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O'Donoghue 

ami ^SO 

pad compOTV 

BRIAN O'DONOGHUE has 
resigned from his post as 
managing director of the UK 
division of RSO Records. His 
responsibilities will be taken over 
by RSO Records international 
division managing director Mike 
Hutson, who will move back 
from New York to London. 

O'Donoghue's future plans 
are undisclosed, but 
management activities are 
probably included in them, 
following his successful 
association with Paul Nicholas. 

Music Week understands that 
his parting with RSO is entirely 
amicable, but his decision to go 
was prompted by RSO's plans to 
merge its UK operation more 
closely with its European set-up. 

More companies to join 

bigger Dealer Tour 79 

ELO 'ban' 
EMI HAS been granted an 
injunction against CBS Inc. 
restricting CBS from manufacturing 
and selling two Electric Light 
Orchestra albums — ELO and ELO 
II — outside North America, an 
EMI spokesman told MWthis week. 

The injunction was granted by 
Judge Carter in the US Southern 
District court of New York. The 
decision followed action brought by 
EMI to protect its rights to the two 
albums for all territories outside of 
North America. 

INTENT ON repealing its great success of 1978, 
Music Week this week announces dates and 
preliminary details of the Dealer Tour '79. 

Once again Music Week will be bringing together 
dealers and record companies in a travelling trade 
exhibition designed to give dealers a once-a-year chance 
to meet the manufacturers, hear the autumn product, 
discuss problems and exchange ideas and views. 

Last year more than 3,000 dealers and shop staff from 
all over the country flocked to the Dealer Tour venues 
and the participating record companies unanimously 
declared the event a resounding success. This year it will 
be even bigger with more exhibitors and stand space. 

Some of the locations have been changed to give even 

WEI 45$ 

price rise 

RRP ON all WEA singles, except the 
current LV series, is to go up from 
March 5. Standard 12-inch and 
seven-inch, and picture seven-inch 
singles, all rise from 90p to 99p. LV 
titles remain for the moment at 
£1.79, but there are plans for future 
LV releases to be packaged in a de- 
luxe four-colour bags, and the RRP 
will then rise to £1.99. Dealers will 
be given an advance warning of this 
change when it is scheduled. 

In exceptional circumstances 
singles may be released at prices 
other than these, but the trade will 
be able to check these against RRP 
on the delivery advice notes. 

more dealers a chance to visit the exhibitions. The Dealer 
Tour '79 will kick off in Bristol's Holiday Inn on 
Monday, September 24 and will continue to Brighton 
Conference Centre (September 26), Gateshead Five 
Bridges Hotel (October 2), Glasgow. Albany Hotel 
(October 4), Leeds Queens Hotel (October 8), Manchester 
Forum (October 10), Liverpool Adelphi (October 11), 
Birmingham Albany Hotel (October 15) and London's 
Kensington Town Hall on October 17 and 18. 

MW promotion manager Avril Barrow said this week: 
"Many of last year's exhibitors have re-booked bigger 
stands for this year and companies who did not exhibit 
last year have indicated they will be on the tour this year. 
We therefore urge any companies interested in exhibiting 
to contact us immediately as space is selling out fast." 
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AFTER THEIR sell out shows at the Rainbow, the Jacksons were feted at a 
CBS/Epic party during which they were presented with a silver disc for Blame 
It On The Boogie. L to R: Randy Jackson, David Be tie ridge (MD CBS UK), 
Marlon Jackson, Michael Jackson, Jackie Jackson and Tito Jackson. 

MW hosts 

country 

seminar 
AT THIS year's Country Music 
Festival — staged at Wembley 
over Easter weekend — Music 
Week will again host a radio and 
TV seminar. 

A panel including experts from 
country music and broadcasting 
will be chaired by A/H^s country 
music contributor, Tony 
Byworth. 

# At the annual general 
meeting of the CMA (GB) last 
week Don Ford was elected 
chairman for the coming year, 
and Tony Byworth was elected 
vice chairman. 

Looking to (he future. Ford 
comments: "The CMA (GB) has 
a few things to do in putting its 
own house in order, particularly 
in regard to membership and 
increasing its finances. 

Ann Dex returns to her 
previous post as secretary, while 
Jeff Forrest is retained as 
treasurer. The remainder of the 
committee consists of: Bob 
Powell (Radio London), Martin 
Satterlhwaite (MCA Records), 
Tony Bell (Echo Records), Colin 
Ward (Live Promotions), Dave 
Warwick (David Anthony 
Promotions), Jonathan 
Rowlands (publisher), Phil 
Sharp (EMI Music), Denis 
Knowles (Arista Records), 
Warren Davies (Mervyn Conn 
Organisation), Shaun Greenfield 
(RCA Records) and David Yeats 
(RCA). Mervyn Conn is life 
president of the CMA. 

Referendum on returns? 
by TERRI ANDERSON 

Retailing Editor 
THE PERENNIAL topic of five per 
cent returns triggered heated 
discussion at the meeting of the East 
Midlands GRRC last week and a 
suggestion that there should be a 
referendum on dealers' views on the 
subject was discounted by guest 
speaker Tom Parkinson, deputy 
managing director of Polydor. 

"A camel is a horse designed by a 
committee," was his reply when the 
meeting asked if dealers' opinions 
would cause him to change 
Polydor's returns policy. Polydor, 
he emphasised, would firmly retain 
the right to decide on its own best 
trading policy. 

Discussion on the value of the five 
per cent system to dealers, and on 
whether Polydor should be prepared 
to offer the option of higher 
discount to those who do not want 
five per cent, resulted in a suggestion 
that MW should run a countrywide 
questionnaire to test retailers' 
opinions. 

GRRC secretary Harry Tipple 
added that in view of the obviously 
high feelings running among East 
Midlands dealers he would be 
prepared to organise such a 
referendum through the trade Press. 

But Tom Parkinson refused to 
commit Polydor to any promise of a 
re-think. "We cannot change our 
trading policy every time we get a 

request from a consumer," he 
replied. "Dealers would not expect 
me to come into shops and tell them 
how to run their business, and we 
cannot run our company on terms of 
business tailor-made to individual 
dealers." 

He would, of course, be interested 
in the results of any poll, but felt 
that "any accurate survey would 
show that a lot of dealers prefer the 
returns system", he added. 

Another major topic at the 
meeting was back catalogue 
discounting. Remarks by 
Phonogram MD Ken Maliphant 
quoted in MW last week, about 
dealers' "apathetic response" to his 
company's Going For A Song 
scheme prompted several dealers to 
air their own criticisms of that 
scheme. Ken Smith, of Hudsons, led 
the discussion by describing the 
scheme as "a retailer's nightmare". 

