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Cherry M 

switches to 

cassette 4is 
WITH SINGLES presses 
ihroughout the country working at 
full capacity, Cherry Red Records, 
the London-based independent has 
decided to switch to single cassettes. 

The 7" disc, Howard Hughes b/w 
China's Eternal by The Tights, was 
released on September 22 and sold 
out the initial pressing in ten days. 
Now, it is available as a cassette 
(catalogue number SCP-CHERRY 
2) and it will retail for 80p, the same 
price as the disc. 

Said Ian McNay, director of 
Cherry Red: "The idea of doing a 
single cassette came about because 
of the terrible trouble we were 
having getting the record re-pressed 
after it initially sold out. When 
pressing capacity is tight, as it is at 
the moment, it is the person with the 
least muscle that suffers most — and 
that is the small label. I found a way 
of doing the single cassette for only 
slightly more than the total cost of 
producing a 7" single with special 
bag; and cassette capacity is 
comparitively easy to obtain at the 
moment. 

"Obviously it will take time to 
gauge dealer and public reaction but 
I believe there is a demand for it. 
Our distributor. Spartan, is 100 per 
cent behind the idea, and other 
Spartan distributed labels have 
shown interest in following our 
lead." 

Perk retoras 

to Civde 
ANDY PARK is returning to 
Radio Clyde as head of 
programmes. Currently 
programme controller at Radio 
Forth, Park takes up the post on 
December 4, just eight months 
after making the surprise move 
from Glasgow to Edinburgh. 

Park cites family and financial 
pressures as the reasons for his 
moving back to Glasgow before the 
end of this one year contract, but he 
is happy with the job he has at 
Forth. 

CHART 

ACTION 

IT'S STRAIGHT in at 24 for 
Olivia Newton John's Hopelessly 
Devoted To You followed by 
Showaddywaddy's Pretty Little 
Angel Eyes at 28 and Heatwave's 
Always and Forever at 36 leading 
eleven new entries. Elvis Costello 
has the week's fastest mover with 
Radio Radio shifting 34 places to 
29. Also moving well: City Boy's 
What A Night (73 to 49), Eddie 
Henderson's Prance On (62 to 
44) and Foreigner's Hot Blooded 
(58 to 42). Highest riser in the 
Top 30 is Jam's Down In The 
Tube Station (25 to 15). 
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Big Christmas campaigns 

THE BIG guns are being wheeled out for the! 
Christmas market. 

And they're being backed with extensive TV i 
advertising and general promotion with hundreds 
of thousands of pounds being spent. 

A & M is mounting its biggest ever campaign for the 
Carpenters LP, Singles 1974-78. A national ad campaign 
costing £300,000 starts November 10. 

EMI LRD has also announced its biggest spend to date 

with £300,000 to promote Neil Diamond 20 Golden 
Greats (EMTV 14). Release date is November 3. 

Motown UK is planning an extensive TV/general 
advertising campaign for The Commodores Greatest 
Hits, released November 10. 

Rod Stewart's new Riva album, Blondes Have More 
Fun, distributed by WEA, is released November 14 and 
coincides with the start of the singer's "biggest ever" 
world tour. 

Full details of all these campaigns are on page four. 
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34 UK companies at 

record size Musexpo 
from NIGEL HUNTER B 

MIAMI BEACH: A 34-strong contingent of British music industry companies 
are among those gathering here for Musexpo 78 front Saturday (4) until 
Novembers at the Konover(Hyatt) Hotel. 

Musexpo president, Roddy Shashoua, claims a record total of 2,500 
participants representing 39 countries for this fourth annual American answer 
to Midcm. 

Among artists scheduled to appear in the Musexpo international Artists 
Showcase on Saturday and Sunday are Switch, Mother's Finest and The 
McCrarys, all recent US charters. 
Monday evening's Country Music 
Association gala will feature Brenda 
Lee and Don Williams. 

Rondor Music UK managing 
director, Bob Grace, told Music 
Week: "I'm here because there are a 
lot of European publishers attending 
Musexpo whom 1 wish to see and 
I'm also interested to sec how 
Musexpo is developing as an event." 

DJM Records and Dick James 
Music are represented here by DJM 
Records USA general manager, 
Carmen La Rosa, and Dick James 
Music Inc. professional manager, 
Allan Teppcr, in the unavoidable 
absence of Dick James and Ronald 
Cole in other pans of the world. 

Cole told MW in London that it 
was good to have the Dick James 
Organisation represented at 
Musexpo "because you never know 
what material you might find or 
whom you might meet at an event of 
this kind." 

BSD dominates 

quarterly 

figures 
EMI INCREASES its market share 
in albums and singles — partly 
helped by the inclusion of United 
Artists — but it is undoubtedly 
RSO's quarter in the Music Week 
survey of the BMRB chart, coming 
out top singles label, second albums 
label, and helping Polydor to double 
its company share of singles. 

RSO's successes with Saturday 
Night Fever and Grease also help 
boost Chappel to No. 1 spot in the 
corporate publishing chart — an 
innovation this quarter following 
requests from a number of 
companies to show publishing 
market shares expressed separately 
as individual companies and as 
"umbrella" companies. Carlin tops 
Lhis quarter's individual companies. 

The figures are based on the 
quarter July to September and are 
shown in full in p.8. EMI is seen to 
have 22 per cent of the companies' 
album market, followed by CBS 
with 13.6 per cent and WEA with 
12.5 per cent. EMI takes 25.4 per 
cent of (he companies' singles 
market followed by CBS with 13.6 
and WEA with 13.1 percent. 

Polydor has 12.9 per cent of the 
companies' singles market compared 
to 5.9 per cent a year ago, and 
Phonogram increases its share to 
10.0 per cent compared to 4,1 per 
cent last year, while Pyc slips to 5.3 
percent. 

CBS comes out top albums label 
with 8.1 per cent and RSO second 
with 5.5 per cent. RSO is top singles 
label with 8.1 per cent, CBS second 
with 6.6 per cent and Atlantic third 
with 6.1 percent. 

