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Fiwe fmrs 

of Clyde 
FIVE YEARS ago local radio 

broadcasting was 
revolutionised with the 
arrival of the IBA station 
Radio Clyde. 

To celebrate Clyde's fifth 
anniversary Music Week pays 
tribute with a special 
supplement edited by 
Broadcasting Editor David 
Dalton. 

The Salesmen 
THEY ARE the front line troops 

of the record industry, and 
very often the record dealers' 
only personal point of 
contact with (he companies. 
Yet the record company 
salesmen tend to be the 
faceless men of the business. 

Now Music Week is changing 
all that with (he first of a 
series putting the spotlight on 
The Salesmen. Area-by-area, 
company-by-company, we 
will be putting faces to the 
names and revealing a little 
about the men who provide 
that vital link in the chain 
between product and public. 

This week we start in Scotland 
and the north-east of 
England. See pps 20-23. 
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CHART 

ACTION 

BONEY M's Mary's Boy Child 
holds on to (he Number 1 spot, 
but faces strong competition 
from Village People's YMCA 
which has leapt from 12 to 
number 2. Heading the new 
entries is Elton John's Song For 
Guy which comes straight in at 
number 22. Biggest climb is 
September by Earth Wind and 
Fire from 58 to 28. Other new 
entries include Please Come 
Home For Christmas by the 
Eagles (42). Six Million Steps by 
Ranhi Harris and Flo (43) and 
Silent Night by The Dickies (53). 

REACTIONS VARYING from 
mild optimism to a distinct lack 
of enthusiasm sum up most of 
the independent dealers' attitude 
to Christmas 1978. 

Unless something spectacular 
happens in the last week before the 
festive deadline, it will be a year 
notable in their minds only for a lack 
of any runaway seasonal successes. 
The general picture is of steady 
selling across a totally predictable 
range of titles and many retailers are 
wistfully remembering selling Mull 
of Kintyre by the boxful last year. 

One of the trade's longest-serving 
campaigners, Walter Beaver, of 
Beaver Radio, Liverpool, sums up: 
"There is an appearance of the shop 
being very busy, but we are not 
selling as many records as last year. I 
think it's because there is no real 
excitement about anything in 
particular." 

This is backed up by the widely 
varying examples of what are best 
sellers in particular shops. Grease 
and the Boney M album are 
predictably mentioned fairly often, 
but otherewise almost every artist 
with a realistic sales chance is gelling 
a look-in som&where. Earth Wind 
and Fire, Jim Morrison, Evita, 

by TERRI ANDERSON and VAL FALLOON 
Darts, Nat King Cole, the 
Carpenters, Harry Secombc, Neil 
Diamond, Eric Clapton, Mike 
Oldfield and numerous others are in 
someone's personal best seller list, 
but no LP or single gained a vote in 
every shop. 

If there is a retail pattern this 
Christmas (and it does not appear to 
be following the satisfying upward 
graph reported by the record 
companies) it seems that the larger 
independent chains, like Virgin, 
which advertise themselves are doing 
well (50 per cent up on last year in 
Virgin's case) and the small indies 
who have abandoned regular across- 
the-board ordering from record 
companies to specialise. Least happy 
with this season's rewards are the 
shops attempting to cover the widest 
range of pop, rock, m-o-r folk etc, 
which find themselves without a 
really big seller to give momentum to 
the rest of the stock. 

One very independent indie is 
Music Workshop in Shanklin 
I.O.W. Mike Ledger reports the 
"best lead up to Christmas ever". 
He is buying imports from a London 
one-stop and selling at up to £2 
discount to triumphantly compare 
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HOUSE OF COHMOiS 

VICTOR MA YHEW, MP for St AI bans acted as sponsor for a reception for 
Parliament/Funkadelic at the House of Commons on Monday given by Pye 
and WE A. Mr May hew is seen here outside the House with 
Parliament/Funkadelic's producer, writer and manager, George Clinton, All 
dates on the group's current UK tour have completely sold out. MPs were seen 
to raise an eyebrow or two as the multi-coloured, brightly dressed group and 
assorted music business types made their way through the hallowed halls of 
Westminster. 

Stiff to move deletions 
STIFF RECORDS aims (o move some of its deleted product with a 'Buy one, 
get one free* album offer and a 'Buy two, get one free' single offer. 

Every purchaser of a recent Stiff album from the record company retail 
premises will receive a deleted album free. The choice will be from The 
Damned, Music For Pleasure (SEEZ 5); Wreckless Eric (SEEZ 6); Hits 
Greatest Stiffs (FIST 1); and Mickey Jupp's Legend (GET 2). Stiff albums* rrp 
is £3.99. 

The offer also includes singles and the deleted stock comprises product from 
The Damned, Nick Lowe, Yachts, Larry Wallis, Wreckless Eric, Johnnie 
Allan, Ernie Graham, Realists, plus Mick Farren and The Deviants. Single 
prices are set at 80p for the current product. 

Although the deal applies to individual purchases, Stiff is willing to come to 
an arrangement with dealers wishing to purchase from Stiff in bulk and is 
anxious to make dealers aware that deleted stock is available on direct 
application to Stiff at 32 Alexander Street, London W2 (Tel: 01-229 9092/3/4). 

with the competition. All his 
"gimmick" discs — coloured vinyl, 
pictures, oldies etc — are doing very 
well and his shop is steadily 
becoming a collectors' haven. 

Like many, Jean Gold of Tudor 
Records, Muswell Hill, reports 
customers asking vaguely for "the 
LP that was on TV last night", but 
she is happy to note "definite signs 
of a Christmas rush" and the fact 
that deliveries are coming in pretty 
well. 

This seems the case generally. The 
dealers are receiving their orders 
with few delays or mistakes — a 
credit for the manufacturers and 
distributors to chalk up for 
themselves. 

Another tribute goes to EMI 
Record Tokens from David 
Rushworth, of the Liverpool-based 
Rushworth and Dreaper chain: "We 
are selling hundreds more record 
tokens than last year and we're very 
satisfied with the new system of 

redemption and credit which John 
Mew has set up." 

Sales, he adds are "steady but not 
spectacular" but that in itself he 
regards as good because of the big 
increase in competition this year 
from Marks and Spencer, 
Littlewoods and British Home 
Stores. 

In the Midlands, Phillip Ames' 
15-sirong chain reports being "a 
little up on last year" with the shops 
in rural areas and those in cities 
doing best, while those in medium 
sized towns are struggling to stay 
level. 

John Corbett, of Easy Listening, 
Birmingham, has "racks bulging 
with product," and is hoping that 
the lull he is currently experiencing 
merely signals the storm of selling to 
come. He also reports big token 
sales. 

