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IN COMMON with the chart 
compilers, British Market 
Research Bureau, and the BPI, 
Music Week has been greatly 
concerned in recent weeks to 
hear mounting rumours of 
manipulation of the Top 75 
singles and albums charts. 

We have been particularly 
shocked by talk of specific cases 
of records allegedly attaining 
chart placings as a result of 
falsified diary returns from a 
minority of chart return dealers. 

This fraudulent action is said 
to be carried out by dealers in 
return for expensive gifts or 
quantities of free records offered 
by record company salesmen or 
their representatives. 
Alternatively, it is suggested that 
dealers allow salesmen to make 
their own entries in chart diaries, 
again in return for favours in 
kind. 

Music Week has no 
compunction in putting into 
print these rumours which have 
been circulating in the music 
business for some weeks, because 
as owners of the publishing 
rights to the chart we have a 
moral obligation to our readers 
to present a chart which is, to the 
best of our knowledge, accurate. 

And we Join the BPI and 
BMRB in condemning any 
dealers and record company 
personnel who may be indulging 
in these practices. Further, 
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ilmisfi 11 million dolSar takeover 

NEW YORK: The German 
Ariola-Eurodisc company is 
buying our Arista Records from 
Columbia Pictures for an 
"initial investment" of 50 
million dollars. 

According to Francis T. Vincent 
Jr., president of Columbia Pictures, 
a significant part of the price will be 
repayment of Arista's indebtedness 
to Columbia which expects the deal 
to yield a net profit of seven million 
dollars, or 72 cents per share. 

The deal has been agreed in 
principle and letters of intent have 
been signed, but it is still subject to 

bid far Mriita 

approval by both boards of directors 
as well as Columbia's lending banks. 

Arista has been very much a 
personal success story for its 
charismatic president Clive Davis, 
and statements by Columbia and 
Ariola make it clear that he will 
continue in his position as head of 
the label. It is not yet known 
whether Ariola will be buying Davis' 
personal stock holding in Arista. 

Industry emergency 

committee set up 
AN EMERGENCY committee of 
dealers and manufacturers is being 
set up to deal with the current 
problems facing the industry. 

This was decided at last week's 
GRRC protest meeting held at the 
Whitehall Hotel in London. Nearly 
200 dealers attended the gathering, 
along with wholesalers and record 
company representatives. 

Membership and further details of 
the committee are currently being 
organised and secretary Harry 
Tipple told MW that they hoped to 
have the first meeting with 
manufacturers on August 7. 

Polydor's managing director A. J. 

Morris told the dealers that Polydor 
would be reducing the RRP of its 
singles to 99p. A call to ask all 
manufacturers to reduce the price of 
singles was carried unanimously. 

The problems associated with 
selling imports was a subject for hot 
debate at the meeting. A statement 
from the newly-formed Record 
Wholesalers Association was read 
out to the meeting pledging financial 
support to dealers involved in 
litigation with record companies 
over imports. 

At press lime, it was understood 
that a meeting of wholesalers dealing 
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Ariola's own US label, Ariola- 
America, will not be affected by the 
deal and will remain a wholly owned 
independent subsidiary of its 
German parent. 

News of the deal was announced 
in New York last Friday afternoon— 
after the Wall Street stock market 
had closed for business — and came 
as a total surprise to the London 
staffs of both companies. 

The long-term implications of the 
deal — specifically in the area of 
distribution — are matters for the 
future, but after due consideration 
of the facts known so far on 
Monday this week, both Charles 
Lcvison, Arista UK MD, and Robin 

Chart action 
LOW SALES generally, apart 
from the Boomtown Rats who 
are doing exceptionally well. The 
Dooleys move up to No. 3 and 
Police Jump from 15 to No. 2. 
The eight new entries are headed 
by Sham 69 (23), Randy 
Vanwarmer (42) and Ian Dury & 
The Blockheads (45). And the 
Mod revival makes a chart entry 
with the Merton Parkas at No. 
58. 

Blanch flower, his Ariola 
counterpart, welcomed the news. 

Said Levison: "While we've 
always had an excellent relationship 
with Columbia Pictures, in 
particular working in close 
cooperation on the soundtrack 
albums like Close Encounters and 
That Summer, I view the proposed 
acquisition as a very positive step. 

"Bertelsmann (Ariola's parent 
company) and the Ariola 
organisation are committed to major 
investment and expansion in the 
record business and the combination 
of probably the most aggressive 
European and American companies 
is an important event." 

Commented Blanchflower: "1 am 
delighted that Ariola is continuing 
the expansion to which it is 
committed and I believe the 
acquisition of Arista can only help 
the development of bothTompanies. 

"The two companies will operate 
autonomously, but if there are areas 
where we can cooperate then I am 
sure we will do so. But that is a 
matter for the future." 

In Germany, Ariola-Eurodisc 
president Monti Leuftner said that 
the deal was pan of the Bertelsmann 
company's policy to expand 
internationally and Ariola wished to 
engage itself more strongly in the 
music business. 

Assuming the deal is approved by 
all concerned, Ariola expects the 
acauisilion of Arista to be 

WE JUST KEEP ON GROWING! 

• THERE'S NO holdinsi the fast-growing 
Music Week! During the first six months of 
1979 our circulation increased by a further 
five per cent bringing our total number of 
subscribers up to a record figure of 12,522. 
• These figures are independently ratified by 
the Audit Bureau of Circulations (ABC) and 
of the four record industry trade newspapers 
now puhlishcd in Britain, Music Week is the 
only one to publish an authenticated ABC 
circulation figure. 
• Even more significant, Music Week's 

9,729 
JAN. 

JUNE 76 

circulation is based on paid subscriptions — 
wt do not bolster our circulation figure with 
free copies as is the practice with some trade 
papers. 
• Apart from having a readership among 99.9 
per cent of Britain's record dealers (NOP 
Survey), Music Week now has a steadily 
increasing overseas circulation, consolidating 
its position as Europe's leading music business 
paper and bringing it growing importance in 
the music business in all territories around the 
world. 
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Only the strong will survive in 

the Eighties 

RODNEY BURBECK: ■■How many 
record company executives truly 
comprehend what it is like running a 
record shop these days?" 

IN A steamy hotel room 
designed to seat thirty people 
comfortably, nearly 200 record 
dealers and importers last week 
wrote a page in the history of 
the record business. Not since a 
similar protest meeting 20 years 
ago (over EMI deletions), 
which spawned the old 
Gramophone Record Retailers' 
Association, have so many 
dealers rallied together to 
express a unified voice of 
vitriolic opinion. 

Ever since those pioneer days 
of retailing, the uneasy 
relationship between 
manufacturers of recorded 
music and their retail outlets 
has tottered along with 
occasional volleys from either 
side. But last week the 
hostilities came out in the 
open, verbal shots were fired in 
anger, war was declared. 

