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CBS/EPA held a lunch to celebrate the arrival of Cheap Trick in the country 
for their second tour and also to mark the release of the,r new album Cheap 
Trick At Budokan. (EPC 86083) and forthcoming single_ Voices With the 
album recorded in Japan -a, the same venue as Bob Dylan s live album the 
lunch was held at a Japanese restaurant. The principal protagonists m the 
picture above arc from left to right: Tom Petersson. Rfm.Z?n%™d

r*nd 
Nielsen (all of Cheap Trick). John Tobler. Stuart Grundy, John Wa ters Kid 
Jensen. John Peel, Bob Kilby, Johnny Beerling (all from Radio I), Bun t 
Carlos (Cheap Trick) and Malcolm Laycock (Radio London). 

Phonogram probes 

returns 'mystery' 

BOOST one-stoppers 

lose extra discount 
By TERM ANDERSON 

THE SPECIAL discouru arrangements which EMI agreed with four of the country's biggest one-stoppers 
have been terminated. But reaction from Colin Reilly, MD of Wynd Up, one of the companies involve , 
could express the general mood in this area of distribution: "There has to be recognition of the wholesale 
distributors on a permanent basis. We are a fact of life in the record industry . 

In a brief statement EMI has ■ ■ ■ 

First 12 picture single 

THE FATE of product which is sent 
back to the manufacturers as five 
percent returns has been queried by 
a dealer who has seen such records 
on sale at very reduced prices. 

Leslie Wakefield, general 
manager of the independent 
Recorderie shops, has complained of 
being able to buy Philips boxed 
classical sets current catalogue for 
half the normal RRP. He recognised 
them as five percent returns because 
Phonogram (and Polydor) identify 

Chart 

action 

BLOND1E HOLD on to the No. one 
spot, while Abba move from 8 to 
No. two and Lcif Garrell with 1 Was 
Made For Dancin' jumping from 23 
to No. seven. But biggest jump of 
the week is Gene Chandler's Get 
Down which leaps from 73 to 21 — a 
rise of 52 places. The new entries are 
headed by Meat Loafs Bat Out Of 
Hell at No. 34, Queen's Don't Slop 
Me Now (44), Elvis Costcllo's 
Oliver's Army (45) and Darts' Get It 
(50). 

these returns by punching a hole 
through the sleeve or box. 

Phonogram, which is one 
company which sells at least some of 
the returned product, has assured 
Wakefield that none of this product 
should have found its way into UK 
wholesalers' or dealers' hands (it is 
intended strictly for sale abroad). 
The company intends, Wakefield 
was told, to follow up the complaint 
very carefully and try to put an end 
to what they described as "a 
dangerous form of discount" by the 
dealer concerned. 
• Next week Retailing will look at 
what happens to returned product 
generally. 

Boney M 45 
A TRACK from Boney M's hit 
album, Nightflight To Venus, is 
being released as a single by Atlantic 
on February 16. The title is Painter 
Man and the song was originally 
recorded in 1965 by the Creation. 

Boney M arc at present in 
Germany recording several new 
tracks with producer Frank Parian 
before flying to Switzerland to tape 
a TV special Disco In The Snow also 
featuring Leo Sayer and Eruption. 
The programme will be screened by 
BBC 1 on Easter Monday. 

announced its decision to "revert to 
previous commercial arrangements" 
with the one-stoppers which were for 
a time known as BOOST — an 
organisation working for better 
recognition and terms for one-stop 
operations. 

Since August 1 last year Clyde 
Factors, of Glasgow, Wynd Up, of 
Manchester, Terry Blood, of Stoke 
on Trent, and Lightning, of West 
London, have, EMI stales, taken 

. part in a "six month trading 
experiment with the record 
company". The experimental 
arrangements came to an end on 
January 31, and EMI has "reviewed 
the results and decided to terminate 
the experiment". 

Colin Reilly, commented: "It was 
stated at the beginning that it was a 
six-month agreement and there 
would be discussions after that. We 
have had no discussions yet. 

"My reaction as the largest 
wholesale distributor in the country 
in terms of turnover with EMI is that 
I will continue to trade as I have 
always traded." 

EMI has indicated that it intends 
to have discussions about future 
arrangements with each of the one- 
stoppers sometime this month and 
Reilly confirms that he will certainly 
take pan in any such discussions. 

Terry Blood, who has in the past 
dissociated himself from the BOOST 
organisation and stated that any 
discounts he negotiated with EMI he 
regarded as being direct two-way 
agreements between his company 
and the record major, was away and 
unavailable for comment. A 
spokesman for the one-stop said that 
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ELECTRIC RECORDS this month 
becomes the first UK record 
company to issue a 12" picture disc 
single with the February 23 release 
of Fear Of The Dark by the Gordon 
Giltrap Band. 

The 12" single features three- 
tracks, Fear Of The Dark (the title 
track from Giltrap's current LP 
which has been re-recorded as a 
single). Inner dream and Catwalk 

Harrison LP 
A NEW album by George Harrison 
and named after him will be released 
by Warner Brothers on February 23. 
All tracks arc Harrison originals 
with the exception of a number 
written with Gary Wright entitled If 
You Believe. Harrison produced the 
LP with Russ Titleman, who has 
worked with Randy Newman and Ry 
Cooder among others. Other 
musicians involved included Stevie 
Winwood, Willie Weeks and Andy 
Ncwmark. 

Blues. The 7" single will not include 
Catwalk Blues. 

There will be three configurations 
of single — the 12" picture disc 
(LWOP 29); an ordinary 12" single 
(LWOT 29) and standard 7" (WOT 
29). Retail prices are £1.99, £1.25 
and 90p respectively. 

There is a limited edition of 
15,000 picture discs, all of which are 
being pressed in Los Angeles by 
Picture Disc Inc. There is no limit to 
the amount of 12" and 7" ordinary 
discs that will be available and the 
picture disc has no minimum order 
limitation for dealers. However, in 
order to obtain the picture disc, 
dealers must order both the 12" and 
7" ordinary discs on a one-for-one 
basis. 

The package will be backed by a 
22-dale UK tour, starting February 
17 at Stirling University and ending 
March 17 at Loughborough. There 
will also be extensive consumer and 
trade advertising coupled with TV 
appearances including Old Grey 
Whistle Test on March 6. 

MCA buys out ABC catalogue 

k HAS purchased ABC Records, ending weeks of 
ulation about the future of the latter company but 
resolving the position of its UK arm, Anchor 

le^MCA acquisition was disclosed in a joint 
lunccmem in California last week by MCA president 
ev Jay Sheinberg and American Broadcasting 
.panics inc. president Elton H. Rule. The sum of 
ev involved was not revealed, and no lunher 
lonments will take place before the beginning of next 

i h because of the statutory 30-day pause required 
e the deal is examined in relation to America s ann- 
; laws. 

MCA Records UK managing direcior Roy Feaiherstone 
returned from America on Monday, and told Music Week 
that the agreement, if confirmed after the 30-day period, 
will bring the entire ABC catalogue into MCA's 
possession. 