Up in Scotland there seems to 
have been a mini boom until mid- 

TO PAGE4 

K-tel's Soul album 
DAVID SOUL, Marty Robbins and the London Symphony Orchestra are 
among new packages announced for release by K-tel. 

The David Soul album is set for early February, and Marty Robbins' Golden 
Collection is one of two country releases in mid-January. The other is 
Reflections by George Hamilton IV. The LSO's Classic Rock — Second 
Movement, reported in last week's MW, will be pressed initially in blue vinyl, 
but its TV promotion dates have not yet been scheduled. 

Other forthcoming K-tcl releases are Dream Music by the Anthony Ventura 
Orchestra, a German m-o-r outfit which has sold 900.000 units in that country 
on K-tel, and which will be promoted nationally on TV from Boxing Day; 
Rock 'n' Roll Revival, a double album with a recommended retail price of 
£5.99 whose TV promotion begins at the end of January and Action Replay, a 
hit parade compilation album including the Boomtown Rats, Boney M, Darts, 
Village People, Three Degrees and Blondie. 

And A Happy NewYear 
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The PRS debate: 

A statement from the 

Editor of Music Week: 
OVER THE past twelve months Music Week has allowed its 
correspondence columns to be used by all factions in the 
continuing controversy surrounding the Performing Right 
Society. We have also covered any meetings, pres statements 
or specific news events, we hope impartially, believing that 
both sides should be given a fair chance to air their views. 

We have devoted a large amount of space to these matters 
because it is obviously a question of public concern when a 
body such as the PRS is attacked with such passionate belief 
by a section of its members. 

Music Week has not taken an editorial stance on the subject, 
preferring to leave our readers to assess for themselves the 
various arguments, accusations and explanations offered from 
those concerned. 

Judging from the continuing flow of letters to MWor\ these 
matters it is apparent that certain members of the PRS still feel 
that their questions have not yet been fully answered by the 
PRS management. However, there comes a time in this sort of 
long-running debate when the same points are merely being 
re-argued and we feel that the matter has now been fully, 
exhaustively and fairly debated in our columns. 

I am therefore exercising an editor's privilege to call a halt to 
this subject in our letters' page. We will, however, continue to 
report any new developments which may occur in the normal 
course of our news reporting of the music industry. 

Those LV hits - BMRB 

explains how it happened 
^ j a record will national positions of 64 and 65; in a 

MUCH CONCERN is being 
voiced about the appearance of 
two singles — WEA's LV1 and 
LV 3 — in the chart we compiled 
in a week when both were on 
release only in the London area. 
I am writing to state the position 
of regional records in a national 
chart. 

The first point to make is that 
most records in the national charts 
are to some extent 'regional', in as 
much as they sell belter in some 
areas than others. TV albums, which 
are often high in the charts while 
being actively promoted in only a 
few regions, are an obvious 
example. 

The BMRB charts are based on 
national sales and use a nationally 
representative panel of shops. 
However, this does not mean that 
the sales of a chart record have 
necessarily to exhibit a uniform 

Make the Knight decision 

and order 

""ight Gallery' 

Sesl 
§3 

Includes 
I the chart topping J 

single 
'A 

TASTE OF i 
AGGRO 

Its a sure-fire certainty for the Christmas bonanza... it's 
The Barron Knights' hilarious new album 'Night Gallery,' featuring 
the hit single 'A Taste of Aggro'. 

'Night Gallery' is on show to the-public with phone-in ads this week in The Sun 
and Daily Mirror, and this is the time of year when the Knights draw in fast. 

So don't get left out in the cold-get 'Night Gallery' into your store. 

The Barron Knights 

Night Gallery a top so album! [T 
Records 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London WW*** 

national positions of 64 and 65; in: 
London-only chart they would 
clearly have been very much higher. 
This is based not only on sales 
reported by our panel shops, but 
also on our usual checks with shops 
ou/sidethe panel. 

As an aside, regional records will 
always have a chance to show in the 
lower reaches of Ihe charts as sales in 
the bottom 25 are relatively low. In 
an average week the No. 75 is 
outsold over 30 times by the No. 
One record and six times by the No. 
20. 

I hope this has helped clear up 
some of the confusion about this 
matter; our charts aim to represent 
national sales, rather than records 
which are on sale nationally. 
M. R. G. Sutcliffe, Director — 
British Market Research Bureau, 
London W5. 

national spread. A rec0^ jJon 
achieve the same char p 
whether it sells five cop.es per shop 
nationally or 10 cop.es per shop m 
just half the country. The ,fmal " 
the region to which a record s sa e 
arc restricted, the higher the sales 
per shop in that region must be to 
secure a chart position. 

LV 1 and LV 3 were available only 
in London and the Home Counties. 
However, this is a fairly large area, 
accounting for almost 30 per ""Ji 0' 
record outlets in the country. Had 
the records been available only in a 
smaller region — such as Scotland, 
which has less than 10 per cent of the 
market — then they would have had 
to achieve a much higher sale per 
shop in that region to chart, but they 
could in principle still have charted. 
In the week in question we are 
confident that these records sold 
sufficient copies to justify their 

Giw(%„ poiv Lux 

/ READ with interest your report on the WEA marketing experiment relevant 
to the Goody Goody and Curtis May field singles. The slalement attributed to 
John Fruin "there was was no radio play at all" is no! factual. Radio 
Luxembourg first played Goody Goody's No. 1DJ on October 30 allotting it a 
'bullet' status (approximately three plays per night). The record first featured 
as an import during the week beginning October 16. 

Therefore, for the benefit of WEA's experiment, the Curtis Mayfield record 
is much more relevant to non-radio exposure. 
Tony Prince, Programme Controller, Radio Luxembourg, London Wi. 

Modern classics 

and well says iil 
IN HIS article on contemporary music (MW November 4), Nicolas 
Soames says that "EMI has been quiet in this area anyway". 

In fact EMI is well known for its 
unrivalled catalogue of 20th Century 
English music and was the first 
company, as early as 1914, to record 
Elgar and, later, Vaughan-Williams. 
It also has an excellent selection of 
Prokofiev and Shostakovitch not 
only from home-based recordings 
but also through the broad-based 
catalogue of Melodiya. 

We have a number of post-1960 
works which are in our catalogue 
and while the author might say that 
this is not *post-Webern' music 
influenced by serial or aleatoric 
techniques or whatever, it still 
remains music of our own time and 
as such must form part of the 
catalogue of'contemporary' music. 

EMI has also made a highly 
significant addition to the modern 
music catalogue this autumn — 
Lutoslawski's Orchestra! Works. 

