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Featherstore 

to MCA intl 

president 
AS MCA Records went independent 
in Britain this week under a new 
pressing and distribution deal with 
CBS, its MD, Roy Featherstonc, was 
appointed president of a new 
company, MCA International 
Record Operations, with 
responsibilities extending 
throughout the world, excluding 
North America and Canada. 

Featherstonc continues as MD of 
the UK company, re-named MCA 
International Distribution Co. Ltd., 
and he revealed that at least two 
European territories will follow 
Britain towards independence by 
1980. 

"All of our licensing 
arrangements — with the exception 
of Japan and Australia — are up on 
December 31 this year and in the last 
year we have travelled to every 
territory' to see whether we can do 
more than just a licensing deal," 
Featherstonc told MW. 
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Bring iiimn prices says 

Miri company boss 

RO Y FEA THERSTONE. 
In the UK, Featherstonc said he 

planned to build a "mini WEA" 
with label units controlling the MCA 
and Infinity labels and the ABC 
catalogue within the umbrella of the 
new holding company. 

Staff still to be appointed include 
label managers, an A&R manager, 
disco promotion manager and 
business affairs manager as well as 
administration personnel. Extra 
office accommodation is being 
sought to cope with the expansion. 

o Roy Featherstonc reveals more 
of his plans for MCA in an exclusive 
Music Week interview — see page 
28. 

A CALL for cheaper records is 
made this week — not by a 
consumer or dealer, but by a 
record company boss. Chris 
Blackwell, chairman of Island 
Records, is also putting action 
to his words and has forced 

licensor EMI to lower the price 
of Island pop albums to a flat £5 
from the £5.69 announced two 
weeks ago. 

In effect, Island prices do not go 
up along with EMI's own and other 
licensed labels this week and 

EMI unifies sales force 
EMI'S LICENSED labels, whose 
product will now be sold alongside 
group repertoire output by a new 
amalgamated sales force, were 
generally in favour of the move this 
week in the belief that it will lead to 
a more efficient operation. 

The decision to merge the GRD 
and LRD sales forces — resulting in 
"a number" of redundancies — was 
implemented on Monday this week 

RS boost for Woolworths 
STUNG BY criticism that the 
multiples only sell chart discs and 
determined to back up his own call 
for solidarity between multiples and 
indies, Woolworth's record 
departments chief Bob Egerton has 
put 112 of his stores onto the Record 
Sales promotion list for new singles. 

Egerton went to the RS sales 
meeting last week to explain what 
amounts to an important change in 
Woolworth's buying policy, 
arranged between himself and RS 
director Alan Wade. RS reps will 
from this week be calling on 100 
Woolworths and 12 Woolco stores 
around the country, promoting new 
product. Record department 
managers in these stores will decide 
which records they will stock, but 

by TERRI ANDERSON 
the scheme should bring an 
appreciable rise in the amount of 
new releases available through this 
giant multiple. 

"I have resisted for 18 months," 
Egerton told the promo force," but 
we believe that the development of 
our larger stores, and the criticism 
from the trade that we only sell chart 
records, have reached a point where 
we are willing to use Record Sales in 
an advisory capacity on new 
product." 

He emphasised that there would 
be no clash of interests between the 
RS reps and the Record 
Merchandisers reps who will be in 
the same stores. RM reps having 
been until now the only salesmen 

Legal action on imports 
TWO MAJOR record companies, 
Polydor and Phonogram, are 
threatening injunctions against 
importers and retailers if any 
product for which they own the 
rights is imported from outside the 
EEC. 

The companies' action, under a 
clause of the 1956 Copyright Act, is 
aimed at preventing cheap albums 
arriving from across the Atlantic. In 
recent weeks, the Bee Gees album, 
Spirits Having Flown and Dire 
Straits' Communique have been 
imported "in vast quantities". 

Because of EEC regulations, 

Ales to Rocket 
BARNEY ALES, former president 

of Motown Records, has been 
appointed president of the 
Rocket Record Company in 
America. He will be based at the 
company's Los Angeles office. 

companies are powerless to prevent 
imports from countries within the 
Common Market. 

MTA secretary Arthur Spenccr- 
Bolland told Music Week: "These 
are rather unfortunate and 
particularly unfair circumstances. 
We are taking legal advice on the 
situation and will issue a statement 
to our members as soon as we have 
that advice." 

Clive Fisher, Polydor's legal 
adviser, said: "We have to protect 
our own copyrights and that is why 
we are taking legal action where 
necessary." 

Fisher added: "There have been 
some problems with the Bee Gees 
and Dire Straits albums and we 
anticipate that there may'well be, 
problems with the new Who LP, The 
Kids Are Alright. In most cases the 
albums are being offered for sale at 
the same retailing price as UK- 
pressed albums, so the dealers are 
making the profit." 

permitted into Woolworths record 
departments. 

Woolworth's continuing close 
association with RM is underlined 
by the fact that David Buckley, 
assistant buyer at RM, will have the 
power of veto. Of the records 
available, those which RM agrees 
that RS reps should take into the 
multiple's branches will then be 
stocked in depth by RM. 

Alan Wade told MW that he was 
anxious that the independent dealers 
to whom RS has until now 
exclusively devoted its attentions 
should understand the company's 
new move. "To complete our 
effectiveness the addition of selected 
Woolworths stores was the final link 
in the chain. Our loyally is still to the 
independent dealer, but we believe 
we must promote to stores right 
across the trade." 

Coinciding with the addition of 
the 112 Woolworths stores to the call 
list of 1,000 indies, RS has created 
new areas (Wales, Glasgow and 
district, and Lincoln and district) on 
its reps' map, and taken on three 
new reps to cover them. 

Chart 

action 
LOW TOTAL sales for the 

second week running. Janet 
Kay jumps twenty places to 
No. 3 and the great rock and 
roll swindle continues with 
the Sex Pistols up to No. 9 
and Public Image's Death 
Disco heading the ten new 
entries at No. 34. 

when the new 35-strong sales force 
look to the road under the control of 
Clive Swan, formerly LRD general 
sales manager, who now reports 
directly to EMI Records UK MD 
Ramon Lope?,. 

