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EMI adds 110 

to Group board 

EMI CHAIRMAN Sir John Read is 
to become one step removed from 
the divisional companies in the 
Group — including music — with 
the appointment of a new group 
managing director, Roger Brooke 
(48). This means that Bhaskar 
Menon, as head of EMI Group 
Music worldwide, will report to Mr 
Brooke, as will the heads of EMI's 
leisure, entertainment and technical 
companies, instead of directly to Sir 
John. 

Roger Brooke, who takes up his 
new position on June 4, comes to 
EMI from S. Pearson & Son Ltd., 
where he is vice-chairman of 
Pearson Longman Ltd. The position 
of group managing director at EMI 
is a newly created one and completes 
EMI's boardroom shuffle of last 
year which unified its divisional 
companies into product areas. 

Chart eipiiisis 
THIS WEEK the British Market 
Research Bureau charts published in 
Music Week will for the first time 
reflect sales of singles and albums in 
Northern Ireland, and sales of 
albums in record departments of 
Littlewoods' stores throughout 
Britain. 

The Littlewoods chain store group 
has now established almost 100 
branches with record departments of 
varying size and a representative 
sample of these has been selected as 
panel members. At present they will 
contribute only to the albums chart. 

Owf xtm 
AS ART Garfunkel takes over 
the No. I spot with Bright Eyes, 
the chart has moved out of the 
doldrums and sales are back to 
the healthy level of a few weeks 
ago. Squeeze moves into the No. 
2 position, with Racey jumping 
from 11 to 3 and the Sex Pistols 
from 24 to 7. Eleven new entries 
are headed by Hallelujah, the 
Eurovision winner at No. 35 and 
Chris Montez's Let's Dance (53). 

E©telf itisi iprini 

with T¥ advertising iproe 

SPRING FEVER is hitting the record companies with a burst of TV-advertised albums in the next couple of 
months and a total industry spree on airtime of several million pounds. 

EMI is putting £250,000 behind an 
album of rock classics from the last 
two decades titled A Monument To 
British Rock (Vol. 1), which includes 
nine No. 1 hits in its 20 tracks. 
Catalogued EMTV 17, the album 
will be on the Harvest label to give.it 
identification with rock fans, and 
EMI will also be supplementing its 

usual TV campaign with rock press 
advertising to catch the younger end 
of the market. 

The album contains licensed 
material as well as EMI tracks and 
includes ELO's Roll Over 
Beethoven, Here Comes The Night 
by Them, Out Of Time by Chris 
Farlowe, John Lennon's Imagine 
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ON A flying visit to this country, Blondie found time to be presented with a 
platinum disc for one million sales of the Chrysalis single, Heart Of Glass. The 
band, currently in Europe, will be back here this coming weekend for radio 
interviews, before returning to New York to record their next album. The next 
Blondie single will be Sunday Girl — a 12" single including the title track, the 
French version of the same plus one other track — released on May 4. Picture 
shows Blondie's Debbie Harry receiving the platinum award. 

Star triitmeont for stuppirt iEtt 
CAPITOL RECORDS is mounting one of the largest 
marketing campaigns ever put together for a touring 
support act. 

Coming in for special treatment is American act, Max 
Webster, touring on the 19 date Rush tour of the UK 
which kicks off at Newcastle City Hall on April 23. 

The main feature of the campaign will be a Max 
Webster "album taster", 60,000 copies of which will be 
given away at the concerts. This is a flimsy disc which 
features four edited, segued tracks taken from the album 
A Million Vacations (EST 11937), released on April 12, 
along with two singles. A 7" featuring Paradise Skies b/w 
The Party has an RRP of 90p and 12" version with the 
additional track, Let Your Man Fly, is ser at £1.79. Both 
singles come in full colour bags. 

The tester, which has total playing time of five and a 
half minutes, will be included in a special leaflet 

containing biographical information on the band and 
details of local stockists of the album. 

Radio spots, promoting the album and the singles, have 
been taken with Metro, Clyde, Forth, Piccadilly, City, 
Capital, BRMB and Victory, commencing on April 25. 
Press ads will run from April 12 through into May in 
Sounds, NME, Melody Maker and the trade press. 
Window/in store displays promoting A Million Vacations 
are being placed in 500 record shops from April 16. 

Explaining the motives behind the campaign, David 
Munns, general manager of Capitol Records, UK, says: 
"Max Webster is a virtually unknown entity in this 
country at the moment, although this album is already 
gold in Canada, but with the lour and one of the most 
intensive campaigns we have undertaken in recent 
months, this situation should alter dramatically." 

and the Beatles' Get Back. 
Released on May 11, EMTV 17 

will be advertised nationally from 
May 14 with three different 
commercials plus window and in- 
store displays. It will carry an RRP 
of £4.40 (£4.60 cassette) and a dealer 
price of £3.06 (cassette £3.19). 

Following a successful pre-release 
TV campaign on Tyne Tees in 
February, Shirley Bassey's new 
album, The Magic Is You (UATV 
30230), has its national release on 
April 13. A three-week peak time TV 
campaign is being launched in the 
Granada, Yorkshire and ATV 
regions beginning on April 18. 
Further TV areas may be added 
later. The campaign also includes 
full colour posters and showcards 
with 350 nationwide window 
displays. On April 27, a single This 
Is My Life (UP36502), taken from 
the album, is released. 

On April 16, Phonogram begins 
an intial TV advertising campaign 
for the Bing Crosby double album, 
Songs Of A Lifetime, (Philips 6641 
923) in the ATV region. The 30- 
second commercials will run in the 
Midlands for three weeks, backed 
with extensive dealer displays. The 
TV campaign is then expected to go 
national and will involve 
Phonogram in an expenditure of 
£200,000 on television time alone. 
RRP for the double album is £6.99, 
cassette £7.25. 

