, TV and the record 
industry, and has also worked for 
Radio Luxembourg and Capital 
Radio. 
. . . Tracy Bennett from Decca's 
marketing department to advertising 
manager, pop product. 

Terry Bartram 
Barry Drake to head of promotions 
Raw Records, reporting to Lee 
Wood . . . Mick Rowlands from 
creative manager to general manager 
Rondor Music . . .Gordon Gray 
from product manager m-o-r and 
jazz for Polydor to independent 
consultant specialising in a broad 
range of m-o-r material, advertising 
on the acquisition of new product as 
well as reactivating back catalogue, 
Gray's telephone number; 01-866 
4965 . . . Tony Collins from 
marketing manager Power Exchange 
Records to St Pierre Publicity which 
is expanding into wider promotional 
and marketing activities.  

BRIGHTEN UP YOUR STORE WITH 

SUNLIGHT 

'Important 

issue' - 

Benjamin 

ON READING your paper's report 
of the Pyc Sales conference I was 
most surprised to sec that my 
comments regarding the BMKB 
charts were omitted from tne 
quotation of my speech. Those 
comments represent the collective 
view of Pye Records and myself ana. 
as such, I think they should be 
reported to the industry at large, i 
any of the speech is to be reported. 

The top 75 singles chart published 
in Music Week has now assumed the 
importance of an oracle consulted 
by dealers before making purchases 
and it appears also to be followed as 
a guide-line by the BBC and the 
many commercial radio stations. 
Because of that influence of the 
BMRB chart over the industry, it is 
my emphatic opinion that the chart 
should always be as accurate a 
reflection of sales as it is humanly 
possible to make it. 

The fact is that during the past 
two months we have discovered that 
a drop in the charts in one week does 
not necessarily reflect a drop in 
actual sales. We have evidence on at 
least four occasions that a record 
shown in the BMRB chart as having 
dropped in fact had increased sales 
in the period concerned, and went 
back up the charts in the following 
week. The apparent inaccuracy in 
something treated as an authority by 

Music Week welcomes lellers 
on all subjccls relating to the 
music industry. Wrile to; The 
Editor, Music Week, 40 Long 
Acre, London WC2 

,hc industry is clearly an important 
issue requiring discussion not 
concealment. That is why ) object to 
ihe editing of the report of my 
speech. Louis Benjamin, Chairman, 
Pyc Records. 

• Many thousands of words are 
spoken at sales conferences and n is impossible for Music Week to report 
all that is said. It is therefore 
inevitable that certain speeches will 
he edited or not used at all. The prime function of a sates conference 
is to inform the company's salesman 
and the trade of forthcoming 
product and as a general rule we 
restrict our reporting to these 
matters. My decision not to print 
that part of Mr Benjamin's speech 
relating to the chart was taken 
within these parameters. I was not 
seeking to conceal a subject which 
had already been exhaustively 
discussed within the BPI and with 
the British Market Research Bureau. 
I agree that the accuracy of the chart 
is a vita! issue but I also believe that 
any alleged inaccuracy will best be 
remedied through the channels 
which exist — i.e. the BPI charts 
committee of which Pye is a 
member. — The Editor 

Rosef Ramones, Midler push 
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Your store will be a brighter 
and a busier place when you fill it up 
with Sunlight: the devastating new 
album from Herbie Hancock 
Sunlight is the album that brought you 
the chart single I Thought It Was You, and 
with widespread advertising throughout the 
music press, it's going to bring you a lot 
more eager customers. 
So make a bright move and order 
Herbie Hancock s Sunlight, 

NEW ALBUMS by The Ramones, 
Rose Royce and Bette Midler are 
being given the full marketing 
treatment by WEA this month. 

The Ramones' album, Road to 
Ruin is released September 15 and 
will be pressed on yellow vinyl. The 
single, released the same day is 
Don't Come Close, available in both 
12" and 7" form, pressed in yellow 
vinyl with full-colour bag. An 
extensive Ramones UK tour starts 
September23:- 

Merchandising is as follows: Over 
250 in-store installations across the 
country featuring posters, blow ups 
of the album sleeve itself plus 800 T- 
shirts in lurid pink. Advertising 
includes full pages in Music Week, 
NME and Sounds plus radio spots 
the week after release on Metro, 
Piccadilly, BRMB, Capital, Forth 
and Clyde. In addition, the group 
will be making personal radio 
station appearances at most of the 
towns visited on the tour. 
Journalists will be flown to selected 
European dates to see the group who 
will also be appearing on BBC TV's 
Old Grey Whistle Test. 

The Rose Royce Strikes Again LP 
will be backed with the single, Love 
Don't Live Here Any More and a 
concert tour starling September 28. 
Stickers, streamers and posters will 
cover all tour towns and there will be 
400 dealer installations featuring 
card cut-outs in the form of a large 
pack of book matches. Timings of a 
radio campaign have yet to be 
finalised and will be subject to 
regional reaction. Advertising 

rBUMaiiiisi 

BP! case 

adjourned 
THE BPI action against Scarlet 
Band Records of Perlvale 
London, over alleged counterfeit 
tapes was adjourned in the High 
Court last week until October. 
• In previous reports of this case 
in Music Week reference was 
made to a "search and seize" 
order granted by the Court to the 
BPI. This was in fact an Anton 
Piller order which only gives the 
BPI power to inspect and remove 
documents etc. 

includes Blues and Soul, Black 
Echoes, Black Music, Record Mirror 
and trade press. 

Bette Midler plays her first ever 
British concerts at the London 
Palladium September 19 to 24 and 
the album, The Best Of Bette is 
released to coincide. A 
merchandising campaign will be 
concentrated around London and 
the South East. 150 installations will 
feature card cut-outs of the familiar 
Bette Midler illustration which is 
also incorporated into the album 
sleeve design. Support also includes 
posters, streamers and stickers. A 
radio campaign will concentrate on 
the same area and there will be full 
page ads in Music Week, Gay News, 
Ritz and Melody Maker. 
VIRGIN IS taking radio spots in two 
lots of three days at seven stations to 
promote Wilko Johnson's latest 
album Solid Sender (V 2105). As 
well as a poster campaign there will 
be full page ads in Sounds, MM and 
NME plus smaller ads in other 
publications and the first 10,000 
copies will contain a free 12 inch live 
album. Johnson headlines a tour 
which starts in Bristol. 

MARKETING SUPPORT for 
Wire's second LP for Harvest — 
Chairs Missing (SHSP 4093) 
released September 8 — includes 
press ads in MW, NME, Sounds, 
MM, Time Out and Zig Zag 
throughout September and October. 
There will be posters for the dealer 
plus stickers and badges. A British 
tour to promote the album starts on 
September 29 and takes in most 
large centres of population. 
THE DEBUT single from Elaine 
Paige, currently playing the title role 
of Eva Peron in the West End 
musical Evita, will be issued in a 
full-colour bag. Released by EMI on 
September 15. the single is called 
Don't Walk Away Until I Touch 
You and is a track from Paiges 

forthcoming album, scheduled lor 
release in November. Promotion 
will include press advertising, and 
full-colour posters and stickers for 

in-store and window displays. 

