
SEPTEMBERS, 1979 

RECORDS -TAPE ■ RETAILING • MARKET ING ■ RADIO & TV- STUDIOS - PUB 
— 

Europe's Leading Music Business Paper A Morgan-Grampian Publication 

MEWJWMTS 

SECTION 

LAUNCHED 
A NEW Music Week reader 
service makes ils bow this week. 
We have brought together in 
one handy centre section all the 
weekly Information needed by 
the busy record shop manager 
or company executive. Turn to 
the centre pages now and you 
will find . . . 0 A brand new, easy-to-read 
guide to airplay action. 
Replacing our old needletirae 
time lists, this grid system lay- 
out helps you to spot the most- 
played record of the week at a 
glance. 
® The Top 50 singles and 
albums charts, normally at the 
back of the magazine, 
re-designed to serve as counter- 
top order forms for the record 
dealer. 
• News of what's happening in 
the American charts; a potted 
analysis of airplay action; 
background to a chart 
newcomer; international chart 
news. 
® Check lists of new singles and 
albums releases. 0 And, as usual, your pull-out 
poster charts — unique to 
Music Week. 
And apart from being more 
convenient, having all this 
information packed into one 
section, by moving the full-page 
charts.into the centre we have 
been able to juggle with 
printing schedules to make it 
possible to publish an album 
chart reflecting the previous 
week's sales. (This new up-to- 
date chart will start in a few 
week's time). 

'Abandon archaic RRP system 

mwf says MvGpmnfi Bmi Fim® 

By RODNEY BURBECK 
AN URGENT call for the 
British record industry to aban- 
don recommended retail prices 
has been made this week by 
David Fine, recently appointed 
managing director of Polygram 
Leisure Services (UK), the um- 
brella company which controls 
Polydor and Phonogram. 

In an exclusive interview 
published in Music Week (sec page 
35), Fine describes the RRP system 
as "lunacy . . . archaic ... a bogey 
from a bygone age which does not 
belong in the contemporary record 
business". 

And while Fine would prefer any 
move away from RRP to be a 
decision taken by the industry as a 
whole, he hints that he would be 
prepared to go it alone. "I doubt if it 
will be long before I am inclined to 
publish only dealer prices and make 
no reference to recommended prices 
at all," he says. 

Fine advocates selling to the 
dealer at a wholesale price upon 

which the dealer adds his own mark 
up and sets his own retail price 
according to his needs. Royalties at 
present based on retail prices, would 
instead be calculated on the 
wholesale price and an average of 
the prices being asked by a cross 
section of shops. 

"It is nothing revolutionary," 
says Fine. "Similar systems operate 
successfully in Germany, France, 
Spain, Portugal, Switzerland, 
Sweden, Denmark and South 
Africa. 1 would love to believe that a 
lot of the trade here believe the same 
way as I do." 

At the same lime, Fine would like 
to see the industry giving dealers 
"functional discounts" in return for 
dealers accepting bulk deliveries, or 
deliveries to a central warehouse, or 
seven day settlement, or absorbing 
faulties. Independent dealers could 
form co-operatives for bulk buying 
therefore qualifying for discounts. 
Specialist dealers unable to compete 
on these terms would have to charge 
higher prices for giving the public a 
personal service. 

[HWs Glanoy tipswideo 

by DAVID DALTON 
THE INTRODUCTION and marketing of -video discs and tape will 
provide the same stimulus to the music industry as the LP has done in 
its time. That was the confident prediction of RCA UK managing 
director Ken Clancy at his company's annual sales meeting, and he 
revealed that RCA was only a year away from producing a video disc 
at an economic price — not much more expensive than that of the 
current album. 

lie ilsai weirrami— 

Tom Parlimsin 
By JIM EVANS 

ON THE final morning of Polydor's sales conference at 
Bournemouth, deputy managing director Tom Parkinson was in 
fighting and determined mood as he gave the salesmen their final 
"pep talk". 

