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Merseyside's militants black all 

Pelf dor proiuet 

by SIMON HILLS 
SANCTIONS AGAINST 
Polydor in retaliation to its 
proposed cutting of dealer 
margin to 30 per cent escalated 
last week with a decision by 
Merseyside GRRC for an 
outright "blacking" of all 
Polydor product. 

The traditionally militant 
Merseyside dealers held a heated 
gathering which ended with the 
dramatic pronouncement by 
chairman Mike Davison: "As from 
9.00 am tomorrow we are cancelling 
all Polydor orders." 

This was the first regional GRRC 

ONE OF the Issues debated at last week's Liverpool GRRC meeting was the 
price-cutting of singles indulged in by the multiples, but there was some cheer 
in the revelation from an HMV man present that they would shortly be raising 
prices from 85p (chart) and 95p (non chart). HMV head office confirmed 
prices would rise but would not specify by how much. 

And a spot check of London stores this week revealed a common price of 
99p at Our Price, Harlequin and Smiths; 90p at Woolworthf;; and 79p at Boots 
and Virgin — although the lady at Boots in Regent Street said the price was a 
"special offer". 

Virgin charges £1.10p for non-chart singles and Chappell in up-market New 
Bond Street charges £1.05p for all singles. 

meeting since the dealers' protest 
meeting in London last month and 
those present made it clear from the 
start that they were not satisfied with 
talks that have taken place and 

action taken so far. 
"It's a question of what we, the 

dealers, think what action needs to 
be taken in response to the 
companies. We can lake the lead for 

Swiss film 

coup landed 

by Fantasia^ 

by NIGEL HUNTER 
AN INTERNATIONAL music 
Industry coup has been achieved by 
London-based Fantasia 
Productions, the film and theatre 
division of the Maiden group of 
companies, in landing a contract in 
association with the Ring Workshop 
in Holland, for a multi-million 
dollar film fantasy, The Enchanted 
Orchestra. 

The project represents 
Switzerland's debut in big-budget 
films and is part of a new venture 
called the Leuk Creative Arts 
Centre, for which Fantasia 
Productions has been selected to 
handle all creative production. 

Leuk Creative Arts (LCA) is part 
of a new large world centre 
operating In conjunction with the 

TO PAGE FOUR 

Stop doom talk—Davis 

TALK OF doom and gloom in the 
record industry, on both sides of the 
Atlantic, has gone far enough. This 
is the stridently expressed opinion of 
Arista president Clive Davis who 
says: "The problems we face in 
music and records were caused by 
mismanagement, not a gigantic fall- 
off in consumer demand." 

Davis argues his point in an "open 
letter" in Billboard magazine, 
replying to recent pessimistic 
pronouncements from other US 
industry executives and in particular 
Joe Smith, president of 
Elektra/Asylum, whom Davis 
describes as "the most prominent 
voice in almost every article and TV 
broadcast lending credibility to the 
age-old press concern: is rock 
dying?" 

Davis accuses Smith: "I frankly 
can't understand the logic of your 
position or your spearheading the 
steamrolling panic that seems to be 
unnecessarily underway." While 
agreeing that business is suffering 
from the general recession and has 
problems needing immediate 
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CLIVE DAVIS: "Business leaders 
went astray". 
attention, Davis points out that last 
year brought highly unusual market 
conditions — in the US two million 
LPs were sold by only two releases. 

If in the following year there is 
difficulty in topping such a turnover 
figure, does that mean a decline? 

TO PAGE FOUR 

DJM extra margin aid for dealers 

AS DEALER backlash over trading 
terms continues to reverberate 
through the industry, DJM Records 
this week announces a scheme to 
give the dealer a bigger margin — 
with no strings attached. 

As of October 1, all DJM albums 
released prior to that date will carry 
a mark up of 40 per cent, although 
future new release albums will 
remain at 33 Vi per cent. At the same 
time DJM is rationalising standard 
and deluxe album prices at £4.99 — 
an increase of 20p for standard 
albums and a cut of 20p on deluxe 
product — and tapes also come 
down from £5.19 to £4,99. 

Additionally, DJM will give a 35 
per cent margin on all back 
catalogue and new release tapes, and 
it reduces the RRP of singles to 99p 

REASONS TO BE 

CHEERFUL 

from £1.05. The facility for five per 
cent returns and 2Vi per cent prompt 
settlement discount, via distributor 
CBS, remain untouched. 

Hitting out at other record 
companies which have "pointed 
their fingers for the downward trend 
in the wrong direction", DJM's 
Stephen James says he feels the 
companies should be helping the 
dealers through a situation which is 
not of their making. 

"I am giving the dealer more by 
taking less profit for myself, but at 
the same time I hope to sell more 

product. But, of course, the dealer 
has to help. I shall review the scheme 
at the end of the year and its 
continuance will depend on dealer 
acceptance," he said. 

James said that under his new 
terms, dealers could not pay 17p less 
on standard back catalogue albums 
and 40p less on deluxe back 
catalogue. This could be taken as 
extra profit or used to discount. 
Stop-press 
DESPITE INDUSTRY problems, 
Virgin will announce setting up new 
music company this week, headed by 
Virgin Music's director Carol 
Wilson, to launch new label with 
different product profile to 
established Virgin label. Full details 
next week. 

the rest of the country. We have 
tried a conciliatory approach and it 
has got us nowhere," Davison said. 

The meeting considered three 
courses of action — to black all 
manufacturers; to black Polydor 
product; and to sell all records at 
RRP. 

After a lively debate it was Colin 
Hirons, of the Music Shop, (North 
West) Ltd., who proposed that they 
should stop ordering Polydor 
product. The agreement on a show 
of hands was virtually unanimous, 
but representatives of HMV and W. 
H. Smith made it clear that they 
could not make policy decisions on 
behalf of their central buying 
offices. 

In London this week, GRRC 
chairman Laurie Krieger welcomed 
the Merseyside decision. 

"It is up to the individual dealer 
but 1 hope as many dealers as 
possible can search their consciences 
to support it," he told MW. 

Other GRRC branches were being 
contacted by Merseyside officers to 
inform them of their decision and 
seek support. West Midlands MTA 
secretary, Joyce Bailey, reported 
that her shop, Pied Piper, was 
taking its own action against 
Polydor, as were many shops in the 
area. 

"If we dropped our orders by 20 
per cent there would be a big 
effect," she said. "We are not 
buying anything we don't have to 
buy from Polydor and we are not 
seeing their reps." 

Polydor managing director A. J. 
Morris would make no comment on 
the Merseyside decision this week, 
nor would he reveal if the blacking 
action was having any noticeable 
effect on sales. 

