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Chart action 

STEADY SALES again this 
week. Garfunke! is still at the 
top, but Abba jumps 15 places to 
No. 4 and also in contention are 
Peaches & Herb (21 to 6) and 
Dickies (22 to 7). Also moving 
well is The Damned's Love Song 
(44 to 26). The ten new entries 
are headed by Earth Wind & Fire 
(30), Inner Circle (50) and Donna 
Summer (55). 

Export award 
THE QUEEN'S Award for Export 
has been won by a small London 
firm of sound console 
manufacturers, Soundcraft 
Electronics. Founded six years ago 
by Graham Blyth, an electrical 
engineering graduate and Fellow of 
the Royal College of Music, and 
Philip Dudderidge, who was a 
concert sound engineer on the road 
with bands such as Soft Machine 
and Led Zeppelin for several years, 
the company has been exporting 
nearly 90 per cent of its range. Value 
of exports rose from £27,000 in 1974 
to over £1 million last year. 

TOUGHER LINE URGED ON DEFAULTING ARTISTS 

Superstars criticised as EMI warns 

if music losses 

PYE IS claiming that Contact by Edwin Starr has become the first 12" single 
to sell over 100,000 copies in the UK. The BPI agreed that Starr should receive 
a special 12" silver disc for this, as well as a regular 7" one for total 250,000 
sales. He is pictured receiving the awards after his Monday Night show at 
Baileys in Watford. RCA may contest Pye's claim since they reckon Shame by 
Evelyn Champagne King has sold around 110,000 copies in 12" form. 

Tagging the home-tapers 

DEFEATING THE home-taper may 
be impossible, but one major 
multiple could soon be acting on a 
plan which will at least make life a 
little more difficult for the private 
pirates. 

Bob Egerton, Woolworth's record 
depanments chief is pressing hard 
for a system, which is already in 
operation experimentally in about 80 
per cent of his branches, to be 
adopted.on a bigger scale. It involves 
the use of a special non-removable 
tag on LPs. This details the date of 
purchase and the branch where the 
record was sold. When a customer 
returns a "faulty" album the shop 
assistant will be able to check 
whether it was bought at 
Woolworths, and how long the 
customer has had the record. 

Egerton explained: "We feel that 
the number of 'semi-faulties' — 
albums which are bought and taped 
and then returned as faulties — is 
going up. You would be surprised 
how many people bring back as 

faulty, records which they have had 
for six weeks!" 

The number of records tagged at 
the moment is not, he feels, high 
enough to be useful and he will be 
asking Woolworths to make the 
practice universal. 

If this happens, staff will be given 
instructions on how to react to 
certain types of customer returns. 
One reaction would be, if all factors 
point to a home-taper being at work, 
to insist that the exchange is made 
for the same title, rather than a 
different LP of the same value. 

Harlequin Record boss Laurie 
Krieger, who joined Egerton in 
emphasising the great damage being 
done to the trade by home taping 
when both were panellists at the 
recent Jet Records conference, was 
not hopeful about the prospects of 
Egerton's scheme. 

"We do not allow exchanges of 
supposed faulties for different titles, 
but then the customer can demand 
his money back — if he's taped the 

record it's just too bad for us," he 
said. 

Krieger felt that attempts to curb 
customer dishonesty like the 
Woolworths tagging idea, are 
doomed to fail because of the 
consumer laws. 

"You can't get round these and 
they are all in the consumer's 
favour. When we insisted on receipts 
to prove purchase before we 
exchanged goods were were told by 
the Office of Fair Trading that we 
must not do that." 

A spokesman for W. H. Smith 
said that there had been discussion 
of the problem of "faulty" returns 
and home tapers, but there were no 
plans to introduce any scheme like 
Egerton's. 

"Our feeling is that if a customer 
returns a record — though we know 
that some did not buy it from us 
originally or have just used it to tape 
it — we are in duty bound to replace 
it. We do not encourage exchanges 
for different titles, but we allow it." 

THE MUSIC industry should 
take a tougher line with 
superstar artists who default on 
product commitments thereby 
upsetting projected profit flow. 

That was one message from EMI 
Ltd chairman Sir John Read this 
week in an exclusive interview with 
Music Week following his shock 
warning that the company as a 
whole will probably turn in a loss in 
the second half of its current 
financial year — mainly because of a 
worldwide slump in its music 
division fortunes. 

In a statement which sent its 
shares plumetting by 20p, wiping 
over £20 million of its market value, 
EMI blamed "the unforeseen 
downturn of the group's music 
business" for projected losses for 
the six months ended June 30, 1979. 
Although this does not necessarily 
apply to the year as a whole. 

The company offered three 
factors for its music slump: sales 
volume dropping substantially 
below expectations; the non-delivery 
of important albums due for release 
before the end of the financial year; 
and required improvement in the 
profitability of recently-acquired 
United Artists not being achieved 
until next year. 

On the subject of non-delivery of 
albums, Sir John later told MW: 
"This is a problem on which the 

industry as a whole needs to take a 
stronger line. Artists should realise 
that if they wish to be successful or 
continue success they must provide a 
steady flow of product. I hope 
artists will support this attitude." 

Sir John went on also to cite 
spiralling royalty rates over the years 
which are now not covered by 
volume sales and the tendency for a 
smaller number of artists, to 
dominate the charts — many of 
those artists being US-based. 

"We simply do not have the 
relative strength in this country of 
five or ten years ago," he added. 
"The industry is becoming more and 
more dependent on international 
repertoire and for this reason we 
have been building our US operation 
with our new EMI America label 
and substantial growth in Capitol. 

"But sales in the industry 
worldwide have plateaued. There is 
now no volume growth to cushion 
against higher costs." 

Sir John was circumspect on 
specific steps he may be taking to 
combat his music division's ailing 
situation. 

"The pressure has been there for 
some time," he said. "We have been 
taking steps successfully to improve 
our position in America; we are 
developing new artists; and we have 
a strong position in the UK. We 
must continue to fight our way out 
of our present difficulties." 

Bee Gees dominate awards 
THE DOMINANT name in this year's PRS Ivor Novello 
Awards presented by the Songwriters Guild of Great 
Britain last Friday at London's Grosvcnor House Hotel 
was the Bee Gees. They triumphed in four categories: 
International Hit of the Year with Stayin' Alive; Most 
Performed Work and Best Selling A-Side with Night 
Fever, and were also voted Songwriters of the Year. 