Just how many staff have lost 
their jobs was unclear this week, 
with the company discounting 
speculation within EMI that as many 
as 120 people could be involved. 
And, although the two divisions will 
continue as repertoire/ 
marketing/promotion units, 
the respective managing 
directors, Bob Mercer (GRD) and 
Alan Kaupe (LRD) must be 
considering their futures. 

The new sales force comprises a 
"merchandising team" of 17 
handling singles and selected albums 
and a supplement sales force of 18, 
and Lopez promises that one of the 
first results of the merger will be a 
re-examination of releases "to 
achieve greater selectivity". 

Lopez went on: "This is a further 
TO PAGE4 

Blackwell would like to see other 
companies following his lead and 
bring down prices to no more than 
£5. 

"1 firmly believe that record 
prices have now reached — and gone 
beyond — the peak at which we can 
fairly ask the public to pay," 
Blackwell told MW: "Quite simply, 
£5.69 is loo much and after hearing 
my arguments, Ramon Lopez 
respected my wish not to set Island 
records at this price." 

Admitting that Island had, in the 
past, always priced its records highly 
as a matter of policy, Blackwell said 
that he had now had a complete 
change of view and would rather see 
prices coming down. 

"£5 is enough for an album and 
Island will be staying at that level. 
We will be absorbing increased costs 
ourselves instead of passing them on 
to the public and I urge the British 
record industry as a whole to take a 
very serious look at its pricing policy 
and, for its own sake, take action to 
lower prices now." 
• Virgin has re-considered its 

post-budget price increases and 
singles are now to be upped from 
99p to £1.05 instead of the 
previously announced £1.10, from 
July I. 
• CBS Records will be raising its 

prices by 4.5 per cent across the 
board from July 15. Its last increase 
was in September last year. Singles 
go from 99p to £1.15, standard pop 
from £4.49 to £4.99 and de-luxe pop 
from £4.79 to £5.29. 
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WHY DOESN'T the record 
industry act like an industry? 
The British record industry 
should be girding its loins and 
combining its resources to 
investigate and develop ways of 
expanding the record market 
and encouraging the public to 
buy more records. It is, instead, 
fighting among itself like 
megalithic gladiators in an ever 
decreasing Roman arena to the 
cheers of a diminishing crowd. 

With the continuing collapse (or 
major company purchase) of 
successful independent record 
companies — once the breeding and 
incubation ground for new talent — 
the life blood of the industry is being 
drained by profit-hungry Draculas 
(the multi-national corporations 
who own the major record 
companies) intent on making hay 
while the sun shines and not 
planning or investing in tomorrow. 

Achievement 

It used to be an achievement for a 
band to have a record released. It 
meant that they had served a long, 
often arduous apprenticeship of one 
night stands in small clubs from 
John O'Groats to Lands End with 
barely an omission or time lapse in 
between. These days with the 
'throw-enough-mud-against-t he- 
wall-and-h ope-some-o f-it-sticks' 
policy practised by the majors along 
with the law of diminishing returns, 
almost any band with a gimmick or a 
clever manager can be signed up to a 
record contract within days of their 
being formed. 

You can practise the law of 
diminishing returns (for every 
increase in price there is a 
corresponding drop in volume) and 
the 'mud' policy at the same time 
without them being contradictory. 
Every major record company has a 
massive A & R budget — usually 
about 12 per cent of turnover, which 
is used to sign anything that comes 
into A & R with a recommendation. 
It need not be by any special 

IS THE record industry on a collision course to bankruptcy and extinction. ^ aua|ity the 
KALE argues that with continuing price rises and reliance on gimmickry rather titan ■ yjppfc's 
business is losing sight of the need to plan and invest in talent for the future. Anot e 
series of Page Two Opinion articles.    

Profit of doom 

and despondency 

recommendation. A & R decisions, 
to my knowledge, have been made 
and tens of thousands of pounds 
committed on the word of a passing 
window cleaner (who incidentally 
later became an unsuccessful A & R 
man). 

Whatever is signed or produced by 
the so-called 'men with the ears' is 
then passed to the marketing 
department. They have to make 8 
per cent of turnover stretch over 
man, many artists; and marketing is 
always the first area to come under 
the economy axe. With a rolling 
budget, one based on the current 
turnover/success of the company (it 
started the year as a percentage of 
last year's turnover) the company 
always has to be profitable, no 
matter what economies have to be 
made. So staff, artists and budgets 
are cut back more and more. The 
bands are often picked up by other 
companies whether good, bad or 
indifferent — at least they now have 
a "track record". The company, by 
the law of averages and the 'mud' 
policy, keeps having occasional hits 
usually in the singles market or with 
its old established "stars" but never 
with enough success to warrant the 
investment small independents put 
into their acts. 

— 
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know how things were shaping. Was 
there not friendly rivalry about 
competing in a growing market with 
more than enough for all? 

Today, every detail is a closely 
guarded secret, every battle a matter 
of prestige and maintaining your 
place in a decreasing industry where 
creative skills are fast being replaced 
by figure juggling, book balancing 
and price rise. The day is not far 
away when the accountants of multi- 
national corporations (WEA, 
Polygram, CBS and maybe — if it is 
still independent of these three — 
EMI) are the only members of staff 
running still profitable record 
companies, draining the last drops 
of blood out of the catalogue 
corpses they control. Will they then 
desperately wish they had continued 
planning for the future by investing 
in real creative talent both on and 
off the record? 

Where do we start? 

Drastic 

Dedication 

Independents have operate on a 
'unless-I'm-seventy-percent-sure-I- 
don't-sign' basis because they don't 
have massive amounts of cash to 
pour into anything dubiously 
recommended. They have to believe. 
And it is that belief, coupled with 

Paul Kale 
the energy and dedication of their 
staff that grooms, moulds and 
develops an artist for success in the 
album market. 

This, at the same time, produces 
'poaching fodder' for the major 
companies who can only keep 
buying up successful independents 
and "hit" artists (eg RSO, 
Casablanca and 10CC, Mud etc) 
while fostering and encouraging the 
climate in which they grow. David 
Betteridge, while at Island, was 
often heard to say "We like to sign 
one artist at a time and work our 
balls off until we break them". 
That's the stuff that the legends of 
this industry are founded upon. 