French plan 

levy on 

blank tapes 
PARIS: The French Government 
has acceded to representations 
from the French record industry 
for a bill to impose a levy on 
blank tape sales which the 
Minister of Cultural Affairs has 
been instructed to draft. 

Commenting on this 
development, Pathe Marconi 
EMI managing director, Michel 
Bonnet, said: "It seems to reflect 
the Government's concern over 
declining record sales, but I'm 
afraid it will not do very much to 
ease the depressed slate of the 
business. I cannot see that the 
imposition of a royally on blank 
cassettes will cause people to 
abandon home taping and buy 
records instead." 

Bonnet believes a better 
measure would be a reduction in 
the French VAT rate on records 
which, at 33 per cent, is one of 
the highest in Europe. "So far," 
he added, "the Government has 
shown no sign of heeding the 
industry's plea for a VAT 
reduction." 

Chart action 
ALL CHANGE at the top as 
Cliff Richard scores his first No. 
1 since Congratulations topped 
the charts in 1968. The 
Boonitown Rats and Ian Dury 
each move down a place to 2 and 
4, and B. A. Robertson jumps 
from 11 to No. 3. 
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Thanks record companies 

WE HAVE been in the record 
business for four and a half 
years and have been constant 
readers of your paper and we 
really feel it Is about time that 
somebody wrote to actually 
thank the record companies 
for their support. 

We would like to say a special 
thanks to all the reps that call on us 
as every one of them is a credit to 
their companies, friendly and a 
great help to us. Thanks, lads! 

Thanks also to the telephone 
girls; they are polite, quick, 
pleasant and helpful. How they 
always get their numbers right is a 
mystery. 

Thanks to the display people 
who certainly keep the shops 
bright and are always cheerful (and 
a special mention to CBS — the 
girl they employ is the best). 

Thanks to the people who pack 
the parcels and get them off in 
record time. What a fantastic 
delivery service — two days at 

most. Where else do you get such 
service these days? 

We think it's about time that 
some of the record dealers stopped 
complaining and got down to 
putting their own mistakes in order 
instead of trying to pass the buck. 

Of course record companies 
make mistakes, who doesn't? Of 
course they will put prices up to 
meet inflation — what 
businessman wouldn't? 

REASONS TO BE 

CHEERFUL 

The big boys In the retail trade 
have had the cream in the days 
when there was RPM and hardly 
any competition. Now things are 
different and they have to move 
with the times. 

Business is more competitive 

and we have to work harder for 
what we gel. Is that really so bad? 

Yes it is hard work and at times 
a positive headache what with 
overheads, VAT, staff, stock 
control, faulty returns etc. We all 
have these problems but that's 
hardly the record companies' fault 
is it? 

And let's face it, after all is said 
and done this Is still a FUN 
business to be in. 

So once again we would like to 
say "thank you record 
companies" for your help and 
considerations over the past four 
and a half years and we look 
forward to a long and pleasant 
association with you. 

Pauline and John Tandy, 
Golden Disc Record Shop, Queens 
Road, Southend-on-Sea, Essex. 

I Help stamp out doom — write to 
Music Week with your reasons to 
be cheerful 
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Love Ann Easy 
-ULG 7778 
Taken from his latest 
album and cassette 
'The Message Is Love' 
-ULG 83475 

Order from CBS Order Desk. Tel: 01-960 2155, CBS Distribution Centre, Barlby Road, London W10 
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PRS voting system 

is fair-Mike iitl 
WITH APOLOGIES to my fellow 
directors on PRS council, on whose 
wise advice I have often refrained 
from leaping into print with my 
opinions about the rights and 
wrongs of PRS matters, I feel I must 
reply to Trevor Lytlleton's letter 
(MW August 11). 

If Trevor is saying it is impossible 
for a rank-and-file writer or 
publisher member of the PRS to 
stand as a council member, and be 
elected without being proposed by 
the council, may I draw his attention 
to the fact that I myself stood 
completely uninvited two years ago, 
and was elected with a very strong 
vote. 

The purpose of my standing was 
that I felt the council needed some 
normal non-political writer- 
members. Since joining the council I 
have discovered that in fact the 
council is composed mostly of 
normal non-political people, who try 
extremely hard to do a very fair job. 

It worries me to think that the few 
(but loud) "dissenters" who assail 
the PRS with criticism, do not 
realise that there are many other 
people, who, like themselves, are 
also members of PRS and just as 
interested in the proper running of 
the society. I think I can count every 
council member in that number, 
judging by the contact with other 
writers and publishers, who enjoy a 
balanced and reasonable rapport 
with the Society. 

I used to think that the purpose of 
a genera] council such as this, was 
that society members could contact 
councillors in order to have their 
grievances raised at the various 
council meetings. For the amount of 
grumbling from the floor, I would 
have expected to have been 
contacted by at least one person 
since I joined the council. Not one of 
the complainers has bothered to call 
or write to me to raise any objection 
to anything regarding PRS since I 

became a councillor. Is this not the 
normal democratic channel? 

Further, on Trevor's point about 
the holders of extra votes, may I say 
that when the system came in, I (and 
he can write my name down) found 
myself to be the holder of 20 votes 
by virtue of the weighted voting 
system, whereby the higher earners 
have the biggest say in the affairs of 
the society. Although the setting-up 
of this system was before my time, I 
do think it is a fair system. Of 
course, there are other ways it could 
be done, but this is as good a way as 
any. It is certainly better than "one 
man one vote", which sounds good 
in political terms, but is totally 
unworkable. Any fool can join PRS. 
Why should he have undue influence 
over the way we all run our music 
business? PRS is basically a money- 
collection agency, not a People's 
Republic. 

So, why do PRS keep the list of 
weighted vote holders a secret? I'll 
tell you why. At the moment I have 
20 votes; one day I may easily lose 
that privilege by becoming less 
successful. I entrust PRS with the 
protection of my copyrights, the 
collection of my income, nothing 
else. If and when I lose my voting 
privilege, I do not think it is a matter 
for anybody else to know about. It is 
between me and PRS and, as a 
writer, I will not allow them to give 
information about my earnings. The 
only purpose that this knowledge 
would serve to anybody, would be to 
save a few stamps when lobbying for 
election, and make "fixing" easier. 
Let them buy the stamps. 
Personally, when I stood the stamps 
cost less than £1. 

I should like to add that I am 
writing this letter without having 
consulted PRS, and that these are 
my own personal views. 
Mike Batt, Langley 
Surbiton, Surrey. 

Avenue, 

Re-election explaiied 

TREVOR LYTTLETON'S latest 
diatribe against the PRS Council 
(August 11) is the old, by now 
familiar, mixture and will only 
further irritate his fellow PRS 
members. 

