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UA replies 

to J@t/EL0 

lawsuit 

UNITED ARTISTS Records and 
its owners, Artie Mogull and 
Jerold Rubinstein, have filed 
actions in the state and 
federal courts In California 
against CBS Records and its 
president Walter Yetnikoff 
personally, Jet Records and 
its principals Don Arden, 
David Arden, Sharon Arden 
(the Arden Family) and Jeff 
Lynne and Bev Bevan, 
known artistically as the 
Electric Light Orchestra. 

The slate action is in the form of 
a cross-complaint in an 
existing action previously 
brought by Jet Records and 
ELO against United Artists 
Records, Mogull and 
Rubinstein and others. The 
federal action is in.the form 
of a complaint and initiated a 
new lawsuit. 

It alleges that CBS, Yetnikoff, 
the Arden family and ELO 
have violated the California 
and Federal Anti-Trust laws, 
and the complaint and cross- 
complaint also make other 
allegations. 

Both suits stem from the 
purchase of UA Records by 
Mogull and Rubinstein in 
May last year from the 
Transamerica conglomerate 
and subsequent action by 
Arden to exclude Jet Records 
from the deal. 

Damages sought in the federal 
action are between 100 
million and 420 million 
dollars and in the state action 
are between 60 million and 
280 million dollars. 

MUSIC WEEK 
WISHES 
ALL ITS 

READERS 
A HAPPY AND 
PROSPEROUS 

NEW YEAR 

CHART 

ACTION 

VILLAGE PEOPLE with 
YMCA lake over the No. 1 spot 
from Boncy M, with Racey 
moving up to No. 3 Ian Dury 
continues his steady rise up the 
chart to No. 6. Biggest risers arc 
Car 67 (67 to 40) and Barry 
Manilow (65 to 45). New entries 
are headed by Theme From 
Superman which comes in at 63 
and Neil Young's Four Strong 
Winds at 69, Please note; Owing 
10 the adverse weather 
conditions, the chart this week 
does not include full returns 
from all areas. 
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ALANKAUPE(left), EMILRD managing director, with Tony Squire, who is 
to head LRD's new A andR unit. 

Logo loses Olav Wyper 

in shock resignation 

IN A shock decision just before 
Christmas, Olav Wyper announced 
his resignation as joint managing 
director of Logo Records. In a terse 
ten-line press statement his 
resignation was said to follow 
"irreconcilable differences of 
opinion between Wyper and 
chairman George Amy over future 
policy". 

Logo's other joint managing 
director, Geff Hannington, 
continues with the company as 
managing director. 

This week Wyper would not 
elaborate on the "differences of 
opinion" which had prompted his 
departure but he did express his 
"great sadness" at leaving the 
company. 

"Logo was a dream which Geoff 
Hannington and I had nurtured for 
many years and it is particularly sad 
for me to leave at this point in the 
company's successful 
development," he told Music Week. 

Wyper added that he had no 
immediate plans for alternative 
employment, although he stressed 

Future uncertain says 

Key Note market report 
AN "UNCERTAIN FUTURE" is foreseen for the music industry In a new 
business survey published by Key Note Publications. 

It points out that recorded music has a declining percentage of a 
comparatively stable leisure market, but singles out an exception Pickwick 
International, which achieved profits of nearly 20 per cent on sales. 

The Key Note survey is one of about 200 such brief, concise studies of 
industries and trades compiled by this company. 

Key Note's market is the merchant and clearing banks, reference libraries, 
stockbrokers and companies "on (he fringe of the music business", defined as 
being chiefly those who wish to supply the music industry in some way, but, 
having no previous connection witlt it, need "a concise overview" which does 
not go Into minute detail but which could save themselves laborious research 

Statistical sources for the survey are the BP1, Retail Business, Business 
Monitor, Mintel and Market Research Great Britain. 

OLA V WYPER: "Irreconcilable 
differences of opinion" lead to split 
with Logo Records. 

that he had every intention of 
remaining within the music industry. 
He has also retained the rights to the 
Logo Group Of Companies' 
involvement in theatrical ventures. 

Logo was set up by Wyper and 
Hannington within the shell of the 
old Transatlantic Records two years 
ago as part of the Marshall 
Cavendish Group. 

TONY SQUIRE has been 
appointed to head the new A 
and R department of EMI's 
Licensed Repertoire Division 
and takes up his new duties next 
Monday (8). 

Squire, 26, has been assistant to 
Dave Dee in the WEA Records A 
and R office for just under two years 
and his brother Chris is a member of 
Yes. An assistant for him will be 
named soon, and the A and R office 
will operate from Heron Place, 

"We were looking for a hungry A 
and R man, relatively new to the 
business, with both the potential and 
determination to succeed," 
commented EMI LRD managing 
director Alan Kaupe in announcing 
the appointment. "This is what is 
needed in a fledgling A and R unit. 
Tony will be finding genuine new 
talent over a wide repertoire range 
and developing it." 

Kaupe also disclosed that a major 
act will be signed direct by LRD this 
year, a move in which Squire will be 
involved, and that the signing will 
mark the launch of a new LRD 
house label with its own identity, 
design and logo. 

Kaupe stressed that LRD's main 
function will still be the commitment 
to selling and marketing its licensed 
labels, a function that will not be 
affected in any way by the launch of 
the A&R unit. 

"This year is going to be a 
challenging year for both record 
companies and the trade. I cannot 
see much, if any, growth in the 
market as a whole and competition 
is bound to intensify." 
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Directors look 

to 1979 

1978 WAS the year of Saturday 
Night Fever, Grease and a lot 
more besides. On pages 3, 4 
and 6, Music Week features a 
review of the year as seen by 
leading record company 
executives who also outline their 
plans and predictions for 1979. 

THIS WEEK 
MUSIC INDUSTRY news 2. 
International news 8. Publishing 
round-up 10. Diary 31. 