You will recall that EMI recorded 
a series of Penderecki (Symphony 
EMD 5507, Magnificat EMD 5524, 
Canticum Canticorum EMD 5529 
and a 2 LP set entitled Penderecki 
conducts Penderecki SLS 850) all of 
which remains on the catalogue and 
is available. We are now proud to 
offer six LPs of Lutoslawski, again 
recorded with the Polish National 
Radio Symphony Orchestra and, 
like the Penderecki, conducted by 
the composer. 

These are being manufactured 

i 
Music Week welcomes lellcrs 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 
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centrally by our German company 
— Electrola — and will be imported 
into the UK by EMI Records. EMI 
has also recorded the Lutoslawski 
Cello Concerto coupled with the 
Dutilleux Cello Concerto (Tout un 
monde lointain) with Rostropovitch, 
and Lutoslawski and Baudo 
respectively (ASD 3145). 

Finally, EMI has an LP devoted 
to arguably one of the most exciting 
of modern English composers — 
Paul Patterson (CSD 3780). We 
hope that the author will agree with 
us that EMI is fully aware of its 
responsibilities to contemporary 
music and, like Decca with their 
Headline series, we can state 
"modern music is alive and well and 
living in the record companies as 
well as the concert hall" and we 
would welcome all support from the 
retail trade. 
P. E. Andry, Director, Group 
Classical Recording, EMI Records, 
London Wl. 

Nicholas Soames replies: In my 
article J acknowledge that 
"establishment" figures such as 
Walton and Williamson were well 
represented in the catalogue, I 
include one of the Penderecki 
records — The Symphony — in my 
20 Avant Garde stock suggestions, 
though the three EMI Penderecki 
records are all important. And I 
welcome the six Lutoslawski discs 
being imported soon, though they 
were not in the catalogue at (he time 
of writing. 
_ J^U/, ^ ° admit that the omission oj the Patterson record was an 
°ZrS'S !i This " j"s' "le kind of project that is most needed. And in 
'y'rospea to call EMI quiet in 
coyemporary music was a bit of a 
la f l L0"' "'0ugh we are sli" 
number ffZ'orSs. 
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Mackaf ffi Chrysalis pradyrtson deal 

PRODUCER DAVE Mackay, 
responsible for Frankie Miller's 
hit Darlin', has signed a 
production deal with Chrysalis 
Records which calls for him to 
bring new acts to the label as 
well as producing several who 
are already signed to the 
company. 

Miller's hit was the first single 
released under the deal and the first 
artists that Mackay has brought to 
the label are Kai Olsson and Micky 
Dolenz. 

Olsson's first record. Gloria 
Plays, has just been released and a 
single from Dolenz — formerly with 
the Monkees — will be released in 
the New Year. 

v- . 

' 

PICTURED A T a presentation of a silver disc to Mackay to mark sales in excess of250,000 copies in the UK of the single 
Darlin' are: left to right, Roy Eld ridge (director of a&r and artist development for Chrysalis), Chris Wright (joint 
chairman of the Chrysalis/Air Group of Companies, Kai Olsson, Mackay, Micky Dolenz, and Doug D'Arcy, managing 
director of Chrysalis. 

FORMER PURPLE Records joint 
managing director, John Coletta has 
signed an agreement with EMI 
Music for his newly-formed 
Sunburst label. Under the 
agreement, EMI Music acquires, 
under licence. Sunburst recordings 
for European markets, where 
Sunburst will have its own label 
identity under the EMI Music 
umbrella. In the UK, Sunburst 
product is marketed on the EMI- 
International label. Artists on 
Sunburst include Whitesnake, 
Grand Theft and Shooter. 

Ssmpie Minds 

Zoom atead 
SIMPLE MINDS, a popular 
Scottish band, have signed a 
worldwide recording contract 
with Zoom Records, the 
Edinburgh based record 
company who recently signed a 
marketing and distribution deal 
with Arista. A debut single and 
album are planned for the New 
Year. Simple Minds have been 
together since early 1978, 
combining ex-members of 
Johnny and the Self Abusers and 
the Subhumans with other 

iiembers for firgin 
CAMBERLEY-BASED band The Members have signed a long-term world- 
wide recording contract with Virgin Records. Virgin Music has contracted the 
band's publishing. The Members have recently been playing support on the 
Devo tour and have now started to play a series of dates on their own. 

In mid-December the band will be in the studio to record their first single for 
Virgin. Tilled Sound Of The Suburbs, it is due for release in early January. An 
album is scheduled for the new year. 

Colquhoun promotion 

m 

OjlMi 

JOE COLQUHOUN, previously 
Phonogram sales manager for the 
south, has been promoted to 
national sales manager, with effect 
from January. He will be 
responsible for all the Phonogram 
sales force and will report to Glyn 
Williams, the company's 
commercial director. Colquhoun 
has been with Phonogram for 16 
years and among his previous 
posts have been sales 
representative, area sales manager, 
national accounts manager and 
most recently, sales manager 
(south). 
RON SCHIFF 10 accoumanl/ 
administration manager of Zomba 
Management and Publishers Ltd, 
also responsible for administration 
of Zomba associate company, Street 
Music. Schiff previously based in 

s 

South Africa as financial director of 
the CCP record company   Ian 
Hamilton succeeds his father Bill 
Hamilton as managing director 
Word (UK) Ltd where Australian- 
born Anne Casey joins as UK 
marketing executive Alan Perry 
from factory manager to planning 
manager at Pye Records' Mitcham 
factory, following the departure of 
Terry Stanley   Kenneth Dixon 
appointed CBS credit manager with 
responsibility for the maintenance 
and implementation of the 
company's credit policy   Ray 
Walter to director of international 
creative affairs, Screen Gems-EMI 
Music Inc., Colgems-EMI Music 
Inc., with effect from January 1. 
Reporting to president Lester Sill, 
Waller will be responsible for 
representing the interests of EMI's 
international publishing companies 
in the US and based at Screen Gems- 
EMI Music headquarters in 
Hollywood. Walter has been 
managing director of United Artists 
Music in London for the past two 
years, and prior to that headed 
Screen Gems Music's London office 
for six years. 

EMI signs 

Rainbow 
THE INTERNATIONAL division 
of EMI Records has signed singer- 
songwriter-producer Christopher 
Rainbow, 

Rainbow, who lives on the Isle of 
Skye, is already known for his hit 
singles Solid State Brain and Give 
Me Just A Beat Of Your Heart, and 
he recently produced the debut 
album of John Townley, another 
recent EMI signing, for release early 
next year. 