PAGE 2 
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LRD's carrot 

gifts, discounts 

FREE GIFTS and enhanced discounts constituie EMI Licensed 
Repertoire Division's carrot for dealers this autumn selling season. 
And the sales team was given a target of 600,000 albums and tapes at 
the company's sales conference in Killarney last week. 

Sales manager Clive Swan detailed the dealer incentive scheme 
which involves a range of free gifts decided by a points system based 
on volume of orders, and a 15 per cent discount on top of the normal 
Music Centre scheme discount during September and October only, 
reducing to eight per cent in November. 

Earlier managing director Alan 
Kaupc told the conference that 
LRD's market share objective for 
1978/79 is 9'/: per cent with sales 
totalling £25 million. Kanpe revealed 
that the '77/,78 target had been 
£18.6 million and actual sales had 
totalled £18 million a large 
proportion of which was as a result 
of the Diana Ross and Buddy Holly 
TV — merchandised albums, and 
new products brought to the division 
through its new deal with Island 
Records. 

"We are getting more singles into 
the chart than the Group Repertoire 
Division and several of our 
competitors," said Kaupc, "but we 
must increase our albums and 
cassette share of the market." 

The division was committed to 
"an on-going programme of TV 
albums" added Kaupe. "We have a 
number of substantial superstars 
which we will exploit through TV 
and we have two campaigns before 
Christmas and one soon after." 

Referring to the Island deal Kaupe 

Conference reports bv TERRI 
ANDERSON, DAVID DALTON, 
JIM EVANS. VAL FALLOON 

and NIGEL HUNTER 

O 

A LANKA UPE: £25 million target. 

said that it was an enormous credit 
to the division that they chose LRD. 
"We also re-signed Motown and 
these deals don't come cheap. They 
involve a considerable financial 
investment and an investment in 
people. Competition for Motown 
was strong from Polygram, WEA 
and Pye and it's heartening to sec 
evidence that Motown is going to 
come through with some new acts." 

Kaupe reiterated his 
announcement earlier this year that 
LRD would recruit an A & R 
department to sign acts directly to 
the division, "but this will be a 
gradual development because we 
have distinct responsibilities to our 
licensors which I will not jeopardise. 
We will continue to pick and choose 
on licensing, but we're not going 
aggressively into the market place 
for them." 

Briefs... 

Don't knock the indies' 

DJM MARKETING manager 
Graham Moon hit out at criticisms 
of the company during his 
presentation to the CBS sales force. 

"It is fashionable at the moment 
to knock (he small independent 
labels, and DJM in particular,'' he 
said. He summed up the 
achievements of the past year 
pointing to continuing strong sales 
of Elton John back catalogue, the 
international success of Johnny 
Guitar Watson, and sales of the 
Horslips product. Both these artists, 
he said, were long established but 
had never had chart success until 
they signed with DJM. 

"Our new policy will mean fewer 
releases, a high quality, more 

Award for 

John Williams 
GUEST OF honour at the CBS sales 
conference was guitarist John 
Williams, who is CBS's top selling 
artist, having sold £1,000,000 worth 
of his CBS albums at dealer price. 
To mark this achievement Williams 
was presented with a specially 
commissioned award of a sculptured 
guitarist's hand. 

Williams, who thought he had 
been invited to watch a film, 
thanked the sales force and the CBS 
team for their efforts on behalf of 
his albums, two of which have been 
awarded silver discs. A short film 
tilled How To Score, featuring 
Williams, was previewed showing 
how the film music for Slevic was 
recorded. 

The music is played by Williams 
and the Gabrieli Siring Ouarlel and 
was composed by Patrick Gower. 
The soundtrack . album will be 
released on CBS. 

Williams will also be the subject 
of an October campaign for his 
album The John Williams Collection' 
which includes excerpts from the 
Rodrigo Concerto, Paganini's 
Caprice No. 24. and several other 
works from his best selling discs. 

iP - 

GRA HAM MOON: don 7 knock us 
backup and belter field support 
alongside the CBS marketing 
force." He introduced the 
forthcoming product via an audio 

Discount 

offer on 

Embassy 

CBS HAS given the Embassy 
classical titles a new series 
identity, to be launched on 
October 6 with a discount offer 
on the first batch of eight 
records, two of which have not 
been available in the UK before. 

Under the banner Embassy 
Classics, the series — priced at 
£2.49 — effectively replaces the 
Harmony line, deleted this year. 

All product will be available 
on album and cassette. The first 
batch consists of popular 
classical repertoire such as 
Chopin Waltzes the 1812 

Overture and Scheherezade in a 
bid to capture — like other 
record companies — the growing 
mid-price classical market, 
particularly the tape market. 

Embassy product manager 
David Rozalla announced the 10 
percent discount, offered on a 
pack of 16 albums and eight 
cassettes (two of each LP) or a 
pack of any 24 units. Dealers 
buying these packs will receive a 
poster, a showcard, browser 
dividers and an Embassy Classic 
mobile. 

Added Dave Adams, 
commercial marketing manager, 
"We have seen a shift in 
consumer buying habits in the 
classical field towards mid-price 
product especially tape. This is 
not a move away from full price 
however, but we think a new and 
growing market for people who 
want value for money." 

DISC JOCKEYS Tony Prince, Greg Edwards and Alan Freeman 
presented new pop singles to the CBS sales force. Among the titles 
were K. C. & The .Sunshine Band Who Do You Love and Boston's 
Don't Look Back, out on September 22; a new cut from the Dcncicc 
Williams/Johnny Mathis Friends chart LP, titled Until You Come 
Back To Me; Tina Charles's Making All The Right Moves; The 
O'Jays' Brandy; and Sailor's Give Me Shakespeare. The presentation 
closed with Abba's SummerniglK City, which is already a top playlist 
item in the first week of release. 

Holly set and 

Evita from MCA 

PURPLE announced plans for Mark II 
and III Deep Purple singles scries in the 
new year. 
EMI International: releasing more 
Whilesnake product, the first LP by 
Shooter in October, and an album of his 
own music by TV and film composer Carl 
Davis conducting the Royal 
Philharmonic. 
CHIS WICK ANNOUNCED an album 
Fickle Heart by Sniff 'n' The Tears in 
November, and an album Ghost Train by 
Radio Star at the end of January. 
MAGNET PREVIEWED new albums 
and singles from Chris Rca, Gene 
Farrow, The J.A.L.N. Band and Marsha 
Hum. 
PRIVATE STOCK gave details of new 
product fonhcoming from Roseua Stone, 
David Soul, Robert Gordon, Samantha 
Sang, Dink Wray, Cissic Houston and 
Michael Zagcr. 

