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Derek Green promoted-seeks new MD for UK company 
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DEREK GREEN, managing director of A & M Records (UK), has been 
elevated to senior vice-president of A & M Records Inc., USA, and also 
assumes a newly created position of director of artist development and 
talent acquisition, Europe. 

Green expects to announce the appointment of a new managing 
director of the UK company "in the near future". He continues to report 
to A & M chairman Jerry Moss and his main responsibilities will be 
acquiring and developing new artists and maximising the potential of the 
existing roster. 

"I shall be based in London, but I shall of course spend a lot of lime 
travelling in Europe and to the United States," Green told MW this week. 
"This won't mean a drastic change in my life-style as I have already been 
spending three or four months out of a year in the States. 

"Naturally I shall miss the direct involvement with the UK company 
but I feel I can now play a more effective role in the development of the 

global company." 
Under Green's direction, A & M has had more success than most UK 

companies in selling UK acts in America in recent years — particularly in 
spearheading the acceptance of new wave there — and he expects to 
develop these activities in his new role. 

Green's appointment should help stem recent speculation about (he 
future of A & M — industry observers have been predicting for some time 
that Jerry Moss and Herb Alpert will succumb to an offer to sell out. 

© In Los Angeles last Friday, Jerry Moss issued an emphatic denial that 
the company was up for sale: "It is my hope that talk of any sale will fade 
into the ionosphere where it belongs. I believe the rumours are either 
being circulated by so-called sources with nothing else to talk about, or by 
some of our competitors in an attempt to undermine our acquisition of 
artists and our aggressive position in the marketplace."  

CBS- 
bv Rodney Burbeck 

WITH OTHER companies 
drawing the fire of angry 
dealers, CBS Records made a 
strong pitch to be regarded as 
the good boys of the industry at 
the company's annual 
conference in London last week. 

Managing director David 
Betteridge spoke of CBS' 

Tandem expands sales team 
AT A lime when most companies are being forced to make cut-backs, 
Chrysalis and Arista have decided to expand their joint Tandem sales force, by 
adding five extra reps and a new area sales manager. This move comes after an 
experiment which lasted three months, when an extra salesman was added in 
one region and the call-pattern of the reps re-organised. 

This was so successful, says Tandem sales manager Peter Batlershill, "that 
both Chrysalis and Arista decided that the new. scheme should be carried 
through to the rest of the country." 

An extra five territories have been added, giving Tandem a sales force 
of 17 under the three area sales managers. Nigel Tucker heads the 
team covering London, Central and 

dealers' friend 
"dignified" attitude during the 
current squabbles, pledged that his 
company had no intention of cutting 
margins or altering ^■settlement 
discount, and stressed that "some of 
my best friends are retailers". 

Meanwhile, marketing director 
Peter Robinson exphasised the need 
to co-operate with the dealer. 

"More than ever we have to help 
him sell our product over the 

counter," he said and revealed that 
CBS would mount more co- 
operative advertising campaigns 
involving independent dealers. 

Sales director John Mair gave 
salesmen details of the company's 
autumn discount offers for dealers, 
although in line with CBS* coy 
policy of keeping its campaigns 
secret, these were not revealed to the 
trade press. 

Chart action 
A SLUGGISH week with no 
change among (op three and only 
four records in Top 20 making 
any upward movement, but Gary 
Numan's Cars enters at 20 for 
Beggars Banquet leading 11 new 
entries. Billy Connolly's In The 
Brownies marches on from 74 to 
42. 

Southern England; David 
McWilliam (formerly rep in the 
North West) covers the North West, 
Wales and the West Country, which 
is the area where the original 
experiment started; Mike Fay is in 
charge of Scotland and the Hast. 

The new reps have been taken on 
as follows: Scotland is divided into 
two with Dave Moore looking after 
the East side. In the North West 
Chris Williams lakes on Dave 
McWilliam's old territory, which 
has been divided into two with a new 
rep yet to be appointed for 
Liverpool, Cheshire and North 
Wales. Dave Terry, previously the 
West Country rep, has been given a 
new territory based in Bournemouth 
and moving north taking in Bath, 
Salisbury and Reading — Rodney 
Walsorn takes on his old area. 
London has now got three reps 
with Tony Alexander covering the 
West End and City, Nick Hill the 
East End, south east postal districts 
and Croydon, while newcomer Bill 
Simmons will look after Kent and 
East Sussex. The new man in East 
Anglia is PeteGildon. 

Commented Batlershill: "Reps 
will now have much more lime to 
spend with dealers and we also hope 
to get dealers that we haven't been 
calling on to use Tandem's facilities. 
Our other objective is to give them 
the chance to take on more 
marketing-related activities." 

'Biggest UK bootleg 

ring' smashed-BPI 

During the two-day conference, 
which was combined with CBS 
Records International presentations 
and meetings, the UK salesmen 
heard nearly nine hours of music, 
including a stunning audio-visual 
presentation of the new Mike Bait 
concept album, Tarot Suite. 

CRI president Dick Asher 
revealed that his division was having 
its best year ever and "already this 
year CRI will deliver one-half of 
Waller Yetnikoff's billion dollar 
projection for the CBS Records 
group". 

But he warned that the record 
industry must face the "unsettling 
realisation" that pre-recorded music 
is no longer the obvious best 
entertainment value for the 
consumer. 

And as disco music begins to fade, 
Asher made a personal prediction of 
"a return to song-oriented music as 
a major pan of the future", 
• Full conference reports in 
pages 4 and 6. 

MAURICE OBERSTEIN donned 
dapper bowler and pin stripes to 
open the 1979 CBS sales conference. 

ONLY HINTS of the wealth of 
evidence collected by BPI 
investigators during their longest 
and costliest operation yet against 
bootlegging and piracy emerged at 
last week's High Court hearing. 

The details of undercover work — 
including that of one investigator 
who infiltrated the illegal recordings 
syndicate by posing as a bootleg disc 
presser — were heard in camera 
when the BPI applied for the search 
and seize powers (Anton Piller court 
orders) which allowed 40 
investigators to raid suspect 
addresses. 

The judge, Mr. Justice Vinelott, 
referred to "a secret panel" at one 
address, behind which quantities of 
bootleg records were hidden, but 
otherwise the BPI anti-piracy 
division's dossier in this case was not 
discussed in open court. 

The BPI raids in London, 
Manchester, Newcastle and St 
Helens last Monday (August 20) 
resulted in the seizure of recording 
equipment and large quantities of 
bootleg LPs by artists including Bob 

Dylan, David Bowie, Elton John, 
Led Zeppelin and Fleetwood Mac. 
The result is the smashing of what is 
believed to have been the biggest 
bootleg ring in Britain. 

