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German entr^ 

m dtemandl 
By RODNEY BURBECK 

A NUMBER of BriUsh A and R 
men were bidding for the 
German entry in the Eurovision 
Song Contest this week after 
seeing last Sunday's preview in 
which the song, Genghis Khan by 
the band of the same name, 
emerged as a hot favourite. 

At press-time the German song 
was one of only seven out of the 
19 contest entries without a UK 
licence. 

The German song is owned by 
the independent Munich-based 
Jupiter Records whose president 
Ralph Siegel was talking with his 
distributor Ariola as well as CBS 
and other UK companies on 
Monday regarding a UK release. 0 See page four for full list of 
entries. 

Pit mmlt tefw bottom 

NARM tiM 
from NIGEL HUNTER 

HOLLYWOOD, FLORIDA: The record industry 
has "an obsessive preoccupation with the bottom 
line", WEA executive vice-president Stan Cornyn 
told delegates to the 21st annual convention of the 
National Association of Record Merchandisers 
which openedJiere at the weekend. 

Cornyn reminded his audience that the record industry 
has a responsibility to culture and the younger generation 
and should be doing more to "make today's youth aware 
of its musical heritage and stimulate its thinking about the 
future", 

And he added: "The industry should foster artists and 
product whose only justification is their own merit." If 
the accounts department queries the economic viability of 
a culturally worthwhile recording project, he told the 
music industry executives in the audience, "just hang up 
on them". 

-i 

With more than a touch of irony, Cornyn said that 
money for such projects could be readily available if 
companies invested in T shins, jackets and cases of 
expensive French wine at Christmas. More seriously he 
advocated not only active involvement in preserving the 
past by keeping it available in the future, but also buying 
radio and TV airtime to draw it to the public's attention. 

Earlier, opening the convention, NARM president 
Joseph A. Cohen referred to: "ominous foreboding 
clouds threatening to rain on our parade". He said that 
another era of profitless prosperity seems imminent with 
a large number of records being released for little profit. 

"We have the unique aberration of selling the best 
product at lowest prices and, therefore, the lowest 
profit," he said. "But we are also an industry of 
survivors." Developing this theme Cohen said that the 
industry had developed "a mutant — an executive solely 
devoted to holding and keeping his job rather than 
actually doing it." 

Mixcrest 45 

shapes up for 

50p launch 

BRINGING THE American-way of promotion to Britain. GTO marketing 
director Mike Peyton — accompanied by Dana herself — demonstrates a video 
of the new-style Dana to W. H. Smith record buyers Andrew Garner and Ann 
Hurst, with a portable video play-back machine. 

Dana's video age promo 

A FINELY-TIMED campaign 
aimed at punching home to dealers, 
the media and public the radically 
changed image of former 
Eurovision-winner Dana swung into 
action this week in anticipation of 
her new album, The Girl Is Bad, 
released April 6. 

GTO has invested a considerable 
marketing budget in getting across 
the message that Irish-born Dana 
has matured into a fully-fledged 
rock singer. One of the most 
expensive items has been a video 
film of Dana singing her single 
Something's Cooking In The 
Kitchen, directed by David Mallet, 
producer of the Kenny Everett TV 
show. 

The GTO promotion team is using 
a portable video playback machine 
_ a device now widely used in the 

American record industry — to 
show the video to producers, DJs, 
dealers and journalists in their own 
offices. It is also being placed with 
regional TV shows. 

Additionally, 4,500 flimsy discs 
featuring three tracks edited from 
the album were mailed this week to 
dealers. This will be followed by a 
pull-out poster insert in next week's 
Music Week and 5,000 double- 
crown posters fly-posted in London, 
Birmingham, Glasgow and 
Manchester and posters on (he 
London underground and at British 
Rail station in those towns. 

Later in April (here will be 
consumer advertising in Melody 
Maker, Time Out, Man About 
Town and Miss London, including a 
telephone number which (he public 
can call to hear a three-minute edit 
from the album. 

Deacon takes 

up cudgels 

on taping 
"THE INDUSTRY'S future will be 
destroyed", BPI director 
general designate John 
Deacon told the MTA awards dinner 
last week, "unless a future 
government supports copyright 
owners, record companies, writers 
and artists by acting on the 
industry's submission to the 
Department of Trade and 
Industry". 

This takes the recommendations 
of the Whitfield Committee — 
which two years ago expressed 
concern about home taping and 
recommended a levy on hardware to 
offset the industry's losses further. 
Such a levy, Deacon pointed out, 
would be insufficient, and the BPI 
has asked for royalties to be charged 
on blank tape and on audio visual 
equipment and tape. 

The estimated losses of £75 
million through home taping, a 
figure which came as something of a 
shock when revealed by Geoff 
Bridge last year, are now, Deacon 
said, "an extremely conservative 
figure". A figure of £100 million is 
more realistic, and that, he pointed 
out, represents one third of the total 
retail value of the sales of pre- 
recorded music. 

Although his audience was 
predominantly made up of record 
company people, and it was to them 
and to guest of honour Sir Keith 
Joseph, a policy maker in the highest 
ranks of the Conservative party, that 
his opening remarks had been 
chiefly aimed. Deacon then 
specifically warned the retail trade: 
"It may be tempting to consider that 
the revenue from blank tape sales 
adequately makes up the losses from 
home taping. But you are specialists, 
and blank tape selling needs no 
specialists — it can be done in any 
outlet which can afford to give the 
discounts which you cannot." 

• See more MTA reports and 
photographs in pages 4, 6, 8 and 43. 

Chart ac tion 

SLUGGISH SALES at the top 
but lots of aggressive new entries 
bringing more active sales than 
recent weeks in (he lower 40. The 
Jacksons' Shake Your Body 
Down makes the best upward 
movement (59 to 26) followed by 
Voyage's Let's Fly Away (67 to 
40) and Imagination by Rockey 
Sharpe and the Replays (62 to 
42). Best in (he Top 30 is Village 
People's In The Navy (16 to 2). 
Fifteen new entries led by 
Siouxsie and the Banshees' The 
Staircase at 33. 

