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Next ILR 

areas named 
THE LATEST independent local 
radio franchise areas to be 
offered by the IBA are 
Bournemouth (including Poole) 
and Exeter/Torbay, bringing the 
total number of contracts being 
processed to seven from the 
original list of nine settled upon 
by the Home Office working 
party. 

Applications will be invited 
next week and the closing date 
will be set about nine weeks later. 
Details of the specifications, 
including the prospective 
coverage of the stations, will be 
available when the invitations to 
applicants are advertised. 

Among the areas already 
advertised, preliminary 
interviews with applicants have 
already been held in Cardiff and 
Coventry. The IBA is expected to 
advertise for contractors for the 
Aberdeen/Inverness and 
Chelmsford/Southend areas 
later this year. 

Wholesiir calls 

for legislation 

on discounting 

A PLEA for legislation to prevent manufacturers giving discretionary 
discounts to multiples has been made by the .cash-and-carry 
wholesalers Makro which supplies a variety of products, including 
records and tapes, to independent shopkepeers from seven 
warehouses throughout Britain. 

'Pop Guerrillas' 
THE INDEPENDENT dealer must 
use the ammunition the multiples 
don't have and become a pop 
guerrilla fighter in the retailing war. 
This was the message from Trevor 
Eyles, of Pye, at last Tuesday's 
MTA conference. Full report next 
week. 

And Makro's marketing chief, Jim 
Lowe, predicts that legislation will 
come to the UK within two years 
with the passing of a law similar to 
the Robinson-Patman Act in 
America. 

"In a free competitive society the 
entrepreneur should be given a 
climate in which he can survive," 
says Lowe. "Competition is being" 
unfairly rigged against him and he is 
becoming an endangered species." 

Makro's comments are primarily 
aimed at the grocery and foods 
market in which the multiple-versus- 
independent High street price war is 
even fiercer than in the record 
business. But Makro marketing 
executive Malcolm Cook told Music 
Week: "Our concern is across the 
board. We believe that terms of 
trade should be made available for 
all people to see." 

Jobs lost as doors 

shut at Anchor 
ANCHOR RECORDS has finally 
closed down — despite the fact that 
it has never made a loss during its 
five year existence. All 24 members 
of staff, including Ken Evans, who 
was appointed MD only 12 weeks 
ago, received redundancy notices 
last Monday. 

Without any artist roster of its 
own and no releases on its own 
label for some months past, Anchor 
effectively ceased to exist when it 
was announced that ABC Records 
had been sold to MCA. 

Last week Evans and former ABC 
International vice-president, Jay 
Morgenstern, . confirmed that the 
popular nautical logo is unlikely ever 
to be used again. 

Morgenstern, who revealed that 
he was making his last trip to the UK 
on ABC's behalf because he too has 

Anti-piracy director named 
THE APPOINTMENT of John Hall, Q.C. as director of antl-plracy by the 
International Federation of Producers of Phonograms and Videograms 
completes the IFPI team assembled to combat the international problem of 
counterfeiting and bootlegging. 

Hall will direct and co-ordinate legal activity against record pirates 
throughout the world from IFPI's London headquarters and will also advise 
IFPI national groups on establishing and organising their local campaigns. 

left the company and is looking for 
another position, also confirmed 
that there is now no possibility of 
ABC being run by MCA as an 
autonomous label—as had at one 
time been rumoured. When 
currently available product on that 
label is exhausted all ABC material 
will come out on MCA. 

Evans and Morgenstern refuted 
any suggestions that ABC Inc. had 
been planning the sale of the record 
company for some time. 
Morgenstern said "At the time Ken 
was appointed MD it was decided to 
let Anchor continue as it was. ABC's 
decision to close Anchor came after 
MCA's plans became clear. We have 
been meeting with MCA people to 
encourage them to employ as many 
of the ABC staff as possible." 

Chart sction 
ROD STEWART'S Ain't Love A 
Bitch travels farthest and fastest — 
downwards by 47 places. Going the 
other way the Pointer Sisters' Fire, 
Sister Sledge's He's The Greatest 
Dancer and Kate Buch's Wow do 
well but can't match Stewart's pace 
(they rise, 30, 28 and 26 places 
respectively). Lene Lovich's Lucky 
Number ousts the Bee Gees at No. 
3, with the Sex Pistols and Real 
Thing completing the top five. 
Blondie and Abba take drops of 16 
mid 13 places, J 

UK writers 

win at 

Shrewsbury 
By SUE FRANCIS 

BRITISH WRITERS and 
composers collected the major 
awards at Britain's first 
International Song Festival at the 
Music Hall in Shrewsbury last week. 

Londoner Kay Gamer sang her 
winning song, a ballad titled A Song 
For Sammy, and received the top 
prize money of £3,000. Dreamer, 
another of her titles was placed 
fourth in the competition. Ms 
Garner hopes to record both songs 
and by the end of the Festival was 
talking to interested record and 
publishing companies. 

Second prize of £1000 went to 
American Ilze Platais who also 
performed her song, It's Belter To 
Cry. Platais, who submitted 15 
songs in the festival, had three in the 
last 27 and two in the finals. She also 
has no recording or publishing 
commitments. 

Lionel Levine and Michael Chew 
took £500 and third place for a 
strong disco song, Feeling Fine, 
performed by Angie Gold and 
Regina Johnson. 

Winner of the orchestral 
competition and £1000 was Welsh 
composer Steve Joseph for Time 
Slips Away. Lewis Clark's A Fool's 
Errand took the second award of 
£500 and Zack Laurence's Night 
Dancer and Tony Hatch's Isabella's 
Theme tied for third place. Joseph is 
a singer-songwriter signed to 
Charisma Records and Music. 

• See Dooley's Diary, page 51. 
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STAFF AT the Our Price Records branch in Charing Cross Road dressed the 
part when the shop held a special promotion for the new Supertramp album. 
Breakfast In A merica. Serving up the LP are (back row) Cliff Fuller and James 
White and (front) Louise Collins and Michelle Staniland. 

Lunch-break bargain 

A NOVEL experiment in discounting brought phenomenal business to the 
Charing Cross Road, W.l.;, branch of Our Price Records when it knocked £2 
off the list price of the new Supertramp LP, Breakfast In America. Instead of 
retailing at the usual price of £4.49, customers were able to buy the A&M 
album for only £2.49 — but only during the two-hour lunch period last Friday. 