The court orders were served 
against the London independent 
distributor/wholesaler Rough 
Trade, of Kensington Park Rd; 
David Grant of Gainsborough 
Terrace, Newcastle: David Lawson 
Hattam, of Whonon Grange, 
Westerhope, Newcastle; Michael 
Jones, of Clegg Street, Manchester; 
John Miller, of Millwood Avenue, 
Eccleston, St. Helens; David 
Daniels, of Bcatson Walk, Ancoats, 
Manchester; Ann Benlley, of Selby 
Street, Beswick, Manchester; David 
Edward Britton, trading as 
Bookchain, of Peter Street, 
Manchester; and Michael Corric, of 
Oak Road, Withington, 
Manchester. 

All, except Grant and Hattam, 
appeared at court: all those who 
were present, except Corrie, gave 
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TTHE BPI is to launch a new^ 
initiative this autumn to combat 
home taping. An increase in the 
licence fee from £1.50 to as much 
as £8 is considered and a 
campaign — possibly taking the 
form of national press 
advertising — is being mooted to 

^explain why taping is illegal. a 
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Pickwick launches its 

18 double LP bonanza 

PICKWICK HAS allocated a 
£200,000 promotion budget for 
its autumn package of 18 
Double Limited Edition albums. 
Of this total £120,000 is being 
spent on ILR network airtime 
with a series of 45-second 
commercials beginning on 
September 13 for 2'/: weeks, a 
period which may be extended if 
the results are favourable. 

Pickwick chief, Monty Lewis, des- 
cribed the package to Mi/sic IVeck 
as "the most phenomenal ever 
offered" with an RRP of £2.99 
(cassette £3.99) for each double 
album containing 40 tracks. 
Recalling that the single Limited 

Edition LPs released by Pickwick 
last year sold 1.500,000 within nine 
weeks. Lewis disclosed that this 
year's package has achieved the 
company's largest ever sell-in at 
500,000 albums and just under 
200,000 cassette packs within the 
first week of its availablility. 

"They've all been pressed in the 
UK," he added. "The original price 
was £2.75, which went to £2.99 after 
the Budget, and we'll hold it there 
until the end of the year." 

The repertoire range is broad and 
involves many famous star names. 
There are two country albums with 
Johnny Cash, Hank Locklin, Carl 
Perkins, Jeanric C. Riley and Sleepy 
LaBcef among the participants; a 

DUE TO pressure of news. Letters To 
The Editor have had to be held over but 
will be back as usual next week. 

EMI's childrens' treat 
EMI IS releasing on September 7 a compilation of 44 original all-lime 
children's favourites called All Aboard (EMTX 101) with an RRP of £3.99. It 
will also be available in cassette form 

The LP includes well-known songs such as Nellie The Elephant, Ugly 
Duckling, Robin Hood and Laughing Policeman, and a test campaign will be 
run in the Granada area from September 10 — ITV dispute permitting — and 
rolling out into a full national campaignJbefore Christmas if the test results are 
favourable. 

The Manfred Mann compilation Semi Detached Suburban (EMTV 19) 
begins its ILR campaign this week, and TV promotion plans will be 
implemented if the dispute is resolved without great delay. 

Black Magic soul compilation with 
Otis Redding. Ray Charles, Wilson 
Pickell, the Drifters and Roberta 
Flack; Rock Heroes with Status 
Quo, Elton John, David Bowie and 
Gala Performances from Gene 
Pitney, Dionne Warwick and others. 

Others in the release include two 
disco albums, 40 Solid Gold Hits, 
two compilations from the 50s and 
60s, 40 Classical Masterpieces. 40 
Brass Band Favourites. 40 Walt 
Disney Originals, 40 Guitar Greats 
by Bert Weedon, 40 Folk 
Favourites, Non-Slop Party Hits 
and an MOR compilation entitled 40 
Unforgettable Memories featuring 
Acker Bilk, Cleo Laine, Sounds 
Orchestral and Millican and Ncsbitt 
among others. About three-quarters 
of the repertoire involved has not 
been released previously by 
Pickwick. 

The Double Limited Edition is 
guaranteed in-store displays in over 
7,000 retail outlets and will be 
available in nearly 20,000 racks 
exclusive to Pickwick product in 
major retailing groups' premises. 

Dumper bins have been 
manufactured for in-store use, and 
other promotional material includes 
banners, stickers, and window 
displays. There will be specialist 
press advertising in addition to the 
ILR campaign. 

A special competition for the 
public is being organised with a top 
prize of a holiday in Greece for two. 
Lewis remarked that the public did 
not have to buy one of the albums to 
enter the competition, but would 
have to know the repertoire 
involved to answer the questions. 

AS REVEALED in Music Week 
last week Virgin has rormcd 
Dindisc and Dinsong as a means 
of continuing the expansion ol 
the company's recording anil 
publishing interests without 
overloading the existing 
companies Virgin Records and 
Virgin Music. 

The new companies have 
arisen from Virgin's music 
publishing operation and Carol 
Wilson — head of Virgin Music 
— is managing director. 

She heads an executive staff of 
four which comprises Nicki 
Davies — previously London 
promotions manager Island 
Records — as marketing 
manager, Donna Thomson — 
from Virgin Music — as 
promotions manager, Dave 
Fudger — also from Virgin 
Music — as A&R manager, and 
Eugene Manzi — previously at 
Beserklcy — as press officer. 

Nick Garnctt who was 
professional manager at Virgin 
Music becomes general manager 
of the new publishing company 
Dinsong, while Rob Gold, 
former managing director of 
Logo Music, will replace Carol 
Wilson as managing director of 

^Virgin Music. 

Virgin's 

Disidisc 

venture 
Retail outlets in the UK will be 

serviced by the Virgin salesforce 
and distribution is through CBb. 
Dindisc will be handled in the US 
by Virgin's independent 
operation and. worldwide by- 
Virgin's licensees. 

First signings to the new label 
are The Rcvillos, formed by cx- 
Rezillos Fay Fife and Eugene 
Reynolds. Their first single — 
Where's The Boy For Me (DIN 
j) — is released on September 7 
on the Revillos' own label — 
Snatzo Recordi — which is 
licensed to Dindisc. Ail pressings 
of the single will be in picture 
bags and the band make their 
London debut on September 6 at 
the Notre Dame Hall in Leicester 
Square. 

Dindisc and Dinsong are 
currently located at the Virgin 
offices in Vernon Yard, but at 
the end of September they will 
move to nearby premises at 61-63 
Portobcllo Road, W11. 

Rogers T¥ push 

RADIO I disc jockey and singer AI 
Matthews has been signed as an 
artist to Salsoul Records for North 
and South America in a deal 
negotiated by Electric Records 
general manager Jeremy Thomas. 
His first release there under the 
agreement will be You Without Me 
early in September, which was the B- 
side of his UK success I Can't Face 
The Music. 