A BUDDY HOLLY box set and 
the London cast album of Evita 
were the highlights of the MCA 
presentation given by Roy 
Featherstone and Stuart Watson 
at the EMI LRD conference. 

The Holly set, titled The 
Complete Buddy Holly, will be 
released in December and comprises 
six LPs and a 60 page booklet. The 
recommended retail price is £13.99. 

Featherstone reported advance 
orders of 60,000 for the Evita cast 
album, which should be available 
during the first week of October. 

Other fonhcoming MCA product 
includes Skynyrd's First And Last — 
an album completed by Lynyrd a 
month before the aircrash last 
October which practically wiped out 

the band. The new Wishbone Ash 
album is called No Smoke Without 
Fire with a single out from it entitled 
You See Red which will also be 
available in a limited 12" edition. 
There is a Rod Argent LP called 
Coming Home with a single titled 
Home, a Downtown Disco Party 
compilation featuring Stargard and 
Rose Roycc among others; an LP 
featuring Barbara Thompson's 
Jubiaba Band; Gary Moore's Back 
On The Streets LP; a Christmas Sing 
With Bing Around The World. 

MCA's LP reissue series is 
continuing with releases by Brenda 
Lee, Lcn Barry, Burl Ives and 
Danny Kaye, and country LP 
product before Christmas will 
include I'm Always On A Mountain 
When I Fall by Merle Haggard. 

Sunsational Rak scheme 
A NOVEL advertising and promotion scheme involving The Sun 
newspaper was announced during the RAK presentation. The 
campaign — dubbed Sunsational and the Great RAK Race— centres 
on the new Suzi Quatro album If You Knew Suzi and the Monlreux 
album by Smokie. 

There will be prelaunch teaser ads in The Sun from 
October 4 followed by launch ads and reminders to keep up the 
pressure to interest the 12 million Sun readers in the idea of a race 
between the (wo albums. 

Motown signs three acts 
MOTOWN'S PRESENTATION introduced by new general manager David 
Hughes, comprised a recap on the label's history and success to dare and some 
new product presented by Keith Harris. 

visual presentation fronted by 
Jasper Carrot and previewed a disco 
version of Fever by new signing 
Grace Kennedy, a track from her 
DJM debut LP; the new Johnny 
Guitar Watson LP Giant,; and 
Ed ward ' 'Callan'' Wood word's 
album The Thought Of You. 

Other autumn product featured 
was an album of TV themes 
including Mixed Blessings and 
Hawaii Five O. Melanie Harrold. 
who " has now dropped her- stage 
name of Joanna Carl in, will have 
Let's Spend The Night Together 
released as single. I np has ion is the 
new album from Papa John Creech 
who at 61 is still producing highly 
commercial material 

There are three new LPs, two of 
which are by completely new acts 
named Switch and Finished Tough. 
The third LP will be the first 
recorded for Motown by Major 
Lance. 

Harris told the conference that 
three new acts have been signed — 
Grover Washington. Bloodstone 
and Bonnie Pointer (former lead 
singer in (he Pointer Sisters) — and 
Motown chief Barney Ales told the 
conference that Billy Preston has 
been signed to Motown also before 
playing some tracks from the 
fonhcoming Srevie Wonder album 
The- Secret Life Plants, which he 
hopes will be ready for October 
release. 

It was disclosed that the 
compilation album The Big Wheels 
of Motown has already achieved 
orders of250,000 albums and 68,000 
cassettes. The £50,000 TV campaign 
begins on September 18. 

More 

conference 

reports 
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Epic proportions 

of CBS product 

SHEER WEIGHT of forthcoming 
product ensured that the main CBS 
pop presentation on the last day of 
the Eastbourne conference was of 
epic proportions. During 190 
minutes, a total of 42 acts was 
presented. Almost all were 
announcing product within the next 
two months, with marketing 
campaigns to backing major artist 
tours. 

Albums arc expected, or at the 
very least hoped for before 
Christmas, from Earth Wind and 
Fire. Billy Joel. Aerosmith, The 
Jacksons. Bill Withers and Bob 
Dylan. Abba was noticeably not one 
of the featured artists, but an LP is 
expected before Christmas. 

Several debut albums were 
previewed. Some interesting and 
amusing tracks by John Cooper 
Clark gave a foretaste of his first LP 
on CBS — which will contain 
selections from his new-wave- 
flavoured poetry and music. 

First product from Flying Squad, 
a recent signing to Epic, is to be self 
titled, and has been produced by 
Francis Rossi of Status Quo. It is^ 
aimed at the recognisable section ot 
the market which wants the most 
commercial and melodic types of 
new wave. 

Barbara Dickson, newly signed to 
the CBS label, has completed her 
first album, Sweet Oasis, in Los 
Angeles with revered producer 
Bones Howe. Tracks .sampled 
indicated artistic strength, and a 
more commercial approach than she 
has taken in the past. 

Barbara Dickson's voice is also 
heard on the Mike Ban production 
of Watership Down, a musical 
interpretation of Richard Adams' 
best selling book, which will benefit 
from the Martin Rosen classic 
cartoon feature film of the story, to 
be released in October. CBS is to 
join in co-promotions for film, LP 
and book. There will be special in- 
store displays during October. 

New pop/rock band Grand Hotel 
was showcased with a single. Secret 
Life, but no date for release of a 
debut album (now being completed 
with producer Rhett Davies) was 
given. 

Described, with some accuracy, as 
"neither comedy nor folk" was Year 
Of Our Grace, the first LP from 

FULL DETAILS of the EMI 
Music worldwide re-structuring 
announced by chairman 
Bhaskar Menon (see page one): 

LESLIE HILL becomes joint 
managing director, EMI Music 
operations, based in London with 
the following responsibilities: 

• EMI Music operations in 
Europe divided into four regions — 
central Europe (managing director 
Wilfred Jung), southern Europe 
(regional director Francois 
Minchin), Scandinavia (regional 
director Anders Holmslcdi), United 
Kingdom and Eire (regional director 
Ramon Lope/.). 

• European A & R and marketing 
(director Roel Krulze in 
Amsterdam). 

• EMI Music staffs providing 
central staff services for EMI Music 
operations worldwide except North 
America — Roy Matthews (director, 
manufacturing resources), Guy 
Marriott (director, business affairs 
and copyright), Bob Hart (director, 
publicity), Ron Caves (international 
repertoire executive), Ken Butcher 
(international licensee controller). 