TO PAGE FOUR 

Increased 

rentals hit 

iii| stations 

THE IBA has reassessed the 
primary and secondary rentals 
to be paid by independent local 
radio stations and, reflecting 
their relative success within the 
network, the hardest hit by 
increases are the larger stations. 

The new primary rentals — 
set to come into effect on 
October 1 — are intended to 
yield £2.65 million a year and 
Capital Radio will be expected 
to provide almost £1,000,000 of 
that after their rental is almost 
doubled from £525,320 to 
£925,000. Some of the smaller 
stations, such as Victory and 
Orwell, have actually had their 
primary rentals cut. 

The basis of secondary rental 
has also been re-shaped with a 
top rate increased from 50 per 
cent to 55 per cent of profits 
above a certain level. 

To help smaller and medium 
sized ILR stations, the threshold 
below which profits do not attract 
secondary rental has been 
broadened to whichever is the 
greater of £60,000 and five per cent 
of income. Funds from this source 
are used both directly by the 
Authority and locally through the 
companies on projects designed to 
improve the ILR system. 

Fuller details of (he rental 
changes and their implications 
will appear \nMW's 
Broadcasting section next week. 
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WHAT A quagmire the British 
record industry has made for itself, 
and oh how we wallow in our own 
self disgust instead of jointly putting 
an end to the anomaly we have 
created with BBC Radio. 

Anyone who read Simon 
Kinnerslcy's most excellent and 
informative article in the Daily Mail 
(March 16), must have realised to 
what depths of degredation we have 
allowed ourselves to be dragged 
down to. As an industry we spend 
millions of pounds putting our 
expertise, knowledge, know-how 
into recording product and its fate 
is dependant — not on any 
commercial foundation or on any 
business decision — but on the whim 
of four or five people in whose 
hands we allow our destiny, and the 
destiny of each single record 
released, to be decided. 

This is not only censorship in its 
most blatant form, but it is a 
dictatorship and judgement without 
even the right of appeal. What 
qualifications do these "supreme 
court judges" of the BBC playlist 
committee have to qualify them for 
such absolute power as they 
command? 

We allow the BBC to survive off 
an industry that spends millions and 
our industry receives a pittance for 
the use of its product (as and when it 

Time to 

'blatant 

end the BBC's 

censorship'? 

is used) and we spend these millions 
to allow our business to be put in 
jeopardy with a system that is 
outlandish and out-moded. 

We must surely rid ourselves of 
this ignominy and seek free 
bargaining and not be put in a 
position of only four or five singles 
out of 70-odd released each week 
being given a chance to hit a playlist 
that reflects the tastes of four or five 
people and not necessarily the views 
of the industry or of the listeners 
concerned. 

The PPL, which is owned by the 
record industry, enters into 
agreements with the BBC for the 
BBC to helve the right to use our 
record product for, as 1 have said, a 
mere pittance per airplay. Surely this 
governing body should be instructed 
— nay, forced — to re-negotiate 
with the BBC for the re-introduction 
of a simple system which endured 
successfully for many years. That is 

to say, the opportunity for each 
individual DJ and/or producer 
being free to play the individual 
records of their fancy as against the 
choice now forced upon them as 
well, by the whim of this selection 
committee whom one cannot even 
get in to see. 

The problems at the BBC end, in 
regard to the pluggers etc, are only 
of their own making and the quicker 
we get into a more free 
representation situation, the more 
healthy this industry is going to be 
and the more longevity there is going 
to be for the singles record market. 

What do the industry leaders say 
to the above and what is their 
comment to Simon Kinnerslcy's 
devastating article and more 
important is anyone with vision at 
the BBC willing to comment. Jeffrey 
S. Kruger, Chairman, Ember 
Records, Shane Street, London 
SWI. 

An Easter gift 

from 

ASBA 

\) 

with The Jacksons 

and Ted 
20 million viewers will be watching Abba, The Jacksons and Ted on 

'Snowtime Special'a lavish series of pop extravaganzas on TV this Easter. 
Once they 've seen this star-studded show they're sure to want the latest 

product from these brilliant artists. So make it a memorable Easter - stock up 
on Abba "Greatest Hits" and "The Album" The Jacksons album "Destiny," 

featuring "Shake Your Body"and "Satellite" (EPC 7243) 
the chartbound new single from Ted. 

Abba 

s ■■ -vr-. is 
\a 

£. 

k 
Greatest Hits 

EPC 69218 

"The Album EPC 86052 
HeccrcJ', 

The Jacksons 
"Destiny" EpC 83200 

featuring 
Shake Your Body" EPC 7181 

• The Editor replies: while not 
wishing to defend the BBC's playlist 
system which, as Mr. Kruger rightly 
points out, has many drawbacks for 
the record industry, I cannot allow 
Simon Kinnerslcy's article to 
bandied around as a true 
representation of a week in lhc Jj'0 

of the average promotion man. Mr. 
Kinncrsley is a freelance journahs 
and a farmer so naturally he would 
experience difficulties in record 
promotion which is a highly-skilled 
occupation. Equally, a promotion 
man would not be adept at 
ploughing Mr. Kinnerslcy 's fields. 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
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Music Week welcomes lellers 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

SytariptSosi 

scheme 
IN REPLY lo the letter from MTA 
president, Raymond Fox, asking for 
donations of £10 from dealers and 
manufacturers, may I suggest that if 
MTA members paid their dues 
properly this would be unnecessary. 

The present subscription varies 
according to the number of staff in 
the shop — between £25 and £50 a 
year. A multiple then pays £10 per 
outlet for the next 10 outlets, and 
after that there's no charge. We'll 
assume, for example, that Harlequin 
pays £50 for the first outlet, then £10 
each for the next 10 outlets, that's a 
total of £150. So with 45 outlets that 
averages £3.33 per outlet. Had the 
MTA won the case with the PRS 
every one of his outlets would have 
benefited. 