To a casual observer in the 
White Hall Hotel, Bloomsbury, 

c 
by RODNEY BURBECK 

Editor, Music Week 

last Tuesday night, it must 
have seemed like madness 
tantamount to genocide. On 
the one hand you had the 
people who make records, on 
the other the people who sell 
'em. Both in the business of 
making money out of the same 
product. Both needing each 
other to survive. 

But both apparently closing 
their ears to the others' 
problems. Grown men versed 
in the ways of their own 
businesses but neither really 
wanting to know about the 
other guy's hardships. On both 
sides a blinkered lack of 
understanding. 
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It is a startling situation. 
Manufacturers invest hundreds 
of thousands of pounds m 
signing talent, recording, 
manufacturing, marketing. 
They then hand over the 
finished product to a third 
party — the last vital link 
between artist and consumer. 

And judging by the 
comments at the protest 
meeting, the manufacturer then 
proceeds to do his damndest to 
put that third party out of 
business. Crazy isn't it? 

Listening to those comments 
last Tuesday — some blatantly 
bigoted, some reasonably 
argued, all unanimous in their 
condemnation of the record 
companies — it became 
increasingly clear that the roots 
of all the problems lie not in 
the price of a single or the 
amount of a margin. 

The problem is ignorance. 
Many dealers simply do not 
understand the economics of 
the record business. And they 
don't understand because the 
record companies do little or 
nothing to educate the trade in 
the ways of their business. 

Why pay artists such high 
royalties? Why do companies 
pay huge advances to buy 
superstars from each other? 
Why shouldn't I buy cheap 
imports from abroad — the 
money goes back to the same 
record company eventually 
doesn't it? Why does a single 
have to go above £1? Why are 

• you cutting my mark-up? I'll 
go out of business. 

These are just some of the 
dealers' questions. 

But don't you understand, 
argue the company men, we're 
in a competitive business? We 
have to pay competitive prices 
for artists to stay in business. 
If you buy imports, the royalty 
may not be getting back to the 
artist, and anyway, some 
artists are signed to different 
companies in different 
countries. And if I don't cut 
your margin, I'll go out of 
business. 

The arguments flow back 
understand that the 
manufacturer is faced with 
the very real problem of falling 
profits for a variety of reasons 
— not all within his own 
control. 

Running a record shop is no 
longer the cosy business it used 
to be. The man who last week 
advocated only allowing "the 
gentleman salesman of the old 
days" into his shop might be 
better off moving into a more 
genteel line. 

Making and selling records 
in the Eighties will become 
even more competitive. Only 
the strong will survive. 

and forth like a double act in a 
pantomime. 

A company man makes a 
reference lo 20 per cent of 
sales coming from cassettes — 
"Oh no they don'tl" chorus 
the dealers. "More like four 
per cent." "But we sell 20 per 
cent . . ." retorts the company 
man, baffled. Another 
impasse. 

How many record company 
executives truly comprehend 
what it is like running a record 
shop these days? One senior 
executive of a major record 
company told me recently that 
he had no intention of joining 
the Music Week Dealer Tour 
because "the last thing 1 want 
to do is actually come face-to- 
face with dealers and hear 
them tell me how to run my 
business". 

What a shocking attitude. 
But in my experience it is not 
uncommon among desk-bound 
executives. On the other hand, 
several industry leaders have 
taken the trouble to go out into 
the provinces and attend local 
GRRC meetings at which only 
a dozen dealers make the effort 
to turn up. 

Can you then blame them 
for taking unilateral decisions 
and imposing autocratic rules 
in the face of apparent apathy? 

The problem lies in 
incomprehension on both sides 
of the counter. The answer lies 
not in some of the suggestions 
raised at last week's meeting. 
The only person to benefit if 
ABC Record shop in the High 
Street stops stocking Polydor 
or EMI records will be the 
owner of XYZ Record shop 
round the corner who carries 
on stocking them. 

What is needed are new lines 
of communication between 
companies and dealers. The 
emergency action committee set 

"The last thing I 
want to do is 
actually come face 
to face with dealers 
and hear them 
telling me how to 
run my business" 
. . . record company 
executive. 

up last week will, hopefully, go 
a long way towards breaking 
down the barriers and reaching 
some common understanding 
between both sides. 

But, most of all, we need a 
radical change in attitude in 
both the company boardrooms 
and the record shops. The 
manufacturers must make far 
greater efforts to win the trust 
of the dealer and work with 
him for their common good 
rather than regarding him as 
an irritating hiccough in the 
pipeline to the consumer. 

The dealer has to come lo 
terms with an industry which, 
whether he likes it or not, has 
become big business geared lo 
mass turnover and 
sophisticated merchandising 
methods. He also has to 

Order from CBS Order Desk, Tel: 01-960 2155, CBS Distribution Centre, Barlby Road, London W10 
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Manufacturers must win the trust of the 
dealer and not regard him as an irritating 
hiccough in the pipeline to the consumer 
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Stout caffipiaip fio3 iiEfi^ney! 

FOLLOWING THE success of the Gertcha single, the soundtrack to 
the Courage Beer TV commercial, Chas & Dave release a new album 
on August 3 and a follow-up single on August 10. Both records will be 
released on their own Rockney label through EMI. 

The LP. Don't Give A Monkey's (EMC 3303) comprises a mixture of studio 
recordings and tracks recorded live in front of an invited audience earlier this 
year at EMI's Abbey Road studios. 

The single, The Sideboard Song (Got My Beer In The Sideboard Here, EMI 
2986) is taken from the album and comes in a special colour bag. Included in 
the first batch of albums will be a free EP with four live tracks on. 

Chas & Dave will feature the LP material on Radio One's In Concert on 
August 4, play Knebworth on August 11 and The Venue on August 17. 

Marketing plans for the new records include display kits for dealers, 
advertising in the consumer weeklies and a fly-posting campaign. Courage will 
be re-showing the Gertcha TV ad during August in the London area and during 
October in the Harlech and ATV areas. 

Cougar comes back 

for i@e®nd3 bite 
RIVA RELEASES the second album by John Cougar this Friday (3). Called 
John Cougar, the LP includes his latest single, Miami. 

An extended and re-mixed version 
of the song will be available on 12- 
inch for promotional purposes only, 
and a picture version of the single is 
also available. Co-inciding with 
release of the album, 500 pairs of 
London Transport bus fronts have 
been booked throughout August. 

In addition all dealers will be 
mailed posters and a window flash 
— there will also be numerous 
window displays. 

A promotional video has been 
shot on location in the US by 
producer Bruce Gowers and will be 
made available to all TV stations for 
possible transmission. 

