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Raifini to quit 

at end of par 

IAN RALFINI, founder and managing director of Anchor Records, 
has decided to end months of rumour in the music business by 
officially announcing his resignation. 

Knowing that the future of Anchor and his part in it has for some lime been 
a matter of speculation in the industry, Raifini has this week slated that he will 
leave the company at the end of the year, when his contract with ABC expires. 

He told MW: "Officially I leave here on December 31; what happens 
between now and then is up to ABC. If they decide they want to do things I will 
accommodate them, but I will go on running the company. I think I have tied 
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up all the loose ends already — the 
Christmas campaigns are all ready 
and so on — and I am leaving feeling 
proud of what I have done with 
Anchor. We have run this business 
with, in real terms, worldwide profit 
over the past three years, and 1 am 
leaving it in that healthy state." 

Raifini was firm in a denial that he 
has decided on his next step, or even 
that he has been negotiating with 
any other company. "For sure I'm 
not going to leave the record 
business. But I have told ABC that 1 
will not use my remaining time at 
Anchor for discussions with others 
about my own future, and I intend 
to leave exploring the possibilities 
until after I leave. We will see in 
January what I can put together." 

Ralfini's decision follows on what 
he describes as the realisation 
that ABC and Anchor (under his 
managing directorship) were trying 
to operate with very different 
philosophies; these precluded 
Anchor receiving the understanding 
and support which he felt was 
necessary for a successful 
international operation. "I don't 
just want to be the marketing end 
for the US company; I want to be a 
creator as well. I continue to have 
faith in the UK as a talent source." : 

It is expected that Steve Diener, 
ABC Records president, will come 
to the UK within the next few weeks 
to announce his future plans, but he 
has been quoted as saying already 
(hat he intends to continue with the 
UK operation. 

• In the same week that Raifini 
has announced his resignation, 
Anchor, in association with K-tel, 
has earned its first platinum album 
— for the Don Williams LP Images. 
See picture page three. 

MONTY LEWIS, managing director of Pickwick International, showing some 
of the albums from Pickwick's new range of albums and tapes, the Limited 
Edition Collection. 

Booking now for '79! 

AS THE Music Week Dealer Tour closed its doors 
at the Kensington Town Hall in London on 
Monday exhibitors were already re-booking stands 
for next year. 

As Mike Peyton, GTO marketing and promotion 
manager, said: "It's been a great opportunity for us to 
continue our successful relationship with retailers and we 
hope it will go on for years to come. We will definitely be 
back next year — and we should have first option as we 
were first to book this year!" 

Dealers from the London area thronged the exhibition 
area at Kensington Town Hall, the last venue on the tour 
which visited eight centres throughout Britain, bringing 
together record companies and dealers. Reaction from 
dealers is represented in MW's Letters Page this week (see 
page two), and exhibitors too were fulsome in their praise 
for the tour; 
Ann Kelly, sales manager Virgin said: "It's been very 
good. I'm sure it will be even better next year — and we 
will be there." 

Annie Benson, Arista sales promotion manager: "I've 
really enjoyed it and I'm looking forward to next year. 
Now we have to go back to the office and put the requests 
we've had into practice." 

Phonogram to move 

deeper into TV 

Alan Davison, Lightning Records' director "The PR 
for us has been tremendous, meeting dealers all round the 
country. Next year all the record companies will be 
involved, definitely including us." 

Robbie Hart, Chrysalis sales co-ordinator: "We've 
treated it as a PR exercise at each venue and it's worked. 
I'm very glad that Norwich is being planned in next year's 
tour as East Anglia is a must." 

Bill Groves, sales director A & M: "It's been great. I've 
been able to meet lots of dealers every evening. It's been a 
good form of PR campaign. Yes we're going on it next 
year." 

Paul Kale, marketing consultant to Electric/Cube: "I 
am very pleased and we will definitely be there next 
year." 

Ron Gale, London area sales manager Pye: "Very very 
worthwhile. It needs something like this on a regular basis 
to bring the dealers closer to the companies and I hope we 
will be back next year." 

Bruce Higham of Captain Video: "Magic. We have 
just about doubled the number of stores we had." 

• Dealer Of The Year winner at Bristol last week was 
Neil Pearce of Rival Records, Bristol, and the London 
area winner was the Our Price store in Kensington High 
Street. See Dealer Tour photo special in MW next week. 

Pickwick's 

limited 

edition 
PICKWICK INTERNATIONAL is 
launching a new range of budget- 
price 20-track albums and tapes 
during November supported by a 
£120,000 radio promotion 
campaign. Called The Limited 
Edition Collection, the new line is 
designed to appeal to young record 
buyers as well as the usual budget 
record-buying public. 

The first 20 album releases will 
each be available in a limited-edition 
of 250,000 (tape configuration — 
70,000). Each album will include 
original recordings by original 
artists. Titles include 20 Super Hits, 
20 Original Rock Hits, Star 
Performances, Rock And Roll 
Classics, Classical Masterpieces, 
Walt Disney Super Soundtrack 
Originals, Bert Wcedon's 20 
Greatest Hits and Disco Dancin'. 

Pickwick managing director 
Monty Lewis said that the aim of the 
series was to let the public know that 
there is no difference between the 
quality of full-price and budget 
product. "kThe fact that we sold 
more than 15 million units last year 
proves that a lot of people are aware 
of the value for money that budget 
records offer, but there are still a lot 
of people, particularly youngsters, 
who think that budget must mean 
something is inferior," he said. 

Altogether there will be a total of 
2,000 radio commercials spread over 
14 days, each commercial lasting 45 
seconds. There will also be full-page 
advertising in The Sun and Radio 
Times, and other consumer papers, 
plus full dealer aids. 

CHART 

ACTION 
THE JAM'S David Watts single 
plummets out of the chart from 
30 to oblivion but the follow-up. 
Down In The Tube Station, is 
rapidly in at 25 to take its place. 
Virgin has the highest new entry 
at 21 with Public Image and 
among the 12 new entries is Elton 
John's Part Time Love (60) and 
Elaine Paige's first for EMI, 
Don't Walk Away Till 1 Touch 
You (74). Fastest riser of the 
week is Marshall Hain's Coming 
Home (66 to 39) followed by 
Olympic Runners' Get It While 
You Can (64 to 38) and Andrew 
Gold's Thank You For Being A 
Friend (72 to 53). 

