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labels' 
FOLLOWING ITS success with 
partnership deals with RSO and 
Casablanca, Polygram is on the 
look-out for similar arrangements 
reveals president Coen Solleveld, 
who says in the company's annual 
report: "The Group intends to 
expand its affiliation with dynamic 
labels." 

As previously revealed in Music 
Week, 1978 saw the Polygram 
Group claiming to be (he first music 
enterprise in the world to 
register turnover exceeding one 
billion US dollars for sales of 
records and tapes. And the report 
shows that the company increased its 
total turnover by 24 per cent 
compared to the previous year. 

Polygram in the US tripled its 
turnover in 1978 "and now ranks 
among the three leading companies 
in this key market" and in the 
UK it "improved its market 
position". 

Polygram's music publishing 
companies, Chappell and Intersong, 
had a record year with "a dramatic 
increase in turnover". 

The report also reveals that plans 
have been made by Polygram's 
video division for a first release of 
video cassette programmes in the 
UK. 
• INCREASED PROFITS of 
£2,600,000 are turned in by 
Associated Communications 
Corporation — the holding 
company encompassing Pye 
Records, ATV Music, ATV and 
various property companies — for 
the year ended March 31, 1979. 
Turnover was up from £113,588,000 
to £133,804,000 and a final dividend 
of 19.6p per ordinary share is 
recommended by the board. 

STOP PRESS 
THE AMERICAN Paramount 
Pictures Corporation is to buy a 
50 per cent share of EMl's music 
operations for an estimated £70 
million. A new joint venture 
music company will be set up 
with Bhaskar Menon as chief 
executive. Deal, announced at 
hastily convened press 
conference yesterday (10), 
subject to satisfactory 
examination of EMI's assets by 
Paramount, to be completed by 
end of August. 

Proposals also subject to 
approval by boards and 
stockholders of EMI, 
Paramount's parent company 
Gulf and Western, and 
government regulations. Lord 
Delfont, chairman and chief 
executive of EMI, and Mr. Barry 
Diller, his Paramount 
counterpart, said they believe 
joint venture, drawing on 
resources of both companies, 
"should materially enhance 
prospects of both companies." 
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'Admit 

you were 

wrong!' 

POLYDOR IS to cut trade discount 
1. This latest bombshell for dealers 
managing director A.J. Morris. 

But Morris had some good news 
as well — he will peg recommended 
prices "for as long as possible"; he 
will not abandon settlement terms (a 
move he had been considering); and, 
as a sweetener, selected catalogue 
items will benefit from a five per 
cent "bonus". 

And as a further sop to 
independent dealers, Morris told 
MW this week that the 30 per cent 
margin will be applied across the 
board to all outlets: "There will be 
absolutely no special deals for 
multiples," he said. 

Polydor's plan smacks of 
Thatcher's Budget — taking a little 
and giving a little. It is aimed at 
maintaining new release prices at a 
realistic level while allowing dealers 
a chance to take increased profits 
from catalogue sales, if they wish. 

"Record companies are fighting 
for their lives," said Morris. 
"Unless Polydor can make a profit 
it will not survive. We have been 
thinking about these moves for some 
time and we believe they will be 
beneficial to the trade in the long 
run." 

In his letter, Morris reveals that he 
was considering abandoning 

from the long-standing 33 '/s per cent to 30 per cent as of September 
was delivered along with Polydor orders this week in a letter from 

settlement discount altogether 
because of "cost pressures which 
have built up over the years." 

Explaining his catalogue scheme 
he goes on: "A list of selected LP 
and tape items will be regularly 
maintained. Retail orders for these 
titles will benefit from a five per cent 
bonus. This will result in these items 
generating a minimum mark-up of 
50 per cent on cost assuming the 
retail price to be at the 
recommended level. In addition, our 
catalogue will be subject to special 
incentives which the sales force will 
offer from time-to-time." 

Anticipating that some dealers 
may turn to cheaper imports rather 
than buy from Polydor under its 
new terms, Morris told MW: "We 
will not stand back and let this 
happen. Many of the imports 
currently flooding the market are 
illegal and we have taken and will 
continue to take such legal steps as is 
necessary to protect our rights. (See 
separate story). 

"But this is only a partial solution 
to our problem. Our new terms are 
flexed to discount the best of our 
back catalogue by focusing price on 
these items. And in the case of new 
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product, our policy of owning world 
rights will enable us to regulate 
release dales." 

A brief initial reaction to 
Polydor's scheme came from GRRC 
secretary Harry Tipple: "I'm 
shocked by the margin change. But 
the catalogue bonus is at least a 
move in the right direction." 

Other manufacturers will be 
watching Polydor's move closely but 
at presstime EMI, Decca, 
Phonogram, CBS, Pye and WEA all 
told MW they had no plans at this 
time to follow suit. 9 Polydor's plans will be discussed 
in a confrontation between 
managing director A. J. Morris, 
GRRC chairman Laurie Krieger and 
secretary Harry Tipple this week and 
will be exclusively reported in Music 
Week next week. 

Chart action 
LOW SALES again this week, 
but average for the time of year. 
Moving well: Sex Pistols (9 to 3), 
Ruts (21 to 7), Korg>s (54 to 34). 
Lady Lynda, up 20 places to No. 
8 gives the Beach Boys their 
biggest UK hit for a long time. 
Heading the ten new entries 
Abba (48), Chantel Curtis (51) 
and Stonebrldge McGuiness (54). 

A CALL to manufacturers to 
"admit they made an error of 
judgement" in setting prices of 
singles above £1 was made last week 
by the GRRC. 

Record companies are urged to 
"revise the list price to a more 
sensible 99p, because any measure 
that discourages the buyer 
encourages the home taper". 

The GRRC also asks other 
manufacturers to take note of 
WEA's pricing policy on albums — 
imposing a £5 maximum — and it 
has formally condemned EMI's 
reduction of prompt settlement 
discount and the "arbitrary way in 
which this was enforced" and has 
asked EMI for a meeting to discuss 
its action. 

On (he subject of the legal action 
threatened by certain manufacturers 
against retailers stocking imports 
from non-EEC countries, the GRRC 
admits that there is probably little 
it can do, but has left the matter in 
the hands of its lawyers. 

• MEANWHILE, Charisma has 
decided to peg retail prices — 
keeping singles below the £1 mark 
and albums below the £5 mark. RRP 
of CAS albums is now £4.65, CDS 
£4.99, Class £3.99. And 7" singles 
retail at 95p. A spokesman 
commented: "This continues a 
policy set at the beginning of the 
year of establishing prices slightly 
below those of our distributors, 
Phonogram." 