What, in reality is "the council's 
proxy method"? It is that a standard 
company proxy form is sent to every 
voting member, enabling those 
unable to attend the AGM to 
nominate any other voting member 
as their proxy to vote on their behalf 
and — if they so choose — as they 
direct. The proxy form sent out this 
year specifically provided space for 
members to designate the candidates 
for election to the council for 
whom they wished their proxy to 
vote, and many members took 
advantage of this facility. 

The picture painted by Mr 
Lyttleton of the council 
"assiduously gathering up their 
proxies while those outside the 
charmed circle sat helplessly about", 
is simply ludicrous. To my certain 
knowlege, no single retiring council 
member — let alone the entire 
council — has ever, over at least the 
past 15 years, even so much as 
looked at a list of the voting 
members for this purpose. In fact, 
until last year no list showing their 
addresses even existed! 

As regards the 1978 AGM, 
contrast the Lyttleton version ("the 

members, by an overwhelming vole 
directed the council to release th 
names of the voting members . , ." 
with the reality (the council itsel 
recommended to the membershij 
that this should be done). In fact, oi 
a show of hands the majority neede( 
to carry this motion was insufficient 
and it was only the proxies — sc 
much maligned by Mr Lyttleton — 
which had been given to counci 
members that enabled the proposa 
to be carried! 

As regards the "20-vote' 
members, Mr Lyttleton has beer 
told clearly that if he can produce 
evidence of significant support foi 
his view that their identity should be 
"released", the council would gladly 
put forward an appropriate 
resolution to be voted on at the next 
AGM. No such evidence has been 
forthcoming. 

The consistent history of the PRS 
constitution has been one of sensible 
evolution in line with general wishes 
of its membership, and no doubt this 
is one reason why retiring council 
members have, as Mr Lyttleton 
correctly states, been consistently re- 
elected. Of course it would never 
occur to him that this might b< 
because PRS members were actuall; 
happy about the way their affair 
had been managed by the council 
Michael Freegard, general managei 
PRS, London, Wl. 

Music Week welcomes letters on all subjects relating to the mu& 
Industry. If you have something to say write to the Editor, 40 Lot? 
Acre, London WC2. Note: the Editor reserves the right to shorten o 
edit letters. We cannot print anonymous letters but will wlthhol 
names and addresses from publication if requested. 
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More deals fir 

|rowiii| Pinnacle 

THE FAST growing Pinnacle Records has announced more deals for 
licensing and distribution including Neil Rushton's Inferno label, 
Voyage International and Big Bear 

Inferno signs with Pinnacle for 
pressing and distribution plus the 
option to license singles. The deal 
gives Pinnacle exclusive distribution 
on all future Inferno releases 
including Gil Scott Heron's The 
Bottle, Freda Payne's Band Of 
Gold, The Showstoppers' Gotta Get 
Closer To My Love and The 
Chairman Of The Board hits EP. 

The Battersea-based Voyage 
International label is signed to 
Pinnacle for UK and Eire 
distribution with first releases 

including The Russians Are Coming 
by A.D. 1984, The Cool Notes' Like 
A Fool, Clinton Grant's Keeping On 
Grooving Me Girl and The Kushites' 
Under Control. 

Pinnacle's deal with Big Bear, the 
Birmingham-based label, is for 
exclusive UK distribution and kicks 
off with new albums by Snooky 
Pryor, Doctor Ross, a blues 
compilation and a number of 
singles. 

All the deals have been negotiated 
by Pinnacle's Tony Berry. 

RCI picks asp PSitkiii 

AMERICAN WRITER/producer/keyboards player Jerome Plotkin 
has been signed to RCA (UK) for a long-term production and 
recording deal and has been picked up by United Artists Music for 
publishing worldwide. 

Plotkin, managed by Peter Kuys, of the Kuys Entertainment 
Corporation and former owner of Stallion Records, has linked with 
fellow American, vocalist Larry Falco, to form a band called Jerome 
which will feature Falco as lead singer. 

RCA expects to have the first Jerome album out early next year with 
tracks currently being recorded at Opal Sound in New York and mixed 
at RCA Studios there. A single, It's Alright, is scheduled for release 
next month. 

WEI gives new life 

t® Mingus' music 

A DEAL described as "the first signing of its kind for our company" 
by WEA International president Nesuhi Ertegun, has brought the 
Mingus Dynasty band to the company for recording and 
worldwide distribution. 

After the death of revered jazz 
bassist and composer Charles 
Mingus, the band was formed by 
his widow Susan to perpetuate 
his musical style. The seven- 
strong outfit comprises former 
Mingus sidemen, with Charlie 
Haden coming in to play bass. 

Ertegun, commenting that the deal is 

"a great and special opportunity 
for WEA International to 
produce and distribute the living 
legacy of Charles Mingus' 
music", added that negotiations 
for US distribution are still in 
progress, and studio work has 
just been completed on the 
band's debut LP for the label. 

Binnie fills 

new post 

at WH Smith 

THE W. H. Smith chain store 
has appointed Stewart Binnie, 
formerly its group sales and 
marketing manager, to the 
newly-created post of sounds 
merchandise manager 
responsible for records, tapes, 
hi-fi, camera equipment and 
video hardware which the store 
intends to begin stocking later 
this year. 

White to 

leave Arista 

for Zoom 

Records 
ROBERT WHITE, business 
affairs manager and legal 
officer at Arista Records for the 

Musical 

iffP, Chairs 

past three years, has left the 
company to form a partnership 
with Bruce Findlay and Zoom 
Records and will co-manage the 
Zoom act Simple Minds. He is 
also acting as business manager 
for a number of acts including 
Cafe Jacques and Faye Fife, 
and Eugene Reynolds of the 
Rezillos. He is also retained as 
business adviser for Rialto 
Records. While will be based in 
Edinburgh at Suite Six, Castle 
Cliff, 25 Johnston Terrace, 
Edinburgh 1. 
BUYING RESPONSIBILITY 
for the 200 Tesco record and 
tape departments has been 
taken over by Stuart Kotchle 
who was previously with City 
Electronics and WEA 
Records and is now based at 
Tesco's head office in 
Cheshunt, Hertfordshire . . . 
Pye Records has appointed 
John B. House as director of 
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BRITISH-BASED soul band Hoi Property has signed an exclusive worldwide 
management contract with Jack Stewart Grayson's Privilege Management. 
Seen after the signing are (back row) singers Maria and Cinya and (from left) 
Julian Subero [percussion), Jack Stewart Grayson and Roddy Matthews 
(guitar). The other group members are David McShera (guitar), Sedley 
Franciss (bass guitar), Fernando Bustamente (drums) and vocalist Jimmy 
Chambers. 

difficulties in Canada, says 
Sidewalk. 