VIRGIN IS providing a push 
for the latest album from 
Penetration who are touring 
extensively in October and 
November. Released on 
September 14, the LP, titled 
Coming Up For Air (V 2131), 
will be featured in full page ads 
in Music Week, the music 
papers and Time Out — also 

in shop displays and posters. 
The promotional push also 

includes badges, stickers, T- 
shirts and T-dresses. 

THE FIRST album from Eddie 
Grant through his Ice label's 
licensing arrangement with 
Virgin is released on October 5. 
Titled Walking On Sunshine 
(ICE 4) it will be backed by ads 
in Music Week, the music 
papers and Black Echoes 
and a quantity of posters and 
badges will also be available. 

Kate Bush EP 
A SOUVENIR EP commemorating 
her successful UK tour earlier this 
year entitled Kate Bush Live On 
Stage (EMI M1EP 2991) will be 
released on September 7. 

The record comprises four tracks 
— Them Heavy People, Fool On 
The Heart Brake, L'Amour and 
James And The Cold Gun. 

The EP will be sold in a special 
gatefold container showing live 
action photos from Kate Bush's 
stage appearance, and has an RRP 
of £1.50. 

BIL appointment 
BOURNEMOUTH INDEPENDENT Radio has appointed local radio 

personality John Piper as programme controller. 
He presented Piper's Tune on BBC Radio Solent for six years from 1972 and 

for the past year has fronted Viewpoint, the station's morning current 
affairs programme. 

BIR — awarded the Bournemouth franchise by the IBA a month ago — is 
due to begin broadcasting towards the end of the year to an area from 
Lulworth to Lymington along the coast and north to Blandford and 
Fordingbridgc. 

nr 
A 

Their new single is a 

winner in any language. 

'Sumahama' is from The Beach Boys 
successful 'LA-Light Album!  

Single: CRB 7846 
Album; CRB 86081 

fj 

Order froovGBS Order Desk. Tel: 01-960 2155. CBS Distribution CcntrerBarlby Road, London W10 
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iiajor rampaign for 

Stranglers LP 

; FORMER MISS World, Mary y Sravin has signed her first recording 
contract to Ariola Records. To 
celebrate, Ariola threw a surprise 
birthday party for her. Mary is 
pictured here with (I to r) Mel 
McTaggart (writer and producer), 
Ray Roberts (writer) and Robin 
Blanch/lower (managing director 
Ariola Records), signing her 
birthday cake which was decorated 
in the Swedish colours pale blue and 
yellow. Her debut single. Feeling 
Good Being Bad is released on 
September 21 in 7" and 12" 
versions, the latter coming with a 
full colour picture label. 

Hadcelt 45 

gets 12" toosst 
CHARISMA IS releasing a 12 inch 
Steve Hackett single on August 31 
featuring a new studio version of 
Clocks — a track from his latest 
album — plus 10 minutes of live 
material recorded during his recent 
tour. 

The 12 inch version (CB 341 12) 
comes in a colour bag in a limited 
edition of 15,000 priced at £1.79. A 
seven inch version will also be 
available. Ads in trade and 
consumer press will back the release 
and Hackett is playing at the 
Reading Festival and will also 
undertake a winter tour. 

UNITED ARTISTS has 
announced a massive 
promotional campaign to tic in 
with the September 21 release of 
the new Stranglers album, 
Raven. 

It will include 350 nationwide 
window displays, the main item of 
which will be a bioscopic showcard 
which will alternatively project 
Stranglers logo and a coloured 
raven. There will also be full colour 
in-store posters, a fly-posting 
campaign and heavyweight press 
back-up and special Raven window 

Stewms" Mipte prelect 
UNITED ARTISTS is releasing a two-LP album entitled Alpha Omega (Story 
Of Man) on September 14. The project was conceived and written by David 
Gordon, who co-produced the album with his brother, Cat Stevens. 

The recording was completed in Los Angeles last year, and features Stevens 
with Susan George, Maxine Nightingale, Arthur Brown and the Covent 
Garden Opera Chorus. The work will be presented as a stage play in the West 
End later this year. 

The album release will be supported by point-of-salc material and 
advertisements in the music press. A single extract, World b/w I Who Am I 
sung by Davie Essex (UP 605), is released this Friday (24). The catalogue 
number of the album is UAR 60149, and it will have an RRP of £7.99. 

GRAEME PERKINS has left 
Regents Park Recording Studios 
to set up his own company, Pan 
Time Productions. He has 
various projects already lined up 
and can be contacted on 01-748 
3384. 
THE MUSICIANS' Union has 
moved to 60/62 Clapham Road, 
London SW9 0JJ. Telephone: 
01-582 5566. 
ST PIERRE Publicity has been 
retained by Inferno Records to 
handle disco and radio 
promotion on all their products. 
First priorities will be the re- 
release of Freda Payne's Band 
Of Gold and The Showsloppers' 
Ain't Nothing But A 
Houseparly. 
MIDLAND COMMUNITY 
Radio, the Independent Local 

Expansion for Spartan 
SPARTAN RECORDS is completely revamping its Wembley sales and 
distribution complex to increase warehouse area by nearly 50 per cent. The 
move is being made "to keep pace with the stock requirements of the ever- 
growing number of independent labels that are now being handled by the 
company." 

Virtually the w hole of the ground floor of the London Road complex is now 
being changed into warehousing space, while the previously unused first floor 
of the building is being converted into offices. The changes arc due for 
completion at the end of next month. 

Several new labels have joined Spartan, including Melodise which has 
product by Prince Buster, Leadbclly, Ravi Shankar, John Holt, Big Use, 
Derrick Morgan and Lord Kitchener. 

Ron King is joining Spartan to cover North of Fmgland sales. 

News in 

brief... 

