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Motown 
MOTOWN RECORDS has 
announced plans to launch a 
contemporary jazz label. Vice 
chairman Michael Roshkind 
describes the project as part of 
Motown Records, continuing 
commitment to broaden its 
musical base as a full-time record 
company. 

The new jazz division Is to be 
headed by Lee Young Snr, who 
says: 44We are looking to create 
our own identifiable sound and 
plan to have an open-door policy 
to talented artists, independent 
producers and writers. We are 
establishing a division and not a 
new label. We feel the Motown 
name already gives our product 
instant identity and credibility 
and we are fully equipped to 
handle new product releases right 
away." 

The division will be geared to 
releasing eight albums in its first 
year. First LP will be In May, the 
debut from five-piece band 
called Dr Strut. 

lill hesiote iltams sales; 

simitei mm led by WEA 

EMI HAS retained first place in 
the album section of the 
quarterly market survey for 
January to March this year, but 
has dropped from first to third 
place in the singles category. 
First in the latter is WEA with a 
16.7 per cent share of the 
market, second is CBS close 
behind with 16.5 per cent, and 
EMI's third place percentage is 
16.2. 

Its share to lop the album league 
again was 19.8 per cent compared 
with 21.4 per cent for October- 
December 1978. Second is CBS with 
14.5 per cent and third WEA with 
12.3 per cent. CBS has moved up 
one place from the last quarter and 
so has WEA, a repeat of their 
achievements in the singles sector 
compared with the last quarter, 

CBS has brought off a double 
triumph in the leading label 
categories. It has come first in the 

album section with 9,9 per cent and 
in the singles with 9.1 per cent. Joint 
second in the album result are EMI 
and Chrysalis with 5.5 per cent each 
and fourth is RSQ with 3,9 per cent. 
Atlantic comes second in the singles 
category with 7.1 per cent, closely 
followed at third by Polydor with 
7.0 per cent. 

In the previous quarter CBS won 
the album section with 7.4 per cent, 
followed by RSO (7,0 per cent) and 
K-tel (5.7 per cent) and the October- 
December singles results were 
Atlantic (8.4 per cent), RSO (7.9 per 
cent) and Polydor (6.1 per cent). 

The top three album groups for 
January-March this year are 
Blondie, Electric Light Orchestra 
and Elvis Costello and the 
Attractions; top singles groups are 
Chic, Bee Gees and Blondie. Top 
male album sellers were Neil 
Diamond, Barry Manilow and Rod 
Stewart, while Kate Bush, Doris Day 
and Olivia Newton-John took the 
first three female places. Top males 

Pressing problems for 12" hits 
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ONE OF the lighter moments at the South West GRRC meeting in Bristol last week. With SW chairman Peter Corney 
(second from left) are GRRC secretary Harry Tipple, CBS chairman Maurice Oberstein and CBS sales director John 
Mair. 
THE NEXT single from Earth Wind and Fire will be 
called Boogie Wonderland, and its release on April 27 will 
introduce CBS's new policy of making editions of 12-inch 
singles unlimited and giving them a profitably high RRP. 

But even while announcing this latest marketing scheme 
— at last week's SW regional GRRC meeting — CBS 
chairman Maurice Oberstein, made it clear that he had 
reservations about the outcome, and about the long-term 
effects of regular unlimited 12-inch issues. 

On one specific point, he warned the dealers that n 
demand for a hit title was to reach the sort of levels being 
achieved by for example Garfunkel's Bright Eyes, (orders 
peaking at 80,000-plus last week) the plant would not be 

able to cope with such numbers of 12-inch singles; these 
take about three limes as long to press scven-inchers. 

Sales director, John Mair, had told the SW dealers that 
the need for 12-inch singles to be limited in number had 
sprung from the fact that the price had to be the same as a 
seven-inch (and therefore uneconomical) to avoid certain 
royally payments. 

After hearing the dealers' complaints about availability 
and distribution of 12-inchers, Mair commented: "We 
recognise that the whole 12-inch gimmick caused 
antagonism. We have watched it build and I am one of 
the many people who would rather it would all just go 
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in singles are Rod Stewart, Edwin 
Starr and Billy Joel and top females 
are Gloria Gaynor, Olivia Newton- 
John and Anne Murray. 

Top LP producers for the quarter 
are Mike Chapman, Jeff Lynne and 
Dante and Manilow and top singles 
producers are Morali and Belolo and 
Mickie Most, equal No. 1 and 
Edwards and Rodgers third. 

In the publishing sector, ATV 
Music has displaced Warner Bros, at 
the top of the individual category, 
with April Music and Warner in 
second and third places, and the 
corporate section is topped again by 
Chappell, with ATV Music and 
Warner Bros, second and third. 

The quarterly market surveys are 
prepared from statistics supplied by 
the British Market Research Bureau 
and based on a weekly sample of 
sales through 300 record shops in the 
UK. Full details and graphs of the 
January-March results will be 
published in the next edition of 
Music Week. 

Full house 

for country 

_ festival  
By TONY BYWORTH 

THE ELEVENTH International 
Festival of Country Music, staged at 
the Wembley Arena over the Easter 
weekend, presented another gigantic 
triumph for its promoter Mervyn 
Conn. 

