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Jet launches 

dealer talks 
A THREE day sales convention 
aimed at bringing wholesalers 
and dealers together lias been 
organised by Jet Records for 
April 27, 28 and 29. 

The conference will take place 
at the Piccadilly Hotel, 
London, and delegates will 
include UK and American 
retailers and wholesalers, leading 
CBS European licensees, sales 
personnel from CBS Records UK 
as well as all Jet UK staff. 

Jet managing director, Ronnie 
Fowler says: "In the past, record 
company conferences have been 
mainly concerned with 
presenting product internally. 
However, Jet feels that the 
dealers are one of the most 
important links in the record 
industry." 

Included in the programme 
will be an exclusive preview of 
tracks from the forthcoming 
E.L.O. album. 

CiS BTistaffiei the top as 

Stollman leaves for CRI 

EMI/BBC in 

publishing pact 

by TERRI ANDERSON 
THE SERIES of executive level promotions at CBS, 
signalled as long as six months ago when International A 
and R gained Malcolm Jones as successor-designate to 
Peter Robinson, is now official and effective. 

At the head of the ladder, Norman Stollman, who has 
been senior director of CBS UK for three years, is leaving 
to return to New York. He will take up a senior position, 
directly responsible to CRI president Richard Asher. 

CBS UK chairman Maurice Oberstcin comments: 
"Losing Norman Stollman is a sort of thing which 
happens in every company at times, but he is going to take 
up a very senior appointment. I feel very lucky to have 
had within the company here the sort of people that make 
it possible to promote from within. Although that is not a 
matter of policy (David Betteridge was a major addition 
to the company, brought in from outside), I am fortunate 
in having Tony Woollcott and Peter Robinson on the 
board so that they can move forward in their careers." 

Woollcott, marketing director for the past three years, 
moves to fill Stollman's senior directorship. He reports to 
MD Betteridge; he has responsibility for commercial 

activities through commercial director Jack Florey, for 
publishing through April Music MD Len Beadle, for CBS 
Ireland through Eire GM David Duke, and for operations 
through operations manager John Begg. Woollcott will 
join Oberstein and Betteridge in the general management 
of the company, and will deputise for the latter in his 
absence. He will assume his new responsibilities fully on 
June 18, when Stollman leaves for New York. 

Assuming full responsibility as marketing director from 
May 1 is former head of International A and R, Peter 
Robinson. He will oversee the total marketing operation 
through the existing team of managers and staff. He has 
headed International A and R for the past 30 months, and 
is now officially succeeded by Malcolm Jones. Both 
Robinson and Jones will report directly to Betteridge. 

Oberstein denies recurrent speculation in the industry 
that CBS is aiming for an EMI-type split of the CBS and 
Epic operations. The promotions are pan of a process 
"which is really going on all the time," he says. There 
will be other promotions announced soon, he adds, but 
not at the high level of these executive appointments. 

Israel Eeleisrates Euro double 
From RODNEY BURBECK 

JERUSALEM; There was a distinct 
feeling of deja-vu here in the early 
hours of Sunday morning as 
celebrations for Israel's Eurovision 
"double" went on long after the sun 
had risen over the Wailing Wall. 
With Hallelujah, Israel had not only 
won for the second year running, 
but it was achieved by the same 
business team behind last year's 
success — Litraton Records MD 
David Fuchs and Tel Aviv-based 
manager/producer Shlomo Zach. 

And, to cap the coincidences, 
Polydor International had again 
picked up the record for worldwide 
release with English language copies 
immediately available in the UK 
(Polydor 2001 870) and French, 
Dutch and German versions 
prepared. The song, written by 
Shimrit Orr and Kobi Oskrat, is 
published by Gogli Music through 
Intersong internationally. 

Ironically, it was the song's 
second attempt to be a Eurovision 
winner — last year (performed by a 
different group) it did not get past 
Israel's own domestic jury. And 
Milk and Honey's lead singer Gali 
Atari admitted quite candidly that 
the group had only been put together 
to perform the song. 

But David Fuchs told me that 
although Gali and the three boys in 
the group will continue their 
separate careers, they have signed a 

— 

I & un- 

V 

rt 

L 

Chart action 
LOW SALES in the top five 
where Gloria Gaynor hnngs on to 
the number one spot. Squeeze 
(16 to 6), Dire Straits (18 to 8) 
and Art Garfunkel (19 to 3) 
moving well and recording good 
sales in the Top 20. Seven new 
entries headed by Sex Pistols' 
Silly Thing/Who Killed Bambi 
(24), Valley Of The Dolls by 
Generation X (40), Wings' 
Goodnight Tonight (43) and The 
Members' Offshore Banking 
Business (44). . 

BBC ENTERPRISES and EMI 
Music Publishing have joined forces 
to form a new venture to be known 
as BBC Music. A move into 
publishing by the BBC has been 
mooted for some years and the deal 
has come about after what EMI 
Music managing director, Ron 
White, describes as "the longest 
negotiations I can remember". 

Under the agreement, 
commissioned compositions secured 
by the BBC will, for the first five 
years, be licensed to EMI. 
Thereafter, EMI will be able to 
exploit the material for a further 
period of 10 years during which EMI 
will administer exclusively 
throughout the world on behalf of 
the BBC. 

The deal seems to lack some teeth, 
though, as both parties are at pains 
to point out that no pressure will be 
placed on composers to assign their 
copyrights to BBC Music. TV and 
radio producers commissioning 
music will continue to exercise 
editorial freedom in the choice of 
composer but it is hoped that, as the 
success of the BBC/EMI venture 
becomes apparent, composers will 
be attracted to signing with BBC 
Music. 

BBC Music came into effect from 
April 1 with the operation 
administered at EMI by the 
Standard and Middle Of The Road 
department, headed by director Kay 
O'Dwyer, and Harold Franz as 
liaison manager. At the BBC the 
deal will be administered by Alan 
Bilyard who will retain his 
responsibilities as head of BBC 
Records. 

JERUSALEM: Celebratory kisses for Eurovision winning Milk and Honey 
lead singer Gali Atari from Polydor UK promotion executive John Howson 
(left) and Israel's Litraton Records MD David Fuchs. (MW exclusive photo). 
contract to stay together as Milk and 
Honey for at least two years. 

