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Clirfsiis 

goes disoo 

CHRYSALIS IS moving into the 
disco field following the conclusion 
of a deal with leading American 
disco label, Butterfly Records. First 
release here will be the 12" single, 
One More Minute/Je T'aime by St 
Tropez (CHS 12 2331) on June 15. 
The single is a big hit in the States 
and has been selling here on import. 
A St Tropez album and more singles 
will follow on the Butterfly label in 
July. 

The St Tropez single will be 
released in fluorescent yellow vinyl 
and retail at £1.79. Same release date 
and same format is lined up for three 
disco singles on the Chrysalis label 
— Len Boone's Smile Baby/There's 
No Me Without You (CHS 12 2315), 
La Bionda's Baby Make 
Love/There's No Other Way (CHS 
12 2309) and Michel Colombier's Do 
It/Layers (CHS 12 2306). 

Eoiteir Mimes shutdown 

on era if 'super powers' 

THE INCREASING dominance 
of major companies in the 
record business has forced 
Jeffrey Kruger to close down his 
Ember Leisure Group of 
Companies which includes 
Ember Records. 

"The era of the super powers 
is upon us," says Kruger. "We 
have reached the point where an 
independent label cannot 
compete." 

However, Kruger's Ember 
Organisation will continue in the 
music business, placing its catalogue 
material internationally on a deal- 
by-deal basis and will continue to 
sign and develop artists in the 

capacity of a production company. 
"Ember is re-grouping and will 

end its direct sales and distribution 
operation insofar as its record 
division is concerned when current 
agreements expire," says Kruger 
whose Ember label is licensed to Pye 
in the UK. 

Blaming the rise of the corporate 
conglomerate for his decision to 
close down, Kruger says: "It would 
appear it will now be a case of 
survival of the fittest and those 
companies that have the most money 
and this must be the international 
corporation with unlimited backing. 

"The cost of doing business has 
increased beyond any reasonable 
forecast and fewer and fewer 
companies, especially true 

Discount discs for students 
by NIGEL HUNTER 

THE NATIONAL "Union of 
Students has launched a discount 
record direct mail operation — 
representing a new threat to dealers 
— for its members in universities, 
colleges and polytechnics around the 
country with the declared intention 
of becoming "an important part" of 
the entertainment industry. 

Initially the NUS involvement is in 
the direct mailing of albums under 
the tag Great Stuff Records. It 
envisages expansion into T-shirts, 
posters and similar accoutrements 
by the end of this year and is also 
planning a roadshow of its own. 

The direct mail record service 
began six weeks ago. The present 
catalogue comprises 1,200 albums 
and Rob Armstrong of NUS 
Marketing, the wholly owned NUS 
organisation set up to market all 
kinds of commodities to the student 
population, told Music Week that 
all the major record companies are 
co-operating in the Great Stuff 
scheme, 

"The only company which hasn't 
so far come in is Stiff Records," he 
said. "This is because they don't feel 
they can concede the extra 10 per 
cent discount involved at present." 

NUS Marketing runs a warehouse 
in London's Camberwell Road 
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Chart action 
IN A slowlsh week affected by 
the Bank Holiday sales were 
down and very little separates the 
top three, but with one leap 
Blondie's Sunday Girl leads the 
ten new entries at 10. Little 
aggressive movement otherwise, 
although Lene Lovich manages a 
rise of 37 places to 37 with Say 
When. 

BLONDE ON SHOULDER: A 
couple of Page Three girls make 
page one this week — and two Pye 
executives find themselves in a 
position thousands of red-blooded 
Englishmen would give their eye 
teeth for. The occasion was the 
launching of Blonde On Blonde's 
new single Whole Lotta Love at the 
Cafe Royal and Pye sales director 
Trevor Eyles' blonde (left) is Nina 
Carter, while joint managing 
director Derek Honey is adorned 
by Jilly Johnson. 

where eight staff are engaged in the 
despatch of records ordered by 
students on forms contained in 
leaflets and student publication 
advertisements. 

Armstrong described the NUS 
Marketing share of the prices 
charged as "minimal". He stressed 
the fact that although there are now 
a million full-time students in the 
UK, their financial resources are 
slender and need the discount 
advantage. NUS Marketing believes 
that sales volume will compensate 
for its own narrow margin, and 
although it •was not expecting the 
Great Stuff scheme to register 
strongly until the autumn term, is 
pleasantly surprised by the rate of 
response so far. 

Examples of the Great Stuff 
discounting are Abba — The Album 
with its RRP of £4.49 and the NUS 
direct mail price of £3.29 and 
Arrival by the same group with an 
RRP of £4.79 and the NUS price of 
£3.49. 

Armstrong added that the major 
record companies are offering 
advice on suitable forthcoming 
product for the Great Stuff 
catalogue. He expects the operation 
to be computerised by the end of the 
year. 

R1 live from 

Moscow 
RADIO ONE is to broadcast live 
Elton John's Moscow concert on 
Bank Holiday, May 28. The link up 
marks the first live transmission in 
stereo via satellite of a concert in 
Russia. 

The two hour gig — set to take 
place at 7,30pm (Moscow time) in 
the Rossya Hall — will go out on 
Radio One at 5.30pm. DJ Andy 
Peebles will be providing a 
commentary and travels to Russia 
with producer Jeff Griffin and a 
small team of engineers. 

independents, will be able to justify 
the expenses involved in a day to day 
record operation. We are going back 
to the Fifties when a few companies 
dominated the charts. And the 
increasing number of records 
released in the last year or so is akin 
to the glut of films that bogged 
down the film industry in the Fifties 
and Sixties. 

