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Dealer Tbur: if i a SMEEtsss 
OH WHAT a success! That was the reaction of visitors and 
exhibitors alike as Music Week's first-ever Dealer Tour 
travelling trade exhibition got under way in Southampton last 
week. 

Several dealers were queuing at the doors of the Polygon Hotel 
when the exhibition opened at 2.0 p.m. and from then on a steady 
stream of visitors milled around the stands right through till closing 
time at 10.0 p.m. 

The idea behind the tour is to 
bring together retailers and record 
companies so that they can talk out 
their problems face to face and 
dealers can hear and see new autumn 
product before placing orders. And 
the philosophy became reality at 
Southampton when Ariola, for 
instance, scooped an order from 
juke box buyer Bill Dodswell-Smith 
for the new Three Degrees single; 
while dealers Kay and Richard 
Woodward from Woody's, 
Ferndown, Dorset said: "We've 
been able to son out a lot of 
problems by talking to record 
company people direct when 
telephoning did not seem to get us 
anywhere." 

Dealers travelled to Southampton 
from a wide catchment area to visit 
the show, including Jerry Morris 
from Brighton who found it so 

by RODNEY BURBECK 
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useful he intends to make the trip to 
London on October 16 for the 
Kensington Town Hall venue. Chris 
and Ethel Burden, of the Music 
Stores, Swanage, Dorset said they 
hadn't seen a company rep for 
several years and therefore thought 
the Dealer Tour a particularly good 
idea: "This is a very good way to 
meet the companies." 

Also from Dorset, Roger and 
Rosemary Holman of Holman 
Radio, Wimbourne, found the show 
useful because they picked up ideas 
for a new records-only shop they are 
opening soon. "We were impressed 
by the video promotions and we 
have decided to instal one 
ourselves," they said. 

Dealers speak their mind 

TOP RECORD buyers from (he country's three giant multiple chains 
have frankly admitted that their music selling policy is inevitably 
making life hard for (he independents, and forcing some of them out 
of business. 

And Woolworths chief record buyer Bob Egerton followed up with 
strongly expressed views that RPM should have been kept on records, 
and discounting should be particular, not general; it should be used 
for in-storc promotion not regular, across the board price-cutting. 

He also reveals that Woolworths will be moving closer to (he role of 
the independent soon, by introducing and promoting new release 
stocks experimentally in 50 of the chain's biggest stores. 

These comments and revelations were contained in a scries of 
interviews, given by some of the biggest operators in record wholesale 
and retail, to EMI GRD general sales manager Peter Hulm for an 
audio visual sales presentation first seen at the GRD conference. It 
was repeated for (he trade rcpesentatives and the press last week. 

• See full report in page 4. 

Prince crowned at Motown 
PETER PRINCE is to be the new Motown International vice-president and 
managing director following the departure of Ken East to his new post as joint 
managing director with Leslie Hill of EMI Music Operations. 

The appointment was confirmed this week by Motown chief Barney Ales. 
Peter Prince has been at Pye 

Records for nine years. His 
connection with Motown dates from 
the mid-Sixties, when he was EMI's 
promotion manager and the label's 
product was released in the UK on 
Stateside, then distributed through 
EMI. 

No starting date has been given, 
though East will be taking up his 
new duties on October 1 and Prince 
is expected to leave Pye towards the 
end of October. 

• Prince joins Motown at a lime 
of increased activity for the 
company, with several new signings 
earlier this year, and hit singles and 
albums by The Commodores. 
STOP PRESS 
DAVID BOWIE's long-awaited 
double album Slate (PL 02913, 
rrp £5.70), first scheduled for 
release in July, is being rush- 
released into RCA's September 
27 release dale. 

CHART 

ACTION 
THE COMMODORES 
relinquish the No. 1 spot to lOcc 
with Dreadlock Holiday but 
Abba's Summer Night City, 
which reaches No. 7 in its second 
week, must be a strong 
contender for lop spot next 

i| week. Four other new entries last 
S week make all the running this 
ij week with John Travolta's 

Summer Nights leaping 45 places 
from 56 to 11. followed by Leo 

| Saver's I Can't Stop Loving You 
(66 to 29), Love Don't Live Here 
Anymore by Rose Royce (46 to 
IT) and Manhattan Transfer's 
Where Did Our Love Go (63 to 
40). ___ 

The multiples were there too — 
Judy Green of W.H. Smiths, 
Winchester and Debbie Neale, 
record buyer for Woolworths in 
Brighton who said: "I've had a 
marvellous time being able to talk to 
record company people and other 
dealers." 

The company men were pleased 
too. Stephen James, managing 
director of DJM, was there in person 
and pronounced the show a great 
success; Pye's Trevor Eyles thought 
it "fantastic"; and Virgin Records' 
sales manager Ann Green added: 
"It'-s-beep very successful for us. It 
is very well run and we are looking 
forward to the rest of the tour." 

Mike Peyton of GTO Records 
thought it particularly useful for the 
small record company to meet 
dealers whom under normal 
circumstances they would never 
meet; and Electric/Cube's Paul Kale 
found it "very interesting and 
worthwhile." 

The (our is at Glasgow's Royal 
Stuart Hotel this week (20) and 
continues to Birmingham (25), 
Liverpool (27), Newcastle (October 
2), Sheffield (4), Bristol (9) and 
London (16). 
• See photo coverage in page 10. 

Exclusive 

Rocket signs 

to Phonogram 
ROCKET RECORDS has 
signed a new distribution deal 
with Phonogram International 
following the decision not to 
renew with EMI. 

The deal is for the world except 
the USA, Canada and South Africa 
and first release will be Elton John's 
new album A Single Man, scheduled 
for October 20 release, catalogue 
number TRAIN 1. 

And Rocket's managing director 
David Croker this week negotiated 
to buy the Rocket catalogue from 
EMI, contrary to the announcement 
last week that the back catalogue 
would remain with EMI until 1980. 
Croker is also negotiating for the 
Elton John back catalogue. 

"We arc on the brink of a hit with 
Judy Tzuke's For You single and we 
simply felt it would stand a better 
chance with Phonogram," Croker 
told MW. "h will be rush released 
immediately via Phonogram." 

All Rocket singles released 
through Phonogram will carry the 
prefix XPRES and Tzuke's single 
will be XPRES 2. Cassettes will be 
prefixed SHUNT, and albums 
TRAIN. 