Radio station that will serve the 
Coventry area, has appointed 
lan Rufus as its programme 
controller. Midland Community 
— certain to be one of the largest 
and most commercially-minded 
of the new generation of 
commercial stations — is 
expected to be on air by early 
next summer but Rufus takes up 
his new appointment in 
November this year. He has been 
head of news at Sheffield based 
Radio Hallam since 1974 and 
previously worked at LBC and 
BBC Radio Birmingham. 
PYE IS rush-releasing the cast 
album from the new West End 
musical Song Book "as soon as 
possible" and a disco version of 
the single, Climbing, is to he 
released shortly. 
MIDLAND RECORD 
Company, who recently 
negotiated a UK distribution deal 
with the Gusto Record 
Corporation of Nashville, has 
appointed Waxic Maxic 
Publicity to handle media 
promotion. First priority will be 
given to albums by Mel Tillis, 
Mac Wiseman, Little Willie John 
and Wynonic Harris. 
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POl.YDOR HAS signed Yorkshire teenage pop band Excel. A debut single, Rocks how, is to be released in the near 
future. The band has been signed to a worldwide contract for one year with an option of four singles. Pictured left to 
right are. 
Walsh. 

slickers. The first 20,000 copies will 
come in 3-D sleeves. The Stranglers 
tour the UK through October. 
NEW RCA signing The Tommy 
Band has a single, / Wonder What 
She's Doing Tonight, released 
August 31 in a limited edition 
picture bag and with a special black 
and silver label. It will be backed by 
trade and consumer advertising, 
promotional badges, and is the only 
RCA single in that week's release. 
GTO CONTINUES its campaign for 
Dana with the release of the single. I 
Can't Get Over Getting Over You 
(GT 256) on August 31, to tie in with 
her first ever UK tour from 
September 2 to 23, highlighted with 
an appearance at the Royal Festival 
Hall on September 8. GTO will be 
organising local promotion and 
window displays in ail tour towns, as 
well as a number of PA's by Dana. 
THE UK Subs' new single 
Tomorrow's Girl on the Gem label 
(August 31) will be in a limited 
edition tranluscent blue vinyl and 
the first 25,000 in a picture bag. 
THE LA TEST marketing push from 
Stiff is for the single Peppermint 
Lump by Angie — licensed from 
Pete Townshend's Eel Pie 
Productions. Townshend was 
produced, arranged and also 
performs on the song sung by II- 
year-old Angela Porter, a pupil of 
the Corona Stage School. Full page 
ads are being taken in the consumer 
press and 5,000 leaflets are being 
sent through EMI. Postcards and 
peppermint lumps are also being 
mailed out to promote the disc. 
ISLAND HAS prepared an 
extensive marketing campaign for 
the debut album from The Slits. 
Titled Cut, it is released on 
September 7 and a British tour plus a 
single will tie in with it. The 
campaign includes: music press 
advertising; 2000 posters to be 
fiypostcd throughout London and 
major provincial cities; mounted 
posters for use as point-of-sale, and 
special Silts video to be distributed 
by Captain Video. 
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SOMETHING THAT I SAID' 

THE EXPLOSIVE NEW 

SINGLE FROM THE RUTS! 
a. „>VS285 VIRGIN RECORDS DISTRIBUTED BY C.B.S. 

1 TELEPHONE 01-960 2155 

PAGE 3 



MUSIC WEEK SEPTEMBER 1, 1979 

C 

Chrysalis slashes prices in 

'revolutionary overhaul' 

IN A "fundamental and revolutionary overhauling of its price structure". Chrysalis has slashed the prices 
of most of its back catalogue by 80p and upped the dealer margin on all cassettes. 

Uews in brief... 

Some prices will rise though — 
albums in the de-luxe CDL range are 
up from £4.78 to £4.99, while the 
CHR range goes from £4.46 to 
£4.79, but according to marketing 
director Keith Lewis: "We have 
managed to keep our prices below 
the psychological £5 barrier, which 
we considered very important." 

Probably the most dramatic 
moves arc the slashing of the RRP 
on the CHR series back catalogue 
(that is all albums and cassettes 
released to date) from £4.79 to 
£3.99, while dealer margins on all 
cassettes go from 30 per cent to 33 V) 
per cent, bringing them in line with 
the margin on albums. 

Lewis commented: "Two 
important objectives have been 
realised here; first, back catalogue 
sales have declined partly as a result 
of discounting being confined to 
Top 50 product, making back 
catalogue more expensive than 
current product for the consumer. 
We feel our move should redress the 
balance somewhat. Secondly, 
because the margin for dealers has 
been smaller on cassettes they have 
not been discounted to the same 
extent as albums — our move should 
mean that they can be sold for the 
same price as albums. We hope that 
this will also help alleviate the home- 
taping problem, by making cassettes 

a more attractive buy for the 
public." 

These moves are being introduced 
on an experimental basis until the 
end of next January, and Lewis says: 
"We will have no compunction in 
reverting to the current system if we 
don't get the reaction from the trade 
that we expect. 

Chrysalis will also be releasing 
albums by selected new artists at 
£3.99 RRP." 

One more Bridge.... 
IN HIS last annual report as director general of the BPI before he 
retires, Geoffrey Bridge reviews the achievements of the past seven 
years since he took office and makes a plea for the international music 
industry to "take a long hard look at itself". 

He says: "Many a young person 
of 20 to 35 who has committed his or 
her career to the record industry has 
the right to know that something is 
being done." 

Bridge stresses that a strong, 
united industry association can 
"work wonders" for all its 
members, "if they are prepared to 
forget their parochial, competitive 
differences when it comes to 
presenting a united front against a 
potential common 'foe'". 

Bridge lists a number of instances 
in which the BPI has fought and 
won issues on behalf of the industry, 

but acknowledges that there is more 
work to be done in the many areas 
including home-taping and piracy. 

And on the subject of VAT he 
once again calls on the Government 
to recognise records as a cultural 
medium and apply a zero rale. "It is 
a total nonsense that a hard 
pornographic magazine should be 
VAT exempt on 'cultural' grounds, 
whereas a superb recording of a 
Beethoven symphony is taxed at 15 
per cent." 

The BPI now has 94 member 
companies, compared to 32 in 1972. 

30 jobs axed 
RCA BECOMES the latest 
company to cut back on staff, 
announcing 30 redundancies in 
its UK record division. 

The cuts are said to affect 
mainly "lower to mid-level 
employees" across all 
departments, says an RCA 
spokesman, but the axe has also 
fallen on jazz product manager 
Dave Machray, with the 
company for 10 years, rock 
product manager Chris Loten 
and recently appointed 
marketing manager Terry Yason. 

As part of the re-organisation 
to create "a team which is both 
viable and effective in the current 
market situation", sales manager 
John Howes is appointed 
commercial marketing manager, 
reporting to managing director 
Ken Clancy. In this new post 
Howes will have overall 
responsibility for sales, product 
management, creative service 
and promotion.  

MUSIC SALES has acquired the 
Original Record & Tape Company 
(ORTC), one of the UK's leading 
specialists in recordings of the 
spoken word. 

ORTC founder Neil Hammerlon 
will continue to operate the 
enterprise, and said of the 
acquisition: "This will enable us 
greatly to expand our operations in 
the record and tape field and 
eventually into video. We are also 
looking closely into the possibility of 
creating our own product range." 

Music Sales managing director 
Bob Wise commented; "This 
furthers our plans for expansion into 
a broader area of music and 
entertainment for the home and 
educational markets." 

OVAL RECORDS has announced 
details of their own independently- 
distributed label, with an album, 
single and series of gigs in 
September. 

