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From RODNEY BURBECK 
MONTE CARLO: The managing 
director of BBC Radio, Aubrey 
Singer, faced an audience of global 
music industry leaders here on 
Tuesday (12) and bravely told them 
that pop music is on the road to self 
destruction through its own 
exploitation. 

In a blistering attack on what he 
called "the worst extravagances of 
your marketing excesses", Singer 
told the Ninth International Music 
Industry Conference that radio and 
the record industry should find a 
solution by working together to 
nurture new talent, 

"Maybe records are made too 
freely available to radio stations," 
he suggested. "Otherwise we would 
be forced to broadcast more live 
concerts as well as records." 

He added that recording 
techniques were improving radically 
and revealed that the BBC would 
soon have its own digital studio 
"But this quantum leap in sound 
quality is not being paralleled with a 
quantum leap in content." 

Singer's main targets were the 
marketing men and he recalled the 
days of the sixties "when the record 
industry was highlighted by 
creativity and the marketeers 
worked alongside the artists and had 
not yet triumphed over their art." 

He suggested record companies 
should instead spend more money in 
sponsoring concerts to find new 
talent. 

O Full report next week. 

By TERRI ANDERSON 
STRONG OPPOSITION to the 
proposed changes in BPI voting 
structure came from the 
independent labels at last week's 
extraordinary general meeting. 
Clearly having expected such 
opposition, chairman L.G. 
Wood closed a lively discussion 
by using his prerogative to 
adjourn the vote on the matter 
to a later date. 

The move was a foregone 
conclusion, but was obviously 
accepted by all present as the fairest 
and most sensible way to deal with a 
potentially serious internal battle. 
Wood admitted that it finds the BPI 
membership more sharply divided 
than at any other time in its history. 

The smaller labels had denounced 

the proposed special resolution 
which would have given the eight 
major companies in the organisation 
a greater number of votes on the 
council — making it possible for 
them, if they combined these votes, 
to overrule the wishes of the rest of 
the members at any time. The 
majors were accused of buying 
power within the BPI, because 
the greater number of voles would 
be tied to the greater financial 
contribution they make to running 
the industry's professional 
association. They were also accused 
of making themselves into "a self 
perpetuating oligarchy" ruling the 
organisation. 

To the smaller labels the 
offending proposal is that the BPI 
company articles should be altered 
to give Grade A members 

ANITA WARD'S Ring My Bell 
takes over the No.l spot after a 
week of steady sales throughout 
the chart. Moving well are 
Tubeway Army (20 to 7), Sister 
Sledge (21 to 8) and Quantum 
Jump (33 to 16). The fifteen new 
entries are headed by Village 
People (39), Amii Stewart (44) 
and Carrie Lucas (55). 
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PICTURED CEMENTING the MfP/A&M deal are Richard Baldwyn 
(managing director MfP) and Glen Simmons (deputy managing director of 
A&M). . ' 

alks asm mlth ^ 
MUSIC FOR Pleasure and A&M have signed a three-year deal giving 
MfP UK rights to release certain albums at budget prices. This is the first 
time that A&M product has been available at low prices and MfP will be 
launching a massive promotion campaign in July for eight albums, under 
the banner Sail Into Summer. The artists include the Carpenters, Sergio 
Mendes, Herb Alpert, Wes Montgomery, The Sandpipers and Chris 
Montez. The campaign will concentrate on press advertising and point- 
of-sale material. 

Shaper gets control off Sparti 

HAL SHAPER, head of the Sparta Florida Music Group, 
has acquired 100 per cent ownership of its copyrights and 
catalogues by buying out the interest of Ember managing 
director Jeffrey S. Kruger, with whom he founded the 
company in 1965. The exact amount of the "considerable 
sum" involved has not been disclosed. 

The assets of Sparta Florida include songs written by- 
Paul Anka, the Moody Blues, Steeleye Span, Michel 
Legrand, Francis Lai, Glen Campbell and David Bowie 
and well-known titles such as Lonely Boy, Put Your Head 
On My Shoulder, The Israelites, contemporary successes 
like I Don't Want To Put A Hold On You and Jilted John 
and all titles in the David Bowie album Lodger. 

Shaper told Music Week that about 6,000 recorded 
copyrights are involved in his acquisition, including 150 

rating as standards, published by 18 companies within the 
group. It will continue to administer the Barton Music 
catalogues containing famous Frank Sinatra recordings 
such as High Hopes, Love And Marriage, The Tender 
Trap, London By Night, Nice 'n' Easy and Come Fly 
With Me and has what Shaper describes as "a very solid 
base in New York" as well as in London. 

Mike Berry, who specialises in the contemporary 
repertoire of Sparta Florida, becomes a partner in the 
company, with Pamela Semmens continuing in its foreign 
administration, and Anne Bishop is joining as financial 
controller. 

Shaper recently signed Karen Lynn Gorney, John 
Travolta's co-star in Saturday Night Fever, for recording 
and publishing. 

(comprising the eight biggest 
companies) 25 votes each. Their 200 
votes would exceed the combined 
176 votes of the remaining 80-plus 
members. The eight majors would 
have automatic membership of the 
council without need for re- 
election. 

DJM managing director. Stephen 
James, who had rallied the indie 
labels before the meeting with the 
demand: "Do you want the BPI to 
be totally controlled by the eight 
major companies, or would you 
rather remain democratic?" led the 
vocal opposition. "We do not 
want", he said, "to break up the 
BPI. As it was the eight majors who 
brought this up, it could be said they 
are trying to break it up. 1 think it is 
very important that a record 
company should be a member of the 
BPI, and that the BPI should be 
something everyone wants to be a 
member of. However, what would it 
be like to have an industry where all 
companies would have to be 
members of such a body in order to 
get the benefits, but could not vote 
against anything the major 
companies decided on?" 

James asked why, after years of 

ClmifsaSis' Specid iml 
THE SPECIALS, currently one of the. hottest bands on the London club 
circuit have signed a worldwide deal with Chrysalis Records. The seven- 
piece band from Coventry have been highly touted by the music press and 
join Chrysalis after weeks of pursuit by virtually every major record label. 