THE LATEST in gimmick singles, a 
silver coloured seven-sided disc 
shaped like a 50p piece and offered 
for retail sale at fifty pence, is 
released April 6 on the new Mixcrest 
label. 

The single, Girl (How Am I 
Gonna Win You), is written and 
sung by former Rubetle T. J. 
Thorpe with the C. B. Band. 

Announcing the launch of 
Mixcrest, label boss Tony Wolbrom 
slated: "Our object will not be to 
sign acts but to pick up masters. We 
will adopt different promotion and 
marketing tactics for each new 
release. Each record we issue will 
have our 100 per cent attention, 

"Mixcrest Records has grown 
from my own increasing awareness 
of the problems facing producers, 
bands, managers and others when it 
comes to placing product with 
existing record companies. I believe 
there are few established companies, 
in the major or minor leagues, 
prepared to devote the direct 
personal attention we can give." 

Wolbrom added that "at least" 
the first 10,000 copies of the T. J. 
Thorpe single will be available for 
50p. "Afterwards we will have to 
move to a more realistic retail price 
in view of our hefty production 
expenses; the silver disc is not vinyl 
only, each disc has actual silver 
content." 

Distribution of the single 
(catalogue: MIX 1) is through 
Selecta. Several thousand colour 
posters are available for retailers. 
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Where will 

it all 

end...? 
THE LETTER from Mark 
Moore of Richmond Records 
(MfV March 17) concerning 
royalties payable by record shops 
was excellent. The brilliant 
simplicity of his analysis would 
have convinced any court in the 
land of the non-validity of the 
PRS claim. 

If record shops are liable to 
pay royalties when clearly they 
are not conducting public 
performances, the PRS could 
claim that anyone whistling a 
tune in the street or in other 
public places are liable also. 

And what about shops 
demonstrating record players 
and hi-fi. . . where could It end? 
Although the MTA is not going 
to appeal, I do not think we have 
heard the last of this issue. 
J. Rowley, Rowleys Electrical, 
Coldharbour Lane, Hayes, 
Middlesex. 

MTA defends its stance 

on PRS licence issue 
I WAS rather surprised to read 
your headline "MTA Backs 
Down On Licences" {MW 
March 17). The implications of 
such a statement are quite 
untrue, particularly when one 
considers the enormous amount 
of effort and expense the MTA 
has put out in fighting this 
matter for the trade single 
handed. 

Whatever Mr Moore, of 
Richmond Records, might say 
about muddled thinking I can 
assure you that I was personally at 
nearly all the hearing in the High 
Court and the law was very clear. 
Indeed, lime and lime again it had 
to be admitted during the 
proceedings that a record shop was 
a public place and any music which 
could be heard in that shop was a 
public performance. 

With Laurie Krieger, the MTA 
went to court to establish the law 

Music Week welcomes letters 
on all subjects relating to the 
music industry'. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

and having done so there is no 
point harping on the issue any 
longer, particularly in view of the 
fact that the Performing Right 
Society has so graciously been 
prepared to bury the hatchet and 
consider how they can help the 
industry. 

Having been personally very 
active together with my colleagues 
in bringing this matter to a very 
successful conclusion in spite of the 
law, I would like to appeal to all 
our friends, both suppliers and 

Time is right for 

TIME AND SPACE 

■another * 

DAN H AMIMIM 

smash 

4- 

Here comes Dan Hartman with yet 
another chartbound single - "Time and Space',' 

from his fast-selling album "Instant Replay." 
Time and Space" has all the irresistible 
qualities that sent "Instant Replay" and 

That Is It" to the top. It'll be joining them up 
there soon, so make a lot of space for"Time and 

Space"-the dynamic new single from Dan Hartman. 

Dan Hartman New Single 
"Time and Space" s| 

From the album "Instant Replay" SKY 83265 'T 
Produced by Dan Hartman • A Tom Moulton Mix 

Order from CBS Order Desk, Tel; 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

SKY 7221 
mrnto. 

retailers, to donate a sum of say 
£10 per shop towards the MTA 
costs in this matter. 
Please send contributions to: The 
Secretary, The Music Trades' 
Association, 5 Denmark Street, 
London WC2H 8LP. 
J. R. Fox, President, MTA, 
Coopers Terrace, Doncaster. 
• The editor replies: Our 
headline was intended to indicate 
that the MTA had decided not to 
appeal against the court decision 
on licences. I think this can be 
fairly decribed as "backing down". 

The Last 

straw 

Faulties—the 

debate 

contimies 

WE ARE most concerned that when 
our Poiydor representative offered 
for sale the new James Last Album, 
Last The Whole Night Through, he 
advised that there was going to be a 
television advertising campaign, but 
the advertising would exclude those 
of us in the Westward and HTV 
areas. 

When questioned about dealer 
mark up, we were told it would be 25 
per cent as it was a TV advertised 
albums — even through this area 
would not be covered. Needless to 
say our order was drastically 
reduced. 

But it does seem that we the 
dealers in the whole of Wales (with 
the possible exception of North 
Wales) Avon, Somerset, Devon and 
Cornwall, a not inconsiderable 
section of the country will be having 
our profits cut, to either: support a 
television campaign in other parts of 
the country, or as is more than 
likely, to give increased profits to 
Poiydor. When one comes to 
consider the size of the area in 
question this could be quite a 
considerable sum. 

It would be quite easy to rectify 
this situation, as for instance, 
Tandem have done with the Album 
Manilow Magic. After all, do they 
not both use the same Phonodisc 
distribution and accounts system? 
R. BROWN, Pathway Records, 
High Street, Shepton Mallet, 
Somerset. 

A Poiydor spokesman replies: The 
James Last album will be advertised 
on television in most areas. The 
dealer margin on the product takes 
this into account but docs not make 
it into an economic proposition to 
advertise in all areas. 

We are straightforward enough to 
tell you in which areas it will not be 
advertised so that you can make 
your buying decision based on the 
value to you and to your customers 
who are being offered two albums 
for the price of one. 

We cannot comment about the 
terms offered by other companies. 

MESSRS EAGLETON and Butler 
{MW Letters and Retailing March 
17) are right about cust; mers' 
equipment often being at fault. 
However, several points hr been 
overlooked. 

