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Costs push up 

HEA prSees 
AS FROM this Monday (23), all 
WEA new release 12" singles, 
with the exception of the 12" LV 
series, and all WEA new release 
7" picture singles will have an 
RRP of £1.49 (dealer price plus 
VAT 99p). And from Monday 
April 30, all WEA LVs will carry 
an RRP of £1.99 (dealer price 
plus VAT £1.33). 

In a letter to dealers, WEA's 
national sales promotion 
manager Mike Heap stated, 
"This increase in price is brought 
about by the high manufacturing 
costs of the product ... It is 
possible that there will be 
exceptions and you are strongly 
recommended to look at your 
delivery- advice note where the 
RRP on each item is printed." 

Industry counts the cost 

if the gimmick singles 

Disco scheme 

to involve 

dealers 

ELECISOi SPECIAL 
WHAT DO Britain's record 
dealers want from the next 
government? The latest in 
Music Week's Election Specials 
polls the dealers and comes to 
the conclusion that the ideal 
political party which would 
satisfy the dealers probably 
does not exist! See page 20. 

AS EMI and United Artists 
announce their first ventures 
in picture singles, WEA has 
increased the prices of its 12", 
picture and LV singles in an 
attempt to stabilise margins to a 
realistic level. 

The increased costs of 
manufacturing and marketing 
"gimmick" singles is forcing the 
industry — and the dealers — into a 
treadmill of high sales but eroded 
profits. And WEA's move is a sign 
that the industry is taking stock of 
its position. 

"We are no longer prepared to 
spend on specialised marketing 
techniques unless we are sure the 
product has a very good chance of 
making a profit," WEA MD John 
Fruin told MW this week. "I am not 
interested in profitless prosperity." 

Fruin added: "Despite what the 
politicians say, the consumer market 
— at least as far as music is 
concerned — is not buoyant. It is 
standing still in real terms. It was not 
difficult to foresee that singles 

would take a bigger share of the 
market and we have for some time 
put very heavy emphasis on singles 
promotion which paid off in market 
share." 

But WEA and other UK majors 
are realising that they can no longer 
afford to use singles as almost 
promotional loss leaders. 
Phonogram MD Ken Maliphanl 
commented: "I am concerned that 
the industry does not get into a 
situation where these marketing 
gimmicks become the norm. It 
means that record companies either 
have to put up their costs and pass 
them on to the consumer, or swallow 
vast losses. 

"The only way to keep the cost of 
singles under £1 is by getting back to 
a situation where the consumer is 
buying the music and not a 
gimmick." 

Peter Buckleigh, EMI GRD 
marketing and promotion general 
manager said: "The 12-inch is still 
very healthy and so are picture bag 
discs. A large part of the present 
singles boom, which has seen sales 
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PICTURED A T the signing are (left to 
Peter Lyster-Todd (Sky's manager), 
managing director). 
ARIOLA RECORDS has signed 
"supergroup" Sky to a worldwide 
recording contract and plans a 
substantial marketing campaign to 
back the group's first releases. 

Sky's line-up of celebrated 
musicians is classical guitarist John 
Williams, jazz bassist Herbie 
Flowers, classical percussionist 
Tristan Fry, Curved Air founder 
keyboards player Francis Monkman 
and guitarist Kevin Peek. The group 
assembled last year but a self-titled 
album and a single — Cannonball — 

will mark their disc debut on May 4. 
A national newspaper and 

magazine ad campaign will 
accompany a two stage radio push. 
In the first stage 30 and 45 second 
spots will be placed on the 
commercial network followed by 60 
second spots on Capital, Clyde, 
Forth, Metro, Piccadilly, City and 
Beacon. 

Point of sale material includes 
window strips and ceiling 
poster/mobiles and 400 window/in 

store displays have been lined up. A 
poster campaign is also planned in 
nine major cities and towns. 

A promo film of the band is 
available to TV stations and a 
personal appearance tour will take in 
regional radio stations. TV 
appearances already scheduled 
include The Val Doonican Show, 
The Cleo Laine Show, BBC-2's 
Musical Chairs plus an hour-long 
TV special. A tour starting in 
Edinburgh on May 17 ends up at the 
Albert Hall on May 24. 

almost double in three years, is due 
to this type of marketing. 

"There are still too many single 
releases chasing a pot of gold, and 
only a few cross-over into 
substantial album sales. Record 
companies are getting it wrong by 
doing this special promotion and 
marketing and advertising as well 
when kids will buy on sight in the 
record shops without the need for 
advertising as well." 

David Belteridge, managing 
director of CBS, was succinct with 
his comments about a cutback in the 
use of gimmick sales: "So far as 
CBS is concerned we won't be 
changing our policy which is to 
release singles either in coloured 
vinyl, 12-inch format or in picture 
bags, providing that they are right 
for the marketplace." 

Chart action 
SLUGGISH AT the top — no 
change in first four places — and 
Super tramp's The Logical Song 
is the best mover in the Top 30 
(23 to 7). Most aggressive seller 
of last week appears to be 
Peaches and Herb's Reunited 
with a leap of 42 places to 29, 
followed by Monks' Nice Legs 
Shame About Her Face (73 to 
43), I'm An Upstart by Angelic 
Upstarts (64 to 35) and Dickies' 
Banana Splits (56 to 27). Twelve 
new entries. 

DEALERS' ANNOYANCE at 
being so often by-passed in disco 
promotion exercises has prompted 
the independent retail/radio 
promotion company Record Sales to 
set up a new scheme which requires 
DJs to pick up their free copies of 
some singles from shops. 