If the industry continues to fight 
among itself, putting more emphasis 
on greater and more ridiculous 
gimmicks with each poor quality, 
not believed in release, and putting 

up prices almost every month, isn't 
it surely going the way of ancient 
Rome under Nero, to ultimate 
bankruptcy and then extinction? 

Why aren't we as an industry, 
shown the way by our most 
successful members, utilising some 
of the profits to expand the market 
for the good of the business as a 
whole? We all appreciate the swings 
and roundabouts syndrome and I 
hope are adult and mature enough to 
appreciate that an expanding 
industry will be beneficial to 
everyone. 

Not five years ago you had close 
friends in other record companies 
with whom you swapped records 
and information. It was how we 
progressed. Granted everyone 
exaggerated their daily sales but it 
was a swift division by ten to arrive 
somewhere near the right figure and 

It has to be fast, drastic and 
effective to turn a declining market 
into an expanding one. It would take 
a 50 per cent cut in the price of 
records effective immediately to stop 
the rot and start the growth. OK, so 
you do not break even after 20,000 
units any more, it will take 50,000. 
Won't the marketing department 
become a little more cost effective in 
its promotion and packaging? 
Won't the sale force enjoy working 
harder on good and excellent 
product, than trying half-heartedly 
to sell anything, to get everything in 
stock just to make the sales target? 
Won't we stop treating the public 
like vinyl junkies rapidly mainlining 
to suicide (stopping buying)? Will 
we start caring about the quality — 
in every sense of the word — of the 
product? Might this not then 
encourage everybody, (from post- 
boys to chairmen) to regain their 
enthusiasm, job-satisfaction and ego 
because the business will be a re- 
vitalised and fun industry once 
again? 

It will — so let's do it — now . . . 
before it's too late. 
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THE MECHAN1CAI Copyright Protection Society has 
set up a new members services division as part of its 
current reorganisation programme. 

The division will be under the overall control of 
Dorothy Jarvis with a recent MCPS recruit, Arthur 
Cook, as manager reporting to her. Cook has hod a long 
career in the music industry, having worked for Decca, 
EMI Records and EMI Songs. In his new position at 
MCPS he will be responsible for combining the areas of 
investigation, royalty research and membership. 

The new department will handle all queries from 
members, both writers and publishers, other than the 
questions regarding specific distribution statements, 
which should be sent to distribution manager Gordon 
Holland. 

Mary Abbott and Pam Sadler will be included in 
Cook's team, which is aimed at improving contact with 
members and increasing the speed with which queries are 
answered. 
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Emm EMI 

for Ptaswiiisi 

BARRY EVANS, previously general manager of EMI's group repertoire 
division, has been appointed Phonogram marketing director. Evans, 31, and a 
graduate from Liverpool University, has been with EMI for the past six years. 

His appointment as director 

, Musical 

iffO, Chairs 

PETE TOWNSEND and his new signing Rikki Sylvan — formerly of Rikki 
and the Last Days — in the new Marcus Studios. Musician/writer/engineer 
Rikki has been signed to Townsend's Eel Pie Productions and Publishing for a 
three-year worldwide contract. They are both producing a forthcoming single 
What's That Sound and working on album tracks. Sylvan is also spending 
more time in Marcus to engineer Tube way Army's second album following 
Number One success with Are Friends Electric. 

comes with the departure from 
Phonogram of business affairs 
director, David Baker. Other 
directors on the board are managing 
director Ken Maliphant and 
financial director, Glyn Williams. 

Ken Maliphant commented: "1 
am very excited about the new 
appointment. It is pan of the 
Polygram group policy to solidify 
and strengthen its management 
talent. Evans' appointment will 
allow me to be freer to concentrate 
on artist acquisition and 
development policies, and leave the 

Polydor signs Jack Jones 

POLYDOR HAS announced the 
signing to a worldwide contract — 
through the Ken Barnes and Chris 
Harding Vistastar company — of 
American singer Jack Jones. 

Polydor will be launching an 
album, Nobody Does It Better with 
a strong publicity and promotional 
campaign during September. 

A single, 1 Could Have Been A 
Sailor (2059 154) taken from the LP 
is being rush-released on July 6. 
Jones will be visiting London for 
promotional purposes from 
September 24 to 30. 
ONE OF country music's most 
revered labels, Starday, becomes 
available once again in Britain 
following an exclusive distribution 
deal between its U.S. outlet. Gusto 
Records, and the Midland Record 

Music » 

Deals ST 

Company here. 
The initial importation order of 

50,000 albums, featuring over 300 
different titles, is now being sent out 
to retail outlets. 

"We are very pleased with the 
response for (he Starday-Guesto 
catalogue," comments Peter Riley, 
director of Midland Records, who 
tied up the deal earlier in the year at 
NARM. "Our initial order from 

iew import seotiin 

POLYGRAM RECORD Operations has announced plans to set up a new 
division, Import Music Service, which will be based at Polydor for marketing 
and sales and at Chadwell Heath for warehousing and order taking. Trading 
will start later this year. 

Barry Griffiths has been appointed general manager of Import Music and 
will report to Polydor MD AJ Morris, who has overall responsibility for 
imported product for Polygram Record Operations. Commented Griffiths, 
"With the growth of the UK import record market and the fact that 
worldwide, Polygram has the rights to so much interesting, but minority taste 
product, it seemed logical for the group to move into this important market." 

Gusto was based upon response 
received from specialist retail outlets 
and we have already put through an 
order for a second shipment." 

Also tied up in the deal is 
distribution of the Powerpack, 
Federal, King and Hollywood labels, 
all now owned by Gusto Records in 
Nashville. 

A catalogue featuring the full 
listing of the album releases is 
available from the Midland Record 
Company, 115 Gunncrsbury Lane, 
Acton, London W.3. (tel: 01 993 
2134/5). 