Gerry Rafferty won two awards with his Baker Street 
composition and recording — Best Song Musically and 
Lyrically and Best Pop Song. Kale Bush took the 
Outstanding British Lyric trophy with The Man With The 
Child In His Eyes, and the Best Instrumental or Popular 
Orchestral Work was Song For Guy by Elton John. 

Other awards went to Lillic composed by Joseph 
Horovilz as the Best Theme from A Radio or TV 
Production; to Silent Witness by Alan Hawkshaw for 
Best Film Score; to Bright Eyes by Mike Batt tor the Best 

Film Song, and to Evita as the Best British Musical, while 
producer George Martin received a prize for Outstanding 
Services to British Music. 

Special awards were presented to the Electric Light 
Orchestra for their international success and to former 
Songwriters Guild general secretary Victor Knight for 
services to British songwriters. 

The panel of judges for the 1979 Novello Awards 
comprised: Johnny Arthey, Tim Blackmore, Robert 
Cushman, Barbara Dickson, Ken Evans, Roger 
Grcenaway, Clive Hirschhorn, Peter Jones and Dennis 
O'Keeffe. The winners of the Best Song Musically and 
Lyrically and Best Pop Song were decided by Songwriters 
Guild members by postal vote and the Most Performed 
Work and Best Selling A-Side were self selecting, using 
certified figures. 
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Public's playlist is the 

only one that counts 

DEALER TOUR 
BRISTOL 

Monday, 24th September 
BRIGHTON 

Wednesday, 26th September 
NEWCASTLE 

Wednesday, 3rd October 
GLASGOW 

Thursday. 4th October 
LEEDS 

Monday. 8th October 
MANCHESTER 

Wednesday. 10th October 
LIVERPOOL 

Thursday. 11th October BIRMINGHAM 
Monday. 15th October 

LONDON 
Wed. Thurs. 17/18th October 

The second national exhibition tour 
for the music industry organised and sponsored by MUSIC WEEK. 

I AM constantly surprised by 
the controversy aroused by the 
Radio One playlist which is, by 
any definition, just another 
form of the exercise of editorial 
or management judgement. 

The same judgment exists in 
every music company in the 
hiring and firing of staff, the 
allocation of marketing budgets 
and the initial decision to 
audition and reject or proceed 
with artists, songs, or master 
recordings. 

It exists in every facet of life and 
the emergence of the human race as1 

the dominant species is just another 
example of nature demonstrating 
"editorial" judgment. 

In nearly a year of operation we 

have yet to enjoy the benefit of being 
playlisted on either Radio One or 
Capital but, with the faith and 
assistance of Radio Luxembourg 
and the network of local radio 
stations, we are continuing to release 
a succession of interesting and 
worthwhile records, while 
maintaining a healthy profit. 

Taking decisions is one of the 
things that make life interesting and 
dozens of turntable hits merely 
demonstrate that the final playlist 
decision rests with the public who, if 
recent figures are to be believed, 
would rather buy a pint of beer 
anyway. May I suggest that this is an 
area much more worthy of concern 
and investigation. 
Clive Selwood, managing director, 
Birds Nest Records, Weybridge, 
Surrey. 
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featurmql Fought The Imw 
CBS 12-7324 

prfngouTflood newT 

until Wednesday at lh ^ Monday of ,he following week. After 
sometimes Saturday ^ (he.r managing director we at last got a 
writing on two °cc^ shooicr" - transport manager Ken Skinner visit from their trou few rcmaining efficient and thorough 
Mr Skinner ^ ,0"e ^ tenacity and courteous approach to our 

be commended in the highest possible fashion and he has problem15,0 be c°™ fast and efficient delivery service for EMl 
now supp.edu which at one time we could not possibly look 
merchandise. Our oro Wcdnesday at the earliest now reach us on 
f<'rw''rd lo

f;!"'7nf and we wouTd say thank you to him for al, hi 
Jrrfofb"ur and EM.'s behalf in resolving a very sticky 

r*leAW, managing director. The Music Box. Strand Street, 
Douglas, Isle of Man. 

Order from CBS Order Desk, Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
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WITH REFERENCE to Jon 
Raven's letter (April 21) may I be 
allowed to comment as a "sour" 
dealer to a "sour" company? 
Firstly, let me point out that this is 
not the only trade to be given the 
chance of sending back faulty goods 
after a period of more than three 
days. This may be done in the 
confectionery trade and others. 

Secondly it does not take a mere 
10 seconds to inspect an album. This 
type of superficial inspection would 
be of no benefit to the dealer at all. 
Except for the most blatant of marks 
on the surface, it would take far 
longer than Mr Raven suggests. Say 
one minute. 

Fine. This morning I received 420 
LP's as part of my normal ordering 
(no new releases, etc) so on this 
premise, I could have spent seven 
hours checking these discs. I suggest 
that if Mr Raven can fulfil this task 
in 10 seconds then he should do so 

hawe had 

too long 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

before they leave the factory. Good 
luck to him on it. 

Finally, I feel the manufacturer 
has had it too good, too long, and 
we have the unenviable task of 
explaining to irate customers, faults 
that are no part of my doing. This 
also takes time. Think again Mr 
Raven, this is the type of attitude to 
dealers, I for one can do without. 
M. Goodard, Kelleys Radio, Swan 
Walk. Romford, Essex. 

Silver discs for aiSI 
I HAVE read with interest the bandying around about that has gone 
on regarding the silver disc given to Woolworths (MW April 21). And 
in view of the answer by a Woolworth's manager last week, 1 would 
imagine that quite a few dealers are entitled to disc awards, if like me 
they also had in stock the singles by the Shadows, Boney M, Abba, L- 
inda Clifford and David Bowie before they charted. 

Oh, where shall I put all my silver discs! 
D.A. Barker, Dean Forest Record Centre, Gloucester Road, 
Coleford, Glos. 

Records ir® cheap! 
I BELIEVE I am not mistaken in 
thinking that record sales over the 
last three years or so have been 
generally less than exciting. No 
doubt several reasons could be 
adduced for this, but might I 
suggest that one way around the 
problem, if problem it really is, is 
for major manufacturers to begin a 
saturation campaign to persuade 
the public of the cheapness of 
records. 