Anatomy of 

a record deal 
WHEN A band as prestigious as 
the Rolling Stones joins a 
company as big as EMI the 
negotiations for the contract are 
protracted to say the least. 
Earlier this year EMI 
successfully concluded the deal 
to sign the Stones. Music Week 
brings you the inside story in 
Anatomy Of A Record Deal — a 
fascinating account by top show 
business writer David Lewin. See 
pages 46 & 47. Plus all the usual 
MW features. 
Chart survey 8. Tipsheet 10. 
Retailing 12. International 14. 
Publishing 16. Broadcasting 20. 
Talent 22, 24. Classical 26. 
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JETHRO TULL LIVE-BURSTING OUT CJT4 
also available on cassette. 
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Rare tracks 
t. I FEEL a protest is in order 

regarding your Fact Sheet review of 
the Brenda Lee EP (MW October 
11), in which Tony Jasper 
comments: "The flip side track's a 
waste of vinyl". It is obviously 
apparent to anyone with some 
knowledge of the fifties collectors' 
scene (hat Mr Jasper knows nothing 
whatsoever about the demand for 
rare and obscure tracks. 

MCA are doing a great job. It's a 
shame other companies arc not as on 
the ball as MCA arc. I feel sure this 
Brenda Lee EP will mark up more 
sales than of the others in this scries 
so far. Someone at MCA is in the 
know, if Tony Jasper isn't. 
Me! Crawford, Se/ecfadisc, 
Brid/esmith Gate, Nottingham. 
Tony Jasper replies: The MCA press 
release made no mention of the 
rarity value of the B side tracks and 1 
think it is unreasonable to expect me 
to know every jot and title of the 
changing whims and fancies of those 
who play the rare, obscure market. 
My remarks were made in the 
context of the general record buyer 
who 1 thought would be more 
interested in a Brenda Lee EP with 
four hits a side. 

1 READ with interest the topical and 
highly amusing article in your 
retailing section, entitled The cost of 
price rises (A/W7 October 21). After 
one has got over the humorous 
aspect of the points raised I think 
one starts to almost fall head-first 
into an abyss in the fear of being 
caught up with the latest price rise or 
a supplier's highly inflationary 
profit margin. 

To be absolutely frank, I cannot 
agree more with the general point 
that people working in the record 
industry from the record company 
point of view seem to be completely 
oblivious to the fact that the demand 
for record and tape product is 
neither infinite or solely supplyablc 
by the manufacturers in this 
country. I happen to run an export 
company which has been in 
operation for some seven years and 
my prime task when exporting is to 
supply goods to countries where 
those particular records or tapes are 
not available. Thai means that my 
prime markets are America, Africa, 
Japan and Australia. 

But from experience I also happen 
to know that exporting at cut prices 
can be highly profitable for the 
exporter and totally damaging for 
the country into which the goods are 
imported. There was a time about 
five years ago when several of the 

Systematic price rises 

endanger the industry 

Music Week welcomes tellers 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week. 40 Long 
Acre. London WC2 

independents in this country were 
offering discounts of up to 40 per 
cent off dealer price to ensure that 
supplies of their product were 
heavily infiltrated into Northern 
Europe, primarily into Germany, 
Holland, Belgium and France. Since 
this was the order of the day all the 
exporters in London were involved 
in the same game, which luckily for 
all of us has now changed to a rather 
more sophisticated and businesslike 
affair where we now deal with 
exporting unavailable product rather 
than merely attempting to beat each 
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other on parallel exports. 
The reason I mention this is that it 

must not be forgotten that one of 
the major reasons why so many sales 
managers and managing directors 
can have their photograph on the 
front of Music Week holding gold 
records is not due to their own 
personal achievement in the A & R 
field, but rather than other 
companies abroad supplied them 
with their hits and have created the 
world demand for product which 
simply could not stick on the shelves 
even if you applied glue to the 
sleeves before putting them there! At 
the same time the parallel 
importation of product of these 
major worldwide chanbusters is on 
the increase and any title which is in 
the Top Twenty for more than a 
week or so is now immediately 
vulnerable to parallel imports, 
whether they be from Northern 
Europe, America or at much lower 
prices from such countries as Italy, 
Spain or even South American states 
like Columbia. 

There is in fact only one reason 
why retailers should be approached 
on a daily basis in this country by 
import wholesalers to purchase chart 
material at highly advantageous 
prices and that is quite simply that 
the price of records in this country 
has increased at a faster rate than 
anywhere else in the world, allowing 
for variances of exchange-rate 
inflation which when companies arc 
sometimes exporting, they do not 
take into account. If an Italian 
branch of a multi-national 
corporation decides (hat it wants to 
sell at £1.50 ex-works then it will 
definitely have many buyers in this 
country and the domestic situation 
surrounding such technicalities as 
royalties, copyright and full 
accountability can probably do to 
the wall for one reason or another. 

Although one might like to level 
accusations that other countries 
were deciding to jump on the export 
bandwagon to this country, one 
cannot really blame people for 
wanting to jump on a situation 
which makes them money. That is, 
assuming that we believe in some 
form of capitalist Europe and that 
we do not intend to leave the 
European Economic Community 
which allows for the free flow of 
goods, irrespective of national 
inflation problems — or national 
pride for that matter! 

I think (hat it is about time that 
people in this country started 
hammering home the (ruth to 
domestic manufacturers in as much 
as there will be no future for 
manufacturing in this country if 
prices arc allowed to increase 
systematically on an annual basis 
without any form of control or 
regard for the International 
situation. It has already got to the 
ridiculous situation whereby 
exporters like ourselves quite often 
look to other countries to supply the 
goods for third parties, rather than 
making the purchase on home 
territory. In the job that I find 
myself at the moment (here are not 
too many worries because I know 
that at the flip of a coin I could turn 
my entire company round to 
importing and within a matter of 
weeks set up a distribution system 
here with probably upwards of 500 
customers. But what about (he 
individual retailer who is not quite 
so lucky, or infact the chain retailer, 
who looks around and decides (hat 
the time has come to buy imports in 
preference to domestic product 
purely because of the price 
consciousness of both the retailers 
and the public who make up that 
market? 

Maybe the odd sales manager or 
even managing director of various 
record companies in this country 
might care to reflect on the above 
before it is too late. 

Even that Rolls Roycc in the 
garage may not save him from (he 
dole queue . . . C.C.J.D. Stylianou, 
managing director, Caroline 
Exports, London NWI0. 

Dissenting voice on the tour 

Order from CBS Order Desk. Tel: 01-960 2155, CBS Distribution Centre, Barlby Road, London W10 
PAGE 2 

I WOULD like io comment on the 
Dealer Tour recently held in Bristol, 
for in reading the various quotes 
from some of the company 
representatives, and letters from 
dealers, 1 feel this event should be 
put into perspective. 

One well understands the need for 
Music Week to launch something of 
this and I agree ii is a good idea. 
What concerns me is the criticism by 
certain dealers of the majors for not 
attending. This is most unwarranted 
for they stand to gain very little and 
I am sure could utilise their money in 
far belter ways. 

