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Elvis seance 

aibiii is 

rushed out 
AN ALBUM recorded at a 
seance in which an altempl was 
made to contact Elvis Presley is 
being rush released this Friday 
(16) on the second anniversary of 
the singer's death. 

The Elvis Presley Seance 
(Shadow Records SHA LPIOI) 
carries an RRP of £2.99 and is 
distributed by Selecta. It was put 
together by Shadow Records' 
Barry Murray who set up the 
seance in July with respected 
medium Carmen Rogers. Among 
those also present were Radio 1 
disc jockey Stuart Colman, who 
acts as commentator, and 
Theresa Currie representing the 
official Presley UK fan club. 

"We simply let the tapes roll 
and recorded everything as it 
happened," says Murray, 
"Nothing has been added. The 
proviso for releasing a record 
was that something genuinely 
unique and interesting 
happened." 

In his sleeve notes for the 
album Murray says: "You will 
hear all (he questions and 
answers from the spirit world of 
Elvis Presley." 

Poly^ir and Phonogram 

sales teiLis are merged 

ANTICIPATED rationalisation 
of Polydor and Phonogram is to 
reduce the two companies to 
A & R/markcting units with 
each sharing central services 
including sales, display, 
advertising, TV merchandising, 
exports, imports and special 
projects. 

The new service operation will be 
headed by Tom Parkinson — 
currently deputy managing director 
of Polydor — and its nub will be a 
sales force larger than the individual 
teams it replaces. 

Resultant redundancy will be in 

the region of 10 per cent of the 
combined Phonogram/Polydor 
headcounl of 320, The new structure 
becomes effective on January 1, 
1980, although integration of 
departments involved will begin 
immediately. 

The changes are the result of a 
feasibility study carried out by South 
African David Fine who was 
appointed managing director of 
Polygram Leisure Services (UK) six 
months ago. And announcing his 
plan last week he admitted that he 
had considered merging the two 
companies but had ruled this out 
completely. 

Chart action 
BELLAMY BROTHERS' If I 
Said You Had Beautiful . . . 
moves 33 places to 33, followed 
by Frantique's Strut Your Funky 
Stuff (72 to 44), Gone Gone 
Gone by Johnny Mathis (61 to 
35) and Sister Sledge's Lost In 
Music (58 to 32). In the Top 30 
B. A. Robertson's Bang Bang 
goes from 21 to II, chased by 
Roxy Music's Angel Eyes (32 to 
13). Ten new entries led by 
Stranglers' Duchess at 48. 

WEA and Polydor as the three 
major manufacturers "whose 
policies are causing the real uproar 
in the trade at the moment". But 
while their talks were "long and 
frank", GRRC secretary Harry 
Tipple reported afterwards that the 
overall feeling of the dealers present 
had been one of disappointment. 

In effect, the dealers protcs'.ations 
fell on deaf cars. The new trading 
terms and prices which have 
triggered dealer discontent will stay. 
The manufacturers welcomed the 
protests as a sign of life and energy 
in the dealers but, they regretted, 
their decisions must stand. 

The only entirely new 
TO PAGE4 

Thain quits 
GREG THAIN has resigned as 
managing director of Needletime 
Music Ltd., which publishes Radio 
& Record News and Dealer, having 
relinquished his shareholding in 
Needletime Music to Jesse Ward 
Investments Ltd., the parent 
company of the Croydon Advertiser 
group. 

Thain will continue to publish the 
Radio Report and will act as 
consultant to Needletime for the 
next three months. Needletime sales 
and marketing rannager Alan 
Godfrey has joined the board and 
been appointed publisher and 
general manager. 

Fruin brings back the rep... 

RADICAL CHANGES in WEA's sales, promotion and 
mechandising departments will result in redundancies and 
the merging of the three teams into a new force of 
representatives. The reorganisation is aimed at cutting 
WEA's costs and increasing effectiveness in what MD 
John Fruin foresees as "very difficult trading conditions 
for the next 18 months to two years". 

He has coupled his announcement of the new 
streamlined force with a pledge: "To give considerable 
support and time to working with the industry federation 
and the retailers' association, to revitalise the music 
industry in this country." 

Last summer WEA introduced three field forces — a 
sales promotion team, working on priority product and 
calling on radio stations and dealers in their areas; a 
general sales force; and a field merchandising force which 
took care of all displays. The structure is felt to have 
worked successfully, but has in the last nine months 
become less and less viable. 

"A combination of our salesmen's time, the dealers* 
time, the cost of providing the service and the overall 
result obtained in these areas is frankly no longer viable to 
either the retailer or ourselves," Fruin states. 

As a result, the role of the WEA rep is being recreated 
and should satisfy the large number of retailers who have 

been asking for calls from only one company rep, not 
three. The reps in the new combined force will promote 
"with considerable aggression" to radio, TV and the 
dealers; will sell in new releases and work on marketing 
campaigns; and will handle displays and merchandising. 

The new structure means some 15 jobs are being 
"phased out" and a number of retailers will no longer 
receive a personal call from salesmen. WEA is balancing 
the reduction in personal calls with an improvement in the 
telephone sales operation and normal mail servicing will 
continue. 

Summing up, Fruin comments: "In my opinion the UK 
record industry has not had to face a trading period so 
full of problems as in (he immediate future." 

The new WEA field operation comprises six regional 
sales/promotion/display areas, each controlled by an 
area manager. Three additional specialist display 
personnel will cover tours etc, and a field (raining 
manager will cover the display and merchandising side of 
the work. Mike Heap becomes general manager of sales 
and promotion; Jeff Beard is now national sales 
promotion manager; John Smith is now field sales 
promotion manager, with special responsibility for TV 
and Northern Ireland; and Jim Bench is field training 
manager. 

Meeting fails to mcve 

the manufacturers' stance 
DEALERS FOUND three major record companies in an entrenched position 
when they met last week in the first encrgency committee meeting spawned by 
the dealers' protest gathering in London last month. 