KEN EAST is appointed joint 
managing director, EMI Music 

Irish singer/funny man Brendan 
Grace. 

Successful name artists bringing 
out their first LP since moving to 
CBS are Marilyn McCo and Billy 
Davis Jr., with an album Marilyn 
and Billy. 

On the country side, there will be 
new albums from Barbara Fairchild 
(This Is Me), Moe Bandy (Love Is 
What Life is all about), and George 
Jones. 

For the disco market were Perfect 
Love Affair, first LP on the 
Prelude label from the Constellation 
Orchestra; and Keep On Jumpin*, 
also on Prelude, by Musique. There 
were also evidently high expectations 
for the success of Dutch group 
Gruppo Sportivo, which was seen at 
the Reading Festival and has now 
signed to Epic. The expected first LP 
on that label will coincide with the 
band's second tour here. 

On the TK label there is to be an 
album called Get Off, by Foxy; a 
second album on GTO from Voyage 
(Fly Away); tentatively scheduled 
for November an album intended to 
"cross over from real jazz to the 
increasingly popular jazz new wave" 
from Billy Cobham, entitled 
Simplicity of Expression, Depth Of 
Thought; from Steve Khan an LP 
called The Blue Man; and, on the 
folk side, a new LP from the highly 
popular Irish band The Chieftains 
— titled Chieftains 8 — the release 
of which will be supported by a UK 
tour. 

On Philadelphia is the new Lou 
Rawls album. Live On Broadway; 
and from Ramsey Lewis on CBS 
comes a new LP called Legacy; while 
rock 'n' soul is the self-explanatory 
title of the forthcoming LP from 
Jebediah on Epic. 

Most likely to notch up chart 
success are releases by Ted Nugent 
with Weekend Warriors; by The 
Clash, which hopes to follow a chart 
album and four hit singles with 
another big selling LP in late 
October; by Santana, whose new LP 
is hailed as "the Abraxus of the 
Seventies'' and will be released here 
in October with the title Inner 
Secrets; by the Barron Knights — a 
new LP aimed at the Christmas 
market and provisionally titled Get 
Down Shep; and by Heart, now 
exclusively producing material for 

r.. 
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CBS MAN A GINC Director Maurice Obcrsiem m a parly! , Low You Too is released on September IS 
sales conference. Piclured with Obcrsiem '£^ /„ mid-Oclober. Jcl is backing the LP 
10 be followed by an album, England My England and a UK ^"cer '°''rf. f. pavid Arden. Jcl Records vwe president 
with a major campaign (see story, page 6). Standing behind die pair are (tejt) Ua> m 
and R onnie Fo wler, managing director. 
the Portrait label, a strong new 
album called Dog and Butterfly. 

Also looking for Christmas sales 
is a Tina Charles Greatest Hits 
album on CBS; and the new Billy 
Joel LP, supported by a tour, is 
expected to be a winner next Spring. 

Promising hopefuls arc a new LP, 
containing a lot of new material 
including a track written by Mike 
Batt, from the Pasadena Roof 
Orchestra — titled Hollywood on 
CBS; what is clearly felt to be 
stronger material than ever 
produced before from Crawler— an 
Epic album called Snake, Rattle And 
Roll; and Hearts of Stone, the latest 
LP from Southsidc Johnny and the 
Asbury Dukes, hailed as one of the 
best live rock acts of the moment. 

In the same commercially hopeful 
category are Weather Report's Mr 
Gone album on CBS, Dean 
Friedman's second LP, Well, Well 
Said The Rocking Chair; an unusual 
LP featuring folk/country artist 
Dan Fogelberg and jazz/rock 
flautist Tim Weisbcrg, called Twin 
Sons Of Different Mothers (a tour 
by Fogelberg is expected next 
Spring) and the new Judas Priest 
album. Hell Bent For Leather, 
which precedes a world tour. 

Marketing campaigns so far 
planned are for Santana, whose UK 
appearances will be (provisionally) 
on October 30 and 31 and November 
1 at Wembley and after that in 
Manchester and possibly other 
dates; for Judas Priest and for 
Weather Report. 

Santana's new LP will be 

Memn's mm 

team- 

full details 
operations, based in London, with 
responsibilities for the following 
activities: 

• EMI Music operations outside 
Europe. North America and Japan, 
divided into four regions with 
following regional directors: Hans 
Beuggcr based in Sao Paulo (for 
Central and South America and 
Caribbean); Malcolm Brown based 
in Hong Kong (for Far East 
including Malaysia, Philippines and 
China); Peter Brown based in 
London (for Eastern Mediterranean, 
Middle East and Asia); Mike Wells, 
based in London (for Kenya, 
Nigeria, East, West and Central 
Africa). 

• Also reporting to East: Clivc 
Kelly (md EMI South Africa), Peter 
Jamicson (md EMI New Zealand) 
and will maintain "a direct 
functional relationship" with EMI 
Australia for music activities). 

advertised in the music press and on 
radio for a month, and flyposters, 
underground posters and BR posters 
will be used. 

Judas Priest is expected to tour in 
late October and November, and 
shop displays will be on 

concentraied in ihe tour towns as 
will radio ads, before and after the 
relevant dates of concerts. There will 
also be music press advertising. The 
Weather Report LP will be 
supported by music press 
advertising. 

One-stops add to 

'healthy market' 

THE MARKET in which CBS is 
today competing, marketing 
director Tony Woollcott noted 
when introducing the pop 
presentation, has seen more 
changes in the past three or four 
years than ever before. 

He picked out the emergence of 
one-stops, which have contributed 
to overall business and "for those of 
us who have approached (hem in a 
sane and sensibly way nothing but 
good has come of this association". 

He balanced Ihe increasing 
professionalism of the multiples 
with the continuing role of the 
independent specialist retailer "who 
has learned how best to provide the 
consumer with the specialist service 
that is so often demanded". Added 
exposure for music through the 
extension of national broadcasting 

hours on Radios 1 and 2 could, 
Woollcott felt, only mean a healthier 
record market — as did the creation 
of demand for new styles of music 
by the ever more popular discos. 

"Inevitably," he added, "I think 
of TV advertising for albums both 
from repertoire-owning and 
specialist merchandising companies. 
This emergence into the marketplace 
over the last few years has almost 
single-handedly been responsible for 
the dramatic increase in 
professionalism and sophistication 
that is the password in the market 
today." 

Traditionally, Woollcott said, the 
market leaders in any industry were 
expected to forscc and initiate 
change. "Wc as a company have 
never been and neither will we be, 
reluctant to modify or change as the 
needs of the market place dictate." 