FOLLOWING A & M's deal with 
Alpha Records of Japan, A & M has 
released an album by the Yellow 
Magic Orchestra in this country. The 
release is being backed with 
extensive press advertising plus a 
two-week radio campaign. And 
following negotiations between 
Derek Green, Neil Warnock and 
Alpha in Tokyo last week, a UK tour 
for the Yellow Magic Orchestra has 
been arranged for the autumn. 

EMI LRD has signed Manchester 
band the Salford Jets. Their first 
single under the new deal, 
Manchester Boys, is released on 
July 6. 

T 14 
day to day running of the company 
in the hands of himself, Glyn 
Williams and the excellent teams 
that report to them." 
GORDON COLLINS, EMI Records 
(UK) assistant director of operations 
at Uxbridge Road, joins EMI Music 
this month as director of 
distribution resources, based at the 
new EMI Music HQ in London's 
Gloucester Place and reporting to 
Roy Matthews, director of 
manufacturing and distribution 
resources. Collins joined EMI in 
1955, and ran EMI Music companies 
in Greece and South Africa before 
returning to the Uxbridge Road 
factory as general manager of 
distribution, becoming assistant 
director IVi years ago. Roger 
Shenton replaces him at Uxbridge 
Road, and will be responsible for 
distribution operations, record 
tokens, production and stock 
control and site industrial relations, 
also reporting to Roy Matthews. 
MARTIN ADAMS, Polydor 
regional sales manager has been 
promoted to national sales manager 
following the departure of Ray 
Jenks. David Tweed becomes the 
new regional sales manager. 
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FTFR THE second of three sell-out Hammersmith Odeon gigs, Dire Straits were guests at a Phonogram celebration 
artv held at the San Lorenzo restaurant in Chelsea — and were presented with gold discs for the two albums, Dire Straus 

Communique, by Phonogram MD. Ken Maliphant. 
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Tape marketing survey 

MORE THAN half the people who buy blank tape admit that they technically infringe copyright by 
recording from friends' or library records, but the amount of blank cassettes sold in the past two years has 
actually dropped. These facts emerge from a highly detailed survey of the UK tape market by the 
Economist Intelligence Unit. The complete survey costs over £500, but it is selling well to the music business 
and tape industry. 

Well over half the value of 
cassette sales in the UK last year was 
accounted for by blank tape, but in 
unit terms, the 19.6 million pre- 
recorded cassettes sold are heavily 
outweighed by the 33 million blanks. 
That figure, however, is three 
million lower than that for the peak 
year of 1976. 

The survey covers blank and pre- 
recorded tape sales separately. The 
EIU notes with approval that all UK 
record companies (and therefore 
producers of pre-recorded cassettes) 
are BP1 members and make returns 
which keep that body informed of 
the market. Membership of the 
European blank tape 
manufacturers' association (ETIA) 
is lower, however, and only a small 
number of these make statistical 
returns to the association each year. 

To compile its reports on blank 
tape, the EIU has used information 

from the industry, from NOP and 
from other sources including 
Government reports. 

Among the many trends apparent 
from the statistical charts and 
analyses is that of price — the value 
of the market in money terms having 
roughly trebled since 1973 while the 
unit sales have only doubled. 

Imports have risen to account for 
86 per cent of the UK market in 1978 
(mostly from West Germany, US 
and Japan for the better quality 
product and Hong Kong and SE 
Asia for "cheapies"), but the only 
British based manufacturers of 
blank tape, EMI and Pyral, make a 
good showing in the exports table. 

Although blank cassette sales 
dropped in 1977 and 1978, this is 
"not thought to be indicative of a 
long-term trend" and the temporary 
fall can be explained as "typical of a 
more mature, market trading up and 

beginning to approach saturation 
point". 

The lop three uses to which blank 
tape is put prove, with unhappy 
predictability for the music industry, 
to be recording from radio, TV or 
friends' records; recording owned 
records for playback on in-car 
equipment; and recording library 
records. 

The dealers' apparent reluctance 
to stock accessories is mirrored by 
the public's reluctance to use them 
— where tape hardware is concerned 
the report shows that 39 per cent of 
users never clean record or playback 
heads. 

The report sees the market 
growing from 33 million units in 
1978 to 36 million in 1980 and 42 
million in 1983, with the biggest 
increases being at the top quality end 
while cheap tape remains fairly 
stable. 

LP deliveries decreased by 3.5 per 
cent compared with January-March 
1978 (17,062,000 this year as 
opposed to 17,673,000 last year, 
which in turn represented a nine per 
cent drop compared with the first 
quarter of 1977). BP! director 
general John Deacon comments: 
"This latest figure regrettably 
indicates a substantial downward 
trend". 

The value of LP sales for the first 
quarter of this year was £33,161,000 
compared with £31,691,000 in 1978, 
an increase of almost five per cent, 
and the average value of each LP 
delivered to the trade was about 
eight per cent higher. 

The fortunes of the cassette were 
also rather mixed in the first quarter. 
Deliveries increased by 30 per cent 
from 4,067,000 in 1978 to 5,277,000, 
but their value rose by only 23 per 
cent from £8,156,000 to 
£10,046,000, and for the first time 
the average value of cassette 
deliveries has fallen below the 
average value at trade prices of LPs. 
Deacon believes the modest increase 
in value can be attributed to the 
"substantial extension at the budget 
end of the market". 

The singles sector showed better 
results in the first quarter. Deliveries 
by the major marketing companies 
totalled 23.3 million, an increase of 
25 per cent over last year's total of 
18.6 million. Their value climbed 
steeply by 72 per cent from £8.6 
million to £15 million, 
"undoubtedly due to the 
proliferation of 12-inch singles," 
says Deacon. 

Manufacturers' revenue in the UK 
was £58.2 million in the first three 
months of 1979, an increase of 19 
per cent from £48.7 million, and in 
(he same period the mean value of 
the Retail Price Index rose by just 
under 10 per cent. 

An ominous note was sounded by 
Deacon on the subject of imports. 
He points out in his report to BPI 
members that (he statistics 
committee has not adjusted these 
figures as in the case of UK trade 
deliveries, "and the committee 
wishes to emphasise that its 
calculation of import figures is 
incomplete. There seems to have 
been a dramatic increase in the 
amount of product coming into the 
country, and this volume is not 
entirely reflected in the analysis". 