There can be no doubt that 
today records present demands on 
a very small percentage indeed of 

the average weekly disposable 
income, compared with either a 
moment before the First World 
War or a moment after the Seconc 

In view of the likely price rise 
later this year it would seem as 
though a pre-Christmas campaign 
could have considerable long-term 
as well as immediate benefits. I do 
hope that this letter will prove a 
case of verb. sap. (wise words — 
Ed.). 
John Waite, Pavilion Records, 
High Street, Pembury, Kent. 

MUSIC WEEK 

YEARBOOK 

79 UPDATE 
We are preparing an update of the 1979 
Music Week Yearbook. Anyone with 

y
amendnients or additions is 

requested to contact Louise Fares. 
Yearbook, 40 Long Acre, London WC2. 
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Wray establishes 

Charismi links 

VETERAN ROCKER Link Wray has signed to Charisma Records 
and releases a new album and single for the label on May 11. Wray, 
who is 50 years old this month, will also be doing six British dates 
during May and June as part of a European tour. The album Bull 
Shot was recorded this year in New York with producer Richard 
Gottehrer and features 10 tracks. 

From the LP comes the single. It's 
All Over Now, Baby Blue, the first 
10,000 copies are in blue vinyl and 
special sleeves (RRP 99p). The 
records and lour will be extensively 
promoted in the music press, 
specialist rock publications and Bike 
magazine and Motorcycle News. 
4,000 leaflets will be distributed to 
dealers. There will also be a special 

Mas mm<Bi 
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ilagnet act 
MAGNET RECORDS has signed 
Alias, a new British rock band who 
are managed by Darts' manager 
and mentor, Bob England. The 
deal is for five years worldwide. 
The band will shortly be going into 
the studio to record their first 
album and a major launch for the 
act is planned by Magnet for later 
in the. year. 

Magnet MD Michael Levy 
comments: "There has been terrific 
enthusiasm from our licensees 
around the world for the material 
that has been heard so far. There 
has been particular excitement 
from America and we will be 
deciding which U.S. label to place 
the band with during the next few 
weeks." 

promotion of a limited edition of 
Link Wray ties. 

H 
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The deal will mean that RCA/RVC 
will release a minimum of twenty 
Charly/Affinity albums per year. 
The first 12 releases are expected at 
the end of June. 
VOYAGE INTERNATIONAL 
Records has signed a long term 
recording and publishing deal with 
controversial Surrey band AD 1984. 
Their first single, The Russians Are 
Coming, is set for release on June 8, 
pressed on white vinyl and in a 
picture sleeve. The band is currently 
working on a debut album titled 
Paradox. 
NEW SIGNING to Chopper 
Records is Lee Kristofferson and his 
first release on the London based 
label is Lady Love (CHOP 4). Actor 
Kristofferson is currently appearing 
in the film The World Is Full Of 
Married Men. 

DA VID EASTER, who plays a leading role in the new disco film, Music 
Machine, which opens in the West End on June 14, has made his first single for 
EMI titled Hit And Run. The song is with Bruton Music, and Easter will be one 
of the first new signings to Eric Hall and John Reid's new management 
company. Pictured left to right: Aaron Harry (Bruton Music/ Co-producer), 
David Easter, Vic Lanza (EMI Records), Eric Hall (MD Rocket Music), Peter 
Hunsley (EMI Records), Sharon Hamper (Easter's personal manager), Rob 
Brought on (co- writer/producer). 

Quo collection 

A COMPILATION of old Status Quo recordings is being released by Pye, to 
tie in with the band's UK tour which includes dates this week at Wembley 
Arena. 

Called Just For The Record (NSPL 18607), the first 10,000 copies will be 
available in red vinyl before reverting to the normal black vinyl edition. The 12 
tracks will include material from two earlier Quo albums, Dog Of Two Heads 
and Ma Kelly's Greasy Spoon. 

Pye will also be issuing a Status Quo single, In My Chair/Gerdundula 
(7P105) and producing 50,000 flimsy discs, half of which will be given a way in 
a special Record Mirror Status Quo supplement, and the other half of which 
will be channelled through Pye's promotion department. Additional 
promotion includes posters in all the tour towns, leaflets and advertising. 

THE NEWLY formed Blueport 
Records has appointed St Pierre 
Publicity to organise and run the 
promotional and marketing 
activities of the company, as well as 
to help on the agency side in setting 
up autumn tours for the label's acts. 

Formed by musician Mike 
Maurice, Blueport is a Newcastle- 
based recording company and 
agency. A Iready signed to the label 
are American Echoes, The Sabre 
Jets and Roxoff. Distribution is 
likely to be through Spartan and 
first single releases have been 
scheduled for mid-May. 
CHARLY RECORDS has signed a 
long-term licensing deal with the 
RCA/RVC Corporation for Japan. 

Phonogram's agenda 

PHONOGRAM LAUNCHES three important marketing campaigns 
during May for new product by Sandy McLelland and The Backline, 
Ensign Records' Light Of The World, and Geraint Watkins and The 
Dominators. 

McLelland and his band release 
their first album, called Sandy 
McLelland And The Backline, this 
Friday (11). Catalogue number is 
Mercury 910 9620. Promotion for 
the LP includes a three-track 
cassette circulated to radio 
personnel, a dealer mail-out, 200 in- 
storc and a window displays, full- 
colour posters, 45-second radio 
spots, national advertising and 
national fly posting. A single from 
the album, Can We Still Be Friends 
(Mercury SANDY 001), was recently 
released. 

First album from Light Of The 

World, currently in the chart with 
Swingin', is called Light Of The 
World (Ensign ENVY 7). There will 
be press advertising, badges for 
media promotion, and a 
Phonogram/Ensign reception 
featuring a performance by the 
group. In addition Light Of The 
World are touring this month. 

Geraint Watkins And The 
Dominators' also release their first 
album this week. The campaign will 
include full colour posters, badges 
and press advertising, and a single, 
Nobody, will be available in a 
coloured bag. 

SHABBY TIGER release their first 
single for A riola, Tell Him To Move 
Over (ARO 157), which has been 
written and produced by the top 
songwriting team, Ben Findon and 
Billy Ocean. The record is released 
in both 12-inch and seven-inch form, 
the former of which will be in a 
limited edition of luminious gold 
vinyl and will carry a Shabby Tiger 
label. 
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Hall to head 

Rocket promo 

JOHN HALL has been appointed 
head of promotions for Rocket 
Records. His career has embraced 
many aspects of the record 
business, including running his own 
record label, Ebony, for the last 
two years. Before that, he was with 
RCA as head of promotion, and 
was also general manager of Good 
Earth Records. He is now 
responsible for radio and TV 
promotion of the Rocket artists, 
including Elton John. Hall will be 
assisted in the Rocket promotion 
department by Kit Taupin. 