RCA RECORDS has signed Alex Harvey to a long-term worldwide contract. 
Harvey, who dissolved his successful Sensational Alex Harvey Band at the end 
of 1977, will be in the studio with a new band during August. His first RCA 
album is scheduled for October release. Pictured above fl to r): Derek Everett 
(head of A and R RCA), Alex Harvey and Ken Clancy (managing director 
RCA). 

lakomg taken for the UK 
CHRYSALIS HAS secured the and guitarist John Fahey. A 

rights for UK release of product series of album releases are 
from the American Takoma scheduled for later this year and 

vJRecords. Artists involved include meanwhile Fahey is to play the 
Canned Heat, Mike Bloomficld Venue on July 14. 
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THE BOOMTOWN RATS 
THE NEW SINGLE 
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Who has Spoiler facts? LYou werewarnedj WWMW BMWl. rIlf.ARI.v THERE is . widesprwd ^cflon .0 EMI's pn«»g poj^ 
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MIGHT I suggest that time is now ripe for Music Week to start thinking twice before reporting grandiose 
statements by the BPI on its wild goose chase for a spoiler signal which, in some unspecified black magical 
manner, will prevent unauthorised taping of a commercial recording 

My plea is prompted by die news 
item "BPI denies spoiler signal 
allegations" {MW June 16), .in 
which the BPI uses your newspaper 
as a vehicle for bravado answers to 
criticism voiced elsewhere. 

The BPl's attitude to spoilers can 
be compared with plans by a third 
World country to send a man to the 
moon on a bicycle. Technically it is 
not impossible, but the side effects, 
like for instance the tendency of the 
cyclist to die en route, makes it in 
practice a dead duck. 

Your readers, bemused by the 
BPl's most recent and wholly 
unsubstantiated claim that 
"international research has proved 
that this (a spoiler) is a possibility" 
might be interested in the following 
bare facts: 

For more than 10 years, since 
Apple first claimed to have patent 
rights on a spoiler system, I have 
researched and written about the 
topic for magazines including New 
Scientist. Despite many attempts at 

discussing the matter with BPI 
spokesmen and officials I have never 
yet found anyone who has even a 
superficial understanding of the 
technical issues involved. 

Recently among much publicity. 
BPI commissioned another £10,000 
worth of spoiler research from the 
Wolfson Unit of Southampton 
University. Wholly predictably, 
Wolfson came up with a big fat zero. 
The BPI then flatly refused to 
discuss the matter or allow Wolfson 
to talk to the press. 

The illogical argument was that 
public disclosure of what Wolfson 
found would in some unspecified 
way help the pirates. Now the BPI 
tells us that "there is no question of 
us abandoning the search". 

I wonder how many of the record 
companies who are paying for this 
continuing nonsense actually know 
the true situation. Perhaps, thanks to 
a Thames At Six programme which 
purported to show a spoiler system 
in operation, they believe what the 

BPI tells them. In fact the Thames 
At Six producers subsequently 
admitted that their demonstration 
had been faked. 

The time has come for Music 
Week to question the BPl's facts 
before giving further publicity to its 
claims. Adrian Hope, Denning 
Road, London NW3. 
• The Editor replies: The BPI is 
no more using Music Week as a 
"vehicle" for its views on the search 
for a spoiler than is "Mr Hope" 
(who himself hides behind a 
pseudonym) in submitting this letter. 
We readily admit that Music Week 
does not have the technical 
knowledge, nor the resources to 
fund its own rescrach programme, 
to draw any conclusions regarding 
the feasibility of a spoiler. But if the 
BPI, a responsible and ethical body, 
tells us that it is still seeking a spoiler 
which will enable the industry to 
recoup the income being lost to 
home lapping, we have no reason to 
question its veracity. 

So 
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i© to run 

a business 
ONCE AGAIN EMI has decided to 
raise Us prices higher than any other 
record company while maintaining a 
steady downward spiral in service 
and efficiency. 

When will (hey realise that they 
cannot improve business by trying to 
extract an extra 10 or 20p from the 
public? EMI's altitude will surely 
only harden dealers' resistance to its 
product. J. Lang, director, J & J 
Records, Upper Hall Park, 
Berkhamstead, Herts. 

IOIIUWIIIU Ult  - 
increases and reduced settlement discount 

Taking into account the lack of a 
5 per cent returns facility, the 
enforced extra discount the dealer 
has to give the customer on singles 
and EMI's inability to achieve timely 
delivery by BR, the small record 
shop is now in danger of making a 
loss on EMI product. 

I will be extremely wary of new 
EMI releases from now on, and I 
will not hesitate to return orders not 
received in time for the weekend. In 
(he months to come let EMI dare to 
say they were not warned by those 
who know — the front men of the 
industry, the dealers! Martin 
A nscombe. Pop Inn, Harvey Street, 
Walton, Thetford, Norfolk. 

Order from CBS Order Desk. Tel: 01-960 2155, CBS Distribution Centre, Barlby Road, London W10 
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Parting is such sweet sorrow 

I WOULD like to express my extreme best wishes to all my former colleagues 
at EMI's group repertoire division. It is a great tragedy for the industry as a 
whole when so many talented people are lost in this way, although from a 
company angle it was obviously the necessary step. 

1 have been offered a position as a Music Centre representative for the 
Soulh-Easl of England and would therefore like to extend my grateful thanks 
and appreciation to all my dealers who I have worked with over the past two 
years in the West End of London. 

It has certainly been an enjoyable period of my life and I hope that our 
acquaintance has been fruitful to the running of your businesses and may be 
renewed some time hence. Geoff Betts, EMI, Thayer Street, Wl. 

Al in a day's mmt 

ON READING the letter headed 
from J. Simmonds of Henfield I 
sympathy. When our record buyer 
a headache it has been! 

Not only the prices difficulty, but 
most weeks there are shortages or 
wrong deliveries which makes far 
more work than is necessary. And 
judging by the quality of some 
records I feel sure there is no 
inspection of goods or they would 
not send them out. 

When contacting the different 
companies by telephone — which is 
in itself quite expensive — we do not 
always get (he co-operation and help 
we need. J. Simmonds asks, "how 
do we cope?". By gritting the teeth 
and hoping for (he best! G. A. 
Wight, Wightsound, Skinner Street, 
Newport, Gwent. 

"What A Week" fMW June 16) 
can only say she has my complete 
left us 1 took over the job and what 

Stiff's prl 
WE AT Stiff Records must back up 
Island Records' Chris Blackwell in 
his demands for a reduction in the 
retail price of records. 

Still has done more than any other 
company in Britain to lower the 
price of records — we haven't put 
them up. Our prices, like our ethics, 
were pretty low to begin with, and 
they've only been jacked up by the 
extra 7^0 levied by the all-seeing, all- 
knowing Lew Lewis fans in 
Westminster. Dealers and industry 
chiefs take note: prices are — SEEZ 
albums £4.78; singles 96p; EP's 
£1.05; 12" singles £1.49. 