I feel there should be another 
system for members like Fox 
whereby they pay one subscription 
to the MTA for instrument shops 
and a separate one to the GRRC. 

Now that W H Smiths has 
rejoined the MTA, how much do 
they pay per shop? The GRRC does 
not know, and W H Smith head 
office won't divulge it but I suggest 
that they have 200 outlets which sell 
records, which means an MTA 
subscription of 75pa shop. 

i feel the subscription scale is 
unbalanced and favours multiples. 
A better system would be demanding 
full payment on the first 10 outlets, 
and £20 per shop thereafter. 

These are not large sums and if 
this more fair and realistic scale of 
subscriptions was adopted, the MTA 
would not need to pass round the 
begging bowl in situations like the 
PRS case. Jack Ainley, Ainlcy's of 
Leicester. 

MPA replies 

to Musexpo 
THE MPA Bulletin is for 
privnlc circulation among MPA 
members and it is a pity ibal 
Mr. Shashona in his letter 
(/VHP, April 7) publicly criticises 
an article which appeared in ii 
on the question of MPA 
support for Musexpo. 

Joint venture support by the 
BOTB for Musexpo has been 
officially refused, a fact of 
which Mr. Shashona was aware 
when he visited the MPA on (he 
14(h February lo put his case 
for a joint venture in 1979. 

The MPA had applied for 
and received tentative approval 
for an outward mission lo the 
US to coincide with Musexpo 
1979 and it was the view of the 
MPA that this was the best 
form of support for ihose of iis 
members who wished to attend. 
There was no point in making 
an application for joint venture 
support in view of (he BOTB's 
policy. 

If BOTB were (o give future 
joint venture support for 
Musexpo. Ihc MPA will 
naturally give it due 
consideration. Until Ihc official 
policy is changed I do not see 
(hat MPA — nor Mr. Shashona 
— can do anything about it. 
Certainly, Mr. Shashoua's 
critical Idler docs not help the 
situation. J. D. JOSEPHSON, 
secretary, The Music 
Publishers' Association, 
Mortimer Street, London WI. 

Lloyd Dawses fmd 
EVERYBODY IN the music 
business who knew him will have 
been shocked to hear of the death of 
Roger Lloyd-Davies, who was killed 
in a flying accident last week. 

Having spoken to Roger's wife, 
Helen, who did not want everyone to 
send flowers or wreaths, I asked if 
there was any way that those of us 
who remember Roger with affection 
could express that feeling. She asked 
that anyone so minded should send a 
donation to St. Annes Hospice in 
Manchester, an institution which 
cares for the terminally ill. Helen 
Lloyd-Davies, as a doctor, visits St. 
Annes quite frequently: and feels 
strongly that its work deserves 
support. 

I have spoken to the Hospice's 
Appeals Organiser, who says that it 
should be possible for Roger's 
friends to name an object or 
building in the grounds in his 
rcmemberance. If you knew Roger, 
and would like to remember him in 
this way, please send a donation, of 
whatever size, cither to Alan McGee 
at A&M Records, 136/140 Wardour 
Street, London, W.I., or to me, c/o 
BBC, P.O. Box 27, Manchester. 
(Cheques only, please, crossed and 
made payable to St. Annes 
Hospice). All contributions will be 
individually acknowledged. Many 
thanks. TONY HALE, BBC. 
Manchester. 

Emmpamnei at fault? 
LAST MONTH dealers were "apathetic" according to Mr Malioli 
of Phonogram, now wc are "dishoncsl" accordint t,. viVxx 
Polvdor (MW March 31) according lo Mr Moms 

This constant castigating of 
dealers suggests there is something 
wrong with these companies rather 
than (he dealers, particularly as wc 
arc still wailing for some ilems in 
our February new release order 

Perhaps Ihcy should look at their 
own quality control before hilling at 
dealers. We recently had a badly 
flawed classical box set which wc re- 
ordered and got another flawed one 
We were able to make up a complete 
set from (he (wo for the customer 

Who had waited three weeks for I 
order, and wc are left with a fau 
set. 

' wonder why we do not see olh 
companies such as Deeca or WE 
lashing onl at dealers? Perhaps Hi 
ore iiio busy seeing to quali 
control and making sure lhat nt 
months new release is wor 
looking at. Derek Jones. IE 
Records and Tapes, Id} Park Vie 

hitley Bay, Tyne and Wear. 
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Sliitesi slips 

into Automatic 
CHRIS MILTON from distribution 
manager Bonaparte Records to 
Automatic Records to undertake 
general responsibilities and report 
directly to Nick Mobbs who set up 
the label last year . . Steve 
Hedges from agent to director of 
Bron Agency, which now handles 
over 80 acts . . . Simon Guest to 
Charly Music as production 
manager, replacing Bob Martin 
who recently rejoined President 
Records. Guest will be responsible 
for co-ordinating current UK 
production activity as well as being 
involved in export sales. He was 
most recently employed by Stiff 

Records . . . Tern. Condon has left 
Able Label Productions (formerly 
Ring O'Records) and \G11 be 
announcing his future plans within 
the next few weeks. His duties at 
Able will be taken over by 
Veronica Hall . . . Derek Lee, who 
for the past eight years has been 
looking after Topic Displays 
interests in the north of England 
has beep appointed display 
consultant with Farmer Hanson 
Advertising. . 

tte iaddler 
DAVID LAND, who for the past 10 
years has been managing director of 
Superstar Ventures (one of the 
Sfigwood Group of companies), has 
been appointed co-deputy chairman 
of the parent company. Although 
his new function will embrace all 
aspects of the Stigwood group, he 
will continue to personally supervise 
the production, licencing and 
exploitation of Jesus Christ 
Superstar, Evita and other Tim 
Rice/Andrew Lloyd Webber works. 