Unlike last year's winner. A-Ba- 
Ni-Bi, Hallelujah was generally 
regarded as a popular win, though 
few thought Israel really had a 
chance of the double. Greece had 
emerged as favourite among 
Eurovision delegates here, while the 
French entry was thought, to be the 
best song and vocal performance — 

American addition 
BUSY MUSIC executives, as well as aware dealers, will welcome a new 
Music Week column this week — American Commentary, reflecting news, 
trends and opinions from the American music industry. The column is 
contributed by Music Week's own New York correspondent, respected 
music business writer IRA MAYER — a former assistant editor of Record 
World and contributor to Village Voice, and currently rock music 
correspondent to the New York Daily Post. Watch out for Mayer's regular 
reports in Music Week and read his first contribution this week on page 14. 

not always a recipe for success in this 
contest. Undoubtedly, the 
emotional appeal of the Israeli song, 
coinciding with the peace treaty 
signing, helped sway the juries. 

Milk and Honey fly into London 
today (Wednesday) for a live Top of 
the Pops spot and the Val Doonican 
Show on Saturday — both bookings 
made directly between BBC-1 
controller Bill Cotton and Polydor 
UK promotion executive John 
Howson here in Jerusalem shortly 
after the contest. 
• All the scores: Israel 125; Spain 

116; France 106; Germany 86; 
Ireland 80; Denmark 76; UK 73; 
Greece 69; Portugal 68; Switzerland 
60; Norway 57; Netherlands 51; 
Luxembourg 44; Finland 38; Italy 
27; Monaco 12; Sweden 8, and 
Austria 5. 
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K-tel sets 

the record 

straight 

WITH REFERENCE to your 
disco article (MfV March 24) 
concerning segued albums, 1 
would like to "set the record 
straight" and advise you that 
Disco Inferno (K-tel NE 1043) 
must surely qualify as the first 
ever TV-promoted continuous 
mix album. Another first must 
be the use of a voice decoder on 
the voice over track of the 
commercial to give more impact 
to the product identity. 

It would appear, judging from 
initial reaction, that the quality 
of the repertoire together with 
the disco mix and the decoder is 
working. Pre-release orders 
achieved gold status with 
platinum expected shortly. A/an 
S. Jones, marketing manager, 
music, K-tel, Western Avenue, 
London W3. 

MUSEXPO-following 

the sponsorship code 

IN REFERENCE to a statement made in the MPA bulletin dated March 2 referring to editorial your 
publication carried as having "misled" your readers regarding BOTH sponsorship procedures 
MUSEXPO; the facts are as follows: 

The MPA, in particular Mr 
Josephson, is evidently still not 
aware that it is permissible to have 
both a joint venture support 
programme as well as an outward 
mission scheme available in the same 
year from the UK. This has been 
verified by my meeting with the 
responsible BOTB official in 
London. 

This year joint venture support 
will not be available from the UK for 
MUSEXPO participants. Quite 
simply, the MPA did not apply in 
time for a BOTB decision. BOTB's 
joint venture budgets are now fully 
committed for this year. 

Mr Josephson informed me that 
he did not apply for joint venture 
support in 1979 for the following 
reasons: (1) that both programmes 
are nor permissible simultaneously 

in any one year, (2) he felt chances 
were not good for BOTB approval 
of joint venture support, and (3) 
even if both programmes could be 
offered, that most members would 
prefer the joint venture scheme 
versus the outward mission, 
therefore it could hurt the 
introduction of his "new baby" (the 
outward mission). 

As mentioned above, the fact is 
that (1) both programmes are 
permissible in any one year, (2) the 
BOTB does not approve or reject 
joint venture support unless formal 
application is received from a 
sponsoring body (in this case, the 
MPA, as industry spokesman) — 
joint venture support was neither 
approved nor rejected since it was 
not formally applied for, and (3) 
there are sufficient numbers of 
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participants for both programmes to 
be viable. 

My personal opinion is that Mr 
Josephson is over-reacting to three 
UK participating member companies 
that did not live up to expectations, 
and a US dock slowdown in 1977. 
The "penalty", if one can call it 
that, was since paid in the following 
year (1978) with BOTB's withdrawal 
of the joint venture support in that 
year, which strangely enough ended 
with an even larger UK turnout at 
MUSEXPO. However, an added 
unnecessary "penalty" was repeated 
in 1979. I believe the price has now 
been paid in full, not once but twice. 
So it's really up to MPA and BPI 
members to get it together in lime 
for 1980. 

Mr Josephson should be credited 
for the introduction of the outward 
mission in 1979, however both 
programmes should be made in 
1980, giving music industry 
executives the option of selecting the 
one more suited to their needs. 
Briefly, the joint venture support is 
best suited for those firms wishing to 
exhibit (50 per cent of office/booth 
rental fee plus 50 per cent of two 
return airfares per company) and the 
outward mission for those executives 
wishing to attend only (£240 re- 
imbursed for one individual per 
company, limited overall to a 
maximum of 20 people). 

The remaining alternative, of 
course, is applying through a 
chamber of commerce wherein the 
chamber assumes the role of sponsor 
(industry or group spokesman). This 
procedure is also acceptable by the 
BOTB. Roddy S. Shashoua, 
president and chairman, 
MUSEXPO, Fifth Avenue, New 
York. 

Which music pubfeation do 
dsalers spend the most 
time reading? 
Music Week nm Record Business 6ro Radio and Record News 49-o (Source: NOP Market Research) 

At what 

price 

promotion? 
SEVERAL QUESTIONS should 
be raised concerning the 
Superlramp promolion by Our 
Price Records (MW March 24). 
Although only a (wo-hour 
promolion il still remains to be 
seen what profit can be gained by 
selling an album at nearly 30p 
below cost price. Obviously 
A&M must have given a "good 
discount even to break even on 
the promotion. 

Harlequin has the backing to 
parallel this promolion, but what 
of smaller independent stores 
who could never hope to 
negotiate the discount to sell an 
album in such volume at such a 
price (or afford to). 