THE BEST year for business, an 
even higher target for 1979 and a 
hint about a substantial involvement 
in TV-marketed albums were three 
major points made by managing 
director Ken Maliphant at 
Phonogram's one-day sales 
convention at the Gatwick Park 
Hotel last Friday. 

"The company's in pretty good 
shape," he declared. "We've broken 
its previous best of 28 chart records 
in a year by making it 32 this year — 
and there's still three months to go. 
When I joined Phonogram in 1971, 
the target was £4 million. In 
September this year we did £1.8 
million, and we'll do £17 million by 
the end of December. In 1979 the 
target is £22 million." 

Amplifying Maliphant's comment 
that Phonogram would be increasing 
its involvement in TV marketing, 
advertising manager Brian Baird 
pointed out that one in every five 
albums sold in the UK is advertised 
on TV. An earlier test exercise in this 
sector centred on a Platters album 
had resulted in 105,000 sales and was 
not considered worthwhile extending 
on a national scale. However, the 
Dcmis Roussos compilation LP Life 
And Love had sold 34,000 after 10 

days on the screen in two test areas, 
"and we will be getting into TV 
marketing more next year". 

In his closing address, Maliphant 
said he was fed tip with the previous 
boring reputation that Phonogram 
had, and fed up that if "ipso facto 
your company is American, it will be 
successful". He was also tired of 
Phonogram being considered a 
serious threat to the so-called 
majors. 

"Phonogram is successful because 
it has a good and skilful staff and 
artist roster. We don't have to feel 
inferior to anyone, and we can wear 
the Phonogram logo with pride. 
We're a large small company, and 
that's the best philosophy." 

• Full report — Pagc4. 
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CONGRATULATIONS lo 
Music Week on getting it 
together with the record 
companies for the Dealer 
Tour. We attended the first 
venue at Soulhainpton and 
were very impressed. Let's 
have more! A good time was 
had by all and a lot of useful 
information was gained by 
dealers and record 
companies. 

But 1 expect, like us, other 
dealers noticed the absence of 
the larger record companies — 
CBS, WEA, Polydor and 
Phonogram. They could all 
have benefited by the 
opportunity to communicate 
with the dealers and learn a 
thing or two. 

The record dealers represent 
the best possible team of market 

researchers in the business — 
and our advice is free! But by 
not seeking and using the 
information we have to offer 
they cause frustration through 
lack of communication — and 
eventually frustration at 
customer level. 

CBS in particular could have 
benefited by being at the dealer 
tour and talking to the dealers 
about the problems we have in 
obtaining their 12" singles. 
They could have put forward 
their views and got a lot of 
things sorted out. I'm sure other 
dealers feel the same way we do. 
Jerry Morris and Kathy, 
Kcnnylyn Music Centre, York 
Place, Brighton. 

1 WOULD like lo say thank you, on 
behalf of the management of staff of 
Rox Records, for electing us Dealer 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

Of The Year (north west area). I 
would like to take this opportunity 
to say thank you to the display teams 
— particularly Paul and Peter Kelly 
(Virgin) for the superb job they do in 
making the shops look as good as 
they do. 

We were very impressed by the 
Dealer Tour exhibition in Liverpool, 
but we were disappointed that four 
of the majors failed to have stands 
or representatives to whom we could 
talk. 

However, those companies who 
were represented were excellent. The 
reps etc were great and did a great 

Grand Hotel celebrate 
their signing to CBS with a 
stunning debut single 'Secret 
Life.' 
it's no secret that 'Secret Life' will 
give Grand Hotel a five star hit-So place" 
your order now, and book yourself into 
the Grand Hotel success story. 
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are even more success!ui. vvp A 

Scifa Smith, manageress Rox 
Ud Borough Road. Birkenhead. 
Mcrseysidc. 

MAY I congratulate Y0" th'i" 
wonderful dealer show which I 
attended in Glasgow. It was 8rea' 
be able to speak to the people 
count and air our problems wh.ch 
they all promised would be 
overcome. 

My only criticism is this: if I could 
afford to take two days away Iron, 
mv shop and spend the fare to 
Glasgow, what was wronS 
Messrs RCA, CBS, Dccca, WEA, 
Polvdor and Phonogram? Maybe 
they would like the dealers lo 

L^tteitosra 

repies 
^5 YOU have published (MW 14 
October) the full text of PRS's letter 
to me from which you quoted in 
your last issue, I will be most obliged 
if you will kindly publish the full text 
of my statement in reply which is as 
follows:— 4'At the recent PRS 
AGM the membership, by a massive 
77^0 vote, mandated the Council to 
reveal who the voting members 
were. Despite this the PRS Council 
have now decided, through a new 
device, to conceal from the members 
where the true voting strength 
lies by denying this information to 
everyone except the Council. 

"Some two years ago when I 
started my campaign for corporate 
democracy in PRS, only 14 per cent 
of the members had the vote and 
their identity was concealed from 
their fellow-members. Only the 
Council knew who the voting 
members were, and only the Council 
could campaign for election or re: 

election to the Council or for any 
resolutions they desired. After 
severe Press and Parliamentary 
pressure the PRS Council gave the 
vole to 54 per cent of the members 
last November. The 'weighted 
voting' formula adopted meant that 
some members had 1, some 10 and 
20 votes. But the Council still 
refused to reveal who these people 
were, and it remained impossible to 
campaign effectively without 
knowing who had the vote. 

After almost a year of costly 
litigation and mounting public 
criticism the PRS Council agreed to 
put on last July's AGM agenda a 
resolution whereby the members 
would determine whether or not they 
wished to have the identity of the 
voting members revealed. 77 per 
cent of those who voted said "Yes" 
Make the list available to us" Such 
was the mandate forced upon a 
reluctant Council. 