We don't currently have any plans 
to raise prices; in fact we're working 
very hard at the moment to persuade 
the rest of the industry to reduce 
them. 
Andy Murray, Press officer, STIFF 
Records, London W2. 

DATES FOR YOUR 
DIARY: 
September 24 to October 18 
The Music Week 
Dealer Tour '79 

Think again 

about tlie 

countrf ©its 
FROM RECENT statements 
published in the trade press, it would 
appear that cuts in BBC local radio 
programming will affect various 
specialist programmes and, in 
particular, those featuring country 
music. 

This association sincerely hopes 
that station managers will give 
serious thought to the re-scheduling 
of country music programmes as 
and where they are affected. 

The loss of even one programme 
would seriously damage the tre- 
mendous strides country music has 
made in the last few years. Don 
Ford, chairman. Country Music 
Association of Great Britain. 

YOU'RE LOOKING at the 
liveliest, most provocative and 
generally useful correspondence 
page in (he music industry press 
It contains each week views 
complaints, boasts about beinj 
first on something 
contradictions from othei 
claimants, and where necessar 
answers from our musi- 
industry, promotion, deliverie 
and everyday serv ice. 

All letters on any and ever; 
subject relevant to the musii 
business are welcomed by th 
Editor, who naturally reserve 
the right to shorten them whei 
necessary and tone dowi 
excessive virulence in th 
expression of the writers 
opinions. If major alterations ar 
deemed necessary. the writer wi 
be contacted for consultatio 
and approval. 
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Eli I esiters digital deal 

LOOKING TOWARDS a future in which digital recording and 
playback will probably revolutionise the music industry, EMI has 
entered "a unique affiliation" with American studio equipment 
manufacturers MCI to produce digital equipment. 

The agreement brings together 

FIRST SIGNINGS to Nontis (London), the company recently set up between 
Peter and Trudy Meisel of Hansa and managers Simon Napier Bell, Richard 
Chadwick and Danny Morgan, are Burnt Out Stars, whose first single. In 
Vain, has been released on the Ariola Hansa label. The hand are currently 
combining London area gigs with promotional interviews and local radio 
interviews throughout the country. Left to right in the photo are, standing: 
Burnt Out Stars vocalist Disse North and lead guitarist Tey, Bedpole Nant, the 
hand's mascot and inspiration, keyboards player Sham Thorts. Joint-manager 
Gorgeous George, bass guitarist Prepler Cash, Nomis executive Richard 
Chadwick, Kendo Nagasaki, Joint manager fin his Samurai Warrior costume 
which made him one of Britain's lop wrestlers) and drummer Tarran Trail!. 
Seated, Simon Napier Bell and Peter Meisel. 

(EiSreitaffes 

its pack 

EMI research and development and 
MCI's production skills, and is a 
licensing deal whereby the latter will 
manufacture digital equipment 
based on the former's technology. 

A prototype, the MCI JH-220 
stereo tape recorder, was exhibited 
at the annual Association of 
Professional Recording Studios 
exhibition in London last week. 
Production models of the JH-220 
will be available by the end of the 
year. The first of these will go into 
EMI recording studios. 

Future joint projects will include 
the manufacture of an editing 
system as well as multi-channel 
digital tape machines. Development 
of both these projects is nearing 
completion at EMI's central 
research labs at Hayes; MCI plans to 
have prototypes ready by the end of 
this year and to be into production 
earlv in 1980. 

iettimi 

off t® i 

ierwous start 
A NEW rock and rockabilly label. 
Nervous Records, is to be launched 
in August by disc jockey Roy 
Williams. The label intends to issue 
one or two singles each month, with 
albums released on a two-monthly 
basis. Nervous will be distributed 
nationally by Lightning, Plastic 
Fantastic and Superdisc Mail (01- 
761 2292). Stuart Webster will 
handle the production and 
manufacturing side. Roy Williams, 
who operates the Wild Wax 
Roadshow in a separate capacity, 
will handle repertoire and artist 
liaison. Publicity is through Waxie 
Maxie (01-672 6918). 

CHANGES HAVE been made 
within a reorganised CBS 
promotions department. Louis 
Rodgers continues as head of 
national promotion for the CBS 
label but now has reporting to him 
two promotion teams headed by 
Martin Sunley and Alvin Jordan. 

Sunley, who has been with the 
company since 1976, becomes 
promotion manager, CBS label, 
while Jane Wallace is appointed 
product promoter. She joins the 
company from Virgin Music 
Publishers where she was 
international promotions manager. 

Alvin Jordan, who is also 
appointed promotion manager for 
the CBS label, previously worked in 
Radio Two, Capital Radio and 
Luxembourg promotion but will 
now be responsible for Radio One 
promotion for all artists on his 
roster. 
CHRIS WELCH, features editor of 
Melody Maker — for which he has 

News in brief... 

DOLLY PARTON'S new album. Great Balls Of Fire (PL 
13361) and H.A.P.P.Y. Radio (T 591), the new album 
from Edwin Starr are both being backed with substantial 
campaigns by RCA. Ms Parton's LP is being advertised 
in the music trades. Reveille. Titbits and the country 
music publications. The Starr LP campaign centres on 
display aids — mobiles, window streamers, posters and 
badges plus advertising in the trade and consumer music 
papers. 
CHRYSALIS RECORDS has obtained the rights to the 
Pam Nestor single, Hiding And Seeking (No More) from 
the independent Tempus label. The single will be available 
as a seven minute 12-inch edition on yellow vinyl (CHS 12 
2349) or as a three-minute seven-inch edition in a colour , 
bag (CHS 2349). Nestor, best-known for her work as co- 
writer of the first Joan Armatrading album, is currently 
in Jamaica recording an album with Dennis Brown. 
AMERICAN FOUR-piece, The Rubinoos, release a new 
album on July 13. Back To The Drawing Board (Super 
BSERK 18) will be backed with a series of ads in Time 
Out and the consumer music papers, prior to a gig at The 
Venue on July 28. 
THE TWELVE inch version of Sparks' latest single, Beat 
The Clock (VS 270 and VS 270 12), released on July 6, has 
a playable label. 

At the end of the music track there is a short vocal piece 
by Peter Cook which includes a harangue of Virgin 
chairman Richard Branson. The single, taken from the 
album Number One In Heaven, is being backed by ads in 
the consumer press plus Music Week and by 2,000 
multicolour posters. 