The aim Is to involve retailers in 
the pre-release stage of "creating a 
buzz" about disco singles. Record 
Sales' director Alan Wade said that 
it was during this time, when DJs 
were slipping into their programme 
new disco releases which had come 
to them free by post, that dealers 
were likely to be asked about the 
records by disco fans. They would, 
they had told Wade, often have to 
admit ignorance. The dealers' other 
contention was that direct mailouts 
could be seen as losing them 
potential sales to DJs. 

"We tried to find a way of tying 
disco promotion in with the dealer," 
Wade said. "Instead of mailing 
records to our list of 1,000 DJs, we 
mail the 1,000 promotional copies to 
oar 250 or so selected specialist 
shops. We write to the DJs and tell 
them where they can pick up their 
records. This way the dealer knows 
what's going on, he knows what is 
being promoted in his local discos, 
and although he is not selling the 
record, he is creaming off the 
goodwill, a credibility of being able 
to hand the disc over to the DJ — 
and know all about it when that pre- 
release interest starts to bring buyers 
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Chinnery takes up the 

challenge on the playlists 

'censorship' issue 

JEFFREY KRUGER: "The play list 
is censorship in its most blatant 
form". 
THE BBC is currently paying the 
PPL £1,090,000 p.a. of its limited 
licensed income for the rights to play 
a restricted number of hours of 
records on network radio. In Radio 
1 terms this means we are paying 
some £10.00 every time we play a 
record — hardly a "mere pittance"! 
Considering the value the industry 
places on the Radio I exposure of 
their product, I would suggest it is a 
very fair return indeed. 

In fact, given the opportunity 
many companies would pay us to air 
their records, but thank goodness 
the opportunity for such "payola" 

Two weeks ago JEFFREY KRUGER, chairman of Ember Records, wrote to Mus e ^ 
Page with a blasting attack on the BBC's Radio 1 playlist system, claiming that it rep 
"censorship in its most blatant form". In his letter Mr Kruger asked if "anyone with visio 
BBC was willing to comment. This week DEREK CHINNERY, controller of Radio 1, takes up me 

challenge . . . 
does not exist in this country. 

Regarding our "Featured Forty", 
Mr Kruger appears to believe that 
the producers who work it out each 
week are forcing their opinion on 
others, when in fact the list only 
applies to the programmes that those 
producers are responsible for. 

At the request of the industry we 
agreed to publish the list. It is 
available to all and clearly states at 
the lop: "The following current 
records will be highlighted in Radio 
1 weekday daytime programmes 

(0600-1630). They will only make up 
about half of the content — and 
individual shows will continue to 
feature other current records, in 
addition to newspins, oldies, album 
tracks and special items." In other 
words, it applies to less than half of 
the content of less than half of the 
total Radio 1 output. All other 
programmes in the evenings and 
weekends are left to individual 
producers and DJs. 

Someone has to decide what a 
radio station plays and Radio 1 has a 

team of experienced producers doing 
the job. Surely a better system than 
leaving it in the hands of one person 
which happens in some British radio 
stations. 

Mr. Kruger knows very well tne 
problems of promotion are created 
by the very size of the industry. Even 
if it was desirable or necessary it 
would just not be possible for 
producers to see all the "pluggers", 
if they did they would never have 
time for anything else. Not long 
ago one producer counted some 

DEREK CHINNERY: "Costs £10 
every time Radio 1 plays a record". 

200 representatives of record and 
publishing companies trying to 
contact him. 

I am pleased to say that Radio I 
enjoys a close working relationship 
with the industry. Most of its 
members understand our problems 
and appreciate what we are trying to 
do and the kind of service we are 
providing our national audience. 
Judging by the many millions who 
choose to listen each day we appear 
to be successful. Derek Chinnery, 
Controller, Radio 1, BBC, London 
W.l. 
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Faulties controversy 

hits a sour note.. = 

THIS IS a sour reply from a retailer to Jon Raven's "sour letter to 
retailers" (MW, April 21), with a copy to Polydor. Here we have 
yet another company banging away at retailers — I sometimes find 
it amazing that we are all in the same business. 

To reply to Polydor first. At the 
MTA Conference they claimed 
that they had received £250,000 
worth of faulties back in a short 
space of time. But let's have the 
other side of the story. What 
fraction is that of sales over the 
same period? If it represents 
25^0 then in my experience that 
is not an unexpected sum. 

Jon Raven lives in cloud cuckoo 
land if he thinks retailers can 
continually check all records 
entering the shop each week. Can 
he really check a record for 
scratches, warp, correct labelling 
and even correct record in sleeve 
all in 10 seconds? I don't 
believe it is possible, and if you 

do not check for every possible 
fault, why bother? 

During a 10-week period last year we 
did just that and Mr Raven and 
Polydor might like to know that 
an average of 30%, yes 30%, of 
all records received were faulty. 

The answer lies at the doors of the 
record companies, not ours, and 
it is summed up in two words: 
quality control. Don't ask us to 
check your faults . . . YOU 
check. Faulty records cost me 
money. We don't like them any 
more than you do, but you do 
supply them! Jon Ingham, Jon's 
Guildhall Street, Thetford, 
Norfolk. 

iarSc dleilngs 

A LARGE quantity of a special pressing of the single Dark 
Star/Born Cross Eyed by the Grateful Dead has been stolen. These 
records were pressed specially for Dark Star Magazine and have a 
special full-colour bag, with the predominant colours being green 
and purple. 