Cougar is currently on lour in the 
US and from there will tour 
Australia and New Zealand before 
coming to Britain. 

Commoiiores 

magic 
MOTOWN HAS finalised details of 
the first phase of an extensive 
marketing , campaign for the new 
album and single by The 
Commodores. The single, Sail 
On/Quick Draw (TMG 1155) is their 
first since Three Times A Lady 
topped the charts a year ago. It is 
released on August 17. Midnight 
Magic (STMA 8032) is the title of 
the album which is out this week. 

The campaign includes extensive 
trade and consumer press 
advertising, radio spots on all of the 
independent regional radio stations 
and window displays in at least 400 
shops, including Oxford Street's 
HMV shop to coincide with their 
August Bank Holiday appearances 
at Wembley Arena. 
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ERafferty plans 

single campaign 
MARKETING PLANS for the new 
Gerry Rofferty single, Get It Right 
Next Time (BP 301) released August 
3, include picture sleeves, a limited 
quantity of picture labels, badges 
and ads in the consumer music 
weeklies. Rofferty's album Night 
Owl has gone gold in the UK and 
USA and platinum in Canada. 

Hercer 

nmes into 

movies 
AFTER SEVERAL weeks of 
speculation about the future of 
both GRD and LRD MDs at 
EMI, following radical 
reorganisation and staff cuts 
there, a new position has been 
announced for GRD chief Bob 
Mercer. 

He has been appointed to the 
newly-created position of head 
of music operations at EMI 
Films, by Barry Spikings, 
chairman of EMI Film and 
Theatre Corporation. 

Mercer takes up his new 
appointment in September, and 
will then be responsible for co- 
ordinating the worldwide music 
interests of that company, with 
a brief to exploit all possible 
opportunities in that area. He 
joins EMI Films at a time when 
there are several musicals in 
production, including one 
featuring Village People and 
another starring Neil Diamond. 

Mercer will report directly to 
Spikings, is expected to become 
an EMI Films board member 
and-will remain on the board of 
EMI Records UK. 

Young Hamilton 
GEORGE HAMILTON IV has 
signed an exclusive deal with MCA 
in London. His latest album, 
Forever Young,. recorded in 
Nashville earlier this year, has been 
scheduled for rush-release. 

Chiswick's Big Beat 

A NEW specialist record label, Big Beat, has been set up by Ted Carroll, Roger 
Armstrong and Trevor Churchill of Chiswick Records as a companion to their 
Ace label. Big Beat will concentrate on releasing 1960's recordings and "other 
material of a similar specialist nature", leaving Ace to cover 1950's material. 
The first release on Big Beat, School Day Blues by Johnny & The Jammers (NS 
55) is Johnny and Edgar Winter's first record, made when they were 15 and 12 
respectively. First album, released this month, is by Joe Carrasco and El 
Molino, a Tex Mex band from Texas. 

Big Beat is distributed in the UK by Pinnacle. Exports and mail orders go 
through Swift Records, 3 Kentish Town Road, London NW1. 

MIKE PEETT to MCA/Infinity as 
assistant production manager. Peett, 
formerly distributed label co- 
ordinator at CBS, will be based at 
the CBS Barlby Road depot and 
report to MCA/Infinity production 
manager Mike Nicholas   Sara 
Toniolo to Neon Music the new 
music publishing company formed 
by Bruce Welch and Brian Oliver, as 
personal assistant to MD Brian 
Oliver   Jill Baker to press 
officer Jennie Halsall PR from Pye 
press office   Richard Butchins 
(19) to Charisma's A&R 
department as talent scout, 
reporting to Dave Hitchcock   
Rachel Klnn has been appointed 
head of press, public relations and 
promotion for Pickwick Records 

Martin Couche has been 
appointed manager of the 
Mechanical Copyright Protection 
Society's new documentation 
department, one of two innovations 

^brought about by recent internal 

reorganisation. Couche, who has 
been at MCPS for SVi years', the last 
four as licensing manager, will 
supervise the registry of new titles 
and the recording of such on the 
society's main index as part of his 
new responsibility Grant Black 
has been appointed professional 

.Musical 

Ml Chairs 

manager of Aviation Music, the 
publishing arm of Jet Records, and 
will take up his new duties this week. 
Black, 18, is the son of songwriter 
Don Black, and will report to 
Aviation chief Peter Felstead. He 
moves from ATV Music  after 

two years with Island as London 
promotion manager and Shelter 
label manager. Nicky Davies has left 
to "become involved in a new music 
industry project."   two 
Interworld Music appointments 
affecting two ladies bring Lee Allen 
to the post of assistant to copyright 
manager Harry Spencer and Marion 
Steele, formerly with the Noel Gay 
Organisation, to the professional 
department   Roy Matthews, 
EMI Music's director of 
manufacturing and distribution 
resources, is to leave EMI at the end 
of September to set up business on 
his own. He will be replaced by 
Philip Brodie, currently president/ 
director general of Pathe Marconi 
EMI SA in France. 

Commented Leslie Hill, 
"Naturally we are very sorry to lose 
Roy. He has made a tremendous 
contribution to EMI Music over the 
years, and we wish him every success 
in his new venture. 

ZAINE GRIFF has been signed to 
long term worldwide recording and 
publishing agreement with 
Automatic Records, which marks 
the first signing to the newly- 
formed Automatic Music Company 
and only the third to the 
Automatic Record Company, the 
other two being Doll By Doll and 
Roy Wood. The deals were 
negotiated by the artist's manager. 
Dee Harrington, who is in 
partnership with Campbell Palmer 
in Griff's management company. 
Griff has been building up a large 
following with his live dates during 
the last 12 months. He returns to 
the Marquee on A ugust 24, prior 
to his appearance at the Reading 
Rock Festival on Sunday, August 
26. He will shortly start recording 
some of his own songs for an 
October single and New Year 
album. Picture includes Dee 
Harrington and Campbell Palmer 
(back row, centre), Nick Mobbs 
and Griff (front). 

Drill signed 

to RCA 
RCA HAS signed Drill, a five-piece 
London-based rock band who have 
been playing the club/pub circuit for 
the past year. Their first single, 
Juliet, will be released on August 12. 

Ml H iiiyj 
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Bunnies can and will 

make the charts. 

■fx 

Out now on Virgin Records. VR4 

Peter Cook 
Here Comes The Judge 

Live in Concert 
Virgin Rc<ordt dutribuccd by CBS Tctcphonc 01 -960 2155 
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BMRB 

ensure 

takes action to 

chart accuracy 

IMMEDIATE ACTION is 
being taken by the British 
Market Research Bureau — the 
independent company which 
compiles the singles and albums 
charts for Music Week, the BPI 
and the BBC — to combat the 
efforts of certain companies or 
individuals who are believed to 
be attempting to manipulate 
chart entries. 