Also on Virgin the latest Kevin Coyne album, Babble 
(V2128), is the subject of consumer press ads and shop 
displays and Coyne will be louring during August. 
POLYDOR IS putting a massive campaign behind the 
new Charlie album, Fight Dirty, released on July 27 and a 
single of the same name released on July 13. It includes 
selling both album and single in a limited edition picture 
disc with advertisements throughout the music press and 
Man About Town and May fair. 

The display team will organise window and in-store 
displays as well as posters and display cards. 

The picture disc album will be available until the end of 
August and will retail at a special price of 4.99 before 
jjoing up to 5.31. The picture disc single will retail at 

1.59. 
NEW SCOTTISH independent label, AI Records, 
launches with a three track EP from The Freeze. A1 are at 
4 Priory Road, Linlithgow, West Lothian (050 684 
4344). 
SISTER LOVE, a new female trio, have signed to 
Greensleeves Cool Rockers label and have a debut single. 
Goodbye Little Man, out now. 
STRING RECORDS has announced two new collections 
of Swing numbers. They are the Chuck Wagon Swing 
(String STR806) by the American mid-South combo, 
Swift Jewel Cowboys, and Operators' Specials (Siring 
STR807) which is subtitled '16 Red-Hot Jukebox Hits 
from (he Heyday of Western Swing." String Records arc 
distributed by Selecla. 
CARDIFF BROADCASTING, the franchise group 
awarded the Independent Local Radio contract for the 
Cardiff area by the IB A, has appointed AIR Services to 
handle national sales. Cardiff Broadcasting will be the 
first of the new generation of ILR stations and is expected 
to be on air within a year. 
THE MI DEM UK offices have moved to 9 Stafford 
Street, London W1. Telephone: 01-499 2317. 
STREETS AHEAD Records of Allringham, Cheshire, 
has released its first single. Downpour Crossfire (SA1), 
by new wave band Foreign Press. Product is available 
through Bonaparte Javelin and other outlets or by mail 
order from Streets Ahead, 42 Lloyd Street, Altringham. 
(061-928 7343). 
UTOPIA RECORDS releases the first single by TCOJ — 
Total Conception Of Joy — on July 27. Called (I Found) 
Love On The Disco Floor, it is produced by Greg Walsh, 
co-producer of the current Nona Hendryx single. 

d 

Musical 

M Chairs 

T 

written for 15 years — moves to the 
assistant editorship of IPC's new 
Musicians Only magazine, which is 
to be based in Charing Cross Road 
and will be bringing out its first issue 
on September 15, under the 
editorship of David Blake. A 
specimen issue is being produced to 
coincide with the Live Music 
exhibition at Olympia later this 
month. 
BOB WHITE to promotion 
manager EMI LRD after seven years 
with the Polygram group. White 
joins the new LRD promotion 
structure headed by Ken Bruce  
John Bright has left Chas 
Chandler's Barn Group of 
Companies after seven years. He 
will be announcing his future plans 
shortly and can be contacted on 
0732-461309   John R Evans to 
Solomon & Peres as Scottish sales 
manager, toYo-ordinate and expand 
the existing sales operation of the 
company   Tracy Bennett to 
Decca A & R development manager, 
reporting to Frank Rodgers. 

mn 
incorpoMt.Dg Record Anil t Revi'Jef A Mf)f{j;inG«;i»npi'in Pwhl'or-on 
MANAGING DIRECTOR: 
Jack Hutton 
PUBLISHING DIRECTOR: 
Peter Wilkinson 
EDITOR: Rodney Burbeck 
DEPUTY EDITOR/INTER 
NATIOWAL/MUSIC PUB- 
LISHING: Nigel Hunfor 
NEWS EDITOR. Jim Evans 
FEATURES EDITOR/RE- 
TAILING: Torri Anderson 
TALENT EDITOR: Chris White 
CHIEF SUB-EDITOR. Kevin Tea SUB EDITOR; Danny Van Emdcn 
BROADCASTING EDITOR;David Dalton 
EDITORIAL COORDINATOR 
(charts and dealer services); 
Louise Fares (assisted by Janet Yeo and Diane Ward). 
CONTRIBUTORS Tony Byworth (Country music). Sue 
Francis (Tipsheoi Editor), Tony 
Jasper (Factsheets), Nicolas 
Soames (Classical Editor). Patrick 
Sullivan (Ja/r). 
ADVERTISING DEPARTMENT ADVERTISEMENT MANAGER; 
Jonothan Ward 
ASST. AD. MANAGER: Andrew 
Brain 
PRODUCTION MANAGER: 
Sandra Mysal 
SALES EXECUTIVES: Jacky 
Lilburn, David Johnston 
CLASSIFIED: Jane Bartlett 

PROMOTIONS 
PROMOTION MANAGER: Avril Barrow 
GERMAN CORRESPONDENT- Michael Henkels, D/2000 Hamburg 62 AM Schulwald 47, West Germany. Tel; 1040) 5209 020. Telex: 2173 471. HENK DM. 
JAPANESE CORRESPONDENT: Eiisc Krenuel. 501 Shibuya Sanshin Mansion, 29-33 Sakuragoka-d'o, Shibuya ku, Tokyo. Japan. Tel: (03)476 5837. AUSTRALIAN REPRESENTATIX/F Peter Conyngham^ PO Box 80. Ashheld, NSW 2131. Tel: (02)7385244. 
US REPRESENTATIVE. Dick Brodenck. 150 East 52nd Street, New York, NY 10019, USA. Tel; 0101 212 355 5112. Telex: 668550. US Charts courtesy Billboard 

SUBSCRIPTION.'YEARBOOK 
ENQUIRIES; 
Jeanne Henderson, Morgan-Grainpian House. 30 Calderwood Strccr. London SE186QH . Tel. 01-8557777. Subscription rates; UK C23.00. Europe $52.00. Middle East and North Africa $77.00. USA, South America. Canada. Africa, India and Pakistan $90.00 Australia, Far East and Japan $ 106 00. 
Published by Music Week Ltd 
40 Long Acre, London 
WC2E 9JT. Tel: 01 836 
1522. Telex: 299485 
Printed (or the publishers by Penscrd Press Ltd.. Gwent. Registered at the Post Office as a newspaper Member of Periodical Publishers Assoc Lid,, and Audit Bureau of Circulation. 
All material copyright 1979 Music Week 

0 V 
% v. 

£ 

A 
r 

1 

45* 
& 

EDWIN STARR 
THE ALBUM 

HAPPY Radio 
LilllJ Telephone orders 021-525 3000 Marketed by ItCil <9 

PAGES 



MUSIC WEEK, JULY 14, 1979 

A&R Promotions 

in EMI entente 
BRIAN HUTCH'S A&R Promotions has entered into a joint 
licensing and publishing deal with EMI. Under the deal, A&R 
Promotions' product will be handled worldwide by EMI. In the UK, 
it will be administered by EMI Records (UK)'s Group Repertoire 
Division. 