• Most customers are satisfied 
when they see the allegedly faulty 
record satisfactorily played (PRS 
licence required?) on the machine in 
the shop. But, of course, an 
exchange or refund has to be made 
for a record that simply won't play 
on a customer's machine no matter 
how carefully the problem is 
explained to him. 

O Having taken the record 
back, it is technically secondhand 
and possibly damaged (at least 
minutely) by the jumping. There is 
little option but to send the item 
back, tested or not! 

® Also, kiddies and the less 
well-off are not inclined to fork out 
£4 or more for an up-market 
cartridge just to play the occasional 
single. 

© The range of equipment on 
the market is vast, but it's the record 
companies' job to produce product 
as compatible as possible with all of 
it. 

• There is firm evidence that 
some pressings are too shallow. 
Certainly I find jumping occurs 
mostly on American pressings. 
There is no doubt that certain 
modulations cause sympathetic 
oscillation in the whole pick-up and 
arm of some equipment, though 
perfectly set up. 

• In conclusion, the retailer's 
first responsibility is to his 
customers. However, if the record 
companies get "faulty" returns 
which are not faulty in the true 
sense, perhaps some of the above 
points can be taken by way of 
explanation. 
Martin Anscombe, Pop Inn, Harvey 
Street, Watton, Norfolk. 

The Editor replies: Your item No. 1 
is not entirely correct. The legal 
interpretation is that a customer is 
entitled to a cash refund or exchange 
if any product "is not of 
merchandisable quality". The 
Office Of Fair Trading does not 
have any guidance on products that 
are only apparently faulty in a 
customer's home and not in the 
shops, but the GRRC's Harry Tipple 
says that dealers are not obliged to 
take back records which play 
perfectly in the shop. As always, the 
customer should be advised to check 
his equipment for worn styli, uneven 
turntable level or incorrectly 
weighted arm. But the whole 
question of faulty records is an 
increasingly vexing one for retailers 
and Music Week will be returning to 
the subject with more advice in 
greater depth in a future issue. 

PAGE 2 
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Pictorial 

Manifesto 
POLYDOR'S FIRST picture 
disc is Roxy Music's Manifesto, 
which will be available in a 
limited edition of 20,000 from 
next week. This Is part of the 
campaign which will be sustained 
right through to their UK tour in 
May. It has been the subject of 
radio advertising, trade press 
ads, window displays and a giant 
underground station poster 
campaign. The transport theme 
will be continued to coincide 
with the tour when Roxy Music 
will be advertised on the sides of 
buses in the towns they arc 
visiting. 

AEtGi announces new 

impirt album scheme 

A&M RECORDS has announced a new import scheme which will allow dealers to hear and sell albums 
which would not normally be released in this country. The first release will be on April 27 with the 
company's sales representatives taking orders prior to that date. 

A&M will be pre-selling and in 
certain cases rush-releasing US 
import albums. The price for single 
albums will be the same as those 
pressed in the UK and subsequent to 
the release date, these particular 
albums will be available from the 
CBS telephone sales. The American 
SP prefix will be used on all single 

Magnet's 'major push' 

for mw Rea album 

THE SECOND album from singer/ 
songwriter Chris Rea is released by 
Magnet on April 6. Titled Deities 
(MAGL 5028) it includes his next 
single, Diamonds (MAG 144) which 
is to be put out in both 7" and 12" 
forms. 

Produced by Gus Dudgeon, 
Deities will "be the subject of a 
major push by Magnet". There will 
be a limited edition run of the LP in 
blue vinyl, full page ads in the trade 
and consumer music press, a 
nationwide window/in-store display 
campaign, posters and stickers. 

Plans are now being finalised for 
Rea to undertake a British tour 
during April and May. Also, next 
month he will be performing songs 
from the LP on the Old Grey 
Whistle Test. 
A MYSTERY representative from 
Electric Records will be calling on 
dealers up and down the country 
offering prizes up to £75 in a 
competition linked with the John 
Glover album, Midnight Over 
England (TRIX 9). The reproraotion 
of the LP includes ads in the 
consumer and trade music papers, 
Guardian, Observer and Time Out 
during March and April, plus in- 
store displays and London 
underground poster sites. 
RCA, IN a bid to continue 
successful initial sales, is TV 
advertising the Average White Band 
LP, Feel No Fret (XL 13063) for a 
three week period in the Stags area. 
A series of prime time 30-second 
spots started on March 21. A single 
version of the Band's Walk On By is 
being rush-released in 7" blue vinyl 
and 12" disco mix. There will be 
1000 full colour window streamers 
for dealers. 
THE NEW SINGLE from Rogue — 
Borderline is to be available in 
picture disc form (Ariola AROPX 
147) from March 30. Ads are being 
placed in the trade and consumer 
music press and in the Daily Mirror 
(with 30 phone-in lines). A 
promotional film has been booked 
on Captain Video and point-of-sale 
material includes hanging mobiles 
like the picture disc. 

BiZHI 

Flashback to the 60s 
POP HITS from the Sixties and early Seventies are to be re-issued by 
Pye via a new label, Flashback. The series is launched via 10 double 
A-sided singles pressed on golden yellow vinyl and featuring hits by 
such names as The Kinks, Status Quo, Searchers, Mungo Jerry, The 
Foundations, Lonnie Donegan and Carl Douglas. 

The Flashback singles will be packaged in full-colour sleeves giving 
information on the highest chart position. They will retail at normal 
single price. Dealers will be supplied with a special counter display 
unit and posters. In addition, there will be more than a hundred 30- 
second advertising spots on Radio Luxembourg and trade and 
consumer advertising. ... ,, ., . 

A Pye spokesman said; "The material has been compiled to appeal 
to a wide range of popular music tastes. Malt Haywood is In charge of 
the series and will schedule all future releases."   

albums. 
A spokesman for the company 

said: "We have decided to initiate 
the import scheme as there are 
certain albums released in the US 
which are imported but do not reach 
certain dealers. The new scheme will 
give every dealer a chance to hear 
and sell some of the new albums 
being released in the Slates. At the 
same time we are looking into the 
back-catalogue with a view to re- 
releasing previously deleted items." 