As someone who aims to own 
their own store in the future, I 
have many criticisms of the Our 
Price system and the more I hear 
of them the more I worry and 
question their heavy loss 
strategy. Is this something the 
GRRC should be looking at? 
Robert Wesson. assistant 
manager, Harlequin, Watford. 

YOU'RE LOOKING at the 
liveliest, most provocative and 
generally useful correspondence 
page in the music industry press. 
It contains each week views, 
complaints, boasts about being 
first on something, 
contradictions from other 
claimants, and where necessary 
answers from our music 
industry, promotion, deliveries 
and everyday service. 

All letters on any and every 
subject relevant to the music 
business are welcomed by the 
Editor, who naturally reserves 
the right to shorten them when 
necessary and tone down 
excessive virulence in the 
expression of the writers' 
opinions. If major alterations are 
deemed necessary, the writer will 
be contacted for consultation 
and approval. 

If you've got a beef — or a 
bouquet — to air about 
something, the address is the 
Editor, Music Week, 40 Long 
Acre, London, \VC2E9JT. 

PAGE 2 

Not imp S® scratch 

WE A RE writing to complain about the standard of IPs we are receiving 
from A&M. Last week we received a box of 35 new Superlramp albums 
and sold about 10 on lite first day — and got them all back warped. On 
checking the others we found them all to be warped. We ordered 
replacements and these turned our to have scratches through all the tracks 
on one side. 

Surely they could check them before they leave the warehouse because II 
only makes extra work for everybody concerned. We also had trouble with 
the latest Carpenters' album which one customer said was so thin she 
thought we had forgotten to put an LP in it, and was also badly warped 
and scratched. Do other shops have this problem? (Ee are becoming very 
impatient. "Two hard working girls", Jaync and Liz, W. H. Smith Market 
Square, Burnley, Lanes. 

im® for five per cent 

figures I am still in favour of five per cent returns 
1 ToughTin, rr > ^ 

And reducing .be price, even below cost, do™,^ S « 

Whsi;girac:f:,^:sr^NTm
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still need five per cent returns. ' m> cash-flov 

Maybe M^^r wotld 'm !i,Cr"lly ,00 <l<,0<1 ,0 81 

unfortunately I cannot guess rigb vJ, 1
!;ho"111" 1 have bougbl it, 
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i . lempo, Bonnygale, Cupar. Fife. 
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Beshiiffle 

in m 

press office 

CHANGES WITHIN UA: 
following the departure of Michael 
Grey, Geoff Deane moves up to 
senior press officer and Pat Stead 
becomes press officer from press 
assistant. Noreen Veany, in the 
promotion department, takes on 
additional responsibilities for all 
Radio 2 liaison ... Changes at 
Spotlight Publications: Steve Bush- 
Harris is now ad manager for 
both Sounds and Record Mirror 
... Jon Newcy to assist 
ad manager Sounds 
from Ad rep Sounds ... Annie 
Miiligan to ad rep5rw//jds from 
promotions co-ordinator EMI LRD 
... Carole Norvell from Sounds to 
ad rep Record Mirror... Geoff 
Todd to ad rep Record Mirror 
from the Scotsman ... Rosaleen 
Crane, Polydor contracts 
administrator and wife of financial 
director John Crane, has left the 
company to have a baby. The new 
contracts administrator will be 
Helen Moid who will report to 
Tony Sawyer, head of the newly 
created combined contracts and 
royalties department ... Chris 
Marshall from Harvest Records 
promotions manager to similar 
position at Motown Records to 
work with Motown's head of 

mmwm 

■CIHIIK! 

promotions Les Spaine ... Elaine 
Shaw, marketing manager Ensign 
Records has left to get married, but 
intends to retain her connections 
with the music business ... Palti 
Litlen has joined the promotion 
team of Red Shadow Music where 
she has been personal assistant to 
the three directors, Julian Spear, 
Clive Banks and Terry O'Neil, EVe 
Robinson has replaced her as PA 
... Mark Cellier WEA business 
development manager to Zomba 
Management and publishers from - 
April 1. 

MCA plans 

international 

expansion 

MCA RECORDS Internalional is 
planning a "major expansion" 
according to international manager 
John Wilkes — "The last two years 
have shown tremendous growth for 
MCA Records around the world. 
We have concentrated on promotion 
and marketing and building an 
efficient service organisation to 
ensure that our licensees have the 
right tools with which to work our 
product. 

"Now with exciting product and 
plans coming from Infinity and our 
acquisition of ABC Records we are 
employing experienced people to 
work on the labels to ensure our 
continued growth." 

First new appointment is Maura 
Robinson to the position of 
internalional product co-ordinator. 
Robinson previously worked for 
Private Stock and will be responsible 
for co-ordinating releases and 
promotion for MCA product in all 
territories outside the UK, USA and 
Canada. 

Further appointments at MCA are 
expected to be announced shortly. 
Carol Stein formerly with Anchor 
has joined the MCA press office as 
assistant to Geoff Thorn. 

Gallagher and] Lf Se sign 

up with Phonogram 

PHONOGRAM HAS signed 
Gallagher and Lylc, who previously 
recorded for A&M Records. The 
duo arc currently writing material to 
be recorded during April and May, 
for an album later in the year. Apart 
from their own recording successes, 
the two have also been responsible 
for recordings by other artists 
including Art Garfunkel and Elkie 
Brooks. 

PVK RECORDS has made its first 
signing under a new plan to discover 
and develop talent on the South 
Coast. Shack Band, featuring 
singer-songwriter Clive 
Sunningham, will have its first single 
released by the High Wycombe 
based company in May. 

The talent project involves PVK 
Records, currently distributed by 
Creole and CBS, financing Tony 
Arnold Recording Studios in 
Bournemouth for equipment 
sufficient to bring it to full master 
recording status. Initially, 16-track 
equipment has been installed with 
facilities to improve to 24-track in 
the near future. 