Newly appointed Anchor managing director, Ken 
Evans, told MW that the company was proceeding with 
its release programme here and, as far as he was aware, 
would retain its autonomy. Both managing directors 
staled that any possible merging of London staff and 
premises would not be known until after the 30-day 
pause. 

I 
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CBS zaps into 

John Fruin 

IN REPLY lo John Fruin's 
letter {Music Week Feb 3) 
regarding Frank Zappa, we 
feel a few salient details should 
be pointed out. 

Firstly Frank Zappa's new record 
is the CBS double album Sheik 
Yerbouti (CBS 88339) which Frank 
completed mixing a matter of 
weeks ago. His upcoming, sold-out 
tour of the UK will predominantly 
feature material from this album 
which will be in the shops by the 
end of the month. The album that 
Warner Brothers are set to release 
is hardly "new". Much of the 
material was recorded in 1974 and 
the most recent tracks Frank 
completed in 1976. 

Secondly, it is untrue that 
Warner Brothers still hold Zappa's 
contract. Zappa was in fact 
contracted to Discreet Records 

which Warner Brothers distributed. 
That distribution deal expired 
during last year. 

Incidentally, Zappa is currently 
suing Warner Brothers. 

What's new John? 
David Betteridge, managing 
director, CBS Records, 
Soho Square, London 

Music meter 
at LAST the battle between the 
PRS and Harlequin Records 
(representing us all) is over bar the 
shouting and our thoughts and 
sympathies go out to Laurie Kneger 
who commands the latter chain, but 
one thought puzzles me. How about 
the thousands of our colleagues who 
sell records in open market stalls, 
with music blaring across acres of 
open space. How much per square 
metre then? Sort that one out PRS. 
John Clery. The Slipped Disc, 
Lavender Hill, SWll 
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~3rron KnicjW^ 

another hit single 

The Barron Knights follow the top three 
chart success of their last single 

'A Taste Of Aggro' with 'Boozy Nights', 
another outrageous cut from their 

certified gold album 'Night Gallery! 
'Boozy Nights' is already picking up 
airplay and getting ready to bounce 

into the charts. 
So when you've ordered the single, 

order the booze-and celebrate 
'Boozy Nights' with 
The Barron Knights. 

7048 
THE BARRON KNIGHTS ~ 'BOOZY NIGHTS' 

g«*e 
^ Records 

»^4dor from CBS Order Desk. To!; 01-960 2155 CBS Distribution 
\ \ Centre, Barlby Road, London W10 T\J 

Ireland 

Aftis/c 
was 

Phonodisc query 
WHAT IS happening to Phonodisc and their supplies of top singles? 

How did YMCA by Village People reach No. 1? Why? Because of Lightning 
Records being able to sell us the'import'version. 

What are Blondie's — Heart of Glass — chances of going much higher in the 
charts? Not much, as Phonodisc cannot supply and there is no import version 
of it for "Lightning Records" to sell us. 
Diane Hollis (Mrs), Frith Records Ltd., Record Sales, 28 High Street, Newport 
Pagneli, Bucks. 
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WINNERS OF the Chrysalis Aer Lingus competition were presented 
their nrres by Mary O'Hara in London recently. An entry form fn 
cor, petition was included in the sleeves of all copies of Mary's las, LPM 
Soeaks Louder Than Words. Over 2000 entries were received. Winner 
George Wreford. of Windsor. Tim dealer competition mn a, the samjam. which required entrants to run a Mary 
of the album, was won by Davtd Wood, of Mntersound Haywards H£l 
Sussex. Both winners received a weekend for two ,n Dubhn. Piclured f «• 
presentation arc: Mrs Rosemary Wood; Mary Fryar special projects offZ 
for Aer Lingus; Keith Kewat. market,ng director of Chrysalis Records; DaZ 
Wood, Mary O 'Hara and George Wreford. 

Computer hiccough 

hampers payments 

ROYALTY DISTRIBUTION by the 
MCPS is being hampered by lack of 
information for its computer. 
Although the society's progress with 
its new membership agreement — 
over which there was some 
controversy last autumn — is 
satisfactory, a changeover in 
computer operation caused a six- 
month break in royalty payments. 
These, however, were resumed in 
December. 

The MCPS intends to go on 
making the payments monthly until 
the backlog is dealt with, and a 
further royalty distribution was 
made at the end of January. 
However, the MCPS is still 
handicapped by the fact that a 
number of people have not yet 
returned the membership 
agreements or the relevant 
registration details necessary for 

entry on the computer file which 
enables payments to be made. 

The MCPS is emphasising that 
anyone who is expecting to receive 
money and has not yet had it should 
double check that the details have in 
fact been submitted — whether or 
not that particular member intends 
to sign the new agreement. 

The new agreement has now been 
signed by most MCPS members and 
negotiations are in hand with the one 
major publisher which has still not 
signed. 

MCPS managing director Bob 
Montgomery comments: "The 
indications are that the publishers 
are now giving us a chance; we all 
realise that our success depends on 
our getting the money in and sending 
it out, so we have to work hard on 
that." 

Sparks sign to Virgin 
SPARKS HAVE signed a long-term 
recording deal with Virgin Records 
and an album, No 1 In Heaven, 
produced by Giorgio Moroder — 
currently one of the world's most 
sought after producers — is to be 
released on March 2. A single taken 
from the LP is set for February 23 
release. Sparks — brothers Ron and 
Russell Mael have previously 
recorded for Bearsville, Island and 
UBS. 

SUDDEN RUSH Music, based in 
New York, has signed British rock 
band He lo for the US. The group 
have had four albums and 14 singles 
released since 1971, with nine of the 

s 
r?\ 

4 

signed 20-year-old L p?l,cy- has 
Austen, abole L Ja"e 

deal. Her first sin ,Z " wor'd-w'de 
Wear ^ Smile ~ a J','S'!'e,eased is 
theme for the And Sn 0f 'he 
commercial. A irtZf uTu ^ are being arranged. rf'"es 

singles charting; included was a 
sizeable UK and German hit, New 
York Groove, which has been 
released by Ace Frehley of Kiss. The 
song was written by Russ Bollard. 

Hello's latest album is called 
Hello Again and arrangements for 
the release of it in the UK and the 
States are currently underway. The 
deal was finalised by Sudden Rush 
president Alan Korwin and Hello 
manager David B lay lock who has 
been looking after the group for 
seven years. The contract was 
initially discussed at Midem and 
closed in London. 

CHOPPER RECORDS, a new label 
formed by songwriter Geoff 
Morrow, has signed an exclusive 
deal with Kelvin Henderson, one of 
Britain's top country artists and an 
album, Country Comes West 
(CHOP EL 1) is released this week, 
along with a single, Sunday School 
To Broadway (CHOP 2) released 
concurrently. Other artists aigned to 
Chopper are T "N" T, a pop duo, 
and Ian Raines, a solo artist. Geoff 
Morrow is joined by Philip Foster, 
general manager; Stephen Walters, 
A and R and Jenny Tate, offiee 
administration at 9-11 Richmond 
Buildings, Dean Street, London 
WIV 5AH. Telephone 01-439 3058. 
Distribution is through Selecto. 
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ISLAND RECORDS this month launches the Jamaican band 
Inner Circle with a major marketing campaign and promotion. 