The first re-issue will be a Flying 

Burrito Brothers album, Gilded 
Palace Of Sin, on April 27 together 
with four albums from Peter C. 
Johnson, Richard Evans, Arthur 
Adams and Seawind. An album by 
Bell and James with the current 
single Livin' It Up has already been 
rush-released. Current imports on 
general release are Head Fast, Live 
(the soundtrack from the film, Boys 
From Brazil) and Gordon Payne 
whose album of the same name was 
produced by J. J. Cale and Audie 
Ashworth. 

ISLAND IS launching an extensive 
campaign for Forces Of Victory, the 
new album from Linton Kwesi 
Johnson (ILPS 9566). The LP will 
be in the shops from April 6, the day 
after the BBC TV screening of the 
Omnibus documentary, Dread Beat 
An' Blood, featuring Johnson 
whose album of the same name as 
the documentary was named reggae 
album of the year by Melody Maker 
for 1978. The campaign includes 
streamer ads in the consumer music 
press on April 7 and 14, followed a 
week later by full page ads, posters, 
badges and shirts — all featuring the 
album sleeve design. A video film 
will also be available for dealers and 
local television stations. 
TO TIE in with the Gloria Gaynor 
mini-tour, Poly dor is promoting her 
latest album, Love Tracks, which 
features the full length disco version 
of her No. 1 single, I Will Survive. 
The Greatest Hits LP will also be 
featured in the ads in the trade and 
consumer music press. 
STIFF IS releasing its first cassette 
since the Ian Dury album eighteen 
months ago. It is a re-mix of the 
Lene Lovich album, Stateless, which 
includes her recent chart single, 
Lucky Number. The vinyl version 
has also been re-mixed and can be 
recognised by its yellow label. 

Stiffs Rachel Sweet is back in 
Europe to promote I Go To Pieces 
(BUY 44), her single follow up to 
Baby. Full page ads in the music 
consumers plus selected ads in Music 
Week will back the single and 
slogans such as: "We at Stiff are 
Rachel Prejudiced" will be the 
centre of a postcard, leaflet and 
badge campaign. There will also be a 
'Stiff shop' mail out of point of sale 
material. 

Rachel Sweet will be louring 1LR 
and BBC local radio stations and TV 
appearances already lined up lake in 
the Kenny Everett Video Show, 
Tyne Tees' Saturday Morning Shake 
Up and LWT's Saturday Morning 
Show. 

I- 

PICTURED SIGNING an exclusive worldwide recording agreement with 
Chrysalis Records is Noosha Fox. Noosha was formerly the lead singer with 
Fox who had three hits in 1975 and '76 with Single Bed, Only You Can and 
Imagine Me, Imagine You. She had a solo hit with Georgina Bailey in 1978. 
Left to right: Front, Noosha Fox and Chris Wright (joint chairman Chrysalis), 
Back: Stuart Slater (European A and R manager), manager Michael Deeney, 
Roy Eldridge (director A and R and artist development). 
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Knight signs 

to CBS 
CBS HAS signed Gladys Knight to a 
long term worldwide recording 
contract. Her debut LPfor the label, 
Gladys Knight (CBS 83341) is 
released on April 6. A single, Am I 
Too Late, taken from the LP is 
released on the same dale. Through 
the use of multi-track recording, Ms 
Knight's voice is the only one heard 
on the album, taking both lead and 
harmony vocals. 
PYE HAS signed the Aura record 
label to a licensing agreement for the 
UK and Eire. The deal, finalised 
between Pye UK managing director 
Derek Honey and Aaron Sixx, MD 
of Aura, takes effect immediately 
and Aura will retain its own label 
identity. First product, available 
shortly, will be by The Hollies' lead 
singer Allan Clarke, an album 1 
Wasn't Born Yesterday, and Pye's 
marketing division will tie-in on 
promotion with the current UK tour 
by The Hollies. Other artists on 
Aura include Annette Peacock and 
Alex Chilton/Big Star. 

PINNACLE CLIMBERS! 

vO ^ 
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Polydor refuses to back 

down over faulties 
By TERR1 

DEALERS' CRITICISM of the general standard of 
record pressing and of Phonodisc output in particular — 
was sharply returned by Polydor MD A. J. Morris at the 
MTA conference. "If you want to take an aggressive 
attitude, I can take one," he countered. 

Revealing that in the first 20 days of this month alone 
Polydor had received £250,000 worth of faulties returns 
— a level which his company's technical experts judged to 
be about 10 limes higher than reality — Morris argued: 
"There are many dealers, although not I imagine those 
who are at this conference, who deliberately swindle my 
record company by sending things back as faulty which 
plainly are not." 

Morris's figures obviously gave his audience pause for 
thought. He received some support from retailers who felt 
that If Polydor was being swindled it should crack down 
on the retailers concerned "because in the end it must 
make the product cost more for everyone". 

There was, however, loud protest at his remarks from 
other delegates, and a counter accusation that "your 

ANDERSON 
product from Phonodisc has a very high percentage of 
faulties." 

Morris refused to back down, and said that his remarks 
were based on fact. He invited the MTA to nominate 
some dealers to join the assessment panel which regularly 
visits Phonodisc and the returns department, to see for 
themselves. 

Polydor is the second manufacturer to take public note 
of the fact that faulties returns are very much on the 
increase, and to accuse a minority of dealers of 
attempting to cheat, Pye is strengthening its returns 
department and increasing inspection facilities there 
because it suspects that many of the "faulties" are 
nothing of the kind, and are merely unwanted stock 
which dealers wish to offload — over and above the five 
per cent returns allowance. Morris now says that Polydor 
will also probably increase staff and vigilance in its 
returns department. 
• More MTA reports and photographs in pages 6, 8 and 
43. 

RAK releases 

get a shot 

of colour 

RAK IS moving into the 12-inch disc 
and coloured vinyl market with 
the release of three singles during 
April. The new Exile single, How- 
Could This Go Wrong, will be 
available in both seven and 12- 
inch formats but the latter will 
have a playing time of eight 
minutes compared with 3.44 
minutes for the former. It will be 
limited to 10,000 copies. 