The deal is unusual in that the band's records will appear on their own 2 
Tone label in the UK. They will also release solo projects as well as having 
the right to release a number of singles by other artists via 2 Tone. 

functioning efficiently and to its 
members' satisfaction, the BPI 
council wanted to make this change. 
It was a question repeated several 
times during the meeting by other 
members, who made it clear that 
they did not feel they were getting a 
direct answer from their chairman. 

Wood said he did not believe 
anyone at the EGM was there to 
undermine the BPI, adding: "There 
happen to be some members who 
have to -pay more than others — 
substantially more than some others 
— and if they did not. you would 
not have an association such as it is 
today." 

He insisted that company law was 
such that on matters affecting policy 
or statutes of an association like the 
BPI, the independents could not be 
outvoted by the majors, because of 
the type of majority the law- 
requires. 

Asked again "why the change" in 
constitution, Wood pointed out that 
other organisations, such as IFP1, 
have graduated systems of voting, 
and the BPI was attempting to get in 
line. 
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When love 

comes calling^ 

Deniece 

Williams 

calls the tune. 
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When Deniece Williams brings out a beautiful album 
like "When Love Comes Calling", 

you know that something special has to happen. 
It features ten distinctive soul classics, 

including the single 
"I've Got The Next Dance", from one of the sweetest, 

most successful voices around. 
It's produced by David Foster and the great 

Ray Parker Junior with help from Deniece herself. 
That's why you should have it in plentiful supply. 

Because when love comes calling, 
you don't want to be out. 

1 Released this week-a special 12"disco mix [v 
8 version of the single Yve Got The Next Dance' i 

CBS 13-7399 
Deniece Williams 

"When Love Comes Calling" ti 
New Album CBS 83202 
New Cassette 40-83202 
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TV promo complaint 

I HAVh losl amni oi iho number of occasions thai ihc 
lirsi lime. I as a record dealer, have been aware ol I N 
promoiions for an album is when 1 am silling in ihc 
comfoil of my own home waiching ihc box. 

Toniglu's guili> companies were Polydor with Boogie 
Bus and CBS with This Is It. While these currently may 
be ihe offending panics, you have all been guihy in 
\our lime. When will you learn thai we. the irade. need 
10 stock up first, so thai we may sell >our promoted 
produci? 

You may argue thai your sales lorce is responsible 
for informing dealers of fonhcoming promoiions. 
which may be fine for ihc larger dealer, bin whai about 
ihe smaller retailer, or one who is in a fairly outlying 
area, w ho cannot be guaranteed a regular 
representative's call. (I incidentally do not fall into 
either category, and yet still remain by and large 
uninformed). 

You may argue that dealers arc informed by regular 
mail shots. Not this one. I religiously read all record 
mailings, and inevitably the information arrives too late 
or not at all. (The CBS mail shot on This Is It informed 
me of TV promotion in Snmbcrn — no memion of 

1 ondon promonon, ihc I V area in winch 1 live). 
o argue lhai TV amipames olfcrcd advaniageous 

raiev lo book in.o a ccnah. period ,s faiuous. I. is more 
fa'oniable lo ihem ihan you. Surely whai you make up 
in cheaper rales you lose in dealers uol having your 
produci. Much lias been wriucn aboul 
results of TV campaigns. May 1 suggest that this may well be a major comributing factor. 

To .us mind, .he only rail-sale mcihodo cover,ng 
ihe ssidesi possible markei of reiailers, ol all shapes and 
sizes, in all ouilving areas, is lo adveriisc in ihc irade 
press in ihc consemionally acccpied markenng way ai 
least one week belore your promotion breaks, Ihcrcdy 
allowing him sulTicienl lime to sioek your produci. 
fsery retailer wonh his salt should be reading ihc irade 
press, and those not doing so are probably noi ssonh 
worrying about, anyway. 

1 think you will find, gentlemen, that by using this 
universally accepted procedure, we can all benefit 
through successful sales, which must surely be the name 
of the game. 
Jeff en Windsor, Trumps, Kpsom, Surrey. 

What a week! 
shop manageress. I wonder how 
like 1 have (his week. I feel like 
record business for good. 

got an>, us usual. Kven oilier shop 
in this district got theirs on 
Tuesdav morning, and I'm sure 
I've lost all m> sales I could have 
had if I'd had the record on lime. 
I've probably lost my regular 
customers for good as they just 
don't believe me anymore when I 
plead it just isn't my fault. 

Does anyone else go through this 
even week and if so how do thev 
cope? J. Simmons. /I ct B Pounch 
It (I., Ponders End, Hen field. 

Orior from CBS Ofdci Desk Tel: 01 960 2165. CBS DisiriUulion Centre, Barlby Road, London W10 
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OM. THK joys of being a record 
many other dealers have suffered 
packing my bags and leaving the 

I hc first companv that upset me 
was EMI. In your issue of May 26 
\ou staled that things would he 
back to normal in 24 hours and 
(hut dealers would receive <>8 per 
cent of their orders. W hat a load 
of rubbish! Two weeks running 1 
ordered stacks of 12" and 7" 
singles and received none both 
weeks. I suppose I should consider 
m\self lucky because I received 3 
I Ps and a couple of tapes. M> 
customers believed mc Ihe first 
week, but on telling them the same 
thing a second week running, most 
of them got quite annoyed. 

The next companv to upset me 
was Pye. I was paving the bills on 
Tuesday, when I realised that Pye 
was now charging us £1.02 trade 
price for its 12" singles. Previously 
unaware of this fact. 1 mcrrilv went 
ahead and priced them all — and 
sold them — at £1.25 RUP and 
then discovered this price rise. 1 
immediaielv got on the 'phone lo 
Pye and was told that every dealer 
was informed of this in the mail- 
out. Well, I was not, and 
eonseqnentlv made a fantastic 
profit of lOp on even single I sold. 