"There will always be an 
opportunity for an aggressive 
individual in the music business 
since it is a creative business, but for 
record companies like ours to 
survive a complete re-alignment of 
thinking is absolutely necessary." 

In the "re-structuring" of the 
company, Chris Denning departs 
and Howard Kruger is promoted to 
the position of head of the creative 
division. Leslie Lewis continues as 
director of international operations. 

"Ember Records plans to try to 
shed its erroneous image as a 
catalogue only company and we will 
be scouting for new talent," adds 
Kruger. "We will be even more 
active in our overseas sales of 
catalogue albums and the licensing 
of single and album product and 
particularly licensing of tracks for 
all-star LPs." 
• A meeting of creditors of 
Ember Records Ltd has been 
convened by accountants 
Leonard Curtis & Co at their 
offices, 3/4 Bcntinck Street, 
London, Wl, for 12 noon on 
June 1. 

Dispute over 

Sad Cafe 
A DISPUTE between RCA 

Records and Manchester 
band Sad Cafe over 
release of the master tapes 
of their next album reached 
the High Court in London 
this week (Tuesday) with 
RCA seeking an injunction 
against the band. 

Sad Cafe are signed to RCA for 
the world excluding the USA 
and Canada. Last year they 
signed for America with 
A&M and released an album 
compiled from their first two 
RCA albums. 

"This sold over 200,000 copies in 
America," said a spokesman 
for the band's management, 
Kennedy Street Management. 

RCA says it is now seeking 
delivery of tapes of the 
band's third album. Facades, 
produced by Eric Stuart, as 
part of its contract with Sad 
Cafe. 

The band's lawyer told MW this 
week: "RCA is seeking to 
prevent the group delivering 
master tapes to any other 
company anywhere in the 
world. We will contest this on 
the grounds that the only 
success the band has had has 
been in America with A&M 
and we are entirely 
dissatisfied with the way 
RCA has conducted their 
affairs." 

A spokesman for RCA said that 
they had no objection to 
tapes being delivered to A&M 
as long as they were 
simultaneously delivered to 
RCA in London so that they 
did not suffer from imports. 
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AND THEIR NEW ALBUM 
IN THE NAVY " ^ 
Y.M.C.A. 
GO WEST 
GETAWAY HOLIDAY 
1 WANNA SHAKE 
YOUR HAND _ T 
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The case for 

cost-cutting 

HOW RIGHT Bob Egerton is about price cutting and the future of 
our retailing industry (MW May 5). It is good to hear such 
comments and one can only hope that the GRRC will, on our 
behalf, invited Bob Egerton, Boots, Virgin, Smiths, Harlequin 
and all interested indies around a table to attempt to thrash out 
a code of practice for record retailers. 

A suggestion of perhaps 50p off for a three-month period, then 
anything goes, would provide all with reasonable income while 
still giving price-cutters the opportunity of attacking back 
catalogue. 

To those who might say this is impossible and illegal I would make 
two points: I. How often docs a bookshop cut prices? 2. Any 
attempt at price fixing or operating codes of practice has to be 
reported to the Office of Fair Trading which then considers the 
short and long term public interest. 

I am sure we could, any of us, make out a case of consumer 
interest benefiting as a result of fair pricing. Could is be that 
sanity is just around the corner? 
John Ingham, Jones, Guildhall Street, Thetford, Norfolk. 

Faulties — a consumer replies 

I AM prompted to write this letter 
records in Music Week 10). 
article which I disagree with, but I 

His view that "groove jumping 
or sticking is more likely to occur 
with cheaper record players" does 
not in my opinion cover the vast 
majority of the record playing 
public. With the popularity of 
good hi fi and the advent of 
reasonably priced music centres, 
cheap record players have become 
a minority. 

I am now audio technician, but I 
do know what sounds good and 
clear and in the past few months I 
have had to return approximately 
78 per cent of all the records I have 
purchased. How can Mr 
Oglethorpe state that "in most 
cases the record is not to blame" 
when most of my friends agree 
with me and we all have hi fi 
equipment in the region of £600 to 
£1,200? 

I use an SME 3009 improved and 
a Shure VI5111 and in the past 
three weeks I have gone through a 
saga with an LP of EMI 
manufacture which I have now 
changed three times and still 
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and get on 

the chartbound trail! 
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after reading Christopher Oglethorpe's article on faulty and jumping 
As a consumer and a fanatical music listener, there is nothing in the 
feel that some of his information is five to ten years out of date. 

he did not even border on the 
problem of faulty records played 
on hi fi quality equipment. 
Possibly part of the problem lies 
with the shops who play the 
records on budget equipment then 
sell them to the public? Why can't 
we adopt the system in the USA 
where albums are sealed? 

The inner sleeves must also be a 
problem because there is nothing 
worse than sliding a record from a 
rough carboard sleeve. I wouid be 
interested in your readers' thoughts 
on my points. G. W. Dunsmuir, 
Chief Petty Officers' Mess, HMS 
Nubian, BFPO Ships, London. 

Music Week welcomes letters 
on all subjects relating to the 
music industry. Write to: The 
Editor, Music Week, 40 Long 
Acre, London WC2 

possess a "duff copy. My local 
shop manager has been very 
helpful but I am now taking up the 
matter with EMI direct. 

Mr Oglethorpe's article is 
relevant to any budget players, but 

Order from CBS Order Desk. Tel: 01-960 2155, CBS Distribution Centre, Barlby Road, London W10 
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RUSH, IN the midst of a I9-date sell-out UK tour were presented with their 
first silver award in the UK for the album, Farewell To Kings. A reception was 
held at the Cafe Royal after their second Hammersmith concert. Left to right: 
Ceddy Lee of Rush, Ken Maliphanr (Phonogram MD), Vic Wilson (co- 
manager of Rush), and Alex Lifeson and Neil Peart of the band. 