Seaside package 

A letter which has gone out to all 
dealers making chart returns 
reminds them of their 
responsibilities in returning accurate 
information and reveals that "a 
number" of shops have been 
removed from the panel in recent 
weeks because "we have had reason 
to doubt the veracity of their 
returns". 

The letter adds: "The number of 
shops is relatively small, but 

A&M THIS week releases the single, 
Seaside Woman bv Suzy and the Red 
Stripes (AMSP 7461) in a 5000 
limited edition in yellow vinyl in a 
special package that also contains a 
badge and ten mini seaside 
postcards. Originally released in the 
USA on the Epic label, there is 
considerable interest in the single 
since the producer is one Paul 
McCartney. 
RIGID DIGITS, the production 
company owned by Stiff Little 
Fingers and their management, has 
signed a manufacturing and 
distribution agreement with 
Chrysalis Records. Rigid will submit 
finished Stiff Little Fingers master 
tapes for pressing and distribution 
worldwide on the Chrysalis label. 
RADAR HAS signed London band 
The Inmates and the first single 
Dirty Water, which appeared 
originally on the independent Soho 
label is transferred immediately to 
Radar. This move is due to the 
demand created for it by its success 
as Capital Radio's people's choice. 
Radar expects to release an LP in the 
autumn. 
PYE HAS signed Chas Peate's 
Splash Records to a licensing 
agreement for the UK. Finalisation 
of the deal was made between Peate 
and Derek Honey, joint managing 
director Pye UK, and Walter 

News in 

brief... 

Woyda, joint managing director, 
Pye International. Among artists 
signed to Splash are the band 
Jigsaw, American singer-songwriter 
Phil Trainer, rock and roll singer T- 
Ford, The Pumphouse Gang, and 
Byron Burns, an American singer. 

Splash is now in its fourth year of 
operation and one of its previous hit 
singles. Sky High by Jigsaw, has 
been remixed for disco and will be 
released on August 24 although the 
first Splash release through Pye will 
be Spotlight by the Pumphouse 
Gang on August 17. 
SOLOMON & PERES point out 
that they omitted to include the 
following catalogue numbers of 
albums advertised in Music Week 
(July 21): Melba Montgomery, 
Don't Let The Good Times Fool 
You (CM 2), Buck Owens, Our Old 
Mansion (BS 3087), Donna Fargo, 
Dark Eyes Lady (BSK 3191), Susie 
A Hanson, Heart To Heart (6E 177), 
Vern Gosdin, Till The End (7E 
1112), Sammi Smith, Mixed 
Emotions (7E 1108). 

Emergency group 

established 
in imports has been arranged for this 
Wednesday when policy will be 
formulated and a • fighting fund 
established. 

Reaction to the selling up of the 
committee and to the call for singles 
prices to be reduced has been varied. 
EMI Records (UK) managing 
director Ramon Lopez will be 
"more than happy to be part of any 
intelligent and rational discussion" 
and will attend any meeting to which 
he is invited. On the subject of 
reducing the prices of singles to 
stimulate business, Lopez said: 
"This is a theory I do not intend to 
put to the test." 

Richard Robinson, deputy 
managing director of WEA, said: 
"It has to be a good idea to discuss 
dealer problems. But if there arc too 
many people at these meetings, then 
nothing will be resolved. If we were 
invited, we would attend." On the 
singles subject, Robinson told MW\ 
"At the moment singles are the 
strongest end of the market. 
Therefore, as far as we're 
concerned, wc would want to make 
up as much on singles margins as 
possible to compensate for low 
album sales." 

RCA's national sales manager 
John Howes "welcomes 100 per 
cent" the idea of the committee and 
has written to Harry Tipple to say 
that he would be prepared to sit on 

sufficiently large to be of 
considerable worry for us to take 
steps to make our investigations 
more effective and punitive. We are 
aware of the pressures to which 
dealers are being subjected from 
various directions. 

BMRB stresses that panel shops 
are dropped or "rested" from time 
to time for a variety of legitimate 
reasons, but the number removed on 
grounds of suspicious returns has 
been running at a much higher level 
than usual in recent weeks. 

The company is also tightening up 
its telephone check procedure in 
order to "detect untypical behaviour 
of a title with greater precision". 

The BPI charts committee also 
met last week to discuss the need to 
ensure the chart's accuracy and the 
committee is believed to have urged 
member companies to review any 
"selective marketing" techniques 
they may be using. 
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DAVE DEE director of A&R WEA. UK. spars with Eddie Grant following 
^hc conclusion of a knockout deal. Tony Colder, bustness consultant. Ice 
Records acts as referee. 

ice signs to WEA 

signed^UK^n^EiVe"icen^fn^dea^wfth^EA5for h'is 
Ice Records label. Firs, release will be a single ^ Grant Walking On Sun hi e 
which will be released on August 17 in seven-inch and LV forma . An LP of the 
same title, due for release on September 7, will contain the full length version of Grant's current hit Living On The Front Line. , . ,. 

Other new signings to Ice - which set up in the UK two years ago but had its 
beginnings in the Caribbean two years before that, and ,s now run by Grant 
and two of his brothers, Alpine and Rudolph - will be announced shortly. 

Safari's alternative 

THIS WEEK, Safari Records releases its first AP, Alternative Play, 
record. The AP is a 7" disc that plays at JJW rpm, is priced at £1.50 
and runs for over 20 minutes. The AP is titled Sheep Farming in 
Barnel (SAP I), is by Toyah, features six tracks and comes in a colour 
sleeve. 

Said a spokesman for Safari: "The motivation for such a record is 
obvious — it has been designed to give record-buyers an alternative to 
the now ridiculously expensive LP, the price of which has been one of 
the main causes of the decline of album purchases and the increasing 
percentage of singles sales in the market place." 

New ILR proposals 
OUTLINES FOR 15 new 
independent local radio stations 
have been proposed by the Home 
Office working party on local radio, 
it was revealed by Home Secretary, 
William Whitelaw, last week. 

The suggested new commercial 
radio locations are: Ayr, 
Barnsley, Bristol, Bury St 

Edmunds, Canterbury/Dover, 
Guildford, Leeds, Leicester, 
Londonderry, Luton/Bedford, 
Newport. Preston/Blackpool. 
Swindon, Worcester/Hereford and 
Wrexham/Deeside. 

. No proposals for further BBC 
local station have been put forward. 

FROM PAGE ONE 
such a committee if needed. 

Howes attended the protest 
meeting and afterwards told MW: 
"Some of the things which came out 
of the meeting made it obvious that 
dealers don't know all about the 
inner workings of record companies 
and that equally record companies 
don't know all about the retailers' 
problems." On the subject of 
singles' prices he said "We are 
looking at prices much more closely 
than we have ever done." 