FORMER TOP London rock 
agent/manager/promoter Aussie 
Newman — who managed Jimmy 
5avile and Helen Shapiro, launched 
Donovan and promoted tours by 
;he Rolling Stones, The Animals 
ind Manfred Mann in the 1960s — 

is back on the London scene, 
running Chez Momo, a new French 
restaurant in Old Compton Street. 

Ken Evans, briefly managing 
director with Anchor and 
previously programme controller at 
Radio Luxembourg, is to work as a 
producer on Radio Two's Open 
House . . . John Briley, A&R 
manager with Logo Records, has 
left the company though will 
continue working on individual 
productions. Marketing manager, 
Keith Peacock, will assume A&R 
responsibilities. 

Steve Reeves to Epic as product 
promoter for Radio Two, Capital 

and Luxembourg, reporting to 
Judd Lander. He was previously in 
the copyright departments of ATV, 
Heath Levy and April Music 
publishing companies . . . 
following the departure of CBS 
director of business affairs Paul 
Rodwcll, who is going into private 
practice, the business affairs 
department has been restructured. 
Tim Bowen becomes senior 
business affairs manager, in effect 
chief talent negotiator for the 
company, and will continue to 
manage the copyright and A&R 
administration functions. Gary 
Casson is appointed his successor 
— a solicitor, he rejoins CBS UK 
from CRI in New York where he 
served as business affairs manager, 
preceding which he worked with 
the CBS law department in New 
York. • 

JENNIE HALSALL Public 
Relations Consultants has moved 
to Suite 99, 12/13 Henrietta Street, 
London WC2 Telephone 01-240 
5601/2 . . . 

AVERAGE 

WHITE 

BANDT/D 

WALK ON B\ 
(Remixed Version) 

FEELNOFRET 
Limited Edition 

Pressed on Blue Vinyl 
New single: 
On 12" (remixed version)... 
b/w Feel No Fret 
... or 7" b/w Too Late To Cry 
All from tbe new hit album 'Feel No Fret'. 
7": XB1087. Album: XL 13063. 
12": XL 1087. Cassette: XK13063. 
Telephone orders: 021-525 3000. 

Itc/l Records and Cassettes 
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Release date is May 11 and a 
£200,000 national TV advertising 
campaign starts on May 14. This is 
backed with advenising in the trade 
papers, extensive window/in-store 

only be available on initial release 
after a manufacture-to-order 
production. 

Dury heads big names on 

first LRD TV album 

KNUCKLE SANDWICH (EMTV 18), the first compilation album from EMI's LRD, includes tracks from 
Ian Dury, Rocky Sharpe and The Replays, Manfred Mann's Earth Band, X-Ray Spex, Sylvester, Darts, 
Jilted John and Inner Circle. 

displays and point-of-sale material. 
The album will be sold on firm 

sale and not S.O.R. with RRPs of 
£4.40 for the LP and £4.60 for the 
cassette. A cartridge version will 

K-tel breaks new ground 

with Ruby Winters LP 

WITH THE upcoming release of the Ruby Winters LP, Songbird (K-tel NE 
1045), K-tel has, for the first lime, entered into a joint venture with a 
contemporary artist using new material as well as her previous hits. 

Ms Winters records for Creole and has a new single, Baby Lay Down (CR 
171) released at the same lime as the K-lel LP. Commented Colin Ashby, K-lel 
marketing director; "Our collaboration with Creole and Ruby Winters will 
demonstrate our ability to break new artists. We are excited by the idea of 
using our marketing techniques alongside Creole's proven specialist 
knowledge." 

The artist will pay her first visit to this country to tie in with the launch and 
will host a reception for media and trade in London on May 24. Focal point of 
all promotion and point-of-sale activities is a songbird logo. The LP is 
launched on May 21 in the ATV Midlands area, with projected national roll- 
out starting in mid-June. 5000 full-colour posters, three-dimensional hand- 
painted badges, display cards and window displays will back up the TV ads. 

UA plans two-pronged 

album campaign 

UNITED ARTISTS has prepared "extensive campaigns" for the release of 
new albums by Gerry Rafferty and The Feelgoods. 
n rfl The Rafferty album, Night Owl 
Beatles 

Concerto 

campaign 
A NATIONAL window display 
campaign will feature in the 
promotion for EMI's new The 
Beatles Concerto album, a 
collaboration between pianists 
Rostal and Schaefer, the Royal 
Liverpool Philharmonic Orchestra 
conducted by Ron Goodwin and 
produced by George Martin. 

The album, PAS 10014, is 
released to co-incide with the 
twelfth anniversary of the release of 
Sgt. Pepper's Lonely Hearts Club 
Band. There will be 750 window 
displays, featuring the album sleeve 
as a 3-D centre piece, and national 
press advertising. 

A specially edited single is being 
released to enable radio stations to 
programme a three minute version 
capturing the full mood of the 
concerto. Promotional activity will 
culminate in the world concert 
premiere of The Beatles Concerto 
at the Royal Festival Hall on July 
4. 

(UAK 30238) is released May 18, 
with the title track out as a single this 
week. The P.O.S. campaign is 
spearheaded by a three-dimensional 
showcard featuring the owl design 
from the LP sleeve with electronic 
flashing eyes. 

Three-hundred-and-fifty displays 
have been planned nationwide. A 
20-minute promotion film is 
available and posters and sweat 
shins are to be distributed. Full page 
ads have been booked in the rock 
press, MS London, Time Out and 
ZigZag. 

The Feelgoods' album, As It 
Happens (UAK 30239) is also 
released on May 18 and is the band's 
first live LP since Stupidity. The 
first 25,000 copies will include a free 
EP. Ads are being taken in the rock 
press with more to follow. 

Three-hundred-and-fifty window 
displays are scheduled and there will 
also be shov/cards, posters, sleeves, 
badges and sweat shirts available. 

After the LP release, the band 
undertakes a 15-daie UK tour, plays 
the Loch Lomond Festival and plays 
for two days on the Isle Of Man on 
June 7 and 8 during the T.T. Races. 

