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What is a 

record 

company's 

greatest 

asset? 
THE NOP Market Research 
survey of record retailers 
revealed that 40 per cent of 
dealers believe that being able to 
meet delivery dales is a supplier's 
greatest asset — and only five per 
cent cited good point of sale 
material. Read more of this 
fascinating survey in page six. 

Bob Seger- 

a new 

superstar? 
Chris White reports from 
America on Capitol's emerging 
new rock star, Bob Scger, in a 
six-page special (pp 51-56). 

What makes 

a good 

album sleeve? 
Jim Evans conducts an in-depth 
inquiry' 'nt0 Ihe selling power of 
the album sleeve with opinions 
from the artists whose music it 
sells. 

CHART 

ACTION 

IOSE BEE Gees arc back with 
0 Much Heaven leading 13 
w entries at 26. Best mover of 
; week is Musique's In The 
sh which climbs 48 places 
im 72 to 24, followed by Dean 
icdman's Lydia (70 to 31), 
Ivester's Dance (Disco Heat) 
1 to 29), Chic's Le Freak (40 to 
and Ease On Down The Road 
Diana Ross and Michael 

:kson (61 to45). Another duo, 
rbra Streisand and Neil 
imond, arc in at 48 with You 
n't Bring Me Flowers. 

Polygram tops the 

billion dollar mark 

THE POLYGRAM group's 
worldwide sales in the year to 
date have topped one billion 
dollars' worth of turnover. And 
announcing the figure this week, 
Polygram president Coen 
Solleveld said that "this 
spectacular result" was achieved 
through the group's record 
operations, Polydor and 
Phonogram. 

The final figure for the year is 
likely to be even 30 per cent 
higher taking into account 
Christmas season record sales 
during November and 
December. 

A considerable contribution to the 
billion dollars must have come from 
the Bee Gees prohuct on the RSO 
label whose sales of Saturday Night 
Fever alone amounts to 25 million 
double albums worldwide. 

"This is a realisation of our aim to 
build a viable company rather than 
one which seeks only increased 
market shares," said Solleveld, who 
earlier this year moved his 
headquarters from Europe to New 
York in order to be better placed to 
tackle Polygram's expansion 
throughout the woi Id. 

• In 1977 the Polygram group's 
turnover totalled DM 1,919,000,000. 

THE ENTIRE consignment of 
EMI's new Peter Tosh LP, Bush 
Doctor, which was intended for 
Boots branches around the country, 
has been recalled and re-sleeved. 
Boots refused to accept any copies 
which carried the scratch 'n' sniff 
sticker printed with the Rolling 
Stone big mouth logo. 

The problem lay in the odour. 
Customers are given no indication of 
what they will sniff if they obey the 
invitation to scratch, but when the 
LP was released, rumour rapidly 
had it that the scent was of a certain, 
illegal substance, a plant with leaves 
very similar to those which are 
included in the album cover 
artwork. 

Wilf Price, Boots chief record 
buyer, explained that the matter 
came up when a Scottish newspaper 
called the company's Glasgow office 
and told them what the scent on the 
Tosh LP slicker was thought to be. 

"We have to be very careful; we 
are 'Boots the Chemist' and such a 
thing could be very awkward," Price 
said. "Also, we saw no reason to 
promote this substance in our record 
departments." 

Boots had a copy of the LP — 
which had not at that point been 
delivered to any of its branches — 
sent to the company directors. After 
the scent had been sampled the 
opinion was that it was in fact the 
exotic flower perfume patchouli. 

Bid to abolish PRS fails 
A DEMAND in Parliament that the 
Government should abolish the 
powers of the Performing Right 
Society and substitute "other and 
more equitable methods of paying 
composers and writers" was rejected 
by Clinton Davis, Under Secretary 
of State for Trade. 

Replying to Labour MP Fred 
Evans, Davis said that the PRS 
handled the collection and 
distribution of royalties for 

composers and writers. An 
individual could do this for himself 
only with great difficulty. 

"The society has a large 
proportion of currently popular 
music in its repertoire and is 
therefore in a strong position," said 
the Minister. "Its activities are, 
however, controlled by the 
Performing Right Tribunal which 
determines disputes between the 
society and users of its music," 
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Polydor ups singles to 95p 

POLYDOR IS hiking the price of a single to within 5p of a £1 on December 1, 
subject to Price Commission approval — an increase of 18 per cent from its 
present price of 80p. 

And the company plans to increase other product prices across the board on 
January 1 — again subject to approval — taking classical and top-price pop 
albums to £4.75, and even bigger name pop like the Bee Gees or The Who to 
£4.95. 

"To an extent we are catching up with the other companies prices, although 
I appreciate we shall be setting the pace with singles at 95p," said managing 
director A. J. Morris this week. "Sales of singles are very bouyant and to some 
extent less subject to home taping. But after paying artists royalties and 
manufacturing costs we are left with very little margin. I consider this increase 
high, but on the other hand it is essential for us to obtain the optimum price." 

Tosh LP not to be 

sniffed at says Boots 

POLYGRAM PRESIDENT Coen 
Solleveld: the billion dollar man. 

WEA claims biggest 

ever advance 
ADVANCE ORDERS for Boney 
M's new single, Marv's Boy 
Child/Oh My Lord is 400,000, 
which WEA believes is the highest 
initial advance order for any single 
ever. A further round of TV 
advertising on the Boney M album, 
Nightflight To Venus, runs from 
November 27 to December 3 on 
Thames, London Weekend, 
Granada, HTV and Trident. 