Without the bag the discs are 
easily identifiable by the fact that 
they were pressed with the 
Warners' "Burbank" label, have a 
special catalogue number, SAM 79, 
and are printed "Not for sale — 
demonstration only" at the foot of 
the label. If any record dealer, 

whether wholesale or retail, is 
offered these records they should 
immediately contact the police at 
Paddington Green Police Station 
(01 725 4212). Nick Ralph, Dark 
Star, Islip Manor Road, Northolt, 
Middlesex. 

"I'll Supply The Love',-another 
devastating slice of explosive 

rock from the blockbusting x 

album "TOTOr 
Like "Hold The Liner it's 

bound to be a chart success. 
Get it in your store today. 

TOTO NEW SINGLE 
"I'll Supply The Love" CBS 7157 

CBS 

Records 

From The Album "Toto" CBS 83148 

MUSIC WEEK 

VEARBOOK 
79 UPDATE 

We are preparing an update of the 1' 

Music Week Yearbook. Anyone v 
corrections, amendments or addition' 
reqnmted to contact Louise Fa 

earbook, 40 Long Acre, London WCl 

Order from CBS Order Desk. Tel: 01-960 2155, CBS Distribution Centre, Barlby Road, London W10 
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Dylan's 'BiideBcan LP 

for UK release on CiS 

BOB DYLAN at Budokan (CBS 83691), the two-record set 
previously not released outside Japan, is finally set for UK 
release at the beginning of May. The album was recorded live at 
Tokyo's Nippon Budokan Hall last year, has 21 tracks and was 
originally recorded to commemorate the tenth anniversary of 
CBS/Sony. 

CBS has been unable to release the 
set here because of 4'contractual 
reasons" which have now been 
resolved. The LP is to be released 
throughout Europe and in America 
in addition to the UK. 

Import copies were brought into 
Britain prior to Christmas, and 
import dealers reported a huge 
demand for the album even at the 
£16.50 retail price. 

The British package will be the 
same as the Japanese album and will 

Promutiii at 

St Pierre 

Sally Ormsby, (above), who has 
been responsible for handling the 
disco promotion division of St 
Pierre Publicity, has been made a 
partner in the company. Funk 
Funktion will now operate as a 
separate company within the St 
Pierre Publicity Group and will 
extend its activities to assisting 
record companies programme as 
well as promote their disco 
releases. Through MCA, the 

company has now been given a 
hand in helping to programme and 
promote all of the ABC and 
Infinity disco product.. . Derek 
Ayrc has joined Captain Video, the 
record promotion company, as 
distribution manager. He was 
previously with Radio (fi Record 
News . . . Maurice Clark has 
resigned from the MOR division of 
EMI Songs after four years to 
enter the management/agency side 
of the music business. 

ay Morgenstem has been 
ippointed vice president and 
;eneral manager of the Infinity 
klusic Group, Infinity's worldwide 
nusic publishing division. He will 
>e based in New York. He was 
jreviously president of the ABC 
dusic Publishing Companies and 
leneral manager of ABC Records 
nternational . . . Gaynor Ludlam 
las been promoted from DJM 
jromotion manager to co- 
trdination manager, reporting 
lircctly to Stephen James. Richard 
rjggis becomes promotion manager 
/ith Sally Dyer as assistant with 
pecific responsibility for Radio 2. 

feature a 16-page booklet containing 
lyrics in England and Japanese as 
well as photos. Also included is a 
four-colour Dylan poster. RRP will 
be £7.49. 

The cassette (£7.79) will contain a 
coupon on the insert card which, 
upon redemption, will entitle the 
purchaser to the poster and booklet. 

Dylan will be going into the 
studios shortly to begin work on a 
new studio album but it will not be 
released until later in the year. 
SELECTA IS importing a limited 
number of Rolling Stones picture 
discs from France. Retailing at 
£7.99, the disc — the first picture 
disc featuring the band — includes 
hits like Satisfaction, Get Off My 
Cloud, Let's Spend The Night 
Together and Honky Tonky 
Women. Catalogue number is 36 
30010. 

THERE WILL be press and radio 
promotion for the new Don McLean 
album. Chain Lightning (INS 3025), 
released to tie-in with the singer's 
London Palladium concert on May 
4. The following day a TV special, 
Don McLean & Friends is scheduled 
for transmission on BBC 2. 

PHONOGRAM RELEASES a new 
David Essex single, Twenty Flights 
Up, produced by Mike Batt plus a 
track from his debut Mercury 
album, Imperial Wizard. It will be 
available in a limited-edition picture 
bag, and marketing includes trade 
and consumer press advertising. B- 
side is another album track. Are You 
Still My True Love? A David Essex 
TV special, On The Road, is 
currently being shown in different 
regions of the country. 

ENGELBERT HUMPERDINCK 
returns to the UK for his first 
concert appearances in around six 
years, and EMI is releasing a single 
and album to tic in with the visit. 
The single features two of the 
singer's most recent US hits, After 
The Lovin', which was originally 
released in the UK last year, and 
This Moment In Time (Columbia 
DB 9064), title track of the album 
(SCX 6611). Humperdinck will play 
concerts in London, Stoke, 
Manchester, Wakcfield, Leicester 
and Preston, and there will be 
extensive promotion surrounding his 
visit. The singer will be making 
several TV appearances and also 
undertaking a tour of regional radio 
stations. 