Pinnacle 

distribution 
TONY BERRY, in his first fortnight 
as operations manager with overall 
responsibility for Pinnacle's record 
division, has tied up a number of 
distribution deals, with more 
"pending". 

The deals are with the Bludgoln 
Riffola label/MSB management for 
the Def Leppard 3-irack 45; Rabid 
Records for Gordon The Moron's 
Fit For Nothing; Fried Egg Records 
of Bristol for the debut disc from 
shoes for Industry; Brolly Records 
— first release Only Love Can Break 
Your Heart by Rafoot; 
Rollercoaster Records and Kingsley 
Sound & Vision (KSV). 

Broadcasting 

returns 
GROSS RECEIPTS from the 
licensing of radio and television in 
Great Britain and Ireland exceeded 
£10,000,000 for the first time in 
1978, representing an increase of 
16.7 per cent. Two thirds of that 
revenue came from the BBC, while 
ITV provided £2,285,618 and 
Independent Local Radio 
£1,290,330. 

The PRS Yearbook notes that the 
BBC has exercised its option to 
extend the blanket-licensing 
agreement negotiated in 1977 until 
July 31, 1980. This allows the 
broadcasting of copyright PRS 
musical works in return for 2 per 
cent of the Corporation's income 
from TV licence fees and the grant- 
in-aid it receives from the 
Government for its external services. 

The Society has not been able to 
reach agreement with the 
Association of Independent Radio 
Contractors which represents 1LR 
stations and while the matter is yet 
to be heard by the Performing Right 
Tribunal, stations whose initial five- 
year agreements have expired will 
continue to pay royalties at the rates 
negotiated in 1972. The Yearbook 
also says that AIRC has also 
referred to the Tribunal the licensing 
terms of Phonographic Performance 
Ltd. for the broadcasting of 
copyright gramophone records. 

EMI changes 
Euro disra 

FROM PAGE ONE 
step in seeking internal 
rationalisation to help face increased 
costs and more hostile market 
conditions in a general economic 
climate which is anticipated to 
deteriorate very rapidly in the 
immediate future and stay at a low 
level of activity for some lime." 

Welcoming the news this week, 
Lilian Bron, international director 
of the Bron Organisation whose 
Bronze label is represented by EMI 
LRD, said: "Ramon Lopez is a 
superb managing director. He is 
doing what has to be done in a 
constructive and forward thinking 
way." But Ms Bron admitted that 
the change in the set-up of LRD 

could be a factor" in deciding 
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whether to renew Bronze's deal with 
EMI next March. 

Magnet Records chief, Michael 
Levy, also paid tribute to Lopez and 
added: "If I was sitting in his chair I 
would probably make the same 
decision. He has also promised to 
prune his own releases so the sales 
force will not be overloaded. And, 
assuming he has taken the cream of 
both teams for the new force, it 
should be a very efficient 
operation." 

Motown International's Peter 
Prince also welcomed the change 
and MAM Records MD Geoffrey 
Everitt added: "It's a rational move 
in present circumstances and I'm in 
favour of it." 

EUROPE IS to get a disco trade fair 
in Paris this October staged by (he 
Midcm organisation. Called 
Discom, the show will take place 
within the framework of CISCO — 
(he third international biennial fair 
for cinema, theatre and concert hall 
equipment — at the Pare des 
Expositions from October 22 to 26. 

Discom will be a show-place for 
the manufacturers and distributors 
of disco equipment, and music 
publishers and record manufacturers 
arc also being invited to lake 
advantage of promoting to the many 
hundreds of disc jockeys and disco 
operators who are expected to attend 
from all over Europe. There will be 
auditorium stands for music 
business companies to demonstrate 
new releases. 

tz: 

1M 'H- 

LP sales show 'downward trend' 
THE ALBUM market, the most profitable area of operation for the record companies, continues to show 
signs of sluggishness in the British Phonographic Industry production and sales statistics covering the first 
quarter of this year. 

MUSIC THERAPY celebrated Us fourIh year with the Silver Clef luncheon 
which look place at the Intercontinental Hotel last week. Hair was obviously, 
the subject of conversation as Princess Michael of Kent ana Elton John' 
conversed with Led Zeppelin's Robert Plant. The luncheon raised £25,000for 
the charity. 

PRS receipti up 15% 
GROSS REVENUE collected by the Performing Right Society for the 
year ended December 31, 1978, was £28,678,225, a 15.2 per cent 
increase of £3,782,999 over the equivalent figure for 1977. 

The total gross licensing revenue 
collected by the society in the UK 
and Ireland was £17,526,004, a 20.4 
per cent increase of £2,971,311, and 
revenue from overseas territories 
totalled £10,028,566, a 7.8 per cent 
increase of £725,067. 

The latter chiefly represents 
revenue received from foreign 
affiliated societies for performances 
and broadcasts in their territories of 
administration, but £653,562 was 
collected by (he PRS through Music 
Copyright (Overseas) Services Ltd. 
in Commonwealth countries where 
there is no indigenous society 
operating as yet or where the local 
society still relies to a substantial 
extent on assistance from the PRS. 

As in 1977, the rise in the society's 
domestic licensing receipts was not 
matched by the increase in its 
income from abroad, mainly due to 
the continued fall in the value of the 
US dollar against the pound sterling. 
The PRS Yearbook 1979 adds that 
(he society's foreign receipts have 
continued to be "adversely affected 
by the emigration abroad — chiefly 
to countries with less punitive fiscal 
arrangements than those of the UK 
— of some of its most successful 
writer members". 

The 65th annual general meeting 
of the PRS is being held this 
Thursday (July 5) at the London 
Hilton at 2.30 p.m. 

Columbia injurectnn 

EMI RECORDS (UK) obtained an injunction in the High Court on 
Tuesday of last week against infringement of its Columbia trademark 
by a record retailer in London's Oxford Street. 

The injunction was granted 
against Karen Short, trading at the 
London Market Place, 65 Oxford 
Street, whose shop was found to be 
selling records of CBS Canadian 
manufacture carrying the Columbia 
trademark, including albums by 
Chicago and Boz Scaggs. EMI owns 
the Columbia trademark worldwide 
except for North and South 
America, Japan and Spain. 