Rainbow records his first EMI LP 
in January at Scorpio Studios, and 
he is managed by former Procul 
Harum member David Knight. 

MAGNET RECORDS has signed 
Brakes to a five-year worldwide 
recording and publishing contract. 
The band are due to go into the 
studio shortly with an album and 
single planned for release early next 
year. A UK tour is also planned. 
This is Magnet's first major live 
artist signing since Darts. Pictured 
with the group after the signing are 
Brian Reza (left) Magnet's head of 
A and R and Magnet MD 
Michael Levy (centre). 

EMG RECORDS has moved to 
81 Harley House, Marylebone 
Road, London NW1. Tel: 01-486 
8189/487 5587/328 4285 
(Ansaphone). Telex 298415. 

News in 

brief 

JONATHAN KING'S Lick A 
Smurp For Christmas by Father 
Abraphart and the Smurps, 
released recently as a lOp flexi- 
disc, is now being rush-released 
in normal 7" vinyl on Magnet 
Records, Catalogue number 
MAG 139. 
ANDRAE CROUCH and The 
Disciples, America's top gospel 
group, lour the UK in January. 
Promoted by Scope (the agency 
division of Word Records), the 
tour has been planned to 
coincide with the release of a 
double album Live In London 
which was recorded at the 
Hammersmith Odeon two years 
ago. 
RCA HAS released a single 
version of the music from the 
Cadbury's Bournevill 
Chocolate TV advertisement. It 
is Gymnopedies I and II by Satie, 
and comes in a full colour bag 
(RB 5116). The music is played 
by the National Philharmonic 
Orchestra conducted by Charles 
Gerhard t. 
RADIO TWO has taken the rare 
step of selecting a budget LP for 
its Album Of The Week. 
Christmas With Des O'Connor 
(Hallmark HMA 270) was 
specially recorded by O'Connor 
for Pickwick Records and will be 
played on Radio Two 
throughout next week. The 
album, retailing at £1.35, has 
already sold more than 150,000 
units. 

THE NEW Headquarters of 
Independent Local Radio 
national sales and commercial 
production company AIR 
Services and AIR Group is 
located at 48 Leicester Square, 
London WC2H 7PF (Tel; 01-839 
7733, Telex: 261315). 
SHABOODLE PROMOTIONS 
has moved to 43, Marmion Rd, 
London S Wll. Tel: 01-228 8715. 

Latest 

signings 
DECCA HAS signed jazz artist 
Neil Ardley, whose last album, 
Kaleidoscope of Rainbows will 
be the subject of a LWT South 
Bank Show, for transmission in 
January next year. Decca hopes 
to release Ardley's new LP, titled 
Harmony of The Spheres, in 
time for the LWT programme. 

• Aviator, the new band 
managed by Harry Maloncy has 
signed to EMI's Harvest label. 
The first album, Aviator, will be 
released February 23. Plans are 
underway for UK, European and 
American tours. Aviator consists 
of Mick Rogers, John G Perry, 
Clive Bunker and Jack 
Lancaster. 

Ofdfidi-C- 

YOUR ALBUM SALES WILL 

REFLECT THE SUCCESS 
OF MIRRORS'ON BRONZE BRON511 

ORDER NOW FROM EMI 
PAGES 
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Prime TV time for Boogie campaign 
i J   .-.franfie^P 

by VALFALLOON 
EMI'S CHART TV album, Don't Walk, Boogie will be advertised 
nationally on prime time TV from December 18, The LP charted 
following a test-marketing campaign on ATV and has already sold 
200,000 — and this is one of the few EM! TV LPs not on s.o.r, A 
special dealer tape campaign will also rim from now. 

The advertising will cover the Christmas and token redemption periods — 
until January 7. ATV is included in the campaign, which will cost EMI 
£200,000. bringing the total spend to almost a quarter of a million on TV 
alone. 

New shop displays are available plus stickers and posters. 
The Don't Walk, Boogie tape campaign will involve a new display rack 

Charly steps which is expected to serve two purposes; sell more cassettes and draw altentio 
t0TheLmcks can be attached in a few minutes to the top of WSttndH, 

out into 
company may extend them to other product. sales (though TV ■■ bb*#! 

disco sound 

SaTh? LP, which was released on October 27, is currently at No 32 in the Top 
75 albums chart. 

News in 

brief 

JAZZ JOURNAL International has 
been sold by Billboard to Pitman 
Periodicals Ltd. Nevil 
Skrimkshire is to become editor 
as well as advertisino manager, 
his current position. 

lOcc IS to play a special 
Christmas concert at Wembley 
Conference Centre on December 
22. The concert will be filmed by 
BBC TV for transmission on 
BBC2 on Sunday December 24. 

STIFF IS planning an Ian Dury and 
The Blockheads merchandising 
campaign to tie in with the 
London dates which run through 
December 17 to 23. Availalc at 
the gigs will be gold pressings of 
the New Boots And Panties LP 
priced at £3.75, T-shirts, 
programmes, handkerchiefs, 
badges and all manner of 
material. 

ROCKBURGH RECORDS is 
releasing a specially priced 12" 
single in a picture sleeve 
featuring Ian Matthews US hit 
single Shake It and three other 
tracks. This will be a limited 
edition retailing at 90p and will 
be released on January" 5. 
Matthews lours Europe and UK 
in January, closing at The Venue 
in London on January 31. 

A CHAPPELLS record: at the Bond 
Street W1 store on Monday, 
Karen Carpenter signed 1,000 
LPs. all individually named. At 
one point the queue was so large 
that A and M's deputy MD 
Glenn Simmons suggested 
ending the PA and giving albums 
away — but Karen volunteered 
to press on. 

Which music publication do 
record dealers most enjoy 
reading? 
Music Week TOfo 
Record Business 4% 
Radio and Record 

News 4Vo 
(Source: NOP Market 
Research) 

Telia Story launches Peter Rabbit range 

is 

THE TOPIC display unit promoting 
the Telia Story series of cassettes 
containing the complete Peter 
Rabbit stories by Beatrix Potter. 

THE COMPLETE Peter Rabbit 
stories, written by Beatrix Potter, 
are now available for the first time in 
spoken-word cassette form. The 23 
tales have been recorded by the Telia 
Story company founded by actors 
Peter Bartlett and Barbara Bliss — 
daughter of the late Sir A rthur Bliss. 

The cassettes are being marketed 
throughout the UK in all major 
record and book-record stores, plus 
branches of Boots and Smiths by the 
Topic company. The latter has its 
special in-store display units 
installed in Self ridge's and HMV 
Oxford Street. Distribution is by 
Taylors and Lug tons or Bar lie It- 
Bliss Productions (01-603 2451 or 
01-385 3614). 