Attracting a sellout crowd of 
11,000 on each of its three days, the 
festival gathered success for artists 
in all areas of country', ranging from 
the basic workings of acts like Moe 
Bandy, Billy Armstrong, Jim and 
Jesse and Conway Twitty to 
contemporary exponents such as 
Ronnie Milsap and Crystal Gayle. 

The biggest successes, however, 
were with Texas based Boxcar 
Willie, an act which has built a 
substantial club following during the 
past 15 months, and compere 
Ronnie Prophet, who admirably 
blended the role of entertainer into 
his duties as host. 

As with previous years, the 
festival also proved itself a very vital 
buyer's market with brisk business 
being conducted at the 39 stands in 
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Chart action 
CONTINUING TO register very strong sales, Art Garfunkel's 
Bright Eyes retains the No. 1 spot in a chart which, while not 
showing a lot of upward movement, maintains the healthy sales 
pattern reached last week. One of the fastest risers is Eurovision 
winner, Hallelujah, which jumps thirty places to No. 5. The 12 new 
entries arc headed by Eruption (41) and Mike Oldfield (43). 

After a triumphant national tour, and a 
national press advertising- 
campaign ... now's the time 
to stock up! 
Telephone orders: 021-525 3000. 

I1C/I 
Records and Cassettes 
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Returns: shops are getting 

away with murder 

Thanks for name 

check, T revor.. • 

THIS IS a sour letter from a 
record company to record 
retailers. In the past 18 months 1 
have been exchanging 
continuous correspondence with 
wholesalers over the dubious 
question of returns. 

It seems incredible to me that the 
record industry is the only industry 
that allows retailers to get away with 
absolute murder. It is conunon 
practice in manufacturing to insist 
that shops inspect goods when they 
arrive and return any goods that 
have visual defects. All insist that 
such a return should be made within 
three days of receipt otherwise they 
reserve the right not to credit. 

Why cannot record shops do this? 
It is not good enough to say, "We 
don't have time". Any shop should 
inspect goods when they leave their 
premises otherwise anyone can 
return the item. To remove a record 
from its sleeve, carry out a fair 

inspection for marks and return it to 
the sleeve takes 10 seconds. We 
have done thousands and it is a job 
that goes with the work of selling. 

If shops don't inspect for visual 
defects on the premises the customer 
can home-tape the record then mark 
it and bring it back. If the shops 
don't inspect records on arrival at 
their premises and the record is 
subsequently damaged by handling 
then it does not constitute a fair 
return. 

1 say the shops have had it too 
good for too long. The record 
companies should now get together 
and insist that visual faults are 
identified within a few days of 
receipt of records and that shops 
inspect for visual defect of record 
and sleeve before the item leaves the 
shop. 
Jon Raven, Broadside Records, 
Limes Road, Tettenhall, 
Wolverhampton. 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week. 40 Long 
Acre, London WC2 

1 FEEL obliged to respond to Trevor 
Eyles' advice to dealers that they 
should "operate a six-point check 
list to assess TV campaigns before 
deciding to stock" (AWMaich 31). 

On behalf of K-tel, I would like to 
express wholeheartedly agreement 
with this most sensible point of view. 
Would all dealers please start 
following Trevor Eyles' check-list 
immediately! Check compilation 
strength, check liming, check real 

Original artists—but not 

always original tracks 

scheduling,'''check '^merchandising 

AntUf thedealer has1 wy rime left 
(after all this checking) to actuall 
order and sell some records, he 
might possibly come to he 
conclusion that those records which 
conform to the checklist come, 
predominantly, from one company. 
Thanks Trevorl . 
A. E. Johnson, managing d'rector' 
K-tel International (UK), Western 
Avenue, London W3. 

. WOULD like to draw your 
attention to the latest album series 
by Pickwick Records who claim on 
the album covers that they are 
"original artists". One assumes that 
the tracks compiled are the original 
cuts that made the charts, the series 

0 

... a new single, for Phoebe Snow. 
"In My Life"... a safe be( to foIlow"Every Night"into the charts, 

with the added boost of a showcase concert at 
Drury Lane's Theatre Royal next week. 

"In My Life"... another star track from her breathtaking album'Against The Grain" 
Gef'In Mv Life'in your store. 

being a collection of old hits credited 
to the original artists. 

On closer listening I would say it is 
debateable as to whether original 
artists are used or simply good 
session musicians. And 1 challenge 
Pickwick that some of these are not 
the original tracks. I have most of 
the original singles which simply 
don't match up to these "original 
artists". 
Marc Paul, Metro Radio, 
Tyne/ Wear. 
• A Pickwick spokesman replies: 
"We do not claim that these are 
original tracks, but all the tracks are 
100 per cent by the original artists, 
and while some are the original 
recordings, many have been re- 
recorded by those artists. However, 
as there does seem to be some 
confusion on this point, we are re- 
printing the sleeve making it quite 
dear that they are not necessarily the 
original recordings." 

An indie up 

in arms 
YOUR PICTURE of the Shadows 
presenting silver discs to Record 
Merchandisers and Wool worths to 
mark their help in making Don't Cry 
For Me Argentina a hit (MW March 
24) made my blood boil. 

Who gets records into the charts? 
Who stocks new singles before they 
chart? — it's the independent 
dealers. Big chains, with their policy 
of only stocking chart records, are 
not helping recording artists, record 
companies or the record-buying 
public. They are only interested in 
their own profit figures. 

