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"By DAVID DALTON 

RADIO LUXEMBOURG is 
expanding its English language 
service in Europe in what is seen as 
the first move by the company 
towards daytime commercial radio 
in the UK. 

From May 7 Luxembourg's 
British DJs will be on the air each 
weekday afternoon from 2pm to 
5.30pm and on Saturdays from 2pm 
to 5pm, broadcasting on Channel 18 
FM (92.5mH7,) to Luxembourg and 
parts of Germany, France and 
Belgium. The new station is called 
RTL-Community. Tony Prince, 
Stuart Henry, Barry Alldis, Bob 
Stewart, Rob Jones and Mark 
Wesley will feature in new shows less 
oriented to disco than (he evening 
format on 208. 

Alan Keen, managing director, 
Radio Luxembourg (London), 
explains: "Our programming policy 
will be less aggressive than the 
evening service British listeners have 
become familiar with and we will be 
including easy listening 
contemporary' pop, along with news, 
weather, traffic reports and 
magazine features such as film 
previews." 

The service is aimed at the 
growing English speaking 
community living in central Europe 
and it is hoped that (he transmitter 
will reach a population of around 
500,000. Keen added: "This new 
daytime programme marks the first 
step in the expansion plans for 
Radio-Tele-Luxembourg's English 
Language Service." 

These plans include beaming 
programmes to the UK by satellite 
after the launch of the EBU satellite, 
scheduled for 1982. 

TSto5 siisiim' 
GARFUNKEL slays at the top 
and Racey at No. 2, but hot in 
pursuit are Boney M who Jump 
fifteen places to No. 4, Abba 
who come straight in at 19 and 
David Bowie, straight in at 31. 
Included in the 16 new entries is 
Get Dancin' by Bombers (56), 
the first release on the Flamingo 
label. 

liiilis17 man urges pint action in 

prfe® cutting 

By TERRI ANDERSON 
UNITED ACTION by multiples and indies to end the price cutting 
battle which is harming both has been called for by the record buyer 
of one of the country's biggest multiple chains. 

Speaking at the Jet Records we stop slashing prices on top 
International conference on Sunday, products and aim for price cutting 
Bob Egenon of Woolworths only on back catalogue. Margins are 
asserted: "We arc not, as a dropping and we have all got to do 
company, in the business of putting 
the independent retailers out of a 
job. I am able to say — and so is my 
company — that they arc a vital part 
of the industry and I believe that if 
you did away with them the record 
industry in the UK would probably 
disappear within five years." 

And talking to an audience which 
included UK, American and 
European dealers Egerton revealed 
that before its agreement with 
Record Merchandisers, 
Woolworth's had been thinking of 
closing down its record retailing 
operation as insufficiently 
profitable. 

Egerton went on: "1 do want to 
emphasise that ourselves and our 
competitors among the major chains 
are not in it for a price cutting war. 
Staffing and margin problems in our 
stores are just as great as in the 
independents". 

Making the most straightforward 
and urgent public appeal yet for an 
ail-trade policy on retail 
discounting, Egerton added; "1 am 
desperately concerned about price 
cutting. It's in our own interests that 

something abopt it." 
Urging not just a truce but active 

alliance, he went cn: "The small 
retailers need the multiples as much 
as the multiples need the small 
indies. We must get together. There 
is money in the business for us all; 
there are opportunities for 
expansion, provided they are 
exploited." 

Agreement for Egerton's stance 
came from the other two speakers at 
the seminar — Hailcquin Records 
chief and chairman of the GRRC 
Laurie Krieger, and John Cohen 
boss of the Ohio-based US chain 
Disc Records and Tapes and 
outgoing president of NARM. 
Cohen said that the problem of 
cutting prices on new product — 
which was most likely to sell at full 
price — was causing the US retailers 
the same kind of problems as those 
in the UK. He and his fellow 
panellists felt that dealers should try 
and reach agreement on pricing, so 
that the public was given no option 
but to pay a fair price for what is 
wanted and the retail margins were 
not eroded further. 

to khhy mm tepnii 
IN THE week that Britain goes to the polls, the music industry — through the 
last of Music Week's Election Specials — has three strident messages for the 
next government: 

• Action now on home taping and piracy 9 Abolition or reduction of VAT on records and tapes. 
• Cuts in the higher rates of income tax to tempt the superstars back to this 

country. 
The MW poll among a cross section of the industry's leaders revealed a 

common concern that legislation to combat the losses through home taping is 
long overdue, and BPI director general John Deacon said that Parliament will 
be the subject of intense industry lobbying in the coming months. 

It is not two years since the Whitford Committee findings on piracy called 
for legislation in the form of a levy on tape hardware — but the industry is 
demanding a levy on blank tape as well, in an attempt to compensate copyright 
owners. • See Election Special — page 12. 

A BIGGER and better Dealer 
Tour '79, expanded to include 
more stand space and more 
venues in more strategically 
placed towns, was being unveiled 
to potential exhibitors this week. 

Organised and sponsored by 
Music Week, the second annual 
Dealer Tour will kick off at 
Bristol's Holiday Inn on Monday 
September 24 and call at 
Brighton (Metropole Conference 
Centre, September 26), 
Newcastle, (Centre Hotel, 
October 3), Glasgow (Albany 
Hotel October 4), Leeds (Queens 
Hotel, October 8), Manchester 
(The Forum, October 10), 
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Liverpool (Adclphi Hotel, 
October 8), Birmingham 

(Albany Hotel, October 15) and 
finally London's Kensington 
Town Hall (October 17 and 18). 

This year's Dealer Tour will 
consist of 28 stand units and will 
provide video facilities for 
exhibitors and free catering for 
exhibitors and visitors. Full 
details and invitations will be 
mailed to all UK record dealers 
during August and September. 
Potential exhibitors are urged to 
contact Brian Batchelor 
(Spotlight Publications' 
publicity/promotions director) 
or Avril Barrow {Music Week 
promotions manager) on 01 836 
1522 immediately. 
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BRITT EKLAND presented Jet 
sales personnel with gold disc 
boxed sets for their achievements 
with the recent ELO triple-album 
boxed set, Three Light Years. 