The event had been advertised for two days beforehand on Capital Radio. 
When the cut-price period started at 12 noon, the shop was invaded by- 
"several hundred" customers. A spokesman said; "We were very pleased with 
(he results. It was a phenomental success." 

A&M Records promotion for the album, which is the first from 
Supertramp for 18 months) is taking tfcr form of co-operative advertising with 
HMV, Virgin and Our Price stores. Radio and press advertising on a national 
and local level will link both the LP and the shops, adopting the theme, 
Breakfast In America Is Now Being Served At... 

A&M marketing manager, John Cokell said: "The Our Price promotion 
on Friday was basically a one-off experiment which originated from that store. 
However, during the next couple of weeks there will be a whole series of 
campaigns linking the Supertramp LP and the three store chains," 
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JEFFERSON STARSHIP: GOLD 
10 greatest tracks from the four great albums 
plus bonus single: Light The Sky On Fire b/w Hyperdrive. 
Stock up - now! 
Record: FL13247 
Cassette: FK13247 
Telephone orders: 021-525 3000 
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Phonogram deal 

finds support 

I REALLY feel we must stand 
up and be counted as being a 
hundred per cent behind 
Phonogram's "Going For A 
Song" campaign. 

Although not a retail outlet but a 
mail order company, we have found 
it to be beneficial to us from the 
word go. The first result was that the 
Dire Straits album was our best 
selling album for the month of 
February — not bad for starters. 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

This scheme may not be a hundred 
per cent perfect, but at least 
Phonogram have made an effort. 
The impression we have got from 
talking to other companies is an 
implied hope that Phonogram will 
come unstuck. 

"How dare they rock the boat just 
when we had got everybody into the 
practice of expecting a 10 per cent-15 
per cent increase every year", was 
their attitude. 

So our plea to dealers is; make this 
scheme work. If you do not the 
consequences of continual increases 
leaves quite a bleak future ahead. If 
it does work, it is hard to imagine 
the Price Commission justifying 
future requests to increase the prices 
of back catalogue product by the 
Beatles, Simon and Garfunkel, 
Eagles etc. 
Frantic Mail Order Company (A 
Division of Tandy's Records Ltd.), 
Warley, West Midlands. 

Thank you 
MUSIC WEEK has received the 
following letter from the 
Countess of Bradford, on behalf 
of Music Therapy Charity, in 
response to the money donated 
to the charity from the proceeds 
of the Music Week annual 
awards dinner at the Dorchester 
Hotel last month. The 
management and staff of Music 
Week add (heir own personal 
thanks to (he industry guests at 
the dinner whose generous 
contributions helped make this 
donation possible: 

"I find it difficult to thank 
you adequately for your 
magnificent cheque for £2,233, 
and was thrilled to hear that Cliff 
Richard, who came to our first 
Silver Clef Luncheon three years 
ago as our guest of honour, 
made a marvellous speech on our 
behalf As I say, I do not know 
how to thank you adequately, 
but nevertheless I hope that you 
will accept the warmest and most 
grateful thanks for your kind 
and generous support. 
The Countess of Bradford, 
Weston Pork, Shifnal, 
Shropshire. 

The 

Evolution of Journey 

Journey are one of the biggest selling names 

in America, and now the\?re going to take 

the UK by storm with a major tour and 

their new album-'Evolution'. 

Journey... on tour near you... now. 

" I 
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Record shops 'are 

for entertainment' 
j u rtuhiir mav 1 suggest that Mr Mark Moore, AS A member of the rccord'^"yi,®L 17) should carry out some basic market 

of Richmond R«ords Ma^ri^ Sdi°missinf, Mr Trevor Lyttlclon's 

scnl^We approach Rabies to composers on 

Mr Moore bases^s atfack upon^Mr Lyttleion withc'a'm 

such performances "are ' h ' 'record shoos 
However. 1 do not believe that I am by any means alone in v's"inf/e^ 

firsify for emcriainment and only second y to buy rec?/ds/' ^^ad-s 
hear something I like. 1 would, therefore l.ke '?,kn°w'f'hIl,^

U 

Association is seriously prepared to go along with Mr Moore s as'0"lsh,"8 
conclusion that record shops - unlike supermarkets which aPI^ntl> 
make no bones about paying composers their royalties — are not places oi 
entertainment. , , ... 

If so 1 suggest that record dealers' losses of potential customers will vastly 
exceed" the relatively small amounts that Mr Moore begrudges our 
underpaid composers who will no doubt soon be called upon to sacnlice 
their royalties on Radio and TV jingles on the grounds that these, loo, are 
not performances for entertainment' 

Alexandra Kirsta, Portman Mansions Chillern St., London Wl. 

Bulk buying problems 

m 

Journey 
EVOLUTION' Also available on cassette 40-83566 

0?'Iff (rom CBS 

COULD WE ask Radio Scotland 
{MW January 27) to exercise a little 
patience in their request for six free 
copies of current singles. We have 
been persistently nagging for the last 
twenty-five years for only one of 
each and we still have not achieved 
.our object — (the Blondie and Bee 
Gees being the last two missing 
examples) — and this in spite of the 
fact that we actually BUY the 
product at the rate of 20,000 weekly 
over four or five titles. 

We feel sympathy with Radio 

Scotland in not being able to supply 
Mrs. X with her request, but imagine 
our frustration at not being able to 
supply thousands of our clients with 
theirs. That is some frustration we 
assure you. 

And even that is as nothing 
compared with non-delivery 
frustration. Miss Mansfield {MW 
February 24) is quite right when she 
says "the customers just don't 
believe you". 
Mary Smith, Director, Music Hire 
Group, Horsforth, Leeds. 

PAGE 2 

Confusion over 

supplement size 
I FEEL I must convey my confusion and frustration concerning the monthly 
supplements produced by John Humphries, known to us all as the Music 
Master. 

It appears they are either trying to confuse us or, indeed, themselves with 
a total lack of consideration for speed and easy reference. I am, of course, 
referring to the size which last year ranged from a useful S'/z" by 8" to a 
laughable lO'/z" by 14'/z", not happy with changing the size at every 
available opportunity, we are also faced with trying to cope with the 
different presentation from silly little reproductions of the album sleeves, 
most of which arc not shown, to what appears to be a direct competitor to 
your own first rate publication with news and views on the front page of a 
supplement which has to last six months in some cases. 