Derek Honey, Pye joint-managing 
director described the setting up of 
the emergency committee as "a very 
useful move". On the singles subject 
he told MW: "Costs are soaring all 
the time. It just isn't possible to go 
on reducing prices," He pointed out 
that Pye, in an effort to hold costs 
down had cut out gimmicks, 
simplified sleeves and "even 
approached certain artists and asked 
them if they would take a reduction 
in their royally rate." 

Decca director Bill Townsley said: 
"So far as reducing the price of 
singles, that is a ridiculous 
suggestion — it just isn't possible." 

Simon Draper, MD of Virgin is 
keen to participate and enter 
discussions with dealers, but reveals 
that his company intends to take 
"independent action" to bring down 
prices, 
• See full report of protest meeting 
in page eight. 

Logo finishes Sink 

with Barclay 
LOGO RECORDS and Barclay Records of France have ended ihe two-year 
UK distribution arrangement for Barclay repertoire by mutual agreement. 

"After two years we didn't think it a good idea to renew the option for the 
third year," commented a Logo spokesman, while a Barclay statement from 
Paris, giving details of the "amicable separation'', added that both sides had 
agreed the association "had not been a good idea' . 

Most of the Barclay back catalogue and its progressive Egg label repertoire is 
still available here for the time being and the company has reached agreement 
with Creole Records for distribution of Brenda Mitchell's Don't You Know 
LP. Tumblack, Barclay's Caribbean percussion group, will be distributed here 
and in the USA by Island. 

n 

TltlBr-r 
IRISH SINGER Geraldine visited the Polygram Record Services factory in 
Wallhamstow, to promote her single on Ihe Coma label, Back Street Band 
(CUT 3), which is distributed by Phonogram. At the factory of new record 
press was named after the singer. With Geraldine are: left to right, Alan Pearcc 
(Polygram Record Services production manager), songwriter Phil Coulter and 
Alan Grossman of Coma Records. 

Haynes sets 

up mu 

promo group 
WITH ALL his professional efforts 
aimed exclusively at Radio One, 
Brian Haynes, former radio promo 
man for MAM and Mountain, has 
set up London Promotion Company 
and is working on his first 
commission — Conscious Man by 
the Jolly Brothers on UA. 

Although Haynes' co-directors 
are Alan Wade and Richard 
Jakcubowski of Record Sales, all 
parties stress that the two companies 
will not necessarily be working on 
the same product. 

London Promotion Company is 
working out of Record Sales offices 
in Newman Street, W. 1. and Haynes 
can be reached on 01-636 9251/2. 

Wi® ire tii® 

flli| spefrstas"? 
THE ANNUAL review of "big 
spenders" in TV and press 
advertising published in Campaign 
magazines reveals that K-tel 
International rates 77th in the top 
250 companies having spent 
£2,315,000 on advertising in the last 
year — all but £4,000 on TV. 

At 88th position was EMI with its 
TV spend totalling £1,917,000 plus 
£156,000 on press ads. Warwick 
Records rated ISSlh with £1,199,000 
on TV and £6,000 in press; and CBS 
crept in at 236 with £605,000 on TV 
and £175,000 in press. 

Chart FROM PAGE ONE 
should Music Week uncover any 
factual evidence of fraud In 
relation to chart returns, we 
pledge to name those concerned 
and pursue any legal action 
which may be appropriate. 

The Music Week chart has 
been held in high regard 
throughout the industry for 
many years as an accurate 
barometer of record sales. It is a 
highly potent marketing tool and 
it Is in the best Interests of dealers 
and record companies alike to 
ensure that Its accuracy is 
protected. 

Music Week will not tolerate 
any interference with the veracity 
of its chart service and will be 
ruthless in exposing those who 
may, for short term gain, bring 
into disrepute an entire industry. 

PAGE 4 
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h fab tow album containing these 14 great songs 

★ 

^Rama Lama Diog Dong 

'"'Wore W Wever 

A Lover's Question 

^Love WiSS Slake You Fail In School 

K S Knew From The Start 

^XNmd0 Fools Fall In Love 

Since I Don't Have You 

^j\e\0^ 

Tonight 

^Imagination 

1 Really Love You 

Devil Or Angel 

Don't Hang Up 

Return To Sender 

Oop Doop Doop (parts 1 & 2) 

i erPop 

Album 

CWK 
3010 

iingle c iHism (Special B ag) 'LoveWi II Make You Failtr 

Cassette 

TC-CWK 
3010 

i Schoo r 

Mnrk^jprt hy EMI Records (UK) Licensed Heponoire uivision. oaies anu u.a.. 
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Production 

work sought 

by Dixon 
AMERICAN JOHN Dixon. who 
co-produccd Out of the Long 
Dark by Ian Carr's Nucleus has 
left Capitol/EMI America 
Records and is available for 
production. Record companies 
looking for manpower with a 
wealth of musical experience 
might well look to Dixon. 

Dixon joined Capitol Records 
in 1974 handling local sales and 
promotion in Arizona, New 
Mexico and Nevada. At the same 
time, he did a weekly radio show, 
R & B with Johnny D and 
assisted in the production of Cry 
by John Klemmer. In 1977, 
Capitol moved him to Los 
Angeles as director of 
International A&R, co- 
ordinating USA releases of 
overseas based Capitol acts like 
Kraflwerk, Little River Band, 
Gentle Giant, Be-Bop Deluxe, 
Status Quo. Sweet and Gonzalez. 
In 1978, Dixon moved to 
London as resident director 
European operations for 
Capitol/EMI America Records. 

Prior to joining Capitol, 
Dixon spent more than two years 
with ABC/Dunhill Records 
moving from California 
promotion manager to National 
Impulse/Blucsway promotion 
director in one year. 

CONTACT John Dixon through 
Capitol Records International, 
26 Seymour Mews, Seymour 
Mews House, London WIA 
IBS. (01/ 486 1277. 

International plans for 

Liverpool Explosion 

BRACE YOURSELVES for the 
comeback of the immortal 
Mersey Sound, boosted by 
Andrew Clark Concert Pre- 
sentations (ACCP), the 
company who put together a 
country-wide Liverpool 

Explosion tour featuring artists 
Gerry and the Pacemakers, 
Merseybeats, Swinging Blue 
Jeans, Dave Berry, Fourmost, 
Derek Franks and Wayne 
Fontana and the Mindbenders. 

They played their old hits to 

and live 

Business warming up 

WARM RECORDS' first 
compilation album, Nova- Vaga, 
received such press success that its 
director Rui de Castro is now 
seeking finished masters of both 
reggae and new wave for new 
albums. "Rights should be 
preferably free world-wide as we are 
expanding and doing deals for 
distribution in all territories," he 
explains. 