The tapes have a recommended 
retail price of £3.49, and are being 

Cassettes only for 

EMI motorway music 

A NEW cassette series designed specifically for in-car enienainmem is being 
launched by EMI's m-o-r division. Billed as 'soothing away traffic jam tension 
and driving out motorway monotony', the tapes are designed to create a 
relaxed mood while at the same time keeping the driver alert. 

The series will be launched with an initial ten releases featuring titles by well- 
known artists. Prefix numbers will be TV TC-MMC 5001/5010 and each tape 
will retail for £2.85. First titles are Frank Pourcell's Highway Bonanza (5001); 
Vince Hill, Freeway Songs; Semprini's Motorway Serenade; Matt Monro, 
Winding Roads; Ron Goodwin, Country Lanes; Ken Dodd, Happy Motoring; 
Highway Fiesta; Manuel. Open Roads; Frankie Vaughan, Freewheelin'; and 
Des O'Connor's Everyone's Driving. 

The tapes will not be available in album form. Dealers are being supplied 
with display packs, each holding ten cassettes and there will also be full-colour 
posters. There will also be extensive trade and consumer press advertising, and 
also adverts in motoring magazines. 

Radio One show for Peebles and Read 
TWO OF the new Radio One DJs squeezed out by the enforced 
delay of the planned expansion of the station are to be given their 
own shows. 

These, says the BBC, are temporary moves designed to last until 
they can each he allotted the programmes originally scheduled for 
them. 

Mike Read now makes his first weekend appearance when he 
presents a two hour show from Manchester at 4.30pm on Saturday, 
December 30. Andy Peebles, who will host the Radio One stereo 
disco show on New Year's Eve (10am to 1pm) begins a new daily 
show on Tuesday, January 2, from 4pm to 5.30pm, 

Qwristmis sales FROM PAGE 1 

November, but as Brian Findlay, co- 
director of the eight Bruce's record 
shops reports: "We're a bit 
depressed about sales really." He 
has been advertising, but feels that 
all his efforts to gain attention are 
overshadowed by the big spending 
ads of Woolwonhs. Menzies and 
other multiples. 

l.ike many of the smallest 
retailers, Melvin Thorley, of Top 
Ten, Manchester, buys from one- 
stops, and is finding this an 
advantage this season. 

"Where TV albums are concerned 
I can react quickly and buy in things 
which suddenly lake off for a second 
lime — or start moving after the ads 
have finished on TV," 

In selling the Boncy M LP he has 
found it useful and profitable to ask 

full price but give away the 
Christmas single, which customers 
want but which is not on the album. 

Steve Mclhuish, whose Croydon- 
based Bonaparte records also has its 
own specialist wholesale arm, 
reports that in money terms his trade 
in the three shops is 30-40 per cent 
up on last year, but he has not 
examined thai in real terms. He is 
probably best placed to judge just 
how much of his current trade is 
seasonal. 

"We can judge easily — they're 
the square-eyed ones who come in 
and point glumly at a TV album," 
he said. Melhuish believes in taking 
a strictly practical and slightly 
cynical view of the Christmas 
customer — at this time of year his 
usual window display of specialist 

imports, 12-singles new wave, reggae 
etc changes in favour of TV albums, 
m-o-r and pop. It is also the only 
time he offers accessories. "It all 
makes for an easily recognisable 
extra trade from people who 
otherwise would never come into 
shops like ours," 

"Bui I do get a bit depressed at 
how easily the public is 
manipulated," he added. 

Numerous other retailers, 
including the large London and 
Home Counties Harlequin chain, 
have reported that their Christmas 
ordering has been done carefully and 
conservatively — although the 
record companies and distributors 
are apparently very happy with their 
ship-out figures. 

promoted by Fenix Promotions in 
the daily and Sunday press and on 
radio. Trade adverlisemenls include 
children and parent magazines. 

Fifteen of the stories contained on 
three cassettes have also been 
recorded in French and the entire 23 
will be available in France early in 
the New Year. Plans are also in hand 
for German and Spanish 
translations 10 be recorded prior to 
launching the series in those 
markets. 

• Another rabbit figuring in the 
pre-Christmas market is the 
Velveteen Rabbit, a story by 
Margery Williams narrated by John 
Le Mesurier with music written and 
conducted by Ed Welch (Columbia 
SCX 6599), which is also available in 
cassette form. 

CHARLY RECORDS moves into 
disco with the release of Who's To 
Know by Stepping Out, an all-white 
rock band. The single is described as 
•a very authentic sounding reggae 
record' and is also the first from 
Charly to be pressed in coloured 
vinyl. The 12-inch format, featuring 
a longer version of the song, will be available in blue vinyl. 

The single will be circulated to 700 
prime discos as well as radio and 
press personnel. A disco promotion 
lour is being organised to follow a 
series of concerts by Stepping Out. 
The band are doing a 14-date tour 
with the Wilko Johnson Band and 
this will be used as the focal point of 
the promotional campaign. 

Happy iays 

for Freda 

Pape 

Rubinoos 

re-issued 
THE ARRIVAL of Beserkley 
act, the Rubinoos, in this 
country is being backed with a 
poster and advertising campaign 
that will incorporate the re-issue 
of their album, The Rubinoos 
(BESERK 10). Over a three-week 
period there will be a full-page ad 
in Melody Maker and half page 
ads in NME, Record Mirror and 
Time Out. 1500 two-colour 
posters have been printed, 1000 
to be fly-posted in London. 

FREDA PAYNE'S next single for 
Capitol, Happy Days Are Here 
Again/Happy Music, will be 
released in both seven and 12-inch 
formats. The 12-inch single, 
retailing at £1.40, will feature full- 
length versions of both tracks and be 
pressed in a limited edition of 
10,000. Once copies of that have 
been sold, the record will revert to 
the seven inch format with edited 
versions of both cuts. 

Continuing the heavy 
promotional push on Bob Seger, 
Capitol is also pressing up 1,000 
copies of an album called Seger 
Classics. The compilation album 
will be a collector's item in that it 
will not be sold commercially but 
given to Seger fans within the media. 
Copies of the LP will also be made 
available for competitions in the 
music press. 

ccc 
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Were onto a winner with The Commodores Greatest Hits," and we 

know it. Twelve tracks of pure chart dynamite including "Easy," "Brickhouse," 

"Flying High," "Machine Gun,"0"Just To Be Close To You" and the immortal 

"Three Times A uiy- •' 

That's why we're promoting it with a deluge of peak-hour, nationally 

networked commercials, slotted into top Christmas programmes like the 

Benny Hill Show, Sale Of The Century, Christmas Star Games, Crossroads 

I 

Our Christmas message is simple: the greatest of/i greatest hits 

albums iscompiled, pressed, ready and waiting. In your Jm store. 