A&R will handle essentially UK 
reggae talent, and the deal "provides 
for a degree of artistic liaison 
between Hutch and Roger Ames, the 
GRD A&R man who has special 
responsibility for black music." 

The publishing side of the 
agreement, will involve the 
establishing of A & R Music as a 
joint EMl/A & R publishing 
venture. 

Hutch, who manages EMI reggae 
band, Matumbi, was managing 
director of B & C Trojan until two 
years ago. Before that, he was 
managing director of April Music. 
His deal with EMI also provides for 
EMI to use the London-based van 
distribution service Hutch operates 
to service ethnic shops with reggae 
and disco material. 

Luxembourg names 

mm chairman 
RADIO LUXEMBOURG (London) has appointed Sir John Rodgers, 
a former Conservative MP and deputy chairman of J. Waller 
Thompson, as its new chairman. He succeeds L.M.R. Belin, 
chairman of the company since its inception in 1947. 

Managing director Alan Keen sees 
the appointment of Sir John, who is 
regarded as one of the prime movers 
in breaking the BBC monopoly of 
radio and television in Britain, as 
"the latest step in the expansion 
plans for Radio Luxembourg in 
Britain — part of an overall strategy 
to re-inforce the British service in the 
UK and Europe." 

Sir John was Conservative MP for 
Sevenoaks from 1950 until the last 
General Election and he was once a 
Minister at the Board of Trade. He 
is also a past chairman of the British 
Market Research Bureau and was a 
member of the BBC's General 
Advisory Council for six years. 

• SHEFFIELD BASED Radio 
Hallam has announced that its 
chairman, Gerard Young, is to retire 
from the company at the end of the 
financial year in September, at the 
age of 70. It is unlikely that the 
Hallam board will appoint a 
successor before that time. 

A new face 

at Capital 
CAPITAL RADIO is adding John 
Sachs to its team of presenters. 
Sachs, 22-year-old son of Andrew 
Sachs of Fawlty Towers fame, is 
currently the morning show 
presenter with Swansea Sound and 
he has previously worked for ILR 
stations. Tees and Hallam. He joins 
Capital on July 30, but is not 
scheduled to take over any particular 
programme or slot at the moment. 

Commenting on the appointment 
Capital's programme controller, 
Aidan Day, said: "Interchange of 
staff is an indication of the 
development of ILR as a national 
industry and of all stations' ability 
to supply staff of the highest 
standards to one another." 

A Privileged position 

A NEW management production company set up by Jack Stewart 
Grayson — until recently label manager for Arista UK — opens for 
business this week, under the name Privilege Records. 

It begins with three artists, 
songwriter Nick Portlock, Fifties 
R&R band from the US The Earls, 
who had the original hit with 
Remember Then and are putting 
together a compilation album, and 
Your Hero, a singer who wishes 
otherwise to remain anonymous. 

The latter's first single is called 
The Dictator, and is released on 
Laser through WEA on July 27. 
Laser's Alan Davison, and Stewart 
Grayson, state that it is to be "the 
first back to front new wave single in 
the UK" and both went to some 
trouble to have the record cut so that 
it plays from the centre 
outwards. 

Privilege also has an international 
operation, run from New York by 
another ex-Arista man Jack 
Kneisberg, This offers UK and 
European record companies which 
have no outlets in America a way of 
test marketing product via the 
company's contacts at key radio 
stations, retail outlets and music 
papers. 

In the UK, Privilege has already 
placed a US compilation called 
Michigan Rocks (featuring Iggy 
Pop. Bob Scgcr and Milch Ryder on 
one LP) which will be released by 
Lightning soon. The new company 
can for the moment be contacted at 
445-8310. 
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Staff restaffie 

FOLLOWING THE merging of 
EMI's GRD and LRD sales forces, a 
number of appointments have been 
confirmed. 

Gary Lecount becomes national 
sales manager, Bill Rogan is 
appointed multiples sales manager, 
Jim Parminter takes over as sales 
administration manager and Pete 
Rezon is national merchandising 
manager with Dave Valente as his 
deputy. All four report to Clive 
Swan, general manager of the new 
sales force. 

Since last week's announcement 
of the new 35-slrong sales force, six 
extra appointments have been added 
to the supplement sales force 
bringing the total to 24. They will 
work alongside the 17-slrong 
merchandising force and a display 
team of eight headed by Rod 
McFarlane. 

Six regional managers have also 
been appointed: Dave Lees 
(Scotland and North East England), 
Joe Stewart (North England), Keith 
Staton (Midlands and South Wales), 
Martin Smith (South and West 
England), Gary Martin (North 
London and East Anglia) and Derek 
Jones (London and South East). 

itj 

Miikf 

You were 
warnedJ 

A THOUSAND cans seal the deal a 
deals as managing director of EMI Re 
moving to EMI Films, is pictured ah 
completing the signing of Philip Rat 
quantity of beer for each album deliVi. 
all territories of the world, excluding the USA and Canada. His first album. 
Shooting Gallery, is set for release on September I. A single. Fallen, is released 
this week. Rambow is to tour the UK during August and September. 

Little change at PRS 

THE STATUS quo continues at the Performing Right Society in 
terms of directors of the society following its 65th annual general 
meeting at the London Hilton last Thursday. 

rr KARLV THERE is a widespread reaction to EMI's pnangpolicy CLEAKLY I itEMc. 1J» a k not just stop ^t V AT, basic 
following the change in VAT rate, it ooes no j 
increases and reduced settlement discoun - 

Taking into account the lack of a 
5 per cent returns facility, the 
enforced extra discount the dealer 
has to give the customer on singles 
and EMI's inability to achieve timely 
delivery by BR, the small record 
shop is now in danger of making a 
loss on EMI product. 

I will be extremely wary of new 
EMI releases from now on, and I 
will not hesitate to return orders not 
received in time for the weekend. In 
the months to come let EMI dare to 
say they were not warned by those 
who know — the front men of the 
industry, the dealers! Martin 
Anscombe, Pop Inn, Harvey Street, 
Walton, Thetford, Norfolk. 

K9® to ram 

a business 
ONCE AGAIN EM! has decided to 
raise its prices higher than any other 
record company while maintaining a 
steady downward spiral in service 
and efficiency. 

When will they realise that they 
cannot improve business by trying to 
extract an extra 10 or 20p from the 
public? EMI's altitude will surely 
only harden dealers' resistance to its 
product. J. Lang, director, J & J 
Records, Upper Hall Park, 

The four writer members and 
three publisher members proposed 
for re-appointment by the general 
council were elected by the AGM. 
Those successful in the writer 
category were Wayne Bickerton, 
John Gardner, Joseph Horovitz and 
Ernest Tomlinson, and the three re- 
appointed publisher members are 
Dick James, Christopher Morris and 
Ron White. 