MOVING FROM his job as Epic 
product promoter for the London 
region, Golly Gallagher has been 
appointed CBS head of associated 
label promotion, reporting to Ian 
Groves. 

WEA scores a piere of lie ietieo 

THE LATEST picture single from WEA will feature 11 of football's most famous faces. Under the name 
The Peace Band these soccer stars have recorded Peace b/w Peace of Reggae on the WEA International 
label and the picture on the A side shows the ''band" all in club strip. 

Pan of the proceeds from the 
record will be donated by the 
performers and the record company 
to a charity which will be named 
later, and the project is part of the 
activity of the Hand of Peace 
Movement — formed by footballers 
opposed to violence on the terraces 
and supported by media 
personalities. 

The single (K 18039) is released 
on April 20, with an RRP of £1,49. 
A limited edition of the picture 
pressings is planned to be around 
20,000, but this number may rise 
before release. 

The picture shows (left to right, 
standing) Paul Rcancy, Dave 
Watson, Manchester City; Gordon 
McQueen. Manchester Utd; Phil 
Parkcs, West Ham; Ricardo Villa, 
Tottenham; John Hollins; QPR; 
Osvaldo Ardiles, Tottenham 
Hotspur; and (left to right, seated) 
Steve Perryman, Tottenham; Peter 
Withe, Newcastle Uted; Bob 
Latchford, Evenon; and Viv 
Anderson, Notts Forest, 
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number of hits over the last 15 years, 
the most recent being Painter Man 
with Boney M. 
THE TOURISTS have signed a 
long-term recording deal with Logo 
Records. The band is currently in 
Germany recording their debut 
album with Producer Conny Plank, 
who has previously worked with 
Devo, Talking Heads, Kraftwork 
and David Bowie. 

MAKING ABSOLUTELY certain 
of the capture of Nona Hendryx for 
the Arista label, MD Charles 
Levison celebrates the artist's 
signing to the company, for the 
world excluding North America, 
with some latter day Tarzan tactics. 
Formerly a member of the striking 
and successful trio Labelle, Nona 
Hendryx has her f irst solo single on 
Arista released on April 27. Levison 
said that he expected "electrifying 
results" when Nona teams up with 
producer Chris Neil. 
SONGWRITERS AND producers 
Ken Pickctt and Eddie Phillips have 
signed a worldwide production deal 
with Jet Records. The duo, who 
recently formed their own company, 
Kennedy Productions, have had a 

ZE RECORDS, the New York- 
based label formed last year by 
producer Michael Zilkha and Michel 
Esteban, is moving into the UK 
market via a pressing deal with 
Island Records Manufacturing and 
distribution through Spartan. The 
label will be launched in this country 
with an initial release of eight 12" 
singles and plans are being finalised 
for ZE Records first album releases 
in the UK. ZE specialises in both 
disco and new wave. 

ARIOLA RECORDS has signed 
Linda Lewis to a long-term world- 
wide contract. Her first single for 
the label, I'd Be Surprisingly Good 
For You, is being rush-released on 
April 13, and is a song from Evita. 
Mike Bait, who produced and 
arranged the single, is currently in 
the studio with Linda working on an 
album. 

Blue Note jazz i@Mi Si brief. . . 

ON MAY 4, United Artists releases 
the second set of 20 volumes of the 
Blue Note jazz catalogue. This year 
marks the 40th anniversary of the 
Blue Note label and this re-issue set 
(also available separately) contains a 
number of early recordings, all 
issued in their original Blue Note 
sleeves, 

UA label manager Iain McLay 
comments: "With phase two of our 
Blue Note re-issue programme, we 
have succeeded in introducing classic 
albums from many great jazz artists 
who were not represented in phase 
one." 

The artists involved include 
Sidney Bechet, Bud Powell, Art 
Blakey, Sonny Rollins, Dexter 
Gordon, Kenny Burrell, Dizzy 
Gillespie, Cannonball Adderley and 
Thelonious Monk. 

VIRGIN IS launching the new Twinkle Brothers LP, Praise Jah, with music 
press ads and ads in the Afro-Caribbean press. There will also be 3,000 four- 
colour posters. 
DAMONT RECORDS is releasing Remember, Remember The Green Cross 
Code, sung by children from the cast of the West End musical, Oliver! The 
song was premiered at a charity show for the International Year Of The Child 
at the Drury Lane Theatre in February and has been approved by the 
Department Of Transport and also ROSPA, the Royal Society for the 
Prevention Of Accidents. Damont will be donating one penny from every' 
record sold to help childhood accident prevention. Distribution is by WEA. 
PINNACLE IS releasing the follow-up single to the recent Mankind hit, 
Doctor Who. Called Chain Reaction, the disc is available in both 7" and 12" 
versions, and features the same Mankind line-up as before. The song was 
written and produced by Don Gallacher. 
A FAREWELL album from the now defunct Rezillos is being released through 
WEA by Sire on April 12. Titled Mission Accomplished . . . But the Beat Goes 
On, it is a live LP recorded at the Glasgow Apollo on the group's final date in 
their native land. Tracks include six titles previously unrecorded such as live gig 
favourites Land of a Thousand Dances, The Kink's I Need You, and The 
Sweet's Ballroom Blitz. As well as the band personnel at the time of the 
unexpected split-up, two former members (Willie Mysterious and Gail 
Warning) are featured on this LP. 

A single from it, Cold Wars b/w two live tracks not on the LP, is released on 
April 20. 
ONE OF the latest-indie labels In the business is based in Manchester, and 
named after a monkey. Rhesus Records, of 196 Woodlands Road, Crumpsall, 
has announced that it was set up to Issue "the freshest of the area's new 
music". The first release, in mid-April will be a 12-inch EP from local band 
The Tunes, entitled Truth, Justice and the Mancunian Way (12-GO APE 1). 
Pre-rclcase copies are already available in some Manchester shops. 