In exchange, PVK will receive a 
substantial amount of low-cost 
studio time where it can develop 
South Coast acts. As a further step 
to establishing its presence in the 
area, Sam Leno — directors of 
PVK's sister company, Goldpol 
Music, has been appointed the 
record company's South Coast 
manager. 
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TREVOR CHURCHILL of 
Chiswick Records has finalised 
licensing deals for Chiswick 
catalogue with Sonopresse in France 
and EMI Brigadiers in South Africa, 
to be co-ordinated by Martin Smith 
at EMI LRD. South America and 
Australasia are the only two 
territories left where Chiswick has 
not concluded deals. Churchill is 
currently negotiating separate deals 
for individual Chiswick acts in (he 
USA. 

CRIMINAL RECORDS has 
terminated its one-year-old pressing 
and distribution deal with 
Decca/Selecta and has signed with 
Faulty Products, the independent 
run by Miles Copeland. As from 
April 1, all Criminal product will be 
available through Faulty. 

First release under the new deal 
will be the new Michael Chapman 
album, Life On The Ceiling (Steel 
5), released April 12 and the single. 
Blue Season (Swag 6). The LP will 
be the subject of the most ambitious 
campaign undertaken by Criminal 
since its launch in January 1978 and 
will include trade paper ads, 
commercial radio ads, fly posting, 
in-store displays, badges and other 
promotional aids. Chapman will be 
touring in the UK. 

Following negotiations at Midem, 
Criminal has concluded licensing 
aggreemenls for its products with 
Sonet for Scandinavia, Intercord in 
West Germany, Austria and 
Switzerland, Sosroson in France and 
Discos Columbia in Spain. 

Clout Records Purple repeat 

signs Mumps 
FIRST SIGNING to new label Clout 
Records is New York band, The 
Mumps, who put pen to paper on 
April 1. 

Clout was formed Tn January by 
former music journalist, Matthew 
Nugent, who says; "I've been 
interested in the band since early 
January and after three months of 
negotiations, we finally signed them. 

"They have had two singles out in 
the States — Crocodile Tears back in 
late '78, which got great reviews over 
here but was only available on 
import, and Rock'n'Roll, This And 
That, which is doing very well at the 
moment." 

The Mumps' first single on Clout 
will be released soon and there are 
plans to bring the band to the UK on 
tour. 

THE BEE GEES' follow-up to 
Tragedy will be Love You Inside 
Out (RSO 31) and is to be 
released April 9. There will be 
full page ads in the trade press 
w/e April 13 to promote the 
single which is taken from the 
Spirits Having Flown LP. 

BIG RECORDS, the newly launched 
Birmingham label, has tied up a 
distribution deal with Dudley based 
one-stop, Graduate Records. 

INTERVIEW, THE Bath band who 
supported Peter Gabriel at his 
Christmas shows at Hammersmith 
Odeon, has signed a long-term 
recording deal with Virgin Records. 
A debut album is planned for release 
in early summer. Meanwhile they 
play a series of dates in London 
through April. 

EDDIE HOWELL has signed a 
long-term worldwide recording 
contract with Gem-Records. 
Working under the name of Billy 
Shears, Eddie has previously had 
hits in Holland, Japan, South 
Africa and Australia. Stacey 
Doming and David Dundas are 
among the artists who have 
recorded his material. Ho well is 
currently recording his first LP for 

f Gem with producer Alan O'Duffy. 
With Eddie (sitting left) in the 

picture.above are David Sim one 
(deputy managing director Gem 
Records) and Kelli Ross (RCA 
International vice president). 

Big Bear 

launches 

Midlands label 
BIRMINGHAM BASED 

independent Big Bear Records 
has launched a new label, 
Grandstand Records, to 
concentrate exclusively on 
product with Midlands interest. 
First two releases on Grandstand 
are anthems in praise of local 
football teams — A.S.T.O.N. 
V.I.L.L.A. by Dave Ismay and 
West Bromwich Albion (GRR 2) 
by Ray King. 

The singles are pressed in team 
colours and both artists will be 
making personal appearances to 
promote them. Posters in team 
colours are available for retailers 
from Big Bear. Grandstand is 
donating a share of the proceeds 
from the Dave Ismay single to 
the John Robson Multiple 
Sclerosis Fund (the Villa player 
having had his career terminated- 
by the disease). 

FOLLOWING THE signing of an 
exclusive distribution deal with 
Spartan catalogue and new product 
from the Initial Recording Company 
will from now on be available in UK 
shops. . 

Although IRC records have been 
available on the Continent for over a 
year, the only means of distribution 
in the UK has been through 
subscription sales. 

First new release under the 
Spartan agreement was on April 1 — 
the second LP entitled Stalingad, 
from the Bachdenkel, expatriate 
Birmingham band now living in 
Paris. Released the same day is 
Vision of Dune, by Synthesiser 
ensemble ZED. IRC can be 
contacted at 1 Melville Road, 
Edgbaston, Birmingham. 
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EMI LRD is to release a "never to 
be repeated collectors item" by Deep 
Purple on April 6. The LP, Mark 2 
Purple Singles (TPS 3514) will be on 
purple vinyl and "manufactured to 
order only" up to the official release 
date of April 6 when the plates for 
the album will be destroyed. Backing 
the release will be full page spot 
purple ads in MW and Sounds. 
flyposting nationwide plus a variety 
of display material for "major 
record accounts around the 
country." 

WE'RE AT IT AGAIN 

5H£ 

THE CLYDESIDERS' ALBUM 
(POPULAR CONTEMPORARY FOLK MUSIC AND SONG) 

Will be prominently advertised in "The Sunday Post", "The Weekly 
.Mews" and "The People's Journal" at the end of April. 
The Catalogue Number is LILP 5045 (Record) and EICS 5045 
(Casse(te). 

PLACE YOUR ORDER NOW TO AVOID 
DISAPPOINTMENT LATER. 
PETER HAMILTON (MUSIC) 
42 Kilmarnoek Road. Glasgow G4I 5NH. 
Tel: 041-632 4264 |iSMpT\J 
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ILR stations 

sign music pact 

A BLANKET agreement covering recorded music on radio has been 
signed involving most but not all of the independent local radio 
stations. It was signed by the Association of Independent Radio 
Contractors (AIRC) and representative bodies of the copyright 
owners — the Mechanical Rights Society, the Mechanical Copyright 
Protection Society and the British Copyright Protection Association. 