(pi 

THE MAGIC of Nona Mouskouri album scored a double-gold from a 
nationwide television campaign launched by Britannia Music, part of the 
Polygram direct marketing division. The singer was presented with a double- 
gold album during her recent UK four when a special lunch was given in her 
honour, and the occasion marked a "first" for direct-response marketing on 
British television. Pictured left to right are: Ken Maliphant, managing director 
of Phonogram, Herb Leibovitz of Britannia Music, Nona Mouskouri and her 
producer, Andrt Chappelle. 
CANADIAN HEAVY metal band 
Rush arrive in Britain for a 19-daie 
tour which includes three gigs at 
London's Hammersmith Odeon. 
Several of the dates were near- 

' immediate sell-outs and additional 
dates had to be arranged. The 
band's most recent album, 
Hemispheres, will be promoted in 
conjunction with the tour dates via 
window displays and posters. 
CHARISMA IS kicking off its 
marketing push for Steve Hackett's 
next album — Spectral Morning 
(CDS 4017) — with a full page ad in 
Music Week (May 4) explaining the 
campaign to retailers. Press ads also 
take in Melody Maker, NME, 
Sounds. Record Mirror, Time Out, 
The Observer and International 
Musician. Dealers will also be hit 
with 5,000 leaflets. 

Three dimensional centre boards 
plus 20" x 30" posters will feature 
in 200 window displays promoting 
the album—release date May 11)— 
as well as a Hackctt tour, which 
moves from the continent to the UK, 
starting at Edinburgh on June 21. 
There will be displays in all tour 
venues. 
EMI LICENSED repertoire division 
has signed a long-term deal with 
Mixcrest Records for T. J. Thorpe, a 
former member of The Rubefies. 
Thorpe's first single. Girl (How Am 
I Gonna Win You)?, was recently 
marketed by Mixcrest as a silver 
coloured seven-sided disc shaped 
like a 50p piece and offered for retail 
sale at 5Op (Music Week, March 31). 
The record now becomes available in 
usual black vinyl form on the EMI 
International label (INT 589), and is 
picking up airplay on both national 
and local level. 
HELEN REDDY has pulled out of 
her London dates at the Palladium 
next week, starting April 30, due to 
"unavoidable reasons". Her 
management did not wish to explain 
further. Don McLean has stepped in 
to fill one of the dates — May 4. 

Complexxion's slogan 

FIRST RELEASE from UK Records, since (he label signed with 
EMI's licensed repertoire division, is an up-date of (he old song, So 
Much In Love by Complexxion, a five-man London band. 

The group were signed by Jonathan King after they sent a cassette 
of their music to Capital Radio, and subsequently appeared on the 
Hullaballoo Sunday afternoon show. 

The single is being rush-released and the first few thousand copies 
will include a free gold flimsi-disc of excerpts from other 
Complexxion numbers and information about the individual 
members. 

An LRD spokesman says: "We believe that the fans of a group who 
take the time, and sometimes endure complicated troubled, to track 
down a copy of their record before it hits the charts deserve an extra 
bonus of (hanks. Marketing slogan for Complexxion s record is Can 
you spot a hit before it charts?' Catalogue number: INT 584. 

WARM RECORDS is re-issuing its 
Nova Vaga album by the Fred 
Banana Combo which features, 
among others, the Fred Banana 
Combo, The Exile, Beat Brothers, 
Floozie and Parabola. The LP was 
originally released last year but this 
time (he record will be minus colour 
sleeve and instead packaged in a 
clear vinyl bag. It will also retail at 
the reduced price of £2.99. Warm 
Records is marketed by Plastic 
Fantastic and distributed by Pye. 
Another re-issue planned is (he 
single Jerk Off by the Fred Banana 
Combo, retailing at 75p and also 
available in a clear bag. 

ARISTA HELD one of its bi-annual 
international conferences outside the 
UK for the first time last week. The 
licensees met with Arista 
International staff at the offices of 
the company's German licensee, 
Electrola, in Cologne. 

Arista representatives from 
Canada, Sweden, France, Holland, 
Spain, Italy, Germany, and Arista 
International staffers from London 
and New York were presented with 
product from Patti Smith, Iggy Pop, 
Nona Hendryx, Dionne Warwick, 
Simple Minds. Jennifer Warnes, 
Thieves and the Rollers. 
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PEARLY GATES NEW SINGLE 

Fandango 

Dancing 

BR0 74 

ALSO 

12" VERSION^ 

IN COLOUR BAG 
LIMITED EDITION 10,000 

12 BR0 74 
PRODUCED BY BIDDU 
FOR BRONZE RECORDS 
AVAILABLE FROM EMI 

3 



MUSIC WEEK, APRIL 28, 1979 

C 

Kate Bush's three 

Novello nominations 
THE FINAL three candidates in 
each category for the 1978/79 
.Ivor Novello Awards have been 
announced, and the winner in 
each section will be disclosed at 
the Novello Awards luncheon at 
the Grosvenor House Hotel, 
London, on May 4. Kate Bush 
has nominations in three 
separate categories. 

The finalists are as follows: Best 
Song Musically and Lyrically — 
Wuthering Heights, Kate Bush (EMI 
Songs); Baker Street. Gerry Rafferty 
(Island Music/Belfern Music); Can't 
Smile Without You, Arnold, Martin 
& Morrow (Dick James Music). 

Best Pop Song — Baker Street, 
Gerry Rafferty; Wuthering Heights, 
Kate Bush; Night Fever, Bee Gees 
(RSO Publishing). Best Radio or TV 
Theme: Fawlty Towers, Dennis 
Wilson; Lillie, Joseph Horovitz 
(Standard Music); Hong Kong Beat, 
Richard Demon & Martin Cook (Air 
Chrysalis Music/Marksmen Music). 

Best Film Score — The Silent 
Witness, Alan Hawkshaw (Alan 
Hawkshaw Music/Heath Levy 
Music); Watership Down, Angela 
Morley, Mike Bait & John 
Williamson (April Music/Watership 
Productions); The 39 Steps, Ed 
Welch (United Artists Music). 