However this could be a useful 
exercise for the smaller labels to 
exploit their wares and no doubt you 
will go ahead with a repeat 
performance next year. If this is so 
may I suggest you should not repeal 
your dealer of the year contest. This 
is not sour grapes because 1 would 
not expect to win such a competition 
(although I would put my staff 
against any others in open 
competition). 

I am merely slating how utierly 
ludicrous such a competition is and 
how completely offensive it is from 
an impartial observer such as myself 
Who feels he knows the dealers in 
most areas. Were the criteria you 
referred to in your earlier statements 

genuinely? Did you hare 
representatives making visi s al 
reporting sincerely' Did ,n 
acknowledge years of devmed' md' 

haphazard opinions 'from f ^ 
company representatives'' 

You might have obtained a nh„ 
form of publicity, but I e-in n P 
you that in some cases you'wil'l h"rC 

certainly made some p'eoplTreanle 

what a complete mockery such a 
competition is. 
E Exon, Oxford Street, West on- 
super-Mare, A von. 
THE EDITOR replies: No record 
company, however large, can afford 
to miss an opportunity to 
communicate with the dealers and 
the Dealer Tour provided a unique 
opportunity to meet on neutral 
ground. One very large major — 
EMI Records — was on (he tour and 
found it very beneficial, and several 
of the other majors have indicated 
they will be with us next year. On the 
Dealer Of The Year context, I must 
clarify that this was nor intended to 
find the definitive best dealer in each 
area. As Mr Exon suggests (his 
would have taken months of 
research through the country, but we 
did make it clear in advance that the 
winners could be selected from those 
either nominated by company 
salesmen or by the shops themselves. 
AH of these shops were then visited 

- independent "inspectors" who 
assessed the dealers on a number of 
points like attentiveness and 
helpfulness of staff, quality of 
display etc. And yes, we did get 
publicly — but it certainly was not 
cheap! 

People spolcolmif 
_ For a 

^ spot of colour 
ring 

C1C 
01-8361522 
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Topic's 

Tellastory 
TOPIC DISPLAYS is mounting 
a Christmas push for its 
children's story cassettes with a 
new distribution deal via 
Lugtons. The entire series — 
comprising 23 stories — of The 
Tales Of Beatrix Potter produced 
by Bartlett and Bliss for the 
Tellastory label have been 
collected in a package of six 
cassettes each retailing at £3.49 
and catalogue numbers are TSP 
401 to 406 inclusive. Point of sale 
material includes leaflets and 
colour cut outs of Peter Rabbit 
and other Beatrix Potter 
characters. Advertising space has 
been booked in the December 
issue of Parents magazine and 
trade press ads arc also planned. 

Three of the cassettes have 
already been issued in French 
translation (TSP 407/8/9). 

Topic is also re-packaging 
existing cassette product in time 
for the Christmas market. The 
four cassettes are Milly Molly 
Mandy (TS 310), The Best Of 
Milly Molly Mandy (TS 307), 
The Best of Teddy Robinson (TS 
306) and Galldora The Rag Doll 
(TS314). 

MCA's disco Christmas 

Briefs... 

MCA IS planning an assault on 
the disco market in the run-up to 
Christinas. 

The campaign will be spearheaded 
by a compilation album tilled 
Downtown Disco Party (MCF 2866) 
released November 10. 

Side one of the LP contains 23 
minutes of continuous music 
featuring full-length US disco mixes 
of two Stargard hits Which Way Is 
Up and What You Waitin' For and 
War's Galaxy plus Rose Roycc's 
chart hits Car Wash and Put Your 
Money Where Your Mouth Is. Side 
two contains past disco favourites 

including The Clapping Song by 
Shirley Ellis, Love Unlirriited's 
Walkin In The Rain With The One I 
Love and Lcn Barry's 1-2-3. 

Promotion for the album will 
include Downtown Disco Party 
nights throughout the country with 
special beer mats, balloons and 
posters. Radio ads will be taken on 
soul shows and press ads will be 
concentrated in all black music and 

disco publications. 
In addition, MCA is also 

promoting a number of disco- 
oriented singles including I'll Keep 
You Satisfied by Adrian Baker, 
Disco Fever by N.R.G., Party by 
Leon Haywood and Youngblood by 
War. Both NRG and Haywood are 
available in 12" versions as well. 

Released this week is the new 
Diana Ross/Michael Jackson single. 
Ease On Down The Road (MCA 
396) from the double soundtrack of 
the forthcoming film The Wiz, the 
album of which is released this 
month. 

BARBARA CARTLAND'S album 
of Love Songs, released on State 
through WEA, on November 3, will 
be supported by national press 
advertising, and merchandising for 
300 shops. The prolific romantic 
novelist now turned singer will also 
be personally promoting the LP with 
radio and TV interviews. She is 

pictured here at a special launch 
reception with (left to right) State 
md Wayne Bickcrton, Woolworths 
record buyer Bob Edgerton, and 
WEA sales director Mike Hitches. 

EMI LRD plans a strong marketing 
campaign for the new single and 
album from X-ray Spex, both titled 
Germ Free Adolescents. The band 
will be touring extensively to major 
venues and press ads will be backed 
with badges, posters and 400 
window displays showing the band 
members in, and breaking out from 
lest tubes. The album is also 
featured on Woolworth's Christmas 
TV ads and an Old Grey Whistle 
Test appearance has been scheduled 
for Decembers. 

TOP SALSOUL group. Double 
Exposure arrived in this country 
earlier (his week for a short 
promotional visit including a 

AS OF November 1, Polydor's 
promotion division and overseas 
exploitation division are to merge 
into one unit, to provide — in the 
words of md AJ Morris, "Britain's 
best promotion team." 

Tony Bramwcil, who has been 
working as an independent 
promotion man for Polydor for the 
past seven years joins the company 
full time and will head the new 
division. Adrian Rudge, currently 
overseas exploitation manager will 
maintain his overseas responsibilities 
and becomes deputy head of 

promotion. 
Bramwell, with promotion 

executive John Howson, continue to 
work on national television and 
radio promotion and Howson will 
also have special responsibility for 
regional promotion through Phil 
Patterson, the newly appointed 
regional co-ordinator. 

Other members of the new 
promotion team will be Bob White, 
Chris Withers-Green, Joe 
Reddington, Thco Loyla and artist 
liaison manager Maurice Gallagher. 