• Parkinson later made his own 
point about dealer response to 
marketing schemes. Proud of the 
fact that Polydor led the field in 
putting tape on five per cent, and in 
an effort to promote tape sales, he 
had, he reminded the retailers made 
a very good offer of 12 tapes for the 
price of 10, and had spent on 
advertising and informing the trade 
of this. The numbers of dealers so 
far to take advantage of the scheme, 
he revealed, was still some distance 
from moving out of two figures. 

Raymond Fox, chairman of the 
Fox chain of shops, said that he was 
"staggered" by such a lack of 
response. "We dealers are always 
asking for more discount from the 
companies. I urge all my fellow 
dealers to take advantage of such 
good schemes when they occur," 

Mart action_ 

IT'S THE new entries that make the 
news in this week's otherwise 
sluggish chart with Sex Pistols' 
Something Else in at 24 followed by 
Boney M's Painter Man at 26 and 
nine others including Money In My 
Pocket by Dennis Brown at 36 and 
English Civil War by Clash at 39. Of 
last week's new entries, Keep On 
Dancing by Gary's Gang (60 to 23) 
and Inner Circle's Everything Is 
Great (70 to 50) make the best 
movement. 

This week 
JOHN WHITNEY, managing 
director of Capital Radio, talks 
about (he progress of independent 
local radio — see Broadcasting, page 
30. Also: Tipshcct 6. Retailing 8. 
International 12. Publish- 
ing/Classical 14. Disco 16. Talent 
18. Singles releases factsheets 34. 
Album chart 39. Singles chart 41. 
Performance 42. 
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The right to royalties 

from record stores 

I NOTE with interest Mr. C. D. Cooper's proposal (MfV Feb 3) that 
the Performing Right Society should, on certain conditions, waive its 
licence on the playing of records in record shops. For the past three 
years, 1 have, with substantial backing from the Press and 
Parliament, found much to criticise about the administration of the 
society which still fails to respond to serious outstanding questions on 
the public record. , , Cooper and his friends also propose 

that the equally "beleaguered" BBC 
(who represent the largest single 
source of performance income for 
composers) should also be exempted 
from royalty payments on the 
ground that performance of works 
over the media also promotes record 
sales. On this basis Japanese TV set 
manufacturers will soon be 
demanding free commercials on 
ITV, arguing that without their TV 
sets, there would be fewer viewers 
and therefore less profits for the ITV 
programme companies! 

In 1977 each member of the public 
paid an average of 25p to PRS for 

I must, however, while declaring 
my interest as a full member of PRS, 
defend the society in their action to 
collect royalties on all performances 
of music in record shops. 

Mr. Cooper apparently shares the 
views of Radio and Record News, 
whose editorial of January 26 called 
upon the composers of this country 
(SOfo of whom, incidentally, earn 
less than £250 p.a. from PRS) to 
subsidise the "already beleaguered" 
record dealers on the basis that such 
performances in their shops 
constituted "promotion" of their 
works. 

To be consistent, shouldn't Mr. 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 
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mi 
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Toto are Jeff & Steve Porcaro, 
David Paich, Bobby Kimball, Steve 
Lukather and David Hungate.Their 
collective experience with Boz Scaggs 
(they all played with him on his highly 
successful U.K. tour and on the album 'Silk 
Degrees') and individually with artists like 
Alice Cooper, and Steely Dan 

hei® 

totoV 

have resulted in a band that is 
scheduled for success... 

...Scheduled with 'Toto'-their 
cracking self-named debut album, 
packed with all the raunchy power 
that's blasted Toto's blistering single 
'Hold The Line' straight into the charts. 

Get on the line now. Get Toto's 
album and single into your store. 

ALBUM:'TOTO'CBS 83148 SINGLE: 'HOLD THE LINE' CBS 6784 
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Records 
Cassette 

Order from CBS Order Desk. Tel: 01-960 2155, CBS Dislribution Centre, Barlby Road, London W10 

Curtains for confusion 

in stage shows? w . /»i¥-r»i»m( 

the privilege of receiving daily 
performances of music on radio, 
TV, in factories, supermarkets, 
shops etc. resulting in an average 
payment to PRS members of some 
£1,500 per year, of which the 
composer's share would normally be 
between £750 and £900. I suggest 
that it is the composers, who make 
the existence of record shops 
possible, who are the beleaguered 
parlies. 
TRE VOR L YTTLETON, 
33 Bryanslen Square, London Wl. 

I NOTE from the PRS ^cular to its 

ISJSfSS S^j- 
stage Show using dramatic m , 
and am gratified to note thal i 'S 
now admitted that 'he borderhne 
between those rights the society controls and those it does not is not 
always easy" to establish. 

While with PRS. 1 enjoyed some 
15 years successfully negotiating 
royalty charges with 
composer/publisher members and 
production companies, with tne 
emphasis on pre-London tours 01 
plays and revues and their 
subsequent transfer to the West 
End. Thus I have a unique practical 
experience in this field. 

It must be said that the licensing 
of musical works for stage shows is 
quite complicated, demanding long 
experience and quick decisions, the 
point being that many composer and 
publisher members of PRS have 
little idea what they should charge 
by way of royalties for dramatic 
usages of music, or indeed what 
constitutes "dramatic" music. 

Nor is there time, with the often 
frenetic rehearsal of many a 
production and frequent last-minute 
changes in the music content, to 
negotiate within the "prescribed 
period" suggested or to establish 
conclusively what is mood music, 
stage action music, Grand Rights, or 
whatever. 

In these circumstances, it is to be 
hoped that the new procedure (that 
the individual copyright owner to be 
given the option of licensing certain 
musical works direct for theatrical 
productions) will not further 
confuse the issue, and make the 
effective collection of royalties for 
such productions a thing of the past. 
S. JOHN SA UNDER S 
(ex Theatres Consultant PRS) 

Living with 

the rules 

on logos 
I WAS again amused to read 
about EMI's continued 
enforcement of their rights to the 
"Nipper" trademark — this time 
in Australia. 

Shops and stores in this 
country, we understand, are not 
supposed to sell imported RCA 
product bearing the "Victor" 
trademark. But look in the HMV 
shops all over the UK and you 
will find rack upon rack of 
imported RCA product bearing 
the offending logo. One rule for 
the EMI subsidiary, and another 
for the independent dealer? 
T SLA UGHTER, Heanor 
Record Centre Limited. 