Softrodk dietat 

for LBP 

teords 

A NEW record label — LRP 
Records, distributed by Spartan — 
has been launched by London 
Radio Productions, producers of 
independent radio programmes. 

First release is Ciao Bambino 
performed by The Softrock, 
winners of the best group award at 
the recent Cavan International 
Song Festival in Ireland, a three- 
piece group including LRP's music 
director Tim Hollier who also 
wrote the song. 

Hollier has also formed a 
publishing company, Softrock 
Music, with the intention of writing 
and producing more music in the 
MOR soft rock vein. "We are 
aiming to cater for the gap in the 
market currently filled with disco 
and new wave," says Hollier. 

London Radio Productions made 
the recent Buddy Holly programme 
for MCA and supplies a variety of 
programmes to radio stations 
throughout the world including a 
Murray Kash country show for 
Radio Manx. "We have a good 
broadcast quality studio so we 
decided to utilise it more by 
making our ow n records," says 
Hollier. 
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After a triumphant national tour, and a 
national press advertising 
campaign ... now's the time 
to stock up! 
Telephone orders: 021-525 3000. 

ItCil 
Records and Cassettes 

PL 13075 
PK13075 

Which music pubication do 
dealers spend the most 
time reading? 
Music We«k 78«ro Record Businrv>   6r# Radio and Record News* 4*0 (Source: NOP Market Research) 
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Arista's album blitz 
DRIVING HOME the fact that Arista has increased sales by around 
40 per cent in the past year and broken several important acts in the 
UK, the company is this month planning its biggest and weightiest 
batch of releases ever. A total of 13 LPs span styles ranging from 
punk to disco, and the release package is expected to give Arista the 
most successful set of ship-out figures in its history. 

Nine of the alburns are included in store display. During May a poster 
a heavy marketing plan, with the 
three big name new wave artists at 
the top of the list. 

Wave (SPART 1086) is the new 
LP from the Patti Smith Group, and 
Arista is hoping for the kind of 
commercial breakthrough its 
enjoyed with her last release, Easter. 
This Todd Rundgren production is 
backed by full page ads in the pop 
press, and 300 dealer window 
displays incorporating a 3-D colour 
showcard and poster. 

Lou Reed's latest album, The 
Bells (SPART 1093), also has page 
a(js _ in NME, MM, Sounds, Zig- 
zag and Time Out — and colour 
posters for in-store display. Iggy 
Pop's first LP for the label is New 
Values (SPART 1092), and his 
signing to Arista, his tour, and the 
new album have earned a big 
promotional push. Pop press, local 
press and student papers will carry 
full page ads, there will be 300 dealer 
windows with a life-size cardboard 
cutout of the artist as centrepiece, 
and posters for the tour and for in- 

campaign will be run in London 
Underground stations, and colour 
badges are to be given away at tour 
venues. 

On April 20 the debut LP from 
Scottish label Zoom's signing, 
Simple Minds, is released. Life In A 
Day (ZULP 1) will be backed with 
full pagers in MiV, Sounds, NME 
and Zigzag, poster ads — already 
underway — 200 dealer displays and 
handbills at all the band's concerts. 

Following up the success of the 
Jack and Jill single and first LP, 
Raydio releases the LP Rock On 
(SPART 1087) on April 27. Full 
pages are being taken in Disco and 
soul music papers, and there are 
colour posters for in-store display. 

Released this week is Bobby 
Womack's first album for Arista, 
The Roads of Life (ARTY 165), 
which gets full pages in NME and 
the blues and soul papers. 

Hoping to prove that GQ's instant 
hit Disco Nights (Rock Freak) was 
not a one-off Arista is backing the 
group's LP Disco Nights (ARTY 

UK launch 

for Skyhooks 
NEW UNITED Artists signing, 
Australian rock band Skyhooks, 
release their first UK single, Women 
In Uniform (UP 36508), on April 27. 
Ten Thousand will be pressed in 
fluorescent yellow and 10,000 in 
fluorescent green. It comes in an 
unlimited full colour "naughty 
picture sleeve" depicting a nurse in a 
dentist's chair. Ads will be taken in 
all music and trade papers. 

The new Dr Feelgood single, As 
Long As The Price Is Right (UP 
36506), is released on the same date 
with 25,000 in blue, 25,000 in brown 
and 25,000 in mauve vinyl in 
matching picture sleeves depicting a 
close-up of a woman's cleavage with 
a curled bank note of different 
denomination for each colour — £5 
for blue, £10 for brown and £20 for 
mauve — protruding from her bra. 

Full page ads will be taken in all the 
main music papers. 

Other releases from UA include 
When I Dream (UP 36503) by 
Crystal Gayle on April 27 and 
Sometime When We Touch (UP 
36513) by Tina Turner on April 16. 

LATEST STIFF single from The 
Rumour, Emotional Traffic, 
released April 20 is to be pressed in 
red, amber and green vinyl, and sold 
in picture sleeve. Stiff plans a 
mailout of traffic light style pens to 
dealers etc. 

ARIOLA IS to release 30,000 12" 
copies of the Three Degrees hit 
single, The Runner, in red white and 
blue vinyl. Catalogue no.: ARD154. 

Have yourself a 

Stylus Campaign 

Let us help you 

sell more styli 

...free in-store sales promotion pack, 
with National advertising support. 

Attach this ad to your letterhead 
and mail it to us. 

\ (e) Goldring 
Replacement Styll 

Sound.pure and simple 
Goldring Products Ltd - Anglian Lone • Bury St. Edmunds • SuMolK ■ IP32 6SS - Tel. 0234 64011 
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NEXT SINGLE from Earth Wind & 
Fire is to be Boogie Wonderland, 
available in full colour picture bag 
12" version (CBS 12 7292), released 
April 27. The 12" run is to be 
unlimited, though 7" will also be 
available. 