Referring to the upcoming partial 
merger of Polydor and Phonogram 
— with Parkinson himself heading 
the new commercial division — he 
stated categorically; "1980 marks 
the beginning of a new era for us as a 
major record company. 1980 will be 
the birth year of THE record group 
in the British Isles. The industry is 
not dying. It is going through a 
recession period just like every other 
industry in the country and the 
world. 

"Our industry at trade prices is 
worth in the region of £350,000,000. 
Singles have never been so strong; 
LPs are only weaker than in 1974 
and 1975 when everyone — 
including ourselves — were heavily 
into promoting monster TV albums; 
cassettes in 1978 were the highest 
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TOM PARKINSON 
ever and will be higher in 1979, 
despite home taping. 

"No way is our industry dying, we 
have problems, but they can be 
overcome." 

TO PAGE4 

Reflecting the industry's current 
slate, the Gatwick get-together was 
less grand than in previous years, 
billed simply as the "RCA Annual 
General Meeting — 1979". The 
meeting came just a week after the 
announcement of 30 redundancies in 
the UK company, yet Clancy's 
message was one of "careful 
optimism". 

He said in his many years in the 
industry he had seen and survived 
several periods of recession. He feels 
the business is already moving in 
technological terms towards a 
marriage with video and that this 
should provide an exciting future. 

Despite the current recession, 
companies are still investing in and 
developing new talent, and the 
introduction of video technology 
would, he said, provide a whole new 
area of creativity in which new talent 
could be marketed. 

While the first RCA videodisc 
release remains a thing of the future, 
the first digital recording from the 
company was unveiled at the 
meeting; and set for release on 
October 12 on the company's 
classical Red Seal label is Bartok: 
Concerto For Orchestra (RC 13421) 
by The Philadelphia Orchestra 
conducted Eugene Ormandy. 

Many dealers, including 
independents, would be in favour of 
a system without recommended 
prices. It was suggested at the recent 
dealer protest meeting in London, 
and Liverpool dealer David 
Rushworth — a "Merseyside 
militant" — told me recently that he 
would welcome such a move. 

Within the industry opinions 
range from the violently opposed to 
cautiously favourable. Many 
managing directors are unhappy that 
artist royalties are based on retail 
prices which bear little relation to 
actual selling prices, but the prospect 
of changing the present system — 
though not impossible — is daun- 
ting. 

Tackled on the subject last week, 
industry veterans Bill Townsley of 
Decca and BPI chairman L. G. 
Wood, expressed strong opposition. 
"The customer is entitled to know 
the value that the manufacturer 
places on his product," said Wood. 
"Any move away from RRP on 
records would pose many problems 
regarding royally payments, 
particularly on how to calculate a 
percentage of possibly widely 

fluctuating dealer prices." 
Retiring BPI director general 

Geoff Bridge, however, was in 
favour of abolition: "I believe it 
would be a help to the independent 
dealer against the multiple and once 
contractural problems were sorted 
out would be in the best interests of 
the industry," he said. 

WEA managing director John 
Fruin would also welcome the 
change: "I would like to see it 
happen and we are looking at ways 
of making it possible in the least 
disruptive way. It would mean price 
leading in shops rather than the 
super discounting we have now." 

But CBS chairman Maurice 
Oberstein voiced doubts: "It would 
not solve the dealers' problems. 
Having a RRP is a useful gauge for 
the dealers to base prices on and 
being able to offer so much off is a 
merchandising tool." 
0 Should Britain abandon 
recommended prices? Join the 
debate and express your views 
through Music Week's columns. 
Write to Letters, Music Week, 40 
Long Acre, London WC2. 

BRITISH MUSIC companies wishing to lake a stand at Midem under 
the auspices of a Board of Trade subsidy are reminded by Midem's 
London office that applications for the subsidy must be made to 
cither the MPA or BPI by no later than the end of September. 
Stand bookings should be made through Midem's UK 
representative, Liz Sokoski, on 01 439 6801. 
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TIM RICE presents Peter O 'Cain with the Music For Pleasure salesman of the 
year award — a fortnight's holiday for two in Los A ngeles — at the company's 
sales presentation last week. O 'Cain is area manager for Scotland and was only 
promoted from salesman recently. Other area winners were Richard Tilney 
(Yorkshire), John Heaton (Lancashire and North Midlands), Graham Starkey 
(Midlands). Tim Da vies (Wales and West), Barry Foster (London), John 
Handford (South East) and Pat Murray (Home Counties) who all receive a 
week's holiday for two in Torremolinos. Roger Woodhead (Scotland) was area 
manager of the year.   