The negotiations for the 
Phonogram deal took place between 
Aart Dalhuisen. vice president for 
pop product in Baarn, Rocket's 
chairman, John Reid, and Croker. 

Commented Reid: "We at Rocket 
are all very enthusiastic about the 
new association between ourselves 
and Phonogram International. We 
believe that the alliance of this 
European-based organisation, with 
its aggressive marketing expertise, 
and our own promotional activities 
will be of mutual benefit to both our 
companies." 
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HAPPIEST MAN at the Southampton Music Week Dealer Tour was Steve 
Gibbs, manager of the Virgin store in Bargate, Soton, who won the Record 
Dealer Of The Year award for the area. Sieve's prize is a long weekend for two 
in the South of France next January to visit Midem and he will also be a guest 
of honour at Music Week's gala awards dinner next February. Seven more 
Dealers of the Year are to be selected in each area visited by the Dealer Tour 
(see lead story this page). Steve, third from left, is pictured with Music Week's 
staff Rodney Burbeck (editor), Louise Fares (editorial co-ordinator), Terri 
Anderson (features and retailing editor), Brian Batchelor (Spotlight 
Publications promotion manager) and Avril Barrow fMW promotion 
manager). 

THIS WEEK Music Week includes a 20-page pull-out 
Supplement Focus on Germany as pan of our widening 
international coverage of what is now an intensely international 
industry. It looks at the aspects and the problems of the 
flourishing West German music industry, and is required reading 
for all progressive music people who wish the world to be their 
oyster. Also (his week: WEA sales conference 6. The conferences 
on camera 8. Dealer Tour on camera 10. Tipsheet 12. 
International 14. Publishing 16. Broadcasting 18. Feature: lOcc 
20. Talent 22. Album reviews 32. Classicscene 33-36. 
International charts 38. Singles releases 43. Top 60 albums 47. 
Top 75 singles 49. Performance 50. Dooley's Diary 51. 
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'Time Passages'Al Stewart's first album since 
'Year Of The Cat! It's the same Al Stewart. But 
better than ever. 

Record: PL 25173. Cassette; PK25173. 
Telephone orders; 021-525 3000. r 
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£250,000 Transfer fee 

PROMOTION PLANS for the new Manhattan 
Transfer album will include a TV campaign costing 
£250,000, WEA director David Clipsham revealed 
last week. 

The campaign was described as "the next stage in a 
total marketing project, which this group has been since 
its first try-out appearance in the UK". Added Clipsham: 
"You will not be able to get away from Manhattan 
Transfer on TV this autumn". The group is doing a BBC2 
spectacular, and is booked as residents on the high-rating 
Two Ronnics Show. 

To capitalise on this heavy exposure WEA is going with 
the quarter-million-pound TV ad campaign, aimed to 

reach 87.5 per cent of all UK homes, between October 25 
and November 10. The 19 track album being pushed is 
Manhattan Transfer Live; it contains all past hits, and 
was recorded on the last two nights of their Hammersmith 
Odeon shows. 

Clipsham also pointed out that at 56 minutes the album 
is as long as an LP can possibly be without losing quality 
of sound. Dealers will receive from the WEA reps a sales 
presenter giving details of the LP and the campaign, 
merchandising back-up, and a single with soundtrack of 
the TV ad on one side (songs featured are Tuxedo 
Junction, Chanson D'Amour, Walk In Love and Turn 
Me Loose) and four more cuts from the LP on the flip. 

Bonus 45 in Ash LP 

MCA is mounting a strong marketing campaign on the Wishbone Ash 
album, No Smoke Without Fire (MCG 3528), the October 6 release of which 
coincides with the band's first UK tour in over a year. 

Initial pressing of the LP will contain an extra two-track live single and 
albums will be stickercd to this effect. The bonus single will not be sold 
separately from the album. 

The LP track, You See Red, is released as a single this month and the first 
15,000 copies are available on 12" pressings. 

Advertising will include full pages in MM, RM, NME and Sounds and radio 
ads will be taken in most of the areas that the band visits on tour. Full colour 
posters will also be available and there will be 400 window displays nationwide 
starting October 9. 

PROMOTION FOR Bronze's three 
main album releases, Resolving 
Contradictions by Andy Mackay 
(Bron 510), Sally Oldfield's 
Waterbearer (Bron 511) and Uriah 
Heep's Fallen Angel (Bronze 512), 
all released on October 6, will 
include 500 display units for shops 
throughout the UK. 

In addition, the Heep album — 
issued in a gatefold sleeve — will be 
advertised on local radio including 
Capital, BRMB, Piccadilly, City, 
Clyde, Forth, Metro, Victory and 
Trent. AH three LPs will receive 
press advertising and there will be 
back-up promotional material 
including posters. 

THE TENTH anniversary album 
from Black Sabbath, Never Say Die 
(Vertigo 9102 751) is released 
September 29 along with the purple 
vinyl single. Hard Road. Extensive 
advertising in the rock press, fly- 
posting and in-store displays back 
up the release. 
CAMEL'S NEW album. Breathless, 
released by Decca (TXS132), will be 
given advertising in all the major 
pop papers. The LP ties in with the 
band's current UK tour. 
JOAN ARMATRAD1NG has her 
new album, To The Limit, released 
by A&M on September 29. It 
includes ten new compositions and 

Buzzcocks' second bite 
THE BUZZCOCKS release their second album, Love Biles (UAG 30197) on 
September 22. A single, Ever Fallen In Love (With Someone You 
Shouldn't've) (UP 36455) was released earlier this month. Full page ads for the 
album have been taken in the consumer rock press and MW, and will cover the 
period of the band's 33-date tour from Sept 15 to Ocl 30. 250 window displays, 
extensive fly-posting, badges and slickers are also planned. 

The same period sees a strong advertising/marketing campaign for the new 
Dr Feelgood album, Private Practice (UAG 30184). As well as extensive trade 
and consumer paper advertising, 800 full colour double crown posters have 
been placed in the London underground and 300 window displays are being 
installed nationwide. Foyer displays will appear at all of the group's tour 
venues. A radio promotion lour, further posters, stickers and badges will also 
back up the album and tour. 

was produced by Glyn Johns at 
immediately after her appearance at 
The Picnic at Blackbushe with Bob 
Dylan. The singer hopes to make 
concert appearances in the New 
Year. 
VIRGIN RECORDS' marketing 
plans for the new XTC album Go 2, 
released on October 6, involve an 
explanatory theme which will be 
reflected in all the merchandising 
surrounding the album. 

