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Stewart HP price: iiwa writ for WEA 
RIVA RECORDS is seeking an injunclion to prevent 
WEA Records from increasing (he price of the latest Rod 
Stewart album, Blondes Have More Fun, from £4.49 to 
£4.99 — the normal recommended retail price for a full- 
price album. 

Stewart's album was issued last November at the lower 
price after representations from both the artist and his 
manager, Billy Gaff, that it should retail at a price more 

reasonable to fans. However. WEA decided to bring it in 
line with other full-price product as from Monday this 
week (29). 

John Fruin, managing director of WEA, commented: 
"As Riva has indicated — although not to us — that it is 
endeavouring to serve a writ, we feel that we cannot make 
a statement at this time, until we have seen the contents of 
the writ." 

New Bee 0@@s album 

triggers import warning 

IN THE same week ihai ii 
releases the new Bee Gees 
album, Spirits Having Flown, 
Polydor, in conjunction with the 
BP1, has warned dealers and 
distributors that they are 
"investigating all reports of 
illegal imports and suspected 
counterfeit copies of all our 
albums and tapes." 

by 
JIM EVANS 

"Both the supplier and the retailer 
arc liable for civil damages in respect 
of the sale of illegal imports and 
counterfeit material and may be 
liable to prosecution under the 

Dealers discuss 

RPM alternative 
By TERRI ANDERSON 

INDEPENDENT RECORD dealers' have "a cat in hell's chance" of 
persuading this or any future government to bring back Resale Price 
Maintenance. This was the clear message from several speakers at the 
svmposium on discounting and price cutting, held earlier this week bv the 
MTA. 

LRD staff cuts 
IN AN apparent staff cut-back at 
EMI LRD, there has been a number 
of redundancies. Managing director 
Alan Kaupc declined to comment. 
Those made redundant last week 
were Didi Lake, press officer; 
Lorraine Lewis, disco promotions; 
Robbie Dennis, label manager; 
Annie Milligan. regional promotions 
and Annie Metcalfe, Motown press 
office. 

Cantreli resigns 
FOLLOWING THE resignation of 
Fred Cantreli as managing director 
of Beserkley UK, there was. 
widespread speculation as to the 
company's future plans for its UK 
operation. As Music Week went to 
press, we were told; "A full press 
release about future Beserkley plans 
will be issued as soon as possible." 
A staiemeni is also expected from 
Fred Cantreli. 

It was put across in those 
uncompromising terms by Leonard 
Pagliero, chairman of the RPM co- 
ordinating committee which 
worked, to no avail, to prevent the 
passing of the 1964 Act which 
abolished RPM. 

Geoffrey Bridge, director general 
of the BPI, echoed Pagliero's 
comment that discussion of RPM's 
ret urn is an "academic exercise" 
and reminded the dealers present 
that the record mannfacinrers had 
handed together and fought the Act 
with an expenditure of £400,000 — 
with no results. 

Having accepted that there could 
be no itiming back the RPM clock, 
the meeting discussed other possible 
solutions to a situation which was 
driving independent dealers out of 
business as they were forced to 
discount more aggressively to match 
competition from multiples. 

It was also noted that there is no 
unanimity among dealers on 

TO PAGE 4 

Industry catalogue? 
THE POSSIBILITY of producing an all-industry printed music 
catalogue may be taken up jointly by the MTA and MPA. 

In view of the likely high cost of producing such a catalogue, the 
MPA has asked the MTA if its members would indicate how willing 
they would be to buy the complete catalogue, which is expected to cost 
about £35 to MTA members and more to non-mcmbcrs. Nine of the 
major music publishers who have already pledged support arc Boosey 
and Hawkcs, Chappclls, FMI, Novcllo. Peters Edition. Music Sales, 
J&W Chester/Edition Wilhclm Hanscn (London), Bclwin Mills and 
G. Schirmcr. 

MTA members have been sent a form asking how many, if any, 
copies they would be likely to buy for their businesses. 

Forgery Act," says Polydor. 
Campaign details for the new 

album arc as follows: 
The first phase starts with a fonr- 

pagc colour fold-out including 
dealer poster in this issue of Music 
Week. Full page ads in the Sun and 
four-column ads in the Daily Mai! 
on February 2 and 3 will be backed 
with 60-second commercials on 
Capital, Clyde, City, Piccadilly, 
BRMB, Metro and Hallam. This 
will be followed by London 
underground station ads on 
escalator panels from February 15 to 
April 14. There will also be five 
major billboard sites — two in 
London and one each in 
Birmingham, Manchester and 
Glasgow, feat tiring the album sleeve 
phis a copyline which runs through 
the whole campaign — "An 
irresistible album . , . from men 
inspired." 

The second phase starts on March 
1 with three weeks of radio ads on 
the same stations with back-up ads 
in the Sun and Mail on March 9, 
Observer March 11, full-page colour 
ad in Giris About Town February 26 
and full colour page in the March 
issue of A bout Town. 

There will also be 1000 dealer 
window displays, 500 of which will 
be illuminated and a special neon 
sign featuring the Bee Gees logo. 

The L P was released 
simultaneously to all radio stations 
last Friday at 12 noon. A single, 
Tragedy, is released on February 9. 

Private 

Stock closes 

int'l office 
PRIVATE STOCK has apparently 
ceased its international operation 
based in London as from 
Wednesday, (.lannary 31) and it 
seems that the company will now 
assume status as a production 
company based in New York. 