The company plans: a special 
dealer party at Island's Basing Street 
studios; 12" and 7" versions of the 
band's debut single, Everything Is 
Great; extensive flyposting and 
advertising, coinciding with the 
band's British tour; "massive 
promotion" for the release of the 
Inner Circle album. 

Formed in 1968, Inner Circle have 
been consistent hit makers in 
Jamaica since the early Seventies. 
Commented Tim Clark, Island's 

'We've 

ON FEBRUARY 16, United Artists releases Remember Russia (UP 35486), the 
second single by Fischer-Z. It is issued in a limited edition picture sleeve which 
features an original pen and ink drawing by political cartoonist Ralph 
Stcadman. It is the first record sleeve he has ever designed and the song's 
theme, man's rampant technology destroying him, inspired the drawing, 
Fischer-Z has spent the last month in the studio recording its debut alburn 
with producer Mike Howlelt. The LP is scheduled for April release and the 
band plays a string of college and club dales through February, March and 
April. 

fytotewei stars 

pay tribute 
A SINGLE featuring the voices of 
four of the world's most famous 
black stars is released by Motown 
this week. The single. Pops, We 
Love You (TMG 1136) features the 
voices of Diana Ross, Stevie 
Wonder, Marvin Gaye and Smokey 
Robinson. The song was written to 
commemorate the birthday of Berry 
Gordy Senior, the father of the man 
who founded Motown Records. 
Shortly after the song was written, 
Berry Gordy Snr, aged 90, died in 
Los Angeles. 

managing director. 

Three irto 

one alliim 
BECAUSE OF popular demand, 
Phonogram is releasing a single 
album of the music from Lol Creme 
and Kevin Godley's triple album, 
Consequences, this Friday (9). The 
10-track LP, called Music From 
Consequences, will retail at £4.35 on 
Mercury 9109 615. The marketing 
campaign for the album will include 
half-page press adverts in the music 
papers, a full page in Time Out and 
an advert in The Observer. There 
will also be radio advertising on 
Capital, Clyde, City, BRMB, 
Piccadilly, Forth, Hallam and 
Metro. At the dealer level there will 
be 5,000 colour posters, 300 in store 
displays and a full dealer mail shot. 

prepared a campaign which, we're 
sure, will establish the band as one 
of the major successes of the year." 

Island releases the 12" Everything 
Is Great (Island W1P 6472) on 
February 9. The seven inch version 
follows a week later to coincide with 
a special party for selected dealers at 
the Basing Street studio — where 
Inner Circle will play at the party. 

The band then embarks on its 
debut UK lour with the Average 
While Band. Island will be 
advertising in NME, Music Week 
and Disco Dancing, promoting the 
tour, single and album. 

The album, Everything Is Great 
(ILPS 9558), will be in the shops 
from March 9. There will be full 
page ads in NME and Record Mirror 
and a special video of the band will 
be available for record shops and 
provincial TV. 

Furthermore, there will be "a 
massive quantity of window displays 
to be distributed nationwide", 
together with posters, T-shirts, 
badges and stickers. Island also 
plans a special Inner Circle 
merchandising scheme which will 
include cut-price offers on track-suit 
tops, T-shirts etc. 

Chic keeps 'sophisticated image' 

WEA'S TV campaign for the C'esl Chic album — the 
fourth of the special "beat the crisis" marketing projects 
— is going ahead according to schedule, despite the 
sudden need to scrap the newly-designed British sleeve 
and the commercials which featured if. 

A rare oversight at Atlantic meant that the new sleeve 
design for this UK campaign was not submitted to the 
band. 11 was not until the new sleeves (featuring a girl 
dancing holding a lighted neon tube, and described by 
director of creative services, David Clipsham as 
"following the British disco LP look") had been printed 
and a 30-second commercial prepared on the same visual 
theme that Chic did see the design. 

They decided that they wanted to retain the highly 
sophisticated image projected by the US sleeve design, so 
WEA has speedily had printed a new batch of sleeves, 
virtually the same as the American design but with the 
new tracklisting including the two big UK hits Dance, 
Dance, Dance and Everybody Dance. 

The commercial has also been remade, part of the work 
having to be done in New York, But all will be ready for 
the scheduled campaign launch on February 14. The 
commercials will start in the ATV, Granada and Trident 
areas, at a £200,000 national weight level. The campaign 
will go national within the following ten days, and run for 
three weeks in each TV area. There will be full 
merchandising support. 
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Blue wnnyl for Essex single 

DAVID ESSEX'S new single. 
Imperial Wizard (Mercury 6007 
202), released on February 16, will 
be pressed in a limited edition blue 
vinyl version, with a four colour bag 
featuring a picture of Essex on the 
front and the Imperial Wizard logo 
on the back. The track, written by 
Essex, is taken from his forthcoming 
album of the same name, to be 
released in March. Advertising for 
the single will be taken in the 
consumer press. 

A FIVE record set by Charlie 
Parker, retailing al £15.99, is being 
released by Arista Records. The 
Complete Savoy Studio Sessions 
(SJL 5500) includes every take of 
each song that the legendary alto 
saxophonist recorded for Savoy 
Records in the 1940s in the original 
chronological sequence, plus spoken 
word material from the studio. The 

box-scl, which was produced by Bob 
Porter, comes with a 24-page 
booklet that contains photos, 
commentary and a complete Parker 
Savoy discography. 

DEKE LEONARD, now signed to 
United Artists as a solo artist, 
releases his first single, Map Of 
India (UP 36488) on February 16. 
The single cgmes in a limited edition 
full colour gatefold sleeve, depicting 
a map of India in a dream sequence. 

On the same date, UA releases a 
three-track Bobby Goldsboro single 
— Too Many People, It's Too Late 
and She Chase Me (Up 36495) due to 
"very strong public demand'. 

FORMER POLYDOR A and R 
man, Chris Parry, launches his new 
label, Fiction Records, ihis week 
with the release of the Cure's Killing 
An Arab (Fiction FICS 00IJ, 

UK tour for Hollies 

to coincide. The LP sees a reunion between the band and Ron 
Richards, who produced all their 27 hil smgUts A n Ihree lrack 
sinale featuring Something To Live For, Song Of The Sun from the 
new nlbum pins the classic The Air That I Breathe, w.ll be released on 
February 23. The single will also be available as a 7 .  

previously released on Small 
Wonder Records. 

TO TIE in with Ariola's release of 
his first UK album, Highdown Fair 
(26 396 XOT), Italian singer/songwriter Angel o 
Branduardi played his first British 
gigs al The Venue on February 2 and 
3. The release of the LP will also be 
backed up with advertising in 
Melody Maker and Time Out, 
Capital Radio spots, flyposting in 
London and an in-store video 
campaign. 