The inner sleeve and sleeve notes 
describe their respective purposes, as 
do the advertisements. There will 
also be window displays, streamers 
stickers and T-shirts, plus press 
advertising (which will read This Is 
An Advert). A single, Are You 
Receiving Me, will be released in a 
blank white bag with a white 
question mark on one side and an 
exclamation mark on the other. 

A new Virgin signing, the Skids 
from Scotland, followed up their 
London dates by joining the current 
Stranglers tour, which finishes on 
September 30, immediately followed 
by the Vibrators tour. Skids' first 
single for Virgin was out at the 
beginning of this month, tilled Sweet 
Suburbia and was on white vinyl. 
Wilco Johnson, whose debut LP 
Solid Senders was out on September 
8, will tour from the end of this 
month, mainly for university and 
college gigs and finishing at the 
London Lyceum on October 15. 
THE FIRST 20,000 copies of the 
new Rainbow single, LA Connection 
have been pressed in red vinyl and 
come in full colour bag backed with 
extensive advertising. A 
promotional film is available and the 
band plans a UK tour later this year. 
THE DODGERS' debut Polydor 
album, Love On The Rebound 
(Polydor 2383 513) is released 
September 22. To tie-in with the 
release and support tour dales with 
Renaissance, ads have been taken in 
MM, Sounds, NME and Record 
Mirror. The band will also be 
supporting the Kinks at 
Hammersmith Odeon on October 1. 

nA VID CLIPSHAM. WEA's director of creative services presents the new live 
Mum from Manhattan Transfer which is to be the subject of a massive TV 
campaign. 

THE NATIONAL exposure of the 
film, The Last Waltz is giving a 
boost to product by The Band, and 
the group is featured in the Capitol 
Capack campaign. Four LPs are 
being put into two double-ups — 
CAPACK I being The Band (EST 

The Chart: 

BMRB replies 
I AM writing on the subject of 
the letter printed in last week's 
issue of Music Week from Mr. 
Louis Benjamin of Pye. While 
you have already rightly pointed 
out that the matter has already 
been discussed exhaustively with 
Pye, both by us and within the 
BPI, I feel further comment is 
necessary. 

Mr. Benjamin's imputations 
of inaccuracy are based on his 
assertion that "a drop in the 
charts does not necessarily reflect 
a drop in actual sales". This 
point is not new to us and our 
response is not new to Mr. 
Benjamin; however, I think it is 
worth restating. 

It is important to clarify what 
is meant by "actual sales". The 
BMRB chart is based on sales 
"over-the-counter" to members 
of the public, not record 
company ship-outs to dealers. 
There is obviously a relationship 
between the two, but it is a very 
complex variable and a lagged 
one and there is no reason why 
an increase in ship-outs in a given 

132) and Northern Lights, Southern 
Cross (EST 11440) and CAPACK 2 
being Music From Big Pink (EST 
2955) and Islands (EST 11602). RRP 
for the sets is £5.99. The other 
Capack campaign is for Renaissance 
to capitalise on the hit single, 
Northern Lights, with promotion 
work around their UK tour. 
CAPACK 4 comprises the albums 
Prologue (SVNA 7253) and Ashes 
Are Burning (SVNA 7261). 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

week should always produce an 
increase in over-the-counter sales 
in that same week. 

It is also important to stress 
that the chart is a ranking of 
records in terms of sales. As such 
a record's position depends not 
only on its own sales over the 
counter, but also on the sales of 
other records. Because of this it 
is often the case that a record 
achieves a small increase in sales 
over the counter on the previous 
week, but falls in position 
because a number of other 
records have overtaken it. 

I hope this letter has helped 
further to dispel the veil of 
concealment Mr. Benjamin 
appears to feel has been drawn 
over the subject of the accuracy 
of the charts. 

Guy Sulcliffc, Director, 
British Market Research Bureau. 
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'Until You Come BackTb Me5 

Success has gone hand in hand with Johnny Mathis & Deniece Williams 
over the past few months. 

The beautiful album 'That's What Friends Are For' and its hit 
single 'You're All I Need To Get By' make up only part of their 

success story. A story that continues with the release of 
'Until You Come Back To Me' 

The neiv single from 
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Simon signed 

to CBS 

NEW S1GN1NGS (o Warner Bros, 
and Elcktra/Asylum were 
announced at WEA's sales 
conference. Warner's label chief Ian 
Manncring-Sraith gave the news that 
Paul Simon has finalised his move 
from CBS and that his first release 
on Warners will be available next 
August. Also, Steely Dan has 
confirmed signing with Warners 
"after long negotiations," but will 
deliver one more LP to ABC before 
leaving. 

New signings to Elektra/Asylum, 
announced by Stuart Hornall arc 
Grover Washington, and Jerry Lee 
Lewis. E/A has also signed the 
Planet label, set up by producer 
Richard Perry, and the first release 
is the Pointer Sisters LP. 

TOP BIRMINGHAM band Ricky 
Cool & The Icebergs have signed an 
agency deal with Big Bear Records, 
the Birmingham recording and 
agency company run by Jim 
Simpson. 

ARNAKATA MUSIC has 
concluded a sub publishing deal with 
Bleu Disque Music, the publishing 
arm of Sire Records, for the UK 
rights to US band, Flamin' 

S 

Groovies. Their latest album 
Flamin' Groovies Now is released by 
Sire on September 22, as is the debut 
album by Radio Birdman which is 
also included in the Arnakata/BIeu 
Disque deal. 
SINGER-WRITER lan Orr has 
signed to Weekend Records and is 
currently cutting tracks for a single 
release with producer Eamonn 
Sherlock who also manages the 
artist. 
MANCHESTER-BASED Re- 
cording Plant Management has 
signed three new acts to 
management agreements. They arc 
synthesiser specialist Paul Brookes, 
keyboard player David Bristow and 
writer Steve Turner. All three will be 
personally managed by David Rees. 
REAL RECORDS has signed 
Tommy Morrison to an exclusive 
world-wide deal. Morrison, from 
Sunderland, releases his first single, 
When This Pub Closes, early in 
October. An album will follow in a 
couple of months. 
CAROL DOUGLAS' new single, 
Burnin', issued September 29, will 

Three new directors at WEA 
IN RECOGNITION of WEA's 
efforts in the UK, Tony Muxlow, Ed 
Byrnes, and David Clipsham have 
been made company directors, md 
John Fruin announced at the 
company's sales conference last 
week. David Clipsham also extends 
his responsibilities to become 
director of creative services. 