Third on the list is C HS. 1 
received some 12" (>arv (.litter in 
Ihe week with big black print 
staling that thev are 99p RRP. I 
also checked with CiTO and was 
told that thev were 99p. Then, 
when I got the bill for them 
CBS. I was charged over £1. so 
once again I made no profit. Also I 
had hundreds of customers 
pestering me for Ring Mv Bell 12" 
all week. I promised them all it 
would be in by Friday, But I never 

Mm 1 — a hindrance 

t® mm talent? 
HAVINCl Kl-.Al) news of the declining record industry in the Daily Mad. I 

would like to put forward my views on this. Where are the new Beatles? 
They may very well ask. Why is new wave the only rock solid discovery and 
hreakiluough? The blame must surely rest on Radio 1 and their producers' 
shoulders as commercial radio is obviously influenced by their musical 
o input. 

Radio 1 vets the musical direct ion and judgement on new talent. Are these 
producers imisieians? Do they attend live eoncens and keep in touch with 
the public on street level? To be precise, arc they qualified? Can't 
producers choosing then playlist be changed rcgulary? Could the regional 
BBC stations decide occasionally? 

Ihe record companies have and do discover the new talent, bin it is not given 
the exposure. Note in Music W eek\ printed Radio 40 this week there are 19 
American records that could be filled by English artists. The majority ol 
the rest are already established acts ihai don't need the exposure. 

Radio I doesn't give ii^ public a fait choice. Something must be done for the 
sake of the music industry, new talent and the public, 

lei record companies and the public have more say. Peter Palmer. Bla/e 
Proniolions. 1.ondon 9. 

YOU'RE LOOKING at the 
liveliest, most provocative and 
generally useful correspondence 
page in the music industry press. 
It contains each week views, 
complaints, boasts about being 
first on something, 
contradictions from other 
claimants, and where necessary 
answers from our music 
industry, promotion, deliveries 
and everyday service. 

All letters on any and every 
subject relevant to the music 
business are welcomed by the 
Editor, who naturally reserves 
the right to shorten them when 
necessary and tone down 
excessive virulence in the 
expression of the writers' 
opinions. If major alterations arc 
deemed necessary, the writer will 
be contacted for consultation 
and approval. 

A memo to 

Lord Delfont 
IN REFERENCE to your front 
page article "New look promised 
lor EMI" May 26, we would be 
more than happy to help Lord 
Dcllom and EMI in their desperate 
search for new talent. 

The North-West has, and has 
always had, an abundance of 
talent, and as one of the major 
recording studios in this area, we 
have tapes in profusion, ready lor 
his edification and delight. 

If Lord Delfont really wants to 
know what's happening at "street 
level", we will be happy to hear 
from him, and help him out" Bcrni 
Silver, Manchester M2 5NVD. 

What aboot 

Record 
Herchasidisers? 
IT IS interesting to read of the 
National Union of Students' 
discounts for its members, and n has 
been interesting to read in Music 
Week recently of efforts to stop 
price cutting. 

Mention has been made of both 
multiple and independent chains, 
but no mention is made of perhaps 
the biggest price culling organisation 
— Record Merchandisers — which is 
subsidised by some of the major 
record companies. 

One is therefore led to wonder 
what do record companies really 
think about those of us who sell their 
records via the normal retail trade in 
the light of these activities? Richard 
Brown, Pathway Records, Shepton 
Mallett, Somerset. 

True tats? 
IS IT true that the "unlimited" 
Anita \N aril. McFadden and 
Whitehead and Earth, Wind and 
Fire 12" singles from CBS are 
fetching up lo £10 each? Adrian 
Rondeau. Adrians. Shopping Hall, 
11 ickford, Essex. 

o No idea. Can any 
help? — Ed. 

M It" readers 

A triisnte 

to Tipsheet 
1 MKU Cilir you would like to 
know that lollowmg the article in 
I ipshcct (A/H May 26) about 
Maunkbcrrys search for artists to 
showcase at the club my telephone 
has been ringing constantly with 
oilers. Thank you. Robin 
Sutherland, Maunkberrvs, i.utulon 
SW1. 
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Chiswick lands Atlantic deal 
CH1SWICK RECORDS' act, Sniff 'n' The Tears have their first 
album, Fickle Heart, and single Driver's Seat released in America this 
week by Atlantic Records. 

The deal between Chiswick and 
Atlantic is for four albums and Sniff 
'n' The Tears become the first 
Chiswick act to have their records 
released in the United States. A 
spokesperson for Chiswick said that 
company policy was to sign act by 
act with whatever American label 
showed the most interest and looked 
best for a particular act, rather than 
sign a label deal with one US 
company. Several US companies are 
showing interest in The Damned 
who start an 18-date US lour on 
June 22 and Chiswick expects to 
close a deal in the next few weeks. 

Meanwhile in this country, 
Chiswick is re-releasing Driver's 
Seat as a 7" picture disc (CHISP 
105) in a limited edition of 20,000. 
The single will still be available in 
regular black 7" (CHIS 105), backed 
with renewed radio and press 
promotion. 

3 

Ksssooo signs 
MAC KISSOON has been signed to 
Carrerc Records for the world 
excluding Benelux and Germany, 
where a deal has been made with 
local label CNR. A single, Lavender 
Blue, is released in blue vinyl this 
month. 

European deal 
R1ALTO RECORDS has signed 
Bristol based band Europeans to a 
long term recording contract. They 
are currently recording their first 
single for the label. 

yc 
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Silwr Clef lunch 
THE FOURTH Music Therapy Silver Clef lunch will be held at the 
Inter-Continental Hotel on June 28. Guests of honour will be Prince 
and Princess Michael of Kent, and the Silver Clef award will again be 
presented for contributions to the music business — previous winners 
were The Who, Cliff Richard and Genesis. Tickets, £20 each, are 
available from Anthea Norman-Taylor at EG Management, 63a 
King's Road, SW3 (730 2162). 

THE COMMODORES have re-signed a long term recording contract with 
Motown. They are expected in Europe during July to undertake a short 
promotion tour to be followed at the end of August by a world tour. The 
picture shows the Commodores signing their new contract with the company's 
chief executive and vice-chairman Michael Roshkind. 