Rak is also re-issuing the recent 
minor hit, Stumblin' In, by Suzi 
Quatro and Chris Norman of 
Smokie — the disc is currently- 
climbing the US charts. 
However, the new UK release 
will be pressed in clear vinyl and 
issued in a transparent bag with a 
colour photograph of the two on 
the front. 

In addition, the next Hot Chocolate 
single, Mindless Boogie, will be 
released in 12-inch coloured 
vinyl and available in a special 
bag. 

Eurovision entry details 
THE FULL list of entries for 
Jerusalem this Saturday (31) with 

Portugal: Sobe Sobe Baho Sibe by 
Manuela Bravo (Phonogram); 
Denmark: Disco Tango by Tommy; 
(EMI); Ireland: Happy Man by 
Cathal Dunne (CBS); Greece: 
Socrates by Elpida (Phonogram); 
Switzerland: Troedler und Co., by 
Peter, Sue and Marc (EMI); Israel: 
Hallelujah by Gali Atari (Polydor); 
Netherlands: Colorada by Xandra 
(Phonogram); Sweden: Sattelit by 
Ted Gaerdestad (CBS); Norway: 
Oliver by Anita Skorgan (CBS); UK 
Mary Ann by Black Lace (EMI) 
Austria: Heute in Jerusalem by 
Christina Simon (Polydor). 

Songs without UK representation 
at presstime: Luxembourg: J'ai Deja 
Vu Ca Dans Tes Yeux by Jeane 
Manson (possibly Polydor but not 
confirmed); Italy: Raggiodi Lune by 
I Mati Bazar (Ariston); Finland: 
Katso Fineen Tavaan by Katri 
Helena (Scandia); Monaco: Notre 
Vie C'est La Musique by Laurent 
Vaguener (Discs AZ); Germany: 
Genghis Khan by Genghis Khan 
(Jupiter); France; Je Suis I'Enfant 
Soleil by Anne-Marie David 
(Polydor France); Belgium: Hey 
Nana by Micha Marah 

the Eurovision Song Contest in 
UK representation: 

(International Bestseller) and Spain: 
Su Cancion by Betty Missiego (Disco 
Columbia). 

RCA profits 

reach a peak 
NEW YORK: Sales by RCA 
Records' overseas operations rose by 
19 per cent last year, showing a 
profit increase of 33 per cent, 
according to the company's annual 
report for 1978. 

"The RCA record companies in 
the United Kingdom, France, 
Germany, Italy, Mexico and Brazil 
reached new sales peaks, and RCA 
moved forward with plans to 
establish similar operations in 
additional countries," it added. 

At home, RCA did not manage to 
top the "unprecedented high level" 
of 1977 when the death of Elvis 
Presley triggered extraordinary sales 
of his albums, but the company 
reports an increase in country music 
sales of 34 per cent and classical 
record sales rose 43 per cent. 

WORLD /MUSIC WORKSHOP LI/MITED 

WELCOMES 

AOEWTS 

LIMOUSIWE 

LYN MILLER 

PERRY 

AND 

PETER DOYLE 

636: 
5642; 

:637 
5753 

Management. Production. Publishing 
33, NEWMAN STREET, LONDON, 

W1P3PA. 

Edmonds 

mowes to 

EM GRD 
BEN EDMONDS is joining the 
A and R department of EMI 
GRD as a senior repertoire 
manager. Edmonds moves from 
Arista acquisition for Capitol in 
Los Angeles. He has also written 
books on the American rock 
music scene. 

Other appointments at EMI 
GRD arc John Bagnell as 
international A and R manager 
and Nina Langcras international 
A and R co-ordinator. 

Ramon Lopez comments: 
"The new appointments have 
completed the restructuring of 
the GRD A and R department. 
Under GRD managing director 
Bob Mercer's able stewardship 
coupled with his enthusiasm, this 
A and R team, as strong as any in 
the world, will soon begin to 
show ample evidence of its 
quality." 

Wrong release 
THE TELEPHONE number for 
Release Records' new Glasgow 
office was wrongly primed in last 
week's Music Week — lite correct 
number is 0413328101. 

BBC's new 

Lincoln head 

THE BBC has appointed Roy 
Corlell — programme organiser at 
BBC Radio Merseyside for the past 
four years — to run its new local 
radio station at Lincoln. 

The station, as yet without a 
name, is expected to open by the 
summer of 1980, but Corletl will 
take up his post as soon as 
possible. It is expected that the 
broadcasts wilt serve most of 
Lincolnshire and Corlett says: 
"Lincolnshire has a problem of 
isolation which I believe the new 
station will help overcome." 

News in brief... 
POLYDOR, WITH an extensive TV 
and trade advertising schedule, is 
putting a big campaign behind the 
new James Last double album, Last 
The Whole Night Through (Polydor 
DeLuxe PTD 001), which is released 
to tie in with a UK tour starting at 
Eastbourne on April 8. 

The TV campaign on the album, 
which features 50 party numbers, 
opens in the Granada area on April 3 
and goes national three weeks later. 
A single, Summertime (Polydor 
POSP 45) is released April 6. 

MAGNET RECORDS has signed a 
licensing deal with Flamingo 
Records, the company run by Mike 
Collier and controlled by the former 
and Freddy Bienstock. 

Collier has an impressive track 
record for disco product in this 
country. He was responsible for 
recent hits by Taste Of Honey, 
Sylvester, Musique, Mick Jackson 
and Karen Young. The deal 
encompasses all product acquired by 
Mike Collier for Flamingo, who will 
be given their own label identity. 
First release under the deal will be 
Get Dancin' by The Bombers, 
currently No. 4 in the US disco 
charts. 

THREE MORE record companies 
have announced price increases for 
singles from April l. Chrysalis 
Creole and Decca up the RRP for 7" 
singles ,o 99p. Decca EPs move L 

£199 ''"dCreole U"singles up to 

TWO WEA April album releases 
will receive strong advertising and 
merchandising pushes. Van Halen's 
new WB release, Van Halen 2, has 
dealer support starting on April 2 
with merchandising material 
including posters, logos on boards, 
sleeves and T-shirts. Press 
advertising will be in Melody Maker, 
NME, Sounds and MW, and radio 
ads will run on Capital, Clyde, 
Forth, BRMB, Beacon, Piccadilly 
and Trent. 