Now Heinz 

sells 

'canned music' 
DEALERS ARE likely to be hit 
hard by a discount mail order 
scheme organised jointly by CBS 
and H. J. Heinz. 

Customers will be able to get a 
discount of £1.20 on a selection 
of ten CBS albums, by sending 
money plus three soup labels per 
album direct to Heinz. The price 
is £3.59 as opposed to the rrp of 
£4.79. 

The albums involved are: 
Abba The Album, Johnny 
Mathis — You Light Up My 
Life, Andy Williams — 
Reflections, Earth Wind and Fire 
— All 'n' All, Simon & 
Garfunkcl — Greatest Hits, A 
Star Is Born soundtrack, Art 
Garfunkel — Watermark, Neil 
Diamond — I'm Glad You're 
Here With Me Tonight, Santana 
— Greatest Hits, Johnny Nash 
— Tears On My Pillow. 

A CBS compilation, Love 
Songs, will also be available for 
£1.20 plus three soup labels. 

The scheme starts straight 
after Christmas. Heinz plans 
extensive promotion in food 
stores. A spokesman told MW: 
"The offer is being flashed on 
eight and a half million I5oz cans 
of tomato soup. These cans will 
be in the shops for between five 
and eight weeks. There will be 
point of sale material, but no 
specific media support, though 
our national TV campaign for 
the soup will be running at the 
same time." 
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Bonnie Tylers great new single: 
Louisiana Rain. 
Taken from her forthcoming album. 
Telephone orders: 021-525 3000 

PB 5133 
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Slap on the 

back for 

Phonodisc 
WE WOULD like io hand a large 
bouquci to Phonodisc for the 
marvellous service we are receiving 
from them. We placed an order 
Saturday afternoon, and have 
received the goods today — Monday 
— at 11.00 a.m.! They seem to be 
doing everything possible to help 
dealers and we have found the 
Saturday afternoon order service an 
invaluable asset that ensures prompt 
delivery. 

Considering the number of chart 
singles and albums they arc 
distributing at present, we feel that 
the stock position has been excellent. 
And we are still continuing to 
receive, in the main, 24 hour delivery 
service. 

If this can be maintained over the 
Christmas period, which I am sure 
Phonodisc will manage to do, what a 
great service we shall be able to 
provide for our customers. 
Susan Jensen: The Disc Jockey, 
Queens Road, Hastings, Sussex. 

Anne Murray single- 

Mercer replies for EMI 

THE FOLLOWING letter Is 
addressed to Mr Invin Robinson, 
President of Chappell Music 
(USA); 

As you have chosen Music 
Week (Page three, November 18) 
as your communication medium 
with EMI, I am sure you will 
accept my continuing 
convention. 

While your concern over our 

release of the Anne Murray 
single is commcndably reflective 
of yourselves as publishers, I 
should like to point out to you 
that the record was released on 
September 11 and we have been 
working steadily since then and 
have received considerable Radio 
2 and commercial radio play. 

Indeed it is ironic that in the 
same issue the single was 
advertised on the page opposite 

the singles chart page. 
Of course, should you wish to 

make a more significant 
contribution to our activities 
than inaccurate statements in the 
press, cheques should be made 
payable to EMI Records 
Limited, 20 Manchester Square, 
London Wl. 
Boh Mercer, managing director 
Group Repertoire Division, EMI 
Records, London WJ. 

Brucie needs Blond Bomber! 
PLEASE ALLOW me, as a drape- 
jacketed MW reader, who 
appreciates leg-shaking 1950s rock 
music, to suggest to Michael Grade 
(London Weekend's head of 
programmes) that rock initiator 
Jerry Lee Lewis be invited to appear 

on Bruce Forsyth's Big Night TV 
programme — especially since "The 
Killer" happens to be in Europe at 
the moments. 

Bette Midler and Dolly Panon for 
example, arc reasonably big names 
in America but not here; and Dudley 

0 
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Dan Hartman's 

new album 

'Instant Replay' 

features the 

single 

'Instant Replay' 

-already 

a huge hit 

—Top 10 and 

still climbing. 

So get your 

orders in 

this instant! 
m m 

Order from CBS Order Desk. Tel 

PAGE 2 
01-960 2155. CBS Distri bution Centre, Barlby Road, London W10 

Moore and Elton John do not 
generate the kind of keyboard 
excitement that piano-pulverizing 
Jerry Lee Lewis does. 

If LWT booked Jerry Lee Lewis 
— instead of dull, yawn-provoking 
showbiz acts — Bruce's show would 
get high viewing figures, and we 
might hear some really exciting rock 
music for a change. The kind of 
music thai hits you hard — like a cat 
o' nine-tails soaked in vinegar! I 
don't think I am wrong in thinking a 
lot of MW readers would jump at 
the idea of seeing the "Blond 
Bomber" rocking away on their TV 
screens, 
Stuart Wester, Wild Wax Records, 
39 Morrison House, London SW2 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

TINA TURNER'S Nutbush City 
Limits — a rip-off? asks a dealer. 