Unsuccessful contenders for the 
four writer vacancies were Kenneth 
Jones, Richard Stocker and Guy 
Fletcher, and the other candidate for 
the three publisher vacancies was 
Len Beadle. 

A motion carried at the AGM 
raises the attendance fees for PRS 
directors from £20 to £30 per 
meeting attended. The £20 rate was 
set in 1972, and proposer Jonson 

i •: ■ 

DROP EVER YTHING And Run is the title of the first single by the new Mud 
line-up, and its release on July 20 will be their first on Carrere, through WEA. 
The band, which now comprises three original members Rob Davis, Ray Stiles 
and Dave Mount, with new lead singer Margo Henderson, has just signed the 
deal with Carrere, and will soon be doing a series of live dates. Pictured with 
the band are WEA MD John Fruin (second from left), Oliver Small man, 
Carrere promotions manager (rear right) and Barry Dunning, Mud's manager 
(front right). 

Lord's second ciBiiBiii 
HRST RELEASED in 1972, Cliarisma is rcpromoling Bo Hanson's 
Music Inspired by Lord Of The Rings (CAS 1059) lo coincide with the 
release of the new film version of Tolkien's classic (riiogy. The album 
is now packaged in a new sleeve by poster artist Rodney Matthews and 
comes complete with a colour photograph of Professor jrr Tolkeln 
by Lord Snowdon. Promotion of the album Includes a sncclallv 
designed fold-out poster with full dealer Information In Music Week 

prkhamstead, Herts, wait until next April before pay 
packets were increased. 

It is understood that the Decca 
management has also refused 
union requests to obtain 
improved pension arrangements. 
Decca director, Bill Townsley 
comments: "Talks are still going 
on with the unions in the hope 
that some decision may be 
reached." 

Dyer of Peters Edition said that "no 
director should suffer hardship 
through being a director" and he 
believed £30 was "a reasonable 
proposition". The motion, seconded 
by Edward While, was carried with 
two abstentions. 

Several members expressed 
concern during the AGM about the 
efficiency and reliability of the 
logging system for radio and TV 
performances of music. It centred 
on whether music used was in fact 
logged correctly and accurately and 
whether the performance fees were 
adequate. 

PRS general manager Michael 
Freegard told the meeting that 
comprehensive sampling would 
always be a problem "unless you 
devote a great deal more money to 
it". 

News in 

brief... 

SUNSET ON Friday 13 has been 
chosen by Acrobat for the rush 
release of Drac's Back, a new 
single by Andy Forray, in a colour 
bag. The release coincides with a 
renewed interest in vampires with 
three films on the subject currently 
showing. 

On the same day, the new single 
from Runner, Fooling Myself, is 
released simultaneously in the UK 
and the US; and following demand 
for it after its use in a TV 
commercial, the Roger Chapman 
version of Let's Spend The Night 
Together is also released — having 
been rapidly remade as a single when 
public response to the Ladbrokes 
Hotels ads on which it was used 
proved to be high. Debut single for 
the newly-signed Speed-O-Meters is 
called Tonight Tonight and it is 
also released on Acrobat on July 
13. 

STEVE STEVENSON has been 
appointed general manager of the 
artist development unit of EMI 
GRD, reporting to Brian Shepherd, 
general manager of GRD's A & R 
department. 

A DEALER offer of full colour 
limited edition posters is being 
used by WEA to back this month's 
release of six new albums on its 
moslly-classical label. Nonesuch. 
Dealers ordering the new IPs plus 
four selections from catalogue will 
be offered a choice of three 
different posters, all bearing the 
slogan Because You're Different. 
The LPs are Jan de'Gaelini, 
Sonata for Violin; two by Joan 
Morris and William Bolcom, 
Leiber and Swller's Other Songs 
and Gershwin Songs; Edward Tarr 
and George Kent, Trumpet <£ 
Organ; and Paul Jacobs, Six 
Sonatas for Piano. 

THE DUKES, a four-piece whose 
members have all played with other 
big name groups, have been signed 
worldwide by Warner Brothers 
and a debut single will be released 
next month — to be followed by 
an LP in September. 
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TIP SKC 

American anthologies 

MANNY FOX, who describes himself as an entrepreneur, has proved in America there is a whole world of 
prospective record buyers who simply do not like to go into a record store. And with his own concept, 
American Retrospectives, packaged in "anthology" box sets, he is about to set up his own company here to 
market and distribute his releases. 

These anthologies are put together 
from leading American artists' 
performance careers. "In most 
instances," says Fox, these sets are 
the only completely authorised 
editions available of the best of their 
live work. They have been selected in 
collaboration with either the artists, 
their close associates and/or estates. 
Technically, they have been brought 
up to quality audio standards while 
retaining the 'live' original sound 
that gives them distinction." 

Fox became interested in this 
concept in 1966 when he did a six- 
record set of the best of A1 Hirt 
concerts. At that time, recalls Fox, 
Hirt was selling perhaps 200 records 
a year. But with promotion, this 
anthology sold well over 100,000 
copies. Taking the idea of securing 
rights to unused existing recordings 
one step further, in 1969 he bought 
all the rights to the original radio 
version of The War of the Worlds. 
This show sold over 500,000 sets. 
The sales of these both came 
primarily through American mail 
order company, Longines. 

Two years ago, working with 
attorney/associate Jim Halperin, 
Fox decided rather than continue to 
put together packages for major 
record companies as an independent 
producer, he'd form his own 
distribution company. Out he went 
to acquire a line of solely owned 
merchandise. 

From this came American 
Retrospectives with the marketing 
angle . . . "to offer a permanent 
home entertainment library. 

collector's items certainly, of 
America's greatest performers." 
And this is what Manny Fox will be 
marketing in the UK — not in the 
conventional record stores but in 
markets, banks, chain stores, mail 
order, whatever. 

The catalogue includes record sets 
with such people as Duke Ellington, 
Louis Armstrong, Paul Whiteman, 
Earl "Fatha" Hines, Jimi Hendrix, 
Spike Jones and the City Slickers, 
etc. He also offers on records an 
amazing collection of some of the 
greatest American radio 
programmes. It includes sets of half- 
hour complete shows of Bing 
Crosby, Jack Benny, Eddie Cantor, 
Suspense Theatre and Bums & 
Allen. The War of the Worlds and 
an album featuring two complete 
Crosby Christmas shows are special 
attractions. 