Pictured with Britt during the 
gala dinner at the Jet Convention 
are (standing I to r): George Logan 
(area manager Scotland), Mike 
Robertson (London area manager), 
John Young (Manchester area 
manager), Bob Lewis (general sales 
manager accepting the award on 
behalf of Steve Ay res), David 
Arden, Joe Redman (Birmingham), 
Jim Evans (Southampton) and Ray 
Cooper (Jet UK sales manager). 

Kneeling at the front are John 
Aston (North of England sales 
manager) and Neville Summers 
(field sales manager for the South). 

Disco special 
AS THE avalanche of disco 

continues to swamp the 
release sheets and charts 
throughout the world. 
Music Week presents an 
exhaustive look at this 
musical phenomenon of 
the Seventies. 

IN A 16 page special 
supplement JERRY 
GILBERT and JIM 
EVANS chart the rise of 
disco in Britain, 

° See centre pages. 
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SiftSni stocks 

takes too 

myeli time! 

wmu: NOT entirely disagreeing 
with Jon Raven's letter 
concerning returns, I would 
point out as an individual 
working within the record 
distribution business that if 
dealers were to visually check 
every one of the vast quantities 
of records I see ordered they 
would still be working their way 
through last year's Saturday 
Night Fever stocks! 

However, many retailers do gel 
away with "murder" as Mr 
Raven suggests. Pen and coin 
marks on records (to mention 
but two of the various types of 
"pressing faults") can be spotted 
you know. We can even tell 
which brand of pen was used — 
"Yes, definitely a Parker, such a 
smooth mark" — or which type 
of coin! R. Breslin, Quebec 
Road. Hford, Essex. 

A flaw SffiTfc fauhies mm 

THE PROBLEM of faulty records continues to concern ^^^onRTOofThe 
and this week we have more replies to the suggestion by Jon Baven or 
independent Broadside Records label thai dealers shonld visuallj cheek all 
records for faults before selling them . . ■    
HPRP WF on attaini First we record dealers arc told that we are all running places of public entertainment, 
and^tow^on Raven calls us murderers" to boot! 1 assume he exaggerates, buU would rem1

,td 'm .hal 

the whole problem of faulty records emanates from the record lactones who send them o us. If they ^ ' 
wcM havcri .o return. So before he castigates us still further, would it not be better if he were to look 

Thumbs 

cUomfi to 

iEHspection 

we'd have none to return 
his own quality control department 

But accepting that, even with the 
best quality control, some faullics 
will slip through, let us look at his 
contention that all record shops 
should inspect records on delivery 
and it takes only 10 seconds! 

If any dealer managed to do it in 
that time, 1 doubt if any of the 
records would end up fit for sale. 
My own experience is that visual 
inspection takes 1 l/i minutes per 
record: that is the average time 
allowing for surface inspection, 
checking for warp, and testing 
audibility of faults where the 
appearance is doubtful 

What Mr Raven does not seem to 
appreciate is that, while many faults 

arc not visible on inspection, so it is 
that many visible Haws are in fact 
harmless. 

1 do not inspect my deliveries for 
faults for the following reasons: — 
q Being a small dealer buying about 
500 LPs per week, I cannot afford to 
give up 12'/: hours of skilled lime to 
quality control that ought not to be 
necessary. 

O h would be a waste of lime anyway 
because it would not reveal the 
invisible faults. 
© The acceptable standard varies 
from one customer to another, and 
if 1 have to decide on what is 
acceptable, it must be the standard 
that will satisfy the most demanding 
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STEVE FORBERT'S 
NEW ALBUM 

ALIVE ON ARRIVAL 

83308 

YOU'VE NEVER 

HEARD OF 

IFYOUDONT 

^Read the 

...Music Press 

...Listen to Radio 

.Watch Television 

...Goto Concerts. 

because Steve Forbert's debut album 
"Alive On Arrival" is getting impressive 
reaction from all quarters of the music press 
-Radio One has playlisted his music and the 

album is top five in the RockShow 
airplay chart, and BBC 2 showcase Steve 
on the Old Grey Whistle Test next week. 
Just to round things off, there is a one-off 
show at 'The Venue' in London next week 
on Wednesday 9th May. 
Now you know Steve Forbert 

I -the rest is up to you! 

to 

customer. That means I would have 
to return at least 50% of all 
deliveries. 

Now, it may be that amongst us 
"murderers" there arc a few rogues 
who return some records 
irresponsibly. Would Mr Raven 
prefer that rogues and honest dealers 
alike relied absolutely on visual 
inspection and returned 500'o 
regularly? Mark Moore, Richmond 
Records, Richmond, Surrey. 

ION RAVEN'S ideas about on- 
receipt visual inspeclion of records 
arc nonsense. Any large record shop 
lial,rUing several thousand o tlems 
each week would need a full lime 
staff member to carry out the 
inspection. No, quality assurance is 
(he iob of the manufacturer! 

In any case, only a small 
proportion of "visual marks cause 
playing faults. 

I doubt whether the record 
companies would be too happy with 
Mr Raven's suggestions cither. 
Faulty returns would be in far 
greater numbers and with increased 
frequency. An associate of mine 
tried on-receipt quality checking 
recently and returned over of 
product. 

On the matter of home tapers 
subsequently damaging and 
returning records, 1 don't find this a 
problem: but I never refund money 
and always offer an exchange — 
subject to careful inspection. 
Martin Anscombe. Pop Inn, Harvey 
Street. Walton, Norfolk. 