Nutbush City 

-is this 

the limit? 
I THINK Ike and Tina Turner's 
Nutbush City Limits 12" is an 
outright rip-off. Five of my 
customers refused flatly to buy it 
because of the very short track. Why 
did UA bother to release it on 12" in 
the first place? It only lasts two 
minutes and 56 seconds and at a 
retail price of £1.49 how can any 
self-respecting record shop manager 
or assistant stand behind their 
counter and ask such a ridiculous 
price for an over-rated, under- 
tracked overprice single? UA should 
be disgusted. 
Phil Radbourne, manager. Sounds 
Good, London Road, Headington, 
Oxford. 

HOWARD BERMAN, UA's 
marketing manager, replies; 
"Nutbush City Limits is generally 
heralded as a rock classic. We have 
simply re-activated it in a full-colour 
picture bag, both as a seven-inch and 
12 inch version, in response to 
constant public demand. The new 
version, to which Mr Radbourne so 
strongly objects, is exactly that very 
same recording which originally 
came out and which has since given 
constant enjoyment to millions 
(although obviously not to Mr 
Radbourne)." 

'Wonderful EMf 
IT IS Saturday morning and EMI has again failed to deliver the 
goods. I have just left Woolworth who have in stock EMTV 13/14 and 
the Darts latest single, but I am still wailing for stock of all three. 

What a wonderful service EMI gives to specialist dealers! How did 
DarLs chart when every dealer I have spoken to did not even know of 
its release? What has happened to specialist dealers' stocks of EMTV 
13 and 14? Why docs British Rail seem to dictate delivery limes for 
EMI product? 

No doubt Monday's phone call to EMI will again result in a buck- 
pass from computer to union problems. Doesn't EMI have a man 
capable of making decisions, telling the truth and providing dealers 
with an efficient service? 
J. E. Ingham, Jons Records and Cassettes, Guildhall Street, Thetford 
Norfolk. 
Editors note: EMI has contacted Mr Ingham direct to answer his 
various points. 

PUS repies to B@a«r 
PATRICK BEAVER has no 
grounds for saying (MW Lcucrs 
November) ihai I am "rcluciam" in 
icll him whai ihc cosis of the 
Lyirlcion lihel acrion amotinicd 10; 
he has been loid thai ihe figure will 
be published when ii is known (Mr 
Lynlcion s soheiiors have as vci 
produced no figures). 

G. Milner (who is not a PRS 
member) is quite wrong in supposing 
(in the same issue) that the 4P full 
members of PRS who have 20 "votes 
each have between them "SO nor 
cent of the voles necessary io carry 
any issue . ""t* 

These members' works account 
o more than half of the rov^al e 

currently only 35 percent. 
Most important issues ir 

which are voted on at i 
meetings require a majority of 
cent of the votes cast Tf 
members as a whole (of whon 
-c some 1,500) earned las 
82.8 /0 Of the royalties distrit 
10 a | prs members, and ihei 
ol ihc total votes is currcml 
fe-r,c^n'' lv,osl objective think that is fair. pT>. I was not parti 
entertained by Mary Webb's 
iromc "tribute" to me in tlv 

I. Lyttleton, with his rapacity for fantasy, woult 
done it better. 
p ^ chairman Performing Right Society, L 
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Charisma 

moves to 

heat imports 
CHARISMA IS 10 ro-release 
Genesis Live at the beginning of 
Dcccinbcr to combat the increasing 
number of foreign imports. The 
1973 LP, which retains its CLASS 1 
catalogue number and has a rrp tag 
of £3.25. was deleted when Seconds 
Out was issued 15 months ago. 

The company is also mounting 
campaigns for current issues from 
Patrick Moraz (CDS 4015) and 
Dame Edna Everage — The Sound 
of Edna (CAS 1140). The Moraz 
LP comes in for a full music press 
advertising campaign, backed by fly- 
posting and window displays. A full 
colour poster accompanies each 
album. 

Edna Everage starts a twelve week 
season at the Piccadilly Theatre 
from December 13 and to promote 
the album during that month there 
will be ten 'Ednamobile' London 
buses, plus colour posters on the 
London Underground. Other 
promotional back up includes joint 
advertising for LP and shown on the 
London Swiss Centre telecast, 
individual ads in the national press 
plus selective window displays in the 
London area. 

A marketing campaign is also 
being set up for the debut single — 
Looking' Kinda Rock 'N' Rolled 
(CB 326) — from Charisma's new 
signing Darling, currently 
supporting Frankie Miller on his UK 
tour. 

POLYDOR IS trying a test 
marketing campaign aimed at 
Australians living in London for 
Max Mcrritt's new album. Keeping 
In Touch (2383 514). The company 
is taking 60-sccond spots on Capital 
Radio's rock and late night shows 
and advertisements in the London 
Australian magazine, Australasia 
Express, and Time Out. Polydor is 
hoping that the campaign will spread 
the demand to other markets. 
PUBLIC IMAGE Ltd (Johnny 
Rotten's new band) release their first 
album on December 8 on Virgin. It 
has eight tracks including the single 
which never made the BBC play list. 

Said a spokesman: "It will be 
freely available, on black vinyl only, 
with no hidden or explicit marketing 
trickery, except a very fine cover and 
full colour inner bag featuring 
photographs of the band members. " 

TO HELP emulate the American 
success of Ian Matthews' album, 
Stealin' Home in this country, 
Rockburgh Records has pressed a 
special edition on red, green, yellow, 
white and blue plastic and they're 
available now. Meanwhile, the LP is 
being rush-released in Japan, New 
Zealand, Australia, Italy, France, 
Spain, Denmark, Norway and 
Sweden. 