This follows the run down of the 
UK operation in early October last 
year when a licensing deal with EMI 
was set up. The three people 
manning the Old Burlington Street 
offices — Frederick Noel, general 
manager, Lynn Kentish, export 
manager and liaison with EMI, and 
Noel's assistant, Maura Robinson — 
will leave the company this week and 
Noel is set to join Hansa in London. 

Private Stock president, Larry 
Uttal, in London earlier this week, 
did not wish to comment 
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TWO of the industry's managing 
directors were presented to Her 
Royal Highness Princess Margaret, 
The Countess of Snowdon, last 
week. The presentations were made 
by Ian Wright of the MAM 
Organisation who promoted a 
concert by the top pop group The 
Osmonds at the Royal Albert Hall. 
The concert, which was for chanty, 
was attended by the Princess and, 
before the show, she was introduced 
to Polydor M.D. A. J. Morris and 
Mrs Morris and Phonogram M.D. 
Ken Maliphant. Also introduced was 
Phonogram's singles marketing 
manager, Tony Powell. The 
Osmonds are becoming separate 
entities on record. While Polydor 
retain Danny and Marie, who 
currently have a single on release, 
Phonogram will he issuing all future 
product by the four brothers, Alan, 
Wayne, Merrill and Jay. They have 
a single set for release on February 
2. Entitled Steppin' Out it is the title 
track from their new album which 
was produced by Maurice Gihh and 
wi/l he released in Britain in March. 
After the show, Princess Margaret 
met the Osmond family and became 
on honorary member of their fan 
dub. 

Chart action 

BLONDIE WITH Heart Of Glass 
takes over the No. 1 spot from Ian 
Dury. But pressing hard is Abba 
who's Chiquilita — their first single 
release for some time — comes 
straight in at No. 8. Heading the 
other fifteen new entries are The 
Members with Sound Of The 
Suburbs, their debut single for 
Virgin, in at No. 37, Rod Stewart at 
44 and Gloria Gaynor at 47. Fastest 
movers include Edwin Starr (56 to 
27). UFO (66 to 39) and Andv Gibb 
(69 to 36). 

This 

week 
MUSIC WEEK brings you full 
coverage of Midem 1979 with four 
pages of news and photographs on 
pages 3, 6, 8 and 47; Marketing 4; 
Broadcasting 10; Disco 12; Talent 
14; Classical 17, 18; Factsheets 30; 
Performance 46. 

CRUSADER 

CHRIS DeBURGH 

"-the new album 
AMIR/CAM 64746 
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Jazz 

escapes 

Arista 

price rises 
ARISTA HAS announced 
increases in (he retail prices of all 
their records excluding 7" singles 
(ARIST) and the Savoy doublc- 
LP jazz series (SJL 2200) which 
remain at 90p and £4.99 
respectively. The increase takes 
effect from February 1. 12" 
singles (ARIST 12) arc upped 
from 99p to £1.49, the 
standard LP (ARTY) rises to 
£4.49, the special package LP 
(SPART) to £4.79, the de-luxe 
package LP to £4.99, while the 
sole Arista LP cassette (TCART) 
rises to £4.49. Double albums 
(DARTY) and double-album 
cassettes (TCDAR) rise to £6.99. 

Also from February 1, 
Rockburgh Records increases the 
retail price of singles to 90p and 
albums to £3.99. 

S 

sT 
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NEWCASTLE FOUR-piece band Punishment of Luxury, has signed a 
long-term world-wide deal with United Artists Records. A single is planned for 
March release with an album to follow later in the year. Punishment of Luxury 
released a single. Puppet Life, last year on Small Wonder Records which 
generated considerable interest. The band is playing club and college dates in 
February and March. Pictured (I to r) seated: Mickey Centura, drummer; Cliff 
Busby, UA Records managing director; Neville Luxury, guitarist; standing (I 
to r): Richard Hermitage, manager; Jimmy Giro, bass; Tim Chacksfield, head 
of A and R, UA; Brian Bond, vocalist. 

mm daily 
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Cheap Trick hits 

U.K. shores 

I 
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Get ready for Cheap Tricks UK 
invasion this month with a 
marathon 22 date college and 
concert hall tour. 

Cheap Tricks arrival has already 
caused a flurry of excited anticipation 
from fans and press, and their coast-to- 
coast tour is sure to cause massive 
demand for their superlative albums 
'In Color' and 'Heaven Tonight'. 

This will be the most profitable 
Cheap Trick ever. Check your stocks 
now. 

Forthcoming Album 
'AtTheBudokan EPC 86083 
and don't forget'In Color' EPC82214 
and'Heaven Tonight' EPC82579. 

Cheap Trick 
rampage round Britain 
with Grand Hotel. 

12 Cambridge. 
15 Lincoln  
16 Birmingham.. 
17 Strathclyde  
18 St.Andrew's.... 

A Cheap Trick Invasion person 

TOUR DATES 
January 
30 Leicester University 
31 Brighton Polytechnic 
February 

1 Brighton Sussex University 
2 Bristol  University 
3 Liverpool University 
6 Canterbury Odeon 
7 Keele   University 
8 Oxford  Polytechnic 

Nottingham  University 
Bradford  University 

. University 
Technical College 
 Barbarelia's 
  University 

...University 
19 Edinburgh  Tiffany's 
21 Sheffield Polytechnic 
22 Leeds Polytechnic 
23 Newcastle MayfairClub 
24 Manchester University 
25 London Hammersmith Odeon' 

Exclusive Agency representation I.T.B. 01-439 8041 'Support band to be announced 
Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Charisma price 

rises frozen 
i ihtc week that price increases 

CHARISMA RECORDS announced tlns^ ^ ^ for a( Ieast 
thai were due 10 take effect February 
one month and possibly longer. 