So, to the Shadows, their 
management and EMI Records I 
would say this — we had your single 
in our shop before Woolworths even 
knew you had made it! 
E. D. Fearn, Jack Hobbs 
Accessories, High Street, Eastleigh, 
Hants. 

YOU'RE LOOKING at the 
liveliest, most provocative and 
generally useful correspondence 
page in the music industry press. 
It contains each week views, 
complaints, boasts about being 
first on something, 
contradictions from other 
claimants, and where necessary 
answers from our music 
industry, promotion, deliveries 
and everyday service. 

All letters on any and every 
subject relevant to the music 
business are welcomed by the 
Editor, who naturally reserves 
the right to shorten them when 
necessary and tone down 
excessive virulence in the 
expression of the writers 
opinions. If major alterations are 
deemed necessary, the writer will 
be contacted for consultation 
and approval.   

Euro-songs: 

it's time 

for change 
FOR MANY years now I have 
followed the Eurovision Song 
Contest with much interest and after 
this year's result I think the time has 
come for some serious re-thinking 
on the part of the selection 
committee for the British entry. 

Remembering our last enormous 
hit with Save Your Kisses For Me, 
and Abba's big success with 
Waterloo, it seems beyond doubt 
that the winning song must be strong 
on melody, whereas ours this year 
was just a "pop" song and too 
wordy, probably suitable for a 
British chart entry but not 
Eurovision. 

While performance obviously 
helps, it is the song, not the singer 
which really matters. 

And finally, I think compliments 
are due to Israel for their fantastic 
production and excellent 
entertainment — amazing for such a 
small country. A show business 
lesson to everybody. 
David Comer, Empire Way, 
Wembley, Middlesex. 

Records 
Order from CBS Order Desk. Tel; 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Give writers mer® saf 

SO THE United Kingdom fares badly in the Eurovision Song Contest again, 
not through any fault of the group representing us, but because whenever 11 
comes round to choosing the song for Europe the final selection of songs offers 
a very mediocre choice. Surely it is about time we changed the system of 
entering songs for this contest? 

As a singer and songwriter myself, the main reason I don't attempt to 
Improve the situation is the fact that the songwriter doesn't really have very 
much say as to whether a song is entered or not. In this country the decision is 
always left to the publishers, and the songwriter can only suggest that a song is 
put forward. 

Perhaps if we were allowed to enter ourselves directly, more of us would be 
encouraged to try and then we may be able to come up with a more original 
selection. I also think it is a scandal that groups like Black Lace have to 
sacrifice their talent and resort to recording songs which in no way do them 
Justice in order to gain national recognition. I have seen Black Lace live in 
performance and they are perfectly capable of delivering excellent covers of 
songs like Bohemian Rhapsody and Good Vibrations. 

It's about time the British music industry woke up and began to show the 
record buying public just what they're missing — after all this country is 
supposed to be one of the world's leaders in popular music. 
Mrs W. Spence, c/o The Music Shop, Berwick-upon-Tweed. 
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Elektra signs up 

Pink Lady 

from Jipsm 

TWO GIRL singers who have claims to being the biggest selling 
female recording act in the world, and who aim to be one Japanese 
group which reverses the trend for Western bands to do exceptionally 
well in Japan, have signed a world-wide deal with Elektra. 
Mie and Kei, otherwise known as 
Pink Lady, have been in London 
this week for interviews and to tape 
a Leif Garrett TV special at Ronnie 
Scott's club. Their debut single for 
Elektra is already complete — a 
disco track called Kiss Me In The 
Dark — and is being released as 
soon as possible. 

Pink Lady has sold over 17 
million records in Japan in 30 
months, with 10 number one singles 
and eight top LPs. Last Christmas 
they set a new live concert 
attendance record by selling out five 
concerts in Tokyo's 16,000 seater 
Budokan Hall. 
JSP RECORDS has acquired the 
rights to the Chicago label, Handera, 
a label that was active in the fifties. 
Provisional release plans include a 
Handera Rockablllies album with 
tracks by such artists as Bob Perry, 
Jimmy Lee Robinson and Grover 
Pruett; a three track single from 
Jerry Butler and The Impressions; a 
blues album with tracks from Dusty 
Brown and Jimmy Lee Robinson, 
plus tracks by Doc Terry (D.T.P. 
Records) and Johnny Little John 
(Margaret Records). 
FORMER RCA northern regional 
promotion manager Derek 
Brandwood is setting up his own 
management/promotion company 
based in Manchester. One of his first 
deals is an arrangement with Harvey 
Lisberg of Kennedy Street to work 
on his Polydor act Shann Lee Parker 
whose Dave Mackay — produced 
single Be Good To Yourself is Radio 
One play-listed this week. 

Brandwood is also seeking a 
record deal, producer and songs for 
Manchester-based soul act Dougie 
James and Soul Train who was 
recently support act on the Jacksons 
tour. And he is talking with 
Revolution Studios' Andy 
McPherson with a view to launching 

a label when the studio goes 24-track 
later this year. 