Lowell George's debut solo LP, 
Thanks, I'll Eat It Here, is released 
on April 6 and window displays for 
it will centre on blow-up posters and 
streamers, and selected Little Feat 
back catalogue. There will also be 
some pop press advertising. 

HALCYON IS a new label from the 
Vintage Jazz Music Society and 
features some of the best known 
names of the pre-war years including 
Roy Fox, Geraldo, A1 Bowlly and 
Nat Gonella — the sort of music 
often featured on Alan Dell's Dance 
Band Days programme on Radio 
Two. North London wholesaler 
Lugtons is already distributing 
product from the label and RRP is 
£3.25 with dealer price set at £2 plus 
VAT. 

FOLLOWING THE success of the 
import Bob Dylan album, Live At 
The Budokan, HMV Shops is 
importing a quantity of Story Of 
Genesis album sets from Japan for 
sale through its 36 retail shops. The 
price of £15.00 includes full colour 
booklet with lyrics in both English 
and Japanese. 

THE CBS half-yearly slock count 
will be carried out this weekend — 
Friday, Saturday and Sunday (30, 31 
and April 1 respectively). All orders 
received by noon on Thursday will 
be despatched without delay, and 
orders received later than this time 
will be despatched on Monday, 
April 2. 

THE LAST album by the late 
Charles Mingus is to be released on 
April 6 by WEA. The LP is called 
Me, Myself A n Eye, and one side is a 
30-minule track, Three Worlds of 
Drums, which Mingus premiered at 
the 1978 Newport Festival. He is 
backed by a 25-piece band including 
the Brecker Brothers, George 
Coleman, Larry Coryell, Eddie 
Gomez and Steve Gadd. 

LATEST SIGNING to WE 
worldwide are the Angelic Upstan 
whose product — beginning with 
single produced by Jimmy Pursey 
will be on the WB label here. T 
debut 45, I'm An Upstart, is releas 
in a special bag on April 6. 

PHONODISC LTD, the company 
which manufactures and distributes 
product for Phonogram and 
Polydor in the UK, will soon be re- 
named Polygram Record Services 
Ltd. An official announcement 
giving the actual dale for the change 
of name will be made shortly 
Meanwhile, dealers will start to 
receive documentation carrying the 
new name during the period of 
transition. 

DO IT Records has move^ 
Richmond to new premises a 
Camden Road, London NW 
(01-267 0006). 
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Which music publication do 
dealers choose for the best 
all round coverage of the 
music industry? 
Music Week 78% 
Record Business  7% 
Radio and Record 

News 3% 
(Source: NO?'" Market 
Research) 
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An imposing property, in a magnificent and unique location at the 

display package are included. The T V. campaign breaks 

: NATIONWIDE on April 2nd. . 

and cartridge. 

market so make a 
SIDE 1 , . • ' ■ • • ' ' . . 
1. TAKE.ME HOME COUNTRY ROADS , ■ 
OLIVIA NEWTON JOHN- ' / ■ 
2. DON'T IT MAKE MY BROWN EYES BLUE 
CRYSTAL GAYLE . . ■- 
3. A LITTLE BIT. MORE 
DR HOOK .*. " ■ ■ ' ; ' 
4. IT DOESN'T MATTER ANYMORE 

. LINDAHONSTADT . 
'5. OKIE FROM MUSKOGEE- " .'C ■ 
' MERLE HAGGARD - ' 

- ''' ' 

6.1 DON'T WANT TO PUT A HOLD ON YOU ' 
' - BERNI FLINT 

•7. SNOWBIRD . ■; 
ANNE MURRAY . -"L' 

' . 8. THE GAMBLER ' . 
DONSCHLTR - -  
9, ODE TO BILLY JOE ■ . ' • 
BOBBIE GENTRY .. y^l 
10, BLANKET ON THE GROUND , ■ 
BILLIEJO SPEARS • '■ - << 

„ . • w " ' . - . - 

r , ll 

SIDE 2 - ■ 
1. YOU NEEDED ME 
ANNE MURRAY . 
2. IF NOT YOU 
DR HOOK , ■ " ' 3. WHEN WILL I BE LOVED 
LINDA RONSTADT 
4. BANKS OF THE OHIO 
OLjViA NEWTON JftHN 
5. ME AND MY. GUITAR 
"FRANK JEWNING3 SYNDICATE 
6. SILVER WINGS 
MERLE HAGGARD ■ 
7. I'LL NEVER FALL IN LOVE AGAIN 
BOBBIE GENTRY 8. GAMES PEOPLE PLAY ' 
JOE SOUTH . .. - 9. IF NOT FOR YOU 
OLIVIA NEWTON JOHN . 
10. RHINESTONE COWBOY 
GLEN CAMPBELL 

Avlailable on disc and tape from: 
BEMI Recontja (UK), Sales,and bistribuilon Centre. 1-3.Uxbridge Road, Hayes, Middlesex.B Telephone: ■ynsi■■ .Ji*-'-y 1 •- " oimMI 4646 area A,lNorth 4 Scolland), Ol-fl4^ 9811 area B. (Wales& N. Midlands). 

01-573 3691 area C, (E. llUdiands), 01-SG1-4422 area O. (South West). Ot-5612888 area E. (South East). 
• - '■ 
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Krieger praises GRRC 
OPENING THE 1979 Discatex Conference af the Cumberland Hotel, 
London, Laurie Krieger praised the work of the MTA's GRRC over 
the past year. He cited as particularly successful the regional meetings, 
meetings with the record companies and January's price cutting 
seminar at the Caf£ Royale. 

For the future, the local meetings policy is to be extended with 
Bristol and Scotland among the new areas to be included in the 
programme of events. 

Stressing that the aim of the committee was to get behind the 
independent dealer, Krieger answered criticism that the committee was 
not militant enough by saying: "Militancy is something that's in the 
mind. If we were too militant we would end up in the High Court 
even, five seconds. We have meetings with the manufacturers and 
hope that these are acted upon." 