Music g 

Deals p 

DISCO GROUP Unique have been 
signed to DJM and have an album 
released in October entitled Makes 
Me Higher. The deal was finalised 
Jjy the general manager of DJM US, 
Carmen LaRosa and the album is 
produced by Freida Nerangis and 
Britt Briton — who produced Crown 
Heights Affair. 
THE MOVIES have been signed by 
RCA/GEM and are recording a new 
album which will be released early 
next year. The group have had two 
albums released on RSO and were at 
one time Joan Armatrading's 
backing band. They are due to 
appear at Reading Festival this 
Saturday (Aug 25). 

SIDEWALK RECORDS are 
releasing the popular import single 
Feel The Real by David Bendeth this 
week which will be followed by an 
album release. The single, available 
on both 12 and seven inch will 
satisfy demand that has not been 
met because of production 

La 

the A & R department. House 
was previously business affairs 
director of Richcourt Music; 
worked with Thames TV on 
The Beatles Story and the ELP 
movie Pictures At An 
Exhibition, and was associated 
with Don and David Arden in 
the formation of Jet Records. 
EAMONN SHERLOCK to 
professional manager, Jobete 
Music (UK), from Chappells, 
Track Records and Compass 
Music . . . Phyllis Morgan 
promoted to senior personnel 
officer, CBS Records, and 
Lorraine Gold promoted to 
personnel assistant . . . 
PAT PRETTY to sales and 
marketing manager Mulligan 
Music, from general manager 
Claddagh Records. 
MICHELLE FREIDMAN to 
Island Records' promotion 
department, responsible for 
radio and TV promotion, from 
Decca Records TV promotion 
. . . Jeremy Ensor to 
Phonogram as an A & R 
manager, previously tour/sound 
manager for various bands 
including Manfred Mann, 
staffer at CBS, Pye, and 
producer of Greenslade . . . 
Henry Semmcnce promoted to 
Phonogram singles product 
manager, from singles co- 
ordinator. 

THE PUMPHOUSE Gang, an Isle 
Of Wight rock band, have signed to 
Splash Records. A single, Spotlight 
(SP001) is released August 17, with 
distribution through Pye. 

RIFF CHANTELLE, former lead 
singer of the Chantelles, has formed 
Aggro Records as a subsidiary of her 
Chantelle Music company. 
Distribution is by Pinnacle, and the 
first release last Friday (17) was La 
La Love To Love Ya by singer- 
songwriter Nola York (AG 1). 

EDDIE AND The Hot Rods have 
signed a long-term recording deal 
with EMI Records. The band will 
record their debut album for EMI in 
the autumn for release early 1980. 
THE MEKONS have signed to 
Virgin Records. A statement from 
the record company said: "After 
several false starts The Mekons have 
at last found a record company who 
are prepared to flash the cash and 
bite the bit." 

Their first single will be released in 
early October, and in keeping with 
their two records on Fast Product, 
Bob Last will be involved in the 
recording. A second Virgin single 
will follow before Christmas and an 
album is planned for release in 
January 1980. 

iiu; 

(iico'poMiint) ftfconl .hk! fi-po RriHiJc A MDf(pin GfHinpi.Hi Puitl'i -I'.an 
MANAGING DIRECTOR; 
Jack Hutton 
PUBLISHING DIRECTOR, 
Peter Wilkinson 
EDITOR; Rodney Bwrbcck DEPUTY EDITOR/INTER 
NATIONAL/MUSIC PUB 
USHING; Nigel Hunier 
NEWS EDITOR J.m Evans 
FEATURES EDITOR/RE 
TAILING: Terri Anderson TALENT EDITOR. Chris White 
CHIEF SUB EDITOR. Kevin Ten SUB EDITOR: Danny Van Emden 
BROADCASTING EDITOR David Dallon 
REPORTER; Simon Hills 
EDITORIAL COORDINATOR 
(charts and dealer services): 
Lomse Faros (assisted by Janet Yeo 
and Diane Ward) 
CONTRIBUTORS: Tony 
Byworth (Country music). Sue 
Francis (Tipsheni Editor/, Tony 
Jasper (Faclshents). Nicolas 
Soames (Classical Editor), Patrick 
Sullivan (Jar/). 

ADVERTISING DEPARTMENT ADVERTISEMENT MANAGER: 
Jonothan Ward 
ASST. AD. MANAGER: Andrew 
Brain 
PRODUCTION MANAGER. 
Sandra Mysal 
SALES EXECUTIVES; Jacky Lilburn, David Johnston 
CLASSIFIED: Jane Bartlett 

PROMOTIONS 
PROMOTION MANAGER: Awil 
Barrow 

AUSTRALIAN REPRESENTATIVE Parer Conyngham, PO Box 80, Ashfield, NSW 2131. Tel: 102) 7985244 
US REPRESENTATIVE. Dick Brodcrick, 150 East 52nd Street, New York. NY 10019. USA. Tel; 0101 212 355 5112. Telex: 668550. US Chans courtesy Billboard 

SUBSCRIPTION 'YEARBOOK 
ENQUIRIES 
Jeanne Henderson, Morgan-Grampian House 30 Caldmwood Street, London SE186QH. Tel; 01-855 7777 
Subscriprion rates. UK C23.00 Europe $52.00. Middle Easi and Nonh Africa $77.00. USA, South America, Canada. Africa. India and Pakistan S90.00 Australia, Far East and Japan $106 00 
Published by Music Week Ltd. 
40 Long Acre, London 
WC2E 9JT. Tel: 01 836 
1522. Telex: 299485 
Printed for the publishers by Pensord Press Ltd . Gwent. Registered at the Post Office as a newspaper Member of Periodical Publishers Assoc. Ltd., ono Audit Bureau of Circulation. 
AJI material copynghr 1979 Music Week 

SALLY 

OLDFIELD 

Jou set my pypsy blood free 

BW 79. C/w Water Bearer 

Jlje follow-up to her 

hil single '^Mirrors' is out now. 

Limited edition special colour hag 
v LUUto-t: 

Bwice Baonts Cut -Irailahh Irow tSMJ 

PAGE 3 



MUSIC WEEK AUGUST 25, 1979 

TV advertisers 

remain cool 

as dispute 

drags on 

THE TV album companies were remaining cool and calm in the face of the 
continuing ITV strike at presstime. Some campaigns which should be 
transmitted this week have obviously been put back, and the companies 
believe they can be rescheduled without much difficulty, providing the 
dispute is not prolonged beyond the end of this month. 