■ 
1 

Nv 
N 

1 

\ u 

& 

* 
O 

o 

I % 
M 

& 

© © 

.'U 

mnimmiinii immmm iiiiiiiiiiiruii www 

en The Commodores'Greatest Hits MOTOWN' 

STML12100 (album). IC STML 12100 (cassette). 



MUSIC WEEK, DECEMBER 16, 1978 

f HIP Slum 

Interpop 79 

looks to 

the States 
THERE WILL be 84 stands 
available at Interpop '79 to be 
held from September 3-7 in the 
Connaught Rooms in London. 
The organisers: Nikolaus 
Neubert, managing director 
David Toff, general manager 
and Anthony Wallbank, 
assistant general manager say of 
the second event, "There is 
almost unlimited room for non- 
stand renting participants. 
There will also be a separate 
room available to exhibitors for 
group board meetings at no 
extra cost." 

Interpop had a poor show of 
participants from the UK record 
and publishing companies at its 
inaugural event at the London 
Hilton in September but it is 
hoped next year, with adequate 
preparation lime, it will become 
an annual market place in 
London for (he buying and 
selling of music product. 
Interpop is also seeking 
representation by an interested 
party in America. 

Companies can obtain a 
brochure from Interpop '79, 
39a Gloucester Place, London 
Wl. (01) 935 2521. 

k 

Luxury Music 
LUXURY MUSlCs telephone 
number in last week's Tipsheet story 
about its quest for office 
accommodation (page 8) was 
incorrect. It is 01-435 3751. 

VIDEO DISCS and video cassettes 
loom large in the future of the music 
industry. One day, the video disc 
may be as common as today's record 
disc. It is already on the market in 
America. 

Booking a reserved seat on the 
future gravy train is Chris Peers of 
Crossover Productions. He has all 
the video rights and videoed Kiri Te 
Kanawa at Covenr Garden earlier 

this month through Blue Mountain 
Productions. 

Peers is looking for other projects 
to place on video discs. He also acts 
for Blue Mountain in making its 
facilities available to other record 
companies to film or video tape 
concerts. 

Chris Peers, Crossover 
Productions, 155-157 Oxford Street, 
London Wl. (01) 437 8911. 

Christmas Opening Hours 

Monday Tuesday Wednesday Thursday Friday Saturday Sunday 

Cash and 
Carry 

Telephone 
Orders 
Desk 

Cash and 
Carry 

Telephone 
Orders 
Desk 

Cash and 
Carry 

Telephone 
Orders 
Desk 

11th 

9am 
to 6pm 

9.30am 
to 5.30pm 

18th 

9am 
to 9pm 

9am 
to 7pm 

25th 

Closed 

Closed 

12th 

9am 
to 6pm 

9.30am 
to 5.30pm 

19th 

9am 
to 9pm 

9am 
to 7pm 

26th 

Closed 

Closed 

13th 

9am 
to 6pm 

9.30am 
to 5.30pm 

20th 

9am 
to 9pm 

9am 
to 7pm 

27th 

9am 
to 8pm 

9.30am 
to 5.30pm 

14th 

9am 
to 6pm 

9.30am 
to 5.30pm 

21st 

9am 
to 10pm 

9am 
to 7 pm 

28th 

9am 
to 8pm 

9.30am 
to 5.30pm 

15th 

9am 
to 7pm 

9.30am 
to 5.30pm 

22nd 

9am 
to Mid- 
night 

9.30am 
to 5,30pm 

29th 

9am 
to 8pm 

9.30am 
to 5.30pm 

16th 

10am 
to 4pm 

10am 
to 4pm 

23rd 

Sam 
to 6pm 

Closed 

30th 

10am 
to 4pm 

Closed 

17th 

10am 
to 4 pm 

10am 
to 1pm 

24th 

Closed 

Closed 

31st 

Closed 

Closed 

u 

Tel. Orders: 01-969 8344 
Telex: 927813 LARREC 

1st January, 1979 - Closed 

2nd January, 1979 onwards - Open as normal 

n. I. . . c . 841 Harrow Road, NW10 5NH 24 Hour Ansaphone Service Tel; 01.969 5255/7155 

Deacon - - nor enough independents servicing minorities. 

JOHN HENTY. founder member of BBC Radio Brighton, is leaving the 
station after 11 years of service. From January I he will be working from 
Brighton as a freelance journalist and broadcaster. He will continue to 
introduce Radio Brighton's Coastwise morning magazine programme for the 
next six months and probably some other projects on the same station from 
rime to time. Prior to Radio Brighton, Henty worked for BEA as a press and 
PR officer and as a feature writer/reporter for the Croydon Advertiser group 
of newspapers. 
Contact John Henty, 22 Charles Street, Brighton, BN2 ITG. Tel: 0273-687183. 

Future in video discs 

Selling Arabic music 

to the Arabs 
"WHEN I began my importing 
company a year and a half ago and 
said I was going to sell Arabic music 
to the Arabs in Britain, everyone 
said I was ridiculous." John Deacon 
might have sounded crazy but his 
Conifer Records has not only 
survived the CRD demise — he 
shared their offices while CRD distr- 
ibuted Deacon's product — but is 
thriving. 

"Besides the large corporate 
companies like EMI Imports and 
Selecta, 1 believe there is an absence 
of independents who are genuinely 
interested in servicing minority 
interests. The importing and 
distributing of this type of minority 
repertoire is the type of operation in 
which I want to keep myself very 
much involved." 

With the closing of the CRD 
operation. Deacon has been putting 
together his own distribution outlets 
and quickly expanding in the Arab 
market beyond the new shops into 
retail record shops. "I have brought 
in Paul Shepherd to assist me in the 
setting up of the system." 

Deacon reassures those retailers 
interested in servicing the Arab 
market but timid of handling this 
unknown product: "I run the Arab 
distribution of material on a very 
personal basis. Those shops involved 
leave the expertise, the choice of 
repertoire to me. There is no 
necessity for them to understand as 
long as what I supply them sells." 

TIPSHEET 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 

Contact: 
SUE FRANCIS on 

439 9756 
orthrough MW 

836 1522 

CalfmSa . . □ 
JIM O'LOUGHLIN, (Right) 
Geoffrey Heath's and Eddie Levy's 
vice-president and creative director 
for their publishing companies in 
America, has new offices with April 
Black wood. This follows the 
completion of a deal with CBS to 
administer Heath Levy Music and 
Geoff and Eddie Music 
States. 