Please John Humphries, let's go back to basic requirements: a durable 
easily handled size will be much more successful and 10 per cent quicker to 
use on a busy Saturday. 
R. J. Wheller, Mere Green Records and Tapes, Sutton Coldfielcl. 

PtaiifcE retisras 
WE STRONGLY agree with the complaints about the Blondie and Abba 
singles (although we have not had too much trouble with Abba). However, we 
wondered if other dealers have had these son of problems with the new Bee 
Gees' LP, as we do? 

It leaves us wondering if it is     
worth stocking Phonodisc product 
due to the time and money spent on 
returns. 

At limes we have to wait at least 
two weeks before returns 
authorisation is given (and that is 
fast). Also, just recently, half of the 
product ordered has not arrived or 
even been listed on the invoice. 

This leaves us wondering if the 
items arc out of stock, deleted or 
extended. 
Richards record shop, Ashby. 

Kir® ierareSs 

a treble-spiral single (Rodgers' Mystery Rccnrri "'vs ? 8CrS 

zonophone 4361) on which he rrforldT™?„ W^Vtrm362 

Yodel/Everybody Does It Hawaii u • Blues/Blue 
point. While on June 24, 1<)33 Victor relwi" I'io v" diffcrc", n|n-in 
Las, Ride, a Jhnmie Rodgere pi^ur"disc Thk? YOllCl 12/Cosvhan 
Jerry Osborne's 55 Years Of Corded r-' L"0"' ^'retnely rare a 
copy would be worth around 750 dollars or imwe pCnn88"'5 """ " ' 
New Mm,cat Express. Carnaby Street. London W-AR- c/o 

Which music pubGcation 
carries the most relevant 
information for dealers' 
work? 
Music Week 80% 
Record Business 8% 
Radio and Record 

News 4% 
(Source: NOP Market 
Research) 
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iisliop pits 

EHi for 

ordiestrsi 
CHRISTOPHER BISHOP, joint 
general manager of EMI Music's 
international classical division, 
leaves on May 31 to become 
general manager of the 
Philharmonia Orchestra. With the 
agreement of the orchestra, Bishop 
will be available to produce 
occasional future recordings for 
EMI Following the appointment 
of Shirlic Stone as manager of 
press and public affairs, RCA has 
added two more to the press office 
— Chris Charlcsworth, recently 
returned from two years in the 
States with Peter Rudge, joins as 
senior press officer and Richard 
Routledge, formerly with Dccca 
and IPC magazines, joins as press 

m 
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Regiisii first reggae 

signing fir CBS UK 

CBS UK has signed its first 
reggae band — The Regulars — 
on a long term worldwide deal. 

The band (formerly known as 
Reggae Regulars) has just 
completed its first album, 
Victim, to be released by CBS in 
May. It will be preceded in April 
by a single, the title of which has 
yet to be announced. 

The Regulars were formed in 
the summer of 1976 and have 
hitherto released two singles, 
Where Is Jah and The Black 
Star Liner, both of which 
topped the UK reggae charts. 

The band is currently 
completing a series of dates 
around the country. 

X'' 
fl 

PICTURED AT the Regulars signing to CBS are (left to right): standing, 
Trevor Salmon, David Betteridge (MD CBS), Lloyd Pattern (Regulars' 
manager). Muff Win wood (director CBS A and R). Seated, Tony Rockwood, 
Patrick Donnegan, George Clarke, Norman Ebanks. 

officer ... Scott Millaney has left 
Blue Mountain Films where he was 
MD to set up his own video 
production company. Address is 12 
Star Street, London W2 (01-794 
3344). As well as offering full 
production, duplication and 
distribution services, the company 
is finalising a deal for a TV music 
series later this year... Ian McEneny 
to video product manager at EMI 
Tape ... Julie Christine Jopling to 
consumer products manager EMI 
Tape ... Alan Donaldson to 
advertisement director Mountain 
Lion Productions, the parent 
company and publishers of Disco 
International and Disco week, he 
was formerly ad manager of 
Record Mirror... Tony Stagg, 
formerly ad rep with Record 
Mirror ... to marketing manager 
responsible for Disco International 
and Disco week. 
208 changes 
RADIO LUXEMBOURG Is re- 
shaping its programme schedule 
from March 25, retaining its basic 
disco format, but placing the 
emphasis on chart shows in response 
to results of an audience survey. 
Other changes include the shift of 
Johnnie Walker and Emperor Rosko 
to Saturday night which will be given 
over to specialist music 
programmes. 
Clarke to CBS 
SCOTTISH SINGER Kim Clarke 
has signed a worldwide recording 
contract with CBS. Her first single 
for the label is Fantasy, which took 
second place in the Song For Europe 
contest. It is set for release on April 
12. 

ELndjeifs Big Sound deal 
THE LONDON label has signed a 
long-term agreement with Big Sound 
Records based in Connecticut, US. 
Co-inciding with this, four albums 
will be issued by Decca here on a 
newly-designed London label. First 
LPs are Radioactive by Roger C. 
Reale (SHY 8528), The Scratch 
Band by The Scratch Band (SHY 
8529), Staring At The Ceiling by 
Van Duren (SHY 8530) and a 
compilation album, Big Sounds For 
A Small World (SHY 8527). 

In addition Decca will also be 
releasing three picture bag singles. 

B 

Stop And Go by Roger C. Reale 
(HLY 10566), Rock And Roll Love 
Letter by The Scratch Band (HLY 
10567) and Take It Like A Man by 
The Yankees (HLY 10568) which is 
taken from an album to be released 
in May. 

Heartbeat for Cherry Red 
CHERRY RED Records, (he London based independent record 
company, has signed a (hree-year licence agreement with Bristol-based 
Heartbeat Records. Cherry Red will market and promote all 
Heartbeat product which will be included with Cherry Red's 
distribution deal with Spartan. First release under the deal will be a 
12" four-track single by Bristol band, Glaxo Babies, released (his 
week. 

Said Iain McNavy, of Cherry Red: "There are some very talented 
acts now emerging from the Bristol area. Heartbeat will retain total 
control over their A and R and completely retain its label identity. 
However, (hey will now have the advantage of national distribution 
and have proper promotional and marketing facilities to work their 
product." 