Best Film Song — Grease, Barry 
Gibb (RSO Publishing); Bright 
Eyes, Mike Batt (April 
Music/Watership Productions); 

Stayin' Alive, Bee Gees (RSO 
Publishing). Outstanding British 
Lyric — Railway Hotel, Mike Batt 
(April Music/Batl Songs); Baker 
Street, Gerry Rafferty; The Man 
With The Child In His Eyes, Kate 
Bush (EMI Songs/Kate Bush 
Music). 

Best Instrumental or Popular 
Orchestral Work — Dr. Who, Ron 
Grainer (Chappell Music); Song For 
Guy, Elton John (Big Pig Music); 
Hearlsong, Gordon Giltrap (Essex 
Music). International Hit of the 
Year — Stayin' Alive, Bee Gees; It's 
A Heartache, Ronnie Scott & Steve 
Wolfe (Mighty Music/Rak 
Publishing); Dreadlock Holiday, 
Eric Stewart & Graham Gouldman 
(St. Annes Music). 

Most Performed Work — Mull Of 
Kintyre, Paul McCartney 
(McCartney Music); Floral Dance, 
Kate Moss (deceased) (Chappell 
Music); Night Fever, Bee Gees. Best 
Selling A Side — Rat Trap, Bob 
Geldof (Sewer Fire Hits/Zomba 
Management & Publishing/Ensign 
Records); Night Fever, Bee Gees; 
Matchstalk Men And Matchstalk 
Cats And Dogs, Michael Coleman & 
Brian Burke (Great Northern 
Songs/EMI Songs/Pye Records). 

There will also be awards made at 
the luncheon in the following 
categories: Best British Musical; 
Outstanding Services to British 
Music; Special Awards, and 
Songwriter(s) of the Year. 

Disco 

m- 

i 

EMI/UA go with pics 

BOTH EMI and United Artists have announced their first picture singles. EMI 
releases Come Dancing (EMIP 2927) by No Dice on April 27 in a limited 
edition of 40,000 retailing at 99p. The picture features the band and a dancing 
girl in a chorus line. GRD marketing manager Peter Buckleigh commented, 
"We have prepared a comprehensive marketing campaign to support the No 
Dice album, 2 Faced, the picture single and a forthcoming UK tour. We are 
determined to break No Dice in a big way in the UK this year and the success of 
this current product will go a long way to achieving that aim." 

United Artists releases its first picture disc — The Worker (UP 36509) by 
Fischer-Z on May U in a limited edition of 20,000. The single comes in a 
picture sleeve depicting the same design as on the disc. Fischer-Z's first album, 
Word Salad (UAG 30232) is released on May 4. The band is currently 
undertaking an extensive UK tour. 

FA Cup cuts 
THIS YEAR'S crop of singles 
tieing-in with the F.A. Cup Final so 
far totals three. RCA Records has 
rush released a single by Cup 
Finalists Manchester United. The 
club's first team squad has recorded 
Onward Sexton Soldiers. The single 
will be pressed in red vinyl with a 
special red and white label and 
carries the catalogue number, MAN 
1. United Artists rush release on 
April 27 the official Arsenal 
Football team song called Super 
Arsenal F.C. (UP 36518) and sung 
to the tune of the Wild Rover. It 
features the whole team singing. 
Robot Records has released Arsenal 
We're Right Behind You by the 
North Bank. 

It's washable! 
SAFARI RECORDS is claiming the 
first "washable sleeve" for the 
release on May 4 of Things Your 
Mother Never Told You (GOOD 2) 
by Wayne County and the Electric 
Chairs. 

Printed by Robor, the sleeve has a 
"liquid rain" effect and glossy front 
lettering with TV screens on the 
back, and empty sleeves will be 
made available for promotional use. 
During the sell-in period a dealer 
incentive of 10 per cent off the 
wholesale price will be in operation. 

An ad campaign taking in Music 
Week, the consumers plus some 
specialist prcss will feature the disc 
and a 20 date tour during April and 
May. 
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THE MARKETING push for the 
new single from Sandy McLelland 
and the Back Line — Can We Still 
Be Friends (Mercury SANDY 001), 
released on April 13 — includes a 
teaser dealer mail out, as well as 
nationwide press and university mail 
shots. The first 10,000 come in 
colour bags and the single will be the 
subject of full page ads in the 
consumer press. 

The regional promotion team will 
be concentrating on the single during 
the next few weeks and a video is 
available for in store use. A tour and 
an album is scheduled for May. 

FOLLOW-UP to the Joan Collins'movie The Stud will be titled The Bitch and 
the soundtrack album has been signed to Warwick Records by producers 
Brent-Walker. As with The Stud, the soundtrack will comprise compilation 
tracks but the film has now been put back to September and Brent-Walker 
head of music Dick Rowe will begin work on the album during the summer. A t 
the signing ceremony were (seated) Warwick Records' Ian Miles and Brent- 
Walker managing director George Walker; (standing I to r) Dick Rowe, Anoe 
Miles, Edward Simons (B- W finance director). 

RCA's 20th first 
RCA HAS now taken over from Pye 
as UK licensee for the 20lh Century 
label. As from now, all new product 
in this country will be released 
through RCA. There will, however, 
be a transitional period up until July 
1, during which all back catalogue 
will be available through Pye. 

From July 1 the bulk of product, 
with the exception of six recently 
released albums, will be 
manufactured and distributed by 
RCA. The six will revert to RCA by 
October. They are: Barry White's 
Greatest Hits Vol. One, Barry 
White's The Man, Edwin Starr's 
Clear, Randy Edelman's You're The 
One, Gene Chandler's Get Down, 
Love Unlimited Orchestra's Super 
Movie Themes. 