The agreement, which covers the performance right in library 
last two years, is based on actual 
recording of music rather than 
"live" performance in the form of 
records being played at the lime of 
transmission. 

The agreement permits the 
stations to record copyright material 
in all their non-advertising 
productions, and in addition, allows 
them to use library music and 
recordings in "in house" 
commercials. However, if a 
recorded programme is destroyed 
within 28 days after the initial 
broadcast, the user station will not 
have to pay the mechanical fee 
(according to the Ephemeral clause 
of the 1956 Copyright Act). 
Provision is also made for a 
recognition of the phonographic 

recordings. 
Of the 19 ILR stations, Piccadilly 

(Manchester) and City (Liverpool) 
have decided not to participate in the 
agreement at all, while Plymouth 
Sound has entered the agreement for 
the first year, but not the second and 
BRMB (Birmingham) is involved 
from the second year, skipping the 
first. 

AIRC sees the deal very much as 
an initial experiment and will be 
assessing what use is made of the 
agreement before coming to any 
conclusions about the future. 

For the first year, (July 1, 1977 to 
June 30, 1978) £20,000 was paid and 
for the following year (July 1. 1978, 
to June 30, 1979) £23.000 was 
agreed. 

flm (Eimpaip 

MCA IS mounting a big campaign 
on two albums from the film 
Batllesiar Galactica, an epic space 
fantasy starring Lome Greene, Dirk 
Benedict and Richard Hatch which 
opens in London at Easter and 
around the country shortly after. 
The LPs are the original soundtrack, 
Battlestar Galactica (MCF 2860) and 
an album featuring dialogue from 
the film. The Saga of Battlestar 
Galactica (MCG 3531). Both are 
released April 6. 

A campaign involving 500 window 
and in-store displays will begin on 
April 9 featuring stills, streamers, 
models of space craft and three- 
dimensional blow-ups of the sleeve 
design. In-store mobiles will also be 
provided with initial orders of the 
album. 

All TV, radio and press ads taken 
by distributors C.I.C. will mention 
the albums, while MCA will take ads 

in the trade press and boys' comics. 
There will be extensive 
merchandising on the film with a 
wide variety of goods being made 
available. 

Singles from the albums have 
already been released by MCA. 

THE WHO are to premier their two 
films, The Kids Are Alright and 
Quadrophenia, at the Cannes Film 
Festival in May, and on May 12 they 
return to the concert scene with a 
concert just outside Cannes, with 
further dates currently being lined 
up. The UK date is set for 
September. 

A maxi-single (Long Live Rock, 
My Wife and I'm The Face) is 
released by Polydor on April 20. The 
Kids Are Alright double soundtrack 
is released May 20 with a 20-page 
full colour souvenir book. 
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HEATH LEVY Music has acquired an interest in Shapiro, Bernstein <£■ Co. 
Ltd., thereby expanding its pop catalogue substantially with standards such as 
My Way, Je T'Aime and I Who Have Nothing. Seen at the signing (from left) 
are Shapiro Bernstein's Dick Voltler, Eddie Levy, Geoffrey Heath and Leon 
Brettler (Shapiro Bernstein). Mike Fletcher, who has been running Shapiro 
Bernstein's UK office for a considerable time, has been made a director of the 
company and will be based at Heath Levy's Regent Street offices. 

THE HMV Record shop in 
London's Oxford Street is taking 
part in London Transport's 
shoplinker scheme. From April 7 for 
12 months, an HMV bus will be on 
the route from Regent Street 
through Knightsbridge to Netting 
Hill, advertising the HMV shop and 
featuring their special promotions. 

A&M RELEASES a three track 
single from The Dickies on April 19 
in banana yellow vinyl. Tracks are 
Banana Split, Hideous and Got It At 
The Store. The yellow edition will 
not be limited. 

Beacon Radio 

breaks away 

to RS&M 
BEACON RADIO, the 
Wolverhampton-based ILR 
station is to split from national 
sales representative AIR Services 
and will be linking up with Radio 
Sales and Marketing from May. 

The move represents the first 
"capture" of a provincial ILR 
station by RS&M — the agency 
already represents LBC — and 
highlights the growing 
competitiveness of the air time 
sales business. Previously AIR 
Services and BMS between them 
had 18 of the 19 ILR stations 
under their umbrella. 

The switch comes about 
because Beacon has been 
concerned at the state of its 
national sales figures and has 
always fell the presence of 
near neighbours. BRMB 
(Birmingham), who are also 
represented by AIR Services. 

Contrary to press reports, 
Beacon stresses that there has 
been no animosity between 
themselves and AIR over the 
move and that no pressure was 
brought to bear by Selkirk, a 
company which has a financial 
interest in both Beacon and 
RS&M. 

BONEY M's new single. Hooray 
Hooray It's A Holi-Holiday, is 
released by WE A on April 20. 
Recorded in Germany last month, it 
will appear in a special picture bag. 

CHARL Y is giving "really extensive 
promotion" to the Sleepy LaBeef 
single, Roll Over Beethoven c/w 
Lend Me Some Lovin' (CYS 1049). 
The Arkansas rockabilly singer 
starts his first ever British tour on 
April 16 at the Wembley Country 
Music Festival. 

Warwick test 
WARWICK RECORDS is test- 
marketing its two latest album 
releases, Jonathan King Hit 
Mi££ionaire (WW 5059) and Meet 
The Spinners (WW 5058). The King 
album features 20 of his hits 
recorded under various guises, and is 
being tested in the ATV and Anglia 
areas. Subject to the success of these 
initial markets, all other TV area 
promotions will take place during 
May and June. Similarly the 21- 
track Spinners compilation will 
initially be promoted on Trident, 
Anglia and Granada from April 25. 
Other television areas will be 
scheduled later. 

Which musio publication do 
record dealers most enjoy 

See Sees hit NARM 
by NIGEL HUNTER 

HOLLYWOOD, FLA.: Not surprisingly the Bee Gees were prominent in the 
National Association of Recording Merchandisers 1978 best selling awards 
announced here at NARM's21si annual convention. 