News in brief 

EMI RECORDS' attempt to extricate itself from a dispute involving the group 
Steel Pulse was thwarted by High Court judge Mr. Justice Oliver las! week. He 
told the company that its application to withdraw from the forthcoming action 
involving Steel Pulse and Impact Music (to settle which has rights to the band's 
recordings and compositions) was premature. EMI, which had told the court 
that it was anxious to keep out of this type of dispute and that it would abide 
by any eventual court decision about who was the rightful copyright owner, 
was told it must make its application later, when the other parties set out their 
cases in court. 

DEMAND FROM dealers, DJs. press and publie has led Fantasy Records to 
rush release a track from its promotional Midem LP (itself now changing 
hands for collector's item prices) as a single in 12-inch and seven-inch form. 
Space Bass, by Slick, is to be released, in the OK only and not in the US, on 
May 25 (catalogue number FTC 176). 

THE OFFICES of the Record Sales promotion company remain open this 
week, even though ah the reps in the local radio, disco promotion and dealer 
promotion teams are attending the week-long spring convention in the Canary 
Islands. Record companies making presentations at the convention include 
Arista, Bronze, Chrysalis, Charisma, Logo. MCA and K-tel. 

THE LONG farewell lour of Fairporl Convention will not be the end 
of the legendary folk/rock band's career. The four musicians — Dave 
Swarbrick, Dave Pegg, Simon Nicol and Bruce Rowland — have used the 
Island mobile to record three of the concert dales, at Southampton and 
Birmingham Universities and Sheffield Crucible Theatre. Thev are producing 
and mixing an album from the live tapes, and the master is on offer for a deal 
for the UK and the world. Negotiations with interested record companies are 
being handled by bassist Dave Pegg. from his home number in the villaee of 
Cropredy, Oxfordshire (0295 75424). 

THE KRANKIES, a popular variety act on the club circuit, have signet 
recording contract with Polydor. A hit at the last Royal Comma 
Performance, the husband and wife team make (heir recording debut on 
single, Charlie Brown (Polydor 205") 128), released June 1. 

Invcshf'hn In May 20.appeari"g on 'he Weekend Show's h 

PAGE 2 
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DEREK WHITE has set up his own company, 
Wellington International Record Promotions Ltd, 
specialising in MOR activities. Already working on 
product being released by LRP and Monarch, the 
company will look after every aspect of record 
promotion and is also actively looking for MOR 
writers and artists for recording purposes. 
White's co-director and business manager is Chris 
Preston who leaves shortly for Germany for 

negotiations with several record companies as the 
company's first approach in gaining UK promotional 
representation for overseas companies.Wellington 
International is based at Church Street, Stanwick, 
WcIIingborough, Northamptonshire (0933-622452) and 
there are plans to open a London office soon. 
White's hit track record includes hits for Gilbert 
O'Sullivan, Long John Baldry, Dave Edmunds, Billie 
Jo Spears, Paul Anka, J J Barrie and many more. 

Erf stai Gayie signs Si Eii 

CRYSTAL GAYLE, until recently 
longterm worldwide deal with CBS 
The news of the signing co-incided 
with a visit Ms Gayle made to 
London last week, where she was 
recording various forthcoming 
television shows. She took a few 
hours off from her hectic schedule 
to meet various people from the 
UK wing of her new company, and 
CBS threw an informal lunch to 
mark the occasion. 

GEM RECORDS has signed 
London-based new wave band UK 
Subs. Their first Gem release will be 
a three-track single pressed in red 
vinyl and packaged in a picture 
sleeve. Tracks arc Stranglehold, 
World War and Rockers. Release is 
set for June 1. The group appears at 
the Loch Lomond Festival on May 
26 and an album and UK tour are 
planned for the near future. 
LA BAND The Knack has signed to 
Capitol Records and will be touring 
Europe to promote their debut 
album — Get The Knack — to be 
released shortly. The UK dates of 
the tour start on May 24 in 
Liverpool finishing in London on 
June 12. 

a UA artist, has signed a 
Records. 

II 

BELFAST GROUP Protex has 
signed to Polydor and release a 
debut single, I Can't 
Cope/Popularity on May 25. The 
band members are still at school, 
completing their A Level exams. 

SONET RECORDS has assigned 
manufacturing, sales and 
distribution rights for the 
Netherlands to Inelco. The deal was 
negotiated by Sonet UK managing 
director Rod Buckle with Inelco's 
Wim Brandsteder and Edo Peek. 

LOGO RECORDS has signed the 
Volunteers, a Guildford based band, 
to a worldwide deal. Their first 
single. If You A in't Scared (GO 351) 
is released May 25 in a picture 
sleeve. 

v,' 

PICTURED DURING the celebrations are Crystal Gayle, Maurice 
Oberstein and David Betteridge. Crystal is now recording her first album for 
CBS which is expected to be released in the summer. 

More from Robot 
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STEVE COL YER, who has written several hits, and has collaborated with 
David Essex on various songs, has signed a three-year deal with EMI Songs for 
the UK only. Pictured at a post-signing celebration are, left to right, Roy 
Tempest (director and general manager, professional, EMI Songs), Des 
McCamley (manager UK pop professional) and Colyer. 

MORE RELEASES have been lined 
up from Robot Records, the label 
formed by Lee Gopthal and Jim 
Flynn, and which recently debuted 
with Arsenal We're Right Behind 
You by The North Bank. 