A company spokesman said; 
"There has been quite a lot of UK 
interest shown in Big Sound 
product, mainly via import copies 
which have come into the country. 
The London label approach 
contemporary image with sleeves 
specially designed by Rocking 
Russian." 

Marketing for the Big Sound 
product includes full-page 
advertising in both trade and 
consumer papers. 

Brooks' bond 
POLYDOR HAS signed Brooks, a 
four-piece harmony band 
comprising Peter Pereira, Michael 
Nolan, John Humphreys and Ricky 
Gallahad. The idea of forming the 
group was conceived almost two 
years ago when Pedeira and Freya 
Miller, their manager, put 
advertisements in The Stage and 
Melody Maker and then auditioned 
more than 600 people. The group 
debut this Friday (23) with Sound Of 
Our Love and Showdown (Polydor 
2059 109), produced by Tony Eyres. 

|Fyj 
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Contact established 
CONTACT IS a new label from R.K. Records, specialising in disco sounds. Il 
is launched April 27 with the European hit, C'esi L'Amour by Hot Glass (Con 
1), to be followed in May by Better Late Than Never by Diane Ducane (Con 2). 
12" promotional copies are already receiving extensive play around the discos. 
# By arrangement with RCA and Tabu Records, Miracle is to release the 

disco classic Lovin' Is Really My Game by Biainstorm on March 30. It is to be 
released in red vinyl 12", 12" black and standard 7". 

Lai * 

r/VF SMADOIf'S presented silver discs io Record Merchandisers and Wooiworlhs personnel 10 mark their help m 
nakine the group's recent single. Don'I Cry For Me Argentina, a top five UK hit. Picture shows (I to r): Bruce Welch 
Brian Bennell Bob Egenon (Wooiworlhs), Hasan Akhlar (managing director RM). Dave Buckley (buyer for RM). Hank 
Marvin and Dave Synwndson (EM! GRD national multiples conlroller.). 

4 HITS ON 

Manfred Mann's Earth Band 

'ANGEL STATION' 
ALBUM BR0N 516 

'YOU ANGEL YOU' SINGLE BR0 68- 

Motorhead 

'OVERKILL' Album & Single 
ALBUMBR0N 515 SINGLE BR0 67 

LLLltee .l-Cf 
k 

Available rtom LICENSED REPERf DIRE DIVISION EMI Records Ltd., 
13 Uxbndge Road. Hayes. Middlesex Tel: (01) 759 453? '4611 & 84S 9811 
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RCA IS planning "a special 
marketing campaign" for 
Moonlight (Victor PB 5145) by 
Cherry Vanilla. Released on April 6, 
it will go out in a special full colour 
bag, the design of which will be 
carried through on a thousand full 
colour posters and promotional 
postcards, leading through to 
Cherry's new album to be released in 
May, which will again feature the 
same design. The single campaign 
will include half page ads in the 
music and trade press, increasing to 
full-page for the album. Live dates 
for early spring will be announced 
shortly. 

A NEW Sex Pistols single. Silly 
Thing/Who Killed Bambi? (Virgin 
VS 256), is released on March 30. 
Both tracks are taken from the 
album. The Great Rock 'N' Roll 
Swindle. Promotion includes full- 
page advertising in the music press, 
fly-posting, 4,000 posters and a 
dealer mail-out. 

The next Penetration single on 
Virgin will be available in both seven 
and 12-inch format. Title is Danger 
Signs (VS 257 and VS 25712). The 
band are due to start a tour during 
April although no firm dates have 
been announced yet. However, 
promotion will tie in with the single, 
and a promotional TV film has also 
been made. 
THE FIRST5,000 copies of guitarist 
Anthony Philips' new album. Sides, 
will contain a free single. Arista has 
decided on this form of promotion 
because it has had many requests 
from hard-core fans for a single of 
the artist's (already available) track 
Private Parts And Pieces. Although 
the new LP is described by Arista as 
a "radical departure from Philips' 
previous style, with the emphasis 
strongly on rock", the single is a 
piece which shoves Philips as a 
virtuoso classical guitarist. Sides 
(SPART 1085) is released on March 
23 with a £4.79 RRP. The first single 
from the album, Um And Aargh, 
will be released on April 6. 

ARIOLA RECORDS is launching 
an extensive marketing campaign for 
Child's new single, Only You, 
released March 30. Plans include 
colour iron-on transfers with the 
first 10,000 copies, special 
promotion in the Daily Mirror and 
competitions for the singles in 
selected teen magazines, ads in teen 
papers; point of sale material 
including window banners, and a 
PA tour week ending April 6, radio 
commercials and a promo film 
already booked by Captain Video. 

THE SIX-record box set, The 
Complete Buddy Holly, Is to be 
released by MCA on March 23. 

Compiled by John Beecher and 
Malcolm Jones, the set contains 
every known recording Holly ever 
made — with Bob Montgomery, 
with the Crickets and as a solo artist 
— in a three year career cut short by 
his death 20 years ago. One of the 
six albums also contains a number of 
radio interviews Holly made in 
America. 

A 60-page illustrated scrapbook 
with press cuttings, photos and rare 
personal notes and documents is 
included in the set which will retail 
for £14.99. A six-cassette box will be 
available on March 30. 

WEA's golden oldies get 

picture disc treatment 

TAKING FULL advantage of 
the fact that it has the only UK 
factory at present able to 
produce picture discs and that 
record collectors are ready to 
spend heavily on any speciality 
product, WEA is releasing a set 
of 10 singles, each carrying a 
picture of a different custom 
car. The series title, and the new 
label formed for it, is Cruisin'. 

The pre-release sell-in is described 
by WEA, and by Damoni where the 
discs are being pressed, as "abso- 
lutely massive." 

Geoff Grimes, general manager 
for WEA licensed labels, revealed 
that the reps reached 50 per cent of 
their sell-in targets within three days 
of taking the product to the dealers 
— so pressing orders have been 
swiftly raised. 

The Cruisin' package, which is 
available through WEA reps only is 
a development of oldies series idea 
which started with Lightning's Old 
Gold set last year. Having acquired 
many more oldies titles, Lightning 
brought them to WEA on a license 
deal, for a second package of 
releases. 