The LP is The Honky-Tonk 
Demos, a collection of 13 tapes 
played by Charlie Gillelt on his 
Radio London show between 1975 
and 1978, including the first-ever 
broadcasted material by Dire Straits, 
Graham Parker and The Darts. 
Retailing at £3.99, distribution is 
through Spartan, and the release 
date is September 14. 

The single is a three-track EP by 
the Reluctant Stereotypes, a six- 
piece Coventry band who will 
headline at Dingwalls on a special 
Oval Night on September 17, 

Bootleg ring 

FROM PAGE 1 

undertakings (pending trials of the 
BPI's actions for damages) that they 
would cease their bootlegging 
activities immediately. Grant was 
ordered to do the same and Corric 
made a similar promise in respect of 
piracy (rather than bootlegging) of 
EMI product. The record companies 
included among the plaintiffs were 
RCA, CBS, Polydor, UA, WEA and 
EMI. 

The BPI reveals that 
investigations in what was code- 
named Operation Moonbeam were 
begun in April after a call from an 
informant who talked of a 
bootlegging syndicate based in 
Manchester; it was importing UK 
manufactured bootlegs through 
Holland and distributing the LPs to 
shops in London, Manchester and 
provincial cities. Sales of these in 

Manchester — which was split up by 
the syndicate into various areas or 
"parishes" ranged from 100 to over 
2,500 LPs per month. One shop 
allegedly sold over 250 such LPs in 
one period of three days. The BPI's 
man posing as a bootleg 
manufacturer at one point had to 
arrange for the pressing of 2,000 
Bowie (The Wembley Wizard 
Touches the Dial — Live May 6, 
1976) albums. Some of these found 
their way into Rough Trade, 
Bookchain, and to Grant, Jones and 
Miller — the two former having run 
mail order business to sell bootlegs. 

The BPI is continuing its actions 
against all the defendants for 
injunctions permanently to prevent 
their involvement in selling illegal 
recordings, and for damages and 
costs. But during the High Court 
hearing Britlon of Bookchain 
consented to judgement in the sum 
of£7.250. 

Betteridge's 'No' 

to margin changes 
CBS RECORDS will not cut margins or alter settlement discounts, 
and the company will keep a "respectable posture" in talking with 
dealers in trying to help them solve their problems. 

CBS Sales 

This was the promise of CBS 
Records managing director, David 
Beiicridge, in a speech at the CBS 
conference in which he urged the 
company to maintain its "dignity" 
during the current "trench 
warfare" between manufacturers, 
wholesalers, one-stops, importers 
and record stores. 

"1 happen to like the music 
business and some of my best friends 
are retailers." said Beiicridge who 
earlier admitted that during his 25 
years in the music business he had 
"never known it quite so difficult". 

"But though it is lough, 1 say let it 
gel worse. We as a company have 
the people equal to the task to 
achieve even better results. As 
someone once said: 'when the going 
gets tough, the tough get going." 

Beiicridge also pledged that CBS 
will continue to invest in new artists. 

"I have strong faith in the UK A & R 
market," he said. 

James confident 
BEFORE PRESENTING the DJM 
autumn product, managing director, 
Stephen James, urged the CBS 
salesmen to capitalise on the new 
DJM dealer margin campaign which 
was aiming "to assist dealers 
through a difficult time." He added 
that so far, he had received "very 
favourable feedback from the 
dealers". 

James was confident that 
catalogue sales, particularly of Elton 
John and Jasper Carrott would 
prove healthy this autumn. 

New product on DJM includes a 
Grace Kennedy album, a Geno 
Washington LP, a new John Mayall 
album, Edward Woodward's 
eleventh album for the label and an 
album from new signing, Unyquc. 

(NTt 
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MCA 'conjuring sales' 

UNDER THE banner, "MCA 
Makes Magic", Roy Fealherstonc, 
with the aid of a comedian/magician 
and commentary by Peter Powell 
and Paul Gambaccini,- presented a 
wealth of upcoming product. 

A new Bing Crosby compilation 
— 20 Golden Memories, including 
While Christmas — will be released 
before Christmas. There will be 
continued support for the Buddy 
Holly box-set and the Greatest Hits 
album, lying in with Buddy Holly 
Week. Also scheduled for the 
autumn arc the albums, the 

Ema Piwer fw tSuis 11°$ 

It's music that counts 
IN AN opening address to the 
distributed labels session, Maurice 
Oberstcin stressed that the labels 
were not just "a by-product" but 
were equally as important as CBS's 
own product. 

"The distributed lines fill gaps in 
our own repertoire and are selling 
points that help create the right 
atmosphere. If the distributed lines 
are hot, CBS product becomes hot 
and vice versa," 

. Oberstcin also made some 
pertinent remarks about the 
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business. "At the end of the day." 
he stated, "the marketing ploys are 
not what it is all about. The reason 
for these ploys is to call attention to 
the music, to the records. 

"The consumer has to be led to 
the trough. But ultimately it is word 
of mouth that is the thing." As an 
example, he cited the case of the 
Leonard Cohen album which sold 
350,000 copies largely by word of 
mouth. "Those sales were based on 
what was in the grooves. Eventually, 
it's the music thai counts." 

FROM THE sounds of 1969 as 
immortalised by soft rock band It's 
A Beautiful Day, to the new wave of 
1979 — CBS salesmen heard the lot 
in the variety of product previewed 
for them in the autumn album 
prescntaiion. 

The It's A Beautiful Day album is 

ALL IS nor gloomy, ar least to 
the eyes and ears of GTO 
managing director Dick Leahy. 
In a short address following the 
GTO product presentation he 
told the CDS salesmen: "I 
cannot possibly do anything 
about the current economic 
climate. But / think this is the 
healthiest music climate that I've 
worked in in the seventies. 
England as a creative source is 
the best it's been since the mid- 
sixties. I think the eighties are 
going to be wonderful. / just 
wanted to tell you how optimistic 
/ am.'' 

being re-released in response to a 
revival of their popularity in the 
States and import albums selling in 
the UK. Meanwhile, bang up to 
dale. After The Fire have their debut 
album, Laser Love, released to tie 
in with a 35 date UK lour in 
September and October. 

The new Judas Priest album. 
Unleashed In The East, was 
recorded live in Japan, and they will 
be louring here in the New Year. A 
new CBS signing. Bruce Woolley 
And The Camera Club, revive the 
freshness of rock V roll of the 
sixties with their first album, as do 
US signing Laughing Dogs. 