The best selling hit single record was Stayin' Alive, and the best selling 
album in both that category and the movie soundtrack section was Saturday 
Night Fever, all on RSO. 

Gerry Rafferty figured in the best selling album by a new artist category with 
City To City (United Artists) together with Bat Out Of Hell by Meat Loaf 
(Cleveland International/Epic), The Cars (Elektra) and Toto (CBS). 

Among the other awards were Foreigner (Atlantic) for Double Vision (best 
selling group album); Greatest Hits, Vol. 2 by Barbra Streisand (CBS) and Live 
And More by Donna Summer (Casablanca) for best selling albums by'a female 
artist; Billy Joel (CBS) for The Stranger (best selling male artist album); Jean- 
Pierre Rampal and Claude Boiling (CBS) for Suite For Flute And Jazz Piano 
(best selling classical album), and Annie (CBS) won the best selling Broadway 
cast album category. 

Chinges at EMI UK 
EMI MUSIC'S UK operations have been adjusted following the 
acquisition last month of Liberty/United Records Inc. (US) by 
Capitol Industries-EMl Inc. and the subsequent merging of the A and 
R, promotional and marketing functions of EMI America and UA 
Records (US) 

Music Week .,,...... 70% 
Record Business.' 4% . 
Radio and Record 

News   4% 
(Source: NOP Market 
Research) 

The name of United Artists 
Records (UK) Ltd., is being changed 
to Liberty/United Records (UK) 
Ltd., and all EMI America 
repertoire is being transferred from 
EMI Records (UK) to 
Liberty/United Records (UK) from 
April 1. Liberty/United Records 
(UK) will continue to release its own 
repertoire on the UA label, and will 
release EMI America repertoire on 
the EMI America label. 

EMI America and United Artists 
(US) have now been consolidated 
into a joint activity with Jim Mazza 
as president, EMI America/United 
Artists Records. based in 
Hollywood. Mazza reports directly 
to Don Zimmermann, president, 
Capitol/EMI America/United 
Artists Records Group. 
Liberty/United Records (UK) will be 

run by managing director Cliff 
Busby, who will report to EMI 
Music Operations joint managing 
director Ken East. 

Slegrset Records 
IN OUR issue of. February 17 we 
published a chart in our market 
survey showing the various 
percentages of the singles market 
held by leading companies in 1978. 
As a result of an error on our part. 
Magnet Records' market share of 
2.3 per cent was omitted from that 
chart. We now reproduce an 
amended version of that chart (see 
below) as it should have been 
published and apologise to Magnet 
Records for our inadvertent 
omission. 

SINGLES 
Leading Companies 

PAGE 4 
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HIS NEW SINGLE 

ROCS 207 
Taken from his album "Stealin' Home". Album: ROC 106, Cassette ROCC301 

Order from Polydor's own distribution company: Phonodlsc Limited, Clyde Works, Grove Road, Romford, Essex, RM6 4QR. Telephone: 01 -590 7766 
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On the other 

wavelength 

AMONG THE gemlike ideas which Radio Three has come up with 
over its many years of minority programming, was one item a long 
way back — a concerto for an odd assortment of instruments and 
random-tuned short wave radio. 

Somehow, this event passed 
without notice in the pop-oriented 
record business, but it is possible 
that Radio Three's patronage of 
short wave radio was simply ahead 
of its time. Many people think that it 
will be the next craze; one person 
who is himself a knob-twiddling 
enthusiast and who believes that 
short wave will catch on here the 
way it has in America is producer 
Mitch Murray. 

Long Live Short Wave is the title 
of an album he has researched and 
compiled. It is an unusual and 
interesting record which, while 
unlikely to be of interest to most 
record retailers, would be a useful 
stock item for those who sell high 
quality equipment, including short 
wave radios. 

"I've played around with radios 
since I was a kid," Murray 
explains, "although I was never 
really got into the technical side. 
That is fortunate really, because it 
has meant that I have been able to 
put across the ideas on the record 
without using technical language. 

It's aimed not just at enthusiasts but 
also at people who are at the 
moment just vaguely interested and 
want to know more about the 
hobby." 

Henry Hatch, a celebrated man in 
the field and one whose voice is 
known to millions of BBC World 
Service Radio Club listeners, was 
Murray's consultant on this project. 
Hatch's experience goes back over 
50 years. He began work with the 
BBC's Monitoring Receiving Station 
in Kent. Later he was a senior 
engineer with the task of compiling 
the Transmitter Operational 
Schedule. During his long BBC 
service Hatch was responsible for 
making DX possible for short wave 
listeners. 

Murray dedicates the LP to "the 
short wave radio station of the world 
and to the men and women behind 
them" and he describes the hobby as 
the cheapest and most comfortable 
form of worldwide travel — without 
a passport. 

The tracks include a musical 
theme, an explanation of 

IN BRIEF... 
THE FIRST 5,000 copies of the new 
Anthony Philips album on Arista 
will not contain a free single, as 
reported in MW last 
week. The truth, however, is even 
better — it will contain a free LP, so 
you get two albums for the price of 
one package. The freebie is the 

previously released Private Parts 
and Pieces. The current release is 
Sides (SPART 1085). 
IN LINE with the views which local 
dealers expressed at their last 
meeting, East Midlands GRRC 
chairman Jennifer Watson has not 
invited a record company executive 
to be guest speaker at the next 

MITCH MURRA Y 
frequencies, propagation and the 
radio spectrum; notes on station 
identification, . on receivers and 
aerials and on the hobby in general; 
a talk by Hatch, and a 
comprehensive collection of musical 
station identification recordings, 
from Radio Australia through 
Bucharest, Ethiopia, Korea, Prague, 
Uganda Voice of America and 
Zambia. 

Each album includes a leaflet 
outlining how short wave works, 
recommending receivers and aerials, 
and listing the DX clubs of the 
world. "This is a consumer hobby 
which is just about to explode." 
Murray says confidently, with 
several manufacturers conducting ad 
campaigns for the equipment. 