OECCA HAS Issued a double- 
album, Pennies From Heaven (DDV 
5007/8) which features the original 
recordings from the BBC television 
series of the same name. The six- 
week series is being repeated from 
December 1. A maxi-single, 
featuring Painting The Clouds With 
Sunshire, Pennies From Heaven and 
Isn't It Heavenly (F13821) is being 
released to tie-in with the repeats. 

MARKETING 
NEWS 

EVERYWEEK 
IN 

MUSIC WEEK 

WEA loses PVK and 

Peter Green to Creole 

PVK RECORDS, the High 
Wycombc-based record 
company whose artist line-up 
includes Peter Green, White 
Plains, Herb Reed and Sweet 
River, has switched from WEA 
to Creole Records for marketing 
and distribution. 

First product under the new deal 
will be released later this month, and 
includes a single by White Plains, 
Wanna Fall In Love, and the debut 
record from Chris Hamburger, 
Hacienda. 

PVK Records chairman, Peter 
Cormack commented: "Our time 
with WEA has been happy and we 
have enjoyed an excellent rapport 
with the people within that 

i 

D 

Chappell to administer 

Arlon Enterprises 

company. However, as a long-term 
policy, we feel that the musical and 
marketing philosophies of Creole 
are more closely aligned to our 
requirements." 

Picture above right shows, left to 
right: Cormack, Bruce White, joint 
md of Creole, Peter Vernon Kell 
(PVK director) and Tony Cousins, 
Creole joint md. 

CHAPPELL AND D. and J. Arlon 
Enterprises have agreed a long-term 
worldwide publishing pact involving 
Arlon associate companies such as 
Mashy Music, RAH Music and 
Nickelby Music, together with 
writer-artists such as Ian Page, 
Richard Hcwson, Gerard Kenny and 
Giants. 

Page has been associated with 
Deke Arlon for five years and his 
song If You Add All The Love In 
The World, recorded by Mac Davis 
for CBS went gold in the US. 

'ZJy !hc 

Hewson's RAH Band sold over 
three million copies of The Crunch, 
reaching No. 4 here and No. 1 in 
Australia, and as well as his 
production work with Page, Hewson 
produced the new album by 
Catherine Howe for Ariola. 

American-Irish singer-songwriter- 
pianist Gerard Kenny is a new 
signing by D. & J. Arlon 
Enterprises, and is winning major 
airplay with his debut RCA single 
New York, New York. Giants also 
recently made their RCA single bow 
with Doo Wop Band. 

"We're so busy now in recording 
and TV work that we needed help 
with the publishing side of the 
business," Arlon told Music Week. 
"Chappell can't be beaten for its 
experience and expertise." 

Pictured left celebrating the 
agreement between D. & J. Arlon 
Enterprises and Chappell are, from 
left, Chappell vice chairman Stephen 
Gottlieb, Deke Arlon, Jill Arlon and 
Frank Coachworth, co-director of 
D. & J. Arlon Enterprises, and 
Chappell director Tony Roberts, 
who negotiated the deal on behalf of 
Chappell. 

Phonogram 

A&R post 

for Holman 
JOHN HOLMAN to Phonogram as 
A&R manager, from the A&R 
department of Phonogram 
International where he had been for 
two and a half years. Previously a 
promotion man for DJM Records 
. . . George Rindale, managing 
director of CBS Manufacturing, is 
moving back to the US to join CBS 
International's CRI team which is 
headed by Bernard Di Matto, vice- 
president operations . . . Greg 
Buccheri to Satril Records to work 
on promotion and A&R, while 
remaining resident disc jockey at the 
Sundown Disco in Charing Cross 
. . , Sue Watson to Polydor tape co- 
ordinator from being secretary to 
senior product manager Lionel 
Burdge . . . Rachel Binns to 
promotions executive at Rondercresl 
Records, covering regional radio, 
disco and general promotion . . . 
Maggie Nichol to the Tony Hall 
Group of companies as personal 
assistant to Tony Hall, involved in 
all activities of the various 
companies . . . Jackie Gill 
appointed promotion manager at 
Pinnacle Records. 

Heavy metal 

for Marley! 
BOB MARLEY came to Europe 
last week — and left with silver, 
gold and platinum discs from 
Britain, France and Australia. 
The same week, it was confirmed 
that Bob Marley & The Wailers' 
new album, Babylon By Bus, had 
gone gold in Britain a fortnight 
before release. A double LP, 
Babylon By Bus (ISLD 11) was 
recorded live during the band's 
world tour this summer. 

Deals news in brief 
FOLLOWING AN "international 
workshop" of Polydor A&R 
executives in London, the company 
has picked up its worldwide options 
on soul/funk group Olympic 
Runners, including USA and 
Canada 

Commented Tom Parkinson, 
deputy md of Polydor: "The 
Olympic Runners arc one of the 
most exciting acts to come our way 
for some time." 
AN UNKNOWN Texan guitarist is 
Logo Records' first major signing to 
the Transatlantic label since Logo 
took the company over 12 months. 
Chris Grooms' first album, Sweet 
Gypsy (TRA 358), will be released 
later this month. 

The guitarist was signed to the 
company after A&R manager John 
Brilcy saw him at last year's 
Cambridge Festival. 