DJ distribution 
AS A D.J. with JO years experience, I opened my shop as a specialist disco 
music supplier, simply because neither I nor other local D.J.s could obtain the 
product we required locally. 

Now, nearly 12 months later, thanks to a good wholesaler (Lightning) and 
Music Week, the business is beginning to blossom and I am seeking larger 
premises. 

However, without wishing to sound bitter, could I appeal through your 
columns to the record industry in general, particularly promotion departments 
on the following: 

(1) My customers are mainly bona fide D.J.s, they want and need to be 
ahead. 

(2) The combined coverage we can give a record to a "live" audience is far 
greater than the "uninterested" multiples. Surely, even 10 copies being played 
throughout an area, must do much more to promote than 100 casually bought 
and taken home! 

(3) I am not asking for "freebies" or hand-outs, because some of us know 
about the many so called D. J.s on record company mailing lists. 

(4) I am trying to build up a service for D.J.s, but find the major distributors 
are not interested in the small independent. Of course / can't compete with the 
resources of the multiples etc., but I can give a far superior personal service, 
which is needed. I just wonder how many others there are like me? 
TONY PARRISH, Tony's Record Shop, Silver Street. Lincoln. 

Retort to 

lade of 

siipport claim 
OH DEAR, poor Ken Maliphant is 
upset about lack of dealer support 
for his new scheme. What support 
have retailers had from record 
companies lately? 

CBS — TV selling only; WEA — 
London only releases; EMI — lousy 
delivery services, and we last saw 
your display man last June. 
Catalogues? Certainly, anything 
from £5 to £7 each. Great support 
indeed! 

What have record dealers given 
you? For a start, we probably 
slopped music dipping any further 
down than 11th in the leisure 
spending league (BPD figures) by 
cut pricing all your product We 
greatly assisted a singles boom 
during the last six months by selling 
singles at least 20p off RRP if Wc 
RRP nf oS ?r SinEles pric,; 10 an RRP of 99p (going for a song?), it 
would put a single at almost a third 

of Ken Maliphant's new LP price. 
My support for the scheme has 

not been forthcoming because we 
cannot sell back catalogue at £1.99. 
We like most, would opt for a 
stabilisation of LP/singles prices. It 
is not apathy, Mr Maliphant. 
It is a realisation of what is actually 
happening in our market. I hope 
that your scheme works, but for me 
it will make a little difference, and 
please don't call me an apathetic 
dealer. That I am not. 
JOHN E. INCH AM, Jon's, U 
Guildhall Street, Thetford, Norfolk. 

Disco QrscpaS 
SORRY TO harp on, but when it 
^mes to "continuous music" disco 
albums Theo Loyla {MW, February 
17) is absolutely right — the original 
is the best! 

Motown's story may have been a 
little confused, but the truth is that 
the first non-stop disco came from 
US as far back as 1972. Motown 
Disco Classics Vol. 2 (STMA 8005) 
is still available, and remains one of 
°l'r so'id catalogue items. 

HUGHES, Motown general 
"y,""8"' Tl'ayer Street, London 
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Pep indistrf 

goes t® ralip 

AN EDUCATIONAL course about the pop music industry is being 
offered to schools and further education colleges by a Richmond 
book publishing company, Syston Publishing (Tel: 940-5914). Called 
In Concert, the course features a comprehensive work-book for 
teachers of music but is also aimed at those teaching English or social 
studies — it is geared towards a CSE music exam syllabus and deals 
with all aspects of pop music and the recording industry. 

Publishing manager Roger Davis, 
who has previously worked for 
BASF and Buk Records, explains: 
"We believe that In Concert offers a 
unique opportunity for the music 
industry to contact the market sector 
from which it obtains most support, 
by offering sound educational 
material. The publication has an 
indefinite life-span since the ring- 
binder formal allows for constant 
up-dating of material by both author 
and contributors from the 
industry." 

The In Concert course has been 
written and edited by Tony Attwood 
and Paul Farmer. It includes 
sections on creating music, the 
development of pop, live music, 

Collins 

launches two 

mm Wieis 

in the UK 
COLLINS INTERNATIONAL, 
(he import/export company, is 
launching two new labels, for 
which if will act as a wholesaler 
for the entire UK. 

The labels are Echo, a joint 
venture with Donnie Elbert who 
will be producer and artist, and 
Dignity, which will specialise in 
mid-price albums by well-known 
jazz, rock and country artists. 

Echo, concentrating on pop 
and disco singles, will have two 
launch releases by Donnie Elbert 
and the Flirtations next month. 
Dignity will make its bow this 
month and in April with albums 
by Lionel Hampton, Thelonious 
Monk, Sonny Rollins, Dizzy 
Gillespie, the late Charlie Mingus 
(his last recording), Elbert, and 
the Beach Boys. 

Collins International chief 
Jeffrey Collins told Music Week: 
"We've been selling other 
people's records for 21 years and 
reckon it's time to do our own 
thing." 

m 
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fi 
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MANFRED MANN'S Earth Band were recently presented with a gold disc for 
German sales of the album Watch — the record was in fact the third biggest 
selling album of 1978 in West Germany, surpassed only by Saturday Night 
Fever and Pink Floyd's Wish You Were Here. Total sales are now approaching 
the half million mark. The band released a new album. Angel Station, in the 
UK on March 9 and commence a 60-date European tour on March 24, covering 
nine countries and including 23 dates in Germany. Pictured at the presentation 
in Munich are (left to right) Lilian Bron, Bronze international director, 
Manfred Mann and Friedel Schmidt, Ariola managing director. 

record companies, the media, and 
television and radio, and I he 
development of pop. 

Davis adds: "We have had a very 
encouraging response so far, and In 
Concert is now being used in one out 
of every 10 secondary schools in the 
UK. In particular there has been a 
strong response from those schools 
in large urban areas. 

"There has always been a lack 
of information about the rock music 
industry and how it operates, and 
that is the gap In Concert is trying to 
fill. We feel that it is a long-term 
investment for record companies in 
that it provides the music industry 
with the opportunity to reguarly 
supply schools with valuable 
resource material." 

Phonograph expansion 

THE IMPORT and wholesale side of Phonograph Records retailers is 
expanding its sales and delivery service across the whole country instead of just 
to London. 

The South Norwood retail business began importing from the US — 
specialising in 12" disco singles — last September, but until now has confined 
its wholesaling operation to an own-van delivery service around the London 
area. 