This decision was made in light of 
the fact that Charisma product is not 
to be included in the new 
Phonogram price structure 
announced in last week's Music 
Week. 

Charisma's standard LP price will 
remain at £3.99, de-luxe LPs at 
£4.25 and singles at 85p. 

Brian Gibbon, Charisma mana- 
ging director, told Music Week: 
"We have.always been competitive 
with our pricing policy and after due 
consideration of the state of the 
market, we feel that prices should be 
held to encourage dealers to 
purchase back catalogue which 
represents a higher volume of our 
total turnover. 

"I believe this is the type of 
inducement we should make to 
dealers to show that we arc prepared 
to support them in a period of non- 
activity. Wc will continue to review 
this situation and if the state of the 
market continues to deteriorate, 
then we will bring into operation a 
programme of discount and 
incentives to dealers on Charisma 
back catalogue." 

FOLLOWING THE recent 
appointment of John Wheeler as 
managing director of C do 
manufacturing, the manufacturing 
operation has now been restructured 
and the following senior executives 
report directly to Wheeler: Fred 
Whittle (manager, distribution 
division); David Gouldstonc (record 
plant director): Frank Whipp (mpc 
plant director); Mac Chapman 
(plant manager); Phil Raifaizcn 
(technical director); Trevor Goosey 
(manufacturing controller); and Ian 
Bcld (personnel manager) ... Ld 
Benod has joined WEA as general 
manager of maniifacturing, 
reporting directly to Anthony 
Muxlow. managing director of 
manufacturing and distribution, and 
will be based at West Drayton. 

Zippa, CBS, If EM 

and the Nolans 
MAY I refer to last week's issue on 
three points. I think it is generally 
well-known in the UK industry that 
there is nothing wc enjoy more than 
helping our friends at CBS, other 
than perhaps beating them. 
However, friendship can only go so 
far and I have to draw you attention 
to the following points. On P2 
there is an impressive photograph of 
various worthies with Mr. Zappa 
announcing the signing of the artist 
to the CBS label. 1 would like to 
point out that wc have just 
commenced selling Mr Zappa's new 
LP due for release next month, and 
that, according to WB in the US who 
hold the artist's contract, there is a 
considerable period of time to run 
on his contract and two further LPs 
to be delivered. I gather WB arc 
writing to CBS on this point, but 1 
felt I should clear it up in case any of 
your dealers wonder why wc arc 
arriving at their stores with the new 
album. 

It was flattering that the Epic 
label should choose to use one of our 
photographs foi the Nolan Sisters 
advertisement on PI 6, but 
unfortunately they hadn't cleared 
the rights for this with us so wc shall 
he writing to them on this point. 

Referring to P39, David Clipsham 
would like ii known that he hates 
running, does not drink Pcrrior 
water (warm or cold) and there arc 
only two elderly runners in WEA 

Music Week welcomes letters 
on all subjects relating to the 
musil industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

London, neither of whom arc lucky 
enough to be in the marketing 
department. 
John Fruin, managing director 
WEA Records. 

/ NOTED with much interest you. 
jazz section. January 27th, abou 
British jazz. 

One name that was missing wa. 
that of Ian Carr. Capitol signed I at 
to a worldwide deal in July of las 
year and wc have released one albun 
thus far. Ian and his band. Nucleus 
have just completed their sccom 
album for us, titled Out Of Tin 
Long Dark, which will be released it 
the UK in March. 

We at Capitol fed that Ian Carr i. 
one of the primary British jaz: 
composers and musicians and wc an 
looking forward to a long am 
rewarding relationship with fan am 
Nucleus. 
John P. Dixon, resident director 
europcan operations. 

FOLLOWING THE recent H.gh Court decision, could a proposal be 
forward to the Appeal Court and the P.R.S. tha, „„ licence be reauir 
records arc played to cnslomers only on the following conditions- 

SPCCirie reqUeS, n CUSl0mCr c"nsidcrin« Purchase of the reco 

p.;.S!r!i0n " ,l,r0,,!!h PCrSOnal on'-V und f0r sc 

decision'Mho^made! ",C iS Pl^" for the cus,o 
• That such demonstrations constitute a vorv ^ .. 

daily/weekly sales by volume. small proportioi 
Surely this would satisfy the P.R.S thni . . 

their members of monetary reward hut .lr^ .,",en!,ons arc not to o 
furtherance. After all, the more reeords sold I hi. " """,lal rins 

hencfit from composer rovaltics ' ",orc ,ha' their met C. D. Cooper, direaor. Sound,nek. Leigh-on-Sea. Essex. 
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Arisii boost for BBC 

irehiitr® IPs 

ARIOLA-EURODISC is 10 finance a series of ai least 10 recording 
sessions by the 90-sirong BBC Symphony Orchestra in a unique co- 
production deal with BBC Records and Tapes. 

MIDEM79 

The latter will provide the studio 
and technical facilities for the three 
LP box sot project recording 
symphonic works under an 
internationally known conductor as 
yet unnamed. 