Ales quits 

Motown 
MOTOWN RECORDS president 
Barney Ales has resigned and has 
been replaced as chief operating 
officer by Michael Roshkind, a vice 
chairman of the board of Motown 
Industries. Motown International 
chief in the UK, Peter Prince, flew 
to Los Angeles this week for 
meetings with his new boss. 
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Dealer's plan rejected by CBS 

by TERRl ANDERSON 
GROCERY STORES all over 
the country have started selling 
the controversial cans of soup 
which have led the director of 
one record retail chain to 
suggest (unsuccessfully) a novel 
plan to CBS. 

Following announcement of the 
discount mail order scheme being 
organised jointly by Heinz and CBS 
which is offering a £1.20 discount on 
a selection of CBS back catalogue 
LPs in return for Heinz soup labels, 
David Rushworth, vice-chairman of 
Rushworths Music House Ltd of 

Liverpool, wrote in protest to CBS 
MD Maurice Oberstein. 

'I think at last the independent 
dealer must give up." Rushworth 
described the discount scheme as "a 
complete contradiction of all the 
promises and theories you have 
expanded on to local GRRC 
meetings where you pledged your 
support". 

Rushworth then suggested that 
"you allow these coupons to be 
redeemed through your independent 
retailers and that you refund us the 
£1.20 discount. What a wonderful 
promotion and what a wonderful 

Barrow hired for 

special PR job 
TONY BARROW International has been hired to provide RCA Records with 
"special projects" PR consultancy services throughout 1979. Commented 
Tony Barrow: "1 stress that this new arrangement does not affect the 
forthcoming appointment of a new manager public affairs and other full-time 
Press office personnel at RCA." 

way of showing your support for the 
independent retailers whose success 
and future you have advocated in 
previous editions of Music Week. " 

Indicating quite clearly that the 
soup promotion goes ahead as 
planned, Obcrstcin's reply, made 
available to MW, opened: "I think 
if the independent was looking for 
reasons to give up the CBS 
promotion you comment on might 
be the last straw to break your 
camel's back but hardly the main 
weight." 

He referred to a recent 
EM1/HMV offer of across the 
board discount on catalogue which 
encouraged customers to buy the 
discounted product at HMV shops. 

"By comparison our attempt to 
move back catalogue through this 
deal is of a very low order of 
magnitude," he said. 

Oberstein added that he would 
continue to take note of dealers' 
comments and opinions, and hoped 
that retailers would continue to "put 
your thoughts on paper rather than 
just gnash your teeth". Such 
comments were weighed by CBS 

THIS 

IS IT! 

/ 
THE NEW SINGLE FROM 

Hot on the heels of the chart smash 'Instant Replay' 
comes another slice of Dan Hartman disco frenzy 

-'This Is It' from his TnstantReplay' album. 
'This Is It' is coupled with 'Countdown' and it's sure 

to be an instant replay of his last chart triumph. 
So get your stocks in quick-'This Is It' and it's 

L happening now. 

4 
¥ 

DAN HARTMAN 'THIS IS ITV'COUNTDOWN 

When planning promotions .o sell 10 
.he "non-iradmonal aeaitr 
"HeTlosed- "As 10 the specific 
insumce l generally was in favour of 
S ahold Will) i. because the 
hidusiry a. large has concent rmed on 
discouni selling of onb newes 
catalogue, which has destroyed an 
awful"lot of potential oaiajgue 
sales. This deal makes n P^blc see whcihcrcaialogueai price albe 
requiring proof of purchase, 
"Meanwhile, cighl and a 

million soup cans tohed w, h ihe 
discount offer on ten oatalogue L s 
(bv artisis including Abba, .lolinny 
Mat his, Andy Williams and 
Saniana) and one new compilation. 
Love Songs, are in firocery 
stockrooms, destined for ihe 
shelves, 

McAleer to 

head RCA 

disco product 
IN LINE wilh their plans to 
move deeper into the disco and 
black music field, RCA has 
appointed Dave McAleer to the 
newly-created position of 
disco/black music product 
manager. He will be responsible 
for the marketing of all disco, 
soul and black music material 
and will coordinate (he 
promotion, press and disco 
mailing for the products 
concerned. 

McAleer has previously been 
heavily involved in black music, 
both as head of 20(h Century 
Records in (he UK and during 
five years at Pyc where he 
instigated the Disco Demand 
label. 

SKY 6999 
Order from CBSO^er Desk. Tel: 01-960 2155. CBS DistributioiTcTentre, Barlby Road, London Wfri 
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BACKSTAGE BEFORE their gig at Hammersmith Odcnn, Darts wen 
presented with a silver disc for It's Raining, and gold discs for both iheii 
albums, Darts and Everyone Plays Darts and also for It's Raining. The disci 
were presented by Magnet Records managing director Michael Levy. 

News in brief... 
RICKCASSMAN. lead singer with Straight 8, has signed to Pete Townshend's 
fcel Fie Publishing. Straight 8 is the first band signed to Townshend's new 
s"|0an

U
n

C|"C"iCOrnp?ny 7 Pr0Pellcr Records - which is run bv Mafalda Hall ai 
Nn cree1' L0"don WC2. The group has just compleiediis debut album, 
Pronellerh'di* ,ere' w"b Pete Townshcnd aciing as executive producer. Propeller has already released one Siraighi 8 single, Modern Times. 