Grooms intends to return to the 
UK next spring for a concert tour. 
POLYDOR HAS signed a licensing 
deal with Small Wonder team Pete 
and Mori Slennett for Patrik 
Fitzgerald. This arrangement is for 
Patrik alone with other Small 
Wonder artists retaining their 
independence. The deal which was 
instigated by Chris Parry (late of 
Polydor) was signed by Polydor's A 
& R director Jim Cook 

Patrik, an already established 
artist as a new wave poet, has a cult 

following and two singles issued by 
Small Wonder Records — Safety 
Pin Stuck In My Heart and 
Backstreet Boys have sold in excess 
of20,000 and 15,000 respectively. 

At present, Patrik is supporting 
(he Jam on their tour and will be in 
Polydor's studios next month to 
record a single and album for release 
early in (he New Year. 

AURA RECORDS has reached an 
agreement with the Pasha Music 
Organization whereby they will 
release Allan Clarke's new album, I 
Wasn't Born Yesterday, due for 
release November 24. 

Clarke, lead singer of the Hollies, 
co-wrote all of the songs on the LP 
and it was produced in Los Angeles 
by Spencer Proffer. It includes the 
US top twenty single, Shadow In 
The Street. 

VIRGIN MUSIC has signed an 
exclusive publishing deal with Pcre 
Ubu for the world excluding the 
USA and Canada. The band hails 
from Cleveland, Ohio and their 
music has been described as "The 
ideal soundtrack to this brave new 
world." 

The deal includes rights to the 
previously released EP, Data Panik 
In The Year 2000 and the LP, The 
Modern Dance as well as the current 
Chrysalis album, Dub Housing. 

News Flash! 

News Flash! 

DR. WHO 

On Pinnacle/Firebird 

PIN 71 

Is a Christmas monster 

Everyone is Dancing to it! 

A Great Christmas 

Gift 

Phone: 0689 73141 

PAGE 3 
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Arista joins TV set 

with Showaddywaddy 
WHO NEEDS anoiher TV 
advertised album? The question 
— likely to generate a 
thunderous echo among 
retailers — is the slogan for 
Arista's first-ever national TV 
campaign. 

The £200,000 campaign is for the 
Showaddywaddy Greatest Hits 
1976-78 album (release date 
November 24 with newly-created 
catalogue number ARTV 1). The 30- 
sccond commercial, "aimed at the 

BBC buys 

ITV time 

for records 
BBC RECORDS and Tapes is 
buying Into "enemy territory" at the 
beginning of January w ith a scries of 
25 spots of 30 seconds each in the 
Granada ITV area. The commercials 
will boost the Beeb's compilation 
album America's Greatest Hits, 
which includes tracks by the Beach 
Boys. Everly Brothers, Supremes, 
Carpenters, Glen Campbell and 
Johnny Mathis among others. 

The test marketing of the album 
via ITV has a sales target of 20- 
25,000, and if this total is attained, 
BBC Records general manager Alan 
Bilyard told Music Week that the TV 
campaign will be extended to a 
national roll-out. 

The LP (BEDP 013) marks (he 
first occasion that the BBC has 
bought commercial TV airtime to 
promote one of its record issues. 

six to 60 year old market" will be 
seen in every TV area from 
December 4 for two weeks, during 
which time the band's tour 
continues. 

The commercials will be 
supported by window displays for 
350 shops and trade press ads. 

Pointing out that 
Showaddywaddy can claim 
unrivalled success with a greater 
total of hits (15) in the last four years 
than any other artist and o\cr five 
million singles sales in the UK, 
Arista marketing director Denis 
Knowles added: "We have 
deliberately held this important 
release back to go in over the top of 
the now much talked about other TV 
albums this Christmas." 

For this reason the TV ads are 
concentrated into the last shopping 
weeks before Christmas. 

Polygram sets 

up TV unit 
A BIG increase in TV advertised 
albums from Polydor and 
Phonogram can be expected in the 
New Year following Polygram 
Leisure's decision to set up a new 
television merchandising 
department. 

Heading the new department 
which will be operational from 
January 1 will be Brian Baird, 
currently advertising manager at 
Phonogram. Baird will report 
directly to the managing directors of 
both Polydor and Phonosram. 

WEA widens Emmyiou and Crystal 

win CMA 78 awards 
its spectrum 
WEA IS making available for the 
Christmas period seven best-selling 
catalogue albums in different colour 
vinyl, and at standard price. The 
seven albums, under the banner 
"WEA's Rainbow Collection" are: 
The Eagles — Greatest Hits (green 
vinyl) Led Zeppelin — 4 (purple). 
Fleelwood Mac — Fleetwood Mac 
(white). Manhattan Transfer — 
Pastiche (orange). Rod Stewart — 
Atlantic Crossing (blue). Rose 
Royce — In Full Bloom (yellow), 
Linda Ronstadt— Back In The USA 
(red). 

Dealers can order a minimum of 
25 albums, in any combination. 
WEA has pressed between 10 and 18 
thousand of each LP, and they will 
not be re-pressed. The albums will 
be available from this week to all 
WEA accounts. 

Seminar on 

piracy 
A SEMINAR on commerical piracy 
and how to fight it is to be held in 
London next month. 

Lawyer Anthony Hoffman, who 
acts for the BPI in piracy matters, 
will be a guest .speaker. Other topics 
will cover the broader problems of 
commercial piracy and the remedies 
in civil and criminal proceedings, the 
powers of the Customs and Excise, 
and protection through "intellectual 
property rights". 