Wynd-Up reitaffte 

Mimoni 

e mmm 

Brolly talkii off 

INDEPENDENT RECORD 
company Umbrella Records has 
changed its name to Brolly Records, 
and has scheduled its first release for 
June 29, a reggae version of Neil 
Young's Only Love Can Break A 
Heart by Rafoot. 

The single will be available in an 
unlimited 12-inch edition with 
special bag, as well as seven-inch. A 
full independent promotional team 
is being selected to encompass TV, 
radio, disco and press. Catalogue 
number is RAIN LLI. 

Brolly Records is run by Root 

Jackson and Raffi Pereira, and 
based at 17 Queensgate Place, SW7 
(581 2589). They are joined by 
Bernadette Shannon who comes 
from a background encompassing 
promotion, publishing, management 
and agency and who will head up the 
business and marketing side of the 
company. 

Rafoot's single has been written, 
arranged and produced by Jackson 
and Pereira. The release is the first 
of several forthcoming singles under 
the terms of a recently negotiated 
production deal with Eden Studios. 

FOLLOWING A reshuffle of 
personnel at Wynd-Up Records, the 
Manchester-based wholesaler, two 
new appointments have been made 
to the board. Bernard Patchett now 
has overall responsibility for the day 
to day running of the distribution 
set-up. Alasdair Ogilvie will control 
all the company's accountancy 
functions. Both report directly to 
Wynd-Up managing director Colin 
Reilly. 

Morgan Khan to Pye Records as 
disco promotions manager and also 
helping Dave McAleer in the A & R 
field of black music . . . Sue Landy 
to press officer Magnet Records, 
following the departure of Helena 
Blakemore. Ms Landy has 
previously worked in the CBS press 
office and with Chris Warren and 
Frank Sansom at Song Music . . . 
Trudie Hunt has resigned her 
directorship of Heathrow Record 
(Exports) and has joined Stage One 
Records, Haslemere, Surrey, in a 
similar capacity . . . Suzanne 
Thomas to international label co- 
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ordinator for Infinity Records, 
reporting to international manager 
John Wilkes. Ms Thomas previously 
worked in the international 
department of Chrysalis Records 
, . . Mike Davies from Pilsner 
Publicity, the company he started 
with Eugen Beer, to RCA, as 
regional promotions manager for 
the Midlands. His role within Pilsner 
will be taken over by Charmian Beer 
. . . Orin Cozier to Phonogram as 
assistant to the disco promotion 
manager — he was previously with 
Disco managazine and before that a 
disc jockey. John Waller, who is 
disco promotion manager, will also 
take on product manager 
responsibilities for Phonogram's 
disco acts including Village People, 
Crown Heights Affair and new 
signing Central Line. 
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BEFORE JETTING to the States to record a new single, Bryan Ferry took time out to visit and thank the Phonodisc 
Factory and Walthamstow Plant for their help in the success of the Roxy Music LP Manifesto and the Dane A way single. 
Bryan is pictured with the Telephone Sales Girls and Tom Parkinson: right, (deputy M. D. of Polydor) and John Pearson; 
top. (Polydor's singles manager). 
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Offer national HistrMion 
Already distributors jor- 

Rediffuston, Ace, Chiswick, Barn, 
Robot and Hobo 

• 20 strong U.K. sales force 
0 Telephone sales facilities 
0Computerised accounting 

0 Warehouse facilities 
For further details Phone 

Tony Berry 01-734 4543/4 or ObSq 270gg 
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King continues 

fight for flexis 

THE FIGHT which Jonaihan King has been waging over commercial 
respectability for the flexi-single has been taken a step further this 
week with (he release of a silver fIexi-45 on King's Silver Discs label. 
Claiming this as the first fully commercial release of its kind, King 
has put out The Sun Has Got His Hat On by Nemo (SK 007) with an 
RRP of 33p. 

Distribution is through Selecta. 
One-Stop, Lightning, Wynd-Up, 
Terry Blood and Solomon and 
Peres. Dealers arc being offered 
boxes of 100 (in flexi-disc terms that 
means a box the same size as for 25 
ordinary singles) for £20. plus five 
free copies in case there arc any 
faulties. King's previous uses of the 
flcxidisc were as a lOp single 
parodying the Smurfs, which 
charted fairly low; and the free 
picture flexidisc being given away 
with the first 10,000 rigid copies of 
Kings own latest release, You're The 
Greatest Lover. 

Although the DPI has decided that 
flcxidiscs cannot, on a price basis, be 
included in chart returns. King 
continues to battle for their 
acceptance in the music business. To 
the advantages of cheapness — 
"aiming at the pocket money market 
which cannot afford 99p for a 
single, or those who want a novelty 
or punk single but do not want to 
keep it for long" — and ease of 
production, delivery and storage. 
King's argument now adds the 
ecological factor. If the threat of a 
world shortage of oil becomes a 
reality a world shortage of vinyl will 
follow, and flexidiscs use a fraction 
of the vinyl needed for a rigid single. 

King has secured national press 
coverage for his silver flexi-single 
release, and his views on the whole 
topic. He also conducted a test 
among listeners of Birmingham 1LR 
station BRMB using flexi and rigid 

versions of his single. The results, he 
says, showed that 48 per cent of 
those replied could not tell the 
difference in quality between them. 

The King flexidiscs are being 
pressed by Sound for Industry. 

Top t!M0 

fleawe 

Beacon 
TROUBLED MIDLANDS ILR 
station Beacon Radio has 
announced the departure of 
managing director, Jay Oliver, and 
programme controller. Allen 
Mackenzie. 

This shock news has come at a 
time when the Wolverhampton 
based station is under scrutiny by the 
IBA. The Authority is known to 
have been unhappy at the running of 
the station and has not rolled 
Beacon's contract which was due for 
renewal in April on its third 
anniversary. 

"For a temporary period the 
director in charge of administration 
will be Clement Jones, a member of 
the station's founding consortium. 
Paul Stevenson remains the station's 
commercial controller and is a 
member of the board of directors." 