In order to achieve closer co- 
ordination between marketing, 
promotion and a&r, says Fruin, all 
the label heads will now report to 
Clipsham. 

With the development of the 
record plant at West Drayton, and 
with Tony Muxlow, distribution 
director, being involved in helping 
WEA's overseas companies in 
building up their self-contained 
distribution services, sales director 
Mike Hitches takes over 
responsibility for activities out of the 
depot at Alperton. Clive Hudson, 
now becomes deputy for all 
Alperton commercial services; 
Hitches will work closely with him, 
and will be reporting to Muxlow. 

Citing the need for increasing 
direct links with overseas 
companies, Fruin announced that 
Nigel Molden, would now be totally 
devoting his efforts to international 
matters, both selling and promoting 
WEA product abroad, and offering 
reciprocal exploitation of overseas 
companies' product in the UK. 
Molden is now based in Alperton, 

and reports to Hitches. Molden 
relinquished his responsibilities for 
associated labels to Geoff Grimes, 
formerly promotions manager under 
Bill Fowler. Grimes now becomes 
associated labels chief, reporting to 
Clipsham. 

ADRIAN SHAUGHNESSY to 
Pickwick International as an 
director, replacing Brian Leaman 
who has left the company to live in 
Norwich   Nigel Morton. 
freelance journalist and band 
manager to Wigmore Artists 
Management as personal assistant to 
agency head David Belteridge  

John Burrows, new deputy m.d. 
Mervyn Conn organisation 

Briefs. . . 

CREOLE RECORDS has 
innounced several price rises. Seven- 
inch singles increase from 80p to 
)0p, while 12 inch ones go up from 
El.25 io£1.49. Full-price albums arc 
up 50p to £4.49 and Raw LPs 
increase from £2.49 to £2.99. 
\lbums in the Dynamic range go 
from £4.29 to £4.79. Joint-managing 
director of Creole, Bruce White also 
revealed that the company had 
terminated its tape licensing deal 
with Precision. "In future we will do 
our own manufacturing and 
marketing — it is much more 
sensible for the sales force to be able 
to sell tape product alongside the 
record." 

. CHARLY RECORDS has also 
announced price increases. New 
RRP's as follows: CYS (singles) 90p, 

be the first single to be issued in this 
country on the Midsong label 
through Polydor. The song is taken 
from her forthcoming album of the 
same name and will be available on 
12" chocolate brown vinyl and as a 
normal 7". Catalogue numbers are 
BURN 12 and BURN 7 respectively. 

TWO IRISH artist acts are amongst 
the first to have product released 
through Rebel Records, the 
independent record label started just 
over a year ago by songwriters and 
producers, Gavin Dare and Dave 
Howman. The company's first UK 
release will be Ecstasy by Irish band 
Rascal (Rebel 1), which has already 
been a number one hit in Ireland, 
followed by I'd Give It All Away by 
singer-songwriter Jamie Stone 
(Rebel 2). 

Directors Dare and Howman have 
had numerous successes in the UK 
and Europe, writing and producing 
for such names as Jesse Green (Nice 
'N' Slow), Joe Dolan (Crazy 
Woman). The Drifters, Gene Latter 
and Kelly Marie.The company has a 
UK distribution deal with Spartan 
Records. In addition to the Rascal 
and Stone singles, there will be a 
third record issued later this month 
— Ballerina by Scene Stealer. 

Promotions manager Fiona 
Taylor said: "All releases will be 
backed up by national advertising, 
merchandising and wherever 
possible concert and local radio 
tours." 

Tony Kenlcy from WEA to Tandem, 
the joint Chrysalis/Arista sales force 
as a London display person   
Barbara Salisbury to Phonogram 
press office working on a roster 
which includes Status Quo, British 
Lions, Rush, Black Sabbath, 
Lindisfarne, Stylistics, Ohio 
Players, and Mountain and Lollipop 
product; Ms Salisbury previously 
worked with a number of record 
companies and as an independent 
PR   John Burrows to deputy 
managing director of the Mervyn 
Conn Organisation from same 
position at the theatre/publishing 
group, Howard & Wyndham Ltd 
  Andrea Jackson, former press 
relations officer of Mecca Agency 
International, has left to establish 
her own promotions company, but 
retains her association with the 
agency by continuing to work on 
behalf of Koffee N Krcme   
Andrew Bunker from Satril Records 
to Trumps Leisure Services as 
marketing executive responsible for 
regional promotion services, 
reporting to md Alan Wright. 

Velvelettes 

CEP (EP's) 99p, CRM £2.50, CR 
£3.60, CRL £4.50, AFF£4.50. CDX 
£5.35. 

COLSON FRAME, the publicity 
company run by Glen Colson and 
Pete Frame has moved to a new 
permanent address: 47 Frith Street, 
London Wl. Telephone: 01-734 
3007. At present, their roster 
comprises: Elvis Costello & The 
Attractions, Nick Lowe, Doctor 
Feelgood, Dave Edmunds and 
Rock pile, Graham Parker and the 
Rumour and Vivian S tans hall. 

JUSTIN DE Villeneuve has moved 
and will be sharing offices with Susie 
Deyong. Justin, who now manages 
Lynscy Dc Paul, will continue his 
management consultancy company 
but will also team up with Ms 
Deyong on certain projects. 
Telephone numbers: 01-262 9366 or 
262 9607. 

re-issue 
AN OLDIE by the Velvelettes is to 
be re-issued for the third time on 
Motown to cash in on interest from 
northern discos. Sales of a 1972 re- 
issue (TMG 806) arc claimed to have 
reached 10,000 over the past seven 
months. The single, Needle In A 
Haystack, was first released in 1964 
on the Stateside label here through 
EMI. The B side was Should 1 Tell 
Her. In 1967 it was re-issued on 
Motown backed with He Was Really 
Saying Something, and again in 
1972, with the B side, this time, I'm 
The Exception To The Rule. This 
1972 release will be deleted on 
October 20. 

Motown is re-issuing the 1964 
version, re-cut from the original 
master as this is considered the best 
quality and best title pairing. The 
number will be TMG 1124, and both 
(racks were produced by Norman 
Whit field. 