Regarding the losing of the PRS High Court case, Krieger stated: 
"Despite the criticism there's been of wasting time and money, we 
went ahead with the case after taking counsel's advice. We were 
advised that we had a strong case. We'd have been fools not to take 
that advice. 

Where there's a chance to protect dealers' interests, we will take it." 

Guerrilla action 

against multiples 

urged 

THE INDEPENDENT dealer 
must use the ammunition the 
local branches of the multiples 
don't have and become a top 

guerilla fighter in the retailing 
war. This was the message from 
Trevor Eyles, Pye sales 
as he addressed dealers at this 

More one stop aid? 
THE GRRC is to approach manufacturers to ask them to give more help to one 

stop operations. 
A vote to this effect was taken following a talk and question and answer 

session featuring Ray Laren of Lightning, Brian Smith of Charmdale ana 
Warren Goldberg of Warrens. 

Eyles' six point TV ad assessment 

WITH SO many TV albums being 
advertised on television, Trevor 
Eyles told dealers that he believed 
they should operate a six-point 
check list to assess TV campaigns 
before deciding to slock. 

"Don't be impressed by the 
amount of money that's being spent 
on a campaign, but how it's being 
spent. Great ideas arc born in the 
mind, not in the bank," stated 
Eyles. To back this belief, Eyles 
cited the famed Strand cigarette 
campaign of some years ago. 

The six-point plan; 
1 Is the artist or compilation 

strong enough? 
2 The timing of the campaign. 

There's no point advertising an 
album in the Yorkshire TV area 
during Wakes Week when half the 
population are on holiday in the Isle 
Of Man. 

3 How many spots are there to 
be. Is it really "saturation" or 
"heavy" coverage. 

4 The limes of the advertising. 
Advertising heavy metal during 
Crossroads isn't going to sell any 
more albums. 

5 What merchandising back-up is 
there? Remember you are the most 
important link in the chain which 
starts with the artists going into the 
recording studio and ends with the 
consumer buying the record and 
playing it at home. 

6 What research has there been 
on the campaign? 

Other points made by Trevor 
Eyles in his address included: 

Tapes: "Merchandising tapes is 
one of the most difficult areas. Try 
running your own tape promotion, 
liaise with your local garages and hi- 
fi shops. We have to actively fight, 
promote, merchandise and sell." 
Eyles pointed out that Pye had 
recently reduced the price of their 
tapes. 

Back Catalogue: "The main area 
of decline in album sales is in back 
catalogue. Merchandising and 
marketing can reverse this trend. A 

radical re-thinking on packaging and 
pricing of catalogue material is 
needed. The onus is on the record 
companies to look at the price 
structure of their catalogues." He 
pointed out that Pye and 
Phonogram had already done this. 

Singles: "Last year saw a 
revolution in singles marketing, the 
advent of the 12" 45, coloured vinyl 
and shaped discs. For the first time 
in ten years, more singles than 
albums were sold. We have put life 
energy and fun into the business. 
And you can pat yourselves on the 
back. Singles do break through the 
retail trade." 

Accessory 

sales 

J]ooming__ 

ADDITIONAL BUSINESS, and 
additional profit — with products 
which are not subject to price 
cutting. This was the description of 
the accessories market which was 
put across by Ray Everett of BIB. A 
show of hands from the dealers 
present showed that most already 
stocked some Bib accessories, and 
many stocked other companies' 
product as well. 

In the 25 years it has existed Bib 
has, Everett said, expanded in this 
field from one product (a tape 
splicer which was produced and 
marketed originally simply because 
the chairman of the company 
wanted one) to a list of over 80 
items, mostly record and hardware 
care and cleaning equipment. 

These are sold through many types 
of retail outlet, but, he admitted, 
only a minority of these at present 
are record retailers. In an effort to 
bring its merchandise into more 
record shops, and believing that the 
current problems in the record and 
tape market would cause many 
music retailers to think about selling 
associated products to expand their 
trade, Bib has now come to a 
distribution agreement with Terry 
Blood's wholesale operation. 
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Trevor Eyles 

Awards winners 
THE JUDGES of the MTA Awards 
reported the largest entry for^ several 
years and such a high calibre of 
recordings that in some cases joint first or 
second prizes had to be awarded as well 
as highly commended awards. Space does 
not allow printing of the full list ^ of 
winners, but the following are the first prize winners in each category: 
Best symphony: Bruckner's No. 5, Berlin 
Philharmonic, Herbert von Karajan 
(DG). Best concerto; Prokofiev's piano 
concerto No. l/Ravcl's concerto for left 
hand, soloist Andrei Gavrllov, LSO, 
Simon Rattle (EMI). Complete opera: 
Salomoe by Strauss, Vienna 
Philharmonic, Herbert von Karajan 
(EMI). Orchestral concert: Haydn's The 
Seven Last Words, Academy of St 
Marlin-in-the-Fields, Neville Marrincr 
(EMI). 
Chamber music: Beethoven's sonatas for 
violin and piano, Itzhak Perlman and 
Vladimir Ashkcnazy (Decca). 
Solo vocal: Ravel's Sheherazade, 
Orchestre National de France, Falla El 
Amor Brujo, New York Phil., Leonard 
Bernstein (CBS). Solo instrumental: 
Alfred Brendel plays Liszt (Philips). 
Choral: Wagner's Das Liebeesmahl der 
Apostel and Bruckner Helgoland, 
Symphonica of London, Ambrosian 
Male Voice Chorus, Wyn Morris 
(Symphonica). 
Historical: Jnt Ist Pennies From Heaven 
original recordings from BBC TV series 
(Decca); Jnt 1st Lehar, Paganini, Cedda, 
Rothenbergcr, Bavarian Symphony 
Orchestra, Willi Boskovsky (EMI). MOR 
vocal: Cleo Laine Sings Word Songs 
(RCA). MOR non-vocal: James Galway 
Plays Songs For Annie (RCA). Spoken 
Word: James Hcrriot Reads From His 
Books (LFP). Comedy: The Two Ronnies 
Vol. 3 (BBC). Early Instrumental: 
Vivaldi Four Seasons, Conccntus 
Musicus Wien, Nikolaus Hamoncouri 
(Telcfunken). Bargain price: Walton's 
Symphony No. 1, LSO, Andre Previn 
(RCA). Top album: Saturday Night Fever 
(RSO). Top single; Rivers Of 
Babylon/Brown Girl In The Ring 
(Atlantic). Special award for children's 
records released in 1978: BBC. 