Brandwood is at the moment 
working from home and can be 
contacted on 061428 4434. 
X-CERTS, a Coventry based three- 
piece outfit, has signed a 
worldwide recording deal with the 
Midlands based Zama label. The 
band, who recently won the 
Musicians' Union Rock Contest at 
Warwick University, is currently 
putting the finishing touches to their 
first single, Feeling In The Groove. 
RCA HAS signed The Monos, a 
group formed eighteen months ago 
which has been performing recently 
in London. The Monos will be 
produced by Tom McGuiness and 
Lou Stonebridge and the working 
title of their first single — scheduled 
for summer release — is Eric A Fire. 
ACTON GREEN Music has 
signed Wayne Kramer, the former 
lead guitarist with Detroit hell- 
raisers the MC5. 
SATRIL RECORDS has signed a 
long term worldwide recording and 
publishing agreement with disco 
artists, Dance People. The artists 
are, in fact, studio engineers Steve 
Levine and Simon Humphrey, who 
write, perform, engineer and 
produce all of their material. Their 
debut single, Dance People (SAT 
144X) is released at the end of this 
month. A special sleeve is planned 
for the 12" version and special disco 
promotion nights have been 
arranged by Satril's disco promotion 
department. 

Big Ssesiir irawimii 
AS A RESULT of negotiations which began at Midem, the 
Birmingham based independent label Big Bear has finalised new label 
deals with Disques Ibach of Paris for France, and Windmill Records 
of Roodendaal for Holland in which Big Bear is its first non-Dutch 
label. Both deals are for three years, and follow expiry ofdistribution 
agreements with EMI The Disques Ibach agreement coincides with the 
launch of their new distribution company. 

In both territories the catalogue of 38 blues, R and B and jazz 
albums will be made immediately available, with Windmill importing 
from the UK and Disques Ibach manufacturing in France. 

First singles releases under the new deals will include cuts by the Ray 
King Band, Muscles, Garbo and Chequers — all of whom will do 
promotions tours in France and Holland (also Belgium and Germany) 
during May and June. Big Bear licensees, apart from the two new 
ones, are Intercord (Germany and Austria), IBC (Belgium), 
Metronome (Switzerland), CGD (Italy), Gresham (South Africa) and 
Wizard (Australia and New Zealand). 

Motown's colour debut 

'HIS WEEK, Motown makes its 
oloured vinyl debut with the 12" 
slease of Go For It/Instrumental by 
lilly Preston and Syreeta on brown 
inyi. The song is a disco re-working 
f a cut from the soundtrack from 
ne movie, Fast Break, An album 
rom Preston and Syreeta, Music 
rom The Film Fast Break, (STML 
2107) is released here on May 11. 
olo albums arc expected from both 

z_ 
FLYING ABOARD a British Caledonian BAG one-eleven, Trevor Eyles, sales 
director of Pye Records, clinched a distribution deal for the U.K. and Eire with 
the Klub label. The Scottish label was represented by (left to right) Ous 
McDonald, managing director, Eyles, Pete Shipton director of Klub, Rikki 
Peebles, lead singer with The Bells, Jack Scott, area manager, Pye Records and 
Isabel Waugh, director of Klub. First product is being rush released this week 
in the form of a single, Hokey Cokey, by The Bells. Pye has also secured the 
label on a world-wide licensing basis. 

Promotion for two 

in Selecta changes 

A MORE flexible sales force "able to maintain in-depth catalogue selling while 
maximising coverage of new product" is the aim of a restructuring of the 
Selecta sales force announced by national sales manager, Ralph Smedley. 

The Selecta sales force will be split into two regional teams under regional 
sales managers. This means promotion for Lew Hughes as Southern regional 
sales manager and Bryan King as Northern regional sales manager. Their 
responsibilities will include the provision of a continuing training policy. 

Area managers Mike Gardner and John Rapson will have larger areas. Their 
duties will be totally sales orientated, servicing major accounts and covering 
their areas in a field sales capacity. 

They report to the regional sales managers. Representatives areas remain 
unchanged, providing continuity in relationships with dealers. Field sales 
assistants will continue to operate across sales areas as required. 

Explained John Kehoe, Decca's classical promotion manager: "This means 
that the Selecta sales team will be more fully geared to do full justice both to 
new issues and to their immensely strong catalogue. 

"The re-structuring naturally applies to the entire range of repertoire and 
not just Decca classical product." 
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artists in June or July. 
The release of the single also 

marks the first appearance in the UK 
of a new Motown bag which is to be 
used for all 12" releases, giving 
them a constant identity. The sleeve 
art-work depicts a map of Michigan 
with a star marking the location of 
Detroit, birthplace of Motown 
Records. 

STEVE ATKINS from EMI singles 
promotion team to southern 
promotions representative A and M 
Records. He will be responsible for 
all aspects of radio promotion in 
the South of England, reporting 
directly to A and M's head of 
promotion, Alan McGee , . . Nick 
Elliot from Aulosport to 
advertisement manager of Beat 
Instrumental (pan of the 
Thompson and Walsh group) . . . 
Ron Llvcrsage, formerly general 
manager at Anchor Music is 
joining John Fogarty to run a new 
publishing and production 
company called Cavalcade Music, 
based at 138 New Bond Street, 
London W1Y 9FB. . . . Andrew 
Peet, press and promotions 
manager at Birmingham ILR 
station, BRMB, has left the 
company . . . Stewart Till to WEA 
Marketing Department as TV 
Projects Manager from Saatchi and 
Saatchi Advertising. He previously 
worked for Leo Burnett 
Advertising Ltd. 
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Village People, 

Bowie head TV 

album blitz 

THE NEW Village People album — one of several spring albums to 
come in for TV treatment (see MW April 14) — will differ in its UK 
version from those released elsewhere. Go West (Mercury 9109621) 
has been re-cut to include the single hit YMCA as well as current chart 
single In The Navy. 