Satellite rock 

from Jethro lull 

JETHRO TULL will be seen playing live by whal is being 
claimed as (he world's biggest ever rock audience when their 
Madison Square Garden concert is broadcast by satellite on 
TV around (he world. 

The potential audience for Tull's concert is estimated at 400 million 
people. BBC2, Radio One, Intervision Australia TV, Globo TV of 
Brazil and many other TV companies are taking up options on the 
show which goes out on October9. 

The concert is being produced by Tull's record company. Chrysalis. 
The band's first ever live album, Bursting Out, is released worldwide 
September 29 and features 18 songs with a playing time of over an 
hour and a half. 

FBI adds 

salt to 

Pepper piracy 
LOS ANGELES: The Federal 
Bureau of Investigation is co- 
operating in a drive to stamp out (he 
wave of pirated and bootleg discs 
and tapes of compositions by John 
Lennon and Paul McCartney 
prompted by the Sergeant Pepper 
film and the continuing success of 
the Beatlemania stage presentation. 

Sam Trust, president of the A TV 
Music Group here which owns the 
Maclen Music catalogue containing 
the Lennon-McCartney works, 

MOB division 

for Different 
DIFFERENT RECORDS, which 
until now has specialised in reggae 
product, has formed an MOR 
division. Initial product is an album 
and single by the Richard Austrian 
Orchestra featuring disco versions of 
Strauss waltzes, which will be 
released in November. This will be 
followed by a set of albums for 
Christmas release, details of which 
will be announced shortly. Says 
Lynton Guest of Different, "We 
have been fortunate in obtaining 
top-rated commercial product which 
we see as being part of (he major 
record growth market in the UK." 

stated: "This popularity has stepped 
up the release of unauthorised 
versions, both in recorded form and 
on stage. A large amount of our 
profits is being set aside for the 
pursuit and prosecution of the 
producers of these versions. We 
have retained attorneys throughout 
the US and are working with the FBI 
to close down these operations. " 

Trust estimates that over the past 
10 years illegal stage and film 
productions and recordings have 
defrauded Maclen Music of more 
than $ I million. 

Galway LP 

goes silver 
THE JAMES Galway album 
Songs For Annie has gone silver 
after only three weeks on release, 
making it the UK's fastest-selling 
classical album, claims RCA. 
Though there are one or two 
Irish songs on the album, the 
remainder of the pieces are 
classical. 

The disc (RL 25163) was rush- 
released to cash in on his single 
hit with Annie's Song and 
advertising back-up included The 
Radio Times, national press and 
music papers. Display and 
P.O.S. was aimed at both 
classical and general dealers. 

• SALES OF the Darts' 
single. It's Raining, have now 
exceeded 500,000 copies and the 
record has been certified gold. 
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Dealers: use your power 

THE INDUSTRY'S leading multiple buyers, wholesalers, rack 
jobbers and an independent dealer have revealed their attitudes and 
policies towards record retailing in a remarkably frank series of 
interviews put together by EMI GRD. 

Introducing the audio-visual presentation of interviews to an audience of 
dealers in London last week, GRD's general sales manager Peter Hulm said he 
believed 1978 would prove to be a turning point in the relationship between (he 
industry and the retailers — a year when the retail trade, now selling over £300 
million worth of product annually, "" " "" 

I by 
1 TERRI ANDERSON 

new releases but better arrangements 
for returning unsold stock when a 
dealer had taken a gamble to help 
break a new artist. 

Austin fell that the retail margins 
were at present "a strait-jacket . 
He wanted the record companies to 
be more flexible about doing 
individual deals with retailers. 

Price wanted the record 
companies to push catalogue harder: 
"Shout more about it to the public, 
and give the retailers some security 
for keeping it in slock." 

On the always vexed matter of 
how new artists are to be broken 
Egerton visibly stretched his neck 
before remarking: "As far as I'm 
concerned a record is a can of baked 
beans". But he did reveal that 
Woolworths would soon experiment 
wih new artist releases. 

"It is possibly true that multiples 
don't help new artists," Austin 
agreed, "and that is something we 
have got to tackle more vigorously 
— but if things don't sell we are left 
with overstocks which have to be 
disposed of, usually at a cost." Price 
said certain artists were difficult for 
Boots shops, especially small 
branches, to stock. "But in bigger 
stores we do positively promote new 
artists— but not many." 

Tony Relf, of The Long Player, 
Canterbury, spoke for the 
independent: "Independent dealers 
should be thinking up new 
techniques of selling records, not 
moaning about what the multiples 
are doing to us. Now they have a job 
to do and we also have an important 
pan to play in selling records, and 
we should get down to looking at 
our own end, being more 
professional . . . selling back 
catalogue at full price — it can be 
done." 

He had one plea to EMI (and 
presumably other record companies) 
which was "I would like to sec fewer 
releases; some of the stuff that's 
released I cannot see rhyme or 
reason for." 

One of the hardest-hitting 
interviewees was Colin Rcilly md of 
the big Manchester-based 
distributor/one-stop, Wynd Up. 

realised its power and started to use 
it — and a year in which the record 
industry realised it had to talk with 
and listen to the retailers. 

Hulum sought the views of 
Woolworth's Boo Egerton, of 
Brian Austin, record merchandise 
manager of W. H. Smith; and of 
Boots chief record buyer Wilf Price. 
The three multiples they represent 
together account for 35 per cent of 
EMI GRD turnover. Generally they 
felt that retail discounting was 
cetting out of hand. Austin said he 
was "adamant that we will not 
increase the percentage of records on 
which we price cut". 

Representing a chain which has 
been forced to start discounting only 
recently, David Wilde, general 
manager of HMV shops, was 
unimpressed by any multiple's good 
intentions, and warned the 
manufacturers: "I don't think the 
multiples have realised the power 
they have got. EMI should certainly 
reconsider the role of the 
independent record dealer and 
support him, on new releases and 
back catalogue he carries. I think 
giving all this promotional money to 
the multiples is not beneficial to the 
future of record retailing". Still in 
grim mood he went on to say: "The 
independent — unless he has an 
established specialised business 
through which he has probably built 
up over the years a staff with a very 
comprehensive product knowledge 
— I'm afraid will go to the wall." 

Egerton, Austin and Price 
however insisted that the multiples 
pull in a particular kind of 
consumer, and that the multiple 
wants and needs the independent, 
with his specialist knowledge and in- 
depth stock. 