Producliomi^inrt 3 wor'd"'idc recording deal wilh Hansa roduclions and expee.s to have a single released early in The New Year. 

d!^r?b^ed io^?/lDS', v ^ec'ofe'"« folk music, is now lo be 
a spokesman: ■■Now diali'h7hh'r0''S!' Spar'a" ^cords, of Wembley. Said 
retailers as well as specialist fnW * r, ease,s are bailable to the High Sim 
product to the mass market. " 'he company will be promoting M 

releases 'hrough^Spanan'wid'he'iCL^ bec" "'a"sfor"'e'd to Spartan. Fid1 

Got A Way With You debut single from John Senior, tilled re" 

FOLLOWING CAP1TOI /?„ , 
released in this countrv VirvO, S S'l.'!" ,lave 'he first luminous "Ibit"' 
LP — Moving Target's notno, wo"ld l,<c point our that their Penetration 
and that their Yellow Dot rcleas<ed in luminous vinyl on October U 
was released on September 15 ,<? (^S224J a/so in luminous vinyl 
SUM WHITMAN has 
British radio slaiions lo cminridr a.;)0"min,l|c interview for syndication I" 
RWers I„ The Sky (UATV i"0 rcl™« his new album, 
Whitman album started on BoxingDav subslan,ial Tv campaign for "" 

NAZARETH'S NEW nth 
10 ,ic in whh the band's '03" Ci,y (Mountain Tops 123) is rekV 

Ml beCh'Ti' I- The Lp - the firs, ^,?'nvide rour which runs front JnnuaO 
nationwidS • a5' rill,-Paea Press ad f^a'urc new ma™ber Zal Cleminsot^ 
full nrovin wl

l
n ovv d'splavs with con^ r 1rcc Wce^s in die consumer P^, 

this week i'n ^ Pru™o,ion lour A n'rai,'0" 0,1 ,.ol,r lowns: P05'^,3', J 
redemption rr" our"colonr bag limit o 0' The Sunshine, is rcr''. redemption offer which will be adveriknu • c<iilio" P'' '5.000 with a T-^' 

l,i t he consumer press. 
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MAURICE OBERSTE1N: CBS 
CBS '78 FEATURED the year of the duel, whh Mathls and Williams leading 
Ihc way, and the year ending <»n a high no(c with Barhra Streisand and Neil 
Diamond. It was also the year when disco became an honourable music form 
and many artists of substance developed their hit potential from the clubs, for 
instance. Earth Wind and Fire. Dan Hartman and Herbic Hancock. 

Quality and quantity came in the form of Meat Loaf and quality finally 
proved itself in the sales of Billy Joel. The Bob Dylan concerts were probably 
Ihc performances of the year, while Jeff Wayne's War Of Ihc Worlds proved 
that a concept, if it is well-delivered, can go multi-platinum. 

The year 1979 will continue to prove that the UK is a tough place to make a 
profit with (he market buoyant in singles but flat in LP and tape sales and TV 
advertised product for many proving a profitless form of prosperity. 

In a positive way, 1979 for CBS will feature the opening in Aylesbury of its 
new pressing plant, adding substantially to the delivering capabilities of the 
industry. And hopefully hits will come from our major investment in UK 
talent. 

JOHN FRUIN: IVEA 
THE YEAR has been a very good 
one for us — particularly since we 
did not have LPs from any of our 
classic acts. Even the new Rod 
Stewart album must count in next 
year's reckoning, as it has arrived so 
iatc and the Yes LP we had to wait 
until the autumn for. Bui we have 
made all the targets which we set 
ourselves — plus some — and that is 
encouraging because we did it all 
with things we had to create, to build 
from base. Acts like Manhattan 
Transfer and Boncy M have 
convinced us that we can aim 
realistically for millions in sales. 

For me personally it was a very 
good second year. My plan had been 
to build during 1978 for acts which 
would break in 1979, but as early as 
the spring it became apparent that 
we would have to accelerate that 
programme. We ended the year with 
about 18 per cent of our business 
being in UK signings — from 
virtually nothing a couple of years 
ago. We arc aiming at £30 million 
next year. 

Setting up the new sales 
promotion team was a very 
expensive exercise for us, covering 
radio and TV stations as well as the 
dealers, but it has worked 
tremendously well. 1 must also 
include the success — and creativity 
— of those at the factories and the 
distribution centre in any review of a 
good year. 

We rode the trends. Wherever 
there was a market we moved into it. 
Generally, the biggest downer of the 
year has been the blank tape 
problem, which has caused the LP 
and cassette markets to stagnate and 
a niggling worry for me is the effect 
the wholesaling and one-stops 
(which have their plus points) arc 
having on my marketing policy. 

1 don't see any dramatic change. 
Marketing costs arc becoming So 
high that it will be hard to do 
exciting things for second league 
acts. New wave will still be around, 
but will not be making much money. 
WEA is not looking really to expand 
into more labels, but there will be a 
growing tendency for international 
interchange of product between our 
companies around the world. 

Six Top Ten hits 

for Island Records 
TIM CLARK: Islands Records , ■ , ^ t 
WE'VE HAD a good rime Ihis year. For insrance, we vi? hrl die Top I en 
singles chans six times, which can't be had for a company with such a small 
rosier of artists And. of course, we've also made the albums chart with 
Boh Marlcy, Tom Petty and The Heanbreakcrs, Steel Pulse and Third 
W"BobMarley is now an artist of world stature. His record sales throughout 
Europe have been particularly gratifying and he's even gone platinum in 
Australia We've also gone a long way in establishing Sleet Pulse, Hi- 
Tension and Third World, all of which have been in the charts this year. 
Robert Palmer, too, has notched up great record sales in Europe and the 
S'aThe plan for 1979 is. basically, to ensure that at least half our roster of artists achieve world success. That means, of course, hands hke Third 
World Hi- Tens,on and Steel Pulse and also our new sign,ngs like Charlie 
nore and Inner Circle. Inner Circle, incidentally, is going lo be the "f*' 
big band out of Jamaica. We 're also very excited ahoul Eddie and The Hot 
Rods Who've come up will, a fantastic album. This year is going to be the 
year when the Hot Rods are recognised as one of Britain s major bands. 

•V 

established ads bill through new 
signings such as Deke Leonard, 
Scott Fitzgerald, plus a continued 
supply of new acts from America to 
support this situation. Although 
there are indications that 1979 will 
he a very difficult year for the 
industry in general I am confident 
that UA will more than hold its own 
in the market place and build on its 
emphatic successes of the last two 
vears. 