FROM NOW until March 9, the first 
four Buzzcocks singles, Orgasm 
Addict, What Do I Gel, 1 Don't 
Mind and Love You More are being 
taken out of slock and repackaged in 
their original colour sleeves. In the 
coming months UA plans to 
repackage in picture sleeves the 
complete set of singles by the 
Stranglcrs, 999 and other new wave 
acts. 

CUBE RECORDS is to release a 12" 
white vinyl 10,000 limited edition of 
the Procul Harum classic, Whiter 
Shade Of Pale b/w Conquistador 
(HBUG V) this week. If this project 
is a success, a series of similar 
releases is likely to follow to exploit 
the considerable Cube back 
catalogue. 

DIAMOND CUT 

- 

Her beautiful new album. 

Stockupnow! 

Ttelorders: 021-5253000 R^™s 

Record: PL 25194. Cassette: PK 25194, 
PAGE 3 
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Music papers enjoy sales boom 
THE WEEKLY music papers are enjoying a sales boom 
wi(h all four (hies adding a total of 36,670 new buyers in 
the last six months of 1978 compared to the previous 
year, according to figures issued by the Audit Bureau of 
Circulations this week. 

At the same time Spotlight Publications has 
announced the launch of a new pop weekly. Pop Star, in 
the "teeny" area of readership which the two-week old 
Superpop is also aiming for. Pop Star will be out on 
March 24 with a cover price of 20p. 

The new ABC figures show that (he New Musical 
Express is still the market leader with 189,39! 

circulation - an increase of 1.433 on the prev.ous six 
months and 5,343 on the previous year. Me/ody Maker 
is still second with 150,227 showing an improvcmcni 
over 147,953 in January to July, and 142,540 in 1977. 

Sounds is maintaining its sales spiral boosted by its 
alignment with the new wave boom last year with a new 
figure of 114,158 — 3,951 more than the previous 
period, and 9,728 more than 1977. But the success story 
of the year is Record Mirror with 99,882 — 7,397 more 
than January to July, and 13,912 more than 1977. 
• See Dooley 's Diary, page 51, 

CLIFF RICHARD received the 
ultimate gift from his record 
company last week at a special 
luncheon to celebrate 21 years with 
EMI Records. EMI Records Group 
Repertoire Division managing 
director. Bob Mercer, presented 
Cliff, who had his first hit record in 
1958 with Move It, with a gold 
replica of the key to EMIR's 
Manchester Square offices. The 
luncheon, held at Claridges, was 
attended by senior EMIR executives 
including managing director Ramon 
Lopez and EMI Music Operations 
Joint managing directors Leslie Hill 
and Ken East. Cliff, who this week 
jaw the release of his latest album— 
a live recording of his concerts with 
Shadows at the London Palladium 
last year titled Cliff Richard and the 
Shadows Thank You Very Much — 
also received a gold clock. Above: 
Cliff shows off his gold key to 
EMIR's Manchester Square offices 
and his clock presented to him last 
Thursday. 

Dealers lose 

WEA magazine 
DEALERS WILL not in future 
receive WEA product news and 
company chitchat via the What's 
Happening magazine. After only 15 
months of life its publication has 
ceased, and its editor, Steve 
Brendell, has been made redundant. 

John Fruin, md, commented that 
the move has been forced on WEA 
by the current economic crisis, 
adding: "In order to keep an 
acceptable level of profitability we 
are forced to curtail some of our 
ancillary services to the media and 
the retail trade. 

Simplified information sheets 
covering new releases, campaigns 
and artists' movements will be 
produced instead. 

WEA policy during the coming 
months will be to give priority to 
keeping its manufacturing and 
distribution services up to standard, 
and to run some high impact 
marketing campaigns aimed at 
stimulating trade. The What's 
Happening magazine is one project 
where expenditure is being cut in 
order to fund this policy. 

Ponticelli dies 
ERNEST PONTICELLI, 60, ihe 
well-known pianisi and music 
publishing personality, died in his 
sleep last Thursday night. He had 
been associated with the group of 
companies now collectively known 
as EMI Songs since 1961, working 
mostly on radio and TV promotion 
for MOR material. Prior to that he 
had worked for Chappell. 
Ponticelli's pianistic activities had 
included the role of accompanist to 
Grade Fields and the late Donald 
Peers. 
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Beserkley quick to put 

the record straight 

FOLLOWING THE resignation of Beserkley managing director Fred Camrell and subsequent music Press 
speculation about the company's future, both Beserkley and its licensing partner, Polydor, have been quick 
to scotch suggestions that the licensing deal might be terminated. 

In a strongly worded statement 
Beserkley asserted that the company 
will continue in the UK with its staff 
and artists, refuning suggestions 
that the Smirks had been 'dumped' 
from the roster. 

The statement carries on: "The 
implication that Matthew Kaufman, 
Beserkley president, intends to 
'wind-up/down' the UK operation is 
totally without foundation. 
Speculation stemming from the 
resignation of Fred Camrell is 
understandable, but the inferences 
of ihe Smirks management are 

uninformed, misguided and 
innappropriate. 

"The basic misunderstanding 
about their position seems to have 
arisen around a clause in their 
contract, included at their own 
insistence, stating that should Fred 
Camrell cease to be involved with 
Beserkley, the Smirks should have 
the option to terminate their 
contract with the company. On 
being informed of Fred's resignation 
the band's management was 
reminded of the option and told that 
should they wish to leave, Beserkley 

Everly Bros collection 
RETAIL SALES of Everly Brothers back catalogue are likely to be 
affected by the latest mail order record promotion by Reader's Digest. 

A double album titled The Sensational Everly Brothers is being 
offered for £4.99 and contains 40 tracks of material from Warner 
Brothers, GRT and Cadence, including such cuts as Little Susie, 
Cathy's Clown and Bye Bye Love. A TV advertising campaign, a new 
departure for Reader's Digest, is already underway and will gradually 
roll nationally, though will not necessarily cover all networks at once. 
The TV campaign is likely to last six months, after which the companv 
will revert to its normal method of direct mail promotion. 

Mail order, often a bone of contention among those who feel 
bypassed by record companies, is in this case seen as a potential 
benefit to the retailer by Reader's Digest manager of music, Ian 
Wright. 

"I think the retailer has had his opportunity with Ihe Everly 
Brothers catalogue over many years and this is a means of extra 
business for the record companies," he says, but contends: "We are 
putting money behind repertoire which wouldn't normally see this sort 
of promotion and the retail trade will probably gel a spin-off from 
that." 

Porter to head MCA sales 

would not stand in their way and 
would in fact do its best to help them 
find a new deal. 

"As far as any financial 
allegations are concerned it doesn't 
take too much awareness of this 
business to realise that it cannot be 
that simple. Naturally it would be 
inappropriate to go into detail here, 
safe to say that the defamatory 
nature of the allegations has not 
been overlooked," 

Polydor A and R director, Jim 
Cook, had meetings at Midem with 
Beserkley label owners Matthew 
Kaufman and Joel Turtle and he has 
indicated that he is happy for the 
association between the companies 
to develop. 