The new company also includes a 
second label, Kingston, which will 
deal mainly in ethnic reggae product 
— a musical area in which both 
Gopthal and Flynn, who previously 
worked together at B&C Records, 
have a lot of experience. 

Robot has several singles lined up 
for release during the next two or 
three weeks. They include Six 
Street by Louisa Mark, available in 
seven and 12-inch (RRS2/12RRS2) 
and Rasta Man Live Up by Danny 
Ray (RRS3/12RRS3) which Robot 
has picked up from the Black 

New label 
A NEW label, Intersound, is 
launched this month and will 
concentrate on "recording 
instrumental items for the middle of 
the road market." Guiding force 
behind the label is 
conductor/arranger Gerhard 
Narholz who, under the recording 
name of Norman Candler has had 
considerable success with his 
orchestra, Magic Strings. 

Releases scheduled include albums 
and singles by Horst Jankowski 
(Walk In The Black Forest), Latin 
American band leader Xavier Cugat 
and guitarist Kevin Peek who is 
currently appearing with the new 
"supergroup" Sky. Distribution is 
through Selecta. 

Jack label. Other signings with 
product imminent include the Hep- 
tones, previously with Island, 
Congress, a group of musicians who 
work closely with Gonzales, Robot a 
group from Leeds, and Crash Alley 
who are currently in the studios. 

Gopthal is currently talking to 
majors about a distribution deal but 
meanwhile product is available 
through various one-stops and on an 
independent basis. 

Initial product from Kingston 
includes a double 12-inch single, 
retailing at £2.99 and featuring the 
Ghetto Children, J.S. Sparks and 
the Wadada Orchestra (12 King 
1/2D) and (Fa Fa Fa Fa Fa Fa) Sad 
Song/Darling by Leo Simpson (12 
King 3). 

Robot is based at 49 Mount 
Street, W. 1.(491 2904). 
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Arista boosts staff numbers 
THERE HAVE been several 
additions lo the staff at Arista 
Tarquin Gotch, previously 
general manager Pendulum Music 
and manager of Live Wire Joins 
as A & R manager, assisting A & 
R director BILLY LAWRIE. 
SIMON POTTS, previously with 
Anchor Records promolion 
department will be responsible for 
Arista's London radio promolion, 
reporting to head of promotion 
ALISON SHORT. MARILYN 
GILES moves from Chrysalis lo 
become press office secretary 

m 

odimi 

working with HOWARD 
HARDING and CHRISTINE 
ELDRIDGE. 
. . . GARY HOWELLS from 
Phonogram Birmingham area 

sales rep to special accounts 
manager based in London . . . 
CARA CRAIG to sales director 
Wilton Packaging, manufacturers 
of self-sealing cardboard 
envelopes for record mailing . . . 
KEITH EVANS from WEA 
receivables manager to Pye as 
credit manager . . . CECILIA 
GARNETT, secretary of the 
Association of Independent Radio 
Contractors, has left and a sub- 
committee of the Association is 
considering her replacement. 

Released Ibis Week! 

Nick St raker Band 
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PIN1 
Phone;0689 73141 

7"&12" In Special Bag 
12" Full Length Version 
In Green Vinyl 
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Ellis to World 

Records 

CHRIS ELLIS has transferred from 
the m-o-r division of EMI Records 
to the newly-created post of 
manager, repertoire development. 
World Records. His responsibilities 
will involve the co-ordination, 
creation and scheduling of future 
historical and m-o-r issues for both 
mail-order and retail activities. Ellis 
will report to Mike Kennedy, the 
company's marketing director. 

Chris Ellis has been a producer 
and compiler for World Record's 
Retrospect label, which features 
historical and nostalgia recordings. 
Two of his biggest successes were 
the two chart album. Pennies From 
Heaven and More Pennies From 
Heaven. His new position will, 
however, involve him in a much 
more important role within World 
Records' full range of activities in 
retail, mail order package and club 
operations. 

Managing director of WR, Austin 
Bennett commented; "1 am 
delighted that Ellis has brought his 
wide ranging repertoire skills to 
World Records on a full-time basis. 
He will make a significant 
contribution to the extension of the 
activities which arc under way." 

Price-cutting plan gets 

support from dealers 
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STIFF'S DO II Yourself learn preparing lo paint the town with Ian Dury's new 
LP. Left to right:' Man Corderoy (Stiff). Andrew King (Blackhill 
Management). Pan! Conroy (Stiff). Carol Vinyl (Blackhill), Jenny Cotton 
(Blackhill). 

SSiff s GM Sifni BpffiramSBtm 

STIFF RECORDS is about lo 
launch its biggest campaign to date 
— the marketing for Ian Dury's 
second LP, Do It Yourself, the 
follow-up to New Boots and Panties 
w hich spent over a year in the British 
album charts. 

Do It Yourself (SEEZ 14) is 
released this Friday (May 18) and the 
campaign will centre around the title 
theme. The LP sleeve will be 
available in ten different versions, 
all featuring a Crown Wallpaper 
design and both the Wallpaper 
Marketing Board and Crown 

of 

Wallpapers will be contributing to 
the campaign. Designs integral lo 
the campaign will be cans of paint, 
brushes and Tommy The Talking 
Toolbox, a specially created logo. 

On release of the album, media 
persons and shops will be deluged 
with badges, brushes, wallpaper ties 
and wallpaper. Poster distribution 
includes 150 London Underground 

escalator sites, and thousands 
other sites around the country. 

In a special lie-in with Do It 
Yourself magazine, a Stiff 
representative will be touring Do It 
Yourself shops to organise window 
displays. 