Alex Sardinha, formerly with Lightning, has now joined Terry Gregory of 
Phonograph as a director, and is working on expanding the business to offer 
the list of about 200 12" titles (as well as chart singles and albums and TV LPs) 
countrywide. 

Phonograph, like several other importers, is buying direct from American 
one-stops. Dealer price for the 12" single is £ 1.85 and orders over £200 in value 
are exempt from the two per cent handling charge. Phonograph is taking orders 
on 01-656 4070, and aims for a 24-hour turn round, using carrier companies 
and the GPO for delivery outside London. 

Dire Straits 

swing again 

for Phonogram 
PHONOGRAM IS re-promoling 
Dire Straits' last single, Sultans Of 
Swing, originally released last May, 
because of renewed interest in the 
record following its current US 
success. The single is currently 
climbing the American Top 30 while 
the band's debut album, entitled 
Dire Straits, is in thcTop 10 albums. 

At the lime of its original UK 
release, Sultans Of Swing received 
little radio airplay although tracks 
from the album were featured on 
various programmes. The^ LP has 
charted four times in the UK Top 50. 
It has also proved to be a big seller 
on a worldwide basis — double- 
platinum in Holland and Australia, 
platinum in the US, and gold in 
Germany, France and Canada. 

Phonogram in the UK is now re- 
circulating the single and promoting 
it via full-page advertisements in the 
consumer paper. Press officer Lon 

'X 

EMI's Capitol 

acquisition 

AT A cost of $1.7 million, EMI 
has acquired 100 per cent equity 
interest in Capitol Industries- 
EMI Inc., making the latter a 
wholly-owned subsidiary. 

In 1968 EMI merged Capitol 
Records Inc., in which it held a 
98 per cent majority, with a 
public company, Audio Devices 
Inc. Following the merger, the 
latter company, which had a 30 
per cent public minority at the 
time, changed its name to 
become Capitol Industries-EMI 
Inc. ("Capitol"). 

In May 1974, following a 
tender offer, over 90 per cent of 
the publicly held shares were 
acquired, leaving a minority of 
under three per cent. As a result, 
Capitol's shares were de-listed by 
the American and Pacific Stock 
Exchanges. 
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UNITED ARTISTS has signed the American/Australian songwriting team 
Waldorf Trovers, pictured at Air Studios for a playback session of their new 
United Artists album, Night Blindness. A single, Big Time American Girl (UP 
36501), taken from their LP, is released this week. Pictured front left to right: 
producer David Courtnay, Garry Trovers, Howard Berman (UA marketing 
manager). Cliff Busby (UA managing director), Marcia Waldorf, John 
Velasco (director. Interworld Music) and arranger Richard Niles. 

BRMB contract 

extended 

until 1981 
RESUMING ITS procedure of 
rolling the contracts of Independent 
Local Radio companies, the IBA has 
extended the contract of 
Birmingham-based BRMB Radio up 
to the end of 1981. 

Extensions to contracts are now 
limited to December, 1981, pending 
further legislation to extend the 
authority's own life. 

Goddard explains: "Because of its 
success in the US, Sultans Of Swing 
has suddenly started picking up 
airplay in Britain almost 10 months 
after its original release. People are 
now listening to it much more 
closely." 

In addition to the press 
advertising, Phonogram will also be 
doing a second dealer mail-shot. 

Dire Straits will be returning to 
the UK for a concert tour in the 
summer. Meanwhile, they have 
completed their second album in 
Nassau, working with producers 
Jerry Wexler and Barry Beckett, and 
a release date has been pencilled in 
for May or June. 

TAKE TWO 

-V 

THE HAPPY ACCORDION SOUND OF 
THE CURRIE BROTHERS 

A second album by a promising young instrumental duo 
regularly appearing on stage and at accordion clubs. 

ADVERTISED TO REACH OVER 2 CCC COC HOMES 
THROUGHOUT THE UNITED KINGDOM' 

Album LILP 5094 Cassette LICS 5094 
From: Spartan Record Distribution. Clyde Factors (Electrical) Ltd.. 

Solomon & Peres Ltd.. Scotia Dislribulion. Lugton & Co. Ltd, 
LISMOR RECORDINGS 
42 Kilmarnock Road, Glasgow G41 3NH (041-632 9269) 
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ISLAND RECORDS has formed a 
special disco division (o be headed 
by Erskine Thompson, who will be 
responsible for both disco 
promotion and the acquisition of 
new material for the company. 

"Island is going to pick up hot 
American and European product 
before it hits the streets in this 
country and try for simultaneous 
release with the countries of its 
origin," explained Thompson. 
"For instance, we've got the 
Gibson Brothers' Cuba single 

Island sets up disco division 

coming out this week. It's just 
been released in France on the 
Zagora label, and it will have taken 
us just a couple of weeks from first 
hearing the record to actually 
releasing it in this country. 

"We also feel that with the 
wealth of our Jamaican catalogue, 
we're pioneering a new style of 

dance music. We've also got three 
of 1979's hottest international acts 
in Grace Jones, Third World and 
Inner Circle." 

Assisting Thompson in the new 
disco division will be Eon Irving, 
who will be responsible for 
London club promotions and club 
DJ mail-outs throughout Britain. 

Cuba by the Gibson Brothers (12 
WIP 6483) is available from Friday 
(March 2), and Island also has 
rights to it for America, Argentina 
and Venezuela. 
• CARLIN MUSIC president 
Freddy Bicnslock and director 
Mike Collier have formed a new 
label called Paradise which will 

specialise in disco material. 
The label has been licensed to 

Magnet Records and the first 
release planned is Get Dancin' by 
the Bombers, currently a US disco 
charter. All Paradise releases will 
initially be available as 12" giant 
singles with a special Paradise 
sleeve and an RRP of £1.99. 

Collier has been attending a 
disco forum in New York, during 
which he was seeking suitable 
material for release on the new 
label. 

cmiiis 

Driver 07 

goes 

full time 
PAUL PHILIPS has relinquished 
the post of editor of the trade 
magazine, Radio A nd Record News, 
to allow him to spend more time on 
his songwriting and recording 
activities. As Driver 67, the voice 
behind the recent Car 67 chart 
success on Logo, he found it 
increasingly difficult to divide his 
time between the two roles. 

His follow up single — Headlights 
(Logo GO 347) — is scheduled for 
release on March 9, while an album 
is planned for late spring. 

An editor for R and RN will be 
sought and meanwhile Philips takes 
on the title of editorial consultant, 
acting in an advisory capacity. 