A WARNING that many 
companies within the music 
business are growing to an 
unhealthy size was given by 
Richard Baldwyn, managing 
director of Music For Pleasure, 
at the budget company's 
autumn repertoire presentation 
in London last week. 

Baldwyn said that he believed 
relationships in the industry, 
involving everyone from 
management and salesmen to 
retailers, had deteriorated in recent 
years and communication had 
become bad. 

"In my view the fault has lain 
mainly at the doors of management 
and that is why at MFP we have 
always tried — and 1 believe 
succeeded in — having a good 
relationship with everyone." 

He continued: "There is no doubt 
that size and bureaucracy does 
detract from an industry which 
should operate very much on a 
personal and individual basis." 

Baldwyn also warned of record 
companies gearing themselves too 
much towards young record buyers. 

You| will want the Nojan Sisters 
© o 

/ 

   ___ 

A new single from 

The Nolan Sisters 
7796 

Records 

"The hierarchy of the industry 
have seemingly become 
by that section of the recor^ L 8 

public, but it is a dangerous P^cl'C ■ 
As a result of what is happening, 
.here could well be a portage of 
back-catalogue in a few years 

'"mFP has 34 album and tape 
releases between now and 
November, with a total nationa 
press advertising budget 01 
£100,000. Imminent MFP titles 
include product by Burl Bacharach, 
Neil Diamond, The Hollies, Charles 
Aznavour, Ike and Tina Turner, 
Andy Fairweather Low, Diana Ross 
And The Supremes and Crystal 
Gayle. In addition there will be three 
compilations — Motown Disco 
Magic, Stiffs — Live, featuring 
recordings from Stiff Records, and 
Magnet Disco Magic, and a new 

recording of the Andrew Lloyd 
Webber-Tim Rice musical, Joseph 
And The Amazing Technicoloutcd 
Dreamcoat. 

Classics For Pleasure releases 
include Sibelius' Symphony No. 2, 
Mussorgsky's Pictures At An 
Exhibition, Flandel's Coronation 
Anthems and Favourite Organ 
Masterpieces by Jane Parker-Smith. 
Listen For Pleasure's schedule 
includes Let Sleeping Vets Lie/Vet 
In Harness read by James Herriott, 
Winnie The Pooh, Macbeth by Alec 
Guinness and members of the Old 
Vic, Letters From America with 
Alistair Cooke and Doctor Zhivago 
read by Paul Scofield. 

All the releases will be backed up 
by national press advertising, 
posters on the London 
Underground, consumer catalogues 
and point of sale material. 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
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iPB launches tape 

A NEW campaign to make the 
public more aware of the law 
regarding home taping is to be 
launched this autumn by the BPI, 
partly financed by a "substantially 
increased" MCPS licence fee. 

As first revealed in Music Week 
last week, the campaign will include 
national advertising. In addition, 
BPI member companies are being 
asked to start using a public warning 
about in-home taping on all future 
album sleeves and cassette inlays, 
plus a notice about the licence on 
inner bags and inlay cards. 

The possibility of extending this 
public warning copyline to include 
press and TV advertised records and 
point-of-sale material is under 
discussion. 

But the BPI says that it does not 
anticipate that the licence will yield 
any compensation for the losses they 
are suffering — the proceeds of the 
licence fee will be used to finance 

their publicity campaign and create a 
•fighting fund' to protect copyright 
owners' rights. The licence will be 
re-named the Home Taping licence. 

These measures are seen as short- 
term initiatives until national 
legislation is passed to solve the 
problem, such as a levy on sales of 
blank cassettes which operates in 
Germany. 

"We feel that there is still a large 
section of the general public who do 
not realise that taping music at home 
for private use is illegal. There is an 
even larger section unaware of the 
availability of the licence," says BPI 
director general John Deacon. 