BPS wotmi 

FROM PAGE ONE 
"Also," he added," one can't get 

away from the fact that if you are 
paying a very large part of the funds 
of an association, you should have a 
little more strength than someone 
who is paying less." 

James conceded that his 
opposition was not so much in 
principle as in the figures proposed 
(25 for A members, eight for B-PIus, 
four for B, two for C and one each 
for D; the lowest annual basic 
subscription being £100 and the lop 
majors subscribing £25,000 each). 
He would suggest something like a 
10, five, two. one ratio of votes. 

Gerry Bron, MD of the Bron 
Organisation, asked why the majors 
should be on the council in 
perpetuity, and. why in a democratic 
country they should have so many 
more votes than less rich members. 
"This is a fundamental issue; each 
member should have one vote." 

Wood pointed out that at council 
meetings each company had only 
one vote anyway, and because the 
BP1 under his chairmanship had 
always tried to discuss a point until 
unanimity was reached, it had very 
seldom been necessary to have a vote 
at all. 

Asked directly by Bron why he 
thought a major like WEA should 
have 25 votes, MD and council 
member John Fruin replied he 
would like to see equal 
representation of majors and indies 
on the council, but "If I am going to 
be asked to contribute the kind of 
money WEA does, 1 want a say in 
what the organisation docs. It's as 
parochial as that." 

His bosses in New York, he- 
added, would also want their UK 

1 -.•r 
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PICTURED AT the signing of Writx to Electric/Essex are (back row left to 
right): Steve Rowles, Jules Hardwicke and Nick Battle (Writz), David Rees 
(Writz manager), Bev Sage, 'Arry Axell and Steve Fairnie (Writz). Front row: 
Jeremy Thomas (general manager Electric Cube Records) and David Platz 
(managing director Essex Music). 

iPi denies 'spoiler' 

sipiS allegations 

CLAIMS BY a London evening newspaper (hat the BP! has 
abandoned plans for the introduction of a "spoiler" signal on pre- 
recorded records and tapes to discourage home-taping, have been 
strenuously denied by the BPI. 

Commenting on the press report, BPI director general John 
Deacon emphasised that research is continuing and technical 
experts arc still trying to find ways of introducing an inaudible 
signal on pre-recorded software effectively to make it impossible 
to transfer a programme of music onto a blank cassette. 

International research has proved that this is a possibility but 
there arc still a number of complicated technical problems to be 
surmounted. 

Deacon explains; "Any effect on the playing quality of the pre- 
recorded record or tape would be clearly unacceptable. However, 
we always realised that this was an extremely difficult problem to 
solve and research will continue until a system is perfected. With 
the amount of money that the record industry is now losing due to 
in-home taping, there is obviously no question of us abandoning 
the search." 

Polygram-pow-MWM 

PALM BEACH: A strong UK contingent is here at this Florida resort 
for the annual managing directors conference of Polygram Record 
Operations, a division of the worldwide Polygram Group, being held 
at the La Coquille Centre from June 9 to 13. 

Among the UK delegates are 
MD to have a permanent council 
seat in recognition of the high 
contribution they were sanctioning 
— which amounts to between 
£60,000 and £70,000 with extra 
payments from PPL. 

"So I can buy my way into the 
council for ever paying the same," 
retorted James. 

Ian McNay, of Cherry Red 
Records, said he felt that "voting 
according to finance is undemocratic 
and unusual." He asked directly; 
"Are the majors blackmailing the 
BPI and threatening to withdraw 
money unless they get their way?" 

Wood replied firmly: "No." 
Tom Bradley, from Magnet, 

remarked that while the "one 
member one vote" ideal was 
attractive to the indies, they really 
wanted to work towards some 
compromise between that stand and 
the proposed new voting structure. 

Geoffrey Everitl, of MAM, 
warned against the "once a major, 
always a major" assumption, and 
asked if what Fruin had said meant 
that it would be possible for a 
company to buy its way onto the 
council. Fruin replied. "Yes." 

Maurice Obcrstein, CBS 
chairman, pointed out that the BPI 
is a trade association and as such 
would not be acting 
undcmocratically in having a graded 
voting structure. 

The growing mood of those 
present was finally summed up by 
Monty Presky, of Damont Records, 
in his remark: "For a lot of practical 
businessmen there has been a lot of 
bullshit spoken here this morning. 
Let us wake up to the realities of life; 
in all our meetings in the past there 
has seldom been any disagreement." 

Polygram Leisure chairman Stephen 
Gottlieb and managing director 
David Fine, Polydor MD Anthony 
Morris and Phonogram MD Ken 
Maliphant, and Polygram Record 
Services (formerly Phonodisc) MD 
Bill Bryant, and from Eire John 
Wood, MD of Polygram Records, 
Ireland. 

It is the first time that the 
conference, attended by nearly 100 
senior executives from the Group's 
affiliated companies in 35 countries, 
has been held in the US. 

"We recognise the supreme 
importance of the American 
market," Polygram president Coen 
Solleveld comments, "and have 
selected this country as the site of 
our managing directors' meeting 
because of our strong commitment 
here." 

Anchor's iisire 
A MEETING of the creditors of 
Anchor Records Ltd is to be held at 
1 Puddle Dock, Blackfriars, London 
EC4V 3PD at 10am on Friday June 
15. The purpose is to have a full 
statement of the position of the 
company's affairs and to establish 
whether a liquidator should be 
nominated and a committee of 
inspection appointed. 

For the purpose of voting, secured 
creditors must (unless they surrender 
their security) lodge at the registered 
office of the company (140 Wardour 
Street London Wl) before the 
meeting, a statement giving 
particulars of their security, the date 
when it was given and the value at 
which it is assessed. 

EL0 rase setSied op EMI's fawtr 
THE NEW York litigation between EMI Records (UK) and CBS over the 
marketing by CBS outside of North America of the first two ELO albums — 
both of which are owned by EMI — has been settled in EMI's favour. 