''I'm always interested 
obtaining masters from all over the 
world available for the American 
market and I review all material that 
is sent to us, " O'Loughlin says 

Jim O'Loughlin, Heath Lew 
Music, c/o April Blackwood 

He gets his Arab product from 
EMI Greece and Sonodisc Paris. He 
has built up his knowledge of the 
market since 1960 when he began the 
Import Division for EMI in this 
country. Subsequently he worked 
for 17 years with EMI in France, 
Belgium, the Lebanon (where he 
came to know the Arab producers) 
and Greece. 

It was at EMI Greece where he 
built up his knowledge of Arabic 
artists and repertoire. "I left EMI 
with almost a total monopoly in 
Arabic music in the Western 
world." 

Despite this experience and the 
potential growth for the company in 
that area, Deacon emphasises this is 
not the only kind of music he seeks 
for importing into the UK. 

"My speciality, really, is classical 
music. 1 have just taken on 
exclusively the Arion label from 
France. CBS distributes the label in 
its mother country. It has slightly 
obscure, esoteric material and gives 
support to young musicians. 

"I am also in touch with a well- 
known gentleman in Switzerland 
who records Zamfir and has some 
terrific recordings using the Taragot, 
the Hungarian clarinet. 

"I am always interested to hear 
from unique labels abroad interested 
in getting distribution in .the UK. I 
intend to continue to provide a small 
specialised service to minority 
groups and catalogues." 

John Deacon, Conifer Records, 
Horton Road, West Drayton, 
Middlesex. Tel: West Drayton 
48531, Ext. 268. 

Berni invites 
AFTER A recent merger, 
Manchester's Indigo Arrow Sound 
Studio is establishing 'in-house' 
production facilities. 

Artists, writers and producers are 
invited to view the studios and to 
talk with Berni Silver about studio 
lime and availability for any projects 
which "may be of mutual interest". 

For further information contact 
Berni Silver, Indigo Arrow, 72 
Gartside Street, Manchester M3 3EL 
(061) 834 7001. 

in the 

in 

1801 Century,Park West, Los'Xng'ete 
California. (213)556 4780. 

V 
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THE ALBUSi 

BARRY WHITE' 

THE MAN' BT571 

The long awaited album from the maestro of soul 

is out now. INCLUDES THE HIT SINGLE 

JUST THE WAY 

YOU ARE 12m2380 

12" version inspecial 

Barry White Vinyl, 

/"VERSION BTC2380 

'/A 

NATIONAL PRESS & RADIO CAMPAIGN AND RADIO LUXEMBURG COMPETITION. 

QiAESS KNIGHT 

THE ALBUM 

BLESS THIS HOUSE 

BDLP4050 A seasonal feast of an 

alburn including|he superb Christmas single 

DO YOU HEAR 

WHAT I HEAR' 

BDS480 

In special full colour bag. 

includes SILENT NIGHT AVE MARIA 
AWAY IN A MANGER' BLESS THIS HOUSE' 
and more 

MASSIVE POSTER & PRESS CAMPAIGN. 

i' Orders To: Rye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. RECORDS GROUP 
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MPA and MCPS set 

for new-style AG Ms 
■ c The Music Publishers Associaiion and 

THE ANNUAL meeung ion Society lake place this Friday 
the Mechanical Hotel CoramSlreet, London W.C.2. the Mechanical c-owt"- Hotel (15) ail he Bloomsbury Centre Hot 

As was i he case last year, bolh 
meetincs are being held on ihe same 
dav wilh ihe MCPS one scheduled 
for' 10 a.m. and the MPA's one 
following a. 11.30 a m Bin 'h'S ^ 
there is a major difference in the 
manner in which the meeungs will be 
conducjed. . 

The MPA council, which exercises 
ihe richis of all the shareholders ol 
MCPS, has assigned iis proxy votes 
for ihe 1978 annual general meeting 
of MCPS to MPA members. 
Therefore, instead of having an 
open forum in which MPA members 
can dcbaie MCPS issues, followed 
bv a formal meeting in which (he 
outcome is settled by a single 
representative of the council casting 

THE CHIEFTAINS have renewed a 
long-term publishing agreement with 
Chrysalis Music shortly after 
completing another successful UK 
concert tour. The group's latest 
album on CBS is Chieftains 8 and 
leader Paddy Maloney has provided 
the music for a new ballet 
production of J. M. Synge's 
Playboy Of The Western World. 
Shown with the Chieftains are 
Chrysalis group deputy managing 
director Terry Connolly (top right) 
and Chysatis Music director and 
general manager Chris Stone 
(bottom right). 

Chappell sets 

up new 

company 
A RESTRUCTURING of Chappell 
UK and Chappell International has 
been announced by Polygram 
publishing division president Heinz 
T. Voigt, and will lake effect from 
January 1. 

Chappell Music Ltd., a new 
company, becomes the UK 
operating music publishing 
company, taking over all national 
activities. Stephen Gottlieb will be 
executive chairman, Jonathan 
Simon returns from Chappell 
Australia to become director and 
general manager, Tony Robens will 
be creative director and Jeff King 
becomes financial director. All 
become board directors of the new 
company, as does master Chappell 
publisher Teddy Holmes. 

Chappell International Music 
Publishers Lid. (formerly Chappell 
& Co.) will administer as head 
office the worldwide activities of 
Chappell, liaising with major 
contractual associates, acquiring 
international repenoire, and co- 
ordinating exploitation, promotion, 
central copyright registration and 
royalty accounting. Nicholas Firth 
becomes senior vice-president and 
general manager, David Hockman 
will be assistant general manager 
and Michael Nyc comes in as 
administrative services manager. 
The board will comprise Heinz T. 
Voigt as chairman, and Gottlieb. 
Firth, Jan Cook and Jeff King as 
directors. 

PRS officers 
TO CLARIFY the MW report 
(December 2) about the general 
council of the Performing Right 
Society wilh regard to the first 
paragraph. new chairman 
Richard Toeman and new deputy 
chairman Roger Grccnaway and 
Dr. Donald Mitchell should have 
been described as "new 
officers". 

Mike Collier, director of Peterman & Co. Ltd. in the Carlin group of 
companies, is a man of considerable record and music publishing experience 
on both sides of the Atlantic. Most of his current time is taken up with disco 
matters and here he gives his own interesting views and news on his highly 
topical subject. 