Moving nearer the middle of the 
road, Epic has a new Nolan Sisters 
album produced by Ben Findon 
released just prior to the girls' first 
ever concert lour of the UK and is 
expected to be a big seller for 
Christmas. The Barron Knights 
enjoying their first US hit, have a 
new album. Teach The World To 
Laugh, and Crystal Gayle, the 
country singer who successfully 
crossed over io pop, has her lirsl 
CBS album, Miss The Mississippi 

Immortal A1 Jolson and Brenda 
Lcc's 16 Greatest Hits. 

MCA country releases include 
product from Loretta Lynn, 
Conway Twitty, Stu Stevens and a 
new Don Williams studio LP which 
will tie in with his UK lour next 
month. 

All 13 albums of the currently-hot 
Crusaders are now available here, 
with the inner sleeve of the Street 
Life LP giving full details of the 
albums and the UK lour. 

There will be a new Wishbone Ash 
album in the New Year, and Andrew 
Lloyd Webber has been working on 
a new musical project about a young 
girl alone in New York City — the 
title track will be released as a single 
soon. 

The "four aces in the MCA pack" 
arc War, Crusaders, Don Williams 
and George Hamilton IV. all of 
whom have upcoming product. 

On the Infinity front, a blitz on 
the UK market is planned. They will 
be "bringing a wealth of talent over 
to the UK". Spyro Gyro's first 
album is now available hero; Dobic 
Gray's new LP will be released "any 
time now"; Orleans tour here in 
October; New England to support 
their debut LP, lour early next year; 
Screams tour next month show- 
casing the new LP, Primal Rock. 

Fealherstonc closed on an 
optimistic note: "If the record 
companies knuckle down and create 
a buzz, the kids will come flocking 
back to the shops again. The record 
business goes in cycles, and the 
.situation now is like It was in 1963, 
before the advent of The Beatles. 

More 
CBS Conference News 

on page 6 
3 
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Asher predicts return of 

'song orientated music' 

Dick Asher 
while danceable music resumes iis 
more normal share of the music 
spectrum. I for one see a return to 
song-oriented music as a major part 
of the future." 

Asher also drew at lent ion 10 the 
re-emergence of the UK as a "major 
creative source for current musical 
trends" as another example of a 
•return to normality after the disco 
boom,., and proclaimed: "The new 
whye music invented here is now 
being heralded as the new music in 
the- US and other parts of the 
world." 1 

Despite the industry's problems, 
Asher was able to paint an optimistic 
picture for the future of CR1. 

"We are right now fighting a 
strong current of economic 
difficulty," he said, "but our house 
is in good order and when business 
returns to a more nomal, stable base 
— and. we believe it will — we are 
primed to maintain our market 
leadership and even surpass the 

gains we have acheved." 
Asher pointed to the success of the 

UK company in achieving leading 
albums company status in Music 
Week's market share chart for the 
last quarter, and he added that 
market shares in France, Germany, 
Holland, Scandinavia, Mexico, 
Argentine and New Zealand are 
running at all-time highs. 

"As an international company 
we are probably better constituted to 
prosper in uneven or uncertain times 
than any other competitor in' the 
industry. A reliance on local artists 
repertoire is a core consideration of 
each CRI affiliate and with that as a 
foundation we are able to plan and 
execute strategies for the exposure of 
national artists to international 
audiences. 

"By doing so we are maximising 
the value of our talent inventory 
without adding additional overhead. 
Furthermore, I believe taat the 
marketing techniques we have 
developed and refined have enabled 
us to make quantum leaps in 
markets where we face firmly 
entrenched competition which has 
50 years and more of a head start on 
us. 

"Such is the case in the UK and 
your rise to number one albums 
company is a truly monumental 
achievement." 

Asher concluded with the expres- 
sed hope that CBS all over the world 
will have an environment "that will 
be a dynamic home for 
international superstars and local 
artists alike", and he revealed that 
the company is committed to 
opening up new companies "in 
places we have not been before and 
future plans for companies in even 
more remote places." 

'We sell fluent music 
UNDER THE slogan of oUO "fTe^nt 
lr.r.o?he13P5«a.Pers0a..ending the CRI conference a. London's 

n^ri "o0^ separa.e 

W<The ovcr'^d'nS ^^gJ'^Q'j^'wI'ih^EiigUs^'language 
r^k'b^ds'fm^Nonvay indislinguishablc f^ 
New Zealand and .desP|'® S a" JiwM ^ol^ of disco- 
good songs arc coming back, there 
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Robinson urges aid 

for retailers 
AWARE OF the sensitivity of retail 
relationships at the moment, CBS 
marketing director Peter Robinson 
was careful to emphasise the need to 
co-operate with the dealer, when he 
made his speech to the UK sales and 
marketing meeting. 

"We at CBS believe that not only 
do we have to come up with the best 
product and convince the dealer to 
stock it in depth, but more than ever 
before we have to help him sell it 
over the counter," said Robinson. 

He added that the sluggish trading 
period was causing an essential re- 
evaluation of the approach to sales 
and marketing techniques. 

"We will be seeking new and more 
effective ways of making our press 
and radio advertising work for us. 
With greater emphasis on co- 
operation with the dealer." 

Robinson indicated that CBS 
would be mounting more campaigns 

Investments benefit dealers 

similar to the co-operative music 
press advertising campaign with 200 
independent dealers on the Dylan 
Budokan album, and the 
forthcoming Johnny Cash co- 
operative radio campaign. 

"This autumn we shall be 
devoting a sizeable sum in both 
national press and radio to help the 
dealer sell through the lop catalogue 
product of our major artists," he 
added. 

Mindful of the increasing 
importance of price sensitivity in the 
market place, Robinson said that 
CBS would be stepping up releases 
at the lower end of the full-price 
market, "with even better quality 
product in the 31000 series". 

Robinson also stressed the need 
for salesmen to sell-in the new acts 
on the label, reminding them that 
two years ago they were struggling 
for sales of Billy Joel and Earth 
Wind And Fire, but since then had 
sold nearly one million units of these 
acts. 

"We must continue to break new 

THE RECORD industry must 
face the "unsettling realisation" 
that pre-recorded music is no 
longer the obvious best 
entertainment value for the 
consumer, Dick Asher, 
president of CBS Records 
International told delegates to 
the company's conference in 
Londpn last week, 

"The. resurgence of motion 
pictures as a major entertainment 
force and the proliferation of 
spectator sports are now competing 
vigorously for for the dollars or 
po'uhds that we routinely expected to 
bcJiTOg.'to the record industry," ho 

consumer is also being forced 
by Recession to channel his income 
into necessities, added Asher, "and 
that consumer is simply not going 
inip^the record store — this more 
thah anything else accounts for the 
blight at retail level." 

fisher went on to look at ways of 
overcoming the, present difficulties. . 
and warned of the need',to be 
sensiuve. to the consumet'symusjeal.- 
needsVadding- that/ th^ 
phenomenon}::cvide"n^ 'of "a. 