Now for ft® fests 
IN REPLY to E.D. Fearn's letter (MfF April 21) on the silver discs given 10 
Woolworth's and Record Merchandisers for sales of ihe Shadows Don t Cry 
For Mc Argentina single, I would have Ihought Mr Fearn would have got his facts correct before pulling pen 10 paper. . r 

The majority of Woolworth's record depanmcnts, received stock ol the 
Argentina single approximately four to six weeks prior to it entering the i 
chart. And just in case we receive any more disc awards, Mr Fearn might care 
to note that we also had in stock both the Shadows' Theme From Deerhunter 
and Boney M's Hooray It's A Holi Holiday before they charted this week . . . 
to mention but two! Mr M. S. Swift, Audio manager, Woolworth, College 
Street, Rotherham, Yorks. 

PSiid C^mra comment 
1 READ your first Election Special (MH7 April 21) with great inlercsl 
and look forward to further trade eommenls. From Wales we have 
some of Hie clearest stalemeiifs of policy for small business in the 
manifesto of Plaid Cymru. 

Apart from general comments 
such as the wish to "create the 
environment in which small 
businesses, so suitable to Wales, can 
flourish and expand", they go on to 
say they will press for:— 

1. A new Companies Act which 
will differentiate between large and 
small companies, and reduce the 
bureaucracy imposed on small 
companies. 

2. Press for Government to take 
over the redundancy responsibilities 
of the Employment Protection Act 
for companies employing less than 
12 persons. 

3. Ensure that the self-employed 
get the full social security benefits 
currently available for employees. 

4. Raise the threshold of VAT to 
£50,000; pay an allowance to 
businessmen to compensate for the 
cost of collecting this tax; and 
amalgamate the 8% and 12% rates 
into a standard 10% rate. 

While the politics of Wales may be 
of interest to only a small section of 
your readership, the influence of 
Plaid Cymru MPs in another "hung 
Parliament" could be crucial to 
reforms in the field of small 
business. Terence O'Neil, The 
Playtime Shop. Crwys Road, 
Cat hays, Cardiff 

British 

Order from CBS Order Desk, Tei: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
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explanation 
IN YOUR editon of March 17 you 
quote Billy Daniels as blaming 
British Equity for the fact that he 
did not remain with the hit musical 
"Bubbling Brown Sugar" on the 
grounds that Equity opposed an 
application for an extension of his 
permit to work in Britain. This is 
untrue. It is of course up to any 
management to apply on behalf of 
any foreign artist should they wish. 
Wc received no application for an 
extension of Billy Daniels' work 
permit. 

Billy Daniels goes on to allege that 
British Equity turned clown (which 
we didn't) because American Equity 
had turned down a British artist. If 
our attitude was based on so childish 
a spirit of pique there would not be 
already this year 42 American artists 
working in the West End alone. 
Monica Foot, Press Officer, British 
Actors Equity Association, Harlcy 
.Street, London Wl. 

MUSIC WEEK YEARBOOK 

We are preparing an update of the 1979 
Music ^ Week Yearbook. Anyone with 
corrections, amendments or additions is 

contact Louise Fares, 
Yearbook, 40 Long Acre, London WC2. 
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PVK RECORDS, which is licensed to Creole and distributed by CBS, 
is releasing the first album in seven years from Peter Green, guitarist 
with Fleetwood Mac until he left the band in 1970, and who wrote 
such hits as Albatross, Man Of The World and Black Magic Woman. 

Called In The Skies (PVLS 101) 
and retailing at £4.79 (cassette 
£4.99), the LP features such names 
as Van Morrison, Joan 
Armatrading, lOcc's Rick Fenn and 
Santana's Lennox Langton in (he 
musicians' line-up. 

Promotion for the album includes 
500 window displays, fly-posting 
and advertising on 200 London 
Transport buses. 

In addition there will be local 
radio advertising. A limited quantity 
of green vinyl records have been 
specially pressed. Green, who now 
lives in the US, will be returning to 
Britain for promotion. 

WKLG, THE management 
company headed by Ray Williams 
and Fraser Kennedy has signed 
singer/songwriter Charlie Fawn to 
an exclusive long term management 
contract. Fawn came to WKLG's 
attention via the talent search that 
Hansa/Gas Songs/Heath Levy held 
last year. He is now signed to Hansa 
Productions for records, Gas Songs 
for publishing. First product is to be 
a single produced by Tom 
McGuinness and Lou Stonebridge 
and set for May 25 release. An 
album is to follow in the autumn. 

PYE HAS signed a long-term 
contract with Elvis impersonator 
Heathcliffe — otherwise Gary 
Heathcliffe Wilson. The Clacton- 
based singer has been touring for 
eight months with his Tribute to 
Elvis roadshow. His debut single 
with Pye, will be released later this 
month, titled, Big Hunk of Love, 
and then Heathcliffe will tour with 
his band and backing singers. 

ROCKABILLY BAND Matchbox, 
to be seen later this year in the film 
Blue Suede Shoes, has signed to 
Magnet and is already in the studio 
with producer Peter Collins. The 
band will continue to play one- 
nighters while recording and a single 
and LP are scheduled for mid- 
summer, to tie in with a concert 
lour. 

Expisw® for Fripp 

ROBERT FRIPP'S first solo album, Exposure (EGLP 101) is the subject of an 
extensive Polydor marketing campaign, which takes in full-page ads in Music 
Week, MM, NME, ZigZag, Blank Space and Time Out. plus smaller ads in 
Private Eye. A week of commercial radio ads has been planned. The campaign 
will be supported by extensive fly-posting of a four-colour poster. 

The Roxy Music Manifesto campaign continues with flyposting in the towns 
included on the upcoming tour. Spot red full page ads in MM, NME 
Sounds will announce the tour under the banner "Welcome Back Rpxy 
Music". ... , , ii/'ii 

Ads for the Gloria Gaynor LP. Love Tracks (2391 385) including the I Will 
Survive full-length version are being taken in the Daily Mail. The Sun, Ms 
London and Gay News.   

u\ m 

CHERRY RED Music has settled a 
sub-publishing deal with Heartbeat 
Music, publishers based in Bristol. It 
follows on from the licensing 
agreement between Cherry Red 
Records and Heartbeat Records. 
The sub-publishing deal covers 
catalogue including all compositions 
from Glaxo Babies and the X-Cens 
and projects planned include an LP 
featuring 12 bands from the Bristol 
area (July release date). 
VIRGIN RECORDS has snapped up 
electronic band The Human League 
to a long-term contract. But the 
band will continue its ties with 
Edinburgh-based independent label 
Fast Product, which discovered the 
band and helped build its reputation 
on the new wave circuit and will 
"maintain an interest in (heir 
activities". 