Grimes told MW: "We sorted 
them out into sets which had a 
theme, and one of the strongest was 
all pre-1964 hits. For some reason 
there is a strong connection between 
this sort of music and cars. I am a 
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EACH ORDER of a dealer pack of 
50 singles in the WEA Cruisin' 
picture disc set entitles the retailer to 
a specially designed display unit 
featuring replicas of ten discs, one of 
which is pictured above. 
custom car enthusiast and suggested 
to John Fruin that we do the releases 
as a set of 10 custom car picture 
discs. He suggested the Cruisin' 
series title." 

The coupled hits on the picture 
singles are: Chris Montez, Let's 
Dance b/w Lonnie Mack-Memphis; 
Ketty Lester, Love Letters b/w 
Casinos — Then You Can Tell Him 
Goodbye; Del Vikings — Come Go 
With Me b/w Whispering Bells; 
Drifters, Save The Last Dance For 
Me b/w When My Little Girl Is 
Smiling; Teddy Bears — To Know 
Him Is To Love Him b/w Jody 

Reynolds — Endless Sleep; Johnny 
Tillotson — Poetry In Motion b/w 
Princess Princess; Bobby Darin — 
Dream Lover b/w Mack The Knife; 
Everly Brothers, Bird Dog b/w 
Devoted To You; The Earls — 
Remember Then b/w Billy Bland — 
Let The Little Girl Dance; Jewel 
Atkins — Birds And The Bees b/w 
The Fendermen — Mule Skinner 
Blues. 

Dealer response to the Cruisin' set 
clearly indicates that they share 
WEA's expectation that many of the 
sales will be as whole sets to 
collectors, despite the individual 
price tag of £1.49. This, as Grimes 
and Damont MD Monty Presky 
points out, is an eco.nomical price 
for a picture single, allowing profit 
for record company and dealer. 

WEA hopes that the size of the 
pre-sell and the probability of sales 
being in whole sets will mean that it 
can chart all the singles. The picture 
disc versions will be a limited 
edition, but Grimes gave an 
assurance that WEA's aim was to 
make sure that every one of its 
accounts has ample chance to have 
as big an initial order as wanted. 
Ordinary black pressings of the 
singles will be made to retail at 99p 
— these will follow the picture discs 
as and if there seems to be a 
particularly big demand for any of 
the titles. Cruisin' release date is 
April 6. 
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LASER RECORDS is the new company set up by Alan 
Davidson, who has resigned his Lightning directorship of 
AandR in an amicable split. He takes with him to the new 
label all the Lightning label artists and product, except the 
band Bilbo, and has finalised a world-wide licence deal 
for Laser with WEA. 

Laser's two most important assets are Dennis Brown 
and Joe Gibbs. Product from both these reggae stars will, 
Davidson is confident, get the label off to an impressive 
start, and it Was his decision to concentrate on developing 
both artists in the UK which led him to leave Lightning 
and set up alone. 

"I felt that it was lime for me to do something on my 
own, and I wanted to put a great deal more behind the 
product from these two artists than Lightning was really 
prepared to do. 1 want to give them, and the other artists I 
have now, 100 per cent of my attention," Davidson 
explained. 

He and his former assistant at Lightning, Sandra 
Brooks, now general manager of Laser, have arranged 
temporary office accommodation, and can be contacted 
at 01-486 9693 or on Berry Street Studios answer phone at 
01-253 9719. 

Laser's deal with WEA is the usual licence agreement, 
but Davidson is free to put out product, which WEA docs 
not schedule, directly through independent distribution. 
He expects, for example, that WEA will not want to 

handle all the Joe Gibbs tracks he has available — which 
could amount to 30 or 40 singles a year — but with a very- 
big ethnic market for this Jamaican star he wants to get 
an unusually high number of titles released. 

First album from Laser early next month will be Dennis 
Brown's new LP, Words Of Wisdom. This will be the 
first to be sleeved in the UK for release in Jamaica, rather 
than being brought out there first. Davidson's aim is to 
develop Brown as a chart artist rather than a reggae cult 
figure. "It may look from our first releases as if Laser is a 
reggae label," he commented, "but this is coincidence. 
We have plans to put out plenty of rock and pop." The 
German band Can also has product to come out on Laser. 
One single is to be a rock-disco number played on cello, 
and another will be Murderer by Nigger Kojak. 

Lightning and Raymond Laren has wished Davidson 
every success in his new venture and announced that 
Keith Yershon will be taking over AandR responsibilities 
at Lightning. 

The Lightning label, he added, will continue with its 
present policies, and a Bilbo single, America, is scheduled 
for release, in April, and the company will be involved in 
promoting WEA's Cruisin' series. On the wholesale side 
policy will also remain unchanged, but the expansion of 
12-inch and seven-inch singles product from America will 
continue. 

A MOMENT which marks Alan Davidson's departure from Lightning Records, the setting up of his own Laser Records 
label, and the completion of the deal with licences that label to WEA brings together (left to right) Geoff Grimes, general 
manager WEA licensed label: WEA MD John Fruin; Laser's most important artist, Dennis Brown; Alan Davidson, and 
the new general manager of his label, Sandra Brooks. 

Davidson laiincliii Laser 

LRD divides 

singles 

promo team^ 

IN A further development of its 
sales promotion effort, EMI 
Licensed Repertoire Division has 
established two separate teams for 
singles promotion. One, four in 
strength, will concentrate on 
regional promotion; the second, 
with a dozen members, will be 
devoted to the retail trade outlets. 

The two teams will report to Dave 
Valente, previously the Midland 
region manager for the LRD album 
promotion team, who in turn will 
report to Pete Rezon, now national 
promotion manager and formerly 
manager of the singles promotion 
team. Both the new singles teams 
and the existing album promotion 
team report to general sales manager 
CliveSwan. 

An LRD spokesperson told Music 
Week that during 1978 the division's 
singles promotion team was 
responsible for 85 top 75 single chart 
entries, a hit ratio of one in four 
releases which is "exceptional for a 
major company". 

This has led to the formation 
of the new marketing teams 
structure which is intended to extend 
the success the division has had and 
continues to enjoy with singles to the 
album sector, and, by combining 
with the current album team, 
improve the division's album 
performance. 

Mobbs goes 

Automatic 
THE FIRST album release from 
former EMI A and R head Nick 
Mobbs new company Automatic 
Records is being backed by WEA by 
a marketing campaign which 
includes music press teaser ads 
(which have already ' been 
running) followed by full pages in 
selected trade and consumer papers. 
The LP is Remember by Doll and 
Doll and all visuals in the campaign 
use the image on the sleeve. 