• failure: Q'riVlhe{paft': of the world's 
'mafor;cbpipahieieajcly on to 
identify and ihe'ihen exploit a major • 
marketing and A & R opportunity". 

^ " We were all .late in jumping on 
,'lhe 'discO". bandwagon and in the 
process lot ■ a. great volume of 

^potential sales'to small independent 
uVecbrd producers and distributors. 
;, "Our efforts now must begin to 
■fdcus- on qther big consumer needs 

CBS conference 

reports by 

RODNEY 

BURBECK 

and 

JIM EVANS 

Carrott re-signs 
PRIOR TO giving the conference 
details of the new LP, The 
Unrecorded Jasper Carrott (released 
on DJM October 5), Stephen James 
announced that Carrott had re- 
signed to DJM worldwide for a 
further three years. 

Commented James: "1 am very 
pleased we have succeeded in re- 
signing Jasper as we have together 
enjoyed the great success on the last 
album and are now turning our 
attention to developing him as a 
personality and record seller in both 
Australia and USA. 

"We are just beginning to develop 
these two new markets and this long- 
term agreement gives us the 
opportunity to develop upon the 
great start we have already made." 

DATES FOR YOUR 
DIARY: 
September 24 to October 18 
The Music Week 
Dealer Tour'79 ■ 
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THE HEAVY investment costs in 
acts now borne by record companies 
was a feature of CBS marketing 
director, Peter Robinson's speach 
when he drew a parallel with the 
early days of the Seventies when 
CBS was launching its highly 
successful Sounds of the Seventies 
campaign. 

Robinson recalled the trade press 
headlines of 1970 when Liverpool 
dealers were boycotting EMI over 
five per cent returns, court action 
was being taken to curb importers, 
Pye was upsetting the small dealer 
with a £10 minimum order and CBS 
broke the psychological ten bob 
single price barrier! 

Making the point that 
traditionally, the retailer will always 
take a suspicious view of the 
manufacturer's activities, Robinson 
went on to illustrate that in many 
other ways the industry has changed 
beyond recognition during the 
decade. 

JET IS pegging the prices of new 
albums by rock acts Magnum and 
Trickster at £3.49. Both are released 
in October and Jet's Ray Cooper 
told MW that he felt "people should 
be able to buy those albums at 
attractive prices." 

Other product aired at the 
CBS conference included: 
the new Royal Family 
single, Tour De France, 
singer/songwriter Jimmy Grlerson's 
upcoming album and two tracks 
from Adrian Gurvitz next LP. 

"Money spent on marketing has 
gone up from half a million pounds 
in 1970 to a collosal £20 million a 
year now, taking into account TV, 
radio and national press advertising, 
regional promotion, in-store singles 
promotion, disco promotion, and a 
category that certainly never existed 
in most record companies — tour 
support. 

"Gone are the days when artists 
made recrods, a record company 
financed the sessions and paid 
royalties to the artists who 
undertook live dates as probably the 
major source of income. 

"The record company's 
.marketing effort has increasingly 
included the heavy financial support 
of an act's live louring in order that 
that act may be seen and sell 
records." 

But the benefits of that 
investment, Robinson emphasised, 
are enjoyed by manufacturer and 
dealer alike. 

Alan Price is currently recording 
his next album in America and it will 
include a reworking of the classic 
House Of The Rising Sun. ELO's 
next single is Don't Bring Me Down 
which is available in 12" and 7" 
pressings. 

Following the success of Violinski 
— the group led by Mik Kaminski of 
ELO, ELO's Mclvyn Gale has 
formed a band with Frank Wright 
under the name FM. An album is 
currently being recorded and (he 
music has "a strong AOR feel." 

BEST YEAR 
CBS RECORDS International is 
having its best year ever, far 
surpassing 1978 in both sales and 
profits — that was president 
Dick Asher's cheerful message at 
the CRI conference. 

"Already this year CRI will 
deliver our one-half of Walter 
Yetnikoff's billion dollar 
projection for the CBS Records 
group, and we will do it in 1979, 
one year ahead of schedule," he 
said. 

"And next year we expect our 
division to reach 600 million 
dollars in sales." 

AT THE CBS London conference, 
Stephen James, managing director 
of DJM Records, announced thai 
his company had signed a three year 
agreement to represent the Hilhak 
label for the UK and Eire. 

Hilhak is a West Coast based label 
developed by Hillery Johnson and 
Tom Takioshi. Hillery was 

acts. The brand new act in August or 
September that you struggled to get 
coverage on may be the Billy Joel or 
Meat Loaf of two years time.'' 

UPCOMING PRODUCT from 
Warwick — all to be TV advertised 
during the autumn and the run-up to 
Christmas — includes: The Bitch 
soundtrack, Johnny Ray's 20 
Golden Greats, a 20-irack Guy 
Mitchell compilation, an 
instrumental country guitar album, 
The Bachelors 25 Golden Greats, a 
Mary O'Hara 20-track album. 
Echoes of Gold featuring the flute of 
Adrian Brett and Mantavani's 20 
Golden Greats which Warwick's Jed 
Kearse believes will be the 
numberone for Christmas. 

previously head of black A & R for 
Atlantic Records. 

First release under the deal comes 
from a new duo, Dallon and 
Dubarri with a single and album 
scheduled for October. The label 
also represents the group Guess 
Who, whose new album will be 
released here in the New Year. 

GWs autumn product 
PRODUCT PRESENTED by 
GTO's Mike Smith included: E = 
MC:, ihe new Giorgio Morodcr 
album on the Oasis label io be 
released on September 7; the new 
Dooleys Album. The Chosen Few. 
set for mid-October release, with the 
title track released as a single on 
September 14; Dana's new single, to 

tie in with her upcoming debut to1 

a new Billy Ocean single Americ 
Hearts taken from the l.P to 
released before the end of the year 

Smith also played the sin 
Straight Lines by New Music, i 
most recent signing to the G' 
label. Full marketing details for 
the product will be available short 

J@ft pep pikis iira 
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AN ORIGINAL CAST RECORDING 

FROM THE HOTTEST MUSICAL 

HIT IN TOWN 

STARRING ANTON RODGERS, GEMMA 

CRAVEN, DIANE LANGTON, ANDREW C 

WADSWORTH & DAVID HEALY 

INCLUDESTHEGREAT NEW SINGLE 

BY DIANE LANGTON "CLIMBIN " 

AVAILABLE IN 7 & 12 FORM 

7P134&12P134 

22 TRACKS OF WORDS, 

MUSIC & SONG 

BRILLIANT REVIEWS 
"THIS STUNNING OCCASSION, THE BEST 
BRITISH MUSICAL OF THIS YEAR AND A FEW 
GONE BY'. FINANCIAL TIMES 
"AS BRIGHT AND INGENIOUS A MUSICAL AS 
WE HAVE SEEN FOR A LONG TIME", SUNDAY TELEGRAPH 