Complications will arise at Its termination by the fact that the ITV 
companies will need to accommodate the advertising blacked off the screen 
during the past fortnight, and there is a belief that all advertising time will be 
charged at prime rates as a measure to recoup the considerable ITV losses 
sustained during the blackout. 

K-tel had intended its Don Williams campaign for his new album. New 
Horizons, to be screened this week, but a spokesman told Music Week that it 
had begun selling well without the benefit of ITV exposure. Other K-tel 
campaigns due to open this week were the A&M compilation Seasons and the 
teen compilation Hot Tracks. 

"At the moment we're putting things back a week," explained the 
spokesman, "but If It's to be a long dispute, it will seriously affect us. We've 
also had to postpone a Toni Dalli test run in the Harlech area. 

"If it Is a prolonged affair, we'd be looking at radio as a first shot 
alternative and press advertising." 

— T«»irie Freeman said the company was noi Ronco marketing IbuII1 scheduled for promoUon in t»o 
affected at the moment, but nas 
ITV regions from SeplemDer ^ (o pi|y top ra,e eVcn !„ off-peak Urae "We're finding we r* «0 g.,But we wiii only spend our allocated budget, 
with no discount, 1,6 »d°5,, ((.rms of reach and Impact." 
"we^Sfhas no campaigns on the stocks a. present, and neither has 
Multiple Sound. wl|s (he distinct possibility of 

* AT ^ea^Tunlor oSowlngS example of their TV counterpart,^' commercial radio unl (hree unjon, loyol-ved — ABS, 
putUng stations off the aln Last wee^^ from A,RC repre8emlng 

Independent Lodal Radio stations which Included an Increase of scale rates 
byinPAelRr sookesman said: "There are at this lime no plans for further 
m~l« " And John Whitney, chairman elect of the organisation, reiterated 

a.v thai there would be no Improved offer from the companies. 
0,The unions gave seven days notice of Industrial action which runs out 
today (Wednesday) mid have been holding meetings this week to determine 
what form their action should lake.   

Island's area managers 

team disbanded 
ISLAND RECORDS is disbanding its four-man team of area 
managers "because of the current economic climate within the music 
industry". Instead, the company is to depend on distributor EMI for 
out-of-London sales promotion and is to switch emphasis to 
expanding its A & R activities. 

Staff affected include Tony 
Michaelides (Manchester), Stewart 
Bell (Edinburgh), Barry Partlow 
(Birmingham) and Neil Storey (tour 
liaison). 

"They were a brilliant and loyal 
team and working with them was a 
privilege," said Island managing 
director Tim Clark this week. "But 
with the present economic 
conditions, A & R must be our 
priority and our plans for expansion 
must lie in that area." 

• A & M is giving up single sales 
promotion and creating a newly 
organised 14-sirong on-the-road 

team which will handle both album 
and singles-product from September 

Sales director Bill Groves told 
MW: "It is a positive rather than a 
negative move and is one we have 
been considering for some time. 
Two separate forces just wasn't 
working. More dealers will be called 
on by the expanded force and I 
myself will be spending more time in 
the field rather than on the phone." 

Alan Firth has been promoted to 
sales manager and is currently re- 
organising the areas to be covered by 
the 14 salesmen —• seven in the 
North and seven in the South. 

Rye reports £43,000 

loss for 1979 

THE DOWNTURN in the record industry is graphically illustrated 
this week with the news that Pye Records has turned in a loss of 
£43,000 for the 1979 financial year, compared with a profit of 
£1,160,000 in 1978. 

The figures, revealed in the annual 
report and accounts of Associated 
Communications Corporation, 
show that Pye's turnover dropped 
from £12,417,000 to £12,233,000. 

ACC chairman Lord Grade 
blames "the general recession in the 
record industry" but adds that "the 

strength of the company's 
catalogue, both in terms of 
established artists and fresh talent, 
gives confidence for the future". 

By contrast, ACC's music 
publishing company, ATV Music, 
has upped its profit from £2,033,000 
in 1978 to £2,314,000, a record for 
the company. 

WEA meeting eases 

organised 14-sirong on-the-road North and seven in the South. * - - - „ J .1 Bl _  | _ 

Parsons' press parcel 
READERS OF a variety of magazines and newspapers will be offered a special 
three-track sampler EP for 20p as part of Arista's campaign for the new Alan 
Parsons LP. Entitled Eve it is the third in the trilogy which began with I Robot 
and continued with Pyramid. 

Eve's press advertising campaign will be run in Private Eye, Punch, Time 
Out, the Guardian, Evening Standard, Melody Maker, May/air and Hi-Fi 
News. Arista marketing manager Denis Knowles sees the campaign as an 
answer to this country's lack of FM radio — traditionally appealing to the 30- 
35 age group in the US. 

It is intended to give that age group a chance to sample something which is 
unlikely to be featured on radio. The ad campaignjs backed up in shops by two 
different full colour posters. 

THE DEADLOCK between manufacturers and wholesalers and 
dealers who trade in imports has been eased following a meeting 
between the Record Wholesalers Association and WEA. 

A statement is to be issued later 
this week which will give full details 
of a deal between RWA and WEA. 

So far, WEA is the only major 

VCL 

VCL Video Services, best known for 
music productions on video cassette 
have now opened a new video studio in 
the heart of London, combining full studio 
facilities and production services. 

Our rates are really.competitive, so why 
not come and see us or at least contact 
Patricia Elsesser who will send you our 
brochure. 

VCL Video Studios Limited 
58 Parker Street, 
London,W.C.2. 

Tel: 01 404 0777 

record company to take the olive 
branch offered by the Record 
Wholesalers Association and discuss 
peace proposals. 

After the meeting, Paul Feldman, 
the Association's spokesman, told 
Music Week: "We were very pleased 
with the outcome of the meeting 

Enchanted 
World Health Organisation for 
medical research, education and the 
arts, and administered by a 
consortium of leading Swiss lawyers, 
economists, financiers and medical 
specialists. 

Fantasia's first specific brief is to 
organise The Enchanted Orchestra 
which will be shot in the UK 
beginning next summer and will 
Involve live action, optical and 
special effects and full animation 
sequences incorporating a new 
process known as optical 
synchronation. 

Stop dl®®™ tiSki 

with John Fruin and WEA. A lot of 
credit must be given to WEA who 
have been willing to talk on a most 
amicable and understanding basis. 
They have been very reasonable 
about the whole thing. 

"If the same progress is made 
with other record companies, peace 
will come." Feldman added that the 
association was hopeful of hearing 
from the other majors with a view to 
discussions. 