The meeting polarised on EMI, 

DA VID FINE 
"In lesser countries it is 

advantageous to trade as Polygram, 
but for the major markets such as 
the UK it would be ludicrous," he 
said. "But we do have two parallel, 
rather than competitive, record 
companies and it is not realistic in 
1979 to maintain separate business 
functions in certain areas." Stress- 
ing that Tony Morris (Polydor) 
and Ken Maliphant (Phonogram) 
will continue as managing directors 
of their respective companies. Fine 
added that the new structure would 
enable them to "concentrate more 
fully on the creative and marketing 
aspects of their business". 

Among the functions which will 
continue to operate separately .will 
be the two companies' individual 
sales promotion strike forces. 

Fine revealed that he is looking at 
the possibility of bringing both 
companies under one roof. 

Reasons to be 

cheerful 

WHILE NOT diminishing the 
very real difficulties facing the 
music industry at present. Music 
Week also believes that not all is 
doom and despondency and this 
week launches a new series of 
items giving us, to coin Ian Dury, 
reasons to be cheerful. . . 

THE CLOUD over the American 
record industry, currently 
experiencing depressed trading 
conditions, could hold a silver lining 
for the British industry as «A & R 
men there look with new favour on 
British made product. 

Apart from viewing the more 
mainstream of our new wave bands 
as a refreshing change From 
unrelenting, unimaginative disco — 
which has not spawned desperately 
needed album sales — Americans 
are also attracted to the made-in- 
Britain label because it comes ready 
recorded and does not require to 
draw on their own depleted A & R 
investment resources. 

This week there is news that a 
whole package of new wave product 
is to be distributed through A & M in 
America (see page three), and this 
autumn a number of CBS UK acts 
get US releases. 

Among the CBS releases are a 15- 
track Greatest Hits compilation by 
The Clash who also undertake a six 
week US tour later this year; and 
The Only Ones, Sinceros, Star Jets 
and Judas Priest all get releases there 
to tie in with tours. 

Last week there were 17 albums by 
British acts in the American 
Billboard top 100, eight of which 
were in (he Top 30. 
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Are you looking after 

the pennies. Polygram? 

I HAVE been in the record retailing business for only six years, but during that time I have been very aware 
of the decline in the relationship between some manufacturers and dealers. Two small incidents that have .. i "ii . ...i  . I Ar> m n 11 r o 111 r r c anH rl pal pre will hrina occurred this week illustrate the sort of thing that irritates. 

Mr Morris of Polydor is to reduce 
the prodit margins to the dealer to 
save his company expense and make 
it more profitable. 1 am wondering if 
he is aware that the credit control 
department of Polygram sent me 
seventeen envelopes with seventeen 
individual invoices in them? The 
postage was £1.19 in total — £1 of 
which could have been saved by 
pulling all the invoices in one 
envelope. 

I do not know how many dealers 
experience this, but if it is several 
hundred it does not lake anyone very 
long to calculate that up to £20,000 
per annum is being wasted in one 
department alone. (1 should be fair 
to Polygram and say that 17 is 
unusual — it's usually between 11 
and 14!). 

Mr. G. Durban of CBS Records 

•sent me a "Dear customer" letter 
explaining that over the last two 
months CBS has been charging the 
wrong price for some products. He 
goes on to tell us: ". . . . do not 
worry, we are charging or crediting 
you for our mistake and it will show 
up on invoices and credit notes 
ending July 31, 1979". Thanks Mr 
Durban, but what's missing in that 
letter? Not one word of an apology. 

Some companies would do well to 
employ dealer relations officers who 
can act as trouble shooters to 
complaints either way between 
manufacturer and retailer. A really 
good one who has the backing and 
confidence of the managing director 
could improve matters within days. 

If he fails then both he and the 
managing director can be replaced. 
Only a much greater involvement by 

manufacturers and dealers will bring 
about improvements. R. J. Pratt, 
Sound of Music, West Market 
Place, Clrencester, Gloucestershire. 

Ode to Dooley 
Dear Mr Dooley, your remarks I 
have read 
About my Rolls Royce for which I 
have bled, 
But the cash for petrol Is getting 
scarcer, 
And as record margins shrink, 
I'll soon be cycling — 1 thlnkl 
Laurie Krleger, Harlequin Record 
Shops, Kenton Lane, Middlesex. 

BLUE OYSTER CULT 

are going to chart. 

mirro' ^ 

The new single, 'Mirrors,' 
k the title track from 

jthe new Blue Oyster Cult album. 

Produced by Tom Werman for Julia's Music Inc. 

The DJs' dilemma 

I WOULD like to express my disgust at certam record compames 
attitude towards their disco and radio matl.ng I'sts. I have been a sc 
jockey for six years, working local cluhspubsnd mobile venuesan d 
also presenting programmes on a hospital radio. uur"'K 
have applied for promotion records to almost every reco 
in Britain and the majority don't even reply. 

Apologies 

required 
MOST RETAILERS have probably 
by now received recorded delivery 
letters from WEA and CBS. These 
are warnings to all dealers 
concerning Imports. 

I am a dealer who does not stock 
imports, although I am tempted to 
do so because of the price. Yet I 
have still been given a warning which 
makes no exception and gives no 
apology to non-Import selling 
dealers like myself. 

When I contacted Mike Hitches, 
the author of the WEA letter and 
asked him for a public apology in 
Music Week he replied "no way" 
and 1 got the same reaction from 
CBS. 

Are record companies now run by 
directors or dictators? Name and 
address supplied. 

I appreciate that there are over 
30,000 disc jockeys in this country 
and that record companies cannot 
supply product to each one. But 
how do they go about selecting 
which ones to add to their lists? I 
know several dec-jays who receive 
product and don't even listen to it 
— let alone promote it. 

I feel very bitter about this 
when, along with hundreds of 
other genuine dee-jays, I play to 
hundreds of people a week and 
don't even get a reply from the 
companies. 