• EMI Music Publishing Ltd and 
subsidiaries (East will be chairman 
with Ron White, managing director, 
reporting to him). East will also be 
responsible to Menon for 
"commercial and creative interface'' 
between EMI Music Publishing and 
Screen Gems/Colgems (under 
president Lester Sill reporting to 
Menon) and local publishing 
companies owned by EMI in various 
territories. (Ron White also retains 
his cent-ral coordinating 
responsibilities for EMI Music 
Publishing activities outside North 
America). 0 Parallel Label Operations — 
development of parallel record 
companies in certain important 
markets. 

TONY TODMAN becomes 
finance director, EMI Music 
Operations based in London with 
responsibilities for operating 
controls, management information 
services, royalties etc, for EMI 
Music activities worldwide excluding 
North America. 

DON ZIMMERMAN, president. 
Capitol Records Inc.. will represent 
the Group's North American Music 
interests on the EMI Music 
worldwide management board. 

Market ikare graMi 

despite competition 

CBS SALES so far this year have increased by 23 per cent over the 
same period in 1977, managing director Maurice Oberstein told 
delegates at the CBS Sales conference in Eastbourne. 

"Despite the gloomy retail conditions, the competition we face 
from huge sellers such as Saturday Night Fever, our sales are well up 
in a market place which Ihe last six months 
will show is barely achieving the now includes Barbara Dickson and 
levels of last year. This shows that 
our market share continues fo grow 
in the face of our competitors. In ten 
of the past II months, we have sold 
more LPs than any other record 
company, Oberstein claimed. 

Noting that the new Abba single 
Summer Night City shipped silver on 
Ihe day of release and that A bha The 
Album shipped platinum he 
continued, "War Of The Worlds, a 
difficult album to find a 
promotional hook for, shipped 
silver which must show dealer 
confidence in our sales force.'' 

He added that CBS would 
continue to look for talent from the 
associated international labels, and 
from GTO, as well as from the 
growing UK artists roster, which 

the Pasadena Roof Orchestra, along 
with Tina Charles, The Clash, and 
Colin Blunslone. 

Oberstein announced forlhcotning 
sound/rack releases including S/evie. 
Watership Down and Bannilzva'1 

Bov. 

liore 
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August 1978 Music Week Top 10 Singles 

ARIOLA with Child 

'It's Only Make Believe' 

Quarter ending May 1978 Radio and Record News 

Top Male Artist List 

ARIOLA 7th with John Paul Young 

Quarter ending June 1978 Music Week Top Male 

Artist Performance Survey 

ARIOLA 2nd with John Paul Young 

Quarter ending May 1978 Radio and Record News 

Leading Labels Market share chart 

Polydor 17thwith2*50% ARIOLA 19th With 2"22% A&Mjoinl 19lhwith2-22% 

ARIOLA MEANS BUSINESS 

Anola Records. 48 Maddox Street, London W1R 9PB. Telephone; 01-408 1262. Telex: 298933 
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Jetting out of the 

blue into autumn 

AT THE CBS conference Jet Records launched one of its biggest 
singles campaigns for ELO's Sweet Talking Woman (September 22). 
This will spearhead a £150,000 push for the band's Out Of The Blue 
LP, starting in November. 

The ELO single — in mauve perfumed vinyl with a colour bag — 
will be backed by trade and consumer press advertising and, browser 
boxes for shops. The ELO Gala, filmed at Wembley in June, will be 
screened again by the BBC over the Christmas period, as a further 
boost to the Out Of The Blue campaign. 

The main October release from 
Olav Wyper 

Jet will be a new Alan Price album, 
England My England backed with 
advertising, windows and other 
promotion surrounding the artist's 
mid-October UK concert dates. 
LWT will film Price's Palladium 
show for transmission later in the 
year. 

Carl Perkins has a new LP out in 
November and will be here for guest 
appearances on the Jerry Lee Lewis 
tour, and Jet will back this and the 
LP with a national campaign. 

New signings to Jet will also be in 
the news this autumn: Snips (former 
lead singer with the Baker Gurvilz 
Army) has his first Jet LP Snips — 
Video King released in October, 
backed by advertising to co-incide 
with his national dates on the 
Ramonc's lour. 

Kingfish will be in the UK in 
November for TV appearances and 
concert dates to promote the new 
LP. Trident; and Ian North's Nco 
has a first album, For The Masses, 
scheduled for November. 

Jet also announced product for 
next year: the first LP from the Lou 
Clarke Orchestra, and a UK release 
for Trickster's Find The Lady 
album. 

Stiff on the rails 

More 

conference 
reports 

page 8 

STIFF ANNOUNCED details of its 
autumn assault at the EMI LRD 
sales conference last week. As 
announced in Music Week 
(September 9) the main feature will 
be the "Be Stiff Tour 1978", by 
special train. 

Returning to the concert tour 
format of the Sixties Stiff is 
sponsoring a nationwide tour by five 
of its artists, all of whom will have 
albums simultaneously released on 
October 6. 

The other main feature to emerge 
from Stiffs presentation was the 
signing of The Rumour (without 
Graham Parker) to the label with an 
album due for November release. 

The tour takes in mostly college 
dates in England, Scotland and 
probably Ireland, starling in Bristol 
four days after the release of the five 
albums. The albums, all pressed in 
coloured vinyl, are The Wonderful 
World Of Wreckless Eric in green, 
Mickey Jupp's Juppanese, in blue, 
Jona Lewie's On The Other Hand 
There's A Fist in yellow, Lene 
Lovich's Stateless in red and Rachel 

Sweet's Fool Around in white. 
A thousand dealer albums will 

pressed containing two tracks each 
from the five touring artists. Shop 
display material will include window 
displays using the train motif, 
posters, mobiles, cut-outs, train sets, 
badges and bumper stickers, while 
special Stiff browser cards will be 
available to dealers to encourage 
them to file product under Stiff (all 
the albums will bear the legend "File 
Under Stiff'). Dealers will also 
receive concert tickets. 

Sounds is producing a 
Stiff/Sounds album titled Can't 
Start Dancing featuring the artists 
on the tour plus tracks from Ian 
Dury and The Rumour. Sounds is 
spending £35,000 on the ten week 
campaign and publicity will include 
national press advertising, 
commercial radio spots, specialist 
press ads, fly posting and promotion 
at festivals and on campuses. Ads in 
the music press plus radio spots will 
be taken to promote the tour and 
Stiff promises some surprise 
publicity stunts. 

Wayne's war 

escalates 

worldwide 
THE WAR Of The Worlds 
album looks like becoming the 
most successful CBS UK album 
ever in international sales, said 
Peter Robinson, CBS director 
of International a&r, addressing 
a meeting of CBS international 
affiliates at Eastbourne. 

In Australia and Holland, it is 
already the fastest selling album ever 
issued by CBS-UK, having gone 
platinum with top three chart 
positions. In only two months, the 
album has charted in eight 
territories. 