Commented an LRD spokesman, 
"With the co-operation of nine of 
LRD's licensed labels, we have got 
together a highly commercial album 
with all 20 tracks charting in the Top 
75 and six were Top 10 hits." 

in Wei . b 
FIRST RELEASES under Barn 
Records' re-launch with distribution 
through Pinnacle are: Coconut 
Shuffle (Barn 001) by Stavely 
Makepeace, AH Or Nothing (Bam 
002) by Nick Van Eede and Ginny 
Ginny (Barn 003) by Slade. The 
Slade single will be pressed in yellow 
vinyl. 
RK RECORDS Is reporting heavy 
demand for the theme tune from the 
Saturday night TV series, Tales Of 
The Unexpected. The single (Rk 
1018) by Ron Grainer is available 
through Pye. 
AS PART of Pickwick's Kiddie 
range a new series of 24 seven inch 
Disney records is being launched 
later this month. Each EP — re- 
tailing at 59p — contains six tracks. 

Pickwick will be producing 
cardboard dumper units and other 
point-of-sale material to co-incide 
with the launch. 

ELECTRIC RECORDS is re- 
releasing The Lone Ranger by 
Quantum Jump as a clear vinyl 12" 
single in picture bag (LWOT 33) and 
also as a standard 7". Retail prices: 
£1.25 and 99p. 

BEGGARS BANQUET group, 
Tubeway Army, releases the single, 
Our Friends Electric as a 20,000 
limited edition picture disc this 
week. 

Mid-price Motown 
MOTOWN IS launching a new mid- 
price album series with the May 11 
release of From The Vaults (STMR 
9001) featuring material from the 
past that has never before been 
released in any form anywhere. 
Artists include The Temptations, 
Marvin Gaye, Mary Wells and 
Gladys Knight and The Pips. An 
advertising/marketing campaign is 
geared to nostalgia with the use of 
original artwork and logos. 

STMR 9002 is already scheduled 
for June 8 release. RRP for the 
albums is £2.85. 

LFI extends photographic coverage 
THE PHOTOGRAPHIC agency specialising in the 
music business, London Features International, has 
announced expansion plans including new premises 
wiUi two studios and additional staff to cope with 
growing business commitments. 

This month LFI moves to Dorset Lodge, 8 Dorset 
Square, London W1 (unchanged telephone and telex 
numbers) and plans to make available its new studios 
to other music business photographers for hire and to 
encourage record company in-house photographers to 
use its facilities. 

"Enlarged darkrooms will mean more efficient 
photo-repro output together with increased capacity 
enabling faster repro turn round and greater volume," 
says LFI director John Halsall. 

Halsall has appointed a general manager — Roy 
Jones from Kafctz Cameras Ltd — to deal with day- 
to-day running of the company's technical and studio 
services including studio hire and photo session co- 
ordination. 

And next month Frances Topp, formerly with the 
BBC TV's Stills Library and Presentation Research, 
joins LFI as head librarian/general manager, dealing 
with copyright sales and reorganisation of the library 
with a view to its computerisation in 1980. 

"We will also be expanding the library to take in 
photographs of subjects other than the specialist 
music area to enable a more comprehensive range for 
record company art directors and advertising 
agencies," adds Halsall. 

xv 
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LOOKING ADORINGLY at Virgin Records Marble Arch store manager 
Johnny Fc wings (centre) is Iggy Pop following a P. A. at the shop at which an 
estimated S00 fans turned out. The shop quickly disposed of 200 copies of 
Iggy's debut Arista album, New Values. 

Rock Bottom—the eid 
ONE-STOP wholesaler Rock Bottom Records has ceased trading and is selling 
off its remaining stock to the public this weekend. A spokesman for the 
receivers blamed manufacturers' "unsympathetic attitude" to offering 
discounts as one reason for the company's failure. The Sounds Ahead 
company, of which Rock Bottom was a part, continues to trade in mail order, 
an export service and a retail shop. 

German disco fair 
A DISCO exhibition, claimed to be 
the first international disco trade 
fair to be held in Europe, opens in 
Munster, Germany next week (May 
14 to 17). 

The exhibition, DIFA '79, is being 
organised by Zero Sky Promotions 
and more than 100 companies have 
registered for booths. "For the first 
time in Europe, clubs, dancing 
schools, mobile discotheque 

operators, manufacturers and distri- 
butors will come together to 
exchange information and ideas," 
say (he organisers. 

"They will be able to see and test 
the newest developments in video 
equipment, lasers, projection 
hardware and software, lighting and 
sound equipment and many more 
inventions for (he disco industry." 

Mite dteai with CBS 
CBS RECORDS has signed Barry White via his own Unlimited Gold label. In 
future all White's and Unlimited Gold's product will be issued through CBS, 
beginning with the new Barry White LP, The Message Is Love (ULG 83475) 
and his new single, I Found Love (ULG 7319). Unlimited Gold's roster 
includes Danny Pearson. The Love Unlimited Orchestra and the three girl 
vocal group Love Unlimited. Commented White: "We don't want Unlimited 
Gold to be the biggest label, Just one of the best. Our roster may be small bur 
our talent will be large. " 

BC's archive lafesl 
BBC RECORDS has launched its 
new Artium label, which has been 
specially created for the 
commercial release of unique radio 
and TV recordings from the BBC 
archives. The first two releases are 
Sir Thomas Beecham Bart. CH 
(REGL 350; cassette ZCF 350) and 
Sir John Gielgud — His Greatest 
Roles (REGL/ZCF 351) at a 
recommended retail price of £4.15 
(LP) and £4.50 (cassette). 

Future releases will include 
material by Kathleen Ferrier, 
Dennis Brain, Dame Maggie Teyte, 
Dame Margot Fonteyn, Dame 
Sybil Thorndike, David Munrow, 
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George Bernard Shaw, Agatha 
Christie, Charles Chaplin and W; 
Disney. 

Next year Artium will release 
two box sets featuring the BBC 
Symphony Orchestra, which will 
celebrating its 50ih anniversary. 

One set will comprise pre-war 
recordings originally issued by 
HMV featuring conductors such : 
Toscanini, Sir Adrian Boult, Brui 
Walter, Fritz Busch and Sir 
Edward Elgar. The other will 
contain the complete Sleeping 
Beauty ballet music by 
Tchaikovsky conducted by Gennai 
Rozhdestvensky. 
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WE SOSM) YOU 

THIS AD WASN'T FOR 

ROCK SPECIALISTS! 

as 

O 

I# 

■ 

we 

WERE RIGHT. 
The specialist rock dealers and well- 

informed public already knew all about the 
Scorpions. And now, following a heavy 
launch campaign, any record retailer who 
knows his product is fully aware of their huge 
sales potential. 