"A TOUCH OF MUSICAL MAGIC", news of the world 
"SONGBOOK IS THE PLEASANTEST THING TO 
HAVE HAPPENED IN THE WEST END THIS YEAR. 
THE PERFORMERS ARE SUPERB", 
THE OBSERVER 
"THE CAST IS BRILLIANT'. EVENING NEWS 

"VERY FUNNY. OFTEN HILARIOUS, 
RECEIVED WITH DELIGHT'. EVENING STANDARD 

% 

RECORDS 

Orders To: Rye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344, 
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Norwegian 

touch for 

football 45 
NOTTINGHAM FOREST fans 
could hardly have expected help 
from a more unlikely source 
than a Norwegian writer/ 
singer/producer when it 
came to finding a new song to 
chant on the terraces in the 
coming season. But Njaal Hella, 
who declares himself a 
Nottingham Forest supporter 
from a distance, has produced a 
master with two such songs — 
Nottingham Forest (Is My Rock 
and Roll), A-side and 
Nottingham Forest (Is In My 
Soul), a disco B-side — which he 
would like to place with a UK 
record company for distribution. 

The record was recorded in 
Oslo soon after Nottingham 
Forest had their victory in the 
European Cup in Munich. In 
fact the A-side includes a short 
'spurt' of BBC Radio 
Nottingham's sports 
commentator, Mick Wormald, 
describing the vital first goal in 
the match against Malmo of 
Sweden. 

Hella, has been in Nottingham 
to sec his favourite team in 
action and while there got the 
single played on Radio 
Nottingham. Says Wormald: 
"We got quite a few calls after 
the play asking w here they could 
buy the record. 1 would think it 
would certainly sell well locally." 

Talent Productions is releasing 
the single on its label in Norway 
next month for the novelty/disco 
market. 

Contact Njaal Hella, Talent 
Productions, Oslo, Norway. 02 
679540. 

Studio Import-Export 

looking to Europe 

THE SUBJECT of imports is a 
sensitive one these days, but 
London-based Studio Import- 
Export is a company which 
picks up on records the majors 
ignore — and it is seeking to 
contact more European labels 
with a view to bringing in their 
product to the UK. 

Set up by George Magdassian a 
year ago. ii moved inio its first small 
office off Tottenham Court Road. 
Now it has premises in Kensington 
and is ready to spill over into a 
warehouse/office situation to house 
the labels it services. 

"What 1 want to do is to make 
contact with more independent 
record labels in Europe and let them 
know there is a market in the UK on 
an import basis for their product," 
says Magdassian. 

"In the beginning 1 wanted to 
import from America, but instead 
decided to concentrate on the 
European market which was not so 

crowded, but where a definite 
demand existed." 

Magdassian's background is 
classical music. After graduating 
from the Royal Academy, 
specialising in piano and classical 
singing, he found the road to 
Sadler's Wells and Covent Garden 
was extremely difficult. Instead he 
began his career as many music men 
have, in a record store. HMV on 
Oxford Street was his choice. 
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"From there I learned my trade 
and saw first-hand what was in 
demand, could and could not sell, be 
promoted, etc." 

His first label, after going 
independent, was Love Records 
from Denmark which boasts several 
UK bands which resides in that 
Country. 

"No one seemed able to gel this 

product in the UK. Virgin Records 
released two or three albums and 
that was all. So I went directly to 
Love in Denmark. They took a 
chance on me and I on (hem, and the 
label, which included the^ famous 
Wigwam LPs began selling." 

Studio Import-Export now 
handles product direct from record 
companies in France — CBS, 
Discodisc, Musidisc, RCA, 
Phonogram, Polydor, Vogue and 
WEA; Italy — Dischi Ricordi, 
Durium, Ri-Fi; Germany 
Phonogram, Polydor and they are 
the sole distributors of the Europe 
label in the UK. 

"Import records are not always 
cheaper than home product. I am 
not here to undercut the UK 
manufacturer, but to provide 
product from other countries that 
the majors do not believe in." 
Contact: George Magdassian, 
Studio Import — Export, 9/11 
Kensington High Street, London 
W8. (01) 937 9801. 

GTs picked up after demo debut 
THREE RECORD companies began bidding for a new 
London band, The GT's, immediately after hearing their 
material played on BBC Radio London. The band was 
one of a dozen whose demo tapes were broadcast in a new 
special music edition of Stuart Colman's Echoes 
programme. "The standard of the demos was really so 
impressive," said Colman, "we intend to run another 
special programme of new bands. The next can be heard 
September 2." 

The current batch of tapes was "evaluated" in the 
studio by a panel of record company executives from 

Phonogram (Johnny Staines), Magnet (Brian Reza) and 
Stiff (Sonnie Rae). Said Geoffrey Hobbs from Radio 
London: "Previous demos played on the station led to 
recording contracts for Dire Straits, Dans, Lene Lovich, 
Chas and Dave and Elvis Coslcllo." 

For future programmes, London artists/bands are 
invited to send their tapes to David Carter, music 
programme organiser, or presenter, Stuart Colman at 
BBC Radio London, 35A Marylebone High Street, 
London W1A 4LG. (01) 486 7611. 

Barham back 

for production 

assignments 

ARRANGER/PRODUCER John 
Barham, afler a year of hibernalion 
in Scotland, is back and available 
for both arranging and production 
work. . . . 

Barham's experience is extensive 
and includes, after studying theory 
and composition at Trinity College 
of Music, working with Ravi 
Shankar, Yehudi Menuhin and 
Andre Previn and the LSO. Then 
began a period of collaboration with 
George Harrison on the score of the 
Wondcrwall film, and All Things 
Must Pass. He has been 
arranger/music director on such 
releases as Kiki Dee's Amoureuse 
and I've Got The Music In Me; 
Chris Rainbow's Give Me What I 
Cry For; Gene Pitney's Pitney 75; 
Ronnie Specter's Try Some, Buy 
Some; Russ Ballard's and Roger 
Dallrey's first solo albums. 

Contact John Barham through 
Richard Armilage, Noel Gay 
Artists, 24 Denmark Street, London 
WC2. (01)8363941. 

SUPREME RECORDS is a 
Belgium record company which 
has a thriving compilation line 
and Us managing director, Jean 
Meussen, would like to hear 
from UK record companies who 
have hits that have yet to be 
exploited in Belgium on a 
budget album basis. 

Contact Meussen at Supreme 
Records, Creinstraat 74, 2000 
Antwerp, Belgium. Tel. 03/32 
24 85 — 31 60 60. 
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