What does warrant a place on 
their lists? Record companies 
please reveal how you decide — I'd 
dearly like to know! Tony Pound, 
Rock Close, Hastings, Sussex. 
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iffliuM® standard? 
I HAVE just received a letter from CBS Records headed "Unlawful Imports". 
CBS appears to expect high standards of dealers in matters of the law where 
this affects its profits. 

Its letter would carry more weight if it was not at the same time distributing 
records which I believe promote degeneracy (Sex Pistols' LP Some Product), 
and others which bring about a diminishing respect for the law. For example 
the cover of the Sex Pistols' latest single states; "Punk rock's cause is to create 
as much fuss, havoc, excitement as possible — CRIME PAYS US!" R. 
Morgan, A to Z Records, Tarring Road, West Worthing. 

Let's scrap RRP 
WITH MOST record companies expecting to be subsidised by dealers 
and adjusting their margins in order to maintain more or less 
fictitious RRP, the time is now ripe for a radical change in pricing 
policies. 

The only sensible answer is to 
scrap RRP altogether allowing 
businesses to work with realistic 
margins and make a reasonable 
profit, instead of pursuing the short- 
sighted policy of trying to put 
everybody else out of business. 

It must by now be obvious to 
everyone — even those company 
executives and accountants who are 
hidden from the real world in their 
air-conditioned offices — that no- 
one can win in the end. 

It is in all our interests to act now 
and put the record business back on 
its feel before it is too late. And 
before this letter is dismissed as 
more ramblings from another 
prophet of doom, just look what has 
happened to EMI. 

It it can happen to a company as 
huge and apparently secure as EMI, 
are you all as safe as you think? P. J, 
Seaman, Castle Records, Castle 
Circus, Tforquay. 

Winning 

tip 
THANKS TO Sue Francis' Tipsheet 
in Music Week (May 26) 1 have got a 
booking at Maunkberry's Club. 1 
read that Robin Sutherland was 
looking for acts, applied and while 
driving with him to the club for an 
audition 1 played a cassette of jazz 
violin music. He said if I played like 
that I'd get a booking. 1 replied that 
it was me and consequently I appear 
at Maunkberry's on August 21, 22 
and 23. 

Now maybe some record 
producers would like to pop along to 
the club to see me (accompanied by 
Ike Osaacs, Martin Taylor and Sam 
Bass on guitars and bass)? Johnny 
Franks, Heronslea Drive, Stanmore, 
Middlesex. 

Album | ™ | 
CBS 86087 Records 

Ordet from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Cipteiifs salute 

I FEEL I must pay tribute to the excellent service provided by Ihe Captain 
Video in-store TV promotion company. The quality of the show is excellent 
and fits Into any store with an across-the-board image and the results are 
astonishing. We have been with Captain Video from the very start and 
would like to salute them tor supplying a service which actually helps 
dealers lo sell records! Rob Wheeler, Mere Green Records, Lichfield Road, 
Four Oaks, Sutton Coldfield. 

Music Week welcomes Idlers on all subjects relating to the 
music induslry. If you've got something to say, write to The 
Editor, 40 Long Acre, London WC2. Note: Ihe editor reserves 
the right to shorten or edit letters. 

PAGE 2 



MUSIC WEEK AUGUST 18, 1979 

Wings' New Single is a Double 

Babyfe Request/Getting C1 

r 

m l-.r t w 
'i,- 

■4^ 
$ 

. r".; 
* -4' \kJ 

Miil sins deal 

with Cipeiand 

fer Imsrici 
FOLLOWING THE success of new wave bands Police and Squeeze 
on A&M, the label has concluded a distribution deal for the Slates 
with Miles Copeland of the International Record Syndicate who also 

JOHNNY STORM, one of the stars of the Oh Boy TV series, has signed to Pye 
Records and his first release, Let's Go, Let's Go (TP 128) has gone out to press 
and DJs with a specially limited Kit consisting of hair cream, a comb, 
sunglasses and a copy of the single. Pictured with Johnny (seated) are (I to r) 
Brian Gibson (group press officer Pye Records), Peter Summerfield (Pye 
promotion head), Ros Toland (Oh Boy publicity), Paul Northcote (Rocket 
Music exploitation) and Eric Hall (Rocket Music). 

manages the two bands. 

XTC 
THE NEXT single from XTC, 
Making Plans For Nigel, Is to have 
"one of the most elaborate sleeves 
ever produced for a British single." 
Released on September 7, it is 
preceded by the album, Drums 
And Wires on August 17. An 
extensive marketing campaign is 
planned and the band will be 
touring through September. 

AIRC appoints its first director 

THE ASSOCIATION of 
Independent Radio Contractors — 
trade association for the 19 local 
commercial stations — has 
appointed Tony Stoller as its first 
director. He will take over as chief 
executive later this year on the 
departure of Cecilia Garnetl who 
has been secretary of the 
organisation since 1975 and 
announced her resignation a short 
while ago. 

Stoller is currently head of 
programming at the IBA. 

In the past some people have 
expressed frustration at AIRC's lack 
of cohesion and John Whitney, 
chairman elect of the organisation, 
comments: "AIRC is responding to 
the new stations coming on stream 
and the expansion of revenue that 
will mean. AIRC will be a significant 
trade association of the future and, 
as director, Tony Stoller will be 
involved in planning strategy and 
will act as a spokesman. He will also 
provide a cohesive platform for the 
new ILR station and is well qualified 
to do so." 

^Musical 

iffP'Chairs 

1 14 

Gibas turns 

to Bronze 
GEOFF GIBAS has been appointed 
international manager of Bronze 
Records, effective immediately. 
Responsible for all spheres of 
Bronze worldwide activities, Gibas 
will report to Gerry Bron and 
maintain close liaison with 
international director Lilian Bron. 
Gordon Simpson, reporting to 
Gibas, continues as export 
marketing manager. 

Gibas was previously 
international marketing and 

Top 40 for Blackburn 
CHANGES ANNOUNCED by Radio One finally resolve the mystery 
surrounding the broadcasting future of BBC mainstay Tony 
Blackburn. 