NIKKIE LEVENE formerly 
promotion assistant at Magnet 
Records has left to join forces with 
Marilyn Ford at (he newly formed 
Tequila Promotions where they can 
now be contacted on 01-935 6720, 67 
Wigmore Street, W1 . . . Maureen 
O'Grady promoted to Decca senior 
press officer with Hugh Birley 
becoming press officer. They are 
joined by Richard Routledge who 
takes over as assistant press officer. 
Robert Blcnman has also been 
promoted and becomes London 
promotion representative, while still 
maintaining his responsibilities as 
Decca's disco promotion manager. 
Dave Hoskins has been appointed 
field promotion representative 
(south) — he was previously in 
Melody Maker's advertising 
department . . Marvin Howcll to 

Clark's promotion 
AL CLARK, Virgin's press 
officer for (he past four and a 
half years, has been appointed 
director of publicity, effective 
immediately. His assistants, 
Sally Cooper and Linda Gamble 
will replace him as press officers 
and a further staff member will 
be added next year. 

Pye promotion department, working 
on radio and TV previously with 
Decca . . . Freddy Lloyd to Polydor 
to take on product responsibility for 
the m-o-r and jazz catalogues; Lloyd 
was formerly with Decca . . . June 
Wood promoted to disco 
promotions manager at Pye 
reporting to Peter Summerfield, 
deputy marketing manager ... Pam 
Nettle to MCPS as pa/secretary to 
managing director Bob 
Montgomery, MS Nettle previously 
worked as secretary to Charles E 
Brown at RCA Records . . . Ray 
Cooper has joined Jet Records to 
lake up a new position as Sales 
manager. Previously he was sales 
manager for Anchor/ABC and from 
'74 to '76 he worked for 
Transatlantic. His main 
responsibilities at Jet will be to liase 
between head office and accounts, 
one stops and wholesalers and to be 
a representative between Jet, the 
retailer and CBS . . . Ian Collet 
appointed Island's assistant sales 
manager. . . Patricia Fcldman to the 
newly created position of manager, 
CBS legal administration and 
contracts, previously business 
affairs administration officer . . . 
Bob Hill to Burning Sound as 
marketing manager from Tape 
Duplicating Company . . . Tony 

number of appearances at discos. 
The band scored a big import hit 
with Ten Per Cent which has been 
included in the album Saturday 
Night Disco Party which is mid-price 
over here. 
THE NEW Jelhro Tull single on 
Chrysalis (a specially-recorded track 
which is not on any LP) will be 
promoted with a 15,000 limited 
edition on white vinyl, in a picture 
bag. A Stitch In Time b/w Sweet 
Dream is released on Novembers. 

TO TIE in with Millie Jackson's 
November tour, Polydor will be 
taking extensive advertising in the 
music press to promote (he single, 
Go Out And Get Some (Get It Out 
Cha System) and album, Get It Out 
'Cha System. The tour culminates 
with two dates at London's 
Hammersmith Odeon. 

Issac Hayes has, flown into 

Polydor merges promo 

and overseas divisions 

Loggins joins WEA 
DAN LOGGINS has joined WEA as 
executive director of international 
a&r, based in New York. He was 
formerly executive director of a&r at 
CBS in London. Nesuhi Ertegun, 
WEA Internationa! president, has 
taken particular personal interest in 
this appointment, said that Loggins' 
task would be "to make the three 
WEA companies in the US more 
conscious of the important records 
by the WEA companies around the. 
world. . . and to bring the attention 
of the international companies the 
new and significant signings by the 
US companies". 

At CBS Loggins headed a 
department which brought onto the 
roster artists including Johnny 
Nash, David, Essex, Mott the 
Hoople, Crawler and Wayne's War 
of the World project. 

A t WEA he will report directly to 
Ertegun. 

Eyles has been promoted to national 
sales director for Pye Records , . . 
Bill Stevenson to marketing 
manager, Ronderscrcst Records, 
from club entertainment consultant. 

London for early November dates to 
promote his new Polydor album, 
For The Sake Of Love (Polydor 
2480 475). Supporting the tour and 
album will be ads in MM, RM and 
Black Echoes. 

Bryan Ferry's new single is his 
version of the old Irish folk tune, 
Carrickfergus (Polydor 2001 834) 
and it will be backed with trade press 
ads. 

Polydor and EG Managment "arc 
aiming for full media control to 
push Phil Manzanera's new single, 
Remote Control/'K' Scope". 
Extensive advertising plus two 
colour mailer leaflets for the strike 
force have been made, alongside 
2000 two colour badges reading 
"Manzanera Remote Control". 

Following the initial success of 
Brian Eno's Music For Films LP, 
Polydor is taking out further ads 
including one in the December issue 
of Films and Filming. 

MCA RECORDS Is rush-releasing 
the London cast album of the 
forthcoming musical, Beyond The 
Rainbow. The show opens at 
London's Adelphi Theatre on 
November 9 and stars Italian 
singer/actor Johnny Dorelli, Roy 
Kinnear, Lesley Dugg, Janet 
Mahoney and Noel Johnson. It has 
already been a great success in Italy, 
Spain and Mexico — breaking box 
office records in each territory. A 
single, Clementina, sung by Johnny 
Dorelli, is also being rush-released. 
STIFF IS releasing Rachel Sweet's 
B-A-B-Y (BUY 39) on November 10 
after testing radio station reaction to 
the Be Stiff train tour artist's album. 
This Sweet version of the late sixties 
Carla Thomas original will be 
shipped in black vinyl and plain bags 
but picture bags will be available to 
dealers who telephone Stiff. 
INDEPENDENT LOCAL Radio 
revenue for September amounted to 
£2,389,116, bringing the totalfor the 
year to date to £19,713,453. This 
compares with a figure for the first 
nine months of1977 of £15,459,453. 
NORTH LONDON wholesalers 
Lugtons is distributing product on 
the small classical label Unicorn, 
supplementing the label's own 
distribution set up. 

THE ASSOCIATION Of Independent 
Radio Contractors is now located at 8 
Great James Street, London WC1N 3DA, 
The new telephone number is 01-405 
5036. 
TAPE ONE Studios have moved to 29/30 
Windmill Street, Totenham Court Road, 
London Wl. Telephone01-5800444. 

Island launches ZE label 
A NEW label, called ZE Records, has been launched with the 
release of Hard Day At The Office (WIP 6467) by a New York 
band called The Reasons. 

ZE, licensed to Island Records in Britain, has been formed by 
Michael Zilkha and Michael Estcban. Second release on the label will 
be Disco Clone by Christina (WIP 6466). Both singles will appear on a 
split Island/ZE label, although the 12" version of Disco Clone — 
released November 10 — will be on the ZE label and will carry a ZE 
catlogue number (12ZE001). 