"For the Crosby Christmas 
shows, Saving and Loan 
Associations has already ordered 
500,000 albums to be given away as 
bonus gifts over the holidays." says 
Fox. "In putting together our 
company in England, we will be 
looking to sell to chain stores on a 
consignment basis and doing 
comprehensive TV advertising as a 
back-up. We've got incredible 
product. I know how to sell it, so 
rather than go through a licensing 
deal we're going to do it ourselves." 

Manny Fox, Fox American 
Retrospectives, MF Productions Co. 
Inc., 295 Madison Avenue, New 
York, New York 10017. (212) 686 
5326. 

Graffiti: the 

writing is 

on the wall 
From THE MAILBAG 

GRAFFITI RECORDS is a new 
company looking for new bands. 
Their first release is the London 
group, Airmail, who are busy 
playing the major colleges in and 
around London. Their single. In A 
Moment, is distributed through 
Spartan and will be available next 
week. 

Graffiti director, P. Mewse 
comments: " We would like to 
offer a chance for other such new 
bands to record and release a 
single".. 

Contact: Graffiti Records, 18 
Pearfield Road, Forest Hill, 
London SE23. (01) 699 7317. 

. i Tipsheet is 
. vfc edited by 

SUE 
£ FRANCIS 

Contact 
her on 

^ 01 439 9756 

T 

JEFF CHEG WIN. the EMI 
producer pictured above, is looking 
for something completely different 
from his latest production for 
Kick. With this rock band's new 
three-track EP. Rough 'n Smooth, 
getting good airplay, he would like 
to hear from disco bands "who 
write their own commerical songs, 
look visually exciting, gig regularly, 
have management and could hear 
themselves at the top of the 
charts." 
Chegwin, a keen young producer, 
is determined not to miss anything 
that has commerical potential — be 
it mod, rock, disco, etc. 
"However. London clubs now all 
seem to feature rock and mod 
bands, so it is very difficult to find 
disco acts. We have room for new 
acts, and, with radio stations 
tending to play more new groups, I 
think it is quite a healthy time for 
acts to break into the UK market. " 
Contact Jeff Chegwin at EMI 
Records, 20 Manchester Square, 
London Wl. (01) 486 4488. Ext. 
316. 

Songs for a 

songwriter 
LIVERPUDLIAN SONGWRITER, 
Ron King, took two awards for best 
song (UK and international 
categories) at last month's Nice Song 
Festival. Publisher Graham Sclater 
of Tabitha Music feels the song, If 
There Was No Guiding Star, "could 
be covered by many of our very 
popular middle-of-the-road singers. 
We would be interested in hearing 
from anyone looking for this type of 
song. There does appear to be a 
shortage of such quality ballads". 
Contact: Graham Sclater, Tabitha 
Music Ltd., 39 Cordery Road, 
Exeter EX2 9DJ, Devon. 
PRECIOUS WILSON, lead singer 
of Euroption, is going solo and the 
group needs a replacement. 

Euroption, whose most recent 
successes are 1 Can't Stand The Rain 
and One Way Ticket To The Blues, 
are one of Europe's busiest disco 
acts. And they are looking for "a 
lady with a great voice and image 
who can step right in and take over. 
A total commitment to the Job is 
vital for she would be needed for 
frequent touring and TV 
appearances throughout Europe," 
says Steve Rowland, A&R creative 
director of Hansa. Applicants, 
should send tape and photo to 
Rowland at Hansa Productions, 12 
Bruton Street, London Wl. 
PAUL MARTINELLI has decided 
to go solo and needs songs to follow 
up his first single, Keep It Up, 
released on EMI International this 
month. Musically, he is as his 
publisher Don Gallacher describes, 
"a good singer who can sing disco, 
ballads, rock, whatever. What we 
are looking for now is a follow-up 
single and album material in the pop 
disco vein. " Contact Don Gallacher, 
Motor Records, 346a Farnham 
Road, Slough, Berks. 0753 29628. 
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Orders To: Pye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. 
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DO THE dealers who are raging 
about price increases wish to accept 
a reduction in wages in 1979? And 
are they hoping to stabilise the 
economy on their own by holding 
prices down? Three successive 
governments haven't succeeded and 
I'm sure the record trade won't 
either. 

Between 1960 and the early 1970s, 
prices didn't rise enough in this trade 
(most rises being purchase tax 
alterations), and we struggled 
through a period of profitless 
prosperity, trying to meet late 60s 
and early 70s costs with 1960's cash 
margins. Most of your customers (or 
their parents) will have had wage 
increases in the last year and with 
these new prices, we are just about 
to get ours. Feel sorry for your 
customers now and you'll be back 
struggling to make a living again. So 
why all the hysterics about the price 
rises? It would be very pleasant if all 
of the prices had remained stable, 
but they haven't, and they're not 
going to remain at their present 
levels either. 

To suggest that EMI or anyone 
else is forcing a cut in margins by 
purposely over-pricing is ridiculous. 
Those who reduce the margins force 
the reduction on themselves. The 
record companies know the viability 
of their businesses and its up to us to 
know about ours. It makes you 
wonder what retail prices would 
appear if recommended prices were 
not given in manufacturers' lists. 

The reduction in settlement 
discount is another matter, and in 
view of the increase in minimum 
lending rales, I cannot imagine the 
manufacturers doing anything else. 
The reduction in margin on the 
Wings LP is a different matter 
again. What is the answer to that 

For recession 

read normality 

From Brian Whitehead, 
Central Records, 
St. Annes-on-Sea 

one? Sell at £4.99 and maintain or 
increase your margin — It isn't 
illegal you know. Paul McCartney 
or EMI should stand the reduction 
themselves if they are so concerned 
about Wings' fans. 

Having seen some Continental 
shops and compared the high 
standards of shop-fittings and 
general luxuriousness of the places 
with some of the shoddy, run-down 
little shops we have here, I reach the 
conclusion that they have a higher 
profit margin and are more 
prosperous than we are, or they 
don't take all the profit out. 

Many trades in this country have 
too many people prepared to "do it 
on the cheap", resulting in a low- 
ering of standards all round. Apart 
from being a sad reflection of 
public taste, it puts a smart clean 
shop at a disadvantage. This cheap- 
jack trading has been going on for 
long enough for us to realise that the 
cheapest shops do not get all the 
business by any means. If we all 
worked on a really profitable margin 
and customers had to pay an 
economic price, some of them would 
cut down their purchases no doubt, 
but I feel on the whole that the good 
dealer would retain enough custom 

to run his business well and improve 
the service to his customers. 

The confusing instance of a slight 
reduction of turnover has coincided 
with the recent VAT increases. Have 
you noticed that when they are sat 
on their bottoms watching 
Wimbledon that turnover drops 
every year? So far we haven't had a 
customer bat an eyelid at any of the 
increases. 