Full page ads will be taken in 
Music Week, the rock press. Time 
Out, The Observer colour 
supplement and The Guardian. 

Added a Stiff person. "In the true 
Stiff tradition, there will be a certain 
amount of pirate activity 
surrounding the album release." 

TV boost for film soundtrack 
A RECIPROCAL TV campaign has 
been organised between Ronco 
Records and New Realm Films for 
the release of the movie The World 
Is Full Of Married Men and the 
soundtrack album. Both companies 
are taking prime TV time and 
mentioning the film or the record in 
their ads. 

The film will be premiered in 
London on May 30 and Ronco 
launches its TV campaign for the 
double album on /hat date in 
London. Granada and the South 
with a full roll-out soon afterwards. 
The X-cenificate film stars Tony 
Franciosa. Carroll Baker, Gareth 
Hunt and Georgina Hale and the 
soundtrack composed by Dominic 
Bugatti and Frank Musker includes 
Hot Gossip, Bonnie Tyler and Mick 
Jackson. 

Ms Tyler and Jackson have both 
recorded the title song which is being 

DEALER TOUR 

released in single form by their 
respective labels, RCA and WEA, as 
well as beine included in the Ronco 
album (RTD 2038; cassette 4C-RTD 
2038. RRP £5.99). 

IVlore LFP T¥ ads 
MFP IS to spend a further £125,000 
on TV promotion of its Listen For 
Pleasure cassette series. Forty-five- 
second ads will run in the Granada 
area from June II to July 22 and 
will cover the whole concept of the 
spoken word range of product with 
the theme, "Heard any good books 
lately?". This is the second time 
LFP has advertised on Granada and 
LFP's Ted Harris told MW: 
"Granada used to be our worst sales 
area, but following the last TV ads, 
it has become our best." 

And they will be taking ads in the 
Thames TV area for the first time, 
from July 30 to August 25, mainly 
centred around News At Ten — 
because this is one of the few 
programmes at that time of year that 
even people on holiday watch, and 
because the bias for LFP is male 
purchasers. 

The ads will be backed with full 
merchandising campaign including 
posters, point-of-salc and window 
displays, all with the theme, Heard 
Any Good Books lately?. 

As of June 1 MFP and CFP 
albums increase in price from £1.49 
to £1.75. Tapes stay at £1.99 and 
LFP product at £3.99. 

Linda's debut 
POLYDOR IS mounting an 
extensive campaign on Linda 
Clifford's debut RSO album, Let 

KEEN SUPPORT for united 
action by multiples and indies to 
curb price cutting drastically has 
come from East Midlands 
dealers. Reaction to the call by 
Woolworth's record chief Bob 
Egerton for large and small 
retailers to declare an end to the 
record discounting war and act 
together to increase retail profits 
{MW May 5) has been 
favourable around the trade, 
but now the GRRC is being 
asked to respond officially. 

At the retailers' meeting in 
Leicester last week, David Fox, who 
was chairman in Jennifer Watson's 
absence, told MW: "There is a 
strong and growing feeling that we 
have got to support the Woolies' 
man in what he says. He is right and 
he is the first person to have come 
out and said it so clearly. None of us 
in the trade want all this heavy 
discounting." 

The Leicester meeting decided to 
suggest officially that the GRRC 
should approach Egerton, and the 
controllers of the record 
departments in Boots and W.H. 
Smith, to ask for a meeting to 
discuss a trade policy on pricing, and 
generally follow up Egcrton's 
remarks. 

Clearly in a mood for action, the 
meeting also voted to ask the GRRC 
to start a concentrated campaign for 
the abolition of RRP. 

"We know there are problems 
about royally accounting if RRP 
goes, "Fox explained, "but we 
believe that it would be such a great 
help to us in fighting price cutting if 
recommended prices were abolished." 

Consumers' 

blank on 

tape sales 
BOOMING BLANK tape sales 
in the UK may reflect the 
enthusiasm of the British home 
taper, but they arc no assurance 
that he knows anything about the 
tape he is using. This is one of 
the surprising facts lo emerge 
from market research which was 
commissioned by tape 
manufacturers Agfa-Gcvaerl. 

It was the first such survey on 
the buying habits and prefer- 
ences of the British cassette user 
and it has overturned some of the 
industry's firmly held 
assumptions about the public's 
awareness of branded products. 

The results could mean that 
manufacturers will have lo re- 
think their marketing strategies 
and the effectiveness of their 
advertising. 

After studying the statistics 
produced by Research Surveys of 
Great Britain, Agfa-Gevaert has 
released some points of 
information. For example, four 
in 10 of the interviewees were not 
at ail brand conscious and an 
even bigger proportion (45 per 
cent) could not remember any 
tape advertising. About a third 
did not know whether their 
equipment needed special types 
of tape and around one-fifth of 
the sample believed that all tapes 
arc compatible with all 
machines. 

Apparently all the reviews of 
equipment and tape in hi-fi 
magazines- and other papers are 
something of a waste of lime — 
46 per cent said they were not 
influenced by these and about 
the same proportion said they 
never sought advice on what tape 
to buy. 

c 
Short cuts 

j 

Me Be Your Woman (RSD 5005). 
The LP includes her current hit 
single, Bridge Over Troubled Water. 
Full page ads are being taken in the 
rock and disco press, supported by a 
week of 30-second spots on Radio 
Luxembourg. Promotion kits will be 
serviced to the media and dealers 
will be supplied with posters via 
Polydor's strike force. 