He relinquishes his afternoon show to relative newcomer Andy 
Peebles and from September 2 will lake over the Sunday Top 40 show. 
The following Saturday morning he will also begin a regular show 
from lOara to 1pm and Radio One Controller Derek Chinnery 
comments: "He is going to continue to play a leading part in the 
output for some time to come. His unique style of presentation is ideal 
for Saturday mornings and his enthusiasm for the Top 40 is widely 
known." 

Blackburn himself adds: "1 have been presenting a daily show, with 
only breaks for holidays, for 12 years, and I think it is time for a 
change. I am looking forward to the opportunity of doing other things 
during the week." 

Peebles has been a success during his stint as evening rock show 
presenter and It is common knowledge at Egton House that Radio One 
has wanted to utilise his talents in daytime programming. He has been 
presenting the breakfast show during Dave Lee Travis's summer break 
and Mike Read, Peebles' current deputy, will continue to host the 8pra 
to 9.50pm slot from Monday to Thursday. A new show will be 
scheduled for Friday evening. 

Also Involved in the moves is Peter Powell who will switch to 
Saturday evenings (7.30pm to 10pm) and continue to be the main 
deputy for weekday DJs. 

repertoire co-ordinator for EMI 
Music, prior to which he was general 
manager at EMI Records. 
ANDREW SHELTON to press 
officer DJM Records replacing Kay 
Rowley who left the company last 
month. His assistant will be Lucy 
Hanbury-Tenison . . . Bob Clifford, 
at one time with Polydor marketing 
department to Arista as label 
manager, after running own Frog 
label for 18 months . . . Pete 
Winkleman, formerly doing regional 
promotion for Jet, to Arista as 
Midlands and South West regional 
promotion man . . . Tony Williams 
from Girl About Town magazine to 
marketing manager of the Mervyn 
Conn Organisation, responsible for 
all marketing aspects of the country 
music promoter's operation. 

Capitol signs 

the Motels 
CAPITOL RECORDS has signed 
Los Angeles based five piece rock V 
roll band The Motels to a worldwide 
contract. Formed in January this 
year the band is currently finishing 
their debut album. 

Also now signed direct to Capitol 
in America is Australia's Little River 
Band and the group's latest album 
— First Under The Wire — co- 
produced by LRB and John Boylan 
in Australia — will be released here 
at the end of August. A single. 
Lonesome Loser, is set for August 
24. 

New Horizon 
HORIZON STUDIOS, the 
Coventry studio where the Specials 
recorded their current hit, 
Gangsters, are launching their own 
label. Horizon Records Ltd. 

First release, scheduled for 
August 17, is Music Maker by Carey 
Duncan. Sales and distribution will 
be handled by Pinnacle and 
promotion by Magnum Associate 
Promotions. Further releases are 
planned for the near future. 

Under the agreement A&M will 
press and distribute product from 
Illegal Records, Rough Trade 
Records, Industrial Records, Step 
Forward Records, Deptford Fun 
City Records and Fashion Music. 
John Cale's independent American 
label, Spy Records, is also included 
in the pact with IRS, which 
continues its UK operation under the 
corporate name of Faulty Records. 

First American LP releases next 
month will be The Singles by 
Buzzcocks, Product Perfect by 
Fashion, Zoom by Rootboy Slim 
and the Sex Change Band, Live by 
John Cale's Sabotage, and Things 
Aren't Right by Wazmo Nariz and 
the Cramps. Pilot product in maxi 
single and EP form with picture 
sleeves by these and other artists are 
being released this month. 

"A&M has exclusive distribution 
rights in the Slates but no creative 
control," Faulty spokesman Nick 
Jones told Music Week. "They will 
have first option on signing any act 
or label that breaks there for release 
on A&M, but the IRS labels will 
meanwhile retain their own identity 
under the distribution agreement." 

Look out for the Classical 
autumn product 
supplement in the August 
2Sth edition of Music 
Week. 
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and enthusiasm and be 

currently working in the 

London area. 

Good basic salary & 3,000 c.c. 

Vauxhall Cavalier provided 

Contact Tony Berry-Ol 734 4543 
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Boots bans 

Polydor 

salesmen 

THE RETALIATORY measures 
being used by some dealers 
against record companies 
imposing new trading terms took 
on a more threatening tone this 
week with news that Boots has 
banned Polydor salesmen from 
calling on its 250 record 
departments. 

The store company has taken 
its action in answer to Polydor's 
proposed reduction of margin 
from 33'/j per cent to 30 per 
cent. It is negotiating with 
Polydor. "but until we get a 
satisfactory solution the ban 
stands,said Boots spokesman. 
Ridley Thompson. 

"We have not banned Polydor 
records — these arc now being 
ordered and slocked by our 
central buying department. What 
we have done is to take away a 
privilege which record reps have 
but which we do not give to any 
other trade." he added. "And 
since Polydor is treating us this 
way, taking away part of our 
profit, we are no longer 
extending (hat privilege to its 
salesmen." 

Polydor managing director, A. 
J. Morris, said at the lime of the 
announcement of his plans to 
reduce the margin that he would 
be adamant in applying (he cut to 
all record outlets including (he 
multiples. 

looking after 

lies. Polygram? 

I ne deal with virgin is long term, for licensing, 
marketing and distribution in the UK, and the first single 
Walking On Sunshine will be released through Virgin on 
August 24 — a week after it was due to come out through 

The DJs' dilemma 

I WOULD like to express my disgust at certam record compames 
attitude towards their disco and radio mailing '>*<5. I have been a disc 
jockey for six years, working local clubs, pubs and mobile venuesand 
also presenting programmes on a hospital radio. ® , company 
have applied for promotion records to almost every recor^ 

entitled Seasons with a TV campaign WEA MD John Fruin did not wish to comment but 
added: "We arc extremely sorry, but I am consulting my 
lawyers before making any further statemeni if we do 
so at all." 

Factory expansion for MSD 

RECORD FACTORIES in London 
and Wales have been bought by 
MSD, and will — when the original 
plant in Leicester h rc-cquipped 
after the recent fire there — give the 
group the biggest privately-owned 
pressing facility in the country. 