Among the other bands and artists on ZE are the Contortions, 
DNA, Teenage Jesus and The Jerks, Symphostatc, James White and 
The Blacks and Rosa Yemen. 
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Dolly Parton: Heartbreaker 
A great new album from Dolly Parton-backed 
by press advertising, and a tour. 
Album: PL 12 79 7. Cassette :PK 12 79 7. n| flU rm 
Telephone orders; 021-52 5 3000. ■ mljiir | 
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£300,000 push for 

Carpenters singles LP 

A & M RECORDS undertakes its 
largest ever promotion this month 
when the Carpenters LP, Singles 
1974-78 (AMLT 19748) is released. 

The album, the follow-up to 
Singles 1969-73, which has sold 
nearly two million copies in Britain, 
will be the subject of a £300,000 
national advertising campaign, 
launched November 10. 

The campaign will include: 
• National TV advertising in all 

ITV regions, starting November 15. 
• Four week commercial radio 

campaign starling November 15. 
• 750 window in-storc displays 

nationwide, starting November 13, 
supported by 2000 display packs 
with initial orders. 

• Extensive trade press 
advertising. 

• 400 site nationwide poster 
campaign at all main British Rail 
stations from mid-November until 
Christmas. 

• Merchandising material 
including browser cards, streamers, 
banners, showcards, display packs, 
carrier bags and posters. 

Singles 1974-8 is released 
November 10 with a triple embossed 
gold foil jacket (see illustration). 

Peak TV time ads for 

Commodores greatest 

MOTOWN UK is to take national 
peak TV time for the US 
compilation album. The 
Commodores Greatest Hits. With 
two tracks added to the US title, the 
LP includes nine Top 50 tracks 
dating from 1974 and the number 
one hit. Three Times A Lady. 

TV advertising is from November 
30 to December 8, with a November 
10 release date for the LP (STML 
12100). On the same day, Motown 
will also release (he two-year-old 
single. Just To Be Close To You 
(TMG 1127), which was a US hit, 

but missed the charts here. First 
25,000 will be in colour bags and the 
cover is a miniature of the Greatest 
Hits sleeve. 

The single will be featured in some 
of the press advertising which will 
back up the TV campaign and this, 
though national, is centred on the 
ATV, Granada and Trident areas. 
Motown has promised extensive 
consumer and trade press 
advertising, plus window displays 
and posters. The single may receive 
additional promotion via the music 
press later in the month. 

Stewart 

display 

competition 
A SPECIAL window display 
competition is being arranged by 
Riva Records to promote the new 
Rod Stewart album. Blondes 
Have More Fun. released on 
November 14. 

Riva's promotion is aimed 
spccificially at those retailers 
who are not usually serviced by 
WEA's display team. They arc 
being invited by Riva and WEA, 
Riva's distributing company, to 
order special display material, 
make up their own window 
promotion and then submit a 
photograph of the final results. 
The competition will be judged 
by a panel including A-/M7 editor, 
Rodney Burbcck, WEA 
Merchandising Manager Bcmic 
McDonald, and Riva Promotion 
Manager Bill Stoncbridgc. 

Winning retailer will be given a 
£150 cash prize and the two 
ninners-up will receive £75 each. 
All dealers entering the 
competition will receive a free 
tee-shirt on receipt of their 
display photograph. 

Stewart's album will retail at 
the recommended retail price of 
£4.49, as opposed to the usual 
WEA deluxe price of £4.99. It 
has again been produced by Tom 
Dowd, responsible for Stewart's 
last three albums, and includes 
the new single. Da' Ya' Think 
I'm Sexy? (Riva 17). 

The singer starts a world tour 
at the end of November. 

Charisma's record profits 

RECORD PROFITS were achieved by Charisma 
Records for 1977 and provide a solid base for the 
company's US label launch set for November. 

Income for the year increased by 53 per cent over 1976 
and gross profits exceeded £'/: million. Domestic income 
increased by nearly £% million, while foreign income 
achieved a £'/: million upsurge. Genesis has been the 
biggest money spinner for the company. 

These figures lead Charisma to claim the position as the 
largest British based independent record label and 
managing director, Brian Gibbon, explains: "During the 
years of 1975 and 1976 we had to consolidate our 
position. It was a result of this strong consolidation that 

we achieved such good figures in 1977, even in a 
depressed market. Catalogue sales have always 
represented a high proportion of our turnover and our 
long term philosophy on the acquisition of album artists 
has proved very successful as shown in our latest 
figures." 

Looking to the future he says: "Current sales are 19 per 
cent over budget with only nine months of sales. We have 
already exceeded the full year turnover 1977 and profit 
forecasts for 1978 should be just as encouraging. With a 
move back to open management backed by an energetic 
new team, we look forward to being even more active in 
the record field." 

WEA opens US factories 

"EXPLOSIVE GROWTH of record sales, requiring a substantial increase in 
record pressing capacity in the US": this is one of the reasons behind a plan by 
WEA's parent company to set up plants all over America. 

Warner Communications Inc, already has factories in Britain and Germany, 
but is entering the business of manufacturing records in the US for the first 
time. 

A nationwide manufacturing 
complex should be ready by mid- 
1982. Technology employed or 
developed at the UK and German 
factories, including, presumably, the 
picture disc method developed at 
Damont, will be incorporated in the 
new plants. 

The first factory will be in 
Scranton, Pennsylvania, near the 
existing Speciality Records Corp. 

Marketing 

Degrees 
ARIOLA IS using billboard 
poster sites at railway stations 
throughout the country in its 
November campaign for the new- 
Three Degrees album. New 
Dimensions. The poster will also 
be available for retailers 
including 750 window displays. 

The album will also be 
promoted with a one-sided radio 
LP for disc jockeys which 
includes shortened versions of six 
songs from the album, plus radio 
advertising and a WikI Rock 
video. 

Other Ariola November 
campaigns include Canadian 
rock group Prism, which will be 
advertised in the music trades 
using what Ariola marketing 
director Andrew Pryor calls "a 
new graphic technique". 

plant, whose stock has been 
acquired by WCI and will be run by 
Richard Marquardt, former chief 
executive officer and principle 
shareholder of Speciality, who will 
now be president of WEA 
Manufacturing East. 

In the next few years record plants 
will be built all over the US, close to 
WEA distribution centres. While not 
at present revealing estimated costs, 
WCI states it has "allocated the 
nccesSjiry resources to assure the 
construction of the most modern 
state of the an facilities in the record 
industry". 

MTA Awards-details 
ENTRIES FOR the MTA Record Awards are now being accepted and 
recordings which are submitted should have been published, though not 
necessarily recorded, in the UK between January and December 1978. 