1978: The year of Saturday Night Fever, 
Grease, Rivers of Babylon and a lot more. 
Here, record company managing directors 
sum up the past year and took forward to 
1979. 

Exciting f®r UA 
CLIFF BUSBY: United Artists 
Records 

I97S HAS been a most exciting 
year for UA Records in many 
spheres. B'c have had chart 
successes through such acts as The 
Stranglers, Buzzcocks, 999, Shirley 
Bassey, Slim Whitman, Gerry 
Rafferty, Crystal Gayle, Kenny 
Rogers, while at the same time we 
have extended into the classical 
repertoire with (he newly-launched 
UA Cadenza label and have 
revitalised the Blue Note label. Also 
during this year the A merican parent 
company purchased its 
independence from the Trans 
America Group and a closer 
alliance to EMI has resulted. 

We have, I think, successfully 
asserted ourselves as a lively 
responsive company alert to the UK 
market, and possessing a strong 
roster of UK acts across (he whole 
spectrum of popular and classical 
music.'' 

1979: "/ am quite sure that UA 
will continue to improve its market 
performance not only through its 

AlfH finishes on high 

note with the Carpenters 
DEREK GREEN: A andM Records. 
THE YEAR has had its tips and downs, but for A and M, 1978 is finishing on a 
very successful note with Ihc Carpenters' Singles LP at number two and Elkie 
Brooks high in Ihc singles chart. We have closed the year in the way that we 
would have hoped. . u 

A and M is very much an artist based company and 1979 is going to be very 
exciting for us — and not without good reason. I think that we shall see 
Supcrtramp finally become a huge international band and Chris dc Burgh will 
be an A and M's most important artist next year— his career is on the verge ol 
breaking wide open. The Tubers, Tarney and Spencer and Nils Lofgrcn are among the other names who we hope will have continued success. 

On a general note, it is not always easy for a company like A and M to 
compete with the majors and their marketing ploys like coloured vinyl, 12-inch 
singles and picture-discs, but we must respond and compete in some way. I 
think that 1979 will be the last year for such gimmicks because various 
companies arc going to have to start doing their sums very soon. 

DEREK HONEY: Pye Records UK 
1 THINK thai 1978 has been a very 
strange year for everyone in the 
business. It started off very much in 
the doldrums, but as time went by 
there were more and more reports 
about increased sales. As far as Pye 
is concerned, it has been a successful 
year and we have kept in line with 
the general escalation of product 
sales. However, it is probably also 
fair to say that we expected a much 
greater increase in sales than was 
actually achieved. 

So far as Pye is concerned during 
1979, there may well be a change in 
the structuring of retailing prices. 
We must keep in mind the European 
pricing system — there is no way 
that we should still be some 20 per 
cent behind the retailing prices of 
records and tapes in the continent. 
Catalogue prices will probably 
maintain their present level but new 
catalogue will come out either a< the 
present price or increased prices. 

^TO PAGE 4 

CHRIS WRIGHT: joint chairman 
Chrysalis/Air group of companies 
1978 SAW the UK market becoming 
much more orientated toward 
singles and TV albums rather than 
the album and catalogue sales which 
have always been our strength in the 
past at Chrysalis. I am particularly 
pleased that we have been able to 
break singles by new artists like 
Frankic Miller and Blondie as well as 
maintaining our album sales. 

As an independent, we are not just 
interested in increasing our UK 
volume, we need to trade on an 
international basis. 1978 saw an 
increasing trend for many UK 
companies to sign new wave acts 
that have not been able to develop 
their potential abroad. I feel this has 
had an adverse effect on the British 
industry, opening up the charts to 
domination by German and US 

' product, 
I am glad that we have been able 

to achieve so much success in this 
climate. We have just had three 
record months in a row in the UK as 

well as our first US number one 
single, without our gearing our A 
and R policy to just signing these 
English artists who do not have any 
international potential. 

1 can only sec the trends I have 
mentioned developing in 1979, but I 
feel I can look forward to another 
record breaking year for Chrysalis. 

Expansionist policy 

pays dividends 

TONY STRATTON-SMITH: chairman Charisma Records 
CHARISMA ACQUIRED a lot of strength through 1978. but much of the new 
music will not be evident until .the first half of the coming year. Perhaps the 
main joy was the rc-cmergence of Steve Hackett on the road. Steve is clearly 
going to drive a coach and horses through the gap left for "the guitar hero" in 
the British market. Less of a surprise, but just as welcome was Genesis's 
achievement of the only platinum single album earned by a British artist with 
. . . And Then There Were Three. . . 

An expansionist A and R policy brought several important new talents to the 
label, among them Steve Joseph. The Dazzlers, The Blue Max and Darling. 
Vivian Stanshall made a glorious return to the recording studio. 
Supplementing our passion for eccentrics. Dame Edna Everage also returned 
with a new assault on the airwaves. Patrick Moraz abandoned Brazil to join the 
Moody Blues and add yet another dimension to his career. 

Internally we were sad to see Gail Colson go after nine years, but Brian 
Gibbon successfully led the necessary re-organisation. We are still light on our 
feet, but punching'better than ever. Phonogram International, to whom the 
label is licensed in the world excluding the UK and North America, again gave 
us record sales figures. , , ... 

New records were similarly achieved in Britain, Canada and the United 
States, where we are now forging a relationship with Polydor. A good year, 
and an even better one ahead. 

m 
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DAVID BOWIE: STAGE 
THE LIVE DOUBLE ALBUM OF THE 1978 TOUR. 
INCLUDES THE SINGLE BREAKING GLASS. BOW 1, 
TELEPHONE ORDERS: 021-523 3000. |V C/| 
ALBUM: PL 02913 (2). CASSETTE: PK 02913. Records and Tapes 
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Home taping a major worry 
A. J. MORRIS: PolydorRecords. 
SOLEL Y ON the basis of the success 
generated in 1978, Polydor must 
face the most formidable challenge 
of any UK record company for 1979. 

Last year will always be 
remembered as the year of Saturday 
Night Fever and Grease, but in 
addition to the success of the RSO 
label, which goes from strength to 
strength with a new album from Eric 
Clapton and burgeoning star A ndy 
Gibb, we must not overlook the 
innovative A and R activity 
instigated by Polydor A and R 
director Jim Cook, which can be 
spelled out in the telling names of 
Jam and Sham 69. 

Polydor was particularly 
fortunate in 1978 in that the 
company was perspicacious enough 
to acquire direct the rights to the 
recordings of John Travolta, but the 
most dramatic acquisition of the 
year was that of Siouxsie and the 
Banshees. The speed with which this 
avant garde rock and roll group 
signed, recorded and released their 
debut single. Hong Kong Garden, 
which included a specially designed 
gate-fold sleeve, is a company — 
and maybe an industry — record. 

The tragedy of 1978 for Polydor 

and the industry at large was the 
untimely death of Keith Moon, but 
it is with confidence that we face 
1979 with the original Who's last 
and definitive album. The Kids Are 
Alright, recorded just prior to 
Keith's death and a new Who film 
and soundtrack, Quadrophenia. 
now in production. 

Obviously we are excited by the 
prospect of releasing what is 
potentially the world's biggest LP, 
(he Bee Gees new studio album, 
which will -even exceed Saturday 
Night Fever and break the all-time 
sales achievements of Grease. 

In the few words allocated to me I 
cannot hope to encapsulate (nor 
would I wish to) all Polydor's 
'goodies' for 1978, but I will finish 
by mentioning the excitement 
surrounding the re-formation of 
Roxy Music and my own personal 
bet for 1979 is Godley, Creme and 
Manzanera. 

Even with all this, the going will 
be tough. The market continues to 
polarise with all sales going to items 
at the top of the charts. But the real 
threat to the livelihood of all of us is 
the "D.I.Y. home taping public", 
who are undermining the economy 
of the whole industry. 

w. 

: 

78 could have been better 
W. W, TOWNSLEY; Dccca. 
THERE IS no doubt that 1978 could have been a better year for us all, and 
there are several factors why this has been so. For one thing, the economy has 
not been that buoyant — particularly in the leisure business — and we are still 
faced with the overwhelming threat of home-taping. 

The music business invests millions of pounds into recordings and yet 
everyone — artists, publishers, record companies — is losing out because of 
home-taping. There is no easy solution to the problem, but it is proving a 
major handicap to the recording business. Thankfully, 1978 has seen continued 
success by the BPI in its fight against piracy. 

We have to be optimistic in this business, but we also have to be practical. 
Bigger efforts will have to be made by everyone, to be more successful during 
the next year and this will certainly be happenning at Decca. In particular, we 
shall be aiming for more chart success without neglecting catalogue sales. 

Competition bound to intensify 
ALAN KAUPE: EMI Licensed Repertoire Division. 
LAST YEAR saw the first full year of operation ofEMI's 
Licensed Repertoire Division. It has been an extremely 
successful year for us in the charts and in our 
relationships with a number of important labels. 

In 1978 we also entered into new licensing agreements 
with two important, but very different, companies. On 
the one hand Island, an established source of exciting new 
talent over the years, and on the other, a new company 
Chiswick, smaller but also capable of producing 
important acts for the future. 

J am sure that I am not alone in saying that, apart from 
the singles market, 1978 has not been an easy year. As the 
year progressed, competition has intensified in the album 
market and soundtracks increased their stranglehold. It 

BARRY COLLIER: RoncoRecords 
WE HAD Ihe best six months in the 
company's history up to June3I, the 
end of our financial year. The Stud 
soundtrack album went platinum, 
and there were gold albums for Lena 
Martell and the Boogie Nights disco 
compilation. 

The December quarter looks good 
and profitable, although we have a 
smaller share of the pie due to the 
tremendous volume of TV promoted 
product and the late summer period 
of good weather seems to have 
depressed sales. We've reached full 
price status in the market, and there 
is little to choose now between full 
price and TV product. 

We're gearing up for the New 
Year with four soundtrack albums, 
we've signed two artists whose 
contracts have expired elsewhere and 
we'll be re-recording their hits. 
January to June will be a very busy 
period and the record companies 
have created a terrific demand on 
airtimc by doing their own TV 
promoted albums. There arc more 
tracks available than there are 
minutes for commercial airlime, and 
the biggest concern is being able to 
buy reasonably priced airlime. 

No change 

for 1979? 
LAURENCE MYERS: A rcade Records. 
1978 WAS a difficult year with 
most of the money being spent on 
the successes, and I see no reason 
why 1979 should provide a changed 
picture. 

has been increasingly difficult to achieve high volume 
album sales on new releases and especially on catalogue. 

Over the last two weeks, however, I have visited several 
retailers around the country and have been greatly 
encouraged by the business they are now doing and by fhe 
general level of optimism in the trade. 

This year is going to be a challenging year for both 
record companies and the trade. I cannot see much, if 
ary> growth in the market as a whole and competition is 
bound to intensify. 

/45 a division we may be forced to concentrate our 
marketing and promotion efforts on fewer major releases 
but, at the same time, we hope to try fresh approaches to 
selling catalogue again in volume. 

DJM artist 

roster 

streamlined 
STEPHEN JAMES: DJM 
NINETEEN SEVENTY eight has 
been a year of great re-organisation 
and rationalisation for DJM 
Records Operations. 

During the summer we negotiated 
a new distribution and selling deal 
with CBS Records and subsequently 
dissolved the sales force in August. 

We have also put a lot of time and 
effort into streamlining the artist 
roster which Is now at the level I 
desire both here and in America. We 
are particularly excited about the 
licensing agreement with 
Phonogram in the U.S.A. where we 
have been successfully concentrating 
on one major product, namely 
Johnny Guitar Watson. 

All (he product I have heard to be 
released in the first three months of 
next year is of an exceptionally high 
standard and I feel (hat DJM will 
indeed be a force to be reckoned 
with in 1979. 

The Directors-from Page 3 

Moving to new site 

IAN MILES: Multiple Sound. , . ,, 
WE'VE HAD a record year as a company, but the volatile TV end of ihc 
business has become more and more difficult to justify substantial 
expenditure, with only the very toi>rate packages coming through. Our 
manufacturing level was also our best ever and 50 per cent up on 1977 and our 
Chevron budget cassette line showed that there is still a market in this sector. 
Chevron will start releasing LPs as well from March 1. 

Wc arc moving to a new industrial site south of Leicester in 1979, which is a 
' £400 000 investment covering 70,000 square feel to increase our LP 

manufacturing capacity and cassette duplication. Incidentally, I believe that 
the day of the automatic press is not yet here and the manual press still delivers 
quality product. 

I'm not happy about the response to direct marketing, and we'll be 
continuing our TV marketing which is profitable, although I wish it was better. 
Regarding home taping, people are still writing to us and saying innocently that 
they have taped their friend's cassette and could they please have the 
appropriate inlay card to go with it. We say yes, providing they pay the full 
price of the cassette in question. 

Market has been slow 

Expresion 

plans 

at Virgin 
SIMON DRAPER: Virgin Records. 
FOR THE last two years Virgin 
Records and Virgin Publishers have 
been enjoying themselves hugely. 
We have been making artists, 
making hits, making money; new 
bands, new music, reggae, coloured 
vinyl, good singles, picture discs and 
new success for our established acts 
have all contributed to the best time 
in our short history. 

Next year in common with other 
Virgin companies, we will be 
expanding — more bands, more 
good records, vastly increased 
publishing activity and, hopefully, 
more fun. 

TONY JOHNSON: K-TelRecords. 
WE'VE HAD a great year. It was 
quiet after Christmas, but in the late 
spring we took a couple of chances 
with Classic Rock and Don 
Williams, and the rest, as they say, is 
history. 

We're shipping seven packages 

over the December-January period 
and the really encouraging thing at 
this stage is the prospect of next 
year, which looks very good, 
particularly in the autumn. The 
downturn in consumer spending is 
worrying, though, and the market 
has been slow this year. 

Ariola's breakthrough year 
ROBIN BLANCHFLOWER: Ario/a 
LAST YEAR had been a breakthrough for Ariola, beginning early in the year 
with out first hit record, Bad Old Days by Coco and finishing the year with 
single sales in excess of one million units and four silver discs with Love Is In 
The Air by John Paul Young, It's Only Make Believe, by Child, Giving Up, 
Giving In, by The Three Degrees and Starship Trooper by Sarah Brightman 
and Hot Gossip. Although on albums we still have a lot to do, the last pan of 
the year has seen us achieve our first silver album with The First Album by 
Child. 

Overall, this is a people business and I have been very lucky in being able to 
gather around me a very professional staff who have done a tremendous job. I 
think our association with Peter and Trudi Meisel's Company, Hansa, and our 
joint label, Ariola/Hansa, has proved an incredible success and their 
contribution to the company's growth has been very important. 

Having been a very new company at the beginning of the year, I like to think 
that in a short time we have firmly established ourselves as an aggressive new 
independent company in the UK record industry. 

I think that 1979 is going to be a year of consolidation for Ariola. We have 
to continue to build up the artists with whom we have had hit singles, follow up 
the singles and then in turn sell albums. This year will see the launch of some 
exciting new sigriings to the company, with albums by Mark Ashton. Angelo 
Branduardi, Joe Egan, Catherine Howe, Andrew Matheson and Rogue, along 
with new product from Child, Sarah Brightman and Hot Gossip, The 
Three Degrees, John Paul Young and Sugar Cane. 
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Marvin Gaye's latest album is going to hit the people where it hurts. 
Literally. Because there isn't one of us who can't identify with the feelings 
expressed in this, the most important personal statement of his career. 

He explores in music the heart-wrenching agony of a love which finally 
disintegrates in divorce. His own divorce, as a matter of fact. That's what gives 

the music its power, its emotion and its absolute credibility 

Marvin Gaye ranks among the finest writers in the world. And the 

release of "Here, My Dear" marks his finesthour. 
Marvin Gaye's "Here, My Dear" An album for every single one of us. 

: MARVIN GAYE HERE MY DEAR 
licensed Repertoire Division EMI Records Lid . 9 IhayerSl. London w 1.01-<186 7144. Salesand prnbulion. 1-3 UxdndgoRoad. Hayes. Middlesex. 01-7694^g 188489811 

| EMI | 
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Important breakthrough 

of American acts 

CHARLES LEVISON: Arista. 
THE MOST pleasing thing, of 1978, 
has been breaking important 
American acts here — Patti Smith, 
Barry Manilow, Raydio and Alan 
Parsons. Parsons is English but he is 
signed to Arista US. They broke 
here because of their quality and the 
support we gave them. We worked 
on each for a long time. That has 
been the main thread of our year, 
from a public point of view. 

Within the company, the staff has 
been slightly enlarged, and the main 
aim has been to get the lines of 
communication right; now 
everybody knows what they are 
doing, and we have a very strong 
field promotion staff in action. 

Breaking UK acts will be the 

thrust of the next 12 months. After 1 
came we trimmed our roster by 
about half, and though we are not 
rushing to sign new acts we are 
looking for strong UK artists and are 
finding them. We are trying to make 
the roster as broad as possible. 

We definitely broke Manilow out 
of Radio Piccadilly — and that is 
why I regard a regional promotion 
team as so necessary. But the 
rationale of an American company 
having a company in the UK must be 
to break local acts. 

"I was keen to launch the Savoy 
label as a prestige thing, but it has 
been commercially very successful I 
would like to see a resurgence of 
jazz, particularly getting younger 
people interested in that music. 

Logo's year of 

consolidation 
OLAV WYPER: Logo Records. 
THIS HAS been a year of consolidation for Logo 
during which the company has acquired and begun to 
break some important recording artists: Slreetband, 
Duncan Browne, Mick Farren, Albertos Y Lost Trios 
Paranoias among them. 

It has been a year when Logo has proved itself a 
force in the singles market, with Heads Down, Toast' 
and now Car 67. II has also been a year when I think 
we have broken new ground in marketing with 
particularly the Alberto's double single, with the first 
30,000 copies retailing at 85p, and the Brighousc and 
Raslrick Christmas Card EP. 

However, at this time we are looking forward rather 
than back since the New Year will see the release of 
'London', the first album by Streetband; 'Take Away', 
the first by Meal Ticket on Logo and the first release 
by a remarkable new black singer, Marcia Hines, 
Australia's top recording artist. 

The company now has label deals in all territories 
except Japan, Canada and the USA where we are going 
act by acL Even as I write Geoff Hanninglon is in 
America negotiating with major record companies for 
Duncan Browne, Meal Ticket, and Streetband. 

It is also significant that for the first time in its 
history the Transatlantic label is new released in 
America through a licence deal — with Kicking Mule. 

Since making this contribution to MW, 
Olav Wyper has resigned from 
Logo Records. See story on page one. 

See yourself In their place. 
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Ring Chris Brown on 01-734 6525. 
to view our showtape. 

VWII get your act together On tape. 
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An EPH colour video cassette 
is better than being there. 

We'll get your best performance 
for auditions and promotions. 

They can watch as many times 
as they like. 

And you can relax. 
See what we've done for the 

music business already. 

EPH, 19) Wardour Sheet, London VW. Telephone 01-734 6525 Our clients include Anclior, Amis, CBS, OjcK Jarnes Music. Electric, IsUnd. MCA, Sue, Virgin, Private Stock and RS0. 

Video Production 

The Directors...from page 4 

mE^OST^fmcfnTlhing about Radar this year was the discovery tha, 
oumethecongLterate cotton wool of United Artists Andrew Lauder ani 
myself have a value as people. We found that we are viewed with some respKt 
in the business, which wasn't true in corporate dealings with our previous 
company We are also discovering what a good company WEA is. Elvis 
Coslello is obviously the most important artist we ve been involved with. 

It has taken longer than anticipated to break the artists we ve signed and so 
there are three or four artists we are going to launch next year. January ,0 
AorU Will be a very busy time for us. I seem to have been so busy and ye! it's 
been a bland year. There's nothing thai has really jumped out and grabbed my 
allenlion and enthusiasm. 

One of the most interesting changes is the rapidly growing awareness of 
video. It is the subject on everyone's lips and the growth pattern indicates that It will become much larger in the next few years. 

Companies have also realised that records don t have to be black and not 
even round, though perhaps that is just a sign of a stagnant market in which we 
have got to look for new ways ofpresenting and promoting artists." 

ALAN BILYARD: general 
manager, BBC Records and Tapes. 
WE WERE fortunate to start 1978 
with a hit, Who Pays The Ferryman, 
and we've maintained a high and 
successful level of themes from BBC 
shows and series. We believe these 
appeal to a market not normally in 
the habit of buying records and we 
think it will continue to grow in 
1979. 

Our results are 40 per cent up on 
the 1977 figure, and next year we're 
forecasting a further increase in 
business with a lot of good product 
related to BBC TV and radio 
programmes. It's difficult to sell 
into dealers unless you've got some 
fast-moving product in the chart, 
but BBC Records has now 
established its identity and presence 
with both the trade and the public. 

ROY FEATHERSTONE: MCA 
FOR THE record business in general, 1978 will not be remembered as a great 
or progressive year. The pop music revolution, which began in the early 
months, fizzled out as the innovators themselves failed to develop their new 
found musical freedom. However, the word 'disco' will be remembered by 
everyone, as the huge upsurge in product stemming from the international 
success of Grease and Saturday Night Fever has not only brought the younger 
generation flocking back to the cinema, but has provided the industry with a 
long-established, but now powerful, outlet for breaking acts. Discotheques 
have also played a dominant role in 1978 and were largely responsible for our 
own success with records by Stargard, War andfrom The Wiz. 

Albums such as our own successful Variations by Andrew Lloyd Webber 
have mode big impressions and proved that there is scope for all types of 
product in the charts. The few survivors from the punk era onslaught, such as 
Jan Dury, The Clash and The Boomtowm Rats, are now common names 
among the long established acts high in the album chart. 

MCA has always boasted a wide range of product, and with the launch of 
Ron A lexenburg's 'Infinity' label in January, together with the development of 
the solo careers of our own UK signings Gary Moore, Rod Argent and Barbara 
Thompson, we intend to keep it that way. 

RAYMON LOPEZ: EMI 
1978 HAS, for EMI Records, been a 
year of growth over 1977. But it has 
been a year of irregular 
performances in the sense that we 
have had some very high peaks and 
some difficult months. 

In general terms, all record 
companies have faced, I believe, in 
the last year, a market in which turn- 
over has not come easily. A year in 
which sales have increasingly come 
from a small number of albums. 
Every manufacturer is, quite 
naturally, doing his utmost to ensure 
(hat his albums arc among those few 
big sellers. 

In this atmosphere of intense 
competition EMI Records has come 
through very1 strongly. 

In contemplating 1979 I anticipate 

a very difficult year ahead for (he 
industry as a whole, with a 
continuing growth in the singles 
market, but a rather static — 
possibly declining — situation in 
album and tape sales. 

I can see a continuation of (he 
phenomenon of a high volume of 
sales being concentrated on a 
relatively small number of releases. 

EMI Records intends to maintain 
its position in (he UK market. But in 
doing this we will concentrate on 
Group-owned repertoire, 
particularly from UK artists with a 
view to increasing (he volume of 
sales derived from this area; at the 
same time we will maintain a high 
marketing profile in the LRD. which 
is the result of a policy of selective 
signing of non-Group product. 

DISCO TOP 20 

Compiled by Disco International for Music Week and based on returns from 
disco DJs throughout Britain. 
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Germany second largest 

record marketclaim 

From MICHAEL HENKELS 
HAMBURG: Germany is now the second largest 
record market in the world, according to statistics 
covering the last seven years issued by the Federal 
Organisation of the Phonographic Industry 
(Bundesverband der Phonographischen 
Wirtschaft). 

Shares of the world market are; USA, 36 per cent: West 
Germany, 10 per cent; Japan, nine per cent; United 
Kingdom, eight per cent; France, seven per cent; Canada, 
4.5 per cent; Holland, three per cent; Mexico, three per 
cent; Brazil, 2.5 per cent; Australia, 2.5 per cent; Italy, 
2.5 per cent; Spain, 1.5 per cent; and 10 per cent among 
the remaining countries. 

With regard to the German market, the statistics 
disclose that 63 per cent of the country's households have 
a record player, 62 per cent of these also have a tape deck, 
and since 1973 spending on phonographic products has 
increased by 20 per cent. Of the 12.6 million minutes of 
German radio airtime in 1976, 42 per cent comprised 
product available on records. Music broadcasting for the 
same year amounted to 7.2 million minutes, of which 73 
per cent was provided by records. 

EMI triumph 

AMSTERDAM: The readers' poll of the Dutch 
Hitkrant magazine has resulted in an impressive 
array of awards for EMI artists. 

Olivia Newton-John was voted best female 
vocalist, with Kate Bush second in this category. 
Other distinctions were Queen (best group). Bicycle 
Race (best single), Kate Bush (most promising 
female artist), and the Shirts (most promising 
group). 

The presentation of the awards was made on 
December 19 at the Hitkrant Gala Night, which was 
filmed by Dutch TV's Top Pop show for 
transmission on Deceober 28. 

YMCA by Village People scored a No. 1 chart rating in 
Musikmarkt here within two weeks of its release by 
Metronome, already passing the 250,000 sales mark, and 
group will star in Sylvester's German TV show ... the 
famous Star Club is re-opening not far from its original 
site on this city's Reeperbann under the aegis of Horst 
Fascher with one of its old stars, Tony Sheridan, 
appearing with members of Elvis Presley's backing group 
during the three days of festivities celebrating the rebirth 
of the Beatles' old stamping ground. 

Stcier Brothers and Co., an amateur group from 
Koenigstein/Taunus, won the first Marlboro Country 
and Western contest staged recently in Frankfurt's 
Jahrhunderthalle with its version of Railroad, better 
known as Orange Blossom Special ... the George 
Neumann company of Berlin, world famous for its 
condenser microphones, disc cutting equipment and 
studio mixing consoles, is celebrating its 50th birthday 
. . . Songfest, a song cycle by Leonard Bernstein based on 
poems reflecting the 200 years of America's existence as a 
nation, has been released by Deutsche Grammophon and 
received its European premiere in concerts in Munich, 
Linzand Vienna. 

Charles Aznavour's first album release in Germany for 
some lime is Von Dem Winter . . . Britain's Chanter 
Sisters, here recently for a short tour, were speculating 
pessimistically about the continuing development of the 
synthesizer and wondering how long it will be before it 
supersedes singers . . . Father Abraham, having 
conquered Germany, Holland and Britain among other 
places with his Smurfs and now the recipient of a 
platinum disc for German sales, is now set to mount a 
Smurf invasion of Austria . . . Austrian rock group Eeta 
Craig is attracting attention with its Missa Universalis 
rock mass performed in Vienna and Linz. 

Eberhard Schoener, a prominent progressive musician 
here known for his work with Deep Purple's Jon Lord, 
will tour again in January. Schoener is under contract to 
EMI as both a classical conductor and for special projects 
in the field of electronic music . . . Italian singer- 
songwriter Angelo Branduardi is repeating his homeland 
success in Germany with a TV special on him and concerts 
lined up here and in Switzerland and France arranged by 
Frankfurt concert agent Fritz Rau. 

1 -a" 

^^^TyPaTsecomlfrom left, prepare to celebrate the renewal oja 
]me-lerm agreement with Dureco covering the Page Group repertotre for the 

countries including the Ne* Year wT' 
With him from left are Rampage international co-ordinator Phil Waller, Dureco international manager Cees Jansen. Dureco A and R manager Marc de 
Raaffand Rampage director Terry Fenn. 

Twin golds for Jarre 

PARIS: Jean Michel Jarre's second 
album Equinoxe (Disques Dreyfus) 
won iwo gold disc awards in France 
on i[s day of release, smartly 

On the move. . . 
THE INTERNATIONAL 
marketing division of Boveraa- 
Negram is now situated at Bovema- 
Ncgram Records B.V., Bronsteeweg 
49, 2100 AC Heemstede, Holland 
(Tel. 023-280750; Telex 41625) . . . 
VIP Records B.V. is now situated at 
Turfstekerstraat 61, Aalsmeer, 
Holland (correspondence address 
P.O. Box 1159, 1430 BD Aalsmeer) 
(Tel. 02977-28991; telex 18951) . . . 
RC Intertrading AG is now at 
Riedbrunnenstrasse 23, 5012 
Schoenenwerd, West Germany (Tel. 
064/41 18 48). 

followed by a third in Switzerland 
and a fourth in Belgium, 

Now it is thought possible that a 
television campaign could help the 
LP to be the first French production 
to win a platinum award in the US. 

In France, the release of Equinoxe 
was treated as a major industry 
event, following the worldwide five 
million sales of Jarre's debut album 
Oxygene. Stanislas Witold, Dreyfus 
promotion chief, organised a 
massive poster campaign, followed 
by special window displays in 500 
retail outlets in France, Belgium and 
Switzerland. 

Jarre, who composed the music 
and produced the album, includes 
the US, Japan, Australia and New 
Zealand on his forthcoming world 
promotional tour, which will include 
major television appearances. 
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