A Polydor spokesman says; 
"Polydor will continue to promote 
Beserkley product under the 
agreement and the next releases are 
the albums, Rubinoos In Wax and 
Jonathan Richman's Back In Your 
Life." 

On the move 
MPC ARTISTS and Management 
has moved offices to Hammer 
House, 113/117 Wardour Street, 
London W1V 3TD. The telephone 
number remains 01-434 1861/2. 
• Rime Enterprises headed by 
director Allan James has moved to 
1st Floor, 3 Paddington Street, 
London W. 1. (01 -486 9695 or 9697). 

JOHN PORTER has been 
appointed general sales manager of 
MCA Records. He will be 
responsible to the managing 
director, Roy Featherstone, for the 
overall sales of MCA and Infinity 
Records product in the UK and Eire. 

Prior to July 1, when MCA 
Records become distributed by CBS, 
Porter will work closely with the 
CBS sales executives on the 
development of Infinity Records 
sales through normal retail outlets. 
He will also have total responsibility 
for the sales of Infinity Records 
through nominated wholesalers. 

Porter entered the record business 
in 1965 as a trainee rep with EMI 
where he stayed a number of years to 
become field sales manager Group 
Repertoire Division. He left in 
February 1978 to join WEA Records 
as national sales manager. 

Mike Pashler has been appointed 
planning manager of CBS' new 
factory in Aylesbury — he will be 
responsible for co-ordinating the 
move to the factory location which is 
now under construction. Prior to his 
appointment, Pashler had been 
distribution services manager at 
Barlby Road for 18 months and 
before then he was executive 
assistant to the distribution director 
for two and a half years. He will 

Tg 
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report directly to Phil Rataizen 
director technical operations. 
JEREMY ENSOR, formerly CBS A 
and R co-ordinator joins Pye as 
senior A and R manager, reporting 
to Derek Honey . . . Also at Pye, 
Ian Hollo way becomes technical and 
systems co-ordinator, Alan Perry, 
operations manager at Pye Mitchum 
and Richard McLellan moves from 
deputy sales manager to planning 
manager . . , Jane Everett to 
ViM— (Phonogram's new 
M.O.R, produciion company) as PA 
lo managing director Chris Hardinc; 
Ms Everett was previously at 
Polydor . . . Leslie May to graphic 
designer in UA Records' creative 
services department. Previously with 
A&M Records, May will report to 
John Pasche, UA's creative sales 
manager . . . Martin Brown has left 
Mettle Records; his position as A 
and R director has been filled by 
Paul Justin who joined Mettle last 
November as promotions executive 

. . . Hugh Burley from Decca press 
officer to similar position at 
Chrysalis . . . Nigel Dick, previously 
assistant to Stiff general manager 
Paul Conroy has been promoted to 
produciion controller, liaising with 
Fiona Keeling at Island . . . Gill 
Watkins to head of press at Leap 
Frog Promotions, part of Trumps 
Leisure Services, She was previously 
with Chrysalis Records and EMI 
Records MOR division. 
Following the appointment of 
Howard Thompson to the CBS UK 
A and R department, the whole 
department has been re-structured. 
James Rubenstcin is appointed to 
the position of UK A and R co- 
ordinator from management 
development trainee A and R UK. 
He came to the company 12 months 
ago from EG Management where he 
was engaged in artist development 
m „ and R- ,n addilion Chas dc Wailey is promoted from national 
field scout to UK A and R co- 
ordinator — he began his career as a 
freelance writer with the NME and 
founds and as national field scout 
has been involved with the signing of 
Starjets and After The Fire 
Ihompson, Rubenstein and de 
Whalley report directly to Muff 
Wtnwood, director, UK A and R 
department. 

Two more 

ILR sites 

on offer 
TWO MORE ILR sit.s 

franchise applications by the IBA 
Applications will be closed in two 

months time when the authority ^ 
sift through the proposals from each 
consortium and invite pubiic comment. A decision will be taken n 
the summer and the new station" 
could be on a.r by the spring of 

These two sites arc the second pair of franchises to be offered Th 
closing date for the first two -! 
Cardiff and Coventry - is Monday 
(February 12) and the successful 
applicants will be known within 
three to four months. The remaining 
sites Aberdeen/Inverness 
Bournemouth, Chelmsford' 
Dundee/Perth, Exeter/Torbay and 
Southend — will be offered two at a 
time over the next few months, by 
which time it is hoped there should 
be more local radio sites proposed 
by the Home Office working party. 
• Total revenue to Independent 

Local Radio for 1978 amounted to 
£29,845,090 — more than 
£6,000,000 above the previous 
year's figure of £23,106,439. The 
total was helped by a December 
revenue total of £3,228,276. 

Parry will 

head Topic 

expansion 
THE APPOINTMENT of Malcolm 
Parry as sales and marketing 
director of Topic Displays with 
effect from last month heralds what 
managing director Tony Laderman 
describes as "diversification and 
rationalisation" for the eight-year- 
old company. 

Parry was previously general 
manager and Jeff Stewart has been 
appointed as his assistant. Stewart 
returns to Topic after working with 
Leap Frog Promotions and Arista. 

Topic achieved a 47 per cent 
increase in business last year, 
fulfilling display and exhibition 
assignments for 43 different 
companies. It has contracts with 
A&M, UA, DJM, WEA and Arcade 
and an exclusive arrangement with 
Record Merchandisers accounts and 
the Harlequin and HMV shop chains 
including HMV's big Oxford Street 
store. 

One-stop 

discount loss 
FROM PAGE ONE 
the official letter from EMI had not 
yet reached them and so there could 
be no reply or reaction to.it as yet 

Lightning director, Ray Laren, 
would only comment that EMI's 
decision did not come as a surprise, 
because the initial agreement had 
been on a temporary basis, but he 
too will be looking to making some 
new agreement with the record 
company. 

Doug Johnson, general manager 
ot Clyde Factors, voiced his 
disappointment at the termination 
ot the extra discount: "We feel it is 
unfortunate, and is a retrograde step 
which erodes the service to Scottish 
dealers." 

He pointed out that Clyde Factors 
services many dealers north of the 
hew/*10 are no' d'recily reached 

. ,!; and exlra discount from a major hkc EMI makes it possible for 
a better service to be given. Johnson 
would not comment on the prospects 
tor the coming discussions about a 
new agreement. 
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direction her career is taking. 

Once the guiding light of the Pointer Sisters, she now goes solo 

singing such greats as Smokey Robinson's "When I'm Gone" and the 

Holland - Dozier - Holland classic "Heaven Must Have Sent You" 

among many others. 

All the pointers point to success, so stock up fast. 

Album: STML12101 Cassette: TC-STML12101 
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Magnet 

looks 

for new 

attractions 

MAGNET RECORDS has set 
up a separate division within 
the auspices of A&R to find 
disco/soul products. This 
division is being run by Tilly 
Rutherford who has had vast 
experience as both a club disc- 
jockey and soul specialist record 
retailer. 