The seminar is on Thursday, 
December 14 at the Europa Hotel, 
London, and will cost £75.60 
(including meals). Further details 
from: David Humphreys, Oycz- 
IBC, Norwich House, Norwich 
Street. London EC4 (01 242 2481). 

tup rni INTRY Music Association of Great Britain's ninth annual arvards 1HE COUN 1 K > ' ' h(,|d at Ihc Orosvcnor House Hotel, London, |J 
«erc presented at a roceccijngs were compered by country singcr-wri,. 
^an ChX™ and 'he awards presented by UA country star Billic Jo Spears. 

Album of the Year winner was S[|atjQWS QQygj. 

Argentina 
THE SHADOWS arc poised to 
make a Top 20 comeback with their 
latest single, a live recording of 
Don't Cry For Me Argentina (EMI 
2890). released this Friday (24). 
Advance orders are said to be iri 
excess of 100,000 units. 

Although the song was a major hit 
for Julie Covington only last year, 
The Shadows' instrumental version 
was one of the highspots of their 
recent tour. Dealers have been 
"inundated" with requests for the 
number which was not previously 
available. 

Peter Buckley, EMI GRD general 
manager, explained: "Several live 
recordings had been made during the 
concert tour and public demand 
literally forced us to issue Argentina 
as a single. There has also been a lot 
of interest from dealers, and if that 
is what they want them that is what 
we shall give. We are hoping that it 
could be one of the Christmas hits of 
the year." 

Emmyiou Harris with Quarter 
Moon In A Ten Cent Town 
(Warner) and Single of the Ycat was 
Don't It Make My Brown Eyes Blue, 
by C rystal Gayle (UA) 

Other awards were: most popular 
British Artist: Poacher (RK 
Records); Country Music .loumahsl 
of ihc Year Don Ford (Country 
Music Roundup)-. National Press 
Journalist of the Year — Stan Sa>cr 
(Daily Mirror)-. British Songwriter 
of the Year; — Terry 
McKenna; Publisher of the Year — 
Acuff-Rose; Marketing Campaign 
of the Year (Major Company) 
United Artists for Crystal Gayle; 
Marketing Campaign of the Year 
(Independent Company) — RK 
Records for Poacher; Disc Jockey of 
the Year (Non Country Specialist) — 
Terry Wogan (BBC); Disc jockey of 
the Year (Country Music, Minor 
Station) — Gcrrv Ford (Radio 
Forth), and Country Music Club of 
the Year — a tie between the 
Inverness Country & Western Club 
and the Whispering Barn Country 
Music Club, Lowfield Heath, 
Sussex. 

Elson joins new agency set-up 
A NEW management/agency business opens up this week under the 
chairmanship of Steve Barlle, owner of the Wakcfield Theatre Club, and 
includes among its directors the music business publicist Clifford Elson. 

The new company, SM Promotions will be based in Wakeficld, Yorkshire 
(Tel: 0924 75061/2), and will be operated on a day-to-day basis by Myrjia- 
Wilson, former light entertainment casting director for Yorkshire TV. 



The Commodores join the Sweeney 

and wind up in General Hospital. 

We're onto a winner with "The Commodores' Greatest Hits," and 

we know it Twelve tracks of pure chart dynamite, including "Easy," 

"Brickhouse," "Flying High," "Machine Gun," 'just To Be Close To You" 

and the immortal "Three TimesALady." 

That's why we're promoting itwith a deluge of peak-hourTV 

commercials, slotted into top-rated programmes like* TheSweeney' 

'Georgeand Mildred'and'SaleofTheCentury' r jU 

creenintheNorth e^or A By Decem ber 8th there won't be a si ngle sma 11 screen i n theNorth 

anh Midlands which hasn't smashed home oursimple/i message:The 

greatest greatest hitsalbum of the year iscompiled, ^Wpressed, ready 

andwaiting. v Inyourstore. Wi W tmm ^ 
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THE MUSIC TRADE PRESS READERSHIP SURVEY NOP 

MPOS RECEIVED 

MUSIC WEEK 99% 

' S;i;r
:E!?K 
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BEST ALL ROUND COVERAGE OF THE MUSIC INDUSTRY MOST RELEVANT INFORMATION FOR WORK CHART REFERRED TO MOST OFTEN 

RADIO & 
RECORD NEWS 

RECORD 
'BUSINESS 

r-.._NONE OF 
THESE 

RADIO & 
RECORD NEWS 

RECORD 
"BUSINESS 

NONE OF 
THESE 

^ NEW MUSICAL 

'|Rj|W — MELODY MAKER 

gak RECORD NEWS 
■Jg OTHER ANSWERS 
Si ""NO ANSWER 

DO NOT REFER 
TO ANY PUBLISHED 
CHART 

MOST ENJOY READING MOST INTERESTING FEATURES SPEND MOST TIME READING 

RADIO & 
X RECORD NEWS 

RECORD 
BUSINESS 

, NONE OF 
THESE 

RADIO & 
X' RECORD NEWS 

RECORD 
'BUSINESS 

..^NONE OF 
THESE 

RADIOS 
.-''RECORD NEWS 

.RECORD 
BUSINESS 

 NONE OF 
THESE 

If 11 Footballers Can 

Make a Hit Record, 

Just Think What 

2,000 Sailors Can Do. 