"Under the 'weighted voting' 
system approximately 10.000 out of 
a total of some 20,000 votes will 
carry any issue or elect or re-elect 
members to the Council. At this time 
412 members each have 20 votes 
thus a mere 4 per cent nf thl 
members have 8000 votes, 80 pe? 
cent of the votes necessary to carrv 
any issue, "'J to carry 

"The prs 
although forced to 

they can afford the rent of .1 _ vWiV,,#,/■*,*,0 
you f0l 

at the next exhibition? 
Once again, thank 

wonderful time. 
Roy Millings, The Record Sh, 
Grcsham Street, Belfast. 'op, 

Council, 
reveal the 

Order iron, CBS Order Desk. Tel: 01-960 2155 CBS Distribution Centre, Barlby Road, London WtO 
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"The clear intent 

I WOULD just like to say 
pleased we were to receive ip, 
support of Music B'eek-'s dealer i0llI 
in this area last week. We thougi,, 
the idea was marvellous and ait looking forward to next year. T|,c 
event was most useful to retailer; 

However, I have 0n' 
small complaint: we were all bitie,|y disappointed by the lack of support 
from major record companies, with 
the notable exception of EMI, aiSo 
by the lack of appearance of senior 
company executives. Apart from 
this I would say the Dealer Tounva; 
a great help to us. 
DAVID RUSHWORTH, 
Rushworths Music House. 
Liverpool. 
thwarted by the Council's desire to 
perpetuate itself in office. It appears 
that the members' desires still count 
for nought. Pressure for an 
independent enquiry into the PRS is 
now being increased." Trevor 
Lyttlcton, Bryanston Square, 
London WL 

Promo mm 

Mfeicwm® at 210 
I WAS saddened to read Derek 
Green's account of the 
"deteriorating relationship' 
between record companies and radio 
stations (MW October 14). Here at 
Radio 210 we have always welcomed 
the record men and tried hard to 
develop what Derek describes as 
"satisfying persona! and 
professional relationships" with 
them. Unfortunately in A & NTs 
case this has recently not been so 
easy. Nobody from A & M has 
dropped by to see us all summer. .. 
Neil Ffrench Blake, programme 
controller, Radio 210, Reading, 
Berks. 

"Worth iMeight 

m pidf 
AS AN ex-social secretary and part- 
time hospital radio jock, I read 
Derek Green's letter on the "vicious 
circle of promotion" (MW October 
14) with great interest. I find the 
attitude of radio stations rather hard 
to believe, apart from being bad 
business practice they appear to be 
trying lo totally isolate themselves. 

Logically one would assume a 
promotion man would be worth his 
weight in gold, if only from an 

information point of view. Maybe 
the record companies should cut the 
stations off from their mailing ltsts 

for a while — that might bring then1 

to their senses. 
We at Hospital Radio Mayfield 

aren't really important enough 10 

warrant visits from promotion 
people, consequently we have to 
make the efforts ourselves and 
can't help but feel that our 

programmes are better for it- ^ut 
some record companies do give us 
help and information and 1 would 
particularly like to thank Andrew 
Bailey at Arista, Sandra Fiascr aj 
Phonogram, Colin Finn at EMI and 
the promotion departments at CBS. 
GTO, UA. WEA and DJM- 0^ 
programmes would not be so ^ 
informed or up to date if it wasn 
for you. 
Mike "The Captain" AlkeJ' 
Hospital Radio Mayflc1"' 
Edinburgh. 
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EMTV boogies into disc® 

PICTURED AT the presentation by K-tel to Anchor Records of a platinum 
record for sales of Don Williams' compilation album, Images are (left to 
right): Tom Johnson (K-tel md), Jan Ralfinifmd Anchor), Don Recdman (a & r 
director K-tel), Sunny Damley (deputy md Anchor) and Alan Jones 
(Marketing manager K-tel). Anchor Records has just released the new Don 
Williams' LP, Expressions. Commented Ralfini, ' With the Images album now 
reaching platinum, it shows the importance of country music in the UK 
today." 

Be-strretm 

dtaips at 

Phonogram 
FOLLOWING THE departure 
of Terry Bartram and Peter 
Bond, managing director Ken 
Maliphant has announced 
details of a restructuring of 
responsibilities at Phonogram. 

David Baker becomes director of 
business affairs. Glyn Williams 
becomes commercial and financial 
director and reporting to him will 
be Neil McEwan. general manager- 
finance, and David Scoppie, 
commercial manager. Williams will 
have special responsibility for 
classical, tape and back catalogue. 

Roger Bain continues as head of 
a & r, while Stewart Coxhead 
becomes head of regional 
promotion, reporting directly to 
Maliphant on all field activities, TV 
promotion and singles promotion 
and will continue to run the Leeds 
Office. Nick Wright becomes 
albums marketing manager, with 
Tony Powell in charge of singles 
marketing. 

EMI's NEXT TV-merchandised 
album — EMTV 13 — will be a 
disco, album, described by 
GRD's commercial develop- 
ment general manager Brian 
Berg as "our first real 
compilation". 

It features big disco hits of this 
year, from artists including Taste of 
Honey, Shelia B. Devotion, Clout, 
Marshall Hain and Sylvester — who 
appears on the LP by arrangement 
with EMI LRD division. There are 
also some classic disco releases from 

1977, including the Tom Robinson 
Band's 2-4-6-8 Motorway, which has 
never appeared on any album 
before. 

The LP is titled Don't Walk 
Boogie, and has 20 tracks, of which 
16 arc hits. The remaining titles arc 
new material, including cuts from 
Matumbi, Gonzales, and Gloria 

Jones. These, it is hoped, will widen 
the potential audience. 

The release date is October 27, 
and the 1250,000-budgci campaign 
of 45-sccond commercials 
starts in the Midlands ATV area on 
October 30 for three v/eeks, going 
national after that. There will also 
be a countrywide promotion in 
discos, plus press and radio ads. 
Although the campaign on TV only 
becomes national from the middle of 
November, window displays will be 
available to all dealers who want 
them, from the release date. 

gns fe first 

STEVE STEVENSON joins EMI 
GRD as commercial develop- 
ment manager, to work with 
Brian Berg, general manager of that 
department, on TV-promoted 

product . . .Rachel Kinn to Jenny 
Halsall PR company specifically to 
handle the Ariola Records account 
. . . Stewart Gray promoted to head 
of national and regional promotion 
at Magnet, taking over from 
Marilyn Ford who will now be 
working on a freelance basis. 
Stewart was previously regional 
promotion representative for 
Scotland and north east England 
, . . Martin Brown from 
professional manager Essex Music 
Australia to director with general 
responsibilities including a & r at 
Mettle Records and Mettle Music 
(Publishing, , . . Angela Lavcy 
promoted to press officer at Polydor 
replacing Janice Hague who has 
resigned . . .Patricia Fcldman to the 
newly created position of manager, 
legal administration and contracts 
. . .David Lodcr to sales and general 
manager of Caroline Exports from 
chief accountant, where he is 
succeeded by newcomer Ian 
Macarthur, assisted by Matthew 
Baker, who recently joined from 
City firm Scott Train & Co. Charles 
Pritchard has rejoined Caroline and 
is opening the company's office in 
Lagos, Nigeria, as the initial step in 
establishing a recording, pressing 
and distribution complex there. 