A 15-second radio ad has been 
prepared; also press/promotion kits 
and sales presenters for WEA reps. 
Merchandising includes 250-plus 
window displays, posters, badges 
and postcards. The single. Palace Of 
Love, is available in a two-colour 
bag. 

Hurricane 
THE NEWLY-formed independent 
label Hurricane, headed by Phil 
Presky, has been licensed long-term 
and world-wide to WEA. Presky is 
operating from an office at WEA's 
plant, Damoni Records, where his 
father, Monty Presky is MD. Monty 
Presky is also a director of 
Hurricane. 

First release, on April 6, is a single 
by The Magnets, titled Who's The 
Fool. The band is currently touring 
with Eddie and the Hot Rods, and 
will headline a tour in April, 

Phil Presky has worked at EMI 
first as a salesman and in the LRD 
press office, and more recently as 
label manager for Rak Records. 

Which record chart do 
dealers refer to most 
often? 
Music Week 82% 
Radio and Record 

News 2% 
Record Business 0% 
(Source: NOP Market 
Research) 

Which music pubication do 
dealers speiKl the most 

Music Week 78% 
Record Business 6% 
Radio and Record 
Nws   

(Source: NOP Market 
Research) 
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Order now from:- 
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Springfield's spring tour 
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LOOKING AS though he has just made a parachute jump into the dressing 
room at Ronnie Scott's Jazz Club where he has been doing a two week stint, 
Georgie Fame shares a joke with executives from his new record company, 
Pye. After previously recording for EMI, CBS and latterly Island, Fame has 
signed with the company worldwide and released an album, Right Now (NSPH 
18600). Left to right: Mike Everett of Plural Choice, Derek Honey (Pye 
managing director UK) and sales director Trevor Eyles. 

WITH THE April arrival of 
Dusty Springfield for a UK 
tour, Phonogram is launching a 
campaign for the release of her 
new album, Living Without 
Your Love (Mercury 9109 617). 

There will be 4,000 double-crown 
posters, advertising the tour dates in 
addition to mentioning the new 
album; window displays will be 
mounted in each of the towns the 
singer will be visiting, and there will 
be large foyer displays at all venues. 
In addition there will be extensive 
press advertising. 

The new David Essex album, 
Imperial Wizard, is also being 
supported by a marketing 
promotion. Featured in The Sun, 
Daily Mirror, Ms. London and Girl 
About Town will be half-page 
adverts with phone line numbers 
where the consumer will be able to 
dial and hear a personal message 
from Essex plus segments of the new 
album. Local radio advertising has 

Bootlegging ban 

victory for Dylan 
BOB DYLAN has been given a High 
Court undertaking in an action 
aimed at protecting him and other 
stars from bootleg record producers. 

Under his real name of Robert 
Zimmerman, he sued Mr John 
Bingham and Mrs Christine 

Lou Reed 

g>g 
LOU REED is to play a sole British 
concert at London's Hammersmith 
Odeon on April 10. Released the 
same week is Reed's new Arista LP, 
Bells. Recorded in Berlin, it is his 
third LP for Arista following Rock 
And Roll Heart and Street Hassle. 

Everiy's on Pickwick 
PICKWICK RECORDS has signed a licensing agreement with Bamaby 
Records for the exclusive budget LP rights to its catalogue which includes 
many of the original Everly Brothers hits. Pickwick MD, Monty Lewis, said: 
"We have the rights to some 35 recordings by the duo which will be released in 
single and double-album form. In addition we have acquired various Ray 
Stevens hits including The Freak. First LP releases are planned for the end of 
April." 

Poiydor to lose Harris 
GARETH HARRIS, manager of Polydor's advertising and creative services 
division, is to leave the company shortly. He leaves to join Factors Etc. 
(Europe) Ltd, one of the leading character merchandising companies in the 
entertainments industry. Prior to Joining Poiydor eight years ago, Harris spent 
seven years with WH Smith's record division. 

WIN ANIGHT OUT 
AT LONDON'S "TALK OF THE TOWN" 
GRACE KENNEDY begins a 4-week season at the "Talk 

Of The Town" on March 26th. 
Answer these simple questions and win one of the great 

prizes. 
^. What was the "A" side of Grace's first single release? 
2. What is the "A" side of Grace's current single release? 
3. Name the tracks on Grace's new album in the correct 

running order. 
1ST, PRIZE: 
A night out for two at the "Talk Of The Town" including 
overnight accommodation. 
10 RUNNERS-UP PRIZES: 
A personalised bottle of whiskey. 
Send completed entry form to Grace Kennedy Competition, DJM Records 
Ltd., 5 Theobalds Road, London, WC1X 8SE. 
CLOSING DATE FOR ENTRIES-MONDAY 2ND. APRIL 
ENTRY FORM-GRACE KENNEDY COMPETITION 
Name  
Name of shop  
Address  
ANSWERS 
 1  
 2  
 3  
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Bingham of Leicester and Roquet 
Rotary Holdings Ltd of Leicester, in 
a bid to stop alleged bootleg 
recordings of his songs circulating in 
Britain. 

CBS UK also sued for a 
bootlegging ban on behalf of 
themselves and other members of 
the BPI. Roquet and Mr and Mrs 
Bingham gave undertakings not to 
make, import or offer for sale any 
bootleg records made in 
contravention of the Performers' 
Protection Acts, 1958-1972. 

Mr Justice Goulding accepted the 
undertakings, which are effective 
until final judgement in the action or 
further court order. 

News in brief. 
THE IRISH record company, 
Release, has opened offices in 
Glasgow and London and has 
established distribution deals here 
with Spartan for England and 
Solomon Peres in Scotland. 

Their head office here is based at 
325 Sauchiehall Street, Glasgow, G3 
(041 3328108) and is headed up by 
former RCA promotion man 
Eamonn Lea. In London Release is 
being represented by Pat Campbell 
at offices in Kilburn High Road (01 
3288284). 

The company will also be 
represented with a stand at the 
Country Festival at Wembley and 
has four acts appearing: Gloria, Roy 
Lynam and the Hillbillies, Vernon 
Oxford and Filomena Begley. 

also been set up. At dealer level, 
there will be in-store prop, poster 
and sleeve displays and selected 
retailers will feature a specially 
designed motorised prop. 