"The Last 

Farewell" 

by the Sailors 

of the ARK ROYAL. 

Sure to Sail up the 
Christmas Charts. Limited edition 

of full colour sleeves. 
OrderNoRESLlG 

nJCDBBSlSESSEEES 
Distributedby PyeRecords, 132 Western Road, Mitcham, Surrey, CR A.81 IT Toi.m.g/tA-^.j ,j 
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NOP survey reveals 

dealers' preferences 

THE BRITISH record industry 
now has three weekly trade 
newspapers — the 19 year old 
Music Week (formerly Record 
Retailer), the two year old 
Radio and Record News, and 
Record Business which was 
launched just nine months ago. 

A key target audience for all three 
publications are the shop managers 
of record retail outlets and it was (o 
these people that NOP Market 
Research directed their questions for 
a survey of readership of the music 
trade press. 

Researchers visited 473 retailers 
including independent shops, 
branches of the multiples and 
department stores with record 
departments. 

As reported briefly last week, 99 
per cent of all the shops visited 
received Music Week compared to 
56 per cent receiving Record 
Business and 46 per cent receiving 
Radio and Record News 
Significantly, 27 per cent of (he 
shops said they received their copy 
of Record Business free, while 20 per 
cent received Radio and Record 
News free. 

Of all the information printed in 
the trade papers it is accepted that 
the charts are the most widelv read 
among record retailers, and (he 
NOP survey quesiioncd dealers on 
which single chart they referred to 
most often. The result in this section 
was a resounding 82 per cent in 
favour of Music Week, two per cent 
for Radio and Record News and 
none for Record Business 

Dealers were also asked which 
chart they displayed i„ their shop 
and 80 per cent opted for Music 
Week s singles chart and 72 per cent 
for MWs album chart. Three per 

cent used the Radio and Record 
News singles chart and two per cent 
its album chart. None displayed the 
Record Business chart. 

Music Week also carried off the 
greatest percentages in categories 
relating to music publications which 
carried most relevant information 
for work, most interesting features, 
and the best all round coverage of 
the music industry. The other two 
publications rated less than (en per 
cent each in each of these areas. 

The survey encompassed other 
questions relating to record retailing 
and dealers were asked how many 
times they referred to a published 
chart when they ordered records. Of 
the sample 69 per cent said they 
always referred to a chart, 15 per 
cent fairly frequently, 3 per cent 
only occasionally, one per cent 
hardly ever and 13 per cent never. 

But in the category of "factors 
most taken account of whet 
ordering records", 38 per cent chos. 
the charts, 34 per cent cited prcviou 
experience, nine per cent thi 
popularity of local groups, five pe 
cent record reviews, four per ccn 
advertising and two per cent thi 
record label. 

Forty per cent of the dealer 
thought thai "meeting deliver 
dales" was the most important assc 
for a supplier of records; 32 per ccn 
chose quality of product; 23 per cen 
case of ordering slock; 12 per ccn 
ctlcclive sales promotions; 11 pe 
cem knowledgeable salesmen; fivi 
per cent marketing expertise and fivi 
per cent good point of sale material. 

Other questions referring to lh« 
effectiveness of specific record 
companies arc conlained in the full 

OP survey which is being made 
available (o the relevant managing 
directors and marketing managers 



The Electric Light Orchestra 

Light "fears Ahead 

V Q 
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THREE LIGHT YEARS 

Out Of The Blue 
the double album 

12 months in the 
UK charts 
Tracks include: 
•TURN TO STONE: 
MR BLUE SKV: 
WILD WEST HERO' 

and 
SWEET TALKIN" WOMAN: 

JETDP 400 
CASS JETCD 400 
8 T JET ED 400 

LHKEE I.IGH L YEARS 

mm 

-a special edition box set 
containing three complete 
ELO albums: ON THE THIRD DAV,' 
•eldorado: face the music and 
a special 12 page colour booklet 
Tracks include: 
'EVIL WOMAN: STRANGE MAGIC 
nightrider; ma ma ma belie: 
HALL OF THE MOUNTAIN KING: 
•daybreaker; boy blue: 
CAN'T GET IT OUT OE MY HEAD; 
poor boy: 

JFTBX 1 
R.R.P. £8,99 

+POSTERS +++ ADVERTISEMENTS +++ B0.S.+++ ORDER NOW 

The Electric 
Light Orchestra's 
New World 
Record 
Tracks include: 
•rockaria: 
LIVIN'thing: 
•TELEPHONE LINE; 
DO Yfl' 

JETLP 200 
CASS-JETCA 200 
8 T JETET 200 

1:73 i Ou'ii'f trom CBS OkJci Desk, Tel- 01-960 2155, Ltv—-Z2 
CBS Distrihuikin Ceniie. Banoy Road. London W10 alSSI 
   ©Jel Ud.1978 
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THERE ARE close 10 60 million 
binhdays celcbraicd in Briiain 
annually, and John Mew, EMI 
dealer services manager, would 
like to know why more oni of 
those 60 million are not 
celcbraicd with ihe purchase of 
record tokens. 

Persuading the public to ihink of 
lokcns as prcscnis at any time of the 
year rather than just at Christinas 
is one of the problems his office 
gives much thought to. Another is 
persuading more dealers to stock, 
sell and redeem lokcns. A third, but 
possibly the most easily dealt with 
diffienity, is convincing that 
proportion of dealers who do 
redeem tokens but will not sell them 
that they arc missing out on 
something good. This Christmas 
EMI Record Tokens is spending a 
good-sized figure on advertising 
itself, and on pushing the idea that 
record tokens arc idea! gifts for all 
age groups and typesof people. 