THE FIRST signing to Nick Mobbs' 
Automatic Record Company has 
now been announced. The deal is a 
long-term world wide one with 
London-based band Doll by Doll. 
Recording of a debut LP starts (his 
month for release early next year. 
Mobbs, who has been some time in 
seeking his first signing, said he had 
been waiting for "artists who are 
going to change the world". Doll by 
Doll is currently playing dub and 
concert dates around Britain. 

Automatic product will have its 
own logo in the UK through WE A, 
but is on the Warner Brothers label 
for the rest of the world. 

Davies, Beer 

found 

Brum PR 
PILSNER PUBLICITY is a new 
Birmingham based press and 
promotion organisation under 
(he auspices of freelance writer 
Mike Davies and freelance 
photographer Eugcn Beer. The 
company is essentially geared 
towards handling regional press 
and promotion and (he music 
weeklies for Midlands based 
acts, but is also able to offer a 
regional service for London 
companies/artistes. Interested 
parlies can contact Pilsner on 
021 454 4666. 

SpiGlimo Mipr fe pyfefcsr 

DISTRIBUTION OF product 
by Pure Hell, claimed to be the 
first black punk band, on Curtis 
Knight's Golden Sphynx label 
has been secured by Spartan 
Records, the new Wembley 
based sales and distribution 
service specifically handling 
independent labels. This is one 

CBS Disco Pool 
CBS LAUNCHES a new disco 
promotion department this week 
under the banner CBS Disco Pool. 
Set up by disco promotion manager 
Greg Lynn, who joined the company 
from RCA, the department will 
"integrate disco promotion within 
the total marketing stategy of CBS". 

Inviting every professional disco 
jockey in the country to write to 
him, Lynn says: "We will do more 
for the disco dj than has ever been 
done before." 

of the latest deals secured by 
Spartan which is constantly 
adding new labels to its 
catalogue. 

In its first dealer mail out sales 
and marketing director David 
Thomas has this advice regarding- 

BJH album 

poster missing 
OWING TO "technical 
difficulties", 15,000 Barclay 
James Harvest albums were sent 
out without a poster insert. 
Dealers who have received stock 
that doesn't contain (he poster 
should order their supply from 
(he Phonodisc order desk. All 
subsequent copies of the album 
will contain the poster. 

ew label gets into gear with Dr Who 

orders: "The larger, the better, the 
quicker". 

Thomas explains that the speed 
with which an order is dealt with 
depend on its size, though at the 
moment the company has neither a 
minimum order requirement, nor a 
small order surcharge. 

The accompanying price list and 
catalogue takes in product 
ranging from Irish folk music 
to new wave from labels including 
Buffalo, Cherry Red, Felsidc 
Recordings, Sun Star, Ipi Tombi, 
Ultra, While Rose, Illegal, Dcptford 
Fun City, A Step Forward, Psycho, 
Rebel, CJMO, Kcl, Alien, Original, 
Inchccronin, Shanachie, and India, 
as well as the Driving Test album on 
its own Spartan label. 

Labels added to the catalogue 
since include Rough Trade, New 
Star, Bristol City, Lightning's 
Yellow Label, Nighlhawk, 
Feelgood, Ultimate, City, Sea Horse 
and Golden Sphynx, 

A NEW independent label, Motor Records, has been set 
up by Don and Colin Gallachcr, and Chris Blackburn — 
directors of the production and publishing company 
Vehicle music. 

They arc aiming for product which is "wide 
ranging in style" and the first release, on October 

13, was a new version of Ron Grainer's 15-ycar-old theme 
music for the TV science fiction programme Dr. Who. 
The treatment is disco, and the release opens with a 
limited edition of 10,000 on blue vinyl. Second release 
will be Dry Your Eyes, by Roger the Cat. Motor is at 346a 
Farnham Road, Slough, Bucks(Telephone75-29628). 
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STIFF RECORDS has signed a 
licensing deal wiih Victor Musical 
Industries in Japan, the last major 
territory to be reached by the 
company. The deal represents a 
three year contract for the entire 
Stiff catalogue. Victor intends to 
establish Stiff in Japan using many 
of the company's unusual marketing 
methods already employed here. 

A&M HAS signed David Kubincc to 
a worldwide record deal. His debut 
album, Some Things Never Change, 
has been produced by John Calc. 
The title track will be released as a 
single in November. 
IN A deal announced this week, 
Magnet has signed a three year 
worldwide recording contract with 
Australian singer/songwriter Gary 
Shearston. He will debut on the 
label on October 20 with his 
arrangement of the traditional 
Scottish folk song Wild Mountain 
Thyme, produced by Hugh Murphy. 
Gary previously had an enormous 
hit in the UK with his version of I 
Get A Kick Out Of You. 

Charisma aims at US 
TO SPEARHEAD an assault on the US market, UK based 
independent Charisma Records is sending senior product manager 
Bob Barnes to New York to take over marketing and promotion after 
(he launch of its own label through Polydor in the US in November. 
Charisma is aiming to capitalise on annual sales of more than one 
million albums in that territory. 

The Barnes move — he will join current general manager Nancy 
Lewis at the end of the year — is part of a concentrated effort by 
Charisma to market and promote UK acts on the other side of the 
Atlantic and the company seeks the same identification of Charisma 
as in the UK. The deal finalised between Charisma chief executive 
Tony Stratton-Smith and Polydor president Freddy Haaycn was 
confirmed this week by Charisma's managing director Brian Gibbon. 

The new arrangements calls for several albums to be released in the 
first nine months of an initial one year contract and after the first 
year, it is hoped to set up a long term pressing and distribution 
contract. While certain artists such as Peter Gabriel and Genesis will 
remain on Atlantic in America, most other product will appear under 
Charisma's own label. 

IRIAI HEEEP 

THE SINGLE 

"(SOME BACK TO ME' 

NATIONAL RADIO 
CAMPAIGN 

AND A RADIO 
LUXEMBOURG 
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THE FIRST David Essex album 
for Phonogram, the return of 
Magna Carta and Paul Mauriat 
to the Philips label, the 
impending breakthrough by 
Peter Skellern with Love Is The 
Sweetest Thing, the reunion of 
Lindisfarne, the introduction of 
the Back To Back reissue double 
albums and a 14-track Steve 
Miller compilation were 
highlights of the one-day 
Phonogram sales convention 
held last Friday at the Gatwick 
Park Hotel. 