So what are we (Central Records) 
going to do? Having talked to my 
very sensible compelitiors, we are all 
going to cut Top 75 singles to 99p to 
see how it goes. If trade drops to the 
extent that quantity time margin is 
not worthwhile, we shall put up our 
prices to the level that puts the 
arithmetic right. Singles out of the 
chart (cither coming or going) are 
full price, as are albums. Whether 
the manufacturers think we are 
mad or applauds us makes no odds. 
They adjust their prices to us at 
levels which pay them. We shall look 
after ourselves. 

Now what about imports? I 
haven't been offered any at more 
attractive prices than UK. I have 
ordered chart albums from one- 
stops and been sent imports at UK 
prices. The ones sent to me were 
illegal, so I won't sell them. Some 
look shoddy with stickers all over 
them and I don't sell shoddy 
product. Judging from some of the 
import pressing quality, not to 
mention damaged sleeves, the 
faulties percentage could be high. 
If 1 can be assured that top selling 
imports are cheaper, just as good or 
better, and legal, I'll make more 
money by selling them. It isn't going 
to do much to help the balance of 
payments or inflation, Ls it? I wish 
you all well during (he forecast 
world recession. 

OKO 

Q Q 

O. 

With today's prices 

who's 
buying records? 

It has to be people with disposable income — people with no 
mortgages — no family commitments — which means people 
who are young. 

And Radio Luxembourg is the station to reach them — more 15- 
24's listen to 208 than to any other commercial radio station — 
that's 4 million people. 

And to prove the point T.G.I, shows that more than 50% of 15- 
24,s buy L.P.'s regularly. 

Phone Nigel Mort today: 

01-439 7401 and advertise on .., 

Britain's only National commercial radio station 

2()8m Medium Wave 1439 Khz. 
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THE ELECTRIC records double-decker bus, planning to visit dealers 
up and down the country this month, is given a push by Electric artist 
and Radio I DJ AI Matthews. 
S —   x 

IN THE Retailing occasional scries on small labels, MW jazz 
correspondent PATRICK SULLIVAN looks at Blue Note, which, 
since it was acquired by UA, has been putting into effect an ambitious 
programme of re-releases. These coincide — or perhaps helped to 
bring about — a time when things appear to be looking very good 
in (he specialist jazz shops. One wholesaler/importer, Discovery 
Records, reports that ordering of specialist jazz product is heavier 
now than at anv time in the past few years. 

v  '   y 

Quality is the kepote 

DESPITE THE number of independent jazz labels that have sprung 
up over the past few decades. Blue Note, the forerunner of them all, 
retains a hold on the hearts of a large number of jazz fans even if it 
has lost much of its own independence. 

Formed during the late 1930s by 
Alfred Lion, Blue Note was devised 
as an outlet for the talents of the 
many jazz players spurned by the 
few major labels around at the time. 
Lion, a long-time fan and a fierce 
champion of the music, was 
determined to alleviate some of the 
frustration felt by musicians unable 
to get their work across to the 
public, and was also astute enough 
to realise that there was sufficient 
interest in jazz to make a specialist 
label viable if not wildly profitable. 

Building from a ground- 
base of Dixieland 
and New Orleans jazz, Lion 
established Blue Note's reputation 
for an uncompromising policy in 
which commercial considerations 
played second fiddle to the yardstick 
of quality. This attitude paid 
handsome dividends when the great 
soprano saxophonist, Sidney 
Bechet, recorded the Gershwin 
classic. Summertime, for the label in 
1939 —- after being told by the major 
companies that such a project was 
too uncommercial. 

The recording turned out to be the 
first Blue Note hit and help ensure 
the future of the label for some time 
ahead. Later in the same year, Lion 
was joined by Frances Wolfe, a man 
who shared his passion for jazz and 
behind them they steered the label 
into the swing era and out again 
when bop made its vibrant entry 
onto the music arena during the mid- 
1940s. 

It was during this period that 
Blue Note really came into its 
own, recording the works 
of such giants to be as 
Horace Silver, Milt Jackson, Miles 
Davis and Art Blakey. Thelonious 
Monk laid some of his 
earliest sides down for the 
label, Bud Powell cut five superb 
albums and there were others by the 
likes of Dexter Gordon, Wayne 
Shorter, Cecil Taylor and Stanley 
Turrentine. The list is almost endless 
and the common denominator, as 
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always, was quality. Apart from the 
various leaders featured on the label, 
Blue Note proved a spawning 
ground for the up-and-coming, with 
people such as John McLaughlin, 
Herbie Hancock and Chick Corea 
all acting as sidemen at one time or 
another and progressing to albums 
of their own, either on Blue Note or 
other labels. 

Today. Blue Note artists include 
Donald Byrd, whose album, Black 
Byrd, reached sales approaching 
500,000; Horace Silver, Bobby 
Hutcherson and Alphonse Mouzon. 
The move is towards the 
funk/fusion end of things, and while 
there are people who see this as a 
mistake, it must be remembered that 
the label has never stood still. It has 
always reflected the changes in jazz 
and who can say what Blue Note will 
be putting out in five years lime; it 
may be back to bebop or swing or 
Dixieland or on to a new thing 
altogether. 

What it will always have, 
however, is a catalogue almost 
unmatched by any other company. 
The present owners of the label, 
United Artists, have shown their 
awareness of this by instituting a 
massive re-issue programme at 
present in its second phase. The first 
20 album releases featured 
important albums by John Coltrane, 
Bud Powell, Lester Young and 
Ornctte Coleman and the response 
by the public was, as one might 
expect, enthusiastic. Now we have a 
further 20, by artists including 
Bechet (and Summertime is being 
released as a single, UA 36535): 
Dexter Gordon, Gil Evans, an early 
set by the Jazz Crusaders, Sonny 
Kollins, Thelonious Monk and Eric 
Dolphy, and Art Blakey. There 
seems no doubt that phase two is 
going to be as successful as phase 
one. 
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EMI Licensed Repertoire Division and Motor Records 

Would Like To Thank DJMS Sony and Trident 
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Mixed at the new 46-trackstudio 
using lite latest computerised 

mixingjacilities (MCI) 
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PA I 'I. MARTINELL1 •KEEP IT UP 
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TRIDENT 

Mastered at Trident ensuring that 
the high standard of the PCM was 

maintained until the i>e>y end. 

A  
Recorded using the revolutionary 
Pulse Code Modulation (PCM) 
unit which gives a more superior 
sound quality than conventional 

tape recorders at all recording 
levels. 

For Their Co-operation in a single of the highest quality 

PAUL MARTINELLI 'KEEP IT UP' 
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