Jeff Wayne is currently on a 
round-the-world promotion trip for 
the project which has already taken 
him to Canada, USA, New Zealand 
and A ustralia. 

Added Robinson: "This project 
really lends itself to imaginative 
promotion, and a number of our 
affiliate companies have shown 
terrific marketing flair and 
imagination in launching the album 
in their markets. 

"We believe that with several 
more singles to come from the 
album, and endless promotion 
possibilities, it should have a long- 
lasting sales life right around the 
world." 

Spanish and French language 
narrated versions of the album are 

, currently being planned. 
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NEW PRODUCT from Hi- 
Tension, Cat Stevens, Third 
World, Robert Palmer and 
Tequila Mockingbird was 
featured in the Island 
presentation given by sales 
manager John Knowles at the 
EMI LRD sales conference. 

Hi-Tension's debut LP, 
provisionally tilled Bless The Funk 
is released in October and comes 
on top of the band's two hit 
singles, Hi-Tension and British 
Hustle/Peace On Earth. Island's 
promotion campaign includes full- 
page ads in the music press, 5000 
full-colour posters for both dealer 
and disco use, a shop window 
campaign featuring the poster, and 
badges. The band also embark on a 
30-date UK tour this autumn. A 
new single will be released to 
coincide with the LP and lour. 

Cat Stevens' new LP. Back To 
Earth is released October 6. It will 
be supported by full-page ads in 
both the trade and consumer press, 
5000 posters and an in-slore 
campaign. 

Third World's Journey To Addis 
album has a strong promo 
campaign behind it and will be 
helped by the release of the single. 
Now That Wc Found Love. 

Robert Palmer's new single. Best 
Of Both Worlds, released to 
coincide with his debut British 
concerts at the Hammersmith 
Odeon is to be available in 12" 
form. 

As well as the new album, 
Systems Of Romance, released this 
week with a heavy marketing 
campaign, a new Ultravox single, 
Quiet Man is released October 6 
with 10,000 copies in 12" white 
vinyl. 

Logo puts faith 

in new talent 

LOGO IS putting its 
new talent this autumn. That 
was the main impression gained 
from the company s 
presentation at RCA's sales 
conference last week. And as 
Logo is joining RCA's 
incentive scheme, dealers will be 
able to earn up to 15 per cent 
discounts on the company s 
entire catalogue including 
releases on Logo, Transatlantic, 
Leader Tradition, Barclay, 
Brain, Black Lion and Freedom. 

New Logo artists featured in a 
comic chairman's report from 
satirist Peter Cook were Duncan 
Browne, Strcetband, Meal Ticket 
and Marcia Mines. "We are putting 
our faith in them because they are all 
potentially international artists," 
says Logo director Olav Wyper. 
First album from this quartet is 
Streetband's London released in 
October. Heavy support for a single 
from the album Hold On will 
include posters and music press ads 
throughout September and striking 
packaging for the album will carry 
through the graphics from the single 
campaign. The group will be touring 
throughout the autumn. 

Albums from Meal Ticket and 
Duncan Browne are planned for 

November, while the title track of 
Browne's album The Wild Places is 
due for release on September 22. 
First product from American singer 
Marcia Bines, who has already 
achieved success in Australia, will be 
a 12 inch single and she is to tour 
here at least twice during the first 
eighteen months of her contract. 

The main exception to Logo's 
policy of breaking new artists this 
autumn is the third LP on the label 
from Alberto Y Los Trios 
Paranoias, Skite is primarily a cast 
album from the Albertos new stage 
production of the same name which 
follows the group's successful 
London show Sleak. A heavy 
marketing campaign using the Skite 
TV screen logo is being set up and 
press and radio interviews are 
scheduled to co-incide with the 
release date in October, A 30,000 
special pressing of a double package 
single backed by an extensive 
campaign has already been 
exhausted. 

Folk acts Boys Of The Lough and 
The McCalmans each have albums 
released this autumn with marketing 
campaigns concentrating on 
Scotland and press advertising 
taking in Folk News, Melody Maker 
and Music Week. Each group has a 
British tour lined up. 

Mackay(0ldfield,Heep 

are Bronze big three 

THE BIG three from Bronze this autumn announced at EMI LRD's 
sales conference are from Andy Mackay, Sally Oldfield and Uriah 
Heep. 

The presenlation underlined the bright prospects for current singles 
from Goldie and Molorhead. A prize was also awarded to Frank Re id 
of EMI's display team for the best window display on Bronze's Red 
Star window campaign this year. 

STIFF ARTIST Lene Lovich trying out the train to be used in the company's 
Be St iff 78 Tour this autumn. 

Island pusSi fw (Sat 

Stevens LP,, PaSmer 

Resolving Contradictions is the 
first album from Andy Mackay on 
the label since his successes with 
Roxy Music and as the composer 
and producer of the two Rock 
Follies albums. Promotional aids 
include a metal lapel badge in (he 
shape of a saxophone backed by a 
poster campaign on London buses 
throughout October and November. 
There are also full colour posters 
and poster showcards available. An 
extensive advertising campaign rakes 
in Music Week, MM, NME, 
Sounds, Time Out, Sunday Times, 
Observer Guardian. 

The release of Uriah Heep's 
Fallen Angel co-incides with a fifty 
date tour of the US with Jethro Tull, 
followed by a tour of Europe and 
the UK early in 1979. A radio 
campaign throughout October will 

include local stations in London, 
Birmingham, Manchester, 
Liverpool, Glasgow, Edinburgh, 
Newcastle, Portsmouth and 
Nottingham. A t (he same lime press 
ads will be taken in Music Week, 
MM, Sounds and NME. Full colour 
posters and poster showcards will be 
available plus specially made silver 
bomber jackets. 

Sally Oldfield's Water Bearer is 
the singer/songwriter's first on the 
label and she is currently forming a 
band for live and further recording 
work. A press campaign during 
September through to November 
takes in Music Week, MM, NME, 
Sounds, Time Out, National 
Student, Sunday Times, Observer, 
Nuggets andFo\k News. As with the 
other two albums full colour posters 
and poster showcards will be 
available. 

UMii sets T¥ 

for Mmaiiur LP 

hv CharlPA!nllP""'u^:mn"un"'(l an album Private Christma; 
and leaf lots thrm. i r "ri boostcd by 30-second TV advertisement 
You slm bine hv V ,nVV"h Woo'worths, and a debut single Let Me B< 
eonference ' AuS,nl"an Xanadu who starred in eabaret a. tin 

man TaPbHrtin 'S cxpcc'c<l fn'lowing the appointment of cx-Bronz< 
complexl^LosAn^es TlLTi i'/n Gordon Mills' s.ndi. and an LP Chris,tnas Jollities by' t^si.soJXrs'i'ra'1 Pr0d"e, ^ MC,r0P 

from The cm To ThePRr,M k by
1
BookCT T' ;"«l ">c Emotions and an alba* 

MnhamLd LP rr„,n r"' b5,. "A"""1 Callcd Sho N,urf- TI'Cro will be an Id* 
soundtrack album of the in? "'. A' ' ncw Prod»el from Sylvester, and Iht 
whh .be as ye. undecided HritLh pfe^^P^be fdm.0' ^ ,0 C',i 
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BROTHERHOOD 

OF MAN ^ 
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THE NIGHT' 
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In Midnight Black Vinyl! 
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MIDDLE OFTHE NIGHT 
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With a Special Full Colour Bag! 