Short gave an undertaking not to 
offer for sale, sell or dispose of 
records or tapes which did not 
emanate from EMI or any member 
of that group but which bore the 
Columbia trademark without totally 

and permanently obliterating the 
mark. 

She also undertook not otherwise 
to infringe two of EMI's 
trademarks, and to pay £100 as a 
contribution towards the company's 
costs. Mr Justice Walton agreed to 
treat the short hearing as the full 
trial of the action brought by EMI. 

An EMI spokesman said: "As a 
matter of policy, we do not take 
legal action without warning 
retailers of the problem, and 
advising them of ways to avoid it. 
We act only against regular 
offenders." 

0 

EX-BAY Cuy Roller Leslie McKeown, has his first solo album released by 
Warwick Records, and the LP will bo subject to TV promotion in various 
regions. Entitled, All Washed Up (EGO 001), the album will be subject to a 
full-scale press launch and a radio campaign due to break on all commercial 
radio stations from July 16 for three weeks. 

A television campaign will follow up once the album and single (EGO S7) 
are in full distribution and gaining recognition. According to Multiple 
Sound Distributors, McKeown has "conceived and created a selection of 
new rock music — the styles art varied and will undoubtedly appeal to a 
wide and appreciative audience". 
THE ST Pierre Publicity group of companies has moved to larger offices at 
17 Nelson Road, Greenwich, London SE10 (01-858 8892/3/4/5) to tie in 
with expanded operations which include the setting up of a Radio One 
promotion service. ^uio 

Nick Sands, former!,- with CBS, UA and Creole, has Joined the company 

service from'sa'llv Ormsh ""h ,he Fu,,k Kl"lk,i''" "iseo promotion service from Sally Ormsby who is now working on a freelance basis. 

ZesZ7wEATf/pZ7, H1"'0 d'yrJbu,ion deal between Solomon & 
sales ™'p—orf/o^^ of its English 
sales force. S * P m„ shortly be establ^^f° 
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'The Boss' is the brand new w f-, 
album from Diana Ross. aM 

Written and produced by 
legendary Motown songwriters 

Nick Ashford and Valerie Simpson.^® 

Backed by an extensive 
national press campaign. 
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'The Boss' means business - Order nowl 
The Boss - the album STMl, mis. The Boss - the single tmc; i i:>o, 

Licensod Repertoire Division, EMI Records Ltd.. 9 Thayei St., London W. 1 01 486 7144. Sales and Distributron, 13 U.bt.dge Ro.ia, Hayes. Middlesen. 01.759 4 532.,46U S. 848 9811. 
MOTOWN- 

PAGE 5 



MUSIC WEEK, JULY 7, 1979 

imip sum 

Nola gives 

up DIY 

approach 
AS SINGER/songwriter Nola 
Fontaine discusses her career and 
desire to find a producer, she 
often laughs at herself and at 
what she has decided was the 
mistake of trying to do it alone. 

She is a singer who is hard to 
categorise. That's fine as she 
seems able to swing, belt and 
handle ballads. "I don't want to 
be just labelled as a soul artist. I 
also write what I believe are 
commercial ballads." 

After studying at Birmingham 
Repertory School, Nola joined a 
black song and dance company 
in London. Soon she began 
touring Europe as a solo artist 
doing some related television and 
a smattering of recording. In the 
UK she produced a master of her 
own song, Do It In The Name of 
Love, which was released on 
Fresh Air Records. Her latest 
release on RCA in France, Can't 
Explain It, was out last 
November. 

What Nola has now decided 
she needs is someone to take her 
career and talents underwing. 
She has no contractual 
commitments. On the 
publishing side, her songs have 
gone out title by title. "I have 
what I consider about 25 strong 
songs and am in London now 
doing some new demos. I have 
steady work in clubs in Europe 
but would like to concentrate on 
the British market." Contact 
Nola Fontaine, 115 St. George's 
Square, London SWI. (01) 821 
8266. 

Radio opportunity opens 

n 

ART FAILURE, pictured above, is a five-piece Nottingham-based band which 
has self-financed a single with the intention of distributing it on the band's own 
label. Vogue Records by Rough Track. 

The band plays regularly at the Sandpipers in Nottingham and also has had 
recent gigs in London, Birmingham, Leeds, Sheffield and half a dozen other 
venues around the country. Their music is self-penned and they do not have a 
publishing contract. 

Manager Steve Baker would like to speak to publishers about Art Failure 
and would be interested in placing the single with a major label. 

Contact Steve Baker, 49 Rutland Road, Westwood near Jacksdale, Notts. 
(077 384) 5950. 

Shoals convention 
THE THIRD Muscle Shoals Music Association convention to be held early 
next spring is represented in Europe by Leo Songs Copyright Service Bureau. 
Of particular interest to the UK music industry at the recent three day 
gathering, held in the Joe Wheeler State Park on the banks of the Tennessee 
River, was the number of American independent record producers who 
attended. Many presented their latest product, much of which was available 
for overseas territories. 

Says Ray Ellis of Leo Songs: "Several hundred people attended the seminar 
and various workshops which covered such subjects as the effect of the 
conglomerates on the music industry, use of video, aspects of international 
music publishing, etc. The convention is certainly to be recommended, we 
suggest, for any English record company representatives, publishers or 
managers wishing to meet the principals of some of the top independent 
production houses in America." 

Conlacl David Simmons or Ray Ellis, Leo Songs Copyright Service Bureau 
Ltd., 28 Bollon Street, London W1Y 8HB. (01) 491 3966. 

RADIO STEREO 103 service 
the French and Italian Rivieras 
and is eager to complement its 
music format with artists and 
record promotions. 

Transmitting from San Remo. 
Italy, since 1975, Radio Stereo 103 is 
a 24-hour commercial station, in the 
FM format, with an audience of 
some 950,000 listeners in the area 
from Marseilles on the west. Genoa 
on the east and Corsica on the south. 