The event was a more informal 
follow-up to the north and south 
sales conferences held in August, 
and offered a preview of the 
November and December product 
and a pep session exhorting (he sales 
force to even greater efforts as 
Phonogram's best trading year ever 
draws to its close. 

David Essex attended the event in 
person with his managers Derek 
Bowman and Mel Bush He thanked 
the sales force for the gold status of 
his Oh What A Circus single, and 
introduced three cuts from his first 
Phonogram album due out in the 
New Year which will probably be 
named after one of the examples, 
Imperial Wizard. 

Tony Powell recapped on some of 
the company's single successes this 
year, and played forthcoming 
product by Crown Heights Affair, 
Martyn Ford (Mountain), new US 
signing the Stumble Bunnies, and 
the Village People, which would be 
the first release following the deal 
with Can't Stop Productions. Also 
on the way are singles by lOcc, 
Status Quo, David Essex and Dusty 
Springfield. 

Utopia chief Phil Wainman 
thanked the Phonogram team for its 
efforts on behalf of his artists, and 
urged them to stay with Treat Me 
Like A Woman by Linda Venue, 
formerly with 5,000 Volts. He also 
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DA VID ESSEX (centre) displays his gold award for Oh What A Circus with 
from left Phonogram managing director Ken Maliphant, manager Derek 
Bowman, business manager Mel Bush and Phonogram product manager Rick 
Blaskey.      
played the debut single Bcggin' by 
new signing UK Upstarts. 

Charisma head Tony Stratton- 
Smith reported an upsurge in sales 
since May, 20 per cent up on last 
year's figure, 22 per cent over the 
sales budget and achieving a 2.9 per 
cent market share for the label. He 
played product by new signings 
Darling, a four-strong girl group 
with a debut LP set for early next 
year and a single Looking Kinda 
Rock 'n' Roll for November release, 
and the Dazzlers, a four-piece 
London band with a debut single 
this week called Phonies with the 
first 5,000 copies available in "an 
optically dazzling bag". 

Bob Barnes of Charisma played 
cuts by the Blue Max, a four-piece 
pop band whose debut album is due 

next month, and an extract from the 
third LP by Patrick Moraz, who has 
succeeded Graham Pindcr in the 
Moody Blues line-up, and who 
recorded the album in London, 
Geneva and Rio de Janeiro. Barnes 
also spotlighted a new Steve Hacketl 
LP, the October 19 premiere of the 
Watership Down film which could 
spark interest in Bo Hansen's 
album, new Welsh singer-songwriter 
Steve Joseph, and The Sound Of 
Edna album by Edna Everidge, alias 
Barry Humphries, who will be 
starring in An Evening With Edna at 
the Piccadilly Theatre in December. 

Elton John LP 
Dave Croker of Rocket Records 

played cuts from Kiki Dee's new LP, 

Charly's autumn albums 

CHARLY RECORDS has announced its "strongest LP 
package so far this year" for November 17 release. 
Included arc four Affinity albums from contemporary 
jazz musicians, Wes Montgomery, John Coltrane, 
Anthony Braxton and Don Cherry. In his letter to Pye 
area managers and sales reps, Charly md Joop Visscr says 
"These four jazz albums are not albums to hide from any 
dealer. They present essential jazz of the highest calibre," 
The albums are; Impressions by Wes Montgomery, 
Coltranology Vol 1 by John Coltrane. Anthony Braxton 
and Mu — Pt 2 by Don Cherry. 

The National Health LP, Of Cueucs And Cures is being 
tipped by Visser as Charly's first contemporary chart 

Newcomers' 

course 

from MTA 
A SPECIAL course on record 
and tape retailing for newcomers 
to the trade is being held by the 
MTA next week. The two-day 
seminar will cover the size of the 
market and recent developments; 
the components of successful 
retailing; a visit to the EMI 
factory; a lecture from the BPI's 
anti-piracy investigator Bill 
Hood, and a final discussion 
session. The course takes place at 
the White Hall Hotel, 
Bloomsbury Square, London 
W.l. on October 24 and 25, 

• MTA members have just 
learned that the BPI has agreed 
to contribute £1.000 towards 
record- and lapc-oricnlcd 
courses set up by the 
association's Training Centre. 
This will help in the organisation 
of courses both in London and 
other parts of the country. 

CowmiWs 

first for Wirgin 
JULIE COVINGTON'S long- 
awaited first album for Virgin is 
released on November 10. The 
release of the LP, titled Julie 
Covington, is preceded by a single, 
(1 Want To Sec The) Bright Lights 
c/w A Little Bit More on October 
20, Musicians featured on the LP 
include Richard Thompson, John 
Cale, Steve Winwood, Trevor 
Lucas, Simon Nicol, Chris 
Spedding, Ray Cooper. John 
Kirkpatrick and Russ Titelman. 

Loiisl0ii1's 

Venue opens 
LONDON'S NEW music club, the 
Venue in Victoria, opens on 
November 1 with Graham Parker 
and The Rumour, followed by The 
Alex Harvey Band. Each band will 
appear on three consecutive nights 
and give two performances at 8.30 
and 12.30. Other names confirmed 
so far include Dean Friedman, 
Marshall Main, Magazine, Fairpon 
Convention, John Otway and Wilko 
Johnson's Solid Senders. 

45p sm|ie 

pramo 

firom EMI 
A 45 for45pI 

That's the scheme being used 
by EMI to put Coventry band 
The Flys on the map. The first 
15,000 copies of their new single, 
Waikiki Beach Refugees, will be 
pressed in banana yellow vinyl 
and will retail for 45p. 
Thereafter the disc reverts to 
black vinyl and the standard rrp 
of90p. 

An EMI spokesman explained, 
"There arc two reasons behind 
this. First, so far the band have 
only played a few isolated gigs 
since the beginning of the year 
and this will get their name over 
before they start touring at the 
end of (his month. Secondly, the 
single serves as a (aster for the 
album of the same name. 

"Both the artists and the 
record company arc making 
contributions which make (he 
scheme viable." Full tour dates 
for The Flys arc expected to be 
announced shortly. 