The press reviews have been great and 
sales are snowballing fast. The album is 
already in the top 50 and the single won't be 
far behind. 

To help you maximise sales and help 
break the single and album into the top of the 
charts, we're now going into the national 
consumer part of our campaign. Strong 
window displays, national bill-postmg, 
button badges, stickers and streamers are 
all part of the push to break this major heavy 
metal act wide open. 

And that's not all. Most important by far, 
we 've got a headlining tour and tickets are 
in big, big demand. 

Don't miss out, check your stock now ! 

Lovedrive Tour 

11 May SHEFFIELD City Hall 16 May GLASGOW Apollo 
13 May BIRMINGHAM Odeon 17 May LIVERPOOL Empire 
14 May HANLEY (STOKE) Victoria Hall 18 May MANCHESTER Free Trade Hall 
15 May DERBY Assembly Rooms 19 May NEWCASTLE City Hall 

20 May LONDON Hammersmith Odeon 

r r 

Album SHSP4097 

Cassette TCSHSP 4097 

Single HAR 5185 

V 
l-mHSTl 

W 

on Harvest Records and Tapes 
Marketed by EMI Rctordi (UK). 20 Mancbestcr Square. London WIA IES. Sales and Distribution Centre. l-J Uxbridgc Road. Hayes, Middlesex. 
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On the talent 

trail with WEA 

DAVE DEE, Evuropean director of A&R at WEA Records, now has 
an additional set of ears to help him thanks to Troy Dante who joined 
the A&R department earlier this year. 

No newcomer 10 the music 
business, Troy, who has had several 
records of his own, knows through 
experience all the highs and lows an 
artist goes through in gelling his 
first recording contract. 

"In doing the initial screening of 
tapes for Dave, 1 must listen to an 
average of 200 tapes a week," he 
says. "1 want to hear everything 
that is going. As WEA is an 
international company, we also 
receive product from other markets. 
And in some cases, we submit 
material that is not quite right for us 
to other territories like America. For 
instance Dave picked up Amii 
Stewart's Knock On Wood, which 
broke in the US first. This possibility 
is an added incentive to come first to 
WEA." 

Troy's system of talent selecting 

includes listening to tapes several 
times over — usually away from 
phones at home — before 
recommending it. 

On Tuesdays and Fridays, Troy 
and Dave meet to listen to 
submissions. "If Dave likes 
something, we play it in the office 
and send a copy off to America to 
get a response. The final 
responsibility rests with Dave, but he 
would never want to force a new 
artist on the staff." 

Troy has his own regular haunts in 
his talent hunt. They are the 
publishing companies. "Rather than 
wailing for them to come to me, I go 
there and spend a lot of time 
listening to what is going on. They 
have always been a good place to 
find talent." Contact: WEA Records, 
20 Broadwick Street, London Wl. 
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RECENTLY VOTED Television 
Personality of the Year (ITV) by the 
Radio Industries Club, Jasper 
Carrott may be available for a new 
recording contract. We have to be 
circumspect because his manager, 
John Starky, will merely say after 
two singles and three albums for 
DJM. "this fulfills his recording 
obligation to the company". 

But Starky is happy to talk about 
Carroll's performing commitments 
which will take him to America twice 
this year — for a US film about 
soccer and a LWT show in Los 
Angeles — and to Australia for 
concerts. These trips will continue to 
expand his international appeal — 
some US radio stations are picking 
up on import copies of his albums. 

The Original Soundtrack 

Recording of the film 

i-j&f . 
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The double album of the US smash 
hit film - coming soon to the UK - is 
now available. Stock up early to meet 
the demand! 

Records and Cassettes 
Telephone orders: 021-525 3000. 
Record: BL 03274 (2) CosseHe: BK 03274 (2) 

Rrotex on the prowl 
cum it D take an interest in Protex, a young rock PUBLISHERS SH9U pP. p0lydor and receiving much acclaim 

fof onli infhiTrlsh^ess but in UK consumer papers and on ai. 
They arc four teenage kids who 

write and collectively exc.te on 
stage. Their first single, 1 Can t 
Cope, is being rush released and 
they have no publishing 
commitments. 

Manager, Mary Carol Culltgan, 
is looking to place them on a 
European tour for the summer, 
is marvellous; everyone is excited 
by them," she says. "We hope to 
crack America at the same time as 
the UK. They arc said to be a cross 
between the early Beatles and the 
Heartbrcakers. Next we will be _ 
setting up a publishing situation. 

For their youth and relative 
inexperience Protex are remarkably 
articulate and appreciative of their 
quick success. Guitarist, David 
McMaster says: "There is lots of 
competition in Belfast but we are 
different because we all work 
together for the band with no ego 
trips." "Everyone identifies with 
our lyrics. We are a teenage band, 
writing and playing for teenagers," 
adds Paul Maxwell (bass). 

Their "songs are short and snappy 

r:^ 

A 
Tipshcct is 
edited by 
SUE 
FRANCIS 
Contact 
her on 
01 439 9756 

with strong tunes and good hooks 
plus lyrics reminiscent of 
fifties/sixties high-school innocence 
and delivered with musical 
dexterity. The songs deal with 
teenage life — its hangups and its 
highs — and don't involve the 
province's sad political situation. 

"We write together, all adding 
bits and the songs are for all 
teenagers who are growing up just 
like us," says Adrian Murtagh, 
guitarist. Publishers should contact 
Mary Carol Culligan, 173-176 
Sloane Street, London SW1. (01 
235 3660). 

interpop special 
INTERPOP '79, which takes place in the Connaught Rooms, 
London WC2 from Monday, September 3 to Friday, September 7, 
is now offering an International Lawyers Conference on 
Copyright to be called "Spotlight on Europe". 

The conference, which is free to all Interpop '79 participants, 
will examine the effect of present European Community Law on 
the law of copyright in the member states and possible future 
developments. There will also be seminars on licensing and sub- 
publishing agreements in the EEC, piracy and dumping in the EEC 
and how (o use European law. 

A prestigious panel, assembled especially for the occasion, will 
include M. Jean-Francois Bellis (legal secretary at the Court of 
Justice of the European Communities); Mr. Bryan Harris (head of 
the Intellectual Property Division at the Commission of the 
European Communities); Professor Francis Jacobs (Kings 
College, University of London) and Diana Guy (partner, 
Theodore Goddard & Co.). 