Keegae's score 
PROGRAMMES AT the 
England/Wales and England/ 
Scotland soccer inter 
nationals at Wembley will 
include ads for the debut single by 
star footballer Kevin Kecgan. The 
song, written and produced by Chris 
Norman and Pete Spencer of 
Smokie, is Head Over Heels In 
Love; it is released on May 18 by 
EMI, with a limited edition in a full 
colour picture bag. Other marketing 
support will include some trade, pop 
and national press ads, and posters 
for dealers. 

METALLIC GREY vinyl has been 
used for a 15,000 limited run 12-inch 
single featuring Hawklords'. 
Charisma is pricing the 12-incher at 
£1.69; the three tracks on it are 
Hawklords' 25 Years and (Only The) 
Dead Dreams Of A Cold War Kid, 
and a previously unissued 
Hawkwind track, PXR5. The 12- 
incher (CB332 12) has a special 
sleeve and an individual label; the 
seven-inch version (CB332) is also 
available, carrying only the 
Hawklords tracks. Marketing 
support includes pop press 
advertising. 

GORDON SUTHERLAND, former 
manager of the now disbanded 
group, Sanctuary, last week lost a 
High Court claim for £5000 and 
damages against Polydor Records. 
Sutherland, trading as Gosh 
Productions, alleged he was owed 
the £5000 by Polydor under a 
contract and that he had suffered 
damage by the group having to 
disband because of non production 
of its records. His claims were 
rejected by Deputy Judge Sir 
Douglas Frank QC who ordered 
Sutherland to pay the costs of the 
two-day action. 

BROADSIDE RECORDS, the 
Wolverhampton-bascd folk label 
distributed in the UK by Selecta, has 
concluded a distribution deal for 
Holland Belgium and Luxembourg 
with Windmill Records of Floiland. 
The negotiations were completed on 
behalf of Broadside Md, Jon Raven 
(previously a folk recording artist 
himself on the Transatlantic, 
Leader, Argo and Tradition labels) 
by Jim Simpson, Md of the Big Bear 
label, who represents Broadside 
overseas. The initial release by 
Windmill be 10 LPs and cassettes 
including the English sports ballads, 
and Songs of 19th Century British 
Railway albums. 

DUE TO gremlins in the works at 
the pressing plant. 8,000 copies of 
the new Link Wray Bull Shot LP 
have been pressed up with the wrong 
second side. The faulty albums have 
side two of Bert Jansch's Avocet 
instead of the five Wray rockers. 
Most of these have /tow been 
recalled, bur anyone with a faulty 
copy should contact the Consumers 
Complaints Department, 

Phonodisc, Clyde Works, Grove 
Road, Chad well Heath, Essex. 

PINNACLE RECORDS is now 
based at 9 Dean Street, W.l. 
Telephone: 734 4543 and 4544. 

DECCA IS releasing Oh Dear, taken 
from John Miles' latest Decca 
album, MMPH. The rock singer has 
just completed a successful UK tour. 

FIRST SINGLE from the Nick 
St raker Band on Pinnacle Records 
will be available in three formats — 
seven-inch with a picture bag, 12- 
inch pressed in green vinyl and again 
bagged, and a seven-inch picture 
disc version. Title of the single is A 
Walk In The Park (PIN I). The Nick 
Straker Band are London based and 
the single is Pinnacle's first venture 
into the picture disc market. 

THE NEW Average White Band 
single, Walk On By, p re-mixed 
version, is available in both seven 
and 12-inch formats, and is also 
being pressed in blue vinyl. The song 
and its B-side, Feel No Fret, are both 
taken from the album Feel No Fret. 

BRISTOL Monday, 24th September 
BRIGHTON 

Wednesday. 26th September 
NEWCASTLE 

Wednesday, 3rd October 
GLASGOW 

Thursday, 4th October 
LEEDS 

Monday, 8th October 
MANCHESTER Wednesday, 10th October 

LIVERPOOL 
Thursday, 11th October 

BIRMINGHAM 
Monday, 15th October 

LONDON 
Wed. Thurs. 17/18th October 

The second national exhibition tour 
for the music industry organised and 

sponsored by MUSIC WEEK. 

GOSSIP 
RUMOUR 
SCANDAL... 
. . . the lighter side of the 
music business. 
Read it in Dooley's Diary. 
Inside back page. Every 
week. 
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Give Your Customers 

A Knuckle Sandwich? 

20 SMASH HITS FROM EMI (LRD) 
fr. ' 

KNUCKLE SANDWICH 

BIG HITS FROM IAN DURY, SYLVESTER, MANFRED MANN, DARTS, X-RAY SPEX, 

THIRD WORLD, ROCKY SHARPE & THE REPLAYS and many more. 
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KNUCKLE SANDWICH 

We're pulling no punches! 

£200,000 plus on National TV advertising until June 1st 
Extensive window displays 

Massive in-store merchandising 

Press advertising 

So, next time a customer comes in give him 

KNUCKLE SANDWICH! 

(EMTV18) 

Markoiod by EMI Records (UK) LiconMKi Repertoire Division Sales and DistribuhonCenlro. i-SUxbndijenoad Hayns Middloso* Tol; (0l) 7'j<J4'J32/46Vi and 8489811 
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Desmond up 

for grabs again 

AFTER ONE album, Andy Desmond and Ariola Records have 
parted company. And Desmond is now being holly pursued by several 
record companies on the strength of his new demos. 

The album reviewers were 
impressed. "One of the hottest 
properties in this country", "Rush 
Rod Stewart a copy of Andy 
Desmond's first album of songs to 
restore some of his rather chequered 
credibility": "Destined to become a 
hugely successful songwriter"; "A 
rare entity, a Marquee support that 1 
can actually remember", and so on. 
When Andy Desmond was with 
Ariola he became one of Britain's 
most enduring support acts for the 
likes of Hall and Dates, Alessi, The 
Gate Brothers, Camel and Mandy 
Prior. 