Fast Product, operated by 23 year 
old Bob Last, has become one of 
Britain's most talked about small 
labels and the departure of The 
Human League is (he first time one 
of its bands has moved on to a major 
company. 

"Further groups on our label are 
at present negotiating deals with 
majors," says Fast Product with 
some pride and two of its discoveries 
— The Mekons and the Gang Of 
Four — will immediately sign deals. 
THE DISTRIBUTION of Abbey 
Records, formerly done by Selecta, 
is now being handled by Cassion 
Ltd. of 26-28 Eden Grove, London, 
N. 7 (01 6093860). 

Abbey's price range has also been 
revised with effect from May /. The 
XMS series now has a recommended 
retail price of £1.99, the MVP and 
ABBEY series become £2.49, and 
the A BY, PHB and LPB series are 
now £3.49. 

LIVE WIRE became A&M's first British signing of the year last week when 
they put their names on a worldwide recording deal with the company. Live 
Wire are currently in Rockfield Studios producing their debut album which is 
due for release in the summer. Pictured at the signing are (I to r): Johnny 
Sterling (manager), Mike Pela (engineer), Mike Noble (A&M head of A and 
R), Joe Sluys (bass), Chris Cutler (guitars), Mike Edwards (vocals). Derek 
Green (A&M managing director), Michael Cole (personal manager), German 
Gonzalees (drums). 

Tpiiid® isra test 

CBS RECORDS is test marketing a 
compilation album of 20 disco 
tracks in the Tync Tecs area only. 
The album is available in shops in 
this area only and those retailers 
stocking (he album arc featuring 
displays. 

The album, entitled This Is It 
(CBS 10014) includes four licensed 
tracks — two from Polydor and one 
each from Pye and DJM. Depending 
on the outcome of the test marketing 
CBS plans to issue (he album 
nationally from May 12. RRP is 
£4.49. 

Artists on the LP include Gloria 
Gaynor, Village People, Herbie 
Hancock, Real Thing, The 
Jacksons, Voyage and Earth Wind & 
Fire. 
K-TEL IS test marketing a Ruby 
Winters album in the Midland TV 
area with effect from May 14. The 
LP is entitled Songbird (NE 1045, 
£4.49; cassette NE 2045, £4.69), and 
there are no plans for extending its 
TV marketing prior to the Midland 
test run. 
EMOTIONAL TRAFFIC, the new 
single from The Rumour — 
currently touring the US with 
Graham Parker — comes in for (he 
colour treatment from Stiff. The 
first 15,000 copies are pressed in 
coloured vinyl — 5,000 red, 5,000 
amber and 5,000 green — and (hat 
limited edition will come in a picture 
sleeve designed by Barney Bubbles. 

Also in a colour sleeve from Stiff 
is the new single — Say When — 
from Lena Lovich released on May 
4. Although on her current LP (he 
song has been re-recorded and a 12 
inch version (Stiff 12 BUY 46) 
features two new songs — Only 
Lonely Heart and Big Bird — with a 
price set at £1.40. The seven inch 
version (BUY 46) has only One 
Lonely Heart on (he B side and RRP 
is set at 90p. The discs w ill be backed 
by full page ads in (he music 
consumers, plus trade press 
advertising, while posters and a 
leaflet are being mailed to dealers. 

FOR THE release this week of the 
first LP from Sire artists the 
Undertones, WEA is mounting a 
campaign which includes full page 
ads in a selection of trade and 
consumer papers, radio commercials 
and 300-plus in store displays 
featuring postsers and record 
sleeves. Merchandising for the LP, 
which is titled The Undertones and 
released on May 5 as the band sets 
out on a 31 date tour, includes 
flyposting in the bigger lour cities 
(Glasgow, Manchester, Liverpool, 
Leeds, Bradford, Sheffield, 
Birmingham, Bristol, Cardiff and 
London). 

The Undertones' single, Jimmy 
Jimmy, has initially been released in 
green vinyl, in a clear bag, with an 
insert detailing lour dates. The black 
vinyl version will be in a picture bag. 
BL ONDE ON Blonde (Jilly Johnson 
and Nina Carter) release their debut 
single for Pye this week. Titled 
Whole Lotta Love, it will be 
available on 12" and also as a 
limited edition picture disc. 
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Poly dor's iurdge promoted 

LIONEL BURDGE, formerly 
senior product manager at 
Polydor has been appointed 
advertising manager in 
succession to Gareth Harris. 
Before joining Polydor, Burdgc 
worked for RCA . . . Brian 
Munns to EMI GRD as press 
officer for the EMI/Harvest 
labels reporting to EMI/Harvest 
general manager John 
Cavanagh. Munns was 
previously with WEA Records 
. . . Geoff Morris to 
professional manager at the 

Robert Kingston Organisation 
from United Artists artist 
development manager. He 
replaces Geoff Wilkins who is 
moving into another area of the 

business, buying and selling 
musical instruments. But 
Wilkins continues as director of 
Pindrop Music, a jointly owned 
subsidiary of R.K.O. . . . Steve 
Blacknell from Criminal 
Records to Velvet Management 
as head of its new promotion 
team. Velvet handles a number 
of artists including John Miles 
. . . Lucian Graingc, brother of 
Ensign Records chief Nigel 
Grainge, has joined April Music 
as an assistant in the 
professional department. 