Reports published by the 
Economist Intelligence Unit have 
shown that an estimated 12 million 
consumers are making taped copies 
of copyright product illegally and 
that even if home taping declines 
there will be almost no growth in the 
record market. 

Grantham leaves PV® 
PYE RECORDS' senior director 
Tom Grantham is to leave the 
company after 20 years service, but 
will become a consultant to the 
company's special projects division 
which he set up in 1971. This 
division will now be headed by Roy 
O'Dwyer, previously Grantham's 
assistant. 

Paying tribute to Grantham's long 
service, Pye chairman Louis 
Benjamin said: "He was one of the 
pioneers of direct distribution in 
1959 and was also highly involved in 
launching the Golden Guinea line, 
Britain's first pop budget label. He 
also actively participated in the first 
ever television campaign for records 
20 years ago." 

The company now manu- 
facturing Cadac Audio record- 
ing consoles and other studio 
equipment, C.A. Audio Systems 
Ltd, has appointed Geoffrey Sore as 
marketing manager. He was 
previously with Rupert Neve and 
Co, as sales manager responsible for 
E. Europe, the Middle and Far East 
and Japan   Malcolm Flanagan, 
formerly Pye sales manager, now 
director of sales and distribution 
  Marvin Howell, previously in 
promotion at Pye, now appointed 
label manager, with special charge 

■fhe Letters Page is 
now opposite 
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on page 46. 

K 
of promotion for Casablanca   
Morgan Khan, previously in Pye 
disco division, now label manager 
for Buddha and Hi-Cream labels 
  Kenny MacPherson, who was 
promotion man and personal tour 
manager for Harvey Goldsmith 
Entertainments will now work 
exclusively for Manhattan Transfer 
  Ian Dewhursl leaves his job as 
Dccca's Northern promotions 
assistant to form his own 
independent A&R company in the 
USA Joanna Kochen, formerly 
disco promotions manager at 
Magnet has moved to a career in 
leather goods and is replaced by Sue 
Lavan who was a Magnet 
receptionist   Colin Davey has 
joined CBS Records as product 
promoter for associated labels, 
previously a musician with Ronnie 
Lane. 

Sduroefcr's 

new bteS 
A NEW label has been launched by 
veteran producer John Schrocder. 
Called Harbor, it will be distributed 
by Pinnacle and pressed by Damont. 
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POLYDOR MANAGING 
director A. J. Morris opened his 
company's sales conference at 
the Dormy Hotel, Ferndown, by 
telling the salesmen: "This must 
be the most important Polydor 
conference ever held". But later 
he gave the salesmen "16 good 
reasons why you don't really 
need a conference", and listed 
16 albums giving them sales suc- 
cess. 

These albums were by: Jean 
Michel Jarre, the Bee Gees, Charlie, 
John Stewart, Roger Whittakcr, 
Atlanta Rhythm Section, Siouxsic 
and the Banshees, Jack Jones, Ian 
Matthews, Pat Travers, Peaches and 
Herb, Olympic Runners, Sham '69, 
Rainbow, Roxy Music and the 
Quadrophenia album. 

On a sombre note, Morris read 
out the crisis headlines from recent 
trade press stories and predicted that 
the next headline would refer to a 

major downturn in the album 
market. 

"Who, a year ago, would have 
forecast EMI being partially taken 
over?", he asked. "Who, a year 
ago, would have forecast WE A cut- 
ling its sales team? Who would have 
predicted that in the second quarter 
of 1979 the album market would be 
down by 16 per cent?" 

Morris went on to defend and ex- 
plain the reasons behind his decision 
to cut dealer margin (already 
reported in MW) and reminded 
salesmen of the various discount 
schemes to benefit dealers. 

He also touched on the new- 
Polygram service division which will 
operate a joint sales force with 
Phonogram in the new year and 
predicted that there would be "very 
few redundancies". 

"Phonogram and Polydor are 
partners — we are two strong 
pillars," he said. "The new joint 
venture will lead to a more potent 
Polydor and the back up facilities 
will be of great benefit to both com- 
panies." 