Discounts 

EMI record tokens have been 
around for about 40 years. Until the 
early Sixties they were only 
exchangeable for EMI product. 
Then the company structure 
changed to encompass any 
manufacturer's product. It was then 
thai the disconni structure (of 
which. Mew admits, many dealers 
arc still unnecessarily suspicions) 
was set up. The arrangement is 
simple, and has remained unchanged 
because it still works well. 

Dealers selling record tokens 
retain 11 per cent of the face value. 
When the token is redeemed with 
EMI the company keeps 14 per cent 
of the value. This gives EMI three 
per cent of the face value of every 
token exchanged. It is on this three 

More than a token gesture 
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John Mew: EMI dealer services manager. 
per cent that the company is run. 

Mew quite reasonably points out 
that it is ideal if a retailer both sells 
and redeems tokens. His books 
balance and doing the business 
means he collects cash up front, 
from those who buy tokens, to pay 
for the stock he will hand over to 
those who redeem tokens. 

Despite what Mew feels is crystal 
clear logic there are around 1,000 
dealers — about a fifth of the total 
number of accounts EMI Record 
Tokens deals with — who will 
redeem tokens but not sell them. 
This means that they almost 
certainly suffer cash flow problems, 
particularly at the tokens boom time 
of Christmas, by handing over 

records out of stock and having to 
wait a month or more to be credited 
with their value. 

"Our role is to act as a banker and 
balance the dealers' trading 
account," Mew explains. Dealers 
arc charged for the tokens only when 
they arc redeemed. The token 
stamp is coded in a way that tells 
EMI which dealer sold it; he is then 
charged for it and the dealer who 
redeemed it (in only a small 
proportion of cases is it the same 
dealer) is credited. There arc no time 
limits on the redemtion of a record 
token. 

Mew emphasises that token 
business is growing fast, at 20 to 30 
per cent per year, and currently 

about four per cent of all record 
sales start because of a token. There 
arc also the ungucssablc number of 
sales of extra records which arc 
made because a token has brought 
someone into a record shop to 
redeem it. Any argument which 
suggests that if there were no tokens 
people would buy the equivalent in 
records as gifts instead is firmly 
countered: "Tokens arc really pan 
of the gift trade. Giving people 
records is difficult — you have to 
know their taste, what they already 
have and so on — and those who 
give record tokens would certainly 
not buy records instead. But the 
public has now cottoned on to the 
fact thai tokens exist; spending a lot 

EDITED 
by 

| TERRI ANDERSON 
on advertising has helped, and that 
all comes out of our three per cent. 
Next .lanuary there will be between 
eight and 10 million pounds worth of 
redeemable tokens about, which 
means that four or five million 
tokens will be arriving here to be 
processed," 

To cope with such work EMI has 
predictably computerised the 
checking operation. While this has 
ureaily increased the potential speed 
at which tokens can be processed, it 
has posed a big (but Mew devoutly 
hopes temporary) problem. "For so 
many years wc dinned n into dealers 
that ihey must deface a redeemed 
token before sending it back, so that 
it cannot be re-used. Now, so that 
our scanner can read the code, wc 
are telling them that they must not 
deface, staple, write on, fold or 
rubber stamp the tokens." 

Evidence of how old habits die 
hard was to be seen in the room 
where the high speed electronic 
readers operate. Every token which 
they cannot scan is automatically 
rejected, and has to be dealt with 
manually. Supervising the checking, 
Mrs, Barbara Braddick picked up a 
random pack of rejects; there were 
hundreds, all from the same big 
store, and every one had been 
meticulously scored across with 
ballpoint pen. obscuring the 
computer code. However, dealers 
arc gradually becoming used to the 
new system, and to cut down the 
number of tokens which have to be 
dealt with manually even further 
there is a plan to make the bar 
coding on them easier for the 
electronic scanner to read. 

For details of EMI Record 
Tokens' new plan for dealing with 
the post-Christmas redeemed token 
avalanche check last week's M W. 

STARS ON SUNDAY 

by request. 

. . . featuring Bing Crosby, 
James Stewart, Don Estelle and many others! 

The superb new album that's shown every week on the 
networked Yorkshire TV series 'Stars on Sunday'. 

W 'Stars on Sunday'is a Yorkshire Television Networked Production 
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STARS ON SUNDAY 
by iequesi 

OrdoilromSRECTA • lONOONOI 8529191 • MANCHESIEB06I <81 4071 
Curzon Sounds label 
Curzons 

IffiLj Sound 
t» Ltd 
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Television's Over 
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PB 5128 

Dandy 
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Disco Dancer 
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PB 5122 

Meco 
Theme From The 

Wizard Of Oz 
XB1057 

Gerard Kenny New York, New York PB 5117 

Mud 
Why Do Fools Fall In Love/ 

Book Of Love 
PB 5129 

Elvis Presley Old Shop PB 9334 

Shalamar 
Take It To The Bank (7") 

(12") 

FB1379 

FC1379 
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Dolly Parton Baby I'm Burnin' 
/ 

PB 9329 
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ItCil 
Records and Tapes 

Telephone orders; 021-525 3000 
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