NEWSINi s- 
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AVAILABLE THROUGH: AND'- 
ROUGH TRADE DISTRIBUTION. SPARTAN 
202,KENSINGTON PARK ROAD, RECORDS 
LONDON W.11. 01-903-4753-6 
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Jet itlines strategy 

By JIM 
SUSTAINED SINGLES hits, major chart albums and 
strong back catalogue arc the three ingredients that Jet 
believes are vital for success. This was stressed by Jet UK 
sales manager Ray Cooper as he introduced the 
company's product presentation at their international 
conference on Saturday. Cooper added that close contact 
with dealers and feedback from dealers were also vital 
factors. . , . 

"Singles arc no longer simply promotional Hems lor 
albums", he said, "and all future Jet singles will be issued 
in colour sleeves." Looking at the company's success in 
the singles market, delegates were reminded of the 
company's success with the rectangular single, Rollin' On 
and .Man Price's heart-shaped single. 

Jet product presented at the conference included: q Louis Clark's new album (Pcr-Spek-Tiv) (Jet LP 
218), backed with in-store displays plus consumer and 
trade press ads. (Clark is the man responsible for the 
sweeping strings on most of the recent ELO albums). 

o Violinski's debut album, No Cause For Alarm (Jet 
LP 219) has a bizarre album sleeve which features in trade 

EVANS 
press ads and store displays. The video of Violinski 
playing the hit single, Clog Dance, went down 
particularly well with the overseas delegates at the 
conference. „ ^ . 0 Adrian Gurvitz's new LP, Sweet Vendetta, is 
released this week, backed with ads and an in-store 
campaign. 0 Alan Price's new single is England My England, the 
title track from his current LP. 0 The new single from Los Angeles band, Slow 
Children, is Staring At The Ceiling and will be released in 
fluorescent vinyl. An album will follow later this year. 

® Trickster's second album is on the way and set for a 
late summer release backed with a sustained promotion 
campaign. 

® Two new rock acts to be unveiled later this year are 
Sheppard & Campbell and a band called Bliss. 

The audio-visual presentation finished with the 
message: "Success and the retail industry go hand in 
hand. Jet Records is just a phone call away. We like to 
think we are more than just friends." 
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ELO all fflsmtt ®ii mm LP 
DISCOVERY, THE new album from the Electric Light Orchestra is 
set for worldwide release by Jet Records on May 31 and was 
previewed at Jet's international conference last weekend. The album 
will be packaged in a gatefold sleeve and the single, Shine A Little 
Love (released May 11), will be in 
album sleeve. 

Paul Gross, of Jet Records, Los 
Angeles, presented the mass of in- 
store, window and promotional aids 
that will be available to back the 
album. Poim-of-sale material 
includes two 24" x 36" colour 
posters, album cubes, logos, 
mobiles, album chests with 
flickering electric logos, a SVi ft 
stand-up cut-out of the guard 
featured on the reverse of the LP 
sleeve, smaller such figures for 
counter displays. Gross pointed out 
that Jet was providing "every 

full-colour bag depicting the 

possible merchandising tool" for 
this LP. 

A promo film has been made by 
Mike Mansfield. Giveaways include 
hats and badges; 70ft ELO balloon 
with album logo on it will be taken 
round the country; on June 7/8, the 
balloon will be over London for a 
spectacular laser show; Jeff Lynne 
to do a two-hour TV spectacular for 
networking on 1TV; Bev Bevan to do 
some personal LP promotion with 
radio stations. 

Cempaws SMel 

_W(g[r VATj 
TWO LONDON record companies 
have issued High Court writs 
claiming they are owed a total of 
over £56,000 VAT repayments 
because of industrial action by 
VAT computer personnel. 

The companies, Pacific Records 
Ltd and Caroline Exports Ltd issued 
separate writs claiming repayment of 
excess tax for accounting periods 
between December 1978 and 
February 1979. 

Both companies arc engaged in 
overseas export of records and seek 
declarations against the Customs 
and Excise Commissioners alleging 
breach of statutory duty. Pacific 
seeks repayment of £25,793 and 
Caroline £31,179. 

THE BBC will be screening an hour-long Abba special on M°nd°y.^a/^e'r I lam Pictured above at the recording session are (7 lo r) Judd Lanaer 
(manager Epic Promolion): Benny,Agnelha,Bjorn.and Fnda of Abba ""d Paul 
Williams and Richard Skinner (Radio I), who flew out especially for the 

News in brief. 

ERIC HALL has been appointed managing director of Rocket Publishing. 
Hall will shortly be leaving his current position as creative manager at A TV 
Music to take up the appointment which was officially confirmed this week. 

In addition to his Rocket Publishing responsibilities. Hall will also be 
associated in a new management venture with John Reid Enterprises. 
Commenting on the appointment Reid said, "This is a highly important 
appointment lo this company. I am very proud to have Eric Hall joining our 
team." 
EX-WIZZARD Roy Wood has signed (o Nick Mobbs' Aulomalic label, and 
(he first single (We're) On The Road Again - written, arranged and produced 
by Wood - is out on Friday May 4. Mobbs was previously associated with 
Wood when both were with EMI Harvest. The two have been working together 
for several months prior to this signing announcement, and Wood has a new 
LP near completion. He has also been producing Darts for Magnet and 
preparing plans for his new group, Roy Wood's Rock Brigade. 

BARN RECORDS, previously with Polydor, has completed a sales and 
distribution deal with Pinnacle. The agreement ties in with the relaunching of Barn after a period of non-activity on the record from. Ku ct.Qveiv 

First releases under the deal will be three singles: Coconut Shuffle by Stavely 
Makepeace (Barn 001), All Or Nothing by Nick Van Eede (Barn 003) which 
will be pressed in yellow vinyl and released May 25. 
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|| by the Nor^ ^ fast!! 
il2"ln red vinyl is semng^l 

New45-Released in 

Association with the 

Christian Aid Society 

for 

The Year of the Child 

* Strike A Light'\ 

CLASSICAL POPS 
'■ASSICAL POP 

itJLASSICMi Ff 78 
IASSICAIP 

fSSSSosrs 

lassicaj Pops 

5 Titles 

Browser containing 
10 of each single 

bailable from stock 

i/ 

Rowan f cunnTn c™ 
BREEZE mn-7" 'he Mounlqin King   

AP-1" '—    ^Beautiful Music ^ 

Beautiful Words 

From Rediffusion 

3 Records Box Set 
RIM 7001/213 

3 Cassettes Box Set 
KRIM 7001/2/3 

Licensed by Pinnacle 
from Pastiche Records 

S4 

■ r Both sets retail at £5.75 
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BOB DYLAN 

AT BUDOKAN 
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Each double cassette pack 
contains a coupon which allows 
the purchaser to claim the free 
poster and booklet from CBS. 