The 
Judy TzuKe s "album Cruise mielrack of her ^ 
Lulu's nmit aK 

John's 
For 

Part 

entry. A 12-daic December tour by the band plus heavy 
advertising is planned. 

Retail price for Here And Now's Give And Take LP is 
set at £2.25. A massive six week club, college and 
university tour during November and December will be 
backed by advertising, posters and intensive promotion. 

Other Charly albums are Blue Whale from blues 
drummer Aynsley Dunbar, Rockabilly Originals from 
Steve Bloomficld and The Essential Jerry Lee Lewis, 20 
hits from the artist's Sun era. RRP is £2.50 and Lewis has 
upcoming concert appearances in London, Manchester 
and Margate. 

Granted, ^ f ton " ohn a,bl„n 
Time Love. The in t ^ wUh 

Phonogram weeing shipped that 

- "is Ml rt 
Ensign Records ^e "naWe 
attend the convention due 
recording the ncvl Lipstick LP 
New York, but a video was P^d 

their absence in which Grainge 
stated that of 15 records released 
over the past year, six had chanco, 
?om of them by the Boomtown 
RChris Hill introduced cuts by 
Shampoo entitled Harlem Hustle, 
Light Of The World, a mne-p.ece 
black band from north London, and 
Ray Tissier and Robert Johnson, 
both of whom have forthcoming 
singles and albums. 

In the pop section, pop product 
manacer Alan Phillips previewed the 
14-track Steve Miller Band s 
Greatest Hits album, drawn from 
material recorded between 1974 and 
this year, seven of which were big 
US hits and also including the 
band's best UK success Rockin' Me. 
It has a full colour inner bag and 
photos taken during Miller's 
summer tour of America. The first 
50,000 albums would retail at £3.50 
(dealer price £2.16), and a market 
research campaign was being 
conducted to determine the best 
vehicles for advertising it for the pre- 
Christmas market. 

David Shrimpton disclosed that 
Magna Carta had been re-signed 
after five years, with a single Forever 
scheduled for October 27 and an LP 
Prisoners On The Line for 
November 17, supported by posters, 
window displays and advertising. 
There is an album by guitar tutor Ulf 
Goren linked with a TV series and a 
book, a new one by Kamahl called 
Love Is A Beautiful Song, and Paul 
Mauriat returns to the fold from the 
defunct Power Exchange with a 
disco combination recorded in New 
York called Mauriat Plus and and 
LP Overseas Call. Harry Secombc, 
with another forthcoming Royal 
Command Show and his own TV 
scries in the New Year, has just been 

re-signed lo a long-term conira. 
and his new LP is called Poru-v 
containing the Max b0 "• 
composition Swansea Town wlS 
he will sing for the Queen Mother 

John Burnham enthused abom 
Bethnal, whose second LP Crash 
Landing will be released 0" 
November 17 and who start a tour of 
major cities this week. Their nevt 
single Nothing New will be prcsSed 
in blue vinyl for the first 
Airwaves make their album debut on 
November 17 with New Day and the 
title track sung accapella is tipped by 
Burnham as a contender for the 
Christmas market single of the year 

Lindisfarne 
Rick Blaskey gave details of the 

re-formed Lindisfarne's activities 
with a 19-lrack double album Magii 
In The Air of their live concert last 
Christmas which persuaded them to 
get together again. They are playine 
a 43-date tour including Wembley 
and culminating in their native 
Newcastle at Christmas, and have 
been recording their new single 
Brand New Day at Gus Dudgeon's 
Mill studio in Berkshire. This will be 
advertised in the music press and in 
45-second ILR commercials in the 
appropriate areas coinciding with 
their concert tour, and there will be 
400 nationwide poster displays. 

Leon Campadelli explained the 
Back To Back two-LP set formula 
of linking similar works or artists a 
la Siamese twin at the sleeve spine. 
There are three November releases 
which are the Missa Luba and Misa 
Criolla, Sarah Vaughan and Billy 
Eckstine's Passing Strangers and 
Dinah Washington and Brook 
Benton's The Two Of Us, and Jerry 
Lee Lewis live concert recordings 
entitled The Greatest Live Show On 
Earth and More Of The Greatest 
Live Show On Earth. The three 
releases will be supported by 
advertising in the 7V Times, Music 
Week and the classified columns of 
the Sunday Times, Sunday 
Telegraph and Observer. 

Advertising manager Brian Baird 
heralded TV marketing plans on 
Demis Roussos's Life And Love 
album, and added that Rod Stewart, 
Vol 1 & 2 now had a combined sales 
total of over 200,000 and would be 
further supported with "a low level 
ad" before Christmas in the 
London, ATV, STV, Granada and 
Grampian areas. 
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Last week no. S.This week no. Z 

Next week who knows? 

EMTV12 Available on record and tape from:- EMI Records Ltd. Hayes Distribution Centre, 1-3 Uxbridge Road, Hayes. Middlesex.Tel: 01-759 4532 (20 lines) 01-759 4511 (20 lines) 01-848 9811 (10 lines) AA_ 1:1 n 11 

PAGES 



MUSIC WEEK, OCTOBER 21, 1978 

irlllP Sin 

Woyage 

is looking 

for acts 
IN NEW York Stan Vincenfs 
new, independently distributed 
record company Voyage 
Records is looking for acts. 

Voyage's first alburn Supermax by 
the eleven-man German group of the 
same name, reveals their 
accessibility to international acts. 
Supermax has made the top ten in 
France, Germany and Italy while 

Supermax's single Love Machine 
made number one on Canadian 
disco charts for four weeks. 

Other signings arc Doo. Aikcns 
and Shields; Citadel, a classically- 
trained AOR-orienled rock group 
and Pat Mercer, ex-Brenda and the 
Tabulations and who toured as 
back-up vocalist with Elton John. 

Says Vincent, "Voyage Records 
will be a mini A&M. We plan to 
work with only eight artists in our 
first year. Rather than signing 
established acts, we will build 
careers for new talent, giving our 
artists everything they need to take 
them over the lop". 

Contact: Voyage Records at 1700 
Broadway, New York, NY. 

Eurovision reminder 
A REMINDER to music publishers 
that song entries for 
Eurovision/Song for Europe 1979 
must be in the MPA office before 
5pm Wednesday, November 15, 
I97S. 

Submitted songs must nor have 
been released for sale in sheet music 
nor records nor publicly performed 
prior to the Song For Europe 
performance. Both song writers and 
performers must be British or 

JEFF CHEGEOIN, the EMI 
producer and contemporary 
m.o.r. A&R man is in the market 
for a variety of material and acts. 