"It was a real education, sitting 
backstage," he explains. "You can 
see the people who are really cutting 
it, those who are just going through 
the motions and not playing with 
real spirit and you can watch 

audience reaction, how the lighting 
and staging works ... it was 
invaluable." 

With the Ariola recording 
contract in hand, Desmond put his 
own band together, which includes 
Tom King (electric guitar), Nicky 
Payne (sax), Ron Laurence (bass), 
Paul Canwright (drums), Stuart 
Whitcombe (piano), and Desmond 
on 12-siring acoustic guitar. 
Although their last tour (27 dates in 
November and December) was a 
success, his album did not sell as 
well as he would have hoped. 

Desmond feels that although the 
enthusiasm of producer Bones Howe 
gave him great confidence, the 
resultant product, rather than 
highlighting his individual writing 
traits and sound, was a rather bland 
mid-Atlantic sound. 

DESMOND: hot property 
His music is pop rock with 

sensitive melodies and hooklines 
you're sure you've heard before or 
want to again. "I always, in my 
writing, concentrated on melody and 
hooks for singles but somehow the 
resulting tracks were not quite as I 
had heard them. So I've been 
concentrating on my own 
arrangements and the 
instrumentation and production of 
some new material and everyone 
seems delighted with the results. 
Given a strong song, I think you 
produce a single and unless you want 

Bonnie Tylers 

Harried Hen 

The original title song from the forthcoming 

movie/The World Is Full Of Married Men. 

n 

_ Records and Cassettes 
PB 5164 

Telephone orders: 
^ 021-525 3000. 

Q 

to always do clubs and universities, 
you have to gel those single hits. In 
fact, I've been offered two 
production things from my new 
demos. 

"What 1 want from a record 
company I get involved with is long- 
term commitment. That is the only 
way a musical relationship can 
work." Already comrnited to Andy 
Desmond are manager Fraser 
Kennedy and publishers Geoffrey 
Heath and Eddie Levy, Contact: 
Fraser Kennedy, Heath Levy Music, 
184-186 Regent Street, London WI. 
(01) 439 7731. 

Tipshect is 
edited by 
SUE 
FRANCIS 
Contact 
her on 
01 439 9756 

Career 

opportunity 

crops up 
JONATHAN ROWLANDS is 
looking for an act (singer, duo 
or group) to groom for a disco 
master which is creating 
considerable interest from 
record companies. 

"Wc spent a lot of money on 
the production," he explains, 
"and want to be able to back it 
up not with a session group, 
but with an artist or artists who 
want to build a career." 

For those out of London 
send tape and photo or call 
Jonathan Rowlands, Hush 
Productions, Flat 8. 124 
Knightsbridge, London SWI. 01 
5896293/4. 

The real reggae sound 

WITH THE current upsurge of interest in reggae music, Paul 
Froelich, managing director of Sagittarius Records is looking for 
retail outlets who want to bring the authentic reggae sound to a wider 
public. 

"Sagittarius was formed last year 
primarily with the intention of 
improving the quality of reggae 
music for the record buying public 
and particularly to attempt to bring 
an authentic sound to the attention 
of the white market," he says. 

"To this end, we started 
importing various labels direct from 
Jamaica, but after a hard struggle 
against larger opposition, settled for 
exclusive distribution of the Phase 
One catalogue, negotiated with its 
owner/producer Roy Francis in 
Jamaica." 

Phase One's artist roster features 
the Chantells, who have enjoyed 
various minor success in this field. 
Other bands on the label include 
Lopez Walker (his record Fly Away 
received extensive play on ethnic 
programmes) and U. Brown who, 
with the Chantells on Phase One, 
had a disco single. Children of Jah. 

"Being a small company we are 
having difficulty bringing our artists 
to the attention of a larger market," 
explains Froelich, "not being geared 
up for advance promotion and 
having difficulty in obtaining radio 
play excepting on the ethnic stations. 
We also have a problem in that the 
12" disco single is of necessity highly 
priced, thereby denying us the sales 
we would like to achieve. To combat 
this we have begun to import 
productions and manufacture and 
distribute them ourselves. We are 
servicing many shops throughout the 
country.". 

"We are therefore interested in 
hearing from UK retail outlets, UK 
exporters and retail outlets abroad, 
particularly in Europe." A copy of 
the catalogue, price lists and further 
information can be obtained from 
Sagittarius Records Ltd., 38 
Godolphin Road, London W12. (01) 
749 2276). 

Are you ready to rock 

% . 
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GRAHAM SCLATER's Tabilha Studio. Records, Productions and Music are 
heavily comrnited to rock and roll this month. For Sclater has an album, 
Shades, currently charting in Spain, that he'd like to place. He is also tottring 
with a new rock 'n'roll band. Mai Cray's American Pie (pictured abovel. who 
are supporting Fats Domino in a major European tour which culminates in 
London later this month. The band would like to find an interested record 
company to record them jive' in Europe or here upon their return. 

"Shades is an 'authentic' rock band ive produced. The album is No 7 in 
Spam and the single the old Fats Domino song, Hello Josephine, is No 6. 

w. ,"?lX ">fi"da UK record company to release this W-track album 
"" band whose line-up includes m mbers from The Four Seasons. Alan price's hand. Bill Haley's Comets, 

Jm/nmZ/I Rock">\ Berries. A listen to this 50's infectious beat is guaranteed to create a buzz in any audience and we hope the record business " 

Roa7SFxefr 
G,Scli«er' Tal,ilh;1 Mllsic- 39 Cordery Koad, hxeter, r.\2 9DJ, Devon. Exeter 79914, 
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I FIRST 10.000 IN SEE THROUGH RED VINYL 
ALBUM NSPL18607 CASSETTE ZCP18607 

Both specially rush released for mid May. 