Multiple Sound Pressings, MSD's 
manufacturing company, has 
acquired the entire business of 
Immediate Sound Services. After a 

period during which Warwick and 
other MSD product has had to be 
pressed by CBS. the two 1SS 
factories in North London and 
Caerphilly are now producing 
records and cassettes for those 
labels, and for MSD's third party 
customers such as K-tel, Pickwick 
and Readers Digest. 

The North London plant is fully 

Charisma's value for money 
CHARISMA IS revising its price 
categories in an attempt to keep their 
product "at reasonable prices." In a 
five-point plan announced this week 
by managing director Brian Gibbon, 
the company "offers a new structure 
which gives better value for money 
to purchasers." 

The £3.99 CLASS prefix is to be 
reactivated to allow Charisma to 
price debut albums by new signings 
at what it considers to be a "fair 
market price." The first product 
under this scheme is the Dazzlers1 

album, Feeling Free (CLASS 7) 
released on October 12. 

The CDS Deluxe range will be 

O 

SKYY 

The album "SKYY" SSLP1516 
includes the hit single 
"First Time Around" SSOL119 

/ 

12" Version 123301119 

y (FT 

CANDIDO 
The album "DANCIN' & PRANCIN'" 
SSLP1517 
includes the single "Dancin' & Prancin 
SSOL 121 12" Version 12SS0112! 

. 

X 

I 

DOUBLE^' 

EXPOSURE 

Their great new single Y 

'Ten Percent" SSOL 120 
First time on U.K. 12" 12SS0L120 

automated for record and tape 
production while the Caerphilly 
factory is a semi-automated records- 
only facility. Together they have a 
capacity of four million discs and 
five million cassettes per year. When 
MSP Leicester goes back into action 
in early Autumn the full capacity 
will be around 20 million of each 
and staff will total over 300. 

1SS was acquired for about 
£700,000 and of the three major 
shareholders two have joined MSD. 

beginning in the Granada area next 
Monday (20). 

The campaign will roll out a week 
later into the Trident, Stags, Border 
and ATV regions, followed by 
London, Harlcch, Southern, 
Westward and Channel on 
September 3. 

The compilation, assembled by K- 
td's Don Rccdman in association 
with A&M, includes tracks by Rita 
Coolidge, the Carpenters, Joan 
Armatrading and Elkic Brooks and 
newer talent exemplified by Chris de 
Burgh and Peter Allen. 

"I feel this is an important step in 
that we are applying our markcling 
ability in conjunction with a major 
record company to showcase jointly 
the depth of its artists' talent," 
commented K-tel managing director 
Colin Ashby. 

maintained at £4.99 for selective 
LPs, but with the majority of nets 
appearing on the CAS prefix at 
£4.65. 

A new budget label will be 
introduced later in the year priced at 
£2.99. Full details of this new series 
are to be announced shortly. 

Charisma is to introduce a 
programme of price-culling on 
selected items of back catalogue. 
Singles, CB 7" series will be 
maintained at 95p. 

A spokesman added, "Charisma 
will continue its policy of keeping its 
prices down below those of our 
distributors. Phonogram." 

Yes to five per cent 
YES, WE do want five per cent 
returns. That is the clear message 
from Britain's record dealers 
who responded to a poll on the 
subject with a resounding 67 per 
cent voting in favour of the 
returns facility. 

The poll questions, posed by 
the MTA and printed in the trade 
press, gave dealers the 
opportunity of voting for returns 
only, for discounts instead of 

returns or for an option to 
choose between (he two. Eleven 
per cent voted for discounts and 
22 per cent for the optional 
system. 

"That is a clear expression of 
the opinion of the trade," GRRC 
secretary Harry Tipple told MW: 
"We were surprised by the 
response. Obviously people felt 
very strongly about the subject." 

Meeting 
FROM PAGE ONE 
announcement from the industry 
side concerned WEA's new 
arrangement for settlement 
discount. From September 3 WEA 
will be offering three per cent for 
payment received within 14 days of 
invoice and two per cent for 
payment within 25 days. 

John Fruin, WEA MD later 
commented: "We are giving more 
than ever before on payment under 
14 days and less for any other 
settlement." He added that he 
thought the meeting had been a good 
one and that the manufacturers had 
heard from the dealers "constructive 
and sensible suggestions". These the 
trade could expect to see acted on in 
some ways in the near future. 

Representing the companies were 
EMI sales manager Clive Swan and 
PR chief Brian Southall, WEA and 
WEA sales director Mike Hitches 
and Polydor's sales manager Alan 
King and A&R director Jim Cook. 

There were 14 dealers present and, 
said Tipple, they made it quite clear 
that "all the aggravations imposed 
by the various companies had 
culminated in the protest meeting 
and, while appreciating that 
manufacturers had their own 
problems, it was generally agreed 
that ail the measures announced so 
far would only add to the retailers' 
burden". 

It was indicated that if they did 
not sec some moves toward a 
resumption of normal trading, 
dealers would continue to take their 
own individual action against the of- 
fending companies. 

The meeting finally put a number 
of specific questions to the 
manufacturers present, which Music 
Week reproduces here together with 
a summary of the replies: 

Is (he 30 per cent Polydor 
discount open-ended or can retailers 
expect a return to full margin in (he 
near future? 

Polydor expressed the point 
originally stated by Polydor MD A. 
J. Morris of the absolute necessity 
for their decision. They reiterated 
the package deal stated and 
explained that it was possible that it 
would be reviewed in six or 12 
months. 

Is the two per cent settlement 
discount from EMI absolutely firm 
or is EMI prepared to return to full 
2V2 per cent? 

EMI slated that this was not a 
hastily conceived idea but a carefully 
planned decision. This will still allow 
dealers to borrow money and settle 
their accounts with the company and 
still make a profit. 

Will WEA reconsider it's action 
against retailers who, it claims, are 
returning excessive faulties? 