The LP is set for release on April 
20 and the TV campaign gets 
underway in the Trident area on 
April 24, eventually covering the 
whole of the country. Trade press 
ads are planned for a later date and 
dealer window displays with full 
colour posters, stickers and sleeves 
distributed. Clips of promo films for 
the two singles will also be made 
available to dealers. 
FOLLOWING THE successful test 
in the STV and Grampian television 
areas, the TV campaign for the 
Average White Band's album, Feel 
No Fret (XL 13063), is to be 
extended to the Granada area. Six 
thirty second spots of peak viewing 
time have been booked during April. 

RCA IS to TV advertise the new 
David Bowie album, Lodger (BOW 
LPT), released May 25. The TV ads 
will begin in late June in selected 
areas. In addition there will be 
extensive advertising in the music, 
music trade and national papers, 
plus 500 window/in-store displays 
plus posters on London 
Underground sites. 

A single taken from the album, 
Boys Keep Swinging/Fantastic 
Voyage, is released April 21, backed 
with ads in all the trades and music 
consumer weeklies. 

The album, co-produced by Bowie 
and Tony Visconti, was recorded in 
Switzerland and New York. 

SYLVESTER'S NEW Fantasy 
album. Stars (FTA 3009), released 
May 11, is to be backed with a 
£50,000 TV ad campaign in the ATV 
and Granada areas for three weeks 
from May 21. 

Said a spokesman: "TV 

advertising will be greatly increased 
once the initial results have been 
assessed." 

The British album, with eight 
tracks, has twice as many as the 
American version. Full in-store 
displays, including life-size cut outs 
of Sylvester will be available and 
there will be extensive press 
advertising. 

POLYDOR IS boosting the Bee 
Gees' Spirits Having Flown with ads 
in the London and Southern TV 
areas this month. 

AN INVISIBLE single (almost) is 
the latest marketing ploy from 
Arista. You Can't Change That by 
Raydio (ARIST 249) will be 
initially released as a limited edition 
in transparent vinyl, in clear bags. 
These are available to dealers from 
now, and those wanting the clear 
records rather than the ordinary 
black versions (which are being 
issued at the same time) should use 
the special order number ARICV. 

VCL VIDEO Services is hoping for 
the first video hit for a pop act 
specially recorded for home usage. 
VCL staged and recorded a concert 
given by Tina Turner at London's 
Apollo Theatre last month and a 30 
minute video cassette is set for 
release in the first week of May. 

The cassettes will appear in VHS, 
Beta and VCR Long Play domestic 
video formats and RRP will be 
£19.27 for VHS and Beta, with the 
VCR version set at £37.80. 
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I'VE GOT GET TO INDIANA 
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,45 RECENTLY announced in Music Week, EMI Inlernalionl were 
guaranteeing that the album Deep Purple 'Mark 2 Purple Sing es 
(TPS 3514) would be a collectors item, never to be repeated. On tne 
April 6, ex Deep Purple drummer, Ian Pake attended the EMI Factory in 
Hayes for the 'official destruction ceremony' and Ian is seen in the enclosed 
photograph with EMI Factory personnel after personally destroying the plates 
with the aid of one knife! 

EMI TAPE is marketing a full range 
of video cassettes in the VHS format 
throughout the country this month. 
The blank cassettes are 
manufacturing for the company in 
Japan, and EMI Tape has 
negotiated a licence agreement to use 
the VHS trademark. 

THE NEW Tubes' single. Prime 
Time, released by A&M on April 20 
and taken from their current album. 
Remote Control, is to be available in 
four different coloured vinyls — 
blue, red, yellow and green. The 

McPicture album 

A SCOTS independent label is staking a £52,000 budget on what it 
claims is the world's first tartan picture disc, a 20-track compilation 
tilled The Tartan Album and retailing at £4.99. It is being packaged 
in a cut-out sleeve so that the Buchanan tartan of the disc appears 
as the bag of a set of bagpipes which dominates the cover. 

Mel Benlon, marketing director of REL Records in Edinburgh 
plans to concentrate initially on the home market where Clyde 
Factors of Glasgow has exclusive distribution. With 14 million 
tourists expected in Scotland this year, REL plans to "turn tartan 
into gold". Mel Benton flies to Canada next month to finalise 
release of the album via CBS in both Canada and the USA. 

The LP comprises contributions from a number of a ethnic 
performers including the Queen's Own Highlanders and Mary 
Sandeman. 

Futur® of W ises 

away and we could sell small black things with holes in the 
middle for the sake of the music on them. But we have to 
operate in the market as it is. Putting the price up and 
making the 12-inch singles freely available should stop the 
retailers'antagonism." 