In an out-of-court settlement, CBS has undertaken not to manufacture and 
sell the two albums outside North America, with a court stipulation that a 
permanent injunction will be issued in the event of a violation of that 
undertaking. CBS also paid damages. The two albums have always been 
available through EMI outside North America. 

inn scares 
THE ROBERT Slk'.wood Organisation and Eucasfilm, the company run by 
George Lucas of Slar Wars fame, are lo collaborate in the music for films field 
as an initial move towards closer co-operation between the two enterprises on a 
long-term basis. 

RSO president Fredric Gershon says: "The initial Sligwood/Lucas venture is 
expected lo produce a record outlet for Lucasfilm projects." 

Both Lucas and Stigwood have been examining available filming facilities in 
London, where The Empire Strikes Back is being filmed as a sequel to Slar 

THE FOUR disco singles due tor 
release by Chrysalis on June 15 will 
be promoted and worked through 
the clubs by two specialist disco 
promotion linns alongside 
Chrysalis' own promotion 
operation. 

Alan Wright's Leapfrog 
company will be working on 
There's No Me Without You by 
Lcn Boone (CHS 2315) and Baby 
Make Love by La Bionda (CHS 
2309). Sally Ormsby's Funk 
Funktion will be working on Do It 
by Michel Colombicr (CHS 2306) 
and One More Minute by St 
Tropez (CHS 2331). All singles arc 
available in 12" yellow vinyl 
versions. 

AS FROM June 18, Phonodisc 
Ltd., will be known as Polygram 
Record Services Ltd. The name 
change is in line with similar 
changes taking place in the 
Polygram Group worldwide. 

UNITED ARTISTS Records and 
EMI America have changed their 
prefix and numbering system for 
singles with immediate effect. The 
new numbers are: EMI America 
product (7") — EA 101: United ^ 
Artists Records (British origin 7") 
— BP 301; Liberty/United Records 
Inc. (original product 7") — UP 
601. 

SPOTLIGHT PUBLICATIONS 
Ltd., announces that, with effect 
from June 30, it has been decided 
to merge Popstar with Record 
Mirror. The last separate edition of 
Popstar will be published on June 
23. 

INFINITY RECORDS is mounting 
a big campaign for the debut 
album from American rock band. 
New England, set for UK release 
on June 8. 

Entitled New England, the LP 
was produced by Paul Stanley of 
Kiss. Full page ads in the music 
press, radio ads on selected rock 
shows, posters, window-display 
mobiles, streamers and badges are 
featured in the campaign. A single. 
Puny Undernourished Kid, is 
released this week and the band is 
likely to lour the UK before the 
end of this year. 

DIANA ROSS renews an 
acquaintance with hit-songwriting 
team Ash ford and Simpson on her 
seventeenth solo album, The Boss 
(STML 12118), rush-released by 
Motown at the end of July. Two 
weeks before that in mid-June, Ms 
Ross appears on another Motown 
album, Pops, We Love You 
(STML 12114). Both releases will 
he supported by trade and 
consumer advertising as well as 
other extensive back-up. The title 
track from The Boss is released as 
a single on June 29. 

COWBOYS INTERNATIONAL 
follow up their debut single, 
Aftermath, with Nothing 
Doing/Millions on June 22. Each 
disc will include a free transparent 
flexi-disc ol Many Times. Virgin 
has planned full consumer and 
trade press advertising and Red 
Shadow arc working the London 
and TV promotion. 

DATES FOR YOUR 
DIARY: 
September 24 to October 18 

i The Music Week 
i Dealer Tour '79 
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June 8th. 

The day that Fantasy 

Records released the 

col Section of Creedence 

Clearwater Revival's 20 Greatest Hits. 

iiM 

Sncrediblecoincidence. 

Couldn'tgowrong, could you? 

(What was her name, 

anyway?). 

So when you opened up shop next day, 

You took her out for a drive. (What was you picked up the phone and banged 

her name?). The radio was playingall in your order 

her favourite Creedence tracks.'Proud Mary,' forfive hundred 

'Down on The Comer,"Bad Moon Rising' 

and the rest. 

Then you took her home. You turned on 

the box and there was the Creedence 

commercial with the bloke and the bird in 

the car. 

copies of the 

20 Greatest Hits 

of Creedence 

Clearwater 

Revival. Just to 

remember her by. 

la E3 

*■- 

Album FT 558 Cassette TC FT 558 

® 20 GREATEST HITS.CREEDEHCE CTEtRWlTER REVIVU 
Fantasy I .... • flk -Im .1 i- • • ; 4«.- .'^4 V' ijiovt 
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from'DeathTrap' to 'Uncle Som's on 

u 

CDS 4016 

Marketed by Charisma Records 
Available through Phortodisc. 
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Expansion at 

Screen Gems 

SINCE TAKING the UK helm of 
Brian Hopkins has put together a 
team with an eye to exploiting their 
up to their domestic writers. 

On the expansion of the UK 
catalogue and further signings, 
Hopkins says: "Wc are very 
selective when acquiring new 
writers. We did not want to distract 
from our superb US artists which 
include some of the greatest writers 
of all time—Cat Stevens, Cheap 
Trick, Boston, Journey, to name a 
few. We have therefore been 
determined to keep up with the 
strength of Screen Gems in 
America." 

When Hopkins set up the 
company in Denmark Street, he 
brought in Brian Freshwater as 
professional manager. Freshwater's 
experience includes heading up the 
professional department of EMI 
Music and managing the Fabulous 
Poodles who are making well- 
deserved waves in the US: "He has 
experience and understanding which 
is appreciated by all," says Hopkins. 

Then Frances Layton, ace 
promotions lady, was lured from 
Phonogram. "She is unquestionably 
one of the best in the business and 
we, as a publishing company, are 
unique to have one of her ilk," says 
Hopkins. "What our group can do 
is give both creative and 
promotional support for our 
writers." 

Examples of how this works is 
seen in their signing of Hi Tension 
whose debut single and album on 
Island Records charted. "With the 
longest running disco charting 
single, we have seen them become 
established as what I believe to be 
the No. I Funk band in the UK," 

Go West 

young man! 
THERE RESIDES in New York 
City one Masuo, a very adept 
Japanese guitarist (along the lines of 
a rock-jazz-fusion type) who has his 
own five-piece band. Signed to King 
Records for Japan, his manager 
Yuki Watanabe is looking for an 
interested American record label and 
a contact in the UK who would be 
interested in breaking an artist from 
this untapped territory. 