Britain all ready for a 

disco revolution 

By MIKE COLLIER 
THE DISCO revolution in America has not been 
equalled since rock exploded in the Fifties — and it 
will happen here loo. I was working in Ihe States in 
Ihe Fifties and Sixties producing and plugging 
records and I witnessed the rock takeover. The 
UK scene is ripe for a disco takeover now. 

In Ihe mid-Fifties, (he radio slations were pumping out 
ballads by Doris Day and Guy Mitchell, bul within 
months Eivis Presley, Jerry Lee Lewis and Chuck Berry 
had taken over. 

The same thing is happening with disco. Having been a 
"cult" thing for several years, it has exploded in the last 
few months. Radio stations such as WBLS and WKTU in 
New York and KISS and KUTE in Los Angeles, have all 
recently switched to a 24-hour non-stop disco format and 
have practically wiped out the rock and MOR stations. 
Even the commercials have a disco formal and (hey are 
selling disco clothes, disco venues and even a disco car. 

If you go into a department store, you are likely to hear 
current disco product as background music instead of the 
customary string-laden sounds. I predict that within a 
year Ihe same thing will be happening here. 

Bul the UK record companies have got to get their act 
together now to take advantage of the tremendous 
interest shown in disco by (he record-buying public. You 
can see from the so-called "disco" TV compilations that 
less than half the tracks on any of these albums are really 
disco. I read the disco mailouts sent by the record 
companies and fall about laughing at some of the records 
they expect a disco DJf to play. 

There arc some very good people at the record 
companies who have their fingers on the pulse. Bob 
Fisher at EMI, Tony Squires at Atlantic, David Yates at 
Pye and Greg Lynn at CBS are good examples of record 
company execs who know what they're doing. But un- 
fortunately, in varying degrees, they do not always get the 
support they should from their companies. 

Peterman. a wholly owned member of the Carlin 
group, has done well in the UK chart this year by picking 

up rights to US disco product and now we're making an 
impact on the US chart with UK disco product. 

In the past six months we've scored 12 successive chart 
hits with songs such as Boogie Oogie, You Make Me Feel 
Mighty Real, In The Bush, and Blame It On The Boogie. 
We represent the writing and publishing interests of (op 
US disco label Prelude, Harvey Fuqua and Nancy Pitts 
(who produce Sylvester), Jack Robinson (who wrote most 
of the Grace Jones album and singles) and the Glass 
Family. 

We also represent British writer-producer Ian Levinc, 
and it's with lan's latest productions that we've been 
scoring in the States. The album My Claim To Fame, 
featuring James Wells on the Los Angeles label AVI, has 
been at (he (op of the US disco charts for several weeks 
now and is starting to cross over into the pop market. 
Another Levine production of AVI, Never Let Go by 
Eastbound Expressway, also made the disco charts and it 
is now taking off in the soul charts. 

Ian and I recently returned from the US. where we 
finalised a deal for his latest act Seventh Avenue to be 
released on AVI Records. Once again top disco sound 
engineer Rick Gianatos will be mixing (he album, lan's 
going into the studios again shortly to produce new 
albums by Barbara Pennington, who scored two chart 
successes in the US last year, and Evelyn Thomas, whose 
Casablanca LP was released earlier this year in the States. 
Salsoul is having discussions wilh Ian about him 
producing for that company. 

The greatest breakthrough for Ian in the US market is 
that Tom Haydcn — voted top indie disco promotion 
man in the States last year — has been given his own label 
by CBS, and has asked Ian to produce the first album to 
be released on the label. 

I've signed writer Ron Rokcr and top scssionmen Chris 
Rac and Frank McDonald to produce a new disco act for 
Carlin's Solid Gold Records called The Happy People. I 
took the first two mixed tracks of the Happy People 
album with me to the States, and I've already received 
offers from two lop US labels. 

And all (his is just part of the coming disco revolution! 

'Sf you go into a department store you are iskeiy to hear 

current disco product. . J predict that within a year 

the same thing will he happening here.". 

[he entire MPA voic, members of 
MPA will be entitled to attend and 
vote in the way they deem best. 
Primarily this will affect elections 10 
ihe MCPS board of directors, and, 
accordinaly, the MPA council has 
'a"reed 10 nominate individuals who 
are proposed by MPA members. 

Weighted votes 

Both meetings will be open to 
MPA members, their employees and 
associate companies, but only 
individuals who have been named as 
proxy holders will be able to speak 
and vote at the MCPS meeting. The 
votinc procedure at the MPA 
meeting will be as before, except that 
this year's AGM will be the first in 
which weighted votes, based on 
subscription categories, may be 
used. The number of each MPA 
member's votes on a poll is being 
printed on (he ballot papers he 
receives when registering for the 
meetings. 

Seven popular and five standard 
members of the council retire under 
the conditions of the articles, and in 
addition two standard publishers 
have resigned, making a total of 14 
places to be filled at the AGM. 

As explained in his November 27 
letter, MCPS chairman Bob 
Kingston has notified three positions 
to be filled on the MCPS board. 
Kingston and Geoffrey Heath retire 
under the articles, and are offering 
themselves for re-election. A third 
vacancy is available to bring the 
board up to its full membership of 
seven directors. 

Official proxy forms stamped 
with the number of votes/shares 
they represent have been distributed 
to MPA members and those who 
cannot attend the AGM should 
complete one, naming an individual 
(who docs not have to be an MPA 
member) to vote in their place. 
Completed proxy forms should have 
been handed in to the MPA office 
not less than 48 hours before the 
meeting. The same 48 hour rule 
applies to those wishing to be 
represented at the MCPS meeting. 

Candidates 

Candidates for the MPA council 
are as follows: Popular 
publishers:— Len Beadle (April 
Music); Bernard Brown (Martin- 
Coulter): Geoffrey Heath (Heath 
Levy); Derek King (Southern); Ben 
Nisbct (Big Ben); Stuart Rcid 
(Mautoglade); Jonathan Rowlands 
(Hush), and Ron White (EMI 
Music). All except King and 
Rowlands are seeking re-election. 

Standard music publishers:— S.E. 
Ashdown (Ashdown); Jonson Dyer 
(Peters); Peter Makings (Scholt); 
Julian Mitchell — Dawson 
(Schirmer); Irene Ret ford (Schauer), 
and George Rizza (Novcllo). All 
except Mitchell-Dawson are seeking 
re-elect ion. 

Candidates for the MPA 
presidency arc the present 
incumbent Jonson Dyer and R^n 

White, who is also seeking re- 
election as vice-president. 

Which music publication do 
record dealers most enjoy 
reading? 
Music Week 70n-'o 
Record Business  
Radio and Record 

News 4l,/o 
(Source: NOP Market 
Research) l. 
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