AFTER TWO months without an 
in-house press officer, RCA has now 
appointed Shirley Slone to head the 
press office and she will be in turn 
appointing press officers to staff the 
office. Ms Stone is a former 
Phonogram and Mountain Records 
press officer Former CBS press 
lady Judy Totlon now working 
independently from her home at 
229-4162, or via 882-6441, extn. 699 
  Richard Rowe to CBS as 
business affairs officer, reporting to 
Tim Bowen, from City of London 
Poly where he obtained a BA in 
business law   Christopher 
McDouail to group managing 
director of Neve with responsibility 
for controlling and co-ordinating 
Neve's expanding activities in 
professional studio sound 
equipment and turnkey systems  
Record promotion man Stuart St 
Paul back in London after a year 
with Metro Radio to do independent 
record promo work (01 903-2830) 
  Paul Davis to group business 
affairs co-ordinator at DJM and is 
succeeded as financial and 
management accountant by John 
Gibbon. 

Justin Hayward 
JUSTIN HAYWARD has been 

approached by the new 
company RSR 
Entertainments and is 
considering an offer, a 
spokesman for Hayward said 
this week, but he has not 
signed to the company as 
reported in last week's A/ 

Which music publication do 
record dealers most enjoy 
roarImn9 awauuiy: 
Music Week   70% 
Record Business..,  4% 
Radio and Record 

News   4% 
(Source: NOP Market 

i 
Research) 

The Rods' Thriller gets 

treatment the big 

1 

zm 

•v i ?: r-F? 

ISLAND IS mounting a 
marketing and promotion 
campaign for the album Thriller 
by Eddie and The Hot Rods 
(ILPS 9563) which is released 
next Friday (March 9) to 
coincide with the opening of the 
band's three-week UK tour. 

MARKETING FOR (he 
Phonogram Graham Parker album, 
Squeezing Out Sparks, is being 
combined with promotion for 
Frogs, Sprouts, Clogs And Krauts 
(SEEZ 13) — the Stiff album debut 
from Parker's backing band. The 
Rumour. 

Both acts are touring and ads are 
planned for Music Week, Sounds, 
NME and Melody Maker, plus 
quarter page ads in local papers 
where Graham Parker and The 
Rumour are appearing. 

A feature of Stiffs Rumour 
campaign is a 'Buy 10—get one 
free' offer to dealers. Retailers 
ordering 10 copies of SEEZ 13 
will be credited for one copy of the 
album through EMI. 

K-tel tests 

the Soul and 

the Fury 
K-TEL IS testing two 
compilation albums before 
deciding whether to give them 
the full TV treatment. Billy Fury 
— The Golden Years (NE 1030), 
retailing at £4.29, is currently 
being tested in the Harlech and 
Anglia TV areas and results are 
being evaluated this week before 
a decision is made on a national 
campaign. 

David Soul — Moods (NE 
1041), with the same RRP tag, is 
to be given a three week burst in 
the Trident area before deciding 
whether to roll out. The Soul 
album includes hits Don't Give 
Up On Us, Silver Lady and 
Going In With My Eyes Open in 
its 18 (racks. 

News in brief   

A SPECIAL limited edition blue 
vinyl pressing of Third World's 
Journey To Addis album (Island 
ILPSB 9554) will be available this 
Friday (2) and includes the full 12" 
version of the band's Now That We 
Found Love. 

"Because of the phenomenal 
demand for the full version of Now 
That We Found Love, we decided to 
include it on this new pressing of the 
album," says Island marketing and 
sales manager John Knowles. 

Third World's next single, One 
Cold Vibe (WIP 6485), "will be 
released next Friday, and the first 
20,000 copies will be available in 
special picture bags. 

ARISTA IS rush-releasing Disco 
Nights (Rock Freak) by GQ as a 12- 
inch single. GQ is a new New York- 
based group and within only a few 
weeks Disco Nights has become 
disco's top-selling single. Backing 
Arista's commitment to GQ is the 
disco promotion of Sally O's Funk 
Funktion, the division of the newly- 
formed St. Pierre Publicity. 

THE PICTURE disc by the Gordon 
Gil trap Band entitled Fear Of The 
Dark is released this Friday (March 
2) by Electric Records (L WOP 29). 
The release was delayed from 
February 23 because of production 
problems in Los Angeles, where the 
12" record was pressed. 

A FREE gift worth nearly £2 will be 
received by the first 4,000 purchasers 
of Bobbin Girls, Bobbin Boys by 
northern folk singer/songwriter 
Tony Lauren (Alaska ALA 2017) 
released next week (March 9). 

The gifts are bobbin doll kits, 
based upon wooden bobbins 
discarded from the old Lancashire 
cotton mills. Bobbin dolls packaged 
in cardboard tubing are being 
despatched to national, London and 
provincial record columnists and TV 
and radio stations. 

POLYDOR PROMOTION plans 
for the new Gloria Gaynor album, 
Love Tracks, which features an eight- 
minute disco version of her current 
chart single I Will Survive, include 
full page ads in Record Mirror, 
Disco Week and Black Echoes this 
week, plus pages in Melody Maker 
and Blues and Soul next week. 
Posters will also be available 
through Polydor's Strike Force. 

FOLLOWING HIS chart success 
with Could It Be Magic, his biggest 
UK hit since Mandy, Arista is 
releasing Barry Man How's Ready To 
Take A Chance Again (ARIS f242) 
which has already been a huge hit in 
the US. The song is the theme song 
from the comedy thriller Foul Play, 
starring Go/die Hawn, which is 
currently on general release. 
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A single, Power And The Glory 
(WIP 6474), is released this Friday 
and includes vocal contributions 
from Linda McCartney, who was 
recording with Wings at EMI Abbey 
Road at the same lime the band was 
working on Thriller. 

Island's marketing plans include 
full page advertisements at major 
soccer matches this Saturday with 
the single being played at each 
ground, and full pages in Melody 
Maker and New Musical Express 
this week, followed by others in 
NME (again) and Sounds next week. 

An extensive window display 
campaign has been arranged in 
conjunction with the band's lour 
and a special in-store kit is available, 
together with posters and point-of- 
sale material. 

A video featuring the band 
playing two tracks is being 
distributed to shops with suitable 
facilities and local TV stations. 

Selected dealers will receive Hot 
Rods Thriller trenchcoats and a 
special merchandising operation is 
also underway selling Thriller 
trenchcoats, Hot Rods T-shirts, 
jeans and shirts. 