SONET RECORDS Is rush-releasing 
a double single by George 
Thorogood And The Destroyers. 
Retailing at the price of a normal 
single, the untitled disc will include 
four tracks, two from the last two 
Thorogood albums and two 
previously unissued live cuts 
recorded by the band during their 
last US tour. The single will be 
issued in a plain sleeve and bear the 
catalogue number SON 2183 — total 
playing time is more than 17 
minutes, the average playing time of 
one side of an album. 

THE FIRST20,000 copies of Dana's 
new GTO single, Something's 
Cookin' In The Kitchen, produced 
by Barry Blue, will be available in a 
coloured bag. The song is a track 
from the singer's new album, The 
Girl Is Back, released in April. 

DEVO'S DEBUT album, Q: Are We 
Not Men? A. We Are Devo, has 
been released by Virgin as a picture 
disc. The pictorial platter, which 
retails at £6.99, also includes a 
"bizarre collectors' flexi disc". 
Devo are currently in Los Angeles 
finishing a second album for release 
in late May. 

THREE-PIECE group Canned 
Rock is TV advertising its wholly 
independently produced, 
manufactured and distributed 
album, Kinetic Energy (CAN 002). 
Despite not having a record deal 

THE FIRST 10,000 copies of I Love 
The Music by Freeway (Decca 
F13824) will be available in a full- 
colour bag. The track is taken from 
the forthcoming Freeway album 
(TXS 131) produced by Terry 
Melcher who has previously worked 
with Ry Cooder, Bruce Johnston, 
Taj Mahal and David Cassidy. 

CREAM PRODUCTIONS has 
moved from Campden Street, 
Kensington to 13/14 Cornwall 
Terrace, W.l. New telephone 
number: 4860728. 
EARTHBOUND, A well-known 
rock band on the London 
pub/club/college circuit has set up 
its own label, Archway Records, by 

they have already sold nearly 6000 
copies at gigs and through local 
retailers around Hertfordshire. The 
TV advertising started March 19 on 
Anglia. Stocks of the album are 
carried by most wholesalers, 
including One Slop, Projection 
Records. Ecstasy and S Gold and 
Son. The campaign lasts for a month 
and includes radio ads, in-store 
promotion and gigs in the Anglia 
area. 

A TOTAL of 72 recordings made by 
Blng Crosby wllh (he Buddy Cole Quartet for CBS Radio between 
1954 and 1957 are to be issued by 
Phonogram on the Phillips label 
with orchestral backings arranged 
and directed by Pete Moore and 

■ recently added in London. 
The initial release will be a double 

album in April entitled Songs Of A 
Lifetime and containing 36 tracks, 
several of which are songs not 
commercially available by Crosby 
before. The album will be TV- 
promoted in the ATV Midland area, 
with a possibility of rolling into 
other ITV regions as well. 

The orchestral dubbing and 
reissue project is being produced by 
Ken Barnes and Chris Harding of 
Vistaslar Productions. 

Arista rise 
ARISTA SINGLES carry a 99p 
RRP from April 1. This 9p rise has 
been brought in largely to cover the 
increased costs of a growing 
marketing budget for the growing 
number of singles now released in 
individually printed colour bags. 
Arista marketing director Denis 
Knowles comments: "This increase 
only goes a small way to absorbing 
this extra packaging cost, but we 
were determined to keep the retail 
price down to less than £1," a price 
lower than most EEC countries' 
average of £1.50. 

extending their existing self-run 
agency, Archway Entertainments. A 
three-track 12"single is released this 
month. 

FORMER RECORD Mirror staff 
writers Barry Cain and Tim Lott 
have set up their own freelance 
writing business, Faringdon Agency. 
Telephone: 01-278 7664/7499. 

MICHAEL GREY has resigned as 
press officer for United Artists 
Records, a position he has held for 
more than two years. He now plans 
to concentrate on writing and song- 
writing and will be working from 51 
Paddington Street. London W1 (01- 
486 3144). 
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Robm Najh. Johnnie Stewart. Brian Fenders. Jimmy Savile, Noel Edmonds. Peier M 
Johnny Pearson. Flick Colby. Ruth Pearson,'Bruce Milliard, John Birkin 

Peter Powell, Dave Lee Travis, Mike Read, 
and Annie Ogden (production assistants). 
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Swiss on the lookout 

for UK licensing deals 

INTER-HAiNDEL Records is a Swiss record production 
company who would like to find licensing or dislnbution 
deals for (heir product. Hanns Hanneken of Inter-Handel 
writes to MIV: "Our record label is called BB Records 
and we are looking for deals all over Europe, except 
Germany, for the following new productions: 

"The Broughtons (ex Edgar Broughton Band) have just 
finished their new album, the first in 4 years. The group 
includes the original members of the legendary Edgar 
Broughton Band (Edgar plus Steve Broughton and 
Arthur Grant) plus Pete Tolson (ex lead guitarist with The 
Pretty Things) and Tim Nordon and Richard de Bastion. 
This album is free for licensing but not for publishing. 

"The Ramblers is Germany's most successful new rock 
group with their first album The Kids Are Back To Rock 
'n' Roll selling more than 35,000 in Europe. Publishing 
and licensing arc still available for the UK and some 

territories in Europe. 
"Roy Orpheus is a Greek artist who sings pop music in 

the tradition of Aphrodite's Child with a strong voice 
near to Rod Stewart or Joe Cocker. His new single Like 
A Bird is already going well in Germany and Switzerland. 
He is available for publishing and licensing. 

"Carmen & Thompson is a young group with music 
near to Dire Straits and J. J. Cale. They gained interest at 
Midem '79 with their new hot album which is still 
available for some European territories including the UK. 
Their publishing Is also available. 

"As well, he concludes, "we are always looking to 
produce or license new acts. We can offer strong 
distribution in Germany, Austria and Switzerland." 

For more information contact Hanns Hanneken, c/o 
Inter-Handel Records AG, Tribschenstr. 13, CH-6005 
Luzern, Switzerland. 041 44 44 50 or Telex 65209 inha ch. 

Ready and waiting 

PAT McCLYNN (below) formerly with the Bay City Rollers, has recently 
completed his first album since signing directly to King Records of Japan. 
McClynn has had phenomenal success in Japan with seven number one singles 
and two gold albums to his credit. 