The session fee cost to Ariola- 
Eurodisc is expected to be at least 
£27,000 a time and in return the 
company will have overseas release 
rights to the set which will be issued 
in the UK on the BBC label. Music 
Week understands that Nippon TV 
has expressed interest in a co- 
production project along similar 
lines featuring the world-famous 
BBC Symphony Orchestra. 

BBC Records has appointed 
Vilfort Music Import as its exclusive 
agent for its catalogue in Denmark 
following a two-year association 
whereby Vilfort imported certain 
BBC releases. 

Alan Bilyard also made deals for 
the BBC catalogue with EMI in New 
Zealand. 

Midcm reports by RODNEY 
BURBECK, NIGEL. HUNTER 
and SUE FRANCIS. 
Photography by SYLVAN 
MASON. Sec more pictures on 
page six; Midcm news on page 
eight and Dooley's Midcm 
Diary, page 47. 

iew liisdi|®t 

A1NTREE RECORDS, a new 
budget company, was announced by 
its founder Michael Collins during 
Midem. He intends launching the 
venture during the Earl's Court Toy 
Fair, the other trade area in which he 
is involved on a budget basis. 

The company will not have its 
own label identification but will 
specialise in deletions and imports, 
selling at £1,99 per LP and 
concentrating mainly on chain 
stores. 

CELEBRATING 'THE firs/ anniversary of the licensing deal for the UK 
between the US disco label Prelude and CBS are, from the left: Peter Robinson 
(CBS international A and R director), Willi Morrison, Prelude president 
Marvin Schlachter, Ian Guenlher and Malcolm Eade, (CBS Epic and 
associated labels repertoire manager). 

News in brief... 
PRESENT IN force at Midcm were 
the Kcsslcr-Grass Management team 
of Danny Kcssler and Clancy Grass 
with their public relations associates 
Lynn Shannon and Albcth Paris. 

The Inphasion record label 
offshoot of Kcsslcr-Grass has set 
foreign distribution with TK in the 
US and Canada, with the SMS 
Watanabc label in Japan and with 
seven records in Australia. The 
Kesslcr-Grass rosier includes Johnny 
Guitar Watson, Etta James, thcChi- 
Litcs and Papa John Creach. 

Inphasion's current product is the 
Nanu Nanu single by Daddy 
Dewdrop and Lu Jams' album. 
JOACHIM LUDWIG, German 
classical pianlsl-conduclor and film 
score composer, was at Midcm 
placing his two LP volumes of Jet 
Propelled Classics, disco variations 
on piano concerto themes recorded 
in Munich with a large orchestra 
including rhythm section stars from 
the so-called "Munich Music 
Machine" pool of lop recording 
instrumentalists. 

Fourteen countries will be 
releasing the albums, including 
Teichiku in Japan, Durium in Italy, 
Sofrason in France and Quebec 
Disque in Canada. 

BOCU MUSIC has placed masters 
by its new singer-songwriter Kevin 
Kitchen with RCA for Australia, 
Interglobal for Canada, Discomate 
for Japan and Tcldcc for Germany, 
A ustria and S wirzerland. 

The company also acquired the 
UK and Scandinavian rights for the 
Slow Dancing Music catalogue 
which includes copyrights recorded 
by the Beatles, Elvis Presley, Billy 
Eckstine and Sarah Vaughan as well 
as a track contained in a recent hit 
album by Darts. Nearly 3,000 titles 
are in the Slo iv Dancing catalogue. 

Bocu also obtained UK and 
Scandinavian rights for the Lynal- 
Jarak catalogue, covering Johnny 
Guitar Watson's Gangster Of Love 
and recordings by Gladys Knight 
and the. disco-track Nanu Nanu by 
Daddy Dew Drop from The TK 
roster. Other Bocu acquisitions 
include two Brazilian compositions 
from Minas Music which have been 
recorded b y Earth Wind and Fire. 
BROTHER AND sister business 
team, John and Jill Sinclair, 
attended Midem for the first time 
with studio lime to sell and record 
production work to look for. 

They were taking bookings for 
their studio, Sarm, in London — 

O. 

T 

MIDEM's COM MISS A IRE general Bernard Chevry was a visitor to Music Week's Croisette apartment and he is seen 
waving from the balcony in the company of (I to r) editor Rodney Burbeck, Midem international sales director Christian 
Bourguignon, Spotlight Publications MD Jack Hut ton, MW publishing director Peter Wilkinson, Spotlight Publications 
promotion director Brian Batchelor and MW advertisement manager Jonorhan Ward. 

Alguero to 

top post 

in FIDOF 
AUGUSTO ALGUERO was elected 
president of the International 
Federation of Festival Organisations 
(FIDOF) at the general assembly 
meeting held during Midcm. He 
look office for the second time in 
succession to Les Reed, who 
resigned a year before his 
presidential term expired owing to 
pressure of work. The election of 
two vice-presidents was postponed 
until the next general assembly 
meeting at the Musical Mallorca 
song festival in May. 

FIDOF secretary general, 
Armando Moreno, disclosed two 
more important events for the 
organisation's calendar in the 
coming year. There will be a song 
festival in Split, Yugoslavia (where 
FIDOF is headquartered) at the end 
of September following the 
Mediterranean Games being held 
there and Muscxpo chief, Roddy 
Shashoua, has invited FIDOF to 
stage a gala concert at his 1979 event 
in Miami Beach in November. 