First release under the RCA 
agreement will be the new Edwin 
Starr single, H.A.P.P.Y. Radio b/w 
My Friend, the follow-up to Contact 
which will be released in both 7" 
(TC 2408) and 12" (TCD 2408). The 
first 25,000 of the 12" will be in red 
vinyl with full colour bag, the first 
10,000 7" will also be in red vinyl. 

The single is being rush-released 
to tie-in with Starr's UK tour which 
starts April 24. An advertising 
campaign includes full and half 
pages in the trade, disco and pop 
weeklies. 

THE NEW Abba single, Does Your 
Mother Know, is released by CBS on 
April 27. It's taken from the album, 
Voulez Vous which is released May 4 
and expected to be backed with a 
powerful ad campaign. 

HURRICANE RECORDS, the 
company started by former RAK 
label manager at EMI LRD Phil 
Presky, has signed four bands to 
three year recording deals. 

The four are: Sore Throat, 
Magnets; The Edge and The 
Paranoids. Sore Throat releases a 
single-Kam-i-kaz-i Kid/Crack Down 
on May II. The band tours through 
May to coincide with the release 
after which the band goes into (he 
studios to record a debut album for 
Hurricane. 

The Edge is currently in the 
studio; The Magnets have a single, 
Who's The Fool, already released; 
and The Paranoids are also currently 
recording. 0 With every copy of the 
Magnets' single comes a free 
Magnets stencil. 

FROM PAGE ONE 
into the shops." 

Wade added that he would expect 
"any dealer worth his salt" to be 
able to sell other records to visiting 
DJs (who are a body which spends a 
great deal on records generally) and 
to perhaps arrange co-promotion 
deals for discos and record shop. 

ANDREW LLOYD Webber has 
ended a ten year management 
association with Robert Sfigwood 
and David Land during which they 
have, he says, "enjoyed much 
success and weathered our failures". 

All his future activities will be 
controlled by The Really Useful 
Company Limited and joining him 

K-tel gears 

up European 

management 

THREE SENIOR promotions 
within the K-lel Europe organisation 
have elevated UK managing director 
Tony Johnson to vice president 
corporate planning, with UK sales 
director and deputy general manager 
Colin Ashby succeeding him as UK 
MD and finance director Robin 
Prior becoming the new deputy 
general manager. 

Johnson will continue to be based 
in London, pending the forthcoming 
relocation of K-tel's European head 
office from Brussels to London. 
Ashby Joined K-tel two years ago 
from General Foods, and became 
deputy general manager two months 
ago. 

Announcing the promotions, K- 
tel Europe president Raymond Kives 
said: "The growth of our operations 
all across Europe dictates that we 
have to gear up our senior 
management staffing. With sales 
approaching £50 million in Europe 
alone this year, we have to consider 
how to capitalise on our strong 
position and simultaneously plan 
our long-range future." 

Top promotions 

at West 

Drayton 

on the board of directors is Brian 
Brolly who is charged with 
developing the company's group 
activities. Brolly has for the past five 
years been managing director of 
Paul McCartney's MPL 
Communications group and for the 
previous 17 years was with MCA 
and Universal. 

It was as managing director of 
MCA that Brolly took the decision 
to record the original double album 

.recording of Jesus Christ Superstar. 
It is understood that the 

management position of Andrew 
Lloyd Webber songwriting. partner 
Tim Rice is unaffected by the new 
arrangement. 

REGGAE BAND Black Slate has 
launched a record label to cover its 
own material and also previously 
unrecorded British and Jamaican 
product. Called T.C.D., distribution 
will be through Arawak, and the 
company is temporarily based at 3 
Library Parade, Craven Park Road, 
London NW10 (01-961 3098). First 
releases are Mind Your Motion by 
Black Slate (TCD 003) and Tony 
Tuffs Stop My Raining (TCD 004), 
both 12" singles. Further singles 
have been scheduled and a Black 
Slate album is set for June release to 
tie in with the band's UK tour. 

FOLLOWING DAVE Winslett's 
decision to leave the Dick James 
Agency and form his own 
management and agency company, 
DJM has decided to close down its 
agency division. As a result, George 
Austin, Martin Cadogan and their 
roster of commercial acts are joining 
Mecca Agency International. Mike 
Evans, Jim Robertson and their 
contemporary artists are joining 
Terry King Associates, Tony 
dayman's plans will be revealed at a 
later date. 

Syame change 
to make it clear that 

a band called Chrome referred to bv 
hem ln a s,ory in Mw.s Disco ' 

last week has, in fact, changed its 
oTnprr mi!Um and its sinSlc Fly On UFO is on the Infinity label. 

WEA HAS announced several new 
senior management appointments at 
West Drayton. 

Clive Hudson, formerly general 
manager distribution operations 
becomes director of West Drayton 
operations, responsible to Anthony 
Muxlow, managing director of 
manufacturing and distribution, for 
the total operation of the West 
Drayton plant. 

Ed Benou, formerly, general 
manager manufacturing, becomes 
technical director, reporting to 
Hudson. Mike Hitches, director of 
Alperton operations, continues to 
report to Muxlow and will take 
direct control of the departments 
which previously reported to 
Hudson. Therefore those now 
responsible to Hitches are: Roy 
House (distribution manager), Nigel 
Molden (international manager), 
Phil Rogers (distribution 
development manager), Marion 
Green (customer services manager), 
Alex Alexandre (Alperton House 
services manager). 