The most eagerly anticipated 

mlbum ®f tbgfWEm 

A double album with twenty two brilliant tracks from Dylan's 78 tour of Japan 

COMPLETE WITH 16 PAGE ILLUSTRATED SONG BOOK 

AND GIANT FULL COLOUR POSTER 

MP ONLY £7.49 (ALBUM) AND £7.79 (CASSETTE) 

NOW AVAILABLE ON GENERAL RELEASE.ORDER NOW AND GET READY FOR THE RUSH 

BOB DYLAN AT BUDOKAN 

CBb 
C# Album CBS96004. Cassette CBS40-96004 

Records 
Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 



artist 
TITLE 

IfflWltefcfeipS 

Poussez! 

CAT. Wo. 

„ PLAYERS 

1' ASSOCIATION 

2 KffilSEZ! 

3 i?® i[i©El JUVET Lady Night 

4 REALTHING CanYou Feel The Force? 

5 EDWIN STARR 

6 CHER 

7 OLliiiTC 

Clean 

Take Me Home 

Ultimate 

CassetteZCXAN 2C43 

Album BT 559 
Cassette ZCBT 559 

Album CAL2047 
Cassette ZCCAN 2047 

Album CAL 2048 
Cassette ZCCAN 2048 

3 EARRY WHITE The Man 

9 PHYLLIS HYMAN Sing A Song 

10 IENECHANDL Get Dot 

Album BT 571 
Cassette ZCBT 571 

.Album BDLP4058 

Album BT578 
Cassette ZCBT 578 

/ 

Donna Summer 

'BAD GIRLS' 

DOUBLE ALBUM BALD 5007/CASSETTE ZCCAD 5007 

HIVE YOU A WEEK DF SATURDAY NIGHTS! 

S?3 
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ART8ST 
TSTLE 

PLAYERS 

iSSfflCSITliM Turn The Music Up! 

2 Chase 

3 DADDY DEWOROP 

HWannis to 

CAT. No. 

T VS 5011 

12"VSL 5011 

4 CHER 

(I Wanna Get Funky Wich You) 

Tateliltong 

7"CAN 144 

12'CANL144 

7" 7W 25803 
12"7NL 25803 

5 DONNA SUMMER Hot Stuff 

7 CAN 147 
12 "CANL147 

6 PLAYERS 

0 ASSOCIATION 

7 AIRPOWER ReVburseJf 

7"CAN 151 

12" CANL 151 

Ride The Groove 7 VS 5012 
12"VSL 5012 

7,AVIS 102 
12"AVISL W2 

§ ULTIMATE 
RitmoDe Brazil 

SI "ABRY WHITE Sta U laMeaiBlUweWm 

m blonde on 
w BLONDE 

CAN 148 

7"BTC 1041 
12BTCL1041 

S/tote Lettsi L®¥i 
Picture Disc 7" 7NPX 46189 

7"7N 46189 

12" 7NL 46189 

@ 

| PATRICK JUVET 

JIMMY JAMES 

EDWIN STARR 

^ MARTIN CIRCUS 

^ CARTE BUNCHE 

VivaCalifDrnia  

Storm Clouds On The Way 

Disco Circus 

Get Up Get On Your Feet 

7*CAN 150 
t2'CANL150 

7N 46195 

BTC1044 

rnxm 
IFTNL 2580e 

7* 7N 46193 
12*7NL 46193 

rSSS GIVE YDUADFSATUHDAYNIGHTS! GROUP Orders To: Pye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344, 



MUSIC WEEK, MAYS, 1979 

TV SMKT 

Song sought 

for Soviet 

sioger 

Simons surveys the market ^ invnl 

UNITED ARTISTS Records have 
been working closely over the last 18 
months with the state-run record 
industry the Soviet Union 
developing and exploiting the pop 
side of their repertoire as well as 
their classical artists. 

Ronnie Bell, head of international 
promotions, tells us of a female 
singer in Moscow of major status. 
•We are trying to find a song to 
launch this gifted ballad singer. In 
the Eastern block she is comparable 
to our biggest star. We need a 
romantic song but with a good beat. 
She has qualities and the power of a 
Connie Francis or a Shirley Bassey. 

"There is a market there as in 
America." explained Bell. "It is of 
course differently structured, but is 
becoming more and more Western- 
oriented." 

CONTACT: Ronnie Bell, United 
Artists Records, Mortimer House, 
37-41 Mortimer Street, London Wl. 
01 636 1655. 

TONY SIMONS is a member of 
the growing breed of business 
managers. "My role is to give 
good practical creative business 
advice through my company 
Pure Management to my 
clients." He also speeds around 
setting up deals in diverse 
aspects of the entertainment 
industry. 

For some lime, he has ad- 
ministered for Nigel Grainge, the 
Ensign Record's publishing 
company Dizzy Heights Music and 
was celebrating the chart entry of 
Swingin' By Light Of The World on 
Ensign Records when he spoke to us. 

"Dizzy Heights Music publishing 
is available for licensing deals world- 
wide. It includes writers and artists 
— all of which have albums 
scheduled in the UK and 
internationally. We are talking to, 
and looking for, publishers who can 
offer a good exploitation service. 
We are not interested in just one 
worldwide deal but principally want 
to do deals by territories as America 
and Canada, certain European 

blocks etc. The catalogue includes 
material by Ray Tissier, Robert 
Rosenberg, Light of the World 
(including the new hit), Helen 
Henderson, Roy Sundholm and 
Kevin Brown." 