Castro, who is Portuguese and 
retains a label and publishing set-up 
there has just concluded a Stiff 
distribution deal for Portugal 
through Nova Records. Cherry Red 
Records, for Portugal and assigned 
publishing rights to Cast rat or 
Music, Warm's publishing wing. 

"Cast rat or Music is looking for 
disco songs for release in France by a 
well-known disco artist", continues 
Castro. "Tapes will be heard in 
August so rush your cassettes to us 
now." 
CONTACT Rui de Castro, Warm 
Records, Warm House, 40 Gunter 
Grove, London SW10. (01) 352 
2886. 

( Edited by ) 
SUE FRANCIS 
Tel: 439 9756 J 

Lindley's plans 
STEVE LINDLEY, In the 
professional department at Leeds 
Music the first half of this year, is 
looking for a move to the vinyl side 
of the business. 

Lindley started as a DJ at 16 in 
pubs and clubs in Yorkshire and in 
Majorca in the summers. 

Through Mike Leander he spent 
three years on the road as personal 
assistant/tour manager for Gary 
Glitter. 

In '78, at Rock Artists Music, 
Lindley worked on the promotion of 
songs, and then it was back on the 
road with The Clash's "sort it out" 
tour as tour manager for Derek 
Block. 

STEVE Lindley, 93 Gleneldon 
Road, Streatham, London SW16. 
(01) 769 6062. 

enthusiastic houses, double album was recorded. 
Says ACCP's financial director, 

Dr. Stephen Castcll: "Among the 
songs they sing are 12 Number One 
singles and we arc very pleased with 
the results of this tour and the 
master which we would sec being 
pressed in red vinyl and out for 
Christmas. Given the record will be 
a success, we certainly would be 
happy to hear from writers ^nd 
artists who feel as we do about 
music. We believe it is lime to get 
back to tunes and a beat — music 
like the Beatles wrote, like the songs 
our artists on the Liverpool 
Explosion made popular." 

The tour was filmed for TV 
Christmas release by Granada 
Television which would obviously 
give added promotion to any record 
release, but ACCP see this as only 
the tip of the iceberg. Says Julian 
Moore, their advertising and 
marketing director: "We see this 
tour as a two or three year package. 
Next year we will be taking the 
Liverpool Explosion on a world- 
wide tour to include Europe, Japan, 
Australia, Canada and America." 

CONTACT Andrew Clark 
Concert Presentations, Suite 25, 
Viscount Court, 1 Perabridge 
Villas, Bayswater, London W2. 
(01) 229 8286 or, in America, 
Maurice Lapuc, 45 Sutton Place 
South, New York, NY 10022. 
(212) 753 7493. 

& 

1 
DA NN Y WIL LIA MS. p id ured 
above whose hits include Moon 
River, White on White, Wonderful 
World of the Young, and, more 
recently. Dancing Easy (the Martini 
song for Ensign Records), is now 
free for recording. His managers, 
MPC Artists and Management are 
looking for a suitable record 
company. Danny does many 
sessions for the BBC and performs 
all over the world in cabaret. 
CONTACT Michael P. Cohen, 
MPC Artists and Management, 
Hammer House, 113/117 Wardour 
Street, London Wl. 01 434 1861. 

Mortimer moves 
SAM MORTIMER has left the Barn 
Group of Companies to become a 
freelance accountant/administrator 
in music publishing. Sam has been in 
music publishing for the past 20 
years, eight with the J. Arthur Rank 
Organisation, five with the Robert 
Stigwood Organisation and the last 
seven with Barn. He is looking for 
managers, artists, writers and 
publishers — in fact any one or any 
company, large or small, who has an 
interest or expects to create an 
income from publishing. 
CONTACT Sam Mortimer at (01) 
637 2111 or at home, Otford (830) 
2639. 

c 

Eclipse looks 

for talent 

SONGWRITER AND guitarist Paul 
Brett, former Anchor A and R chief 
Alan Holston and recording 
engineer Martin Adam have teamed 
up to form a new management and 
production company. Eclipse, based 
in Fulham, West London. Their aim 
is to find new talent, develop it and 
license recordings to record 
companies most compatible with the 
artist or band's music. 

Brett has built up a strong 
reputation for himself in recent 
years as a guitarist and musician and 
his third album, Eclipse, has recently- 
been released by RCA. Holston was 
with Anchor for five years, and 
responsible for discovering such acts 
as Ace, who had a number one hit 
with How Long. He left the 
company in March. 

Brett commented: "Already we 
have been in working in TW 
Studios, Fulham, with a couple of 
girl singers, and we are on the look- 
out for other soloists as well as 
promising bands. However we don't 
want to grow loo big too fast and we 
shall only sign acts If we feel that we 
can give them our full attention." 

Both Brett and Holston arc 
currently looking for London offices 
but in the meantime are operating 
from their homes. Telephone 
numbers: 385-1507 or 385-3744. 

Tubeway tour 
GARY NUMAN with his band 
Tubeway Army goes on tour in his 
own right this autumn. The show 
will be filled simply as Gary Numan, 
and his backing musicians will be 
virtually the same as on Tubeway 
Army's recent television 
appearances. 

PAGE 6 

Contella's comeback 

SANDY CONTELLA was 
responsible for his first hit 
record at the age of 12 and 
produced his own television 
series in the US four years later. 

Now after a lapse of some 14 
years he is re-launching his 
career as a recording artist via 
an album for EMI, Between 
Two Hearts (EMC-3299) 
produced by no less a person 
than Paul Anka and featuring 
musical arrangements by Don 
Costa, responsible for many 
Sinatra albums. 

Cornelia is looking to filling the 
gap long ago vacated by the 
Engelbert Humpcrdincks and Tom 
Jones of this world — the good- 
looking singer of romantic songs, 
capable of filling concert halls and 
cabaret rooms, but who will also 
have contemporary appeal. 

It is a challenge he finds 
irresistible to the extent that he has 
even taken up residence in the UK 
and signed a deal with the Billy 
Marsh agency. 

Cornelia decided at the age of 12 
that he wanted to go into the music 
business. He was then living in 
Washington DC and, through the 
parents of friends, knew Irving Fcld, 
then manager of Paul Anka. 

"1 was earning some extra money 
and with a friend decided to invest it 
in recording a young guy who used 
to imitate Elvis Presley. We did a 
demo tape of him singing The Girl 
Of My Best Friend and sent it 
direct to New York — there was 
some interest shown by a record 
company and before we knew it, the 
singer Ral Donncr found himself 
with a national Top Ten hit." 

Shortly afterwards Contella 
himself recorded a song called 
Guardian Angel which was 
moderately successful — at the age 
of 15 he had his own TV scries and it 
was only a serious car accident when 
he was 16 that halted his performing 
career. 