Alan Prifchard, procurement 
manager, assumes extra 
responsibilities and will now report 
to Muxlow. Eddie Chilver 
(production co-ordinator) and Tim 
Hopkins (production planner) 
continue to report to Pritchard. 

Muxlow intends to share his time 
between Alperton and West 
Drayton, retaining an office in each 
location. 

Cherry 

prsees up 
CHERRY RED Records, the 
London-based "independent, raises 
prices on new releases from May 1. 
?in£veS ,move 10 albums t0 
1-3.99, but 12" singles remain 
unchanged at £1.60. Prices on back 
catalogue will not be increased until 
June 1 to allow dealers to stock up 
on back catalogue. The increases 
also apply to Heartbeat Records 
marketed by Cherry Red. 

• Virgin Records would like to 
point out that, in common with a 
number of other companies, the 
price of their 7" 45rpm singles was 
increased to 99p on March I. 
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Chart Performance Surwef 

SINGLES 
TOP GROUPS 

1. CHIC 
2. BEE GEES 
3. BLONDIE 
4. VILLAGE PEOPLE 
5. THREE DEGREES 
6. IAN DURY & THE BLOCKHEADS 
7. SHADOWS 
8. BONEY M 
9. ABBA 

10. ELVIS COSTELLO & THE 
ATTRACTIONS 

TOP MALE ARTISTS 
1 ROD STEWART 
2. EDWIN STARR 
3. BILLY JOEL 
4. DAN HARTMAN 
5. GENE CHANDLER 
6 BARRY WHITE 
7. PAUL EVANS 
8. HERBIE HANCOCK 
9. LEIF GARRETT 

10. ELTON JOHN 
TOP FEMALE ARTISTS 

1. GLORIA GAYNOR 
2. OLIVIA NEWTON-JOHN 
3. ANNE MURRAY 
4. LENE LOVICH 
5. SALLY OLDFIELD 
6. DONNA SUMMER 
7. PHOEBE SNOW 
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8. RACHEL SWEET 
9. KATE BUSH 

10. ELKIE BROOKS 
TOP PRODUCERS 

1. = J. MORALI/H. BELOLO 
1, = MICKIE MOST 
3. EDWARDS/RODGERS 
4. BEE GEES/RICHARDSON/ 

GALUTEN 
5. NICK LOWE 
6. MIKE CHAPMAN 
7. G. MORODER 
8. JENKEL/JENNER 
9. T. BOYCE/R. HARTLEY 

10. T. DOWD 
TOP WRITERS 

1. BEE GEES 
2. BILLY JOEL 
3. D. FEKARIS/F. PERRIN 
4. EDWARDS/ROGERS 
5. MORALI/BELOLO/WILLIS 
6. HARRY/STEIN 
7. DURY/JENKEL 
8. BUGATTI/MUSKER 
9 RICE/WEBBER 

10. STARR/PULLAN 
TOP PUBLISHERS 
Individual 

1. ATV 
2. APRIL 
3. WARNER BROTHERS 
4. RONDOR 
5. VIRGIN 
6. CARLIN 

7. EMI 
8. MUSIC FOR UNICEF 
9. ZOMBA 

10. RSO/CHAPPELL 
CORPORATE 

1. CHAPPELL 
2. ATV 
3. WARNER BROTHERS 
4. APRIL 
5. RONDOR 
6. CARLIN 
7. EMI 
8. HEATH LEVY 
9. VIRGIN 

10. ZOMBA 
TOP SINGLES 

1 HEARTOFGLASS.BIondio. Chrysalis 2 HIT ME WITH YOUR RHYTHM STICK. Inn Dury and The Blockheads. Stiff 
3 I WILL SURVIVE, Gloria Gaynor. Polydor 4 TRAGEDY, Boo Geos.RSO 5 OLIVERS ARMY. Elvis Costollo/ 

Attractions, Radar 6 CHIQUITITA, Abba, Epic 7 WOMAN IN LOVE, Throe Degrees, Ariola 8 YMCA, Village Poopio, Mercury 9 LUCKY NUMBER, Lone Lovich, Stiff 10 CONTACT. Edwin Starr. 20th Century 

ALBUMS 

TOP GROUPS 
1. BLONDIE 
2. ELECTRIC LIGHT ORCHESTRA 
3. ELVIS COSTELLO & THE 

ATTRACTIONS 
4. EARTH WIND & FIRE 

5. IAN DURY & THE 
BLOCKHEADS 

6. WINGS 
7. BONEY M 
8. SHOWADDYWADDY 
9. CARPENTERS 

10. LONDON SYMPHONY 
ORCHESTRA 

TOP MALE ARTISTS 
1. NEIL DIAMOND 
2. BARRY MAN1LOW 
3. ROD STEWART 
4. JEAN MICHEL JARRE 
5. MIKE OLDFIELD 
6. = ELTON JOHN 
6. = BILLY JOEL 
8. MARTY ROBBINS 
9. DON WILLIAMS 

10 JAMES GALWAY 
TOP FEMALE ARTISTS 

1. KATE BUSH 
2 DORIS DAY 
3. OLIVIA NEWTON-JOHN 
4. BARBRA STREISAND 
5. SHIRLEY BASSEY 
6. DONNA SUMMER 
7. DOLLY PARTON 
8. LENE LOVICH 
9. GLORIA GAYNOR 

TOP SOUNDTRACKS/Misc. 
1 DONT WALK - BOOGIE 
2. WAR OF THE WORLDS 
3. GREASE 
4. ACTION REPLAY 
5. SATURDAY NIGHT FEVER 
6. EMOTIONS 

7. MIDNIGHT HUSTLE 
8. EVITA 
9. BIG WHEELS OF MOTOWN 

10. BOOGIE FEVER 
TOP PRODUCERS 

1. MIKE CHAPMAN 
2. JEFF LYNNE 
3. R. DANTE/B. MANILOW 
4. TOM DOWD 
5. ANDREW POWELL 
6. NICK LOWE 
7. P. JENNER/L. LATHAM / R. 