Automatic stock control snag 
LOW COST slock control was the subject of a 
presentation by Developments, Recognition Equipment 
Ltd and Dennison Labelling. David Meyrick, who last 
year described a system he was developing which 
involved a special cash register into which information 
on stock was punched at the same time as the price, 
admitted that in the past 12 months he has had to "go 
back to the drawing board" with that idea. 
Having spent some weeks working behind the counter 
in record shops to see how such a system would wor' 
he said that he realised that the original idea was 
imprr.-u it required the assistant in some cases to 
press as riany as 28 buttons to put all the stock and 

price inrormation into the system for just one record — 
and this on a busy day was obviously far too time- 
consuming. 
The system now being worked on, Meyrick explained 
and demonstrated, uses a labeller which puts a coded 
label onto each record, when stock is being checked in 
after delivery. When a sale is made the code is read by 
an electronic wand, which feeds the information into a 
tape on the cash register in seconds. 
Most of the queries from the floor concerned the 
amount of lime which would be involved in the 
labelling process. 

week's MTA Discatex 
Conference. 

Speaking on the general subject of 
the marketing and merchandising of 
records and tapes, Eyles said; 
"When an artist is in your area, run 
a local promotion. The individual 
branches of the multiples are not 
allowed to do this off their own 
backs. 

"But you have the flexibility to do 
this. To make your own marketing 
plans through liaison with local 
concert halls, local press and local 
radio playlists. Through such 
planning you can enhance your 
credibility and sell more records. 

"And, since 1947, you have had 
available to you one of the strongest 
marketing tools — the album sleeve 
— a powerful and emotional item. I 
implore you to use spare space for 
display. Keep your shop looking 
fresh, and have the display near to 
the product it refers to. It's no good 
having a Led Zeppelin display above 
a rack of Max Bygraves albums. 

"Now that you've agreed to pay 
the licence fee, make the music you 
play work for you. If Leo Sayer is 
playing in your area, play Leo Sayer 
in your store, not whatever happens 
to be your shop assistant's favourite 
at that particular lime. Put your own 
final link in the marketing chain." 

MTA 

conference 

reports by 

Jim Evans 

and Terri 

Anderson 

i ^ 

Tie future 

in the past 

THE FUTURE, for the independe 
retailer, lies in the past, according 
Ray Laren of Lightning. "I belie 
golden oldies is one area where tl 
multiples cannot compete," he to 
the conference. "I really believe ii 
where the future lies. Stocks 
oldies bring people into the shops 
Having given a brief outline of t 
growth of one-stops and Lightnii 
in particular, Laren added that "V 
are tied closely with the independe 
retailer and offer you an efficie 
service that is not always availab 
from the big manufacturers." 

IN A down-to-earth presentation 
on video tape, David 
Willoughby, director general 
manager IPG Video Ltd, told the 
conference that by the autumn, 
feature films will be on sale for 
£30 a lime; that there will be 
250,000 video players in use in 
homes by the end of this year, 
and one million in use by 1984. 

He also gave a brief history of 
the video cassette and the 
machinery required to play it, 
stressing the problems of 
incompatibility between one 
make and another. 

liholi be witdini 

what on 1984 

The price of the equipment is 
not likely to drop substunlially in 
the future, basically because the 
machinery required cannot be 
transferred to silicon chip. With 
discount, Willoughby estimated 
that prices of home video players 
would not drop below £500. 

But, Sony has been working 
on a digSfq? f,° 
professional work which by 
1985, they believe, they will be 
a!>MoPuton Ihe general market at £240 by today's prices, 

WlllouRhby added thai there 
arc problems with musical video 

tapes, notably with the 
Musicians' Union, which is why 
much of the current product 
available (ie recordings of rock 
bands etc) "tends to be fringe 
material — like using video 
cameras at a pop concert in 
Copenhagen." 

The talk was useful in that it 
gave an insight into a side of the 
business that few know much 
about. But it seems that there are 
many problems — both technical 
and union/royally wise that 
have to be sorted out before the 
pre-recorded video tape market 
can lake off in a substantial way. 
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You'll find some great sounds on Flashback...but there's 

one thing you'll never find. And that's a B-side. 

Flashbacks are unique; a glittering series of double- 

A-sided singles, each featuring 2 classic hits from the sixties 

and early seventies. Attractively packaged in full colour picture 

sleeves and pressed in golden yellow vinyl, titles include* 

1. You Really Got Me/All Day and all of the Night-Kinks (FBS1) 
2. Pictures of Matohstick Men/Down The Dustpipe-Status 

Quo (FBS 2) 
3. Have I The Right/Thafs The Way-Honeycombs (FBS 3) 
4. Needles and Pins/Sweets For My Sweet-Searchers (FBS 4) 
5 fbssin and Tumin/Funny How Love Can Be-Ivy League (FBS 5) 
6. Baby Now Thai I Found You/Build Me Up Buttercup- 

Foundations (FBS 6) 

7. In The Summertime/Babyjump-Mungo Jerry (FBS 7) 
8. He's in Town/Poor Man's Son—Rockin Berries (FBS 8) 
9. Kung Fu Fighting/Run Back-Carl Douglas (FBS 9) 
10. My Old Man's A Dustman/Does Your Chewing Gum Lose 
Its Flavour On The Bedpost OverNight-Lonnie Donegan (FBS 10) 
Check out the FLASHBACK Top Ten today. 
Well be surprised if you can resist ordering 
the lot! Box Set FBP101. 

ORDERS TO: PYE (SALES) LTD.,132 WESTERN ROAD, MITCHAM, SURREY CR4 3UT. TELEPHONE: 01-640 3344. RECORDS 
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