- FROM PAGE ONE 
The Enchanted Orchestra will also 

feature classical themes by 
Beethoven, Wagner, Tchaikovsky, 
Mozart, Verdi, Handel, Puccini and 
other famous composers in a story, 
written by Maiden managing 
director Barry O'Keef, about the 
orchestral Instruments coming to 
life. Much of the footage will be shot 
In the Royal Albert Hall, and a 
world-famous conductor and piano 
soloist will be featured. The main 
theme and incidental music has been 
written by 20-year-old Max Early, 
whose work is published by Maiden 

Cheaper imports 
DIRECT-CUT records imported to 
the UK from the California-based 
Crystal Clear label by Metrosound 
Audio Products are to benefit from 
price cuts up to 25 per cent as a 
result of the strengthening pound. 

"With most releases now costing 
only about 50 per cent more than 
standard albums, greater interest 
and increased sales are anticipated," 
said a Metrosound spokesman. 
Prices now range from £7.75 to 
£9.75. 

Wrong number 
THE TELEPHONE numbers for 
the Magnus Jazz Festival at 
Wembley were incorrect in last 
week's Music Week Talent page. 
The correct numbers are: box office 
— 902 1234; DVC Ltd — 240 2430. 

Industry 

mourns Beatt 
THE MUSIC industry has been 
saddened by the recent death of 
Desmond Beatt, founder and 
managing director of Beatt 
International, the international 
recording and publishing company 
(not the magazine). 

Beatt, born and educated in 
Glasgow, Joined Reditune in 1955 as 
sales promoter. He subsequently 
held the posts of operations manager 
and music and export manager 
before transferring to Rediffusion 
International Music in 1968 as 
general marketing manager. Beatt 
left the following year to start bis 
own company. 

Music. 
An album of the original story 

upon which the film is to be based is 
due for release at the end of next 
month narrated by David Nlven on 
the Maiden label, complete with a 
16-page book of the text illustrated 
In colour. It will be released in 
Holland through Theo de Vos's 
Ring Workshop, which will also be 
handling all world sales and the 
merchandising aspects of the film. A 
double album of the film soundtrack 
will be issued to coincide with the 
movie's release. 

FROM PAGE ONE 
Davis asks. 

The industry's reaction to the 
huge selling LPs practically ensured 
a worrying looking slump a little 
later, he says. Huge numbers of 
formula "sure-fire" sellers were 
shipped, only to be returned in 
embarrassingly large quantities. 

"Companies inflated their 
payrolls to prepare for the next 
explosion. Guarantees with giant 
royalties were offered to major 
artists to switch labels at Pyrrhic 
victory profit margins, trade and 
tipshcet advertising was conducted 

in lumps of ads to the same audience 
repeatedly. We all were, and would 
be, affected by the manic, grab bag 
approach to operations.'' 

But, he insists, "the public's 
interest in our music is still there. It's 
just that the business leaders went 
astray. The layoffs that are taking 
place were inevitable. The fact that 
some companies' sales are way down 
or non-existent was also inevitable. 
How can anyone absorb three 
million returns of a 15.98 dollar 
album and not be affected? 

This is, and will always be, a 
PAGE 4 

business that reflects artisti< 
acumen. You've got to get the artis 
on his or her way up, not down. W« 
are involved in a business of suppk 
and demand. There is no guaranteec 
longevity to any artist or guaranteec 
number of sales of any particulai 
album." 

In his opinion rock is not dyinf 
any more now than it was in 1972 
The current industry shake-up wai 
needed and will force a mort 
sensible attitude to making and 
selling records and dealing with 
artists. 
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The record is EMTV19, Manfred Mann's 20 great hits of the sixties. 
A compilation of some of the most memorable R&B/Pop sounds that 

became musical landmarks of that great era. Ten of the tracks charted in 
the top five with three of them at Number One. 

And £300,000 is the cost of the massive advertising support with a National 
TV. campaign that breaks on August 27th. 

The campaign is completed by Radio and TV. promotion, outstanding POS 
and window display material and a special souvenir inner bag for the album. 

The R.R.Pof £5.29 and the Dealer Price of £3.45 (ex Vat) is the same 
across discs, cassettes and cartridges and there's delayed invoicing, 

with initial orders received in August not being invoiced until September. 

Side 1. 
1. Do Wah Diddy Diddy. 
2.54321. 
3. Sha La La. 
4. Hubble Bubble (Toil and Trouble). 
5. Hi Lili Hi Lo. 
6. The One In The Middle. 
7. Got My Mojo Working. 
8. With God On Our Side. 
9. Come Tomorrow. 
10. If You Gotta Go, Go Now. 

Side 2. 
1. Pretty Flamingo. 
2. Semi-Detached Suburban Mr. James. 
3. There's No Living Without Your Loving. 
4. Just Like A Woman. 
5. Oh No Not My Baby. 
6. Ha Ha Said The Clown. 
7. My Name Is Jack. 
8. Fox On The Run. 
9. Ragamuffin Man. 
10. Mighty Quinn. 

\ 

*■; -cr • : •. ^ -i- 
^ " -- 

Available on disc and tape from: 
EMI Records (UK), Sales and Distribution Centre, 1-3 Oxbridge Road, Hayes, Middlesex. 

Telephone: 
01-561 4646 area A. (North & Scotland), 01-848 9811 area B. (Wales ft N. Midlands), 

01-573 3891 area C. (E. Midlands), 01-561 4422 area D. (South West), 01-561 2888 area E. (South East). 
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Coconut Airways want 

commercial pop talent 

GERAINT HUGHES and Jeff 
Calvert have just signed a three 
year production/publishing deal 
between their company, 
Coconut Airways, and RAK 
Records. Within both aspects 
they are looking for talent. 

Says Hughes: "On the co- 
publishing side, all our songs will be 
jointly published by RAK Songs and 
Coconut Airways. We are looking to 
sign writers whose speciality is good, 
snappy, instantly commercial pop 

Edited by 
SUE FRANCIS 
Tel: 439 9756 

songs suitable for new young bands 
to record for singles. If we had to 
describe the material we are after by 
comparing it to other songs, then I'd 
say we want a song like My Sharona 
(The Knack) or product put out by 
such bands as Elvis Costello, Dave 

Fancy a Fixation? 
THROUGH THE summer there has been an abundance of mod bands touring 
the South Coast towns. One band that have decided to concentrate on the 
London scene arc the Fixations. This young band, which writes Its own 
material, has been appearing at all the local venues, and manager Simon Guest 
feels it will be only a short time before a recording and publishing company 
picks up on them. 

"Their music has the mod elements but it is also concerned with mainstream 
rock. Their lyrics pick up on everyday life, personal relationships, etc." 

Unlike many bands who recently drifted into mod from punk, this band has 
been writing for some time, has built up a good catalogue of songs and a 
sizeable following. 