WALTON 
8. JEAN MICHEL JARRE 
9. paul McCartney 

10. MIKE OLDFIELD 

TOP ALBUMS 
1 PARALLEL LINES, Blondie. Chrysalis 
2 SPIRITS HAVING FLOWN. Boo G' 

RSO 
3. ARMED FORCES, El 

Costollo/Attractions, Radar 4 BARBRA STREISANDS GREATEST F 
VOLUME 2, Borbra Streisand, CBS 

I *°?JWALKB00GIE, Various, EMI t REPLAY. Various, K Tel 7 pBST CHIC. Chic, Atlantic 8 MANILOW MAGIC. Barry Mani 
Arista 9 NEW BOOTS AND PANTIES, Ian C 
Stiff 10 THE BEST OF EARTH. WIND b F 
Earth Wind b Firo. CBS 11 BLONDES HAVE MORE FUN. 
Stowart, RWA 12 WINGS GREATEST, Wings. Parlopho 

™ L«EVERYDESTOFLooSaYor,Chry 14 MARTY ROBBINS COLLECTION, IV Bobbins. Lotus 
15 EQUINOXE. Jean Michel Jarre. Polv< 
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The brand new album from Patrick Juvet 
and sure to be a chart hit. 

ALBUM CAL 2049. 

And includes the single 

"VIVA CALIFORNIA 

Single in picture bag 
and released 11th May 

7"CAN150 12'CANL150 
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Includes 

the 7-53 minute version of 

NEVER GONNA SAY GOODBYE' 

Also includes the 738 minute 
, |j version of 

JUGOME ON AND DO IT' 

ALBUM VSD79412 

UU Produced,Arranged 

MM and Conducted by 

^ Alphonse Mouzon. 

GIVE YOU A WEEK OF SATURDAY NIGHTS! 

Records Orders To: Pye Records Ltd.,' 132 Western Road, Mitcham, Surrey CR4 3LIT. Telephone: 01-640 3344. 
GROUP 
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Nonesuch 

goes for 

a bit 

of culture 

GRIM LEADER of the new Soho 
Chapter of the sinister Hells 
Pluggers organisation, Ian Walker, 
WE A marketing projects manager, 
left, sets out to verbally chain whip 
innocent DJs into taking notice of 
the Nonesuch Anti-Disco 
Movement. Determined to bring 
some culture back into 
commercialism, the Anti-Disco 
cohorts are celebrating mounting 
interest in the first ever Nonesuch 
single, performed by Joan Morris 
(mezzo soprano) and William 
Bolcom (piano), and bearing the 
not-quite-so-cultured title of Black 
Denim Trousers And Motorcycle 
Boots. 

l. 

LASER RECORDS the %tflhe 

sssssejtssssisSr"'-"- the artist's manager; Dudek and Laser MD A Ian Davtson. 

TO CELEBRA TE the launch of Damont's single. Remember, Remember The 
Green Cross Code, a reception uw held at the RAC Club in Pall Mall. In 
attendance were Ms Audrey Callaghan and William Rogers, Secretary of State 
for Transport. Children from the cast of Oliver performed the song during the 
reception. The idea for the record with a road safety theme was conceived by 
Ms Geraldo, wife of the late bandleader, with the assistance of Freddy 
Williams, Mike Nottingham and Damont Records. Left to right besides the 
lollipop lady are: Monty Presky, Audrey Callaghan, William Rogers and Ms 
Geraldo. 
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AFTER HER opening London Palladium concert, Polydor hosted a dinner party for Gloria Gaynor and her manager, 
Linwood Simon, at a King's Road nightspot. Pictured above from left to right: Charles Crane (ATV Music), George 
McManus (general manager pop product division), Linwood Simon, Jim Cook (A and R director), Maurice Gallagher 
(artists relations manager), Gloria Gaynor, Tony Bramwell (head of national and international promotions) and John 
Perou (U. S. product manager). The discs are in recognition of sales of over 500,000 copies of the single I Will Survive. 
Later this month, Gloria Gaynor joins Village People for a mammouth US lour. 
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SMOKIE, AFTER a long association with Mickie Most's RAK label, recently signed directly to the label. And to 
celebrate, RAK hosted a party for the group at their London offices, before they set out on a world lour. Pictured left 
to right: (slanding)Bill Hurley (manager), Mickie Most, Nicky Chinn. (Sitting) Dave Most, Terry Ultley, Chris 
Norman, A Ian Silson, Pete Spencer, Dave Crowe (general manager RAK Records). 

A RECEPTION was held recenttv „, d .rr.- 
London for the launch of Virginia MrKf -0" Records headquarters in 
released on RIM. RediZZZ tw tZo tXT' LP' Two Faces Of Love. 
McKenna are (left) Mike Weston (RediffusP, V^l, 500,>- P'c""'ed w>,h 

manager) and (right) Ron Smith /i /■' f 0" Records sales and marketing 
Ltd.). 'J S","h C'ead of Rediffusion International Music 
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NATALIE COLE 

her new album 

ESI 11928 

Til® single 

STAKTO BY 
CL16072 

appearing at 

THEAWE EOYAL 

DRURY LANE 

FfMay 
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