"That wrapped up my recording 
career for some time but I went to 
New York eventually and became 

r 
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Edited by 
CHRIS WHITE 

J 
involved with producing and 
publishing. It led to a re-association 
with Paul Anka and, in some ways, 1 
guess 1 became his 'protege'." 

Eventually, however, Cornelia 
became successfully involved in the 
world of banking and finance, and 
for a long time under-studied his 
father. 

"1 became a merchant banker in 
New York, eventually becoming 
vice-chairman of the board. I made 
my own investments — it added a 

new dimension to my life but 
basically 1 knew that I wanted to be 
in the music business," Contella 
says. 

He befriended several people in 
the music industry and one day he 
had a phone call at his home in 
Florida, from a young songwriter 
pleading with him to listen to his 
songs. 

"I was apparently his last hope," 
Contella recalls. "He came over 
with his wife and played me one 
particular number. 1 was astonished 
that everyone else had turned it 
down because it was so good. 

"I made a rough demo recording 
of the song and somehow it got into 
the hands of EMI. My intention was 
that the song should be recorded by 
someone else, but they said: 'No, we 
like your voice and we'd like you to 
make an album." 

Contella recorded the album with 
Paul Anka and Don Costa provided 
the arrangements. 

Frank Sinatra, who was recording 
a new album in the neighbouring 
studio, sent through a couple of 
songs for Contella to use . . . 
Someone To Love and Country 
Lullabyc. Anka also wrote several 
other songs which are included on 
the LP. 

Meanwhile Contella continues 
with his double life — working in 
finance and banking, and as a 
recording artist. For the moment 
however he is settled in the UK, 
steadily pursuing the latter career. 

"1 want to spend as much time 
and effort as 1 possibly can to make 
this album successful, and I'm also 
looking out for fresh UK 
songwriling talent, he adds. "1 
won't be taking 'no' for an answer 
very easily." 

News in 

brief... 

PAUL MARTINELLI'S debut 
single, Keep It Up, is released by 
EMI International — Martinelli's 
most recent success was with the 
group Mankind and their disco 
version of Doctor Who. Keep It Up, 
produced by Don Gallacher and 
Martinelli's first stab at a solo 
career, is one of the first singles to be 
mixed and cut using the digital 
system. 
BRIDGEHOUSE RECORDS has 
released two more singles, by the 
Tickets and Zorro. The Tickets 
singles features two original songs, 
I'll Be Your Pin-Up/Guess I'll Have 
To Sit Alone. The band's only other 
recorded work was a (rack on 
Lightning Records' Farewell To The 
Roxy album which helped build up a 
strong punk following for the band 
although the music has now evolved 
Into pure pop. The Zorro record 
takes the form of an EP and features 
three songs, the A-slde of which Is 
'Arrods Don't Sell 'Em. 
STEPHANIE DE Sykes has signed a 
new long-term deal with Ariola and 
her first single, Oh What A Night 
For Romance, written by Russ 
Bollard, has just been released. The 
number is produced by Phil Swern. 
Catalogue number is A RO 176. 
A ONE-day rock and roll festival is 
being held in Norwich this Saturday 
(4). Amongst those appearing are 
Matchbox, Crazy Cavan, Flying 
Saucers, Yakety Yak, Gina And The 
Rockin' Rebels, and the Wild 
Angels. The promoters of the event 
claim that it is the biggest ever line- 
up of rock and roll and rockabilly 
artists for such a one-day event. 
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"IT IS we, the dealers, 
and only we who 
enable the 
manufacturers to break 
new records into the 
charts. There's no 
point in me purchasing 
any more records from 
Polydor. . . 

"In my opinion the 
answer is in our own 
hands. We have to 
make our own stands. 
But we do need 
members to give 
muscle to this 
association." — 
DAVID BURROWS, 
City Electronics. 

Q C D 
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CBS SALES director 
John Mair praised the 
dealers for "getting off 
their hindlegs and 
coming to agreement." 
He also stressed that 
"We (ie CBS) are in 
cbmpetitive business 
too" and cited the high 
prices that artists were 
asking to sign 
contracts. He added: 
"Weface high 
increases too. Our 
prices have been 
adjusted by 4.2 per 
cent, which means 
we're doing our 
share." 

"BEFORE 1 say a few words — 
may I tell you that this is your 
meeting. We want to hear your 
views and we are hear to listen. 

Bui let me begin by stating the 
obvious. The record industry is in a 
mess, it's in a bloody awful mess. 
But not of the retailers' making. We 
have bad no hand in the escalation 
of home-taping. We have had no 
hand in counterfeiting. We had no 
band in abandoning the fight for 
resale price maintenance. 

"It has always been my 
contention that if there were losses 
to be made in this industry', those 
losses collectively were far greater at 
the retailer end than the 
manufacturer. In my opinion, the 
retailer has always put his money 
where his mouth is by investing his 
own and not shareholders' capital. 

"The retailer has ploughed plenty 
of his own cash into this industry 
and taken the knocks. He suffered 

In London last week nearly 200 record dealers and importers 'ne< for 

protest meeting. On this page Music Week reproduces the opening 
speeches by GRRC chairman LAURIE KRIEGER and secretary 
HARRY TIPPLE, as well as extracts from some of the other poims 
raised at the meeting. 

PROTEST! 

Industry is a bloody mess 

losses during the mono to stereo, 
with its dual stocking problems — 
but overcame them. He coped with 
the dual and treble stocking period 
of stereo, quadrophonic and tape 
configurations, despite the fact that 
he was unable to obtain a proper 
mark-up on his tape. He assumed 
that by making this involuntary 
contribution to the promotion of a 
new product, that he would obtain 
the correct return on his investment 
when it was established — but he did 
not. 

"Since the advent of TV 
advertised compilations, he has been 
forced to accept reduced mark-up as 
bis contribution to that promotion, 
but without any say-so on how that 
money should be spent. And in 
many cases, for his trouble, he has 
been lumbered with firm sale, 
unsaleable stock. 

"In all these promotions, to 
increase the scope of the whole 
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HARRY TIPPLE: "Twenty years 
of trust is being destroyed." 
industry, the retailer has given his 
unstinting co-operation, which 
is only too apparent when you 
examine the growth pattern over the 
last 20 years. Both we and the 

manufacturers have had the good 
years and now we are facing the 
lean. This does not call for the panic 
measures emanating from the board 
rooms of so many companies. And 
certainly should not be aimed at the 
very ones who have supported them. 
Lose the retailer and the 
manufacturer loses his main 
platform for improving sales. And 
he knows it. Instead of bashing the 
dealer, the companies should be 
looking to themselves to effect 
economies. So what are we faced 
with? 