The LP is the first in a series 
which Murray plans to make, all 
aimed at enthusiasts for one hobby 
or another. Or something more than 
a hobby — the next album will be 
aimed at would-be songwriters. 

r 
Edited 

by 
^ TERRI ANDERSON 

meeting in Leicester; it will be a 
members-only gathering to discuss 
topics on which the GRRC appears 
to be divided and to see if a joint 
policy or general consensus of 
opinion and can be hammered out. 

The meeting will be at the Post 
House Hotel; Leicester, (Wolsey 
Room) on May 10, at 8 pm.   

Mind your business 

by PAUL SHILDON, barrister 
nrnicction to those who lease business ALTHOUGH THE law 8 p an end> (he pOSi(ion is a lot more 

premises when the lease h h a break clause in their 
complex for those leaseholders wno nave 
agreement. 

Depending on when the lease of 
the business premises was originally 
created, there are usually clauses 
stating that after three, five or seven 
years from the date of the 
commencement of the lease, the rent 
will be reviewed (which in recent 
times means increases). One hears of 
owners of businesses at the period of 
the break being asked such a high 
rent that if they in fact paid it, they 
could well be driven out of business. 

What, then, is the protection, if 
any, available to the business 
tenant? Unfortunately, unlike the 
situation at the end of a lease, there 
is no clear-cut answer and much will 
depend on the terms of the lease 
itself. If it was entered into when 
business premises were hard to come 
by, it will be found that the terms 
will be extremely harsh as far as 'the 
business tenant is concerned, and his 
only redress may be to pay up. 
However, many leases provide that 
in the event of a disagreement 
between the landlord and the tenant, 
the matter can be settled by 
arbitration. 

Often the clause will provide for 
an arbitrator to be appointed by the 
Royal Institute of Chartered 
Surveyors. It would be advisable in 
cases where a rent increase is 
disputed to employ a chartered 
surveyor to represent you since what 
is an appropriate rent at any given 
time for business premises can 
depend on so many factors. 

What is the position if a rent is 
finally fixed that the tenant still feels 
he is unable to pay? Well, if he goes 
and the building or premises remain 

unoccupied in spite of the landlord's 
attempts to re-let, the tenant can be 
liable for the rent for the remainder 
of the term of the lease. Here again, 
however, much will depend on the 
wording of the lease. 

If the lease gives the tenant power 
to assign the lease, he may be able to 
find another tenant to lake over. 
Such a clause might say that he can 
only assign the lease with the 
landlords permission but the law 
implies that such "permission must 
not unreasonably be withheld", 
whether those words are used in the 
lease or not. 

One final point: most leases 
provide for the landlords to give 
notice by a specified time if it is 
intended to ask for a rent increase at 
the appropriate "break" period. If 
the landlord is late in giving the 
notice then in spite of the fact that at 
one time this defeated his claim to an 
increase, the position is now 
different and if due to an oversight 
of clerical error the landlord misses 
the date, his claim is not necessarily 
barred. 

It will be seen that because of the 
complications, parties to a lease 
should seek professional advice well 
before a "break" date for rent 
review is due. 

Which music publcation do 
dealets spend the most 
time reading? 
Music Wetk   78^o 
Record Business..  60'o Radio and Record News  .... 4^o 
(Source: NOP Market 
Research) 
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BRON 515 
LIMITED EDITION 10,000 

■ PLUS 

12 VERSION OF 

lOVIiKILL SINGLE 

12 BRO 67 
LIMITED EDITION 10,000 

Available from EMI Recorda Ltd. Hayes. Middlesex IjJl 
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@sa a Flashback. 
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You'll find some great sounds on Flashback...but there's 

one thing you'll never find. And that's a B-side. 

Flashbacks are unique: a glittering series of double- 

A-sided singles, each featuring 2 classic hits from the sixties 

and early seventies. Attractively packaged in full colour picture 

sleeves and pressed in golden yellow vinyl, titles include 

1. You Really Got Me/All Day and all of the Night-Kinks (FBS1) 
2. Pictures of Matchstick Men/Down The Dustpipe-Status 

Quo (FBS 2) 
3. Have IThe Right/Thafs The Way-Honeycombs (FBS 3) 
4. Needles and Pins/Sweets For My Sweet-Searchers (FBS 4) 
5. Tbssin and TUmin/Funny How Love Can Be -Ivy League (FBS 5) 
6. Baby Now That I Found You/Build Me Up Buttercup - 

Foundations (FBS 6) 

7. In The Summenime/Babyjump-Mungo Jerry (FBS 7) 
8. He's in Town/Poor Man's Son-Rockin Berries (FBS 8) 
9. Kung Fu Fighting/Run Back-Carl Douglas (FBS 9) 
10. My Old Man's A Dustman/Does Your Chewing Gum Lose 
Its Flavour On The Bedpost Over Night-Lonnie Donegan (FBS 10) 
Check out the FLASHBACK Top Ten today. 
We'll be surprised if you can resist ordering 
the lot! Box Set FBP101. 

ORDERS TO: PYE (SALES) LTD, 132 WESTERN ROAD, MITCHAM, SURREY CR4 3UT. TELEPHONE: 01-640 3344. RECORDS 
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CONTINUING MW's Meet the Salesmen feature, in the first section covering Scotland and the North East of England, t P 
on EMI LRD's reps in (hose areas. „ H jug firs( Meet (he Salesmen. As 

EMI GRD, with CBS, WEA, Pye and the joint Chrysalis/Arista sales team, Tandem, was teaiureo m u ^ divisions belong to 
Clive Swan, LRD general sales manager, and his GRD counterpart Peter Hulm, both point out, t"e r®ps There are differences in sales 
quite separate sales forces — each working as if for a separate company, quite independently ot y16 0 'tpnmc oS one EMI sales force, 
strategy and approach, and in product, so it seems unlikely that any dealers would still tend to regard the two ^ repS 

As already reported in MW, a recent reorganisation at LRD has divided its singles sales promo ,on . . w|10 jn turn works 
concentrating on regional promotion and 12 covering retail outlets around the country. Both report to Dave » 
under Peter Rezon, national promotion manager. — 

EMI LRD's achievements 

-all their own work 
by TERRI ANDERSON 

IN THE WORDS of Clive Swan, general sales manager of EMI LRD: ' 
be classed as MOR or classical, much the same product range as WEA, 
and management tend to be younger than at EMI GRD." 