The band's tour begins at 
Liverpool University on March 9 
and continues until April 2 at Bristol 
Locarno. It includes the Newcastle 
City Hall (March 20), Manchester 
Apollo (24) and London Rainbow 
(30). 

THE NEW single by Gonzalez called 
Haven't Slopped Dancing Yet on the 
new Sidewalk label is available in an 
unlimited 12" edition (12SID 102. 
RRP £1.79) as well as in 7" form 
(SID 102, 90p). 

*** 
FIRST RFXFASF through Polydor 
under the new RSO/Curlom deal is 
lite Curtis Mayfield single This Year. 
It will bo promoted with a full page 
colour ad in MW, full pages in 
March issues of Blues and Soul and 
Black Music, and a half page in 
Record Mirror, 

Initial full page ads, followed by 
small ones, in the big circulation pop 
papers will support two other 
Polydor singles — The Staircase 
(Mystery) by Siouxsie and the 
Banshees and Questions and 
Answers by Sham 69, both 
scheduled for release next month. 

*** 
TO COINCIDE with the release of 
the first ever iiistrtiinenial LP bv 
Bert Jattsch. called Avocet. 
Charisma is iindenakiitg a heavy- 
schedule of press ads including 
the Cuarditin, Evening Standard, 
MM, Sounds. NME, Folk News 
Folk Review. There will also be 
Jly posting in the London area plus 
point Of sole material available 
Further back-up will be provided by 
" ' tartly performance at London 's 
Collegiate Theatre on March 6. The 
"">•<"1. (CLASS 6/retails at £3 '5 

3 
ARIOLA HAS signed a deal with M 
Squad whose first single, Miss 
Caroline New/ey, is to be released on 
March 9. The group, with this song, 
is in the final 12 for the Song For 
Europe. 

ILLEGAL RECORDS has secured 
the UK rights to release the first all- 
new Kim Fowley LP in almost five 
years. Titled Sunset Boulevard (ILP 
002) and scheduled for March 2 
release, the album is preceded by 
the single Rubber Rainbow/In My 
Garage. Also to be released this 
spring on Illegal is The Lost Wayne 
County Tapes (ILP 003), a 
collection of early 70'$ material. 

LATEST SIGNING to Raw Records 
is Leonard Vice, a singer and multi- 
instrumentalist. Also signed to Raw 
are The Now from Peterborough. 
Vice's debut single, released March 9 
will be I've Got Spots (RAW 36), 
while The Now release Into the 80's 
on March 23. 

BLACK LACE, who are presenting 
one of the 12 songs in the Song For 
Europe contest at the Royal Albert 
Hall on March 8. have signed a 
worldwide recording deal with EMI. 
The band, who all come from 
Wakefield, have played many of the 
clubs in the Yorkshire area, and won 
various local awards. Their song for 
Europe will also be their first single 
for EMI. 

FIRST ALBUM to be released I 
Golden Age Records, New Hoi 
Crusade At The Royal Albert Hal 
is launched this month. First side i 
the album features many of the sol 
artists and smaller groups appearir 
at the RAH rally, while side tw 
features the New Hope Crusad 
Choir. Further LPs planned b 
Golden Age Records later this ye? 
include the New Horizons and Dor 
Orme. The company is based at 4 
Lancaster Gate, W.2. 

RADIO ADVERTISING will bo 
Motown act Rick James' new I 
single High On Your Love Suile-C 
More Hit (Of Your Love) and albi 
Bustin'Out Of L Seven. 

BECAUSE of audience reaction t 
the number during his last concei 
wum a

1
,uas-v Accords has schedule i (vvho Have Nothing) as Sylvester' 

next single. The recording is a disc 

I
0f lhc 0,d Ren E King/Shirley Bassey classic. The dis 

is available in both seven and \1 
inch i format, and picture bagge 
(caialoguc numbers: FTC 171 

XFFC 171). To avoid problem 
with import copies. Fantasy is givin 
' y'v'esier's single simultaneou worldwide release.. 
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Hello-EMI Records, can I help you?" 

To streamline telephone ordering of EMI 
Records and Tapes, you need now call only 
ONE NUMBER. 

\our region will have twelve telephone 
sales girls, all trained to process your order 
through our on-line VDU computer system. 
They will deal with all enquiries relating 
to;- Orders, 

Catalogue and price information, 

Despatch queries, 
Record returns. 
After-hours, this same ONE NUMBER, 

will supply a telephone Ansafone service. 
You will already have received a card stating 
your new telephone number. Please keep it 
next to your phone. 

This new service starts Thursday, 
1st March 1979. 

01" 561 4646 area A. (North & Scotland) 

01-848 9811 areaB. (Wales &N. Midlands) 

01-573 3891 areaC. (E. Midlands) 

01-5614422 areaD. (SouthWest) 

01-561 2888 areaE. (South East) 

EMI Records (UK), 
/ Sales and Distribution Centre, 1-3 Uxbridge Road, Hayes, Middlesex. 

A 

B 
C 

E D 

PAGE 5 



MUSIC WEEK, MARCH 3, 1979 

TIP llHliif 

Baron looks for 

a recording deal 

WHEN BAY City Rollers' manager Tarn Paton brought Baron Gen 
von Magnue from Copenhagen to Scotland two years ago, it was to 
groom him as an international performing and recording artist. The 
i6-ycar-oId Baron had, however, already made a name for himself in 
the Danish pop scene. At 14 he joined one of the most popular rock 
bands in Denmark as lead singer and guitarist. It was while doing a 
support gig for the Rollers in June 1976 that Paton saw him and 
signed him to management 

This contract has now terminated 
and his new manager Peer Neslein, 
contacted Tipsheel from Denmark 
to tell us that Gert is looking for a 
new record deal. "Gen was signed 
to Paton for 2/i years, but never 
recorded, although a fan club was 
established and he has frequently 
appeared in papers and magazines 
world wide," explains Neslein. 

"He is a legitimate Baron and can 
trace his ancestors back to the 
composer Offenbach. His parents 
had hoped he would attend the 
conservatoire in Denmark to study 
classical music, but Gen was 

determined at an early age to 
become a rock 'n' roll star. He 
speaks perfect English and now has 
his own backing band, co-writing 
most of the material. 

"What we arc looking for is a 
serious record company who is 
especially strong in Germany and/or 
Japan, since we already get an 
enormous amount of fan mail from 
these countries." 

For more information, demos, 
etc., contact Peer B. Neslein, 
Valborg Alle 36, 2500 Valby, 
Copenhagen, Denmark. 01-17 44 44. 