"We are faced with reduced 
settlement discount from EMI; we 
are faced with reduced margins from 
Polydor; we are faced with interest 
charges from Pye; we are faced with 
stoppage of supplies if our faulty 
records are too high from WEA; and 
legal action over imports by most of 
the major companies. 

"I say that if the retailer accepts 

all or any of these panic moves, it 
will be another nail in the record 
retailer coffin. We are already under 
great pressure from forces over 
which we have no control, like rent, 
wages, rates etc — without the 
added burdens of cuts in our 
income. 

"Not that these latest impositions 
will solve any of the problems that 
face this industry. We will still have 
this insane price cutting. We will still 
have the home-taper. We will still 
have the counterfeiter. Not one 
problem that the retailer faces will 
be solved by these or any of the 
other diabolical fancy moves that we 
mighLyet hear of. 

"For 20 years we have been 
building on the trust between 
ourselves and our suppliers. I believe 
that that trust, that co-operation is 
about to be destroyed by a few silly 
statements from a few misguided 
people." — HARRY TIPPLE 

"WE APOLOGISE for the crush 
{referring to the large number of 
people crowding the room), but this 
stems from years of apathy by 
dealers who can only seem to jump 
to it when they're in trouble. The 
reason for this meeting is that the 
GRRC as a commitee is fed up with 
people telling them that they're 
inactive and they're a waste of time. 
So when the last straw to us was the 
reduction in dealer margins, we 
decided it was time to hold a meeting 
to let the manufacturers know just 
what we feel about the measures 
they're taking. I'm very very pleased 
to see some of the manufacturers 
here. 

"It's been said in the trade paper 
that the GRRC does a lot of huffing 
and puffing. Tonight we'll do more 
than that. We're fed up with 
manufacturers treating us as second 
class citizens, just because they've 
got a monopoly of their product and 
because they're in financial 
problems. They should put their 

We're not morons 
"THEY'RE TREATING us as 
morons. I was offered the Beach 
Boys picture album — If I bought 
two black ones! If all of us bought 
records from overseas, it would 
serve them right. They must get their 
houses in order. If they don't, there 
will be no independents such as us. 

"The record companies are 
completely remote from the grass 
roots of the record business as it is 
today." — ALAN HILL. The 
Recorderie, Stanmore. 

Public will not pay these prices 

Love theme from 
Romeo ft Juliet 

by 
Terry Gisbourne 

order from 
Rainbow Records 

own house in order without taking it 
out any further on dealers who are 
having a struggle to make ends meet. 
We're fed up with margins and 
discounts being mucked about with 
— which are too small any way. 

"We're fed up with threats to 
charge interest on overdue accounts. 
If they keep up this sort of thing, 
they won't have many accounts left 
to charge interest on. We're fed up 
with being harrassed with 
threatening letters over things like 
the Columbia trade mark. Dealers 
do their very best in these matters, 
but we still see dealers being taken to 
court. This is something companies 
are fighting out between themselves, 
but it's always the dealers who bear 
the brunt. 

"We're fed up with receiving 
letters by every post threatening us 
with vicious legal action for buying 
foreign imports in good faith. Some 
of these letters are couched in such 
terms as to make us all feel like 
criminals (quotes from WEA letter). 
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LAURIE KRIEGER: "This 
industry is heading for disaster." 
We aren't experts in complicated 
copyright and EEC law, and these 
records were bought in good faith by 
dealers who have no wish to break 
the law, and take strong exception to 

receiving letters such as have been 
sent out. We have a trade 
association which should have been 
informed, so that dealers could have 
been made aware of the problem 
without the need for threatening 
letters. 
"Trade associations aren't allowed 

to recommend militant or strike 
action so I can only tell you what I 
shall be doing if manufacturers 
don't start treating me as a customer 
instead of some servile servant. I'll 
be telling the reps to take a running 
jump. I'll do without them. I'll gel 
my information from Music Week. 
They want us to break new artists — 
but I'll be putting in the window 
what 1 want and not what they want. 
If there's 20 items on a new release 
sheet, I'll order the best two. 1 won't 
co-operate, I think they're going too 
far now. And they can lake the rest 
where they ought to be, in the sales 
bins where they end up anyway. 

"I call on manufacturers to 
reconsider the RRP selling price of 

'I hwi m ap®l®|S®s ft® make' 

TONY MORRIS managing director 
of Polydor, and the only 
managing director of a major 
record company at the meeting: 
"We live in the real world. 
Internally, we have spent many 
hours discussing with artists and 
managers on the subject of 
royalties. It is a problem." That 
was the first of three points he 
was emphasising. The second 
was on the subject of dealer 
margins: "If there was a bigger 
dealer margin, all you would do 
would be to go out and cut it 
deeper tomorrow." 

His third point was that Polydor was 
prepared to reduce the RRP of 
singles from £1.01 to 99p, to 
keep it below the £1.00 mark. 

And he also stressed Polydor's new 
scheme which, from September 
1, will give a five per cent bonus 
on all catalogue items except for 
a list of 40 named items. 

"I have no apologies to make", he 
said. "I'll bold prices as long as 1 
can as low as I can. Singles will 
be at 99p as long as the oil- 
producing countries allow us." 

From the floor, someone suggested 
that If the dealers let Polydor gel 

away with 30 per cent, the other 
companies will follow. Morris 
replied that the BPI did not allow 
"us to discuss this subject with 
other manufacturers." 

Morris also brought along to the 
meeting one of Polydor's senior 
legal advisers to explain to the 
dealers the technicalities and law 
on the question of copyright and 
the EEC and the recent "flood of 
imports". He pointed out that 
the situation, "legally, was very 
complex" and that not much 
more could be said until test 
cases had been decided. 

singles. I don't think there's a dealer 
in this room, there can hardly be a 
dealer in the country, who is selling 
singles for more than 99p. If the 
multiples continue to sell singles at 
under £1, how can we, say to the 
youngsters, 'We want a pound note 
plus something? Youngsters will 
never come back to our shops. Tony 
Morris, here tonight, has told me 
that Polydor, if it helps, will reduce 
RRP on their singles from £1.01 to 
99p. We're not complaining about 
£1.01, but £1.15 is fictitious. We 
can't afford to sell at half 
recommended mark-up. Do they 
want dealers to stay in business or 
don't they? 

"They have to find some way to 
bring down the prices of albums. 
The High Street dealer can only 
afford to discount selectively — and 
the public are proving that they will 
just not pay today's prices. Maybe 
artists' royalties will have to be re- 
negotiated, but this industry is 
heading for disaster at today's 
prices. And relying on dealers to 
discount what amounts to 
fictitious retail prices, will only bring 
that disaster nearer." — LAURIE 
KRIEGER. 

A. J. MORRIS: the only record 
company managing director to 
attend the meeting. 
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