Rutherford is seeking 
American and European 
masters which are currently 
available for the UK and is also 
looking for working black disco 
acts to sign to the label. 

He says: "I realise the pot- 
ential and the inroads that disco 
music has made into our charts 
over the past twelve months and 
working in the company which 
broke the first disco act. Silver 
Convention, I want to really 
establish Magnet Records as a 
forerunner in this marketplace 
over the next year." 

Ring Tilly on 01 486 8151 or 
send tapes to him at: Magnet 
Records, Magnet House, 22 
York Street, London Wl. 

Bonneville—forget the disco fad 

and think beautiful 

WHILE THE record industry at 
Midem scooped up everything with a 
disco beat, Jeff Miller, musical 
director for Bonneville Broadcast 
Consultants, one of the largest and 
most successful radio syndicators in 
America, found himself alone in 
pursuing "beautiful music" people. 

Soon to visit England, Miller 
explained: "I am looking for 
orchestral cover versions of pop 
tunes and group vocals to 
programme on our beautiful music 
stations. 

"Bonneville supplies 
programming for 125 key stations 
from coast to coast in America and 
also has clients in Australia and 
Canada. Sixty per cent of our 
material comes from Europe, 
specifically England. We have 
proved there is a beautiful music 
market, but record companies in the 
US have ceased produclioa of this 
music simply because they have 

Jeff Miller 
failed to put together effective sales 
forces." 

Miller, who does the 
programming for Bonneville, is 
widely considered an expert in the 

"beautiful music format" market. 
He says that the disco formal, which 
is now capturing huge listening 
audiences on American radio 
stations, is a passing fad. 

"We do not intend to enter this 
field though we programme, besides 
beautiful music, soft rock and MOR 
formats. These stable formats we 
feel will ride this fad and I think the 
totally disco format will run out by 
1980." 

Miller already uses the services of 
four London-based orchestras: 
"The music we commission is not 
available anywhere on records. In 
fact we are thinking of testing the 
marketing waters by releasing a 
beautiful music album this year in 
the States. If this is successful, we 
want to get into the record 
business," he says. 

When Miller is in England, 
besides making new production 
contacts and contracts, he visits all 

Will disco be dead by 1980? 

Jeff Miller of Bonneville thinks so. 

the big record stores buying the 
albums with music he would like to 
programme in his beautiful music 
format. Bonneville, who pioneered 
the beautiful music format back in 
1971, describes it as adult MOR 
music; "It emphasises instrumental 
and group numbers with some 
vocals for variety. It is more of a 
'background' sound. It is designed 
to appeal to an adult audience." 

Back in America for the moment, 
Jeff Miller asked us to relay this 
appeal loMWreaders: "I would like 
to hear from interested contacts with 
whom we can secure agreement, 
exclusive or non-exclusive, to 
produce beautiful music for us. I'd 
also like to contact dealers around 
the world who can export material to 
us and who could let us know what 
product is available. We want to 
hear from record companies who are 
interested in us handling and 
marketing their prpuct. This we can 
do profitablyfor all involved." 

Those Interested should contact 
Jeff Miller at Bonneville Broadcast 
Consultants, 274 County Road, PO 
Box 640, Tenafly, New Jersey 
07670. Tel. (201)567 8800. Telex 710 
991 9377. 

Shulman branches out 
News in brief. . . 

NEVILLE SHULMAN, manager of 
Twiggy, has signed her to a talent 
hold deal with NBC Television in 
Hollywood for 1979. He is looking 
for concepts, treatments and ideas 
for TV specials and series with 
strong music content. Through his 
Los Angeles company, Manilas 
Productions, he has written a 
situation comedy series called Hands 
concerning an acting agency run by 
and for the handicapped, and is 
developing this with the Public 
Broadcasting Service television 
network out of Washington. 
Shulman is looking for suitable 
theme music and songs. 

Shulman has taken on an artist 
that he describes as part Cat Stevens, 
pan Neil Diamond and part his 
artist, Steve Constantine. He is a big 

fan of the first two (who isn't?) and 
hopes that Constantine, who is also 
a prolific song writer, will become as 
popular and successful as his heroes. 
Now Shulman is looking to find a 
record label that will help him 
develop Steve to his full potential. 

Shulman has just signed Paul Bliss 
to April Blackwood for song-writing 
on a worldwide basis following his 
signing of the Bliss Band to 
Columbia Records. Their first 
album Dinner with Raoul is 
receiving substantial radio play in 
America and will be released here 
soon. A number of very coverable 
tracks should interest European 
artists. 

Neville Shulman can be contacted 
at 43 Welbeck Street, London Wl. 
01486 6363. Telex 27689. 

fx We are much amused by 
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(Cat. No. NA 109) 

A delightful Album of songs from 
the Victorian Era. 

Featuring: Bill McCue, Helen McArthur 
Dennis O'Neill 

Many local radio plays promised. Prominent display advertising 
in journals reaching over three million potential buyers. 

From: Spartan Record Distribution. Clyde Factors (Electrical) Ltd. 
Lugton &. Co. Ltd., Solomon & Peres Ltd., Scotia Distribution. 

NEPTUNE RECORDS ^ 
42 Kilmarnock Rd., Glasgow G4I 3NH (041-632 9269) Sfyt 

MARK ALTMAN, general manager 
of Canada's Morning Music, seeks 
songs for Crystal Gayle. He is also 
interested in selling up a UK label 
deal for "mellow singer and talented 
songwriter Sandy Therot". Sandy 
wrote When I Dream recorded by 
Crystal Gayle and All I Want To Do 
Is Live recorded by Marianne 
Faithfull. 

For tapes and further information 
contact Altman at Morning Music, 
1343 Matheson Blvd. W., 
Mississauga, Ontario L4W IRI 
Canada. (416)625 2676. 

"DECEMBER SONGS is planning 
to broaden Its musical base to cater 
for the important pop/disco 
market," says general manager 
Todd Lutlerodt. "I want to hear 
from the following type artists with 
a view to publishing and recording: 
power pop/new wave bands (eg The 

TIPSHEET 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 

Contact; 
SUE FRANCIS on 

439 9756 
orthrough MW 

836 1522 

Rods/Sham 69): soul/disco trios 
(eg The Three Degrees/First 
Choice); doo/wop groups (eg 
Darts/Showaddywaddy); pop/soul 
male and female duos (eg Mac and 

Katie Kissoon) and a soul/disco trio 
or quartet (eg Boney M)." 

Tapes, photos and any relevant 
information to Lutterodt at 
December Songs, 42 Park View 
Road, Neasden, London NW10 
IAL. 014505987. 
LALO SCHJFRIN has produced 
Turbulence, a disco production 
written by Eddie Warner and 
recorded in Parts with 29 musicians 
and voices. Butterfly Records has 
the American and Canadian rights. 
Pinnacle Records the rights in 
territories except remaining France 
where United Artists has taken the 
preliminary steps to become 
involved. 