He says: "We arc looking for 
fresh, new unrecorded acts of 
any description. It does not 
matter what the tapes are; 1 want 
to hear anything. I know the pop 
division receives lots, but we 
want to hear them too. I want to 
know what is out there." 

Chcgcoin produces True Brit 
and Ken Hollow among others. 
Contact Jeff Chegeoin at EMI, 
20 Manchester Square, London 
Wl. (01) 846-4488. 

Commonwealth citizens or have 
been resident in the UK for at least 
three years prior to March 31, 1979. 

The MPA selection committees 
will select 30 songs to be passed to 
the BBC selection committee which 
consists of two MPA nominated 
members, two by the Songwriters 
Guild and four by the BBC. 

MPA 73-75 Mortimer Street, 
London WIN 7TB. (01) 580 3399 or 
(01) 636 6027. 

TIPSHEET 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 
Contact: 

SUE FRANCIS on 
4399756 

or through MW 
8361522 

Automatic 

signings 
AUTOMATIC RECORD 
Company's managing director 
Nick Nobbs is looking for a 
couple more acts for the label 
over the next 7 months. 

Having just signed their first 
act, London-based Doll by Doll, 
whom he describes as "the first 
British act in the last year who 
arc capable of changing the 
world", Mobbs spells out his 
requirements . . . 

"I want acts that other acts 
will get compared to — the kind 
you just can't quite compare to 
any other act. Image? 
Contemporary rock and roll. 
This is broad but it is meant to 
be." 

Because of the American 
connection with Warner Bros. 
Mobbs will commute back and 
forth, pushing his signings. 
Product will be on a special label 
in the UK with logo identity on 
(he Warner Bros, label for the 
rest of the world. 

Mobbs' three year plans calls 
for signing about six acts. 

Contact Nick Mobbs in 
Automatic Records' new offices, 
5 A very Row. London W1X 
9HA. (01) 493 9744. 

m 
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Night Flight 
FARNHAM BASED Flight Music 
are very keen on a new disco song, 
Move Me Through The Night, 
written by Tony McDonald. 

Interested record, production or 
management companies can hear a 
demo by contacting Chris Wyld, 
Flight Music, 49 Downing Street, 
Farnham, Surrey. (025 13) 26739. 

VAN STYLE (left) and George Nash. 

Master with 
VAN STYLE, guitarist and co-writer m Kenny, has a solo, disco-oriented 
^TiSZhtorgeNash who also whites with MJ WiiHams, „hois 

produced by Biddu. In fact the B-side of Williams' new single on Anola m 

^The'mlst'eno b/flawed called Tliis Is Where I Came In. written by Style and 
Nash was produced by Andrew Ti,combe and Style. Titcombe ,nanaSes Williams and looks after Van's interests. 
   Says Titcombe, Basically we are 

looking for a deal for the single. Of 
course we'll go further with the 
company if all goes well and there is 
mutual interest. We see this disco 
record as establishing him and then 
moving into the pop field. Yan has 
an unusual commercial voice. " 

A related lip — Kenny's contraa 
with Polydor has expired. The group 
 with Yan who has recovered from 
his motorcycle accident — will hi 
seeking a recording contract soon. 
However Style will also pursue his 
solo career. Style is free for 
recording and publishing and Nash 
is also free for publishing. 
Contact Andrew Titcombe at no. 1 
Elshant Road, Kensington, London 
WI4. (01) 995 6225. 

SWEDEN'S SAFIR Music has 
more than 100 newly written songs 
by American chart-hogging writers 
Boudlcaux and Felice Bryant. Their 
songs recently charting in the States 
arc Raining In My Heart with Leo 
Saycr; Devoted To You by Carly 
Simon and James Taylor: Penny 
Arcade by Christy Lane, 

Safir's Stefan Nordin recently 
signed a publishing agreement with 
The House of Bryant in Nashville 
and is now offering the duo's songs 
to producers and artists. Norden 
believes their material contains 
even more hits. 
Contact: Stefan Nordin, Safir 
Music. Box 228, 124 02 
Bandhagcn, Sweden, Stockholm 99 
11 91. 

THE FOUR TOPS LATEST SINGLE PUT IT ON THE NEWS 

A LITTLE MORE GOOD NEWS FROM ANCHOR/ABC RECORDS ABC 4235 ALSO 12" LIMITED EDITION ABCT 4235 

ON TOUR 

8»H-2l5t OCT. PURFLEET CIRCUS, PURFLEET 
22nd OCT CONGRESS THEATRE, EASTBOURNE 
23rd OCT GAUMONT, IPSWICH 
25th OCT TOWN HALL, MIDDLESBROUGH 
26th OCT. COMMODORE SUITE, NOTTINGHAM 
27th OCT. CENTRAL HALL, CHATHAM 
28th OCT CALIFORNIA BALLROOM, DUNSTABLE 
29th OCT. FAIRFIELD HALL, CROVDON 
30th OCT KELSEY KERRIDGE HALL, CAMBRIDGE 
1st NOV. ARTS CENTRE, POOLE 
2nd NOV. HIPPODROME, BIRMINGHAM 
3rd NOV. ODEON, HAMMERSMITH 
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Electrics most comprehensive campaign ever. 

A nationwide tour through Oct. and Nov. 

See your special mailin£ for full details. 

ALBUM TRIX7 CASSETTE ZCTRX 7 

FEAR cy THE DARK WMOH WiJyAP 

RECORDS GROUP 
Orders To: Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. 
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ONE SOMETIMES reads of 
MPs crossing the floor of the 
House to join the Opposition 
party, and at times like this 
one wonders what goes 
through their thoughts — as 
they make friends with old 
adversaries. It must be a 
difficult time, and while the 
record industry is not 
regarded in such terms (the 
manufacturers and the 
retailers being "in 
opposition" to each other) 
there is a dividing line, which 
is bridged only by the Great 
God Product. 

Having spent some eight years 
on the manufacturing side with 
various record companies, 
medical reasons decreed that my 
travelling had to stop. (Or, as 
my eminent specialist remarked: 
"Death could be Nature's way 
of telling you to slow down"). 
What was 1 to do? My whole 
being revolved around records, 
tapes, release schedules, chart 
shops, point-of-sale material, 
gigs, targets, budgets. 