THE VERY BEST OF ORIGINAL QUO 

Orders To: Pye Records Ltd., 132 Western Road, Mltcham, Surrey CR4 3UT. Telephone: 01-640 3344. 
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MORT BARNETT owns the Record 
& Tape Collector chain of six stores 
in the Greater Baltimore area of 
Maryland. Located as they arc in 
and around the state capital, the 
shops arc fairly representative and 
typical of record retailing in urban 
America these days, as Barnett 
explained to Music Week during the 
recent NARM convention in 
Florida. 

"It's a full catalogue operation," 
he said. "We buy at least one of 
everything and quite often more, 
according to the faith we have in the 
record. We affect the marketplace in 
our area, not only through what we 
sell over the counters, but also 
because we make reports on our 
sales to trade magazines and local 
radio stations. 

"Naturally record companies 
frequently want us to take gambles 
on new artists they're pushing, and 
the return privilege here in the Slates 
is certainly more flexible than 1 hear 
it is in Britain. If you're doing 
business and you're hot, then the 
companies don't mind about returns 
when necessary." 

Knowledge 

Barnett employs 30 people, with 
staff for the individual stores 
ranging between four and nine 
depending on locality and volume of 
business. He is appreciative of their 
enthusiasm and knowledge of music, 
which enhances sales prospects when 
customers get expert advice from 
obviously informed and interested 
counter staff. 

Like most of his contemporaries 
attending NARM, Barnett is uneasy 
about the state of the American 
economy and its effect on business. 
"1 want to see our economy stronger 
than it is right now," he said. 
"We're not in a recession-proof 
business, and we're finding out that 
gas and oil isn't cheap forever. 

The ail-American industry 

by NIGEL HUNTER 

We've been spoiled in these matters 
and others like tax levels compared 
with countries like yours. 

"The record industry is finally 
admitting things arc a little soft in 
the market. Catalogue sales are 
certainly depressed, and people are 
holding back on purchases like 
records with inflation at its present 
level. We normally have great 
January and February sales and we 
all bought in heavy because we were 
told the presses couldn't cope with 
the business expected, but we've all 
returned heavy. 

"The manufacturers are partly to 
blame. There's been no powerhouse 
releases, and the recent product has 
mostly been uneventful and 
unoriginal. I know we can't expect a 
Saturday Night Fever all the time, 
but that was a great means of 
exposure across the whole record 
retailing scene because it appealed to 
everybody, even those who don't 
buy records from one year to the 
next, and brought them into the 
stores." 

Like most American retailers, 
Barnett doesn't get hot under the 
collar when imports are mentioned, 
and in fact gets involved himself 
when the product and timing seem 
propitious. 

Sophistication 

"Imports really started here in the 
first instance because foreign 
pressing capabilities and quality 
were generally better than our 
domestic ones," he explained, "and 
the buying public became more 
sophisticated as an audience, 

knowing about new product before 
the American manufacturers did and 
wanting to get it even if the import 
price was higher. 

Edited 
by 

TERRI ANDERSON 

"Our stores were the first to break 
Genesis in the States. In the jazz 
medium, most of the historic 
masters here went to England and 
the Continent and the records were 
discontinued in the American 
catalogues. There was still interest 
here, though, and it was met by 
importing the material until it's built 
up to such a stage that American 
manufacturers are now starting to 
gel the masters back to reinstate 
them in their catalogues." 

Barnett finds theft a 'constant 
problem, but docs not believe that 
precautions such as hiring armed 
security men are the answer - not 
least because of the inhibiting effect 
they would have on customers who 
genuinely want to browse. 

Barnett deplores the overshipping 
which goes on in the States, and 
regards it as nothing more than 
"artist ego and manufacturer ego". 
He also hopes that the 
manufacturers will deliver soon in 
terms of hot hit product to restore 
some life into the retail scene. 

"It's negative right now, and we 
must have some new artistry because 
otherwise we'll all die on the vine." 
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WINNER OF DJM's Grace Kennedy competition was Jane Hase (right) of W. 
H. Smith. Slaines, Middlesex, who is pictured above, right, visiting the singer 
backstage at London's Talk of the Town. 

DEALER TOUR BRISTOL 
Monday, 24th September 

BRIGHTON 
Wednesday, 26th September 

NEWCASTLE 
Wednesday, 3rd October 

GLASGOW 
Thursday, 4th October 

LEEDS 
Monday, 8th October 

MANCHESTER 
Wednesday, 10th October 

LIVERPOOL 
Thursday, 11th October 

BIRMINGHAM 
Monday, 15th October 

LONDON 
Wed. Thurs. 17/18th October 

The second national exhibition tour 
for the music industry organised and 

sponsored by MUSIC WEEK. 
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HIS MUSIC 

SPEAKS 

LOUDER THAN 

WORDS 

HIS MUSIC has attracted unanimous 
acclaim throughout the music press. 
HIS MUSIC won him a rapturous reception 
in his live performance at The Venue. 
HIS MUSIC was the undisputed highlight of 
last week's Old Grey Whistle Test. 
HIS MUSIC is picking up phenomenal airplay, 
HIS MUSIC is in demand. 

And it should be in your store. 
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His new album 

Includes the single 

Going Down lb Laurel' 

Order from CBS Order Desk Tel: 01-960 2155, CBS Distribution Centre. Barlby Road. London W10 
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