169) with full and half page ads in 
disco and soul magazines. 

The second Acrobat release 
through Arista is the Jack 
Lancaster/Rick Van Der Linden 
album Wild Connections (ACRO 2), 
which will be advertised over a 
period of time in Melody Maker. 
Described as "hard, driving AOR" 
the US six-piece Tycoon's self- 
named first LP in the UK (ARTY 
167) gets full pages in MM, NME 
and Sounds. 

The remaining three April releases 
include two show soundtracks — Ice 
Castles (ARTY 168) featuring the 
score by Marvin Hamlisch, 
including the song now recorded by 
Melissa Manchester, Looking 
Through the Eyes of Love; and 
Chicago (SPART 1090) the original 
Broadway cast of the musical now 
running at London's Cambridge 
Theatre, The last release slated for 
this month is Breakwater by the 
band of the same name (ARTY 172), 
which has already figured high in the 
disco album import charts here. 
• The two new album prefixes 

for Zoom (ZULP) and Acrobat 
(ACRO) records are equivalent to 
Arista's SPART, and so have an 
RRP of £4.79. 
A NUMBER — estimated at around 
2,000 — of the Gordon Giltrap Fear 
Of The Dark picture disc single have 
been pressed with tracks from the 
latest Roxy Music album on the B 
side. Electric Records is trying to 
sort out the problem. 

Siouxsie 

bootlegs ban 

Sedaka tour tie-in 

TO COINCIDE with Neil 
maxi single (2059 113) of three tracks - The Hug y ^ 

London Palladium from April 

SIOUXSIE, LEAD singer with The 
Banshees, was given a High Court 
undertaking last week to protect 
her and other performers from 
bootleg recordings. 

Siouxsie, under her real name 
Susan Ballion, and Polydor had 
sued Philip Hudson and Brian 
Page, trading as Basement Records 
of Cank Street, Leicester, both on 
their own behalf and on behalf of 
all other professional singers, 
musicians and members of the 
BPI. 

Hudson and Page gave an 
undertaking to Mr Justice Slade 
not to make any records or tapes 
from performances by artists or 
groups without written consent 
or to supply any records or 
tapes made In that way. 

The Judge also made an order 
that they should hand over 
all bootleg recordings in their 
possession and that they should 
pay the legal costs of the court 
action. He also ordered an inquiry 
as to any damages suffered by 
performers or record companies. 

ie« flash 
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22. 
Ads in the four biggest circulation 

pop papers will promote Girls In 
Action, a single by the Invaders — 
the first band out of Jimmy Pursey's 
JP Productions to release a single 
through Polydor. Release date is 
April 27. . , 

As a follow-up to Alicia Bridges 
chart single, I Love The Nightlife, a 
12" limited edition re-mix disco 
version of Body Heat (POSPX 38) is 
being released, and Polydor 
describes its planned campaign as 
"extensive", with ads in trade and 
consumer music press, during this 
month. 

On the LP side. Polydor has 
devised a special promotion 
campaign for Brian Eno's Music For 
Airports (AMB 001). It is the first 
release on Eno's new Ambient label, 
and was preceded by ads in MM, 
Sounds and the Guardian. Later ads 
go into other pop and national press: 
four-colour posters will be sent to 
universities and colleges, and an 
Ambient badge is being made. 

Bill Bruford will be supporting the 

release of his second solo LP, 
entitled One Of A Kind (POLD 
5020), in May with a nationwide 
promotional tour of local radio and 
interviews with local press. In the 
fortnight commencing April 21, 
there will be full-page ads in MM, 
and full pages in NME and Sounds 
in the week beginning April 28. Next 
month ads will go into Zigzag, Black 
Space and Time Out. Bruford will 
undertake a concert tour in May. 

To promote his new album 
Exposure (EGLP 101), Robert Fripp 
is shortly coming to London, to 
record his solo Frippatronics. The 
LP release on April 14 will be 
supported by music press advertising 
and flyposting, and four colour post 
cards will be included with a number 
of the LPs. 

National and pop press ads will 
promote the new Vangelis LP, 
China (de Luxe POLD 5081), and 
the artist's concert at Drury Lane on 
April 22. There is also to be a 
campaign on the bigger commercial 
radio stations. 

Member's Nightclub 

VIRGIN IS aiming to repeat the recent chart success of The Members by 
providing substantial back up for the album. At The Chelsea Nightclub (V 
2120), released April 13. The band has just finished touring with Eddie and the HotRodsandwillbetouringonitsownforsixweeksfrom April 15. 

The album is featured in radio ads throughout April on Capital, Piccadilly, 
Hallam, Forth, Clyde, City, Metro, BRMB and Victory. Press ads take in the 
music consumers and trades also throughout April. 

Promotional material includes Chelsea Nightclub cut outs, 300 in-store 
displays, 2,000 20" x 30" posters, 500 streamers, 500 shirts, 500 T-shirts and 
2,000 badges. A promo video is also available. 

A new Steve Hillage album, Rainbow Dome Music (Virgin VR 1), pressed on 
clear vinyl and retailing at £2.99, is set for release on April 13, in time for the 
Festival Of Mind And Body to be held in London from April 21 to 29. 

The centrepiece of the festival venue will be a rainbow dome and Hillage's 
music will be played throughout the festival. Virgin is backing the album with 
half page ads in Music Week and the consumer press during April. 

News in hnd.. „ 
ELTON JOHN'S next single, 
released May 3, is to be a three track 
12" edition. Rocket MD David 
Croker told MW: "The 12" version 
will be freely available. Let's say as 
yet we haven't put a ceiling on the 
number." A 7" version will be 
pressed up forDJs. 