The deal with King Records only covers Japan and Tom Wallace, his 
manager, is looking to place McGlynn's album for the rest of the world. 
Wallace says: "Judging by the enormous amount of fan mail Pal has been 
receiving from all over the world, it appears there is a ready made market just 
waiting for production". 

Tom Wallace can be contacted at Marksmen Music Publishers, 12 Kingly 
Street, London W1R 5LD. (01)603 3570or (01)734 3691/2, 
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THE COOL NOTES 

Chart Bound Single 

My Tune/You Are What You Are 

Cat. No. JA 0047 

NOW AVAILABLE FROM SPARTAN 
RECORDS 01-903 4753 

JET STAR RECORDS 01-961 4422 AND 
WYND UP RECORDS (MANCHESTER) OR 

DIRECT FROM JAMA RECORD SALES 
01-737-3557 

TIPSHEET 
is a Music Week 
service for 
artists, publishers 
producers, a&r men, 
managers, agents and 
talent seekers. 
Contact; 

SUE FRANCIS on 
439 9756 

or through MW 
836 1522 

Biddu gets 

back into 

business 
HAVING JUST returned from 
the Disco Forum in New York 
and prior to that an extended trip 
touring the Far East, Biddu 
reports he is now getting back 
into the music business in a 
"serious way". Tina Charles is 
currently signed to his 
production company and he is 
now- open to new acts and 
groups. 
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BIDDU: WANTS new acts. 
"I want fantastic new young 

acts that will take Britain and 
Mongolia by storm. I also need 
songs that should be top 3 hits. If 
the material is not that strong, 
don't bother to send it." 

Biddu is writing the 
soundtrack music for the film 
The Bitch after coming up with 
the music for The Stud which 
comes out of the same 
production stable. Don Black is 
writing the lyrics and together 
they will be looking for a couple 
of main acts to sing in the movie 
and possibly on a single released 
from the same. Warwick 
Records is releasing the 
soundtrack album. 
Contact: Biddu, 10 Cheps tow 
Court, London Wll. 

US distribution deal 
PHIL HOLMES (above) is now in London as TK Records European director 
and he says: "I am here to answer all questions regarding TK and also pick up 
material I am looking for lease master deals from here and Europe rather than 
signing new acts, main ly as the office is small and not set up to handle all that ,s involved in developing new artists. . „ ... 

"This is the first lime TK has had physical representation in Europe. We are 
distributed, manufactured, marketed, promoted, etc., by CBS outside 
America. . . • • r < ■ t u 

"Though primarily known as a disco label, the company is in fact into all 
areas of music — jazz and even country, having just signed Steve Ctbb (no 
relation to the brothers). And of course what we can offer is a guaranteed 
American release for all product we sign. TK is one of the few independents 
left with its own distribution in America and president Henry Stone means to 
keep it that way!" 

Contact; Phil Holmes, TK Records, Ist Floor, 42 Hanway Street, London 
Wl. 01 636 1042/01 636 1050. 

Learning to play lead 

the easy way.... 

FROM AMERICA comes a new product, The Griffith Guitar Staff 
Music Book, which Buddy Bluez of Harpie Publications says is "one 
of the most advanced teaching aids and methods for learning the lead 
guitar in the world. 

"You don't have to read music to 
play lead guitar with our method," 
he says, "and it is our belief that 
within a decade all music that is 
published will be printed on the 
Griffith Guitar Staff. 

"We are looking for a publisher 
to collaborate with us in the 
distribution and the printing of our 
Guitar Staff music books. They will 
be licensed under our patent rights 
and international copyright laws for 
the UK" Any interested parties 
should contact Harpie Publications 
Inc., 403 E. 17th Street, Covington, 
Kentucky 41014. 

From t&ie 

maiibag 
GORDON HANN, who has 
collaborated on lyrics for both 
Motors albums, is interested in 
working with other musicians 
and/or writers. He is currently 
involved in several new projects with 
Nick Garvey and can be contacted at 
01 674 9545 or via Richard Ogden, 
Ozone Management, 498-500 
Harrow Road, London W9. 01 960 
0955. 

PAGES 
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ippirtiiiliis 
A PUBLISHING company offering production facilities now exists with a ne 
team at Essex Music. 

Since the first ot the year, Jon Smith's production company Green Lig 
Music, along with Burt Berman, has run the creative and professional side 
David Platz s company, Berman, an American with "ears" and a la 
certificate worked in the A and R division of Essex's sister company TRO 
Los Angeles, He has brought Bill House into the companv, the latter beii 
newly-signed to Decca and produced by himself and Terry Meicher 
RecOTdsTrt'aTm/enrt nef ,v.0nd0n Wrekend TV/Esse* Music Weeke. 
has tusi sifned o .he n ^10 " GreCn '-'B'1" Music Productions. 1 has just signed to the company, actress and singer (we are assured) Franco! 
Pascal and ex-Osibisa member Del Richardson J 1 ra 

Obviously with their production facilities, both men are lookintt for writ. 

as dteThawdone wXhoT^ 50 lhat can channel 

gooJmelodies'.'Tbeheve oluhe ^ck^f'new w^veand"^' SV'-0 Can ''c 

fhc7a"?,hrw^n,wTLT?re
0rWdha!'aSha'plpC,n«' WeslcS singer/songwriter 10 reach his goalsViV'0"^'''!!'1'1'1 cxperience 10 assist 1 

soon as possible " BOalS and lnvue a11 interested to contact us 
Contact: Essex Music, 19-20 Poland Street. London WL (01)734 8121. 
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Scorpions featuring Michael Schenker. 
We know Heavy Metal is back - and Harvest 

Records have a new album with Germany's 
premier heavy rock act Scorpions. Not only are 
they Japan's biggest selling band, but are known 
to every rock enthusiast in the U.K. 

A big, big act - and Harvest are putting up a 
campaign to match. Full page ads in all the 
music press, plus window displays, national 
bill-posting, badges, stickers, all followed by 
a major U.K. tour in the Spring. 

It all adds up to an important band with 
an important campaign resulting in a success 
as big as Lizzy, Priest and U.F.O, 

If you haven't already stocked the album, 

'' SCQRPJBNS 

LOVE DRIVE 

ECAUSE 

THEY ALREADY 

KNOW. 

SHSP 4097 on Harvest Records and Tapes. 
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