Watanabe reports that a few- 
labels have already shown interest in 
Masuo's product which includes a 
recent single, Sunshine Avenue, 
released in Japan on April 21 and his 
latest album, Sailing Wonder, 
released last June. 

"I am not limiting (hem to (he US 
market, and would therefore like to 
make further contacts in the UK for 
any interested parties who might 
want to test the product. As a selling 
point, not many Japanese musicians 
have cracked open Western markets, 
and at this time and in the very near 
future, there should be some big 
noises coming from Japan. 

"Masuo's third and last album for 
King Records (agreement expires 
this year after completing the LP in 
September '79) will be released in 
October in Japan. I am eager to sign 
Masuo fresh (hereafter and/or on 
an album-by-album basis with 
options for the back catalogue. 

"His previous records were with 
Ron Carter and Sonny Rollins with 
whom he played traditlonsl classical 
acoustic guitar. Now his music is 
mainly instrumental with a few 
vocal funky tracks thrown in. 

Contact Yuki Watanabe at 
501 Shihuya Sans bin Mansion ">9-3 ? 
Sakuragaoka-cho. ShibuVa-ku, / okyo, Japan. Tel. (03) 476 5817 
Telex: J 27637 

Screen Gems-EMI Music in 1977, 
strong supportive and promotion 
US catalogue and supplying back- 

Other signings include Dave 
Lewis, Brian Parrish (who they are 
also developing as an artist), Kafi 
and Kiki (ex-Osibisa who write and 
produce disco material) and their 
latest, Punishment of Luxury. 

In all their new deals, Hopkins 
liaises closely with the American 
company. This criss-cross of 
exploitation is another attraction for 
going to Screen-Gems EMI Music. 
"We have three offices in the US — 
New York, Los Angeles and 
Nashville. There arc five 
professional managers who run with 
material, sell songs and get covers 
for us. They arc very much aware of 
what we become involved with and 
are very supportive." 

This support includes promoting 
and encouraging work for 
writer/producers signed to the 
company. For example, with Screen 
Gems/EMI Music is Ken Gold and 
Micky Dene who have enjoyed 
number ones with the Real Thing. 
Besides producing again and having 
a further hit with this group with 
Whenever You Want My Love, Ken 
Gold has been active producing 
albums for The Delegation and for 
Honey. In the US, Honey's album 
went lop five in the R&B charts. 
"Gold is one of Britain's most 
talented producers and we are as 
committed to promoting this side of 
his talent as his writing." 

Contact Brian Hopkins, Screen 
Gems/EMI Music, 138-140 Charing 
Cross Road. London WC2. 01 836 
6699. 

n; 
Tipsheet is 
edited by 
SUE 
FRANCIS 
Contact 
her on 
01 439 9756 

Paddle ship 

receptsons 
NOW THAT summer is a- 
coming, an attractive new venue for 
holding product launching, 
receptions, buffets, private 
luncheons and dinners and 
conferences is the Tattershall Castle. 

The paddlesteamer, which is 
moored along the Victoria 
Embankment, was bought by an 
industrialist in 1973 and underwent 
extensive refitting and restoration. 
Her three enclosed saloons (two of 
which have back projection screen 
facilities) can be arranged for 
convention seatings of from 50 to 80 
each, banquets from 30 to 50 each 
and cocktail receptions from 100 to 
200 each. Catering per head runs 
from £3.50 to £18.50 for a full chef 
buffet. The open after deck can 
accommodate 200 for cocktail 
receptions. A VIP room and the 
Captain's Cabin are also available. 

For full details of equipment 
(which includes full air conditioning 
and track spotlights) and booking 
arrangements contact. Edward A. 
Kantcr, The Paddle Steamer 
Tattershall Castle. Victoria 
Embankment, London SWT 
(01)839 6548. 
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CALH 2051 Orders 

THE COMPREHENSIVE ADVERTISING BACK UP 
WILL INCLUDE POINT OF SALE DISPLAY MATERIAL. 

A FOUR WEEK PRESS AND RADIO 
ADVERTISING CAMPAIGN ACROSS THE COUNTRY. \ 

PLUS PRESS EDITORIAL COVERAGE , 
FROM THE MOMENT THE SINGLE IS RELEASED. 

RGR0UPS £ 
To: Pye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3 
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HAVE VOU noticed how the 
kids dismiss the B side of 
almost even' single they buy? I 
did some research on this, and 
discovered thai, often enough, 
the B side is played maybe 
once, maybe twice (usually 
because Dad, who paid for the 
record, thinks he ought to get 
his money's worth), and then 
forgotten. Indeed, one young lad 
put it to me the other day, that 

\ if B sides were not recorded, the 
companies could save money 
and reduce their prices. 1 must 
admit I fell off my stool with 
horror. And dropped my fruit 
p;e on the floor. 

■ Reduce prices?" I gasped. 
"Eseryone knows that B sides 
are a job creation project to 
kept hard-pressed singers off the 
streets." 

"Well," he retorted, showing 
every sign of being a future 
secretar>' of the Prices 
Commission and general 
trouble-maker, "they could put 
vide A on side B, so that we 
had two good copies of what 
we want, instead of one." 

I might say that customers 
have proposed this more than 
once, so 1 carefully steered 
him behind the cassette racks 
where I could (a) hide him, (b) 
keep him quiet, and (c) thump 
him with a rollcd-up copy of 
Music Week should such action 
prove necessary. 

"Do you realise," 1 said, 
"that Boney M would have 
made The Rivers of Babylon 
run dry, if they had recorded it 
on both sides of the record?" 
The wretched fellow he said 
that customers ought to have a 
choice of what they wanted on 
the B side. 

Shop Talk 

by DAVE LAZELL 

Tve looked at 

life from both 

sides now!' 
I can just see me, ringing up 

the supplier, and asking for 15 
Kate Bush side A, four with 
Rod Stewart on side B. five 
with the Huddersfield Choral 
on side B, and the rest with the 
Muppets on side B. 