RRP on the unlimited editions will be £1.99, and 
Oberstein added: "The only restrictions on numbers will 
be on the amount we can press." He and Mair said the 
manufacturers would be looking with interest to see what 
level of demand could be reached by a 12-inch release, but 
they were aware that building stock was always an 
expensive business — and a risky one because "the big 
sellers are the most obsolescent". The question is how far 
the dealers will be prepared to go in ordering big, £1.99 
singles if there is no ceiling imposed by the record 
company. 

Country festival 

band plays a UK tour in May, 
including a week at London's 
Hammersmith Odeon. 

PENETRATION'S FIRST single 
this year — Danger Signs, in both 
seven inch (VS 257) and twelve inch 
(VS 257 12) — will be released on 
April 20 and will be backed by ads in 
all the consumers, plus Music Week. 
A promo film is available for dealers 
and 2,000 two colour streamers have 
been printed. The release date co- 
incides with the start of a nationwide 
tour extending into May. 

'Son of 

Woodstock' 

attempt 
From IRA MAVER 

NEW YORK: Another Woodstock- 
ivne rock festival is being planned 
for the weekend of August 14-16 at a venue still to be announced 

Tagged Woodstock 2, it will be 
presented by John Morris, who was 
involved with the 1969 event, and 
Michael Wadleigh, who directed the 
Woodstock movie. Frank Barsalona 
of Premier Talent is setting up the 
artist roster and is hoping to secure 
the services of at least 50 per cent of 
the artists who appeared at the 
original Woodstock occasion. 

A total of 300,000 tickets will be 
available at S37.50 each 
(approximately £18.75) and film and 
record rights to the event have been 
taken up by CBS. 
SCOTIA SONGS, a subsidiary of 
the conglomerate Scotia 
Investments, is launching its own 
label distributed by EMI Records. 
First three single releases have 
already been scheduled for release, 
by French singer Dick Rivers, 
comedian Dick Emery and former 
Opportunity Knocks winners, The 
Brothers. Chairman of Scotia Songs 
is Peter Frohlich — a director also of 
the parent company — while 
managing director Bob Bloomficld 
will also be in charge of record 
production for the new label. 

News in 

briefs 

Former Bus Stop Records 
promotion man Garry James is 
director of artist development and 
exploitation. Other appointments 
include Andrea Cassel (co- 
ordinator) and Brian Eagles (legal 
and business controller). The 
company is based at 51 South 
Audley Street, VV.l. (499-0104). 
NEW ALBUM from The Pop 
Group—Y (Radar RAD 20)— 
originally scheduled for April 20 
releases, has been put back a week to 
co-incide with a tour by the group, 
which starts in Cambridge on April 
27 and carries on through into May. 
Music press ads and badges are 
planned to back the LP which 
includes a special poster containing 
the lyrics. 

From page one 

Neither of the CBS executives could be drawn into 
putting a time limit on the public's current craze for 12- 
inchers or coloured vinyl, picture discs, odd-shaped 
records etc. 

Pointing out that these were promotional devices 
Oberstein commented:" Suddenly we are not in the music 
business, we are back to selling plastic, selling packaging. 
But the gimmicks help to sustain airplay — because the 
public buys them quickly; and the long disco cuts do 
sound better on 12-inch because this format allows for 
better bass response," 

The manufacturers' attitude seemed best summed up as 
an acceptance that all have to compete in the market as it 
is, even if this includes producing gimmicks which the 
public want to buy, however much expense and irritation 
is caused to business and trade. 

the festival's exhibition area. 
On the record company front CBS 

noted that Moe Bandy product 
was selling 4-1 in favour of other 
artists; K-tcI was whipping up strong 
sales for its Marty Robbins and 
County Super Stars releases on 
Lotus; MCA received great demand 
for its newly acquired ABC product, 
especially the Mickey Newbury and 

Oak Ridge Boys albums; RCA 
turned over business on Dottsy and 
Ronnie Milsap albums; and Emerald 
collected continuous business on the 
imported Ronnie Prophet album 
Just For You, soon to be released in 
Britain. But the phenomenal 
business stemmed from the Drew 
Taylor stand where a reputed 4,000 
copies of the Boxcar Willie album 

From page one 
Daddy Was A Railroad Man V 
sold. 

Among the other recc 
companies present were Chrysa 
VFM, Charly, Release, Westwo 
and United Artists, while Harleqi 
reported a demand for both Brit 
releases and American imports a 
Cut Price Records struck 
business with cut-outs. 

PAGE 4 
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^HBIKlEli- RELEASED APRIL 27 
7'FULL COLOUR SLEEVE f ' 
12' FULL COLOUR SLEEVE WITH EXTRA 
BONUS TRACK 
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" ~ ALBUM""A MILLION VACATIONS'RELEASED APRIL 12. - TOUR • 19 DATE TOUR WlfH 'RUSH' STARTS APRll 23 
IN NEWCASTLE, GLASGOW, EDINBURGH, MANCHESTER, 
LIVERPOOL, LONDON. COVENTRY, BIRMINGHAM, 
SOUTHAMPTON AND BRISTOL.  

FLEXl-DISC THE TOUR IS ALREADY SOLD OUT, WHICH MEANS . 50,000 PEOPLE WILL NOT ONLY SEE THE BAND LIVE, 
BUT EVERY MEMBER OF THE AUDIENCE WILL 
RECEIVE A SAMPLER FLEXl-DISC GIVEN FREE. 