The three tracks are: Are You 
Ready For Love, Three Way Love 
Affair and Mama Can't Buy You 
Love. The tracks were produced by 
Thorn Bell in America, hence the 
title, The Thorn Bell Sessions '77 

(XPRES 13 12). Retail price will be 
£1.99 for a total playing time of 18 
minutes. 

SPARTAN, THE independent 
national distribution company is 
releasing the first single on its own 
label. 

I Want To Be A Machine (SPAR 
1), by Robert Broburg is pressed on 
clear vinyl and comes in a colour 
bag. The first LP on the label — the 
Driving Test album — was released 
last year. 

THE SEVENTH release on RK 
Records Casino Classics label is a 
single by Diana Foster — I'm Gonna 
Share It With You (C.C.7) which 
has been rush released because of 
demand created by play of this track 
off the Casino Classics Chapter One 
LP. Music press advertising 
supports release, and the first 15,000 
copies were white vinyl in a special 
bag. 

Wrong siomter 
THE NUMBER given out by Arista 
and printed in MWy for the new LP 
with which Iggy Pop will make his 
debut on the label has been causing 
some harassment at Phonodisc. 
Dealers should note that the number 
of New Values by Iggy Pop is 
SPART 1092 (not 1093). 

FROM PAGE ONE 

POINT OF sale material for the new 
Pye single series, Flashback, which 
features re-issues from The Kinks. 
Foundations, Lonnie Donegan and 
Ivy League. 

leiewisiM 
The second stage of United 

Artists' TV campaign for The Billie 
Jo Spears Singles Album starts April 
23 for three weeks in the Stags, 
Anglia, Westwood, Border and 
Granada areas. Ads are also being 
taken in the country music papers, 
coinciding with her appearance tit 
the Wembley Country festival this 
weekend. 

Other country albums getting the 
TV treatment include Warwick's 
Country Portraits, Country Life 
(EMTV 16), Country Superstars (K- 
tel), Charlie Rich (K-lel) and albums 
fiom Don Williams, Dolly Parton 
George Hamilton IV, Marty 

Robbins and Faron Young (all o 
tel). With the Wembley Fes 
likely to attract extensive m 
exposure, dealers could be in f 
boom in country album sales. 

Polydor's James Last LP, Di 
The Whole Night Through, 
national TV exposure starting / 
28, while Village People's LP, 
West, starts with ads in the Tri 
area on April 24, with nati 
exposure expected to follow. 

The trend towards TV ads is li 
to gain even further momentum 
upcoming releases expected 1 
Abba, Boney M, Earth Wind & 1 
Wings and other big name artists 
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WOOLWORTHS' AVAILABLE AS A LIMITED 
edition itm agripping full COLOUR BAG. 
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News focus on faces. 
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Different twist 

to Siv Way 

DIFFERENT RECORDS will make 
recording history on April 6 with 
the release of A/v IVay by The 
Boys of St Paul's Cathedral Choir, 
whose appearance on BBC 2's 
Arena aroused considerable interest 
from both the public and the music 
business. 

The single features solos by choir 
members Paul Phoenix and Jeremy 
Carpenter, pictured left. 
Responsible for the whole jaunt is 
executive producer Mat! 
Thompson-Royds, whose Mystic 
Bird Productions made the 
recording in St Paul's Cathedral. 
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AFTER COMPLETING a successful concert tour. Bill Haley, the original 
rock and roller, was presented with a surprise gold disc by Pickwick 
International for 650.000 sales of his album. Rock Around The Clock, released 
on Pickwick's budget label, Hallmark. The presentation was made at the De 
Lane Lea Studios in Wembley where Haley is recording a new album for Sonet 
Records Total Bid Haley record and tape sales for Pickwick are now more 
than one and a half million units. Left to right, background: Patrick Malynn 
(manager) and Alan Whaley, director of Sonet: front. Haley (complete with 
kiss curl) and Pickwick's sales director. Alan Friedlander. 
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PICTURED BACKSTAGE following their successful Wembley Conference Centre concerts are the Hollies with, third 
left, Polydor deputy MD Tom Parkinson, manager Robin Britten and the producer of their new Polydor album "Five 
Three One — Double Seven O Four", Ron Richards. 

DANNY LA Rue has recorded The Counting Song from his London 
Palladium pantomime, as a rush-release on Pye Records — all royalties, will be 
donated to the Great Ormond Street Hospital For Children and Pye has 
increased the royalty rate in order that the charity benefits. The recording was 
made in the Pye studios with the London Palladium Orchestra under the 
direction of Gordon Rose. Pictured at the session with La Rue are Terry- 
Brown, who produced the record, Louis Benjamin (chairman of Pye and 
managing director of Moss Empires) and Ian Page, composer of the song. 
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SARAH BRIG HTM AN, above, receives gold and silver discs for over 500,000 
sales of her first single. I Lost My Heart To A Starship Trooper at the Embassy 
Club. A special presentation was made by Monty Leu finer, worldwide 
president of the Ario/a Group who flew in especially. Also at hand for the 
event was Batman — alias Richard Evans promotions manager, Ariola — and 
Brian Yates — marketing manager, A riola. 
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ROCKY SHARPE & The Replays recently paid a visit to the FMt ■ ,, ' 
telephone sales ladies. EMI factory m Hayes and are pictur ed here with the 
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You'll find some great sounds on Flashback...but there's 

one thing you'll never find. And that's a B-side. 