"Ah, well," said the lad. "1 
think you'll find kids won't be 
satisfied with the stuff they get 
on side B once singles go over a 
quid." And off he went. 1 
noticed that he had left his 
book on the counter — 
Economics for Beginners — so 
I naturally threw it at his head. 

But, as 1 have said before, we 
will have to think of some 
promotions to boost record 
sales, even if these consist of 
simple toys, like rubber 
balloons which, when blown 
up, assume the shape of the 
sales director of our favourite 
record company. Or maybe 
some kind of lucky dip ... a 
free ticket stuck lightly to the 
label, and offering I Op off 
steak-and-chips at the local 
ABC, etc. 

At one time, I used to prim, 
at my own expense, old country 
prints notcpaper, and give them 
out with LPs. Very nice they 
were, too. Customers used to 
write their complaints about 
faulty records, non-arrival of 
special orders, equipment that 

wasn't working, styli that did 
not fit. etc. on this lovely 
notepaper. So you sec. it was 
very useful. 

Fundamentally though, you 
cannot beat star quality . . . 
charisma . razza-ma-tazz. 
When the youngsters come and 
buy Kate Bush singles, for 
example, you can sec that they 
arc enthusiastic about their 
purchase. Mind, some folks do 
not like the vivacious Ms Bush. 
But have you noticed that 
buyers often show more 
enthusiasm in buying certain 
artists. Some singles on the Top 
30 seem to be dispensible: if 
you don't have No. 10 in stock, 
the buyer says he/she will have 
No. 8 instead. Marginal 
charisma, in other words — like 
what I have on Mondays. Bui, 
if you arc not able to supply 
No. 9 the purchaser is aghast, 
bereft, glum, 
discomknockerated and 
generally sorry. There is no 
substitute, you see. 

Record companies arc so 
busy selling records to gullible 
and hard-pressed retailers that 
they do not, in my view, figure 
what motivates the record- 
buying public. If there is a 
genuine shortage of star quality, 
is it wise to flood the market 
with mediocrity? The 
philosophy that it is better to 
release any record rather than 
no record at all, is dubious. 

If a kindly Providence was 
asked this very day to blast out 
of existence all of the records 
which had not been worth 
making, launching, pushing 
onto the dealer, etc.. there 
would be more than a few 
bangs around these parts. 

MERSEY SIDE REP for EMI GRD. 
Bob Bauer, above right, hopped out 
of his hospital bed to attend the 
monthly sales conference and receive 
his salesman of the month award 
from sales manager Peter Hulm. 

Situation 

TOrmsii at EMI 
ANY DEALERS who, like Bob 

Kingdom of KMK Records in 
Bcckcnham (who called MW), 
have been having problems with 
customers wailing for catalogue 
singles they had ordered while 
EMI's distribution problems 
were restricting singles deliveries 
to boxes-full only, will be 
pleased to know that EMI has 
confirmed that the problems at 
the depot have now been 
settled, and things will soon be 
back to normal. There is also a 
letter available, explaining the 
delays in delivery of orders, 
which dealers who are having 
trouble with irritated customers 
can obtain to show them. 

Conifer 

Records 

branches out 
CONIFER RECORDS, the Arab 
imports specialist, which has been 
operating under the managing 
directorship of John Deacon for a 
couple of years, is now expanding 
into other areas of music. To mark 
the change in policy, the company's 
letterhead (which gives equal 
importance to English and Arabic 
languages) is being redesigned. 

Catalogues, leaflets and price lists 
are obtainable from Conifer at 
Horton Road, West Drayton, 
Middlesex, for product on labels 
including Arion (France) for which 
Conifer is now exclusive UK agent 
and has 98 per cent of the catalogue 
actually in stock; Caprice (Sweden), 
exclusive UK agents; various labels 
offering recordings of music from 
Greece (where Deacon himself 
worked for EMI for six years); 
Arabesques instrumental albums; 
Playasound/Sunset (France) of 
which Conifer stocks all Asian. 
African and Indian Ocean Islands 
repertoire.    

Edited by 
TERRI ANDERSON 

Lastly, the expanded catalogue 
contains a special issues section, for 
records which are specially 
important because of their 
importance to specialist retailers and 
collectors. Conifer also imports 
from CBS in France to dealers' 
orders, and is just beginning to 
import product on Barclay and 
Carrere (both also of France). 

Interested dealers should call 
Deacon. Paul Shepherd or Jon 
Bad lie at West Drayton 48531. 

ARTISTS AND MANAGERS AMERICA WANTS YOU 

AMERICAN MANAGERS SEEK MUSICAL ARTISTS 

FOR U.S. REPRESENTATION 

JOHN KOSTICK AND GREG K1MMELMAN 

GOLDEN LION ENTERTAINMENT CORP 

WILL BE AT THE 

TARA HOTEL IN KENSINGTON 

FROM JUNE 15-19 TEL. NUMBER 937 7211 

We are looking to further artists' career with professional management guidance in the 
U.S. We can offer assistance in the areas of promotion, marketing, tour coordination 
and obtaining a U.S. recording contract. If unable to contact us at the hotel please 

direct correspondence to: 

GOLDEN LION ENTERTAINMENT CORP 

120 EAST 56 STREET. SUITE 510 

NEW YORK, NY 10022 

Tel No (212/ 935 3750 
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McFADDEN& WHITEHEAD 

Featuring "Ain't No us now. 

■ .<■; 

■ 

■ "'ft : 

After years in the background of the 
Philadelphia hit machine, producing and writing 
hits for people like The O'Jays, Melba Moore, 
The Jacksons, Harold Melvin and Lou Rawls, 
McFadden and Whitehead have stepped into 
the limelight to cut their own sensational album. 

It's called, simply, 
"McFadden and Whitehead" 

It features the hit single "Ain'tNo Stoppin' 
Us Now" And it only remains for your customers 
to hear it. Once they do, there'll be no stoppin' 
them from loving it-and you from selling it! 

McRidden and Whitehead 

New album and cassette pir saeis 
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