Tony represents three acts: 
Angletrax, whom he has placed with 
Ariola. Their first single Things To 
Make And Do, produced by Geoff 
Calver, is due out on May 11. 

T and T is a group signed to 
Polydor, produced by Hugh 
Murphy, and their first release will 
be the end of the month. 

"And I've just returned from 
America discussing my third band, 
FM, a seven-piece Earth Wind and 
Fire type group who we're just 
signing with a major international 
company. 

"I also look after the affairs of 
Peter Sills who as co-writer with 
Mike Alison, had such hits as Every 
Face Tells A Story, I'm Nearly 
Famous and When Two Worlds 
Drift Apart. I'm interested to talk to 
publishers regarding a new 
publishing deal for Peter. He was 
with Bruce Welch Music. Obviously, 

RELEASED 11th MAY 
7"AMD LIMITED EDITION 12' 

VINYL SIZE SPECIAL FEATURES EDITION 
BLACK □ 7INCH □ SNIFF 'N' SCRATCH □ LIMITED 
CERISE □ 10INCH □ QUADRUPLE GROOVE □ UNLIMITED □ 
PUCE □ 12INCH SENSURR0UND □ ONE OFF □ 
BURNT UMBER □ 24INCH □ EDIBLE VINYL □ 
WHITE SIX INCH LABEL 

SALES POTENTIAL 
MASSIVE 0 
COLOSSAL 0 
GROSS 0 
RIDICULOUS 

RELEASE DATE 
11 MAY 1979 
2 SEPT 1666 □ 
1 JUNE AD68 □ 
5 NOV 1605 □ 

ORDER 
NOW 
IMMEDIATELY & 
ASAP i/T 

ORDER FROM 
MEI □ 
RAC □ 
CBS 

/" • 

12"CAT Mo ¥324612 7"C^T No ¥3246 
VIRGIN RECORDS DISTRIBUTED BY CBS TEL: 01-960 2155 

FHSL ©OR 

Tipsheet is 
edited by 
SUE 
FRANCIS 
Contact 
her on 
01 439 9756 

Peter writes coverable material 
and I think he writes very country- 
oriented songs so we may have to 
look to an American deal as I am not 
sure a publisher here would know 
how to handle him most 
advantageously." 

Robert Lee is another of Tony's 
clients. Lee records with John 
Sinclair on Charisma Records. 
Robert, in early days, wrote with 
Nicky Chinn. He got together with 
Sinclair who had just co-produced a 
Foreigner album in America. They 
had just finished their first album. 

"Robert has written a musical," 
tells Tony. "It is good contemporary 
pop and we are currently talking to 
two major record companies and a 
theatrical production company with 
a view to putting it on in the West 
End towards the end of the year. I'm 

also involved in setting up two 
animated film ideas - one which 
was conceived by Heath Robinson." 
He's also awaiting the release here of 
the film Agatha for which he 
compiled the music with Howard 
Black 

Tony grew up in the music 
business with patriarch Cyril Simons 
naturally giving him a good 
grounding in the business. He has 
worked with Webber and Rice 
setting up Stigwood's early 
publishing department as he did with 
Paul McCartney's companies. Tony 
was with Jeff Wayne at the 
conception of the War of the Worlds 
idea and brought Richard Burton 
from America and Justin Hayward 
into the project. 

"What I really enjoy is packaging 
artists or ideas and seeing that they grow _ like for instance a producer 
in a feature film. As a business 
manager I suppose basically I 
function as a negotiator — between 
client and lawyer, accountant, 
record company and sometimes 
management. I'm there to count and 
watch the pennies for myself and my 
clients." 
CONTACT: Tony Simons, 475 
Eagle Street, London WC1. (01) 242 
3898. 
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lan Trimmer Billy Jenkins 

SMALL IS beautiful is the 
philosophy of Ian Trimmer and Billy 
Jenkins. 

Demonstrating their faith in the 
small concept, the two have 
forsaken their positions as front men 
for the five-piece band Burlesque 
(on Arista), and are going it as a 
two-some and seeking the backing of 
an interested record company. 

Their unusual lineup is tenor sax 
(Trimmer), guitar (Jenkins) and two 
part harmonies. The two are long- 
time friends and music associates 
having first recorded an album's 
worth of material in one day, six 
years ago. 

Their idea that two musicians c 
perform live with a minimum 
equipment has been very success/ 
"We struggled financially witl 
Burlesque but are now happ 
reaping it in doing support work.' 

Trimmer and Jenkins have bt 
performing mainly in I 
Kensington and Islington an 
where their combination of mm 
unusual sense of humour a 
movement on stage are big hits w 
the public. See them May 18 at , 
Nashville. Or for furtl 
information contact their manag 
Pete Hawkins, at (01) 240 1605. 

ENDrl|va^«mi?NY ^hi'5 lndeP(;ndent afl" running Ken Henslc private studio near Reading. He has worked on Hensley's solo album f 
on demos for Uriah Heep and Bad Company. 

Mcnslcy has now moved to America and sold his studio, but Patrick ha 
AnXtSwan©" "r ha,,'d; © B"d Company's new album Desolatl 
tTt fhe cu ? 8 ©© ltial hc engineered which is top 10 both h 
contact■ Tonv Pa,5' I'," i"lmsle(l in eapitalising on this experiei 
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'NEW ALBUM 

FOREVER 

"R & B - tinged pop rock, with 
a taste of gospel and jazz". 
This is how the music of 
Orleans has been described. 
Best known for their hit singles 
"Dance with Me" and 
"Still the One" Orleans are 
back with a new lineup and 
new album - Don't miss it! ins 2004 
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WHOLE PAGE ADS 
IN ALL MAJOR 
CONSUMER 
WEEKLYS 

WINDOW DISPLAYS 

POSTERS 

Featuring the single 
"Love Takes Time" INF103 

CURRENTLY SHOWING No. 20 
IN THE U.S. CHARTS 
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Picture discs—a new twist 

"I've brought this picture record 
back," sniffed the slightly thick 
youth on Monday morning. "It 
doesn't work." 