Eddie Warner tells us certain 
territories are still free for publishing 
and would like to hear from those 
interested at his Paris address: 94 rue 
la Fontaine. Phone 525 51 31/527 03 
07. 

MCA president outlines 

label's new strategy 
ON HIS firsl irip 10 Midem, Bob Siner, ihe new MCA 
Records president talked to me about his plans for the 
label. 

"I'm very pleased with the results so far" he 
commented. •'Wc have had five platinum albums since I 
took over and have exceeded the earnings forecast from 
$45 million to $70 million last year. We have been 
attacking the market place aggresively and systematically 
after solid research both on the quantitative leve] and the 
qualitative side." 

Siner has made major changes on the management level 
already initialing a new concept — in place of an 
executive vice president he has created an executive VP 
team which will "establish total communication between 
MCA Records, their artists and all aspects within the 
company" This "team" consists of a VP marketing 
man, Stan Layton; VP administrator Arnold Stone- VP 
promotion man yet to be appointed; director of 
marketing Sam Passamano Jr. and product development 
director, Santo Russo, "These men go into action after 
the product is signed," saysSiner. 

department," he recalls. 
Siner joined MCA Records as assistant creative director 

in 1971, and later became director of advertising. He then 
was made VP advertising and merchandising and senior 
VP, marketing. 

Regarding the MCA rosier he says: "We really have 
not had signings for a year so it will be a matter of 
expanding the roster rather than the usual pruning-down 
when a new team is initiated. 

A positive plus 

The way up 
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Siner has risen rapidly in the operation since 
midsummer when he was made executive VP From the 
autumn, he reported directly to Sid Sheinberg and became 
spokesman for the label. He has a degree in marketiim 
from Northridge s University of California which he 
received after returning to school after having left at 14 to 
work in ihe record business. "1 started in the packing 

I want us to be in all areas of music — we are weak 
only in a few. Country does very well for us as does pop. 
What we need is material in the R and B area. We have 
just established a relationship with Mark Kriner, top 
disco promotions man and will soon be in the disco 
business. 

We also mean to utilise for our artists both creatively 
and on the marketing levels on TV and film divisions.This 
Mr'A0SIMiVC ollr company offers and all divisions of 
u T r come.in,9 action. In this area there has been a tack of communication but no more! 

"The hrst artist our team has been responsible for is 
hnT" C,la;roand we llroke hcr- 0"e "in of one ain't 
seveLr M mer\ ,lli"k of MCA as a brand new seven yeai old record company." 

MCA'KI-!',)rd'''Vi'' f ^ 'tecor<|s is Denny Roscncntnr. 
(213)985 4321 VerS!" Ci,-V' LoS A"Roles, California 



The Enid the 

promotion 

#* Comprehensive National Press Campaign: 
Daily Express, Daily Mail, The Guardian, 
The Observer, Punch, Private Eye, National 
Student, Time Out, New Manchester Review. 

Extensive Trade and Music Press Campaign. 

★ London Transport Poster Campaign 

★ Window and Instore Display material all sited on request 

★ Local Press Tour Support advertising. 

★ Tour Support Fly Poster Campaign. 

★ Nationwide Tour starting February 8th and covering the 
country from Aberdeen to the Hammersmith Odeon. 

★ T. Shirts/Metal Link Badges/Button Badges 

★ 12 page souvenir brochure 

Ask to see your Pye Representative's Enid Presenter. 

oHNIEr . 

f; 

v. V 

NSPH18593 

Orders To: Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. 



MUSIC WEEK FEBRUARY 10, 1979 

O O Q 
K n n 

c 

Q 

Grease tops in Australia 
^ rTfcMVMnHAM 

SYDNEY: Polygram recently announced that RSO's 
soundtrack LP from Grease is now the highest selling LP 
in Australian history with over 520,000 sales of the double 
album. This confirms Polygram's outstanding 1978, 
already assured by Saturday Night Fever celebrating a 
year in the chart and selling nine times platinum (450,000 
double albums). The Sgt. Pepper double album has 
passed the 80,000 sales mark prior to the movie's release, 
and coming soon is the first RSO single LP soundtrack 
Moment By Moment featuring Dan Hill, Yvonne Elliman 
and lOcc. 

From PETER CONYNGHAM 
Re-formed British band Lindisfarne is touring 

Australia this month with dates in Perth (6), Sydney (8) 
and Melbourne (10), with the sevcivday stint boosting its 
sincle Run For Home and the Back And Forth LP  
the Neil Diamond-Barbra Streisand duo recording of You 
Don't Bring Me Flowers went platinum shortly after its 
December release   Chicago received gold and 
platinum awards at a Melbourne reception hosted by CBS 

Jeff Wayne's War Of The Worlds is now quad- 
platinum status RCA celebrates 50 years in Australia 
this year. 

FRANKFURT: Platinum discs 
were presented here by CBS to 
Ricky King (centre) for the sales 
success of his 20 World Hits In 
Guitar Sound and to A rcade 
Records for distributing the album. 
Also attending were (back row) 
Arcade's Rudiger Schaeffer (first 
left), CBS Germany marketing 
director Gerhard Maurer (second 
left), A rcade London's Michael 
Levene (second right); front row — 
CBS Germany managing director 
Rudy Wolpert, Arcade Germany's 
Gunter Friese (first right), and 
(seated right) Arcade international 
A and R director Sylvia Curd. 

Bee Gees spearhead 

Polydor boom in France 

PARIS: Polydor has 
distinguished itself in France as 
elsewhere with a sales surge 
during 1978 spearheaded by the 
Bee Gees. 

Love wins at San Remo 
MILAN: A bitter-sweet love song 
Amare, performed by Ri-Fi artist 
Mino Vergnaghi, took first prize at 
the recent 1979 San Rerao Italian 
Song Festival. 

In second place came Enzo 
Carella, singer-songwriter signed to 
IT/RCA, performing Barbara and 
third was veteran pop group 
Camaleonti (Duriura), with Quell 
'Attimo In Piu. 

This, the 29th staging of the 
world-rated contest, proved 
somewhat uneventful as the young 
talent showcased stuck to the 

conventional pattern of easy-going 
love songs for the most part and no 
really promising new personalities 
emerged. 

Besides the usual contest, the 
festival spotlighted international 
performers on its final night 
televised live by RAI-TV, Italy's 
national television network and also 
shown in other territories covered by 
the Eurovision link. 

Included were Tina Turner, Kate 
Bush, Greek singer Demis Roussos 
and Italian performers Iva Zanicchi 
and Riccardo Cocciante. 

Abbado in Polydor deal 

HAMBURG: Polydor International 
has signed a new long-term exclusive 
contract with Italian conductor 
Claudio Abbado, following 12 years 
of working together. 

The plan is for Abbado, artistic 
director of La Scala, Milan, to 
record further Italian operas, but 
also work in a variety of other fields, 
including a continuation of the 

Stravinsky ballets with the London 
Symphony Orchestra. 