Lawyers wishing to attend the conference can register separately 
and order the "Spotlight on Europe" International Lawyers 
Conference brochure. Contact Interpop at 30 Baker Street, 
London WI (01 486 ?059). 

Can you feel the funik? 

TONY RICHARD'S speciality is disco music and he's interested in 
connecting with a company who can make use of his experience. 

As a drummer in various bands 
including The Kremlins. The 
Graham Bond Organisation and 
Kilburn and the High Roads, he 
formed his own soul band, The 
Diversions, in 1975 which featured 
Lena Lovich and Less Chappcll. 

The band had a hit on Gull 
Records with Fattie Bum-Bum and 
later were signed to Polydor 
Records. Three years ago he went 
into writing and producing disco 
material and has placed product 
with MCA, Private Stock, 
Phonogram and EMI Music. 

"During a stint as travelling DJ, 
working in New York, Spain. 
Holland and so on, 1 really 
developed a feel for funky black soul 
music. For MCA, 1 recruited 

American singer Jimmy Thomas, 
who started his career with Ike and 
Tina Turner, along with Mark 
Gibbs. Trevor Vallis and Uli and 
formed the Detours. I think we had 
one of the earliest British disco 
singles Try To Hold On. 

''During the years as 
writer/producer in this format. I've 
had hit singles in Germany, Japan, 
Mexico and Brazil. Now I'd like to 
get into the business side and would 
like to hear from people in the music 
industry, involved in disco, who can 
use my experience and 
background." Contact Tony 
Richard, 63 Highgate West Hill, 
Highgalc Village, London N6. 01 
348 2947. 

News in brief. „ 0 

A YOUNG, versatile pop composer is being sought by a band which 
developing a rock cabaret act and which will soon be appearing in a new mm 

They already have a lead singer and a lyricist but need someone who ci 
write commercial tunes. 

The band wish 10 remain unnamed for the moment, but have a sins 
currently on release. And, they add, if the composer can play the guita 
much the bener. Contact: Judy 734-0988. y me guitar, 

TUBE (MANAGEMENT! Productions have two canons of music Ira 
magazmes da,mg from 1975. they would like to swop with sofeone who sji 

s relTCh "rsi"'P'y "Mling to reminisce. Gonlact. Tube (Management) Productions 42 Port vi„,^ d . s. j 
London NVVIO, 01 450 5987. "uut"ons. ' ark View Road, Neasds 
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♦Disco Internationa! Disco Chan. Orders To: Pye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 BUT. Telephone: 01-640 3344. 
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Dealers find a voice at 

Jet's Conference 
THE ASSUMPTION that multiples and indies have a relationship which 
challenged by Wool worths' chief record buyer. Bob Egerton, when he 
international conference. 

pointed out that the UK's retail 

l is very much "them and us" was 
spoke at last week's Jet Records 

While accepting that price cutting 
is clearly the issue which indies feel 
divides their side of the record trade 
from that of the multiples, Egerton 
urged retailers to think again. The 
indies arc, he emphasised, vital to 
the record trade, which he felt could 
not survive more than a few years 
without them. 

And he added that the multiples 
are "not in a position to deal with 
the fringe items, with unusual or 
specialist musical taste, or with 
customers who really just want to 
come in and talk music." He could 
not listen to every new release and 
evaluate it. which is why 
Woolworths uses Record 
Merchandisers racking operation. 

"1 am not musically orientated;" 
he said. "I am a seller and a buyer. 
Any bloody fool can buy, anyone 
can sign an order. But it is a 
different matter to sell." 

For his part, Egerton told 
independents, the problems in 
record retailing were the same as for 
them. He had to show a profit. "If I 
am not making a profit my 
department will go to the wall". 

He was, he added, "desperately 
concerned" about price culling. 
Like many independents, and his 
competitors among the multiples, he 
believed the record trade was 
harming itself by retail discounting 
on new product — which the public 
would probably be prepared to pay 
the full price for — rather than on 
catalogue. Multiples and 
independents, neither of which he 
felt wanted a price war, should get 
together to solve a problem which is 
harming profits for both. 

Price cutting 

When asked by a Scottish retail 
delegate: "Are you going to do 
anything about price cutting?" 
Egerton replied: "Yes we arc. If you 
look at it you will see that in the 
multiples price cutting is dropping. 
We have at present only 43 LPs on 
which we price cut; more price 
culling is being done by the 
independents at the moment. Our 
costs are bigger than the 
independents, and we cannot change 
policy as quickly. 1 cannot say when 
the whole trade will take action on 
this, but 1 do say it must be done. 

"We all want to de-escalate the 
price war, but where do we start; 
how do we get agreement between 
all shops?" 

John Cohen, head of the Disc 
Record and Tape chain in the US, 
and outgoing president of NARM, 

DEALER TOUR 

problems reflect those now 
becoming evident in the US. 
Spiralling expenses and dwindling 
gross margins are, he said, 
international. 

Taking merchandising as his 
theme, Cohen said that the problem 
in America is that the promotion of 
new records is through radio 
stations, and "these have become a 
fragmented and chaotic medium." 

However there is, in Cohen's 
opinion, a promotion medium which 
the business is overlooking — the 
record shops themselves. The disc 
shops are, like many UK 
independents, in shopping malls. 
"In certain months of the year our 
shops have more people going 
through them or past the windows 
than in any of the radio stations' 
audiences in the area," he says. By 
using a variety of in-store 
merchandising ideas, he claimed, his 
shops had made hits without the 
records having benefit of radio play. 

On the subject of promotional 
video, Cohen emphasised that the 
record companies should do a little 
re-thinking "We don't want 
programmes, we want commercial 
type spots. The manufacturers used 
to send us 30-minutc video shows of 
their artists, but we dealers are not in 
show business. The customers loved 
it; they blocked up the shop all 
afternoon watching TV, and no 
sales." 

He suggested video shorts, which 
could be used by the retailer to tie in 
with in store promos — like 
announcing to customers that a 
certain video is coming up and will 
be accompanied by a short period of 
price-cutting on certain LPs. "More 
aggressive merchandising must be 
done to try and wring every penny 
possible at retail store level." he 
concluded. 