Patrick Duclos of the station's 
advertising department describes 
their music as 80 per cent Anglo- 
Saxon sound while the rest is 
Italian/French/Brazilian/jazz 
music. DJ programmes are from 
0800 to 2100 while the rest of the 
night is non-stop musical 
programming. 

Duclos is open for airplay and 
promotion deals to tie in with retail 
record distribution in the two 
Rivieras and other promotions such 
as live interviews. They can produce 
their own commercial jingles (both 
in Italian and French) but also 
accept already taped commercials if 
recorded in those languages. 

For rates for the various kinds of 
commercial sponsorship and 
programming available contact: 
Patrick R. Duclos, Radio Stereo 
103, Residence Le Roc, 39 Avenue 
Dr. R. Picaud, 06400 Cannes, 
France. Tel. (93) 47,46,52. 

DATES FOR YOUR 
DIARY: 
September 24 to October 18 
The Music Week 
Dealer Tour '79 

Teddy Raster 
SEA HORSE Records is looking for 
two bands, one pop and one rock, 
preferably London-based. 

Teddy Raster, Sea Horse chief, is 
limiting himself to just two bands at 
the moment in order to be able "to 
be 100 per cent involved with the 
artists," he says. 

"Unlike most small labels, we 
have our sights set on the 
international market as well as the 

Tipsheet is 
edited by 
SUE 
FRANCIS 

p'rj Contact 
pj/. ,j her on 
" ,J 01 439 9756 

home one. Having lived in South 
and North America, Paris, 
Germany, Spain and Sweden, I feel I 
have a well-developed sense of what 
contributes to an international hit 
than does a producer with a more 
insular background." 

Contact Teddy Ruster, Sea Horse 
Records, 2 Lambolle Place, London 
NW3. (01) 435 7765. 

TRYA DROP'THIS 

SUMMER 

PIX 
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LONG DIROIP 

C/W KATY. UP 36536 

DEBUT SOLO SINGLE 

LIMITED QUANTITY IN SPECIAL SLEEVE 
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QUAiMTUlVl JUMP 

The Looe Ranger 

12" LWOT 33 

7" WOT 33 

JOHN WILLIAMS 

Cavatina 

BUG 80 

DONNA SUIiilER 

Hot Stuff 

12" CANL151 

7" CAN 151 

THREE DEGREES 

The Golden Lady 

ARO170 

KISS 

i Was Made For Loving You 

12" CANL 152 

7" CAN 152 

LINDA LEWIS 

I'd Be Surprisingly Good For You 

ARO 166 

■ 

: . ■ -.t 

DONNA SUMMER CHANTEL CURTIS 

Bad Girls Get Another Love 

12" CANL 155 THE ENID * 12"12P5003 

7" CAN 155 Dambusters March/ 7" 7P 5003 

BLONDE ON BLONDE Land Of Hope & Glory FABUL0US p00DLES 

Whole Lotta Love /rlUb Workshv 

12" 7NL 46193 7N4618^ 

Tnpx 461^3 Ipicture disc) 7NPX 46188 (picture d,s 

7P106 
Workshy 

7N 46188 

7NPX 46188 (picture disc) 

OOIVIIIMO... 

PARLIAMENT 

Deep 

12" CANL 154 . 

7" CAN 154 

PATRICK JUVET 

Lady Night 

12" CANL 150 

7" CAN 150 

MARTIN CIRCUS 

Disco Circus 

12" 12 P 5001 

7" 7P 5001 

THE RING 

Savage Lover 

12" VSL 5013 

7" VS 5013 

LAX MUSIC MACHINE 

Dancing At The Disco Music Machine 

12" 12P 5002 12" 7NL 46199 

7" 7P 5002 ; 7" 7N 46199 

Orders To: Pye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone; 01-640 3344. 
RECORDS 

GROUP 
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1 HAVE been trying to console 
record store staffs hither, 
thither and yon with Sir 
Geoffrey Howe's immortal 
words, "This a once-for-all 
increase." Ah! but does he 
know the record business? 

On the day of the VAT 
increase, I discovered record 
retailers in my neck of the 
woods more than normally 
aghast. Record dealers, ie those 
who sign the cheques and see 
the price lists, are usually 
aghast, as we all know. Indeed, 
they are so good at looking 
aghast that EMI might yet 
consider renting the services of 
record dealers for horror 
movies. One sombre-looking 
fellow put it to me (with a 
rating of 99 on the aghast -o- 
meter, as used by reps for 
registering the consternation of 
dealers on hearing the latest 
purple vinyl), "I expect the 
manufacturers will use the VAT 
increase as a timely opportunity 
for putting up their prices." 

Well, everyone knows the 
manufacturers would not do an 
unkind act like that. Not 
without at first trying other 
economies. 

1 must admit that I have had 
my doubts about the VAT 
business. For example, I was 
gazing fondly at a stereo 
cassette deck only a few days 
before the increase, and noted 

VAT now—what next? 

its price was £93.80. Post VAT: 
over £111. And, when 1 went 
for a bar of chocolate this 
morning, the haggard store 
proprietor sighed that ail the 
bars were getting soft through 
all the handling they were 
getting in being re-priced. I ask 
you. . . sticky chocolate unc/a 
VAT increase!! Surely Kale 
Bush could record a suitable 
wail (top C) to express our 
thoughts at the present 
moment. 

IT SEEMS that the accountants 
have loo much influence in the 
major record companies — as 
everywhere else — and that the 
high costs of launching a group 
make these financial wizards 
smirk: "Oh, we couldn't lay 
out money on that. Why not try 
a safe, sure record of something 
that everyone likes?" When you 
ask the accountant for an 
example, he cannot tell you, of 
course, not knowing anything 
about music, records or even 
what colour vinyl is going well 
in Prestonpans. As one of the 
BBC DJs commented the other 
day, a lot of local 
groups/singers are making their 

by DAVE LAZELL 
own records, developing their 
own (usually very local) 
marketing and enjoying 
themselves muchly. 