Companies wishing to submit entries in any of the categories — symphony, 
concerto, complete opera, orchestral concert, chamber music, solo vocal, solo 
instrumental, choral, historical, operetta, m.o.r. vocal and non-vocal, spoken, 
comedy, early instrumental, bargain price — should contact MTA secretary 
Arthur Spcncer-Bolland at the association's offices. 

Double Cleo from RCA 
RCA IS releasing a double Clco Lainc album this month. Tilled Word Songs, it features 
musical settings of poetry from Shakespeare to Spike Milligan, composed by John 
Oankworth and including new arrangements of her 1964 recording Shakespeare and All 
That Ja//. The LP. (RL 25176, £7.00) is being advertised in Ms Laine's Palladium 
programme — she opens a week's season there November 20 — and in all RCA's 
November m-o-r advertising. 

Biggest spend ever 

on Diamond from EMI 

EMI LRD has announced details of 
iis biggest campaign to date. Neil 
Diamond 20 Golden Greats will be 
the subject of a total spend of 
£300,000 including £250,000 of 
peak-time national TV advertising, 
starling November 6. in addition 
there will be 2000 window displays 
plus in-store EP samplers. 

The album, EMTV 14, features 20 
songs from Diamond's years with 
MCA, a period during which he 
notched up UK album sales of more 
than 1,250,000 units. 

Release date is November 3. 
Retail price for the disc is £4,40 (inc 
VAT) with dealer price £3.06 (exc. 
VAT). For the cassette and 
cartridge, retail price is £4.60 and 

DPI team 

seizes 

counterfeits 
COUNTERFEIT TAPES of 350 
different titles, including the 
monster-selling LPs Grease and 
Saturday Night Fever, have been 
seized by the BPI's Anti-Piracy 
investigators. 

A total of 1,500 cassettes were 
found when the investigators, acting 
on a High Court search and seize 
order, raided the South London 
home of Mrs. Grace Rcilly. She and 
her daughter Linda have appeared at 
the High Court accused of infringing 
copyright and will appear again on 
November 7. 

They have, meanwhile, been 
ordered to give the court 
information on where the tapes 
came from, because the BPI 
investigators did not find any tape 
duplicating equipment at the house. 

Tony Hoffman, solicitor with the 
AP section of the BPI, told MM7 that 
as far as this case was concerned the 
BPI is "waiting for the women to 
name names", but the raid was just 
one action in a currently very active 
investigation, aimed mainly at 
controlling and reducing the 
production and sale of counterfeits. 

dealer price £3.19. Ii is on full SOR 
uniii January 19. Mininum inihal 
orders arc 25 for discs, 10 for 
cassclies and five for cartridges 
(Firm Sale). 

Tracks on the album include 
Sweet Caroline, Holly Holy, Song 
Sung Blue and I Am, I Said. 

New pop 

weekly in 

January 
A NEW consumer pop music 
weekly paper Is to be launched in 
January next year aimed directly 
at "teenage pop fans who buy 
the singles and albums that hit 
the charts". Publishers are 
Thompson and Walsh In 
association with Terry Hornett 
and Roger Pinny of Carlton 
Publishing. 

With the title Supcrpop, the 
new paper will be launched with 
an initial print order of 150,000 
copies and will be distributed by 
Spotlight Magazine Distribution. 
A launch campaign will be 
supported by £50,000-worth of 
TV, radio and press advertising. 

Publisher Alan Walsh said: 
"Superpop will be for the 
younger pop fan. It will be 
designed to contrast sharply with 
the music weeklies which feature 
punk-style bands. It will be the 
clean paper for the clean kids." 

Thompson and Walsh were 
both formerly associated Melody 
Maker, Disc, Sounds and 
Popswop, and currently publish 
Black Echoes, Bear Instrumental 
and the A bba Magazine. 
• Other new music-oriented 
magazines are expected to be 
published shortly — IPG is 
readying a musical instrument/ 
amp'nncaiion magazine and 
several new teenage and sub-teen 
magazines, and a new disco 
newspaper is also in the pipeline. 

c(c U 
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NEIL DIAMOND 20 GOLDEN GREATS 

On November 3rd EMI is releasing the definitive album 

from the man often described as the world's 

greatest living singer/songwriter 

\ / jS"' 

mM 

£250,000on peak timeNational TVAdvertising, 

commencingNovember 6th 

Extensive Window Displays 

Point-Of-Sale Merchandising Material 

Special Sampler EP for In-store Promotion 

MAKE SURE YOU HAVE ENOUGH STOCK 

OF EMTV14 NOW! 

Album EMTV 14- CassetteTG-EMTV 14 • Cartridge 8X-EMTV14 

MCA RECORDS Available on recoffl and tape from EMI Records Ltd, Hayes Distribution Centre 1-3 Oxbridge Road, Hayes, Middlesex Tel: 01-7594532 (20 lines) 
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First two 

IPs from 

Rondercrest 
THE FIRST two albums on 
Rondercrest are released in 
November and a heavy campaign is 
planned around the records. ROND 
LP1 is by, and called, Fergus. 
ROND LP2 is Injured Innocence by 
Gavin York. Both albums are to be 
released on cassette (cat. nos ROT 1 
and ROT 2) and singles are also 
being issued from the two artists. 

The campaign includes posters, 
badges, leaser ads and displays in 
selected stores and clubs. A special 
promotion tape will be played in 500 
outlets. 

Rondercrest product is distributed 
by Pinnacle. Dealers are reminded 
that there is no minimum order 
surcharge. Also, orders for five 
mixed units attract a discount of 10 
per cent. Dealers requiring display 
material should contact Lynda 
Gibson at Rondercrest on 0582- 
62325. 

Roberton's 

six deals 
SANDY ROBERTON of 
Rockburgh Records has concluded 
six overseas deals for Ian Matthews 
with Victor Records, Japan; RTC 
Records, New Zealand; Phonogram 
Australia and Italy; and Polydor in 
France and Spain. All will be rush- 
releasing Matthews' album Stealin' 
Home. 

Meanwhile in the UK, the 
Matthews single, King Of The Night 
is released November 3 to tie in with 
tour. 

Ex-EMi pair 

open Pear 
A NEW independent record 
company has opened in north- 
east England — Pear Records, 
founded by former EMI staffers 
Alan Cole and Andrew Ormston. 
Based in Stockton-on-Tccs, 
Cleveland, Pear will initially sign 
acts from the north east but will 
market and distribute on a 
national basis. 