The greatest contribution made by 
the independents was generally 
agreed to be in shifting catalogue, 
and the three multiples men led a 
chorus of assertions that catalogue is 
not dead, and that it can and will sell 
better — but only if it is more 
aggressively marketed. Wilde, like 
Egerton and other interviewees, 
wanted better terms from the record 
companies on catalogue to 
encourage the dealer to market it. 
Hassan Akhtar, Record 
Merchandisers md later suggested 
that there should be less discount on 

He denounced the whole race of 
record buyers within the retail trade 
— those who decide what will be 
stocked. "We don't cherry pick, we 
carry the entire catalogue of every 
company we are involved with . • ■ 
All I'm doing is selling pieces ot 
plastic, and if you (record 
companies) come to mc and say 
we're puttinc X thousand pounds 
behind this artist, this material, then 
I as a wholesaler must carry that 
line." 

Harding, promising bravely that 
Pickwick would "be the biggest 
buyer of records in the UK in five 
years time", suggested there was 
room, with RM, for another rack 
jobber, and invited the record 
companies to place the thousands of 
barely profitable small accounts they 
have with such a company, i.e. with 
Pickwick. 

One piece of honesty worth 
quoting as thought-provoking for all 
concerned seemed to be the 
admission by Bob Egerton: "We are 
not perfect by a long way, and we do 
believe that we lose a considerable 
amount of money by our lack of 
expertise " 

CBSgoesTon TV 

with soul, Essex iLur ti- k   _,i /inmit oic. 
CBS GOES on TV this autumn 
with two major comptlaCon 
albums, both scheduled for 
release at the end ofSeptcmbcr 

They are Satin City - Mus 
For The Midnight Hour, a 20- 
track soft-soul collection at 
£4.49, and a 16-track David 
Essex compilation, which 
includes all his CBS chart titles 
such as Rock On, Hold Me Close 
and Lamplight. 

Satin City advertising will start 
in the Granada region on 
September 28 and then rol 
around the regions, with retail 
back-up including window 
displavs and posters following 
the TV campaign around the 
country. Titles on this set (10010) 
which is aimed at the 
soul/crossover market, include 
Dcnicce Williams' Free, the 
Emotions' Best Of My Love and 
the current Herbic Hancock hit I 
Thought It Was You.  

The Essex album (10011), also 
£4.49, is released at the same 
time but advertising does not 
start until mid-October, with 
ATV the first region. This will 
also be supported by dealer back- 
up The David Essex release is 
timely, with a Phonogram hit 
single, Oh, What A Circus, a 
follow-up due later in the year, 
the Evila cast album expected 
next month and a UA single, 
now held back until January. 
• The annual CBS stockcount 

is carried out over next weekend, 
September 29 and 30, and 
October 1. Orders received by 
noon on the Thursday (28) will 
be despatched before the 
stockcount - those received 
afterwards will be despatched on 
Monday, October 2. As in 
previous counts, CBS will also 
inform customers through 
telephone sales and credit 
control.    

Round the clock radio 

AN HISTORIC phoiograph which includes some of the men with the biggest 
budgets in the record retail and wholesale trade — seldom if ever all seen 
together. Attending a special screening of the Etvll GRD sales division 
presentation — given originally at the GRD conference by general sales 
manager Peter Hulm and repeated at the Churchill Hotel. Condon for the 
benefit of the retailer interviewees and the press — were deft to right, standing) 
Pete Stone, Virgin marketing manager; Dave Wilde, general manager of HMV 
shops: Brian Austin, W. H. Smith record merchandising manager: Colin 
Reilly, md of Wynd Up Records; Hassan Akhtar, md of Record 
Merchandisers; and Boh Egerton, chief record buyer of Woolworths. Sealed 
deft to right) are Roger Slubhs, EMI Records business planning manager; 
Tony Relf, The Long Player record store, Canterbury; Peter Hulm: and Wilf 
Price, Boots' chief record buyer. 
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MORE MUSIC — thai is the 
outcome of the BBC Radio 
changes announced last 
Thursday. 

The speculation was ended as 
BBC Radio managing director 
Aubrey Singer confirmed that Radio 
Two will start 24 hour broadcasting 
from November 23 — the date of 
important wavelength changes and 
twelve days after the complete 
separation of Radios One and Two. 
The changes, costing an estimated £ 1 
million, are made possible by an 
additional 30 hours of ncedletime 
secured from PPL. 

Derek Chinnery becomes 
controller of Radio One (he is 
currently head of the station's 
production department), while 
Charles McLelland continues as 
controller of Radio Two. Piccadilly 
Radio dj Andy Peebles has been 
recruited to present a new nightly 
rock programme on One. 

Power 

Exchange 

owes 

£435,000 
POWER EXCHANGE Ltd 
and Power Exchange 
International Ltd which went 
into liquidation last month, have 
assets that can be valued at 
£5,500 and debts of £435,000, 
a creditors' meeting was (old 
last week. 

A spokesman for the official 
liquidators, Harris Kaflon & Co 
(01-491 396fi), told Music Week, 
"Certain assets such as master 
tapes and royalties cannot as yet be 
ascertained." 

Among those owed moncv are 
Blackwood Music — £36,000, 
Island Records - £55,000, Decca 
— £16,000, Bright Music — 
£16,000 and MCPS — £6,500. 

Power Exchange was started by 
American Paul Robinson four 
years ago. lour of Robinson's 
American companies put a total of 
£173,000 into Power Exchange. 
The spokesman for the liquidators 
added: "There may be further 
substantial claims." 

Daytime programming on One 
remains unchanged but Dave Lee 
Travis will be on the air an hour 
earlier from November 13. There 
will be a new feature slot from 7pm 
to 8pm allowing for the development 
of Round Table. Mailbag and 
Stayin' Alive, which will alternate 
during the week with two new shows 
— Personal Call, the station's first 
ever phone-in programme, and Noel 
Edmonds' Talkabout. The accent 
will be on rock rather than pop at 
night with a new record show 
between 8pm and 9.50pm. Monday 
to Friday, followed by the current 
affairs magazine programme 
Newsbeat. John Peel fills his usual 
10pm to midnight slot but only from 
Monday to Thursday. During that 
slot on Friday nights Chinnery hopes 
to fill the gap icft by Alan Freeman's 
departure with a rock show 
produced by Tony Wilson featuring 
live material as well as records. 