"They are very much into melody, The Who of the 70's", describes Simon. 
"Their equipment Is good, so all we really need is a back-up situation that an 
interested record company would provide." 

The writers in this four-piece band, with an average age of 19, are Paul 
Cattini and Paul Cathcart who also share lead vocals. Ken Gamby and Richard 
Sharp complete the line-up. The Fixations have been support for such heavy 
metal bands as Sports and Here and Now. 

Simon, or The Prof to friends, passes along another tip to the uninitiated. 
"Quite often the skin-heads are on hand at our gigs. They're okay as long as 
they have their braces up but if you ever see them down, you'd better cross the 
street. It means they're looking for a rumble." Contact Simon Guest for The 
Fixation dates at (01) 741 0011. 

Edmunds, Nick Lowe, The Cars, 
Joe Jackson, etc." 

The production company will be 
producing acts provided by RAK 
and will also bring in artists to 
produce, subject to RAK's 
approval. 

Commented Calvert: "The type 
of bands we are looking for are 
commercial bands with music as 
mentioned in the publishing side. 
However, it must be stressed that we 
are after bands with long term as 
well as strong instant appeal. 
Perhaps there is some modern day 
Sweet or even a new Marc Bolan! 
What we don't want are one-off's in 
any form. There must be scope to 
develop the band over a long period. 
We are currently going out almost 
every night to see bands and so far 
we haven't had any luck, but we 
refuse to gel disheartened as we 
know that there are some good 
bands out there." 

The Hughes/Calvert latest 
success, over Christmas, was I Lost 
My Heart To A Starship Trooper, 
which they wrote. It was produced 
by Steve Rowland for Hansa. In the 
not too distant past they had a No 1 
for Gull Records with their Typically 
Tropical. 

Coconut Airways would like to 
receive demo tapes from young 
bands and songwriters who "fit into 
this category". 

Contact: Coconut Airways 
Prods., c/o RAK Records, 42/48 
Charlbert Street, London NWS. 
(01)586 2012. 

Bob's Angels 
THESE LEGGY lovelies are The 
Angels who made I heir debut two 
weeks ago on British television in 
Seaside Special. Says manager Bob 
Holmes: "This harmony act are in 
the Hot Gossip mould. They have 
done extensive work on television on 
the continent and I feel sure would 
be a good proposition to a record 
company." Contact Holmes at 
Forrester-George, Suite 34, 140 Park 
Lane, London Wl. (01) 499 9915/8. 

Infinity signs 

deal with 

Plateau 

NEW YORK: Infinity Records ha, 
signed a long term production/label 
deal with Eddie O'Loughiln's Ne» 
York based Plateau Records and 
O'Loughlln will be in London (o 
acquire talent In early October. 

Plateau will produce 
contemporary music acts and this Is 
the time for enterprising UK 
companies to contact O'Loughlln 
with tapes and Information on 
British acts. 

"We are looking for melodic new 
wave, rock and roll artists", he 
advises. 

Eddie O'Loughlln most recently 
served as executive vlce-presldenl of 
Midsong International Records. Lou 
De Blase will be in charge of 
Plateau's administration and 
business affairs. First product from 
Plateau is expected this autumn. 

Contact: Plateau Records, 200 
West 57 Street, New York 10019, 
USA (212)541 7640. 

Opening in Switzerland 

BB RECORDS AG, a young but experienced distributor of records (both LP 
and single) in Switzerland, is looking for companies which want labels 
distributed in this territory. 

"Our company delivers to most Swiss record shops including all big record 
shop chains, warehouses and supermarkets. BB Records AG already represents 
one of Germany's and France's largest rock labels, our own BB Records label 
and a big manufacturer of blank cassettes. Our service includes sales 
representatives, telephone sales staff and computerised storage which 
guarantees fast delivery to the customers. 

"We are mainly interested in rock and pop product but jazz and MOR could 
be interesting as well." 

Contact Hands Hanneken, BB Records AG, Tribschenstr. 11, CH-6005 
Luzern, Switzerland. Tel. 041/44 44 50 or Telex 65209. 
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NEWSINGLE: 'FEELING FREE'CB 338 

Birmingham Barbarcllas 
Scarborough Penthouse 
Manchester The Factory 
West Runton Pavilion 
London Music Machine 
Dudley JB's 
East Retford Porterhouse 
ClaphamlOl Club 
Fuiham Golden Lion 

August 18 (With Straight 8/Roy Sundhoim) 
24 
25 
27 
29 
31 

Sept. 1 
4* 
5* 

ON TOUR 
Manchester Apollo 
Sheffield Top Rank 
Wolverhampton Civic 
Peterborough Wirrina 
Guildford Civic 
London Rainbow 
Bristol Colston Hall 
Edinburgh Odcon 
Newcastle Mayfair 
'Solouppoamncos 

11 (With XTC/The Yachts) 
13 
14 
16 
17 
18 
20 
21 

LIMITED EDITION! PICTURE SLEEVE Order from Polygram Record Services 

PAGE 6 
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Steve Hackett 

is alive and ticking! 

New single. 

Limited edition 12" 

with picture sleeve 

b/w two previously 

unreleased LIVE tracks 

ACOUSTIL SET' 

and TIGERMOTH' M 
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Over-appreciative 

look at Ronstadt 

LINDA RONSTADT has yet to 
achieve the status — and the huge 
LP sales - In the UK that she has 
earned over the past few years in 
America. However, a recently- 
published biography of the artist, by 
Connie Berman, deserves some kind 
of accolade for being one of the 
most indigestlbly written pieces of 
slavishly enthusiastic prose ever. The 
tone of the first chapter would 
probably bring an em- 
barrassed blush to the cheek of the 
most excitable fanzine writer and the 
rest of the book — even when 
dealing with straightforward 
biographical fact and presumably 
direct quotes from the singer herself 
 also tends to gush with the force 
of Niagara. 

This illustrated biography has the 

0 

LIVING VP to its chosen 
namesake of a small, lively 
monkey. Rhesus Records, the 
recently-formed Manchester label, 
is throwing itself enthusiastically 
into promoting its single by the 
Donkeys. The release. What I 
Want, is picking up airplay, and a 
pantomime donkey has already 
made press well aware of it. Rhesus 
announces that it is now going into 
Phase Three of its campaign (while 
conducting negotiations with big 
labels which want to license the 
single) and intends to submit 
various hapless dealers to a visit 
from the company's Donkey 
Merchandisers, who will install 
"memorable displays". The first 
store to be victimised was Virgin 
Records in Manchester, and for 
helping the Donkey to set up the 
display, singles counter buyer 
Tommy Richards and manager 
Gordon Montgomery won the 
opportunity to have several hours 
of live donkey window display. 
Other available pictures showing 
reaction of passers-by are a tribute 
to the calm and aloofness of 
Manchester citizens, who 
apparently refused to be moved by 
the sight of a panto donkey 
cavorting in a record shop window. 
But it was a good idea anyway. 