Representing UK independents, 
Harlequin chief Laurie Krieger 
outlined his operation for the benefit 
of foreign delegates, adding; "1 
don't think small dealers believe that 
the multiples arc going to put them 
out of business." He stressed the 
great damage being done to the UK 
retail trade by home taping, pointing 
out that it had grown to a point 
where people with good recording 
equipment were running what 
amounted to taping factories for 
friends and workmates. "Don't 
underestimate this problem. 1 
cannot see any answer, although the 
concensus seems to be 'we must all 
hang on until the video disc comes 
out, because that is uncopyable'." 

Responding to Cohen's remarks, 

Edited by 
TERRI ANDERSON 

Kreigcr pointed out that it is harder 
for the UK dealer to use 1LR or 
newspapers for advertising his store 
— because instead of the audiences 
numbering a few hundred thousand 
as in America, the few successful 
11.R stations here have audiences 
many limes that size, and their rate 
cards are correspondingly expensive. 

Answering questions from US 
Record Bar dealer Fred Traub, 
Krieger said that UK trade in picture 
discs, coloured vinyl and so on was 
generally rather slow: "You have to 
be very careful how you buy, 
because it is a gimmick and it could 
die at any moment. Accessories 
here, unlike the US. arc a very small 
part of the retail business, and where 
tape is concerned, you can't give 
eight-tracks away, and cassettes are 
static at around 15 per cent of the 
market." That too, he added, could 
be chiefly blamed on home taping. 

Poor state 

Egerton remarked that the state of 
the accessories market could be 
illustrated by an incident when he 
had explained to a customer that he 
probably needed a new stylus, and 
was asked "What is a stylus?" 

Cohen urged UK retailers to 
expand their accessory business — 
where price culling is not a problem, 
and Egerton agreed that UK retailers 
must expand in that field as pan of 
"thinking for tomorrow" and 
looking for ways to maintain gross 
margin. 

Boots' record chief Wilf Price 
asked Cohen about staff training in 
America, and was told that NARM 
is running travelling courses in retail 
techniques, which offer certification 
to those who complete all parts of 
the training. 

He added that US dealers were 
realising that trained staff need a 
"profit incentive". He fell is to be 
essential that able and dedicated 
staff should have a financial interest 
in the store's success: "It is better to 
have a member of staff as a partner 
out front father than a partner 
behind your back — walking out 
with armfulsof records!" he added. 

The videodisc, recently 
demonstrated by Philips/MCA in 
London, and already being market 
tested in America, was highly 
praised by Cohen, who saw it as a 
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As one US dealer also 
commented: "All is not beautiful on 
the horizon: there are competing 
systems, such as one which uses a 
stylus rather than laser reading 
svstem, and the discs for these are 
not compatible. There is also news 
of a Japanese half-inch video tape 
with long playing lime which will 
compete with videodiscs for price. 
The record stores can't assume that 
they arc going to go easily into a new 
and profitable product." 

new art form which he believed 
would give record retailers an 
important expansion ot their 
business. "I do think that record 
stores will get video disc 
distribution, rather than hi-fi shops, 
and 1 hope it will wipe out home 
taping." „ , , 

But several UK and US delegates 
present disagreed strongly, feeling 
that record retailers will probably 
lose out in this market to the video 
hardware retailers. 

"We all want to de-escalate the price 

wars, but where do we get agreement 

between all shops?" 
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THE JET worldwide seminar panel (left to right) Bob Egerton, Woolworths 
chief buyer; John Cohen, Disc Records and Tapes president and outgoing 
NARM president; Jet sales manager Ray Cooper; and Laurie Krieger, 
Harlequin Records boss and GRRC chairman. 

AT THEIR last sales meeting reps with the Arista/Chrysalis Tandem sales 
force were given a performance by Acrobat artist Jack Lancaster, playing the 
Lyricon wind synthesiser. This instrument is featured on his new LP with Rick 
Van Der Linden, and Lancaster is one of the pioneers of its use in the UK. 

Pirmacle 

premises 

PINNACLE DISTRIBUTION 
London office record division staff 
have now moved to larger office 
premises at 9 Dean Street, W.l. 
Following the first four LP releases 
on the Hobb label Pinnacle will be 
distributing, from May 4, the 
label's first singles — disco cuts by 
Leiah Ikafa (Disco 2,000 HOS002) 
and Typically Tropical (Rubber 
Ball HOS 001). Prices for both, 
which arc 12-inch and seven-inch 
format respectively, as per the 
Pinnacle singles price list. 

Following Pinnacle's decision to 
licence Boogie Woman by 
Tuesday's Children from Blue Inc 
Records it will now also be 
distributing the label's other two 
12-inch singles — Movie Star by 
Rtu, and The Closer I Get To You 
by Sara Lee and Lloyd Campbell. 

SetKi^i tte 

CBS reps 

wordlstraliilht 
WE READ with interest your 
report on the South West dealers 
GRRC Meeting (MW 21 April). 
As chairman of that meeting, I 
feel I must clarify one point. 

Under (he heading of company 
reps in your report, it is stated 
that a dealer from Barnstaple 
(who is incidentally from my 
own shop) is quoted as saying 
that since Christmas," I have not 
seen a rep". This comment has 
caused more that a little disquiet 
among (he reps who do call on 
us. What was in fact said was 
that since Christmas "we have 
seen no CBS rep". 

Having straightened out (hat 
point I would like to thank 
Maurice Oberstcin and his staff, 
Harry Tipple (secretary of 
GRRC) and (he trade press for 
attending a meeting so far from 
London. 
Peter Corney. Nicklins. 
Barnstaple. 

, BRISTOL 
Monday, 24th September 

BRIGHTON 
Wednesday, 26th September 

NEWCASTLE 
Wednesday, 3rd October 

GLASGOW 
Thursday, 4th October 

LEEDS 
Monday, 8th October 

MANCHESTER Wednesday, 10th October 
LIVERPOOL 

Thursday, 11th October 
BIRMINGHAM Monday, 16th October 

LONDON 
Wed, Thurs. 17/18th October 

.The second national exhibition tour 
for the music industry organised and 

sponsored by MUSIC WEEK. 
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Extensive 
UK Tour, May-June 

MARKETING CAMPAIGN CURRENTLY RUNNING 
if Whole Page Music Press Advertisments 
if National Poster Campaign 

if In - Store Posters 

STOCK UP 
FORHUGEDEMAND 

EMC 3282 
Available on Tape 

Includei the single 

'Corne Dancing' 
Produced by Rupert Holmes 

Marketed by EMI Records (UK), 20 Manchester Square, London Wl A IES. Sales and Distribution Centre, 1-3 Uxbridge Road, Hayes, Middlesex. 
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