PRESS LOOK IN THIS WEEK'S PAPERS AND YOU'LL 
SEE THE START OF A MAJOR ADVERTISING 
CAMPAIGN RUNNING FOR4 WEEKS IN ALL 
THE TRADE AND CONSUMER PRESS. 

RADIO NATIONAL RADIO ADVERTISING IN ALL THE 
CITIES IMMEDIATELY AFTER EACH DATE. 

DISPLAYS OVER 500 FULL COLOUR WINDOW DISPLAYS 
AND ALBUM DISPLAYS IN ALL THE HALLS. 

m 

T.iJ 7'Single No. CL 16079. Album No. EST 11937. 12* Single No. I2CLY 16079. 
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Award 

of the 

Worlds 

ON HIS recent visit to London, 
Richard Burton was presented with 
gold and platinum discs by Jeff 
Wayne for the UK sales of the War 
Of The Worlds album (CBS 96000) 
for which Burton acted as narrator. 
In addition to the UK sales, the 
album has also exceeded platinum 
in Holland, New Zealand and 
Australia (where it has gone 
quadruple platinum) and gold in 
Canada, Spain, Israel and Belgium. 
Burton is pictured with Jeff Wayne 
at Burton's suite at the Dorchester 
Hotel. 

Who, what 

when and 

why 
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CRIMINAL RECORDS has signed with Faulty fro.^"c'S ft 
Pictured cementing the deal - which could have ^Plosive results -^reJUo r) 
Max Hole (Criminal). Miles Copeland (Faulty) and Geoff Jukes (Criminal). 

ELTON JOHN celebrated his 32nd birthday while appearing in concert in 
Preston. The event was celebrated by some ladies from Phonogram coming 
along to give him a piano shaped cake. Left to right with Elton are: Terrie 
Doherty (field promotion executive) and Sandie Meikle (artists relations 
manager). 

H 
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THE TOURISTS recently signed to Logo Records. Pictured celebrating the conclusion of the deal are (left to right): 
Keith Peacock (Logo), LloydBeiny (Arnakata Management), Eddie Chin, Dave Stewart, Annie Lennox, Pete Coombes, 
Jim Toomey (Tourists) and Geoff Hanninglon (Logo). The band is currently in Germany working on their debut album. 

t 

r 

  a    — ■ ————I 
SONGWRITERS AND producers Ken Picket! and Eddie Phillips have signed a worldwide production deal with Jet 
Records (MW April 14). Pictured at the signing: (I to r) Tony Wigens (Jet A and R manager), Eddie Phillips, Ronnie 
Fowler (Jet managing director), Ray Cooper (Jet sales manager), Ken Picket!. 

PAGE 6 

ISTHSSSXT " """fit fSS 



MUSIC WEEK, APRIL21, 1979 

You'll Biifig fiad a B-side 

on a FlailMbaek 

\ 

\ 

Cl> iijl 11 Vi (1 

'I (I 

If 

You'll find some great sounds on Flashback...but there's 

one thing you'll never find. And that's a B-side. 

Flashbacks are unique: a glittering series of double- 

A-sided singles, each featuring 2 classic hits from the sixties 

and early seventies. Attractively packaged in full colour picture 

sleeves and pressed in golden yellow vinyl, titles include" 

1. You Really Got Me/All Day and all of the Night-Kinks (FBS1) 
2, Pictures of Matchstick Men/Down The Dustpipe-Status 

Quo (FBS 2) 
3. Have I The Right/Thafs The Way-Honeycombs (FBS 3) 
4, Needles and Pins/Sweets For My Sweet-Searchers (FBS 4) 
5, Tossin and TUmin/Funny How Love Can Be—Ivy League (FBS 5) 
6. Baby Now That 1 Found You/Build Me Up Buttercup- 

Foundations (FBS 6) 

7. In The Summertime/Baby Jump-Mungo Jerry (FBS 7) 
8. He's in Town/Poor Man's Son-Rockm Berries (FBS 8) 
9. Kung Fu Fighting/Run Back-Carl Douglas (FBS 9) 
10. My Old Man's A Dustman/Does Your Chewing Gum Lose 
Its Flavour On The Bedpost Over Night-Lonnie Donegan (FBS 10) 
Check out the FLASHBACK Top Ten today. 
Well be surprised if you can resist ordering 
the lot! Box Set FBP101. 

ORDERS TO: PYE (SALES) LTD., 132 WESTERN ROAD, MITCHAM, SURREY CR4 3UT, TELEPHONE: 01-640 3344. RECORDS 
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Satril on the 
trail of writers 
CHRIS STAINES, new 
professional manager for Satril 
Music Is onl and about looking 
for good contemporary writers. 

"We're not Just after writers 
who can write for the artists on 
our label but I want to get In 
there and help exploit new 
British writers." 

Staines who was lately 
involved 'front stage' as lead 
guitarist with the Hansa band, 
Tokyo, feels he has first hand 
experience in dealing with the 
problems and possibilities of 
today's writers. 

Contact: Chris Staines. Satril 
Music, Satril House, 444 
Finchley Road, London NW2. 
(01) 435 8063. 