DATES FOR YOUR 
DIARY: 
September 24 to October 18 
The Music Week 
Dealer Tour '79 

Mind Your Own Business o 

. . .or how to survive the lean times 

INDEPENDENT RETAILERS 
are having a hard time at 
present. In the face of heavy 
competition from multiple 
chains, inflation, and the public 
having less money in their 
pockets while still looking for 
the besy buy, it is not surprising 
that the small shop owners are 
hit the hardest. 

A recently re-published book, 
Mind Your Own Business, might 
help the man and his shop. Although 
it doesn't claim to give them, 
solutions are what are offered — all 
too rare in so many publications. 

It is published by the Distributive 
Industry Training Board and 
"endeavours to show how the 
intelligent shopkeeper, by making 
best use of his local knowledge and 
employing a few simple techniques, 
can considerably add to the 
efficiency and profitability of his 
shop." And the introduction goes 
on, "Management by the seal of 
one's pants is not the answer." 

At times, the book reads a little 
like a fourth form introduction to 
business studies, but the information 
is sound and although relatively 
simple it might well have eluded the 
less-successful shopkeeper until 
now. By the same token, not all of 
the book applies to the record dealer 
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BOX OFFICE NOW OPEN Booking information from 
Wembley Conference Centre. Wembley HA9 ODW (01-902-1234) 

and Agencies. 

PAGES 

— there is very little brand variety or 
product variety in his shop. Where 
the brands differ, so do the acts, 
generally speiking. 

It is split into three basic sections; 
Know The Market; Providing The 
Goods; and Watch Those Costs. The 
first section provides diverse means 
of finding out just how big your 
catchment area is, what your 
potential market is and how much 
your competitors have. It all comes 
down to relativity — if one shop, for 
example offers cut-price Top 
Twenty albums, maybe you have to 
look for alternative means to 
compete — perhaps by giving special 
offers, lower price singles and so on. 

Edited by 
TERRI ANDERSON 

As the book says in it's Assessing 
The Market section: "Retailing is 
concerned with satisfying the needs 
of the consumers (the market) and 
the retailer who knows the market 
best is much more likely to be 
successful. Until quite recently 
manufacturers made goods which 
retailers stocked in the hope thai 
consumers would buy. "Today the 
most successful retailers are those 
who study the market and set out to 
cater for its known, specific 
demands." 

The point isn't as obvious as it 
first appears. Do you know what 
proportion your takings make up of 
the total available market? And do 
you know what proportion your 
competitors arc taking? By using 
Government figures, it's possible to 
find out exactly what the spending 
power of families in various income 
groups is. And the book gives advice 
on how the retailer can go about 
looking at his own environment. 
How many council homes are there? 
How many young people are there? 
What the main industries and what 
sort of incomes do people have? Are 
there a large number of teenagers in 
the area? All these are crucial in 
good small business management. 

Having assessed the market stock 
assortment is the most important 
consideration. "The larger the slock 
assortment, the more stock you have 
to carry; the slower the slock will be 
turned over; the higher your capital 
investment in stock; the greater your 
stock wastage: the higher your 
insurance premiums; the higher your 
handling and clerical charges; the 
more cluttered and untidy your 
shop; the higher your prices will 
have to be to make sufficient profit 
to cover these stock." 

Again, obvious. But a large 
assortment of goods in theory 
attracts more customers. And the 
book sets out to give a few guidelines 
as to where large stock might 
become unprofitable — a graph 
shows that whereas profits rise 
steeply and level off, costs start 
shallow and rise steeply — the knack 
is finding the balance. 

Finally it looks at space allocation 
and basic business ratios; return on 
capital employed, liquid ratio, rale 
of stock turnover, gross profit 
margin, net profit margin and 
expense ratios. Perhaps this is of less 
interest to most dealers, who 
probably have worked out their 
break-even points and profit margin 
for themselves. These chapters are 
basically a "how to do it" section, 
of more use to the new business 
man. 

But the earlier chapters do give an 
insight into how the small business 
might be able to compete against the 
big guns. And at £1.50 the book 
could be of great investment for a 
simple idea that could save you, or 
make you, pounds. 

Mind Your Own Business 
Distributive Industry Training 
Board £1.50 available from: DITB 
Head Office, MacLaren House, 
Talbol Road, St ret ford, Manchester 
M32 OFP. Tel: 061 872 2494. 

virtues of being neatly and 
sufficiently attractively produced for 
its potential market, although the 
price of £3.95 is probably the upper 
limit of what the casual buyer of 
softcover books will stand. The 
good paper and clear typeface makes 
it pleasant to look at and handle — 
important with this type of book. 
The pictures include some nice 
colour pages, but the b&w shots 
which make up the majority of those 
used look as though they ail came 
from maybe two or three photo 
sessions. Shot after shot of the lady 
in Cub Scout uniform in front of the 
microphone give a steadily growing 
attack of deja vu; ditto shots of Ms 
Ronstadt in white dress with 
microphone, and Ms Ronstadt on a 
sofa with Andrew Gold (they are 
singing . . .) 

Rightly or wrongly the text puts 
across a picture of a singer whose 
talent deserves to be appreciated 
(even if not in such huge lumps of 
fulsome prose) but who has not 
really led that eventful a life. Her 
personality appears to be at the 
likeable end of sexy brat and she 
certainly has every right to show her 
beautiful legs off in shorts at every 
opportunity. 

While demand for a Linda 
Ronstadt book is unlikely to be very 
great here at the moment, the book 
is a reasonable prospect for a regular 
stockist of recording artist biogs. 

Linda Ronstadt by Connie 
Berman, Proteus (Publishing) Ltd 
Bremar House, Sale Place, London 
W2 Price: £3.95. 
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Don't look blank 

when they ask for 

the bag that plays! 

John Townley's 

debut single 

Shine On 
EMI 2958 

from the album TOWNLEY' EMC 3298 

EMrS first single to come in a colour Picture Playing Bag 

Shine On \ , 

Bonus track 'YouVe Let Me Down' 

pressed on outside of full colour bag \ ^T" ■ 

Consumer press advertising commences August 31st  - 

Marketed by EMI Records (OK), 20 Hanchester Sqoare, London WIA IES. Sales and Distribullon Centre, 1-3 Uabrldge Road, Hayes. Hiddlesea. 
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