First band on the label is local 
rock group Border who will 
debut with a single Song For J 
some time next month. "Before 
setting up the company we made 
extensive market research into 
marketing, distribution, 
advertising and PR," said 
marketing director Andrew 
Ormston. "Distribution deals 
arc currently in the pipeline." 

THE RED Bus group of companies has 
moved from Wardour Street to its new 
head office and studio complex at 34 
Salisbury Street, London NWS 8QE (01 
4029111). 
LtSMOR RECORDINGS, Neptune 
Records, Isa Music, Bluebell Music and 
Spin-off maga/inc have moved to 42 
Kilmarnock Road. Glasgow. G4I 3NH 
(041 632 9269). 
MOSAIC RECORDS has moved to 80 
South Ealing Road, London W5 4QB (01 
5794810). 
RECORD SALES, the national dealer 
and local radio record promotion 
company, has moved to new offices at 72 
Newman Street, London, W.I. 
(Telephone: 636 9251). 
ENIGMA RECORDS has moved to 
Honon Road, West Drayton, Middlesex 
UB7 8NP. Telephone West Drayton 
48531. 

Tchaikovsky 

signs 

to Radar 
FORMER MOTORS' guitarist 
Bram Tchaikovsky and his band of 
the same name, have signed a 
worldwide deal with Radar Records. 
Other members of the band are 
Micky Broadbent (bass guitar) and 
drummer Keith Boyce. Currently the 
band have a single, Sarah Smiles, 
out on Criminal Records. However 
all future product will be on Radar, 
with an album scheduled for the 
New Year. 

Pictured (right) at the signing are 
(left to right): Andrew Lauder, 
Radar Records; Keith Boyce; Micky 
Broadbent; Bram Tchaikovsky and 
sealed, Martin Davis of Radar. 

Briefs... 
EX-DEEP Purple David Coverdalc 
tours with his new band Whitesnake 
this month. To co-incide with this, 
the band's first headlining tour, 
EMI is rushing an LP titled Trouble 
(INS 3022). The LP also features ex- 
Purple keyboard man Jon Lord who 
will play with Whitesnake on the 
tour. 

EMI has booked advertising space 
in the pop press, Zig Zag and trade 
press and 5,000 posters will be 
flyposted in tour towns. Window 
displays include 2,500 group posters 
and 1,000 3D cutouts of the Snake 
logo. Tour support is also scheduled 
such as venue displays, and radio 
and tv interviews around the 
country. The band appeared on 
OGWT on October 24. 

MOTOWN UK is rushing a single by 
Smokey Robinson (o coincide wilh 
the artist's UK concert and club tour 

w 

1 

which started on October 30. During 
this time he may record a TV special. 

The single, Show Soul (TMG 
1129) is cut from his current album 
Love Breeze (STML 12081). 
Robinson's tour last year was his 
first in the UK for twelve months 
and was, of course, sold out. 

CHARISMA IS capitalizing on 
current interest in the re-formed 
Lindisfarne by re-releasing the four 
year old Nicely Out Of Tune album 
in its original sleeve and with the 
original prefix number (CBS 1025). 
Also received is the solo album — 
Lipedream (CAS 1069) — from 
Lindisfarne stalwart Alan Hull, also 
in the originalsieeve. 

STIFF IS sending out 2,000 black 
vinyl versions of each of the five Be 
Stiff tour artists' albums and 
managing director Dave Robinson 
would like to make it clear that this 
is a limited edition followup to the 

Magnet 

12-in launch 
MAGNET RECORDS has 
launched a special 12" Disco 
Series. Singles in this range will 
have a special yellow and black 
bag, and a sticker will denote the 
title, artist and catalogue 
number. First releases in the 
series are Marsha Hunt's The 
Other Side Of Midnight (12 
MAG 130) and Universal Love 
from the J.A.L.N. Band (12 
MAG 131), taken from the 
forthcoming album Movin' City 
High. 

10,000 coloured vinyl discs pressed 
up at Pye. The different colour 
versions will soon be available again 
in quantity. 



BMRB/MARKET SHARE SURVEY 

JULY-SEPTEMBER 1978 

SINGLES AND ALBUMS 

LEADING RECORD COMPANY 
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o- 

FMI Reco'dsfUK) ?0 Manchester Square. London W1A 1F.S. Tel 01-486 4488 
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TIPSHEET 
is a Music Week 
service for » 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 
Contact: 

SUE FRANCIS on 
439 9756 

or through MW 
836 1522 

Mills-the day 

of the ballad 

is gone 
GORDON MILLS has begun a 
quest for scripts for motion pictures 
and new songwriters. Said Mills, 
"Most songwriters today seem to be 
recording their own material or 
giving it to people who are on the 
top of the charts, so I'm going to 
develop a really big music publishing 
company. I'm trying to find new 
writers who will write for the 
company so that Tom Jones and I 
can have the first choice of anything 
they write. But finding these people 
has not been easy. " 

Mills feels the day of the pretty 
ballads has passed in A merica. 
"There's no chance of getting 
airplay on a ballad unless you get a 
song from a picture. " Thus the main 
thrust of the new film company 
partnered by Mills and Jones, will be 
to find movie properly for Jones. 
Contact. Gordon Mills, ICM, 8899 
Beverly Blvd., Los Angeles 90048, 
California, USA. 

Eurovision act 

wanted:Tempest 

ROY TEMPEST is looking for 
an act to perform an EMI Music 
Eurovision entry song. 

Tempest, who is a director of EMI 
and general manager of EMI Music, 
has taken the move from records 
(BBC) to publishing in his stride. 
"After 16 years at Phonogram and 
four with the BBC", he says, "I am 
used to big companies. I know the 
rules and understand the system and 
I really enjoy it. Particularly with 
new signing like writer Bob Carter, 
who has the most incredible talent. 
He is the best thing I have heard in 
my 21 years in the business and 18 
months in publishing. Such a 
discovery is exciting and very 
involving." 

"However, we are looking ahead 
to Eurovision. Our writer, Stephen 
North, will have a submission again 
for the second year. In 1966 his song 

Love, Kiss and Run was narrowly 
beaten when performed by Sweet 
Dream. Stephen co-wrote the song 
with Barry Blue. 

"His submission this year is One 
Kiss, and we are desperately looking 
for an act to perform it — either boy 
and girl and/or boys and girls act. 

"We want an act who will look 
good on stage and with experience in 
handling audiences — like Coco, 
Brotherhood of Man, Guvs and 
Dolls. 