After the product presentations 
Morris told delegates: "Last year we 
re-wrote the Guiness Book of 
Records with the mega albums 
(Grease and SNF) and this year we 
will aim to re-write it again and also 
re-write the Polydor book of 
records." 

Hiffltois Assembly 

THE NEW Billy Connolly album, 
Riotous Assembly, which includes 
his current hit, In The Brownies, is 
to be backed with a big campaign. 
There will be a consumer competi- 
tion on the sleeve and Connelly 
himself will be featured on the Post 
Early for Christmas TV ads. 

The Quadrophenia soundtrack 
album, released September 4 will be 
backed with TV ads in the Granada 
and ATV areas, a nationwide radio 
ad campaign following the film 
round the country, heavy rock press 
advertising and extensive point-of- 
sale and display material. 

Sham 69'$ final studio album, 

Bee Bees 

A DOUBLE Bee Gees album featur- 
ing their greatest hits is to be re- 
leased by RSO through Polydor in 
October. It will draw on material 
from Main Course to Spirits Having 
Flown. 

It will not be TV advertised, but 
Polydor and RSO are readying a 
mammoth campaign for the release. 
The Bee Gees are currently on a sell- 
out American concert tour and will 
be playing shows in the UK in the 
spring. 
KEVIN GODLEY and Lol Creme, 
former members of lOcc have signed 
to Polydor, An album, Freeze 
Frame, is to be released in 
November. Announcing the signing 
in his A & R presentation, Jim Cook 
slated that Polydor planned to "re- 
establish Godley and Creme in a big 
way." A single, An Englishman In 
New York, will be released before 
the album. 

Hcrsham Boys, is released on 
September 14 and will be backed by 
"a massive advertising campaign, 
taking in NME, MM, Sounds and 
Record Mirror. In addition there 
will be 5,500 display posters and 500 
logo cards. The first 75,000 copies of 
the album will include a free 12" 
single. 

Ian Matthews new album, 
Siamese Friends, on the Rockburgh 
label and released September 14 will 
be the subject of a six-week 
campaign, with extensive advertising 
including the Guardian. 

On the EG label, there will be a 
follow-up to the Roxy Music 
Manifesto LP early next year and 

UK lite tops for 

talent ^utson 
BRITAIN IS the number one talent 
source in the world, RSO managing 
director, Mike Hutson, told the 
Polydor sales conference. "There is 
more innovative music here than 
anywhere else and RSO is going to 
sign more artists. We have faith in 
the business, faith in you and faith 
in the artists in this country." 

Detailing forthcoming RSO pro- 
duct, Hutson revealed that Andy 
Gibb's long awaited new album, 
produced by Barry Gibb, should be 
out by the year end, and Andy and 
Olivia Newton-John would soon 
start work on Grease 2 with a score 
written by the Bee Gees. 

RSO has the soundtrack of the 
new John Travolta film Moment By 
Moment featuring Stephen Bishop, 
Dan Hill, lOcc, and Yvonne Elliman 

and will be out with the film in 
November. 

Other upcoming soundtracks in- 
clude Meatballs, a film about 
American summer camps with 
numbers by Mary McGregor and 
David Morton, due next February; 
and Star Wars 2 — The Empire 
Strikes Back, with music by John 
Williams, due next May. 

John Stewart is to play his 
postponed Venue dates later this 
month (17 and 18) and Hutson said 
that promoters have been "clamour- 
ing" for Stewart to make a major 
UK tour. 

Other upcoming RSO product 
albums by Curtis Mayfield, Linda 
Clifford, Gavin Christopher, Sweet 
Inspirations, Leroy Hutson, Yvonne 
Elliman, Robert Kraft, the Head- 
boys, and The Rockets. 

ilTs mid-price iabel 
HAVING TOLD the delegates that DG was, despite the current crisis 
situation, "in an incredibly strong position and ready to overtake 
EMI and Decca" as classical market leaders, Peter Russell announced 
details of a new mid-price classical label. 

The Accolade series will retail at £3.50 and feature re-releases of 
top DG artists, starting with Karajan's Complete Beethoven. 

And the releases will be backed with advertising, displays, posters 
and leaflets. 

Russell modestly