New studio facilities 

boast comfort factor 
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Tipsheet is 
edited by 
SUE 
FRANCIS 
Contact 
her on 
01 439 9756 

TERRY STEVENS, director of 
Danridge Record Production, 
has put together rehearsal and 
recording facilities in Kent 
which he feels are especially 
suitable to new bands or groups 
desiring time and comfort in 
developing their recording 
potential. 

Says Stevens: "It has become 
increasingly difficult to find good 
accommodation in London for 
rehearsals. They are often cold, 
shabby and certainly not conducive 
to a general feeling of comfort and 
creative relaxation. 

"At Kempton Manor, we can 
provide rehearsal facilities for 
bands, whether large or small, in the 
main hall with adjoining booths for 
the recording of individual 
instruments. Our moderate sized 
eight-track studio can provide high 
quality demos or low cost masters. 
Keyboards of any description, amps, 
session musicians, etc., can be made 

jm*- 

TERRY STEVENS 
available as can video recording 
equipment with full editing and 
production facilities. 

"The environment of Kempton is 
an easy, relaxed, warm atmosphere 
and an ideal spot, we suggest, for a 

.YOUR PERIL! 

♦ » 
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DANGER SIGNS 
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New single out now on Virgin Records. ^ 
7" and 12" versions available. VS257 VS25712. f 
V'rg!n Records Distributed by C.B.S. Telephone.01-960 2155. 

record company to place its budding 
new band prior to a London launch. 
Full accommodation and catering is 
available." 

Stevens also mentions that as a 
production company, they are 
always looking for new groups or 
singers. Tapes and photos are 
invited. 

Contact: Terry Stevens or Bill 
Gratten, Kempton Manor, Nr. 
Ashford, Kent or Danridge Record 
Production, 10 Little Brook Road, 
Ashford, Kent. Charing 2749. 

PRS gift to 

the tune of 

£28.000 

THE PERFORMING Right 
Society will donate over £28,000 
in 1979 for purposes "conducive 
to the improvement or advancement ol the 
composition, teaching or 
performance of music". 

The society's donations are in 
the main given In response to 
applications which have been 
received for financial assistance. 
While the largest amounts 
continue to be given to the major 
bodies concerned generally with 
the profession of composition, 
gifts of relatively modest 
amounts can nevertheless be 
given to assist lesser known 
organisations. 

Organisations who would like 
the society to consider giving 
them financial assistance in 1980 
should submit an application by 
the end of December 1979, 
accompanied by their latest 
accounts and balance sheet with 
details of future plans and 
relevant financial estimates. 

Contact: Miss Lesley Bray, 
Publication and Information 
Manager, PRS, 29/33 Berners 
Street, London WI. (01)63 7 4137 
or (01) 580 5544. 

Bubbling Ursulim 

seeks isra 
A BRIGHT new talent bubbled onto 
the London musical scene last week. 

Ursuline Kairson joined the cast 
of Bubbling Brown Sugar, coming 
over from the Paris company after a 
year in the Broadway cast and 
touring with the US national 
production. Other Broadway 
productions were Hair and Purlie, 
with which she toured. Other tours 
were with Jesus Christ Superstar 
(Mary Magdalene), Showboat and 
Two Gentlemen From Verona. In 
between, she's done club dates in the 
Slates and loured with the rock 
group, The Glass Bottle. 

All this plus dozens of commercial 
jingles, TV and radio have kept 
Ursuline too busy to do something 
about her desire to make records. 
Now in London with only 'Sugar' to 
keep her occupied, she is in the 
market for a record company. 

Though extremely versatile, she 
would like to do and has a great feel 
for disco. She has several demos to 
demonstrate her talent. Tipsheet 
caught her second night in 'Sugar' 
and her numbers, Sweet Georgia 
Brown and God Bless The Child, 
were show stoppers. 

Catch Ursuline Kairson on stage 

. : 

URSULINE KAIRSON, new 
Bubbling Brown Sugar star, seeks 
disco release. 
at the Royalty Theatre, Kingsway, 
or contact her manager Dilek Koc, 
12 Boulevard Exelrnans, Paris 
75016, France. Tel. 524 4784. 

AMERICAN PRODUCER Joel 
Diamond has just been set to 
produce a new album for Helen 
Reddy by her manager Jeff Wald 
who has decided to scrap a half- 
completed album with another 
producer. The new LP should be 
released In mid-May to coincide with 
Helen's US NBC-TV special, so Joel 
is urgently looking for "Helen 
Reddy-Ann Murray material". 

Besides being an active producer, 
Joel is also an 'in front of the 
camera showman' and has had a 
couple of disco albums featuring 
himself released — the latest will be 
Joel Diamond Experience on 
Casablanca Records. Therefore 

strong disco songs arc alw£ 
welcome. 

From New Vork Joel also te 
Tipsheet: "I'm about to prodti 
two new albums for Engelherl. 0 
album will be all inspirational a 
the other contemporary. I ne 
material for both". Engelbcrt's 1 
single, This Moment In Tin 
produced by Joel sold well 
America and made good strides 
establishing him away from i 
cabaret image and into toda 
record buying market. 

Contact; Joel Diamond, Sil 
Blue, Penthouse 220, Central Pt 
South, New York 10019, US 
(212)5863535. 
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Out next week 

from the forthcoming album 'VOULEZ-VOUS' 
7316 

(0* 
w EpK 

Records 
Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 