"It is a great Eurovision song and 
though we have not been selected 
yet, we believe in this song and want 
to be prepared. With Eurovision, if 
you lose— forget it. But if you win, 
you make millions. We've got the 
song. Now we need the act to 
perform it." 
Contact Roy Tempest, EMI Music, 
138-140 Charing Cross Road, 
London WC2. (01)836 6699. 

Free Reed singles deal 
JOHN KIRKPATR1CK, leading folk/rock musician and cx-member 
of Steeleye Span has recorded a new album, Going Sparc, for Free 
Reed Records, the Derbyshire based folk label. There are two possible 
singles on the album — a melodic Mike Oldfield style folk/rock song 
Pepper in the Brandy and a timely Christmas song Jogging Along 
With My Reindeer. 

Free Reed, which is basically an albumi label, are looking for a 
license and marketing deal for the singles. 

In addition Free Reed Music, the publishing subsidiary of Free Reed 
Records, is currently exploiting a catalogue of songs from its recent 
signing Bernie Parry. Demo and lyric sheets of over 20 songs arc 
available. For these and the Kirkpatrick singles, contact Neil Wayne, 
Free Reed. Bclpcr, Derby. 077382 6264. 

I95S-I978 
THE ESSENTIAL BOOK FOR YOU & YOUR CUSTOMERS 
COMPILED BY TONY JASPER, PUBLISHED IN ASSOCIATION WITH 

The week by week chart 
positions of all ihe hits 
over the last 23 years with 
a yearly commentary on 
the pop scene. Each Top 
20 LP chart is clearly 
laid out so the progress 
of any entry can swiftly 
be traced. 

c 
c c 
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Compiled bylbny Jasper 

The Sales Manager, ** ^ 
Macdonald & Jane's, ^ 

8 Shepherdess Walk, London N1 ^ 

From:. ^ 

Please send me {1-5) copies of 
British Record Charts a 

at £4.95 each incl. p i- p or (6 or more)* 
copies at 30% discount. w 

1 enclose cheque for payable - ^ 
^ . to Macdonald & Jane's. 

Please allow up to 28 days 
^ tor delivery ^ 

lyable .' 

A 

Roy Tempest 

Lennie Love is looking 

for a Sensible deal 
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LENNIE LOVE is looking for 
a worldwide licensing deal for his 
Sensible Record label. 

Edinburgh-based Love worked in 
record shops for six years before 
joining Island Records as regional 
promotions man for three years. 

About one and a half years ago, 
he spotted the ReziUos and tried to 
get them signed to Island. Failing 
that he set up his own label and 
released their first single. He then 
got them a deal with Sire Records. 

Now he has other signings. "I am 
mainly interested in artists that are 
living and working in this port of the 
world", he says, 'but I have a New 
York based band. The Cramps, 

Take a 

Tandan to 

Sweden 
TANDAN RECORDS offers 
distribution in Sweden to 
independent British record 
companies. 

Tandan specializes mainly in 
disco, reggae and new wave music 
and has had experience in 
distributing for British labels such as 
Zoom Records, before they joined 
Arista. The company is especially 
interested in label deals for 
distribution, licensing and even 
publishing if free for Sweden. 
Contact. Sonja Tandan, Tandan 
Records, PO Box 49. 18321, TABY, 
Stockholm, Sweden. 010 46768 
4190. 

Ames aims 

at disco 
ROGER AMES, one of EMI's A&R 
men, is looking for disco producers. 
"We have certain songs we would 
like to do," he says. "We need 
producers and artists for them. 

"We arc looking for two kinds of 
acls. One is a vocal group in the 
Darts vein. A nd we are most 
interested in finding a first 
generation English funk band with 
backgrounds both English and West 
Indian. A white/black outfit that is 
work'ng on the road. The producers 
we find will be pan of that mix. " 
Contact. Roger Ames, EMI 
Records, 20 Manchester Square 
London WI, (01)4864488. 

™EHoTEViHPHONE number of 
S rLe wT rr" Cu0mpany' C^zon , ei, Wl (Tipsheei October 141 vas incorrectly given as 449 777-1 _ 
this should be 499 7722 

signed to the label. That is a 
particular reason I am now actively 
looking for a licensing deal 
worldwide. 

On the label besides the ReziUos 
single and one by the ReziUos and 
Neon, there is a reggae single 
Marching Men written by the Rich 
Kids and performed by Jimmy 
Roots. Also signed is folk singer 
Mike Sked who is very busy on the 
club circuit. Latest signing is 
Brynger, who are two 
singer/songwriters and are a long- 
term project. 
Interested companies contact Lennie 
Love, Lennie Mains, Cammo Road, 
Edinburgh 12. (031) 334 2520. 

Marketing 

expertise 

for sale 
SMALL RECORD companies 
(and large ones too) can get 
experienced sales and marketing 
services from Mike Goldsmith's 
MG Marketing Services Ltd. 

MG was formed in July this 
year by Goldsmith who began in 
1964 as salesman for the then 
Philips, moving up to 
promotion manager until he left 
Phonogram in 1971. He joined 
WEA (then Kinney Record 
Group) when they formed their 
sales force as assistant sales 
manager. In 1975 he joined Bell 
(later to be Arista) becoming 
sales and marketing manager. 

Besides hiring Goldsmith in 
the hope that his presence will 
spark another company take 
over, there is the substantial 
benefit of his experience in MG 
Marketing offering all forms of 
sales and promotion activity, 
advertising, point-of-sales and 
display material (posters, show 
cards), T-shirts, badges, sweat 
shirts, jackets, window display 
material, printing, etc. 

Says Goldsmith, "Obviously 
all major record companies have 
sales and marketing 
departments, but a lot of small 
companies do not have the 
luxury and are too busy to 
organise this kind of service. I 
have had the experience of 
working in these large companies 
and in fact still do service them 
independently (Virgin and 
Pickwick of late) and can offer 
my expertise." 
Mike Goldsmith, KG Marketing 
Services. 10 Barley Mow 
Passage, C his wick, London W4. 
(01) 994 6477. 



MUSIC WEEK, NOVEMBER 4, 1978 

In just ten days "Midnight over England" 

John Glover's first record has been 
heard by over 11,000,000 Radio One listeners 

after one listen Peter Powel said 
"What a fabulous record definitely one to watch". 

Your customers will love it too! 

PLAY IT FOR THEM AND WATCH IT SELL 

Radiols'One To Watch" - Radio2"Playlist'I "HltPick'on BBC Humberside, Blackburn, Oxford. 

 john 

—Jf, 
Glover 

MIDNIGHT OVER ENGLAND: 

WOT25 

m 
RECORDS GROUP M 

Orders To: Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 31IT. Telephone: 01-640 3344. 