Flashbacks are unique: a glittering series of double- 

A-sided singles, each featuring 2 classic hits from the sixties 

and early seventies. Attractively packaged in full colour picture 

sleeves and pressed in golden yellow vinyl, titles include; 

1. You Really Got Me/AU Day and all of the Night-Kinks (FBS1) 
2. Pictures of Matchstick Men/Down The Dustpipe-Stalus 

Quo (FBS 2) 
3. Have 1 The Right/That's The Way-Honeycombs (FBS 3) 
4, Needles and Pins/Sweets For My Sweet-Searchers (FBS 4) 
5, Tbssm and Himin/Funny How Love Can Be-Ivy League (FBS 5) 
6, Baby Now That I Found You/Build Me Up Buttercup- 

Foundations (FBS 6) 

7. In The Summertime/Baby Jump-Mungo Jerry (FBS 7) 
8. He's in Town/Poor Man's Son- Rockin Berries (FBS 8) 
9. Kung Fu Fighting/Run Back-Carl Douglas (FBS 9) 
10. My Old Man's A Dustman/Does Your Chewing Gum Lose 
Its Flavour On The Bedpost Over Night-Lonnie Donegan (FBS 10) 
Check out the FLASHBACK Top Ten today. 
Well be surpnsed if you can resist ordering 
the lot! Box Set FBP101. 

ORDERS TO: PYE (SALES) LTD., 132 WESTERN ROAD, MITCHAM, SURREY CR4 3UT. TELEPHONE: 01-640 3344. RECORDS 
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Threat to MM 

classics scheme 
THERE IS "considerable doubt" about whether the MiAs/cAfayrer catalogue's 
recent scheme to list classical releases as well as pop will be very long lived. In 
the March issue of the catalogue, editor John Humphries expressed his 
uncertainty about "the future of new coverage of classical product." 

No decision will be made until he returns from the US record merchandisers 
NARM convention in Florida, and the views of subscribers to MM will be 
taken into account. 

Apart from current classicial information an all-classical back catalogue is 
being compiled for inclusion in MM's 1980 main catalogue. While it is most 
likely that Humphries will drop the idea of listing classical product altogether, 
he might decide just to drop the back catalogue lists. 

However, as one idea is apparently abandoned for practical reasons, another 
is proposed. In a letter to MM a South London dealer suggests that he and 
others would be w illing to acquire microfilm reading equipment if MM were to 
be microfilmed, 

Humphries' reply is that it is quite possible that MM may in the future be put 
onto microfiche (rather than microfilm) and "field tests" with a microfiche 
reader arc being done in MM's own shop. 

Grand Master available 
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A TRIBUTE to the current UK No. I album, and a good eyecatching P'^fJ 
promotion, is this Barbra Streisand Greatest Hits Vol. 2 display a 
Oxford Street. 

Presenting 

Petapak 

"A NEAT way of protcctingand eif. 
wrapping albums all in one go conies 
from Pclapak of East London. The 
company, which has obviously taken 
note of the statistic that about 70 per 
cent of all LPs purchased are bought 
as presents, has produced a 12-inch 
square card envelope, decorated 
with a musical instrument design 
The Say It With Music packs are 
available in an assortment of 
colours, and should carry an RRp 0f 
between Zip and 25p. The 
manufacturers, M Petrushkin Ltd, 
arc wailing for trade reaction to the 
new stationery line, which is one 
likely to be of interest to record 
dealers — particularly in the 
Christmas period. Petapak is at 
Sugar House Lane, London E.15. 

Edited by 
TERRI ANDERSON 

NOW AVAILABLE in the UK for 
the first time is the Ampex Grand 
Master series of high-performance 
blank tape (see right). These cassette 
and open reel tapes, which Ampex 
reports have been enthusiastically 
received in the USA and other world 
markets, are being officially 
launched here by Ampex at the High 
Fidelity exhibition in London at the 
end of this month. 

Which music publication do 
dealers spend the most 
time reading? 
Music Week 78^0 Record Business 60o Radio and Record News 497o (Source: NOP Markel Research) 

The Grand Master series is a 
consumer version of the Grand 
Master professional audio mastering 
tape, and — as with tape for studio 
use — the aim has been to feature 
high output sensitivity and low 
distortion. 

The cassettes are available in two 
types, GM 1 for normal bias and GM 
II for high bias recording. The 
cassette shell has been specially 
designed for this tape, and includes 
the newly-developed True Track 
calibrated tape guide system, to 
reduce jamming and keep the tape 
perfectly aligned as it passes the 
heads on the recorder. Information 
on the new tape can be obtained 
from Ampex, of Acre Road, 
Reading, Berks. 

The complete guide 

TAKING THE idea of North Tyneside Libraries' catalogue By Any 
Other Name a step further, the Record Information Centre has 
produced Tele-Tunes, an A-Z Guide of TV and film music on record 

The information in the two books 
does overlap, but dealers would 
probably find it useful to have both 
Tele-Tunes, like By Any Other 
Name, lists music which has been 
used in any way on TV (film 
soundtrack, themes, commercials 
etc) and in musicals or stage shows. 
But it gives details of artists, labels 
and catalogue numbers of 
recordings as well as composers. 

It is easy to see how the two lists 
could be used in tandem; one giving 
the real title of that irritatingly 
unidentifiable tune the customer 
asks for by the name of the 
commercial he heard it in, and the 
other making it possible to trace the 

music to the company and artists 
who recorded it. 

• Tele-Tune can be obtained 
from Birchfield Road, 
Kidderminster, Worcester. 

OF ALL retail "shrinkage" it is 
estimated that 30 per cent disappears 
through the till, because of 
carelessness or dishonesty. Large 
shops might be interested in the 
Tillview closed circuit TV system 
which monitors one or several tills 
on screens in a manager's office. For 
details or demonstration from RSS, 
Roundhay Rd. Industrial Estate, 
Grant A ve., Leeds 7. 

Radio One Playlist 
Last weeks 
Dave Lee Travis 
Record of the week 
Heavy in-store back-up 
Limited edition of single 
now available 
in special colour sleeve ni 

NEW SINGLE 
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