LI. LI.) 

BARON GERT von Magnue looking for record company with strength in 

Discoexpo deadline 

D1SCOEXPO '79 is being held at the International Fair in Genoa from April 
25 to March 1 1979. 

The first Discoexpo, held last year, had some 50 exhibitors representing 
nearly all the labels in the Italian market, and attracted 16,000 visitors 
including both public and music business representatives. 

The organisers now aim to facilitate contacts and exchanges and distribution 
deals with special attention given to foreign businessmen. Cost of a 12 mJ stand 
in the Fair at Genoa is 300,000 lira plus VAT. Conference rooms available on 
request and the enrolment fee is 100,000 lira plus VAT. 

Deadline for applications or inquiries to Discoexpo, Fiera Inlcrnazionaic di 
Genova. Secrcteria Gcnerale, Piazzalc J. F. Kennedy 1, 16129 Genova, Italy. 
Tel. (010) 59 56 51/59 56 71. Telex 28424 Gefiera. 

Germany and/or Japan. 

TIPSHEET 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 
Contact: 

SUE FRANCIS on 
439 9756 

or through MW 
836 1522 

Storm set 

to break 

new ground 
AFTER a successful fire, 
Midcm, Wayne and Esielle 
Paulo of Slorm Music in 
Liverpool arc lookinp for new 
material to enlarge their 
catalogue. 

"Having had success with a 
variety of music from artists and 
composers throughout the North 
West, we arc not specialising in 
one category, but looking for 
country and western, rock & roll, 
MOR, pop and disco," they 
explain. 

"Though a young company, 
we achieved remarkable interest 
at Midcm and obtained deals 
from companies throughout the 
world with our existing 
catalogue. Now we are ready to 
expand and those interested 
should send high quality demo 
tapes (with s.a.c for return) to 
Estelle Paulo, A&R Department, 
Storm Music, 133 Park Road, 
Blackpool, Lanes. 0253 23095. 

Subsidies scheme 

WISH 

f* 
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610 

I 
0411 

MM r-rVLOVt V THING A3 ROIL A3A rOCW SPACt OVJ^B PROW a gain MAN A6 TO VOO A37 pvn 
VonNN ROOGW 

:r- 

MUSEXPO CHIEF Roddy 
Shashoua has been in London 
working on his next event at Miami 
Beach's Konover Hotel from 
November 4 to 8 this year. He's been 
checking out with the British Board 
of Overseas Trade what subsidies are 
available to British music companies 
which may wish to participate. 

There are in fact two. One is 
known as the joint venture, whereby 
the board will reimburse one half of 
two air fares per company and pay 
in advance one half of the rental for 
one office booth per company. The 
other is called outward mission, for 
which the board refunds £240 to one 
individual per company attending an 
overseas event like Musexpo. 

In order to lake advantage of 
either scheme, participants must 

Studio sale 
THE MAISON Rouge Mobile 
Studio is up for sale. The studio was 
designed not only to record 16 and 
24 track, but also mix finished 
masters in stereo and quadraphonic. 
Artists such as Abba, Queen, 
Nazareth, Thin Lizzy, Rory 
Gallagher, Neil Sedaka, Steeleye 
Span, Jethro Tull, Alex Harvey 
Band and Stranglers are among 
those who have made recordings 
using the mobile. 

In June 1977, Maison Rouge 
launched its new studio in Fulham 
and plans for a second studio are 
already under way. "But 
unfortunately, this studio will use up 
the space kept for the mobile studio. 
Consequently, it is with great regret 
that the mobile studio is now for 
sale," reports sales and promotions 
manager Rosie Farrell. 

apply to their professional 
association — i.e. the Music 
Publishers Association or the British 
Phonographic Industry — to act as 
sponsor and contact the board. 

Unfortunately, the latter has 
completed its budgeting for the 
current year as far as the joint 
venture facilities are concerned 
without apparently being 
approached by either association, 
although if sufficient companies are 
interested it may still be possible to 
arrange something. The outward 
mission scheme is available, but 
limited to a maximum of 20 people. 

Anyone wanting to take 
advantage of either offer should 
contact their professional assocation 
without delay. 

■ -ssr, 

iittSrr.y' 

-j 

MAISON ROUGE mobile recording 
studio. 

For enquiries and further details 
contact R. D. Black, Maison Rouge, 
2 Wansdown Place, London SWfi 
I ON. (01) 381 2001. 

i®m|s for starters 

"There must be a loi of new companies starting up all the lime who want to 

SrS?SrieS Wh0 are really ^ 
mate a so^Thi" with'lhei/a 0fle'1 WOrk thal mud' hardcr 10 

always open We are more han ht' 3 -'T1 lhCm 10 kl,0W ollr doors are 

what kind of material is required and^heV' ,?*" V' someone- lhrash 9UI 

the right song We h-wp n Lt Jr ^ •B? lilrouSh our catalogue selecting 
he ^ht f0r a curre,': there." "lls- 'el us hear from you out 

which rated yscvemhy'ias|ls quaTteT'air10 selcct from as Famous Chappell. 
soundtrack music which includes such aTr publlshers' has Paramount's 
music and much coiniiiCrcial pop produc|aetc!reaSe' ' Str0n8 Ch0iCC 0f ^ 

London WLfOl)6297600." rC"Chcl1 m Fnrnous Chappell, 54 Maddox Slreel. 
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An electrifying album, 

/& 12'singles, all in vibrant 

translucent vinyl 

and full colour sleeves with* * 

extensive music press campaign 

tJSJS®38 

ALBUM NSPH18601, 12'SINGLE 7NL4614^ 

mum** 

7SINGLE7N 46147 

Produced by Ken Gold for TONY HALL PRODUCTIONS 

Orders To: Rye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CRrl 3UT. Telephone; 01-640 3344. records 
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Employer legislation 

WITH SO much legislation governing the dismissal of employees, it is 
important to know how one stands when taking on an employee on a 
trainee basis. 

Anyone who is dismissed cannot 
take a case for unfair dismissal 
unless he or she has been employed 
continuously for a period of 26 
weeks. This means that if you take 
on a trainee for say, three months, 
and at the end of that period the 
trainee proves unsatisfactory then 
there is no come-back if you dismiss 
him. 

If the requirements of the business 
cause you to take on a person for 
longer, and the employment does 
not end after 26 weeks, then that 
employee can take you to an 
industrial tribunal claiming unfair 
dismissal. Whether or not the 
application will be successful will 
depend on your actions during the 
training period. 