On Saturdays Radio One opens an 

hour earlier at 7am with children's 
programmes from David Rider and 
Ed Stewart, followed by three hours 
of Peter Powell and then Adrian 
Juste who returns to the network 
with an hour-long comedy-based 
programme. 

On Sundays Simon Bates will be 
playing the Top 40 on an extended 
chart show between 5pm and 7pm 
and then in Star Special at 8pm an 
international personality will 
introduce his own two hour record 
programme. 

George Hurst 
WE REGRET to report the death of 
George Hurst, sales director of 
Direct Tapes (Leeds) following a 
heart attack while playing squash. 
He was 41. The funeral took place 
last Friday. He will be sadly missed 
by his many friends and contacts in 
the record and tape industry. 

y. 

Incorporating Record and Tape Retailer 
A Morgan-Grampian Publication 40 Long Acre, London, WC2 

Telephone: 01 8361522 (Telex: 299485) 

EDITOR: Rodnoy Bu'rbeck 
ASSISTANT EDITOR- Val Fal'oon 
INTERNATIONAL b PUBLISHING EDITOR- Niqel Hunter 
NEWS EDITOR: Jim Evans 
FEATURES EDITOR: Tcrri Anderson 
CHIEF SUB-EDITOR Tony Bradman 
TALENT EDITOR; Chris White 
BROADCASTING: David Dalton RETAILING £t STUDIOS: Terri Anderson 
CLASSICAL: Vol Falloon 
ED'TOFUAL COOROINATOR: IChom and Dealer Services)- Louise Faros 
ASSISTANTS: Janet Yeo, Diane Ward 
CONTRIBUTORS Tony Byworth tCountry S"e.Francis 'Tipshoetl, Tony Jasper (Factshoots). James Hamilton (Disco) Nicolas Soamcs (Classical). Ken Stewari (Ireland), Patrick Sullivan (Jo«). 

ADVERTISING DEPARTMENT 
ADVERTISEMENT MANAGER: Jonothan Ward ASSISTANT ADVERTISEMENT MANAGER; Andrew Brain. 
SALES EXECUTIVE: Jacky Lilburn 
CLASSIFIED; David Pinnington PRODUCTION; Andrew Pam 
PROMOTIONS 
PROMOTIONS MANAGER; Avnl Barrow 
MANAGEMENT 
MANAGING DIRECTOR. Jack Hutton PUBLISHING DIRECTOR: Peter Wilkinson 
SUBSCRIPTION MANAGER:. 
Jeanne Henderson, Mofgan-Gramptfin House- 30 Caldcrwood Street. London. SEto Tel: 01 855 7777. 

Wales^OeS^Aultfal'a'ToiAni0'0' (^onYn9ham- 47 Falcoln Street. Crows Nest, New S Australia. Telephone Sydney 926045/7985244. 

SCrPakSanTus™|^jJ^,Eu,,0» 105 846 W. USA. S America. Canada, A1 Japan (US S95.00) Middle East b North Africa (US $69.00), Australasia. Far 

Ac!eMUS'C Week Ut, ■ Registered at the PosmftmP an^ FHinted lor the Pubhshofs by Pensotd Press Ltd . Gv Venice as a newspaper 
Memb0'01 Pe,i0diCa, Assoc. Ud.. and And,, Bumau ot Cacularion 

A"material copydghi ,978 Music Weok Lid. 

\hk i 



MUSIC WEEK, SEPTEMBER 23, 1978 

Deep in all of usfthene^ 

a ytUe piece of Purple 

Since the bahd'sdemise,two maxi singlesof their 
finest work have rocketed straight into the top thirty. 

"New, Live & Rare Vol 2" isthe new Purple EP, containing, 
as the name suggests,three of the band'sclassic recordings, 
each remarkableforadifferent reason. 

Even withoutthe special edition in a full-colour sleeve, 
"New, Live & Rare" represents a chunk of Heavy 
History no collector can afford to ignore. 
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WEA: 'building for 1980' 

JOHN FRUIN promised, and delivered, a sales 
conference very different from "last year's 
Brighton bonanza", writes TerriAnderson. 

The packed agenda ensured that business and business 
only was the order of the day. He added that the form of 
the WEA annual conference would change every year "to 
keep your interest in terms of presentation". 

While delighted to point to "some quite remarkable 
short-term successes" Fruin emphasised that the UK 
company's aim, with full backing from the Slates, is to 
"build for 1980" — with long term investment in artists, 
staff and in such projects as the factory in West Drayton. 

"The conscious decision at the beginning of 1977", 
Fruin went on, "was to work as hard as possible on 
existing American repertoire and break major, or 
otherwise, US acts which had not succeeded to the levels 
that they deserved in the UK". This, he said, remained 
the company's policy. 

However, Fruin stressed, WEA's past successful year 
had passed without releases by any of the classic major 
American acts which could be confidently expected to do 

around half a million sales. "We have made our bus nj 
on What we have created ourselves from new American 
acts to this country, or acts which we ve signed and are 

^FruinaL talked about WEA's new sales promotion 
force, noting that EMI had disbanded a similar force of 
its own on the grounds that "promoters want to promote 
and salesmen want to sell and and you can t mix the 
two". The mixture, as national sales promotion director 
Mike Heap later reported, had been achieved ai WbA. 

He stressed that WEA's target for the coming year has 
been set at £30 million - only six million less than the 
combined target for all divisions of its largest competitor, 
EMI. 

In closing Fruin recalled three of the most iinportam 
moves of the past year — the setting up of WEA's Sound 
Generator scheme for selling catalogue into and out ol the 
independents: "the flyer of the year", the Nolan Sister s 
TV campaign, which had — after much worried 
apprehension — paid off handsomely: and the launch of 
Sire in the UK. 

TV promos to continue 
„.,a „P' was how David Clipsham opened 'FIGURES WE can be p^ ^ mnn(hs of (his year fjvc million 

indicative of 
year 

the boom in the single ^ million units in 1976 and 
t., ,.7. - «r ... SIM. ... 

make good use of TV 'o whtch^ ^ e ^ co|our vjny| 

Sir—^ 
IhSusandTot lVineheL They ore for promotion oniy, we wan. toseil 
"rhTLlbc'rorava^irbleLtcuTn^n the Sound Generator seheme 
haJnow been brought up to 2!, which wouid be soid m brou h 

and backed up with special SG raercnanotsing catalogue advertising rest of the year, - 

done this kind of advertising. 