Crossing the great divide 

achievement, and above all 
dealers ... of all sizes, 
wholesale and retail, efficient 
and inefficient. 

In the middle 
1 was running around the record 

world when it suddenly struck me 
why not be the hole in the middle? 
Let the record world run around me. 
If I became retailer 1 would still be in 
the middle of things (more or less), 
all the factors that made life worth 
living would still be there, but the 
5000 miles a month in the car would 
not! 

1 must be serious and say that I 
thought about the switch for a long 
time before finally deciding to enter 
the retail side. (I did not, I hasten to 
add, do so on my own account — 
the very idea would make my bank 
manager fall about — but I started 
working for a long established 
Midlands group of record stores). 

The first, and very forcible, 
impression 1 gained was of the 
involvement — eyeball to eyeball, at 

KEN SMITH, now sales 
manager for the record and 
tape division of the 
Chesterfield-based retailers, 
Hudsons Music Centres, is 
one of a number of people 
on the retail side who 
previously worked for a 
record company. Here he 
gives his thoughts on 
making the change from 
selling records to dealers, to 
selling them direct to the 
public. 

ihc "sharp end" of the industry, 
with customers who varied from 
minute to minute and in every 
respect. Most of them are really 
great, but 1 wondered how dealers 
had kept their cool in the face of 
extreme trials and tribulations with 
customers who can't, or won't, 
understand why; they should have 

s have mm 

¥m 5 ¥[Mi§ 

1,2,3 &4cou>urs 

CALL 

DELGA PRESS 

ON 

@1 4i@ @ID2/J/4 

d 
F 

delga press limited 
DINGWALL HOUSE,RAGLAN RD 
BROMLEY,KENT 

knowing the^tid^or the art,st^vho 

available on a single. anci 
However, despite everyt 8 

helped by a staff who re V took 
every mtcresi in kctipuhj 
customer satisfied, my iniu^ fec n® 
thai my world had gone mad was 
quickly dispelled. 

Blancmange 
I have now learned once again to 

juggle with a ton of loose soot 
whilst trying to nail a blancmange, 
to the wall. Fellow dealers and 
friends made while I was on the road 
have been more than helpful, and 
have my gratitude. 

A mountain of paper daily 
appears on my desk from the record 
companies — and not only on my 
desk but on those of the other 
managers in the retail group. I had 
over 100 pieces of paper last week, in 
the form of release sheets, price 
changes, deletions lists, posters, 
slickers etc. etc. Sometimes two or 
three envelopes daily from the same 
company. This to me seems like 
communication gone mad, and to be 
honest a lot of the information could 
be rationalised to a single sheet. 
Come on gentlemen, cut the cackle 
and cut the costs; where have all the 
Organisation and Method men gone, 
who used to lurk in dark corners of 
the company offices advising on cost 
efficiency. Gone to British Rail or 
Leyland I suppose. 

Salvation 
Moving on from the topic of 

paper, I must mention one-stops. 
There was a time when I could see 
them being the salvation of the 
independent, with their self-selection 
of product over a good range, cash 
and carry terms, sensible opening 

i 

hours — in fact, everything thai a | 
of dealers had ever wanted, U1 

But will someone tell me, whith, 
one-stops of late? Mentioning 
names, but caps are made to fit a„d 
recent service from some one-st0p, 
leads me to think that they are losin„ 
interest in Ihe very people they vv^ 
set up to service. With lhe competition hotting up, certain steps 
have been taken which must be |0 
the detriment of the very princip|cs embodied in the idea of one. 
stopping- 

Deliveries 
For example: you can't 

self-select as you used to, but if you 
phone your order (it is claimed) 
"we'll have it ready when you 
come". Like hell you will; Top 50 
selections fail to appear in 3 
delivery; and the reason given is 
"administrative error"; own-van 
deliveries are being reduced despite 
successful operating for some 
considerable period of time; there is 
pre-selling of product not yet in the 
warehouse ("extended" they cry); 
telephone selling operation is 
creaking at the seams, with increased 
frequency of non-arrival until 
Tuesday of goods ordered on Friday 
for Saturday. 

Ken Smith: Decided to be (he hole in 
the middle instead 

Not all one-stops are like this, but 
one of these days someone is going 
to come along, take all their best 
points, concentrate on the 
independent dealer, give a good, 
efficient and reliable serivce . . . and 
make himself a packet. Where are 
you, Sir Freddie Laker? 

A CRY FOR help from a Stafford 
dealer poses a question to which 
MW's enquiries have not yet been 
able to come up with an answer, so 
we are challenging the music 
business and trade to do better. 

Miss A. Grecnaway, of T. A. 
Rowney and Son Ltd, in Stafford, 
writes: Please help me! For several 
weeks now 1 have been interrogated 
by a customer as to (he whereabouts 
of a certain album called Don't You 
Wish You Were Here, by Rustic 
Parts. I have tried every source I 
know, but as yet had no hick. 

Would any catalogue mastermind 
out there who knows where or if this 
LP can be ordered contact MW, or 
ring Miss Greenaway at 0785 58284. 

Dealer tour 
WINNING DEALERS in the 
MW Dealer of the Year contest 
have been invited by EMI to tour 
the pressing, sleeving and 
distribution plants in Hayes, and 
to be the company^ guests at 
lunch on the day of their visit to 
London for the Music Week 

dinner next February. 
The invitation came in 

response to a revelation by 
Sheffield area winner, Cyril 
Charles of the Sound of Music. 
Rotherham. When he said that 
he had never, in many years of 
record retailing, had the 
opportunity to visit a record 
factory, Judd Blackburn, EMI 
CRD national sales controller 
offered to give him a tour of the 
Hayes operation. The project 
was very quickly extended to 
include all the winners and their 
guests, who will now spend most 
of Tuesday February 13 a' 
Hayes, returning to the 
Dorchester in time for the 
Awards dinner. 
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CH AS & DAVE 

withROCKNEY 

Their new single 

STRUMMIN' 

I'M IN TROUBLE 
EMI2874 

Available now from EM! 
in a limited edition 
special bag 

Marketed by EMI Records (UK), 20 Manchester Square, London WIA IES. 
Sales and Distribution Centre, 1-3 Uxbridgc Road. Hayes, Middlesex, 
Tel: (01) 759-1532/4611 & 8-18 9811 
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"out FOR THEIR 

ALBUM, CHA^ PAVE 

WITH ROCKMEY 

available JOOJV 

FROM EMI. 
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