Later this year it is planned that he 
will conduct a programme of 
symphonic works, ranging from the 
classical era in Vienna to 
Schoenberg, instrumental concertos 
and oratorios (among them 
Pergolesi's Stabat Mater as well as 
Rossini's, and Prokofiev's 
Alexander Nevsky). 

ALREADY SOLD OVER 
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BOBBY THOMPSON 
The Little Waster 

DISTRIBUTED BY SELECTA 
RECORDS. RUB 032 (Cassette RUBC 032) 

11, Blackett St. Newcastle upon Tyne NE1 5BS 

From GERARD WOOG 
Saturday Night Fever has attained 

1,350,000 and the Grease album is 
selling at the rate of 8,000 per day. 
On the singles front, Olivia Newton- 
John is achieving an equally 
impressive daily result and Andy 
Gibb is averaging 2,000 daily, while 
the John Travolta single released last 
October has topped 200,000 in total. 

The complete amount of Saturday 
Night Fever album and single sales 
in France is now equivalent to 20 
gold record awards. Proceeds of the 
new Bee Gees single, Too Much 
Heaven, are being paid into the 
UNICEF children's fund and a gold 
award for this disc is already 
anticipated. 

Airport by Motors is selling 
around 1,500 daily and nearing the 
350,000 mark, and a best-selling 
children's item is Elliott Le Dragon 
selling over 2,000 LPs and singles 
each day. Polydor's local high seller 
is Maxime Le Forestier following his 
recent Olympia appearance. 

Impact, the budget specialist 
company in the Polygram group, is 
being reorganised with general 
manager Jacques Caillart taking on 
the additional responsibilities of 

Chrysalis 

boost for 

Japan 
From ELISE KRENTZEL 

TOKYO: In a bid to boost the 
Chrysalis label image and presence 
in the Japanese market, the 
marketing and promotional budget 
for its division within the Toshiba 
conglomerate is being increased by 
over a third this year. 

Toshiba-EM I Records Japan 
international director, Mr. Sato, has 
had discussions with Chrysalis UK 
international executive Des Brown 
about Japanese tours for the label's 
acts, with Generation X and Frankie 
Miller early candidates. 

Miller is unknown here at present 
and represents a brand of music 
different to the typical hard rock 
which predominates and the top 40 
or domestic play lists favoured by 
Japanese radio stations. Advertising 
in 15 magazines plus posters and T- 
shirts are planned to support the 
release of the second Generation X 
album this month. 
r—   

Which record chart do 
dealers refer to most 
often? 
Music Week .... 
Radio and Record 

News   2% 
Record Business., 
(Source: NOP Market 
Research) 
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managing director. Impact has just 
received its 28th gold record award 
certified by the SNEPA 
organisation. Noam's latest record 
Goldorak, distributed by CBS and 
named after a Japanese TV cartoon 
series very popular here, has sold 
300,000 within six weeks. Adamo's 
next release on CBS was recorded in 
London's Marquee studios with 
American arranger Jimmy 
Horowitz. 

Claudia Polly has just recorded 
her first single in French titled Viens 
Ne Dis Rien with lyrics penned by 
French movie writer Jean-Loup 
Dabadie. Rita Pavone received a 
special gold award in Monte Carlo 
marking 20 million record sales 
during her career to date and Crystal 
Gayle expected here in April. Chris 
Rea to star in the popular Carpentier 
TV show and will also perform in 
another TV programme Chorus on 
March 3. 

Intersong has five out of the 14 
songs selected for the Grand 
Concours De La Chanson Francaise 
which will decide the entry and the 
singer to represent France at the 
Eurovision Song Contest in 
Jerusalem. Peter Gabriel ending 
brief tour of France in Paris to 
collect gold record for French sales 
of his first LP. Sacha Distel is 
recording a 12-song Burt Bacharach 
medley for his new English album 
and Cliff Richard recording new 
album at Pathe Marconi EMI 
studios. Queen is expected for 
French tour at the end of this 
month. The latest Michel Sardou LP 
released by Trema has sold 600,000. 

Hong Kong's 

computer 

breakthrough 

HONG KONG: Hong Kong Records 
is claiming the distinciion of 
being the first record company in 
south-east Asia to acquire 
computer facilities. 

The Nixdorf 8870/1, installed to 
cope with HK Records' rapidly 
increasing business volume", 
comprises display station! 
printer, disc drive and central 
processor with capacity ranging 
from 64-256 K-bytes. 

As a result of its acquisition, all HK 
Records licensors, will, 
henceforth, receive computerised 
monthly sales figures and 
automatic quarterly royalty 
reports. 

Hispavox 

news 
MADRID: Jose Luis Gil, former 
assistant director at Discos Hispavox 
in Spain, has now been made general 
manager, and is believed to be the 
youngest yet to hold this post in the 
local industry. 

He started with CBS in 1969 and 
co-ordinated visits to Spain of artists 
such as Blood Sweat and Tears, 
Santana, Leonard Cohen, John 
McLaughlin, Labelle, David Essex 
and Neil Diamond. In January 1977 
he joined Hispavox, and became 
general assistant director at the start 
of 1978. 

Tape sales rocket 

in Irientini 

RT IFNnq a fDirc. -ru From JUAN SAMOVAR 
been one of ihe mrvn ^c°"1lnS.0^a8e of (he cassette and blank tape market has 
1978, u s arlc'ln8 events of the Argentinian music industry in 

According to the Chamber of 
Phonographic Producers 
representing almost 90 per cent of 
fhC ra

1,
a^e^tape saies have risen from 857,000 units in 1972 to 2 45 

mi ton units in 1977 and about 2 85 
million units last year, counting anv 
cassette or cartridge as a unit. The 
—show® a s|eady increase, with a sharp peak in 1975, which was 
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a crazy market" year with 3,78 
i1 ,'.apes bll, also 27 million records (45 per cent of them albums) 

nnHC<!TPam "h 18 million in 1972 and 15 million in 1978. The blank tape market is far more 
difficult ,o evaluate, but it H 
currently considered tha, its yearly 
sales projection is somewhere 

unirseenThhree and 'four nail'ion units. There are several loca 
manufacturing plants p°u importations from Brazil, the Us 
and Europe. In common with other 
countries, many of these ml v 
cassettes are known mVS 

domestically for recording radio 
programmes and copying albums, 
and, also in common with other 
countries, there seems little that the 
Argentine industry can do about this 
practice. 

The growing import of cassette 
recorders and radio-recorders is 
encouraging the habit. Although 
prices are high in comparison with 
ihe international markets (a 
standard radio-cassette recorder sells 

r ^1?^)* sa'es are an^ a sector 01 the market is buying tapes 
exclusively. Some LPs are averaging 
our tapes for every 10 records sold, 

an though no one believes that cassettes will ever replace records, a 
nor f re of tlle album market is • n . away. Another factor 
for nenc'ne. taPe,s improving 
nroRtoKi15 lhat sin8,es are no longer 
iKfri an^ are beinS increasingly 
albums.5 " promotional 1001 for 