M&S voucher scheme 
EXTRA DISCOUNT is not a 
feature of the WEA's dealer 
incentive scheme, titled "Spend 
Christmas with WEA". This, 
national sales manager John 
Porter told the conference, is 
because discount on catalogue is 
already being given through the 
Sound Generator scheme. 
Instead, the incentive is a straight 
offer of a £10 Marks and Spencer 
voucher for every 100 units 
ordered. 

"We feel the average record 
dealer is inundated with booze at 
Christmas, so we think he would 
prefer a voucher to buy gifts or 
clothes," Porter said. 

The three-month-old Sound 
Generator scheme, he reported, 
had enrolled 25 per cent of 
independents, the latest being the 
HMV chain. Porter was looking 
to 600 dealers in the scheme by 
the end of its first year. 

Where the reps are concerned, 
he went on, the intention is to 
concentrate on training next 
year. "Too many salesmen are 
sent into the shops to stitch the 
dealer up," Porter said. WEA's 
training would emphasise 
consideration for the dealer, 
particularly important in a 
company which was determined 
to offer no s-o-r whatever. 

WB; going for the big ones 

THE WARNER Brothers label presentation highlighted 
artists who have already broken very big in the US, but 
have so far met consumer resistance here. On these WEA 
UK is to work particularly hard in the near future. They 
include Shaun Cassidy — whose sales here are expected to 
lift when the BBC starts screening the US-made Hardy 
Boys TV series soon. A new Cassidy LP is scheduled for 
the new year. 

Debbie Boone's first LP here did only a fraction of its 
US three million sales. The new album, Midstream, is due 
for release, but WEA UK is looking for a hit single with 
When You're Loved first. 

There are high hopes for Rose Royce's new LP Strikes 
Again, and also for new releases from Liar — an English 
band on Bearsville — and for the new Van Morrison LP, 
Wavelength; also for Al Jarrau's All Fly Home LP, and 
Alice Cooper's 12th Warners album, From The Inside. 
Fleetwood Mac is to deliver a new album in February. 

- Elektra/Asylum highlighted LPs by the Pointer 
Sisters, Joe Cocker (debut LP on B/A), Linda Ronstadt, 
Warren Zcvon, Eddie Rabbitt (LP called Variation). 
Carol Bayer Sager, and The Cars — which was a single 
and an LP in charts in the US, and will be promoted with 
a special singles package here on October 6, and was on 
BBC's Old Grey Whistle Test on September 19. 

• Roger Holt's Atlantic presentation, included news of 
an AC/DC tour in October and November; a new Leif 
Garretl LP in January; an LP campaign for Chic; a new 
LP, If Ever I See You Again, from Roberta Flack; and 
the new single Hot Blooded from Foreigner, who are to 
lour here in the New Year. Yes's new album Tormato is to 
be supported by three Wembley dates by the band on 
October 26, 27 and 28. 

The new year will also herald LPs from ELP; Bad 
Company, which has moved from Island to Atlantic 
worldwide, and Led Zeppelin. 

Mouu Con I Exist 

■f- 

- o, f 

T¥ appearatmces 

September 16th. 
Lucky Numbers," Noel Edmonds 

October 27 th. 
"Crackerjack" 

"How Can I Exist" by Rags mcassi 

Their first single on MCA Records 

MCA RECORDS 
MCA Records. 1 Greal Pulteney SlreeMondon W1 
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Success for 

Nolan 

sisters 
INTERNATIONAL AND licensed 
presentations included Harry Barter 
and Roger Greenaway presenting the 
TDS history, with the band Tonight 
moving downwards from a very big 
start but hoping for an upturn with a 
new single; a new single expected 
soon from Tonight producer Andy 
A rthurs, and his new band The Rock 
Along Combo (AA and the RAC); 
and the success story — to the tune 
of 200,000 sales so far — of the 
Nolan Sisters. 
RAYMOND LAREN, Lightning 
director, appeared dressed as the 
company's Groovy character (used in 
MW ads) to talk about the the future 
of a label which started with a 
number one single from Althea and 
Donna, but has had to undergo 
some rethinking and reorganisation. 
An upturn in the label's fortunes 
was confidently predicted, with 
several new additions to the Old 
Gold series soon, and high hopes for 
the band Bilbo, and its follow up to 
its curren t chart single. 

PETER VERNON Kell's R VK label 
had, in his own words "not a lot to 
report really". The Peter Green LP 
was being "rethought" after 
disappointment over the single's 
performance, and he previewed new 
signings Ziggy Byfield and a band 
called Hamburger. 

REAL RECORDS, which has only 
just signed to WEA was described by 
IIS director Dave Hill as "a small 
label with four quality acts which we 
shall build on, wiihoui increasins 
the roster at the moment". An LP 
from Johnny Thunders, So Alone is out on October 6, and the Chrissy 
Hinds hand is to tour here soon 
before release of its first single. 

i1fRnW, t'4C/ZJ£*' "f ""dar, said dial his label would bo 
comnlraiing much of its effort on 
the beginning of 1979, because the 

Hi 
M 

Raymond Laren 
label will be launched in the US 
then, and there would be a number 
of simultaneous releases on both 
sides of the Atlantic. Among the 
artists it would be introducing to the 
UK would be some on "an obscure 
label in Texas" called International 
Artists. 

Radar has also done a catalogue 
deal with Rolling Rock label, 
acquiring some rockabilly material. 
Elvis Costello and Nick Lowe are 
both finishing singles and LPs in the 
studio. A new Radar signing is The 
Pop Group, a 'highly 
experimental" band from Bristol. 

STA TE RECORDS director Wayne 
Bicker ton previewed first releases on 
his new Prima mid-price series — 
which is aimed at releasing product 
outside the expected pop and rock 
run of State product, but not any 
one style of msuic. The first releases 
includes three classical LPs (see 
classicscene, this issue) and marches 
by the Band of the Royal Marines. 
State's own mid-price range will 
have several new releases, including 
an LP of Christmas carols, and a 
brass hand LP featuring Harry 
Mortimer. 
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GOT A FEELING Casablanca CAN 127 (A) 
Patrick Juvet (J. Morali) Gas Songs/Heath Levy 

wm p7 

%m *■- 

PAGE? 