If you have provided adequate 
instruction to the trainee and kept 
progress under review; if you have 
given adequate warnings of 
shortcomings: and if you have given 
the trainee the right to make 
representations before dismissal, 
then you would normally have a 
successful defence against a claim 
for compensation if the trainee 
turned out so unsatisfactory. 

If on the other hand you did not 
give any instruction to the trainee 
and part of the reason for the trainee 
not measuring up can be attributed 
to you, then there is a likelihood of 
you having to pay up. It is worth 
remembering that you have to show- 
that you did all the necessary things; 
the trainee does not have to prove 
that you did not. 

One final point: although a 
minimum time limit is laid down 

before an employee can claim unfair 
dismissal, the law does provide an 
exception where it is claimed that the 
dismissal takes place because of the 
employee's trade union membership 
or where dismissal takes place due to 
race discrimination. 

Tax assessment 

IF YOU are in correspondence with 
the tax inspector either directly or 
through your accountant on a tax 
assessment which you believe is too 
high, then you should make 
arrangements to at least pay the 
undisputed pan since, unlike the 
position that existed previously, 
interest can be charged on the whole 
amount of tax arising from your 
delay in payment. 

THOSE IN business who have 
personal life assurance policies 
should note that from April, 1979, a 
new procedure will operate where 
tax relief is given on the premiums. 
Instead of tax relief being claimed 
from the Inland Revenue the insured 
will deduct MVz per cent from the 
premiums to be paid to the insurance 
companies. 

There will be one or two 
exceptions to this where very large 
sums of money are paid in premiums 
but if you fall into this exceptional 
category, you will be informed of 
the position by the Inland Revenue 
Department. 

A TOUR of EMI's factory and 
distribution centre, at the invitation 
of GRD national sales controller 
Judd Blackburn, began a hectic day 
for some of MW's Dealer Award 
Winners. They were shown round by 
quality controller Robin Allen and 
production engineer John Byfield. 

After seeing the whole production 
process (he dealers went to 
distribution, where they met the 
telephone salesgirls whose voices 
were familiar to them. They were 
joined for lunch by a number of 
EMIR staff, and left (to go on to the 
Awards dinner) with gifts of 
records, in specially printed sleeves 
with illustrations of the record 
manufacturing process on them. 

With their guides John Byfield 
(second from left) and Robin Allen 
(far right) the visitors are (left to 
right) Kim Price and Shelia Smith — 
Rox Records, Birkenhead; Barry 
Hopkins — Our Price, London; 
Nick Stevens — Rival Records, 
Bristol; Ken Hill — Our Price; Dave 
Mallard — Rival; Gill Green — 
Virgin, Birmingham; Muriel Charles 
— Sound of Music, Rotherham; 

% 

Paul Dolman — Virgin; Cyril 
Charles— Sounds of Music; Pamela 
Duncan and Jim Stewart — Brace's, 
Dundee; Angela Field house, 
Spotlight Publications; and Sandra 
King and Steven Gibbs — Virgin, 
Southampton. 

EDITED 
by 

TERRI ANDERSON 

PRACTICALLY ALL money 
payments by way of bonuses or 
otherwise to employees are subject 
to income tax. As a concession, 
however, the Revenue allow certain 
long service awards to employees to 
be given free of lax. The limits set by 
the lax people are, to say the least, 
rather mean. Up to £3 per year for 
each year of service can be given up 
to a maximum of 20 years' payment 
for 20 years' service. Sums over this 
are subject to be taxed in the normal 
way. 

A service to give 

your shop a lift 

hi 

SEEN THIS 
MONTH ON 
THAMES TV*** 
YORKSHIRE TV 
ANGLIA TV*** 
Artist 
CUCKOO 
Title/No. 
I0NA K0013913 

Silverscales Records 

1 Orme Lane London W2 01 727 1163 

IONA 
The First 
Album 

from 
CUCKOO 

Telev 

ison 

Available Now From The Following Distributors 

PACIFIC RECORDS Ltd., London 

LIGHTNING RECORDS Ltd., London 

WYNDUP RECORDS Ltd., MANCHESTER 
SCOTIA DISTRIBUTORS Ltd., EDINBURGH 

Available at all Virgin Record Shops 

Telephone 

01-267 2917 

01-969 7155 

061-798 0533 

031-557 0029 
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A NEW shofitting service is being offered to record dealers by the joinery 
division of Denne Construction, of Canterbury. Shops requiring anything 
from minor modifications to full facelifts and renovations, or new shops 
needing complete fitting out, are within the company's scope. 

Until recently, Denne Joinery has been operating only in the East Kent area, 
but having gained experience in fitting out record shops there, the company has 
decided to expand nationally, and is running a market campaign to attract 
work from dealers all over the country. 

The service offers crafts men-made units, to the customers' own 
requirements and specifications, and Denne will also give advice on shop 
design if asked. It is worth noting, in an age of chipboard and veneer, that all 
the units are solid wood — with pine (as pictured here) currently the most 
popular timber. Aiming to keep fitting time in the shops down to a minimum 
Denne makes all units at its own workshops, and their design is one which the 
company claims minimises the damage to sleeves through bending. 

Denne's offices are at 92a Broad Street. Canterbury, Kent, (Canterbury 
62264). 
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News in brief 
A SUBJECT which has aroused 
"considerable feeling" among 
retailers in general, and members of 
the National Chamber of Trade in 
particular, is Sunday trading. 

The NCT is preparing to fight the 
Bill which has now been introduced 
in the House of Lords. If passed, it 
will considerably liberalise the laws 
on retail opening on Sundays, and 
the NCT strongly disapproves. 

It is asking all its members who 
believe there should not be any 
extension of Sunday trading to make 
their views known in writing to their 
MPs. 

Music and record retailers who 
also feel strongly against the 
introduction of the Bill arc invited 
if they are MTA members, to write 
to the association's secretary Arthur 
Spencer Boland. 

IN A planned effort to spread the 
record merchandising message as 
widely as possible, taking in outlets 
outside the record retail trade, WEA 
has taken the window of the 
Hay market branch of the Woolwich 
Building Society with a display for 
the Elektra band The Cars. The 
display will remain until March and 
more are planned in non-record 
shop windotvs. 

Guest speaker 
GUEST SPEAKER at the Sou. 
West GRRC meeting in Bristol c 
April 10 will be CBS chairman 
Maurice Oberstein. The meeting is i 
I he Dragonara Hotel, Redclif 
Way, at 7.30, and any deal 
wanting further details shou 
contact Peter Corney at 02712005. 