RECORDS 

Orders To; Rye Records (Sales) Ltd, 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone; 01-640 3344. 

PAGE 7 



MUSIC WEEK, SEPTEMBER 16, 1978 

CCC Dice 
C 

n 

TV campaign for 

Bassey double LP 

SHIRLEY BASSEY's 2Slh year in show business will be marked by a 
25ih Anniversary Album in October, supported by "our most 
intensive marketing campaign ever," said UA marketing manager 

. •> Howard Bcrman. 
Warner digs 

up more 

golden oldies 
ALAN WARNER, UA's Wesi 
Coasi specialist in back caialogue 
cxploiiaiion announced several 
projects including Starring Bing 
Crosby (The Golden Age Of 
American Radio), an album with 
extracts from Crosby's radio scries 
of thc40s/50s. 

Other artists appearing on the LP 
are The Mills Brothers. Judy 
Garland, Nat King Cole, Bob Hope, 
Peggy Lee, The Andrews Sisters, 
George Burns and Maurice 
Chevalier. 

At the end of September. UA 
releases Yankee Doodle Boy by 
James Cagney from the soundtrack 
of the 1942 film Yankee Doodle 

The double-album, forty-tracks 
package includes (racks leased from 
Phonogram and EMI retailing at 
£5.99. A special souvenir picture 
booklet is included. 

A television campaign will run for 
three weeks in most TV areas except 
London which will be covered by ads 
on Capital Radio, window displays 
and underground sites. 

Presenting the album as the 
highlight to the UA 1978 sales 
conference, Ian McLay stated, 
"This is the definitive Bassey 
collection. It is the very first time 
there has been a representative scan 
of her career in one package".  
Dandy. The single, produced by 
Warner, will be in a special colour 
bag. UA is looking for success 
similar to that which they achieved 
with Laurel & Hardy's Blue Ridge 
Mountains of Virginia and with Play 
It Again Sam.   

UA Briefs. . . 

B. J. COLE'S Cow Pie label releases 
a new Nancy Peppers' LP Leaving 
For Better Times, soon. Said B J 
Cole, "British country music has not 
fulfilled its potential and until now 
has mostly been a bad copy of the 
American scene. In the early sixties, 
British bands look R & B from the 
Americans, turned it round and took 
it back to the States. The same can 

UA scoops with 

Essex single 
UNITED ARTISTS has scored a 
scoop with the October release of a 
new David Essex single, World. 
Essex, currently signed to 
Phonogram with whom he is high in 
the charts with Oh What A Circus, 
recorded the number earlier this year 
for a new musical, A Ipha Omega. 

David Gordon, composer of 
Alpha Omega signed a deal with 
Artie Mogul for the musical. An 
album produced by Cat Stevens is to 
follow and the show will open in the 
States next year. 

Ken Clancy: ' 'Plenty of talent to work on.'' —  — 

Changes strengthen RCA 
  .11/ da„i n/Mf and Cherrv Vanilla had developed their careers 

Bonusbonds 

in 'unlimited 
amounts' 
RCA's AUTUMN incentive 
scheme gives dealers the choice 
of graded discounts of up to 15 
per cent or the ctiuivalent in 
Bonusbonds. 

National sales manager John 
Howes, outlining the scheme, 
said that Bonusbonds could be 
exchanged in 7,000 outlets, 
including travel agents, and 
would be offered to dealers "in 
an unlimited amount". 
Emphasising that this scheme 
would give dealers a simple but 
flexible discount plan, he added 
that "strong autumn product 
including releases on Logo — 
will make it easier to reach the 
high targets set by the 
company". 

happen with country music." 
ON THE reggae front, MO 

Claridge, head of Ballistic Records 
will be heading his autumn assault 
with a new Royals album, Israel 
Must Be Free. 

AFTER THE successful re-launch 
of the Blue Note jazz series, further 
albums including Sidney Bechet, 
Dexter Gordon, Miles Davis and Art 
Blakey are planned. By early next 
year, there will be a total of 40 Blue 
Note albums on the market. 

SEPTEMBER 15 sees the release 
of Connie Francis' first LP on UA, 
Who's Happy Now. Ms Francis will 
make a promotional visit on 
September 22 and a promo film is 
being prepared for possible use as a 
TV booster campaign at Christmas. 

A HEAVY marketing campaign 
backs the new Dr Feelgood album 
(Private Practice) and single (Down 
At The Doctor's). Full page ads in 
the music press for the single will 
also act as teasers for the album. The 
band start a 30 date UK tour shortly 
with window displays. 

DETAILS OF the marketing 
campaign for the new Slim Whitman 
album, Ghost Riders In The Sky, are 
being finalised. Release date is 
December 22 and marketing 
manager Howard Berman plans "a 
TV campaign in the new year. " 

SUMMING UP the events of the year, RCA UK 
managing director Ken Glancy, in his opening speech at 
the sales conference in Maidenhead, said he was confident 
that the recent staff changes would consolidate RCA s 
improving market position and "strengthen the company 
still more". 

Introducing John Howes, the new national sales 
manager, and Winston Lee. promotion manager, Glancy 
reminded delegates of the success with Bonnie Tyler, and 
James Galway, and added that Sad Cafe, Gloria Mundi, 

Paul Brett and Cherry Vanilla had developed their careers to the stage of "a major breakthrough . 
Glancy commented on the new International 0'™'°" 

in New York which had brought to 'he label established 
artists such as the Average White Band Melamc and Paul 
Anka. The addition of Logo to the RCA ^ 
forthcoming product from a"1

isl^;"c'udln?0"?,ll 
Dates, Mud, Nilsson and Evelyn Champagne King 
would, he said, give the company plenty of talent to work 
on in the months to come. 

Stewart heads autumn releases    -n   Uii onH mndr. nress advertisinf 
FULL RETAIL and press back-up is 
promised by RCA tor its autumn 
pop releases. These include new 
product from Al Stewart, Waylon 
Jennings, Hall and Dates, Mud, 
Nilsson and Vangelis, plus titles by 
new artists. 