The actions taken by WEA 
against offending retailers whose 
faulty returns were in their opinion 
too high would continue. 

Are EMI and WEA prepared to 
consider the 99p single? 

Neither WEA nor EMI would 
agree to a reduction of singles RRP. 

Are all the companies prepared to 
re-examine the deleted faulties 
position as expressed by their terms 
of trading? 

Polydor said that it accepted 
faulty deletions up to 12 months old 
and was prepared to deal with 
individual cases on their merits when 
the period exceeded 12 months. 
WEA said that six months was the 
period slated in its terms of trading, 
but it was prepared to examine this if 
it caused problems for the trade. 
EMI agreed to examine it as well, 
but would not give any fixed 
comments where records were no 
longer handled by EMI under a 
distribution deal (eg MCA). 

What recommendations arc 
manufacturers prepared to give 
retailers who have imports in stock? 

Despite the fact that all companies 
were adamant in their determination 
to prevent their copyright being 
infringed they did say that they 
would seek legal guidance on the 
problem of imported stock. 
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Wings* New Single is a Doubled Side. 
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Getting Closer 

"A double A side from Wings? If you think we've done 

it because we couldn't make up our minds — 

you'd be dead right We believe in both. 

Listen to them and you'll see what we mean!' 

R6027 EH From the Album'Back to the Egg' Ba 
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Good times roll 

at Rock City 

DURING THE dark days of the British film industry, Shepperton 
Studios almost went under, saved only by the free enterprise of 
individuals who rented space to build their own projects. 

Among those were music people 
like The Who and two ex-Manfred 
Mann's Earth Band members, Colin 
Pattenden and Chris Slade. These 
latter two artists, along with 
administrator Brian Adams, have 
built up a workshop complex to turn 
out product and suitable to 
encourage any artist to thrive. 

They started from scratch some 18 
months ago with an idea for a 
recording studio, Rock City Sound 
Studios, which quickly mushroomed 
into a fully comprehensive 24 track 
studio. Besides being beautifully 
equipped, it boasts the advantage of 
being able to link up with The Who's 
huge acoustically designed sound 
stage rehearsal theatre, thus creating 
in effect the largest sound recording 
studio available in the UK. 

In a joint project with The Who, 
bands rehearsing in this mammoth 
facility can also decide, almost on 
the spur of the moment, that they 
want a "live recording through a 32 
channel panel link. Video facilities 
are also available. 

"We have been immensely 
popular since opening in January 
with such artists as Danny Laine, 
Sham 69, Steve Holly, Bruch Lynch, 
Bob Young, etc. What our unique 
thing seems to be is a good bass and 
drums sound which seems to have 
been very difficult to get from many 
UK studios," the team claims. Rock 

City Sound Studios also have of 
course, easy access from main 
motorways, the airport, plenty of 
parking space, room for loading and 
unloading and a peacefulness, hard 
to find for a studio so close to town. 

However, the studio was only the 
beginning for this team. Since 
opening the studio, the two musical 
directors (Pattenden and Slade) have 
formed their own band, Terra Nova, 
and with Brian Adams and David 
Paramor on the publishing side 
(Performance Music) are signing 
acts to their production, 
management and publishing 
companies. 

For artists being taken into the 
fold, the team have already signed a 
product label deal with Robot 
Records (part of the Mountain 
Group of Companies) who will be 
taking six singles from the following 
artists already signed: Paul King, 
Drew McCulloch, Katie Humber, 
Jackie Lynton, JoJo Laine and 
Raffles. There will also be releases 
from Terra Nova and Five Hand 
Reel. 

Leaving no stone unturned the 
complex is their own PA Hire 
Service, Dale PA. Rock City Sound 
Studios, Rock City Management, 
Performance Music, Dale PA, 
Shepperton Studio Centre, 
Shepperton, Middlesex. 09328 
66531/2. 
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CHRIS DENNING, above, writes to 
report he is now concentrating on 
doing independent promotion and 
production, combining his 
experience into directions that 
should be profitable to both him and 
his music clients. 

Denning began his career at 16. by 
giving a series of talks on BBC 
Radio about his adventures when 
travelling along all over Europe. 
Since then his list of credits include 
work as a BBC 2 TV announcer; 
Radio Luxembourg DJ; Radio 
London pirate DJ; BBC Radio I DJ; 
promotion director, Decca Records; 
head of promotion and marketing. 
Bell Records and vice president in 
charge of creative affairs. Ember 
Records. And as a record promoter. 
Chris has been involved in the 
launch of such as Gary Glitter, 
I0CC, The Bay City Rollers, Golden 
Earring, The Rubettes, Dawn, The 
Delfonics and David Cassidy. 

In 1978 his first production, 
(You're) Fabulous Babe, by Kenny 
Williams became a hit in Britain and 
in several other countries. Now his 
first record as an independent, after 
the closing of Ember Records, is 
with Barry Murray and Harry 
Simmonds' new Shadow Records 
working on Bless You by the Jay 
Twins. Contact Chris Denning, 114 
Maytree Close, Oliver's Battery, 
Winchester Hants., S022 4JF. 
(0962) 62554. 

names line up for 

Ulster open air festival 

l ..... 
and plans to make the event annual. 

The site for the festival, the Kellys 
Complex, Golf Links Hotel 
Portrush, County Antrim, Northern 
Ireland, offers a recently-extended 
indoor venue, but McCann plans to 
stage at least 60 per cent of the acts 
in the open air. 

McCann's fellow organisers, 
Denis Desmond, James Kelly and 
Michael Kelly have pulled off 
something of a coup, having 
persuaded the Strawbs to reform 
especially to play at the festival and 
20 other artists and bands will make 
up the remainder of the bill. 
Weekend tickets costing £8 entitle 
the holders to attend five concerts 
over the three days and can be 
obtained from ticket agencies and 
record shops in the north of Ireland 
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Tel: 439 9756 
and Dublin or by writing the 
organisers. 