"What do you mean?" I enquired 
in my best 'must you come in first 
thing Monday voice'. 

"Well," he said. "The picture 
doesn't stop still when the record 
goes round." 

"It's not supposed to slop still," 1 
explained. "Naturally, it goes 
round, at about 45 revs per minute." 

"But how can I sec the picture?" 
he asked aggressively. 

There followed a long discussion 
and several demonstrations of other 
illustrated vinyls, before he was 
persuaded that his purchase was 
quite normal — insofar as any 
purchase of such records can be 
called normal. 

"I wouldn't have bought it if I'd 
known I couldn't see the picture 
when the record was going round," 
he wailed. 

I'm surprised he did not bring 
consumer protection into it. It's only 
a matter of time before a customer 
does and we will have long-winded 
letters from sociologists declaring 

ALONG WITH all the current 
discussion of gimmick records 
their promotional value and the 
impact they are having on the 
(occasionally not too 
discriminating) public, MWs 
behind the counters spy DAVE 
LAZELL brings you what could 
be the last word on the picture 
disc. 

that the industry' should spend a 
million or two in order to make the 
picture stop still when the record 
goes round. Then, after we have 
done that, we will have customers 
complaining that the pictures stop — 
when they — the ever-right 
customers — would prefer the 
pictures to go round. Why didn't we 
keep to that lovely black vinyl? 

I've also been doing some research 
among local record store employees 
about customer reactions to 
Increased prices. Surprisingly, I find 
that there is relatively little 
comment. What little complaint 
there is, usually refers to singles. 

If, as is proposed, the burden of 
taxation moves from income 
(PAYE, etc) to purchases (VAT) we 
will see higher record prices quite 
soon, unless we can persuade the 
Government that LPs count as 
culture, like books. We could 
promise the Chancellor of the 
Exchequer that, if he abolishes VAT 
on records, we will put his picture on 
all the colour vinyl picture records 
— with the certainty that none of 
our customers will want to see him 
stationary when they put the disc on 
the turntable. It could be the biggest 
gimmick in the record business since 
record store managers had respect!! 
And the feeling that they were saving 
for their old age. 

My only fear is that, when I reach 
retirement age, the chief will present 
me with all the unsold LPs 1 have 
ordered over the years. I mean, 
where could I rent a lorry that big? 

4L 

LIFE BEGINS 

AT THE HOP 

Their new single out now 

on Virgin Records VS259 
Distributed by C.B.S. Telephone 01-960 2155 
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IN-BUS MUSIC could become a new way to promote record ""d the shops 
which sell them, if the tdea which has recently involved HMVs Oxford Street 
Store with London Transport spreads to other areas. LTs new Shophnket 
scheme, whereby 16 specially-designed buses are running on a West End route 
past all the major stores from Regent Street to Kntghtsbndge, includes an 
HMV bus which plays music to its passengers and advertises the store. 
Pictured with ' 'their- bus are (left to right) James Tyrrell. EMI Records Shops 
Ltd MD; David Wilde, general manager of HMV Oxford Street; Richard 
Baker, sales group executive for London Transport; Ian Gray, HMV Shops 
marketing manager and George Varnika, assistant manager of the Oxford 
Street store., 

MTA trainini rawses 

I® m the road 

DEALERS WHO have in the past complained about centralisation of MTA 
activities will have a chance to demonstrate their support for a regional 
scheme. The MTA training centre chief, Ann Foster, has organised record 
management conferences in three out-of-London venues during June — at 
Bristol (13), Leicester (21) and Wakefield (28). 

The format for the conferences 
will be much the same as for the one- 
day courses which have been held 
until now only in London. Sessions 
for the touring conference will 
include a look at TV promotion, 
with Ian Miles and Ben Godbolt of 
MSD as guests; and discussion of the 
future of one-stops, with Colin 
Reilly of Wynd Up and Terry Blood 
as speakers. Peter Scaping and Bill 
Hood of the BPI will deal with the 
piracy (home and commercial) 
problem and other speakers will 
include legal expert Bill Hood and 
David Fox of Fox's in Doncaster, 
talking about in-store marketing, 

MTA secretary, Arthur Spencer 
Bolland, said that it had been 
decided to take the training 
conferences on tour because those 
held in London had been successful, 
and it was thought provincial dealers 
wanted to attend but found it 
difficult. Also, the MTA fell that 
taking the training to the provinces 

Edited by 
TERRI ANDERSON 

would be an appropriate way of 
using the financial contribution 
made to the training scheme by the 
BPI. 

"If we find the idea is successful 
there is no reason why we should not 
run courses wherever there is a need, 
in Scotland and Northern Ireland if 
necessary," Spencer Bolland added. 

The three conferences already 
arranged will each be in the Post 
House Hotel in the city concerned, 
and the MTA is asking dealers who 
wish to attend to register as soon as 
possible. The MTA training centre 
can be contacted at 01-836 2059, and 
MTA members will be receiving the 
latest training centre brochure 
detailing the tour next week. 
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conference 
THE SECOND Music Industry 
Conference, organised by the Music 
Trades Association, is to be held at 

GOSSIP 
RMOUR : ■ ■ ■ 
SCANDAL. iili 

the lighter side of the 
music business. 
Read it in Dooley's Diary. 
Jhside back page. Every 

PAGE 10 

Torquay's Imperial Hotel from Ma; 
20 to May 22. Items on the agend: 
include a talk on how th 
Government can help the smalle 
businessman, by MP John Cop 
(vice-chairman of the Smal 
Businesses Committee): a look a 
current legislation affecting th' 
music retailer; films as staff trainini 
"ids, presented by Video Aids Ltd 
"nd a look at the Employmcn 
Protection legislation — describe' 
by a dealer in MW last week as 
thorn in retailers' sides fo' 
some time." 

The second day will start with > 
music industry forum and include t 
talk on European legislation, as 1 
affects the UK businessman. 