"I get these records sent to 
me from all over the country," 
said the BBC chap (I believe it 
was John Peel, him with the 
fox stuffed on the wall). "And 
they are very good." 

a 
n 

Well, we have had local small 
magazines in Britain for a 
whole decade, produced at low 
cost, people doing something 
they like, 'obviously, the same 
development has hit the record 
business. Now, if I were one of 
those highly-paid gents running 
the establishment record 
companies, I would want to 
offer some elementary advice, 
circulation, even distribution 
service, maybe even sponsor a 

low-cost newspapers on 
"community records", etc. If 
nothing else, it would add a 
whole lot of interest to the 
scene. And maybe raise some 
spirits as proof that the kids 
still actually like records. 

As I have said on other 
occasions, eg hanging from the 
chandelier at a well-known 
discoteque for gents who have 
their GCE, the record business 
has tended to lose its sparkle, 
its identity as part of show 
business. We could use some 
bright character, with a sense of 
style, to go round the record 
shops and, aided by various 
promotions from the 
companies, actually put some 
life into the business again. I'd 
suggest Frankie Vaughan, but I 
know he has more than enough 
to handle (say, Frankie, when is 
EMI going to release that old 
78 rpm Cloud Lucky Seven I 
had in 1954?) I worked with 
Clinton Ford at Butlins some 
years ago. He looks rather swell 
in a top hat: why not use him 
as "Mr Record Business" for a 
few months? I don't know his 
agent, and this is a sweet, 
uninspired suggestion. 

THERE USED to be a time,' 
sighed a chum in the trade, 
"when youngsters queued up to 
work in a record shop. Those 
able to read and write, I 
mean." He obviously referred 
to a classy clientele. "Can't 
keep anyone sensible now," he 
ruminated. "They get fed up 
with all the messing about." 
And by messing about he was 
not referring to the naughtiness 
that goes on in the rest room 
when the record rep calls. (I 
know what causes that giggling, 
and I shall tell one of these 
days). 

A very competent young lady 
in a record store down 
the road confided to me, 
the other day, that she was 
soon departing. "Still in the 
trade?" I asked. "Going into a 
tyre factory," she said. 

Now, in these odd days, I 
was not sure if some 
entrepreneur, having exhausted 
the coloured vinyls available, 
was about to produce a tyre 
shaped rubber record of a 
Beatles re-issue (Rubber Soul?) 

However, I was relieved when 
the young lady explained that 
she was leaving the task of 
running a record shop for about 
40 quid a week for more serene, 
better paid prospects. "Won't 
you miss all those reps?" I 
enquired. "Why do think I'm 
going?" she sniffed. 

Fitting in with fashion 

IF YOU agree thai it is necessary to "meet the rapid changes 
demanded in shoplifting schemes by contemporary taste and 
fashion", you will be interested in the new modular system being 
exclusively distributed by a Dorset-based firm. 

Hampshire Shopfmers Ltd of   
Butts Pond, Sturminster Newton 
describe the International MZ as a 
system which will enable store 
managers, wholesalers and dealers 
to "keep abreast of international 
trends in shop interior design". 

With no fewer than 1,500 
different components to choose 
from (allowing for displays to be 
built and rebuilt to suit individually 
designed interiors), it seems likely 
that most tastes and needs could be 
catered for. And aiming for cost 
effectiveness, the manufacturers 
pointoui that it can be adapted to 
serve as space dividers, 
merchandisers, shelving, furniture 

Edited by 
TERRI ANDERSON 

and cubicles, as well as display units. 
Being modular in design, the system 
obviously has completely 
interchangeable components and no 
special tools are needed to put it all 
together. 

The system is manufactured in 
Frankfurt, and further details can be 
obtained from Hampshire 
Shopfilters on 0258 72521. 
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SPORTING NEW silver and black box livery, the recently introduced Bib Audiophile Edition range of record and tape 
care accessories, above left, have been packaged in permanent storage boxes and can be fairly eye-catchingly displaved, 
as shown here. Some in the range have been specially developed with the hi-fi enthusiast in mind to cater for demand's for 
high Quality products to maintain expensive audio equipment. Metrosound has also re-designed packaging for its range 
of accessories, above middle. The items selected for the new look are the most popular of the existing Metrocare range, 
including the Ioniser record cleaner which now comes in a pack with a bottle of the correct cleaning fluid. Cassette head 
cleaners are now available from counter dispensers such as are now used by some blank tape companies. This special 
applicator and cleaner/lubricant solution, above right, comprise the new Clean Sound system now being dislribuledin the 
UK by EMI, carrying an RRP of about £5. 

Making sure the pirfc® is right 

DEALERS who burned (he midnight oil changing the 
price labels on all stock when VAT went up overnight on 
the last occasion, knew only too well that they would have 
to do it again. They were even mildly grateful that the 
present Chancellor had allowed them a weekend in which 
to do the job. 

However, some dealers, particularly (hose who are 
fairly new to the trade and have not had to deal with a 
VAT rise before, are uncertain of just what their legal 
obligations on displaying new prices are. A query from 
The Record Parlour in Kingsbury, North London, is 
about (he necessity or otherwise of changing price labels 
immediately. 

For future information, the official answer is that, in 
law, a dealer cannot charge more for an item than the 
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price marked on it. So if a dealer intends to claim the 
new VAT rate (and it seems unlikely that any dealer will 
do otherwise), he must re-label every record. However, 
pricing laws are administered by local Trading Standards 
offices, and it may be possible to come to an arrangement 
with them on a suitably-worded notice for display in the 
shop. 

This would — but only if the Trading Standards 
officers agree — be an acceptable way of giving dealers 
some breathing space, but it is most important to 
remember that such an arrangement must be discussed 
with the authorities first, and basically the rule is, as ever, 
that you cannot charge more for any item than the price 
marked on it. 

Posstiwe 

Wies 

Singer on 
ANYONE WHO thought that t, 
independent label started by Vib 
record shop in Bury had quiet 
faded away should note that VR 0( 
has finally appeared. It is a folio 
up to the debut single last year fro 
The Reducers, left, (the now-delen 
Things Go Wrong VR001 — 
possibly ironically accurate title. . 
and it is called Man With A Gu 
Vibes reveals that interest has bet 
shown in the band by sever 
companies, and they hope to ha- 

' 'a major contract" soon. 
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Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 