LRD's function, as its name 
suggests, is to handle licensed labels, 
although there are now 
developments under way which will 
broaden the division's activities; 
LRD's own A and R department has 
just been set up and a new house 
label will be launched later in the 
year with direct signings. 

For the moment, the sales force 
works on Motown, Private Slock, 
RAK, MCA, Island, Salsoul, Bronze 
Motown, MAM, Fantasy, Stax, 
EMI International, Chiswick and 
Purple, as fully-licensed labels. It 
also handles Magnet under a 
pressing and distribution agreement, 
and — since Island became a 
licensed label — it works on Stiff, 
which used to go through Island. 

Sales policy 

The relationship between the two 
big divisions of one giant company is 
of interest to the retail trade, which 
for so long has thought of EMI as 
one company and still occasionally 
finds it difficult to distinguish 
between LRD and GRD identities. 
Swan explains: "Our sales policy is 
to sell as much of our product as we 
can, just like a separate company. 
But there is something of a 
gentlemen's agreement with GRD; 
we compete as far as the outside 
world is concerned, but there a good 
deal of internal co-operation. A lot 
of my lime must be spent reminding 
people that each side is not out to 
hammer the other company into the 
ground." 

The split at EMI — which took 
the newly-created LRD and its own 
complement of staff out of 
Manchester Square into the Heron 
Place offices was. Swan recalls, 
handled fairly quietly. "At LRD we 
knew things had to build over some 
time, then we could point to some of 
our achievements and say 'that was 
us; LRD did that'." 

Swan seems happy with the 
remarks of a Birmingham dealer he 
spoke to after LRD sent its own sales 

force on the road. The retailer 
defined the situation as "GRD is 
EMI, LRD is more flexible". 
Regarding itself as a new company, 
starting from scratch, LRD wants 
what it feels are its new-style 
approach and attitude to be noticed, 
and is delighted to wear a "flexible" 
label. 

Useful imaae 

"Our image of youth, etc, is in the 
records we handle, and in running 
the sales force I look for salesmen 
and managers who have a real 
enthusiasm for this product. This 
sales force's job is distribution in the 
retail trade; the individual dealer 
knows the company by it rep, and if 
he is good, the retailer likes the 
company." 

Maintaining good relations with 
the retail trade, in Swan's opinion, 
overrides any urge to use hard- 
selling tactics to cram dealers' 
shelves and stockrooms with LRD 
product in order to meet high sales 
quotas. "We exercise restraint. We 
put in sufficient quantities, not too 
much," he explains. 

Encouragement 

The philosophy, he believes, 
comes down to encouraging the 
retailer to feel that stock is moving, 
and to want to re-order: "If we see 
that we can sell about 150,000 of a 
record we have the choice of either 
putting that whole total out to the 
shops at once, or selling in about a 
third — just enough for all the shops 
to have some — and then keeping up 
distribution, and reminding them 
about ordering. 

"There is some psychology in this. 
If a dealer does not need to re-order 
— because he had a very large 
amount of stock sold into his shop at 
the beginning — he will probably 
regard the record as a slow seller. 
But needing to re-order makes it 

'We handle anything which cannot 
and because of that our sales-force 

seem a much hotter product. In fact 
he may well have sold just the same 
number of records over the same 
period of time. Over-stocking the 
indies is a very short-sighted 
altitude. We are a big company and 
can resist that temptation. 

"Of course we have sales targets. 
When building a new artist the reps 
expect the targets for sucessive LPs 
to go up. The independent dealers 
are incredibly powerful people, 
because if they go with a record and 
think it will sell — it will. Reaching 
our sales targets is just part of it; we 
have to make sure that everybody's 
expectations are reached, right down 
the line to the dealer and public." 

Unique job 

w 

?■ 
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The LRD salesman is — for the 
moment — unique in the business as 
he only sells "other peoples' product 
(although EMI International 
functions as "one label" in sales 
context). The job would seem to 
involve a professional and 
commercial juggling act at times. 
The setting up of the new LRD label 
will mean one more ball to keep in 
the air. 

Swan agrees: "We control 
enthusiasm for the different labels 
we work on. We schedule records 
two or three months ahead — 
though of course there are late 
additions — and we talk to licensees 
and marketing managers and decide 
where our major opportunities lie at 
any one time. If it happens to be 
with, say, Island product two 
months running — then so be"it. It is 
a matter of deciding each month 
what the priorities are. 

"Because we are a separate 
salesforce from GRD there are very 
few product bottlenecks, and the 
salesmen are well briefed on 
potential problems with handling 
similar product — aimed at the same 
punters' £1 — on different labels. 
Usually, release schedules can be 
worked out satisfactorily, so that 
major acts in the same section of the 

SWAN: "O VERSTOCKING the indies is a very short-sighted attitude.' 

market do not bring out albums 
through LRD at the same time. It 
could happen however, that we will 
find ourselves with six disco LPs to 
sell at the same time. We would 
probably ask our disco dealers to 
take one of each to start with, and 
ask the non-disco-specialist shops to 
take two of the titles, on our 
recommendation. However 
foresight usually allows us to put 
together a realistic package of 
releases." 

If other majors seem to be moving 
towards either greater 
regionalisation, or giving salesmen 

greater discretion in their 
arrangements with dealers, this is 
not noticeably the case at LRD. 
There is no question of negotiable 
SOR, full 362/j per cent margin is 
given, and there is no five per cent 
returns scheme. 

Commitmefit 

"I would rather," concludes 
Swan, "have our dealers and our 
salesmen committed to our 
product." 

"There is something of a gentleman's 

agreement with GRD... A lot of my 

time is spent reminding people that 

eesh side is not out to hammer the 

other company into the ground." 

Now meet EMI Liiss Northern siles-t®am0 

ELLJE STOKELD: saleslady for 
North East England. 

■d 
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RODDY FORREST: LRD's 
merchandiser in Scotland. 

-L 
DUNCAN ROBERTSON: salesman 
responsible for East Scotland 

in the Border renions and West 
Scotland. 

OA VE LEES: regional manager f 
the whole of Scotland and 
North. 
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