Al Stewart's first release for two 
years. Time Passages will be backed 
by trade and consumer press 
advertising, 200 window displays, 
posters and p.o.s. material. 
Fiyposting is scheduled for London 
and main regional cities. Stewart is 
due for concert dates in December 

and his visit will be accompanied by 
another marketing campaign. 

Waylon Jennings' I've Always 
Been Crazy will be supported by 
advertising aimed at crossing him 
over from the country to the mor 
market. Product manager Chris 
Loten announced that press 
advertising will be placed in 
consumer music papers as well as the 
country press. 

A single titled The Last Time will 
be taken from the new Hall and 
Dates LP Along The Red Ledge. 
The album will be backed by trade 

and music press advertising, and 
space in consumer papers. The single 
will be the subject of a special 
mailing and advertising. Dealer 
displays include window stickers, 
counter showcards, and shop posters 
and 14 major cities will be 
flypostered. 

A similar merchandising 
campaign — plus a catalogue leaflet 
— will support the release of 
Nilsson's Great Music. This "best 
of set will be featured in the 16-LP 
catalogue promotion with, four- 
colour browser cards. 

Contest for 

Gold Seal 

re-launch 

GOLD SEAL, RCA's mid-price 
classical series, announced two years 
ago, will be re-launched this autumn 
with a dealer contest which carries 

CHARISMA MADE ambitious 
video presentations at 
Phonogram's regional sales 
meetings last week. The company 
was featured as "Wonderful 
Radio Charisma" and dj Tommy 
Vance outlined release plans with 
record spins, interview's and 
features. 

New albums are scheduled 
from Brand X and Peter 
Hammill who are touring 
together (for marketing details see 
MW September 9). 

Extensive promotional and 
marketing activities are being 
mounted for the release of Ten 
Years On from Hawklords 
(formerly Hawkwind). The 
release Is timed to co-incidc with 
a two-month UK tour. 

A teaser poster campaign will 
incorporate "special spray" 
techniques to make it appear that 
additional information has been 
gradually painted on to each 
poster. Charisma will be taking 
200 shop windows and full page 
ads in trade and consumer press 
the week before release. 

• Charisma plans to continue 
its involvement with the more 
esoteric end of the market with 
albums from Vivian Stanshall and 

Wonderful 

Radio 

Charisma 
R. D. Laing. The Stanshall disc 
— Sir Henry At Rawlinson End 
— features material the ex-Bonzo 
Dog artist has performed on John 
Peel s radio show and will be 
backed by the unusual ploy of 
taking a full page of ads in the 
classified sections of the music 
consumer press. There arc also 
plans for a one-off concert and 
dealers will receive a giant 
crossword poster and stickers. 

The R. D. Laing album, Life 
Before Death, contains the 
sonnets from this controversial 
modern psychiatrist backed by 
music from Ken Howard and 
Alan Blaikely. He has, according 
to Charisma, sold one and a half 
million paperback books in the 
UK and 45 million worldwide, 
and a mail-out from Penguin to 
consumers and book shops will 
include a profile of the album. 
Laing is interviewed by Michael 

Parkinson on TV on September 
29 and as well as radio 
interviews, coverage will include 
the Observer colour supplement, 
The Times, NME, MM and Time 
Out. 

® Due to "constant 
consumer and retail demand" 
Lindisfarnc's Nicely Out Of Tune 
album plus Alan Hull's solo 
effort Pipe Dream — will be re- 
issued both in original sleeves 
with original prefixes. 

• Main album release in 
November is The Sound Of Edna 
(announced in Dooley, Sept 9) 
from Dame Edna Everidgc which 
will co-incide with a London 
stage show. 

• A number of debut singles 
from new signings to the label 
will be released during the 
autumn including those from 
Razar, touring with 999 from late 
September, Blue Max, the Idle 
Rich, Da/zlers and Steve Joseph. 
From the more established artists 
comes a re-mix of Peter Gabriel's 
album (rack DIY with a double B 
side and a dealer leaflet backup, 
and also Steve Hackett's Narnia, 
a re-recorded version of the 
Please Don't Touch album track. 

artists," said Crick. 
In its new format, Crick added, 

the series would remain buoyant 
through regular additions of groups 
of product every few months. The 
price, he said, would be held for a 
substantial period. Colour press 
advertising, colour product posters 
and leaflets, and a discount scheme 
for all dealers, will launch the series. 

The contest requires dealers to 
order one set of 12 new Gold Seal 
records and answer four questions 
about the series. For each order of 
multiples of 12 he will qualify for an 
additional entry. The first prizes of 
three holidays in Milan include 
tickets for La Scale (October 20-23). 
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prizes of three weekend holidays in 
Milan, and 60 other gifts. 

Priced at £2.49, Gold Seal product 
will be packaged in gold picture 
sleeves with an embossed label logo. 
Classical manager Ray Crick, 
announcing the re-launch said that 
the initial release of 12 titles was 
extremely strong, with product by 
leading international artists such as 
James Galway, Seiji Ozawa, Andre 
Previn, Aaron Copland and Artur 
Rubinstein. All titles will be 
available on cassette with the GK 
prefix (LPs are GL). 

"The repertoire covers essentially 
standard popular classics that 
should appeal to everybody — there 
are no obscure works by obscure 

Showcase holiday prize 
RCA LAUNCHES a new mid-price range, Showcase, this autumn with 
initial release of 15 titles backed by a dealer discount scheme — which i 
apply to independents as well as multiples. Full marketing support will inch 

colour trade press a d vert is i 
merchandising back up and a dci 
display competition. 

Priced at £2.49, all releases i 
also be available from October 6 
cassette, with the prefix NL . 
discs, NK for cassettes. ' 
competition for window and si 
displays — which is for salesm 
dealers and area sales managers 
carries a top prize for a dealer 
seven days at the French Isola 2' 
ski resort. 

Merchandising back-up for 
launch includes posters, streait 
and browser cards plus cow 
leaflets. 

Titles include The Best 
Dixieland, The Many Sides Of1 

Sedaka, Nina Simone's Pure 
Lou Reed's Vicious and 
Lanza's Pure Gold. 

V 

New A&RR format 
DEREK EVERETT, RCA's manager of 
creative development outlined the formal 
of the new a&r department during his 
presentation of releases by recent signings 
to the company. 

Introducing Bill Kimber, the new 
manager, UK a&r, Everett told delegates 
that the department was now split into 
domestic and international. Everett emphasised that a company 
that focused on just one area would be 
"committing suicide". He added, "In the future we shall be continuing to work on 
a small, but musically speaking, broad- 
based roster and concentrate on building 
the careers of these artists." 

Everett went on to preview new singles 
from Hrc Island, (the first of lha now 
R.n .j'H r,xPr-"""/C'ions rr,"n his Calibre R ords): Q"'"" Gcr"rd Kenny, and New races bandOfanchi. 