"This Is Just the beginning of 
what we believe will become an 
important musical event," says 
McCann. "With the likes of 
Wainwrigbt and Paxton heading (he 
bill we are assured of a good draw 
and the excitement has been such 
that we are actively seeking names, 
contacts and artists who would be 
interested in appearing at the 
Causeway Coast Festival next year." 
Contact: Michael J. Kelly, Publicity 
Officer, 29 Burnside Park, Belfast 8, 
Ireland. Tel. Belfast (0232) 640529. 
NERISSA WOOD, left, is a young 
singer, managed by Roscoe Deane, 
who is seeking a recording deal. 

Says Deane: "At 19, Nerissa has 
already toured all the major theatres 
and clubs including two long seasons 
at the London Palladium. On the 
recording side, she has cut several 
singles and is about to record a new 
song, Little Girl Lost, which we 
hope will be the magic song for her 
to hit the charts. Nerissa has several 
masters recorded and we are now 
looking for record company 
interest." Contact Roscoe Deane 
Promotions, 116 Shaftesbury 
Avenue, London Wl. (01)437 9983, 

// 
AINT NO STOPPING US NOW/.. 

Mc Faden&Whitehead 

CARLIN MUSIC AND MIGHTY THREE MUSIC GROUP 

LOOK FORWARD TO EVEN GREATER HITS 

TOGETHER WITH CURRENT 

AND FORTHCOMING RELEASES. 

Jackie Moore THIS TIME BABY** 

Bell & James JUST CANT GET ENOUGH * 

Frantique STRUT YOUR FUNKY STUFF** 

Teddy Prendergrass TURN OUT THE LIGHTS** 

McFaden&Whitehead DO YOU WANT TO DANCE** 

Lou Rawls TIME WILL TAKE CARE OF EVERYTHING ** 
*A&M ** Philly International 

' You'll never forget our tunes' 

Carlin Music Corporation jU ili 
14 New Burlington St; London W1X 2LR atSSpi 

Tel: 01-734 3251 Telex No. 267488 fMmk ® 
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AL (QUEEN 

PYE RECORDS GROUP PROUDLY ANNOUNCE 

A DEBUT ALBUM AND SINGLE FROM 

EW 

\, 

AL GREEN 

THE BELLE ALBUM 

HLP6004 

After six previous U.K. hit singles including;- 
"Tired Of Being Alone" & "Let's Stay Together" 
this album celebrates a new AI Green, now writing, 
producing and playing lead guitar to enhance that 
distinctive and spectacular voice. 

STOCK WELLWITH 

THIS ALBUM AND THE 

SINGLE BELLE! 

HIT AFTER HIT AFTER.... 

Donna 

Summer 

o 

'DIM ALL THE LIGHTS" 

CAN 162 
TAKEN FROM THE CHART ALBUM 

"BAD GIRLS" CALD 5007 
AND FOLLOWING UP TWO RECENT 

SMASH HIT SINGLES. 

m 

<z> <e> 

"SURE KNOW SOMETHING" 

CAN 163 
TAKEN FROM THE CHART ALBUM 

''DYNASTY" CALH 2051 
FOLLOWING UP THE CHART ACTIVITY OF 

"I WAS MADE FOR LOVING YOU" 

n 

Wiffi tarns 

"AIR ON A 'G' STRING" 

BUG A 83 
TAKEN FROM THE CHART ALBUM 

"TRAVELLING" HI FLY 27 
AND FOLLOWING UP THE PHENOMENAL 

SUCCESS OF "CAVATINA". 

Janet 

Kay 

Janet Kay 

J 
Of 5^- i 

"LOVING YOU" 

7P131 
ALSO AVAILABLE ON A 

DOUBLE TOPPER 12" SINGLE 
LOOK OUT FOR FRESH 

CHART ACTIVITY ON THIS ONE. 

RECORDS 
GROUP 

Orders To: Rye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. 
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SPONSORSHIP OF records 
by (wealthy?) insurance 
companies, etc. could be one 
worthwhile approach to help 
meet costs of new recordings. 
After all, this approach has 
been used to great effect with a 
well-known classical budget 
label. Indeed, we might even 
get shops sponsored by 
wealthy companies!! 

Diligent and knowledgeable 
dealers would retain their 
Independence, of course, but 
would utter memorable phrases 
every time they sell a record or 
tape, e.g.; "And be sure you get 
home In one piece by wearing a 
Thick-head Plus Crash Helmet 
(£19.00 from well-known 
suppliers) and Graspcm Seat Belts, 
which come In three sizes, junior, 
adult and straight-jacket, and by 
driving on Grlnnunbear road 
holding plus performance lyres. 

Naturally, the dealer will be 
expected to wear a sandwich board 
as he walks up the road to get his 
quick sandwich. The sandwich 
board will have on the front (he 
magical words, No VAT Increase 
this week and on the back. The 
end is still nigh. 

Sponsorship ponderings 

Maybe we could get a slimming 
diet manufacturer to sponsor a 
recording of Falstaff looking very 
thin on the cover and a 
matrimonial agency to sponsor 
The Merry Wives of Windsor. I 
can think of a car repairer who 
might well sponsor The 
Unfinished. 

If anyone gets into the act, it's 
almost certain to be our Japanese 
friends. They already supply a 
radio with the car: it's just a matter 
of time before Datsun or Honda 
present the buyer with a set of pre- 
recorded cassettes, too. Repeat 
orders from the record store, of 
course, as long as dealers are ready 
to test the lyres and fill the battery 
with distilled water at the same 
time. 

Well, it's better than talking to 
reps., isn't it? 

Instead of customers rushing in 
and expecting you to know the 
name of the record they played on 
local radio last night (with no other 
details) such bewildered folks will 
pop over and say: "I heard ever 

such a lovely tune in ray friend's 
car last night. Can you tell me 
what it was?" 

"Did it have four wheels, 
madam?" 

"Yes, and a string section." 

SHOP 

TALK 

by 
Dave Lazell 

"In that case, it was the Datsun 
Symphony Orchestra playing the 
James Last arrangement of Pacific 
231." 