Aussie arrangement 

for Maple Haze Music 

MAPLE HAZE Music, of Canada, and EMS Sound Industries, of 
Australia reached agreement for the release in Australia of an album 
by the Canadian band Western Senators. Reciprocally, Maple Haze 
gets Canadian rights to Corroborcc Song by Australian country 
instrumentaiisl Trcv Warner with an album to follow and options on 
the complete EMS catalogue including Muddy Mississippi by Mike 
Quarmby. 

Negotiations for the Edmonton-based Maple Haze company were 
conducted by executive vice-president Jean Lcskiw with EMS joint 
managing directors John Evans and Graham Morphctl. Ms Lcskiw 
also set distribution arrangements for Maple Haze in the States. 

TPI European move 

TALENT PAYMENTS Inc. was present at Midcm to examine the prospect for 
extending its payrolling operation to Europe in respect of the music business 
and motion pictures. 

TPI is 20 years old and has specialised in payrolling TV projects, radio 
commercials and films for its clients, relieving the latter of all details in 
observing union rates and agreements in return for a percentage of the wages 
and salaries paid out. TPI Music is a four-month-old subsidiary specifically 
geared for the music business and able to handle recording sessions, tours, 
insurance considerations on behalf of those using its services. 

"the first purpose built 46-irack 
recording studio in Britain" — 
where updating of facilities and 
redecoration has now been 
completed. 

John Sinclair is also a recording 
artist himself — one half of the 
Levinsky Sinclair duo signed to 
Charisma — and has been working 
on a new single and a first album. 

A THREE-YEAR deal covering 
copyrights by Jon Lord and David 
Covcrdalc's While Snake was set 
between John Colclla of Sea Breeze 
Music and Akira Nakarnura of 
Walanabe Music for the Japanese 
territory. Walanabe also fixed a 
publishing deal with Blue Chip 
Music of South Africa for the 
lallcr's Trevor Rabin. 

A NEW Japanese record company. 
Sounds Marketing Inc., (SMS), was 
heavily promoted at Midem by its 
joint owners the Watanabc Group 
and Trio Kenwood. The company, 
says president Shin Watanabc, will 
be different from other companies in 
Japan. The company will have a 
very selective A and R policy and 
will provide total marketing 
campaigns for all releases. 

More Midem news and pictures next week 

3 
Biff m 

the llnjte 

YOU CAN DO IT 
 IMF 101  

(ZLyde, "gjZuxeml'ou 

Limited number 
of 12 still available 
INFT101 

INFINITY RECORDS 

Distributed through CBS Records 
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Promotion film leads The 

Wiz campaign 

CANNES: THE campaign for 
the international launch of the 
Diana Ross/Michael Jackson 
film. The Wiz, was finalised at 
Midem when MCA Records and 
C.I.C. organised a meeting of 
their licensees from all over the 
world at the Momfleury Hotel. 
Thirty-five licensees, including 
those from Australia, Japan, 
Brazil, New Zealand and Peru 
were in attendance. 

Announcing details of the UK 
campaign, MCA Records marketing 
manager, Stuart Watson, said that 
all advertising for the soundtrack 
would be closely linked with the 
film, which is scheduled to open in 
London at Easier. Press advertising 
will start in March in such 
publications as Time Out, Blues and 
Soul, Black Echoes, Block Music 
and Jazz Review, Record Mirror, 
Film Review and other trade papers 
and magazines. 

An extensive radio advertising 
campaign is scheduled, starting in 
London two weeks before the 
premiere and spreading to stations 
throughout the country to coincide 
with local screening dates of the 
film. Television ads arc also being 
taken by C.I.C. in the London 
region. Fourteen clips from the film 
and a fifteen-minute promotion film 
showing the story behind its making 
will be used for TV and in-store 
promotion. 

There will be foyer displays 
featuring album sleeves and posters 
in all cinemas where the film is 
shown. Point of sale material and 

window displays will include 
polystyrene Wiz logos and mention 
of the film. Competitions with 
albums and cinema tickets as prizes 
will be arranged with newspapers 
and radio stations. 

Briefs... 
THE TITLE track from the Slim 
Whitman album, Ghost Riders In 
The Sky (UATV 30202) is released as 
a single (UP 36491) on February' 9. 
Three weeks later, Whitman will 
come to Britain for a 17-date tour 
which includes the London 
Palladium on March 18. The album, 
released in December, has already' 
gone gold. 

BARBARA RANDOLPH recorded 
just three songs for Motown 
Records between 1967 and 68, and 
now over 10 years later they arc to be 
made available on the same disc. To 
fit in with the "concept of nostalgia 
which will undoubtedly surround the 
release", Motown will be issuing the 
single in the old style cream and 
green bags with the black and silver 
Tamla Motown logo. Release date is 
February 9. Tracks are: I Got A 
Feeling, Can I Get A Witness and 
You Got Me Hunin' All Over (TMG 
1133). 

Motown disco LP 
ON FEBRUARY 9, Motown 
releases a special Motown Disco 
Album (Vol 2) (STML 12102). Said 
a spokesman for Motown: "The 
album is unique in that it is the first 
lime the technique of segue 
has been used on an album 
that is commercially available. 
Segue-ways is the title given to the 

Tour boost 

for Gen X 
CHRYSALIS RECORDS is 
launching a marketing campaign to 
support the new Generation X 
album, Valley Of The Dolls (CHR 
1193). The main promotional 
activity centres around the 
nationwide tour for February. There 
will be at least two window displays 
in each of the tour (owns plus a 
flyposting campaign concentrated in 
major cities not visited by the tour. 
There will be 10,000 badges 
produced in addition to posters and 
tee-shirts. An extensive consumer 
Press advertising campaign for the 
LP will include the lour dates in the 
adverts. Available for dealers from 
Phonodisc are display packs (order 
number GENX 2) and 2,000 full- 
colour posters, all f rce of charge. 

technique first developed by US 
DJ's and now popular in the UK, 
where the DJ using his skill and 
liming, runs tracks back to back into 
each other without missing a beat." 

The Motown album features 1978 
disco hits like You And 1 by Rick 
James, Lovin' Livin' And Givin' by 
Diana Ross and a previously 
unavailable long version of the 
Commodores' Brick House. 

The LP release is to be backed 
with advertising in the UK specialist 
Press including Black Echoes, Blues 
and Soul, Record Mirror, Disco 
International, Disco Week and the 
new weekly magazine Disco. 

IVloreTW 

for Daamoogi 
NEIL DIAMOND 20 Golden Greats 
(EMTV 14) which has sold over 
500,000 units since its release last 
November, is being rcpromoted with 
peak-time 15-second commercials in 
four TV areas —- London, ATV, 
Granada and Trident. The ads 
started this Monday and will run for 
a two week period. The album has 
now returned to full dealer margin. 

THE FIRST commercial picture disc 
through WEA is the Bearsville debut 
album by The Liars, currently 
supporting the UFO tour. The LP, 
Set The World On Fire, is released 
on February 2 and will be the first 
picture album to be made by the new 
pressing process developed at the 
Damont factory and used to great 
effect for the recent cars single. For 
the Liars album, which has an RRP 
of £5.99, WEA is mounting a full 
support campaign, with page ads in 
MW and some pop papers, and 
radio commercials for a week on 
Capital, Clyde, Forth, BRMB, 
Beacon, Piccadilly and City. As 
merchandising support there are 
posters, sleeves, buttons and a 
circular cardboard reproduction of 
the picture. 

Rare Holly 
MIKE BERRY has recorded a rare 
Buddy Holly composition, Stay 
Close To Me, for release on the 
Lightning label on February 2. The 
release date coincides with the date 
Buddy died exactly twenty years 
ago. The song was written six 
months before his death, he never 
recorded it commercially. 

Stiff's cool 

Rumour 

campaign 

STIFF IS planning "a huge 
promotional campaign" for the 
first single by The Rumour, who 
have received acclaim for their 
work with Graham Parker both 
live and on album. 

The single. Frozen Years 
(released Feb 16) will come in a 
picture sleeve, designed by Barney 
Bubbles, designer of Elvis 
Coslcllo's Armed Forces super- 
package and Ian Dury's New Boots 
and Panties!! cover. Promotional 
plans include full-page advertising 
in the trade and consumer press, a 
mail-out of icicles to media persons 
and a special dealer copy of the 
single to be mailed to every EMI 
account dealer — 5000 in all. The 
free dealer copy will be packaged 
in a special "dealer bag". Stiff also 
plans a mail-out of "Facts About 
The Rumour" with personal details 
and gifts. 
®Thc correct catalogue number for 
the Stiff Lenc Lovich single, Lucky 
Number is S-12-BUY 42 and not as 
printed in the advertisement on 
page 36 of last week's A/i/j/c Week. 

RPM alternatives 
FROM PAGE ONE 
whether the return of RPM is 
wanted. A show of hands indicated a 
50-50 split, with many abstentions; a 
response which, Bridge recalled, had 
been exactly that of East Midlands 
dealers at their meeting some 
months ago. 

There was strong support for 
suggestions that the trade should 
approach the manufacturers with 
plans to work jointly to claw back 
for the record industry more of what 

the public is spending on leisure. The 
dealers clearly felt that with support 
from the manufacturers they could 
sell records in much greater volume. 
But John Deacon, BPI director 
general designate, reminded the 
meeting that dealers would have to 
be ready to offer something in return 
for the extra discounts, catalogue 
selling schemes and — an idea which 
gained greatest approval — some 
kind of franchising or dealership 
scheme to protect the independent 

specialist retailer. 
Another agreed point was that the 

GRRC would aitcmpi to put across 
retailers' protests at the shop rent 
system, which the Government at 
present appears to leave 
uncontrolled and which is putting 
up overheads in both high street and 
secondary position shops by vast 
percentages every year. 

A full report of the meeting will 
appear in MW's Retailing next 
week. 

Awards change 

(i.e. all nlbums released l,r af,c
|
r

rt "monciary" system for minimum 
It was decided lo abolish the ol sysiem to hrinu albums into qualifications and replace il with a unit sys 

line with sinRles. „„ih nnd ulalinum sinsles remains The qualifying criteria for silver sold a P i.nnn.omi units 
unchanged at 250.000 units, 500,000 .mils 

The new criteria for units, gold — 
Albums with RRP of £2.25 and over, silver 

100,000 units, platinum — un''s- _ ,20,000 units, gold Albums with RRP of £2.24 and under, silver 
— 200,000 units, platinum 600,000.   

Golf tournament 
THE SECOND industry pro-am 
golf tournament, sponsored by 
Music Week and Phonogram, is to 
be held on Sunday, April 8. Hosts 
this year will again be the RAC 
Country Club at Epsom, Surrey, 
where the first and highly successful 
"Quaich" pro-am was held in 1977. 

The tournament rules will be the 
same as for 1977. 25 teams of four 
players made up of one celebrity, 
one professional, one dealer and one 
industry guest, will compete for the 

solid silver Quaich. ihc Music Week Cup and many oi her prizes. 
The dealers in the previous three 

winning learns will of course 
automatically be given the 
opportunity to play in this year s 
competition but will any other 
dealers wishing to compete please 
complete and return the form on pl8 
to Sandie Meikle, artists relations 
manager, at Phonogram, as soon as 
possible. P.G.A. rules — 18 
maximum allowable handicap. 

VAT-freebies decision 

THE BPI has reached agreement 
with HM Customs and Excise 
regarding VAT on 
sample/promotional records and 
cassettes. VAT will now be paid on 
such product at the following rates: 
single play records — Ip per record; 
EP records — Ip per record; 12" 
singles — Ip per record; 12" LPs — 
3p per record; musicassettes — 3p 
per record. 

Samples/promotional product 
provided free of charge to DJs, 
producers, reviewers, discos, record 
company's own staff, will be liable 
to VAT.' 

Samples provided free of charge 
for the purpose of soliciting orders, 
provided the label is clearly marked 
in an indelible manner 
"promotional copy, not for re-sale 
to the general public", then VAT is 
not payable. 

Product sent to dealers free of 

charge as a form of additional 
discount — provided they appear on 
invoice as no-charge items — is not 
liable to VAT. 

VAT will not arise on product 
supplied free of charge (frcebies) in 
schemes such as dealer loader, 
incentive and bonus, provided the 
additional quantities sent are 
recorded on the invoice. 

The agreement between the BPI 
and Customs and Excise is back- 
dated to January 1. 

Costello album 
IN THE lead story last week it was 
stated in error that the new Elvis 
Costello album charted at Number 
One. It did in fact chart at Number 
Two, and the top position was held 
by the EMTV album Don't Walk, 
Boogie. 

y 
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They've broken so many 

records, we just 

had to make awther one. 

ws. 

Boom mmm fflHHSi HE® 
Reunion Concert at the London Palladium. 

And its really rather special. They've sold Ij^ million copies between them in less than two years of their 
respective Golden Greats compilations, EMTV3 and EMTVS6,but it's 'together'that research overwhelmingly 

shows their nostalgic appeal at its highest. 
Last year Cliff and the Shadows broke all previous records with advance bookings for two weeks of sell-out 
concerts at the London Palladium. That's why EMTV15 is "Cliff Richard and The Shadows, Thank You 

Very Much-Reunion Concert at the London Palladium!'The album,superbly produced by Bruce Welch, 
is released on February 2nd. 

The £160,000 campaign breaks nationwide on February 5th and features a superlative TV. commercial that 
captures all the magic of the once-in-a-lifetime reunion. And,of course, the package is completed by the very best 

window displays and p.o.s. 
R.R.R is £4.40 for disc and £4.60 for cassette and cartridge. 

Between them, Cliff and The Shadows have made over one hundred hit singles and albums. Together with the 
proven EMTV formula for success, it's a combination that we think you'll find irresistible. 

m 
Available on disc and tape from: 

EMI Records Ltd., Hayes Distribution Centre, 1-3 Uxbridge Road, Hayes. Middlese)j.Tel: 01-759 4532 (20 lines), 01-759 4611 (20 lines), 01-848 9811 (10 lines). 
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WHILE AT Midcm, Red Bus International was presented with a silver dise for 
the local Portuguese version of the son.c Senliinental Kisses. Enrico Salvador 
of Valcntim do Carval/to Ci Sari Publishing, Lisbon (top left) presented the 
dise to (I to r) Manny E/ias, Leslie Grade, Eliot Cohen, Peter Yellowstone (eo 
writer) and Elliot S. Cohen. 

m. 

/ 

<y- A it .mmft with (seated) KLr and Mrs Louis 
CEORGIE FAME was a gucsi al ihr Pyc /mernalinnal Midcm lunch WnVcla. 
Benjamin and (standing / to r) Derek Honey, Leon Cabat ( ague Rei ir 

1 

A PLA TINUM album was presented to RSO by Phonogram, Greece, for sales over 100,000 of Grease in Greece! The 
sales are the highest achieved in the Greek national or international repertoire, says RSO. Al the piesentation in Mtdem: 
Graham Haysom (pop music manager Polydor International), Rod Gunner (MD Rogert Stigwood Group), Yannis 
Pet rid is (label manager Phonogra, Greece), Eileen Rothschild (vice-president RSO Publishing, New York) and A driano 
Solaro (MD Chap pel, Italy). 

A & M TOOK the opportunity of Midem to launch Chuck Mangione in the 
European market with gala concerts and a cocktail party press conference in a 
Cannes villa. Herb AI pert (right) flew in specially to host the party and is 
pictured here with Mangione. 

•Y 7 
n 

rr 

- 

I 
7 

THE THREE- month old company Deep End Music, formed by brothers 
Colin, Keith and Pauric Forsey and Co/in's wife Sue, signed a worldwide three- 
year sub-publishing agreement with Inter world Music. Pictured at Midem: 
In terworld's John Vc/asco, Sue Forsey, Colin Forsey. 

JOHN SCHROEDER made an agreement with Casino Records, of Canada, for the re/ease of A laska label artist Richard 
Stepp. Deal was made between (I to r) Bill Cromptnn (Casino vice-president j, Ray Pet linger (Casino president). John 
Schroeder, of Alaska UK, and producer Any di Manino. 

f. 

) 
/ ? 

Wk 

, US bosses I twin Robinson (left) and Irwin Schuster (right) were among the many visitors to the M nsic Week 
c pictured with MW's deputy editor Nigel Hunter and Tips heel editor Sue Francis. 

on A KING HANDS on the dm! u-h.n, ; . ,   —  
Discoton, Munich, for German v an- / J!"! n l,H'"Wsic cat a login 
Prince, Motown/Jobete UK chief ' . ('r^er (\f Disc ton and Pi 

pictured Molo EmymU'k/cdchraiorv luucli fnr ill,. „ „ c ■    *" "tc wiut Of Plums, a, sn;,rlin.. cm illcZlw, ' Snrc' 
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FROM THE ALBUM 'PAUL STANLEY' 
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Orders To: Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone:"01-640 3344 
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A&M renews 

eastern pact 

A&M RECORDS has renewed iis 
licensing aprecmem with RTB 
Records of Yugoslavia lor ihe 
release of maierial m ihai 
icrriiory. The deal was finalised by 
A&M inicrnanonal vice presideni 
David Huben and R TB general 
manager Sianko Tcr/.ic. 

The long-sianding relationship 
between the two companies has 
achieved that was described as 
"esceptional sales results on record 
and tape for A&M artists such as 
Peter Frampton, Rua Coolidge, 
Brothers Johnson, Chuck Mangione 
and Quincy Jones in conjunction 

Music Week — 

the power 

and the glory 
THE POWER and potential of 
Music Week's advertisement 
columns were underlined during 
Midem by Jim Lcventhal, export 
manager of the Record Shack 
organisation. 

Already an MW subscriber 
himself, he arranged another 
subscription for Jamacian born 
Brian Fletcher when he took the 
latter on as a salesman. Fletcher 
paid close attention to the 
advertisements published weekly 
in MW, and within weeks had 
trebled Record Shack's turnover 
to S300,000 per month. 

wiih the near-simulianeous 
broadcasiing of the Roots 
series. 

The first year of the renewal deal 
will include major Yugoslav concert 
tours by A&M artists, including two 
shows by Joan Armatrading later 
this month and several concerts by 
Supertramp, whose European LP 
sales are now nearing four million 
units. 

The licensing renewal will enable 
RTB to adapt record cover designs 
and titles where required by 
Yugoslav law. control of release 
planning, full co-operation from 
A&M in bringing the company's 
artists to Yugoslavia and some 
additional exporting rights. 

MCI concludes 

Skopje contract 
A CONTRACT worth £650,000 was 
concluded at Midem between MCI 
(Professional Studio Equipment) 
Ltd and Radio Skopje, which 
broadcasts to The Macedonia area 
of Yugoslavia. MCI is to supply the 
station with four totally automated 
24-track consoles with tape 
machines and accessories, and this 
the company's first major deal in 
East Europe. 

MCI recently installed the first 
automated console in Hungry and 
the studios of Hungaraton, the state 
record company. 

The King 

before 

the cameras 

A MOVIE musical based on the life 
of Elvis Presley and titled The King 
of Rock V Roll will go before the 
cameras in April, according to a 
Midem announcement. 

The screen treatment was drafted 
by George Klein, a high school 
friend of Presley, who will act as a 
consultant during the filming, and 
the film will be premiered this 
Christmas. No name has yet been 
released for the star role, and a 
screenplay writer and director are 
still to be recruited. 

The musical numbers will be 
staged by choreographer Bob 
Sidney, and producers Saul 
Swimmer and William Cash will 
record the concert sequences in 
Dolby stereo and film them in 70mm 
for stereophonic sound and picture 
quality. 

The movie's budget is said to be 
Sift million, and filming will take 
place in New York, Hollywood, Las 
Vegas, Memphis, Mobile, 
Jacksonville, and Tupelo, 
Mississippi. 

Halsey's C&W on the 

route to Red China . ^ ^ ,,j nlans for extending the 
COUNTRY 1M PRES A RIO y1Midem with his sight 
scope of country music inier nationally scone ol coumry . 
particularly set on Red China and Sw"''cr^1

,
()n 

Halsev has olTcrcd his Midem 
country package — eompnstngJJon 
Williams, Roy Clark, the Oak Ridge 
Boss and Bttek Trent — to Huang 
Chen, Chinese Minister ol Citliiire. 
His proposed entails both concerts 
and lectures by the artists on country 
music at universities and musical 
societies. 

Following an agreement with 

p.^iivnl director Claude 

ol fading names'to hcasseiuUed by 
HaHe added that he has been invited ^Mi^^drierBerntad Cheery to 

c'clnsive0 prodneiion rights for a 
second all-eotmiry gala coikctl 

CLASSIFIED 

ADVERTISING 

PAYS 

CONTACT 

01-836 1522 
PHONOGRAM ITALY held a celchralnry dinner a! Midem for RSO andlo 
present gold discs for soles of Saturday Night Fever alhuni and four Bee Gees 
singles from the soundtrack. 
Phonogram Italy MD A lain Trnssai. is RSO International MDMiki Htuson. 
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INS 2001 
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The first release 
^ from 

INFINITY HbCORDS 
1 GREAT PULTENEYS TREE T LONDON W1R3FW 

Full colour posters 

&counterdisplays 

available for shops. 

Nationwide radio 

campaign 

(Soul programmes) 

Full marketing campaign 

in all relevant music press 

Distributed through CBS Records 
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