1 know that some record 
retailers also sell equipment — 
which can be a mixed blessing, 
especially when the new lad on the 
hi-fi counter keeps coming over 
and asking you why Mrs. 
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Humdinger's radiogram caught 
fire, etc. There was a time when 
His Master's Voice brand name 
was used by EMI sales and service 
at Hayes. Way back in 1959, when 
I was writing for Amateur Tape 
Recording His Master's Voice 
produced a rather useful tape 
recorder for a mere £50. HMV 
audio is made by Thorn Consumer 
Electronics these days and I have 
sold a great deal of it in my career. 

Now, as so many record-buyers 
are at the beginning of their audio 
career, they often have modest 
equipment. For example, 1 know 
that some purchasers of pre- 
recorded cassettes have quite small 
battery/mains cassette recorders, 
which hardly do justice to the tape 
and I have often pointed this out. 
Maybe a useful promotion could 
tie in records with equipment, e.g. 
with HMV and Decca, especially; 
and maybe Philips, too. Why not, 
for example, offer special-line 
prices on a range of equipment 
using coupons, stamps, etc. given 
with records? Why not, for 
example, offer a special pre- 
recorded cassette for 99p, giving a 
good assortment of orchestral 
music on Side A, with a general 
introduction to hi-fi equipment, 
music centres, stereo cassette 
equipment on Side B (made by an 
appropriate genius at EMI, Decca, 

Philips, etc)? 1 gel the general 
impression thai one way to 
stimulate record business is to 
persuade customers to get better 
equipment. 

The best salesmanship is always 
done by a satisfied customer telling 
a neighbour and when I hear some 
of the pre-recorded cassettes I have 
sold played on a twenty-two quid 
machine, I gel Ihe general 
impression that, while it may 
satisfy the owner, it does nothing 
to persuade Ihe casual listener to 
go into tapes. Similarly with 
records, of course. So, if I were 
managing a record store right now, 
I would try to persuade Ihe MD to 
install a decent listening booth, 
with headphones, or restricted 
listening facilities (bearing in mind 
the recent ruling that playing 
records openly in a store 
constitutes public performance!) 
And I would also organise some 
kind of special competition and 
promotion this autumn, offering 
some decent record players at a 
reduced price, and maybe offering 
one or two free in a customer 
competition. In short, I would 
focus the shopper's attention on 
the potential of records and tapes 
on reasonably good equipment. 
One would hope thai the audio 
manufacturers with brand names 
associated with records and tapes, 
would join in. Remember: a good 
sound brings the customers 
around. You'd be surprised how 
quickly even youngsters start 
buying LPs once they have moved 
up to better equipment! 

Video-disc potential 

THE MOST serious discussions of 
Polydor's dealer margin cut having 
been talked out in the three-way 
discussion hosted by Music Week 
recently — or reached a stage of 
currently irreconcilable difference — 
MD A. J. Morris, and GRRC 
chairman and secretary Laurie 
Krieger and Harry Tipple turned to 
other industry topics. 

One clearly of interest to industry 
(especially companies like Polydor 
which have close connections with 
companies researching and 
developing new forms of recording) 
is the next decade of recording 
techniques. 

Many UK dealers are aware that 
the MCA developed video-disc is 
being test marketed in parts of the 
US (apparently with some success, 
according to US dealers over here 
recently, although there are also 
reports of video-disco hardware 
gathering dust on stockists' shelves, 
which would indicate that early 
enthusiasm among consumers has 
rapidly waned). 

At the Jet Records conference 
earlier this year visiting American 
dealers disagreed on the prospects of 
the video disc becoming a 
commercial success and, whether, if 
it did, the record retailers could 
expect to sell them, in preference to 
the hi-fi stores which will be selling 
the hardware. 

Looking to the UK trade's future 
involvement with the new medium, 
Krieger asked: "Will the video-disc 
bring anything substantial to this 
business, bearing in mind that it 
cannot be recorded on at home? Or 
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will it just be a flash in the pan, like 
the picture disc? 

Morris replied that he had seen the 
video-disc and was "very 
impressed" with it. He added; "I 
think, because of its quality, it will 
be something which, unlike quad, 
will take off. But before that I think 
there is another form of sound 
carrier which will become dominant. 
That is the compact disc. These 
four-inch diameter discs have superb 
sound quality and durability and 
give an hour's playing time on each 
side." 

"I am convinced," Krieger 
asserted, "that the only real chance 
of survival that the High Street 
dealer has is to gel another product, 
whatever it may be, to take the 
pressure off the record turnover. He 
needs something else — and bearing 
in mind how much room we need to 
display the range of slock we carry 
because we are specialists — it is 
very difficult to find that thing. If 
dealers thought that something 
technologically advanced was on the 
horizon it would encourage a lot of 
people to hang on by their 
fingertips." 

In Tony Morris's opinion "that 
thing is the compact disc." He 
emphasised, "The sound quality is 
fantastic and I don't think it could 
be recorded by home pirates 
(although I'm not sure about that 
aspect) except perhaps through a 
microphone. 

SHiire torn® fir taping 

MORE PLEASING to the consumer than most of the music retail news he has 
been hearing for a while should be the announcement from Agfa-Gevaert that 
their new line in blank cassettes has an extra six minutes playing time overall. 

The Agfa Superchrom has three minutes more time per side on Ihe entire 
range of C60 and C90 tape. They are also re-launching the cassette range in 
new packing designs and colours. 

The Superchrom is a highly sophisticated duai-layer chrome tape which, it is 
claimed overcomes the common weakness of similar types of tape in the middle 
to lower frequencies. 

It has been produecd for machines with CR02 switching, but the selling 
point of which Agfa is clearly most proud is the extra playing time for the 
length and price. 
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"SLOW TRAIN COMING 
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BOB DYLAN 

Well worth the wait! 
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.^kgr "SlowTrain Coming" The new Dylan album produced by Barry Beckett and Jerry Wexler. So 

■ Album CBS 86095 also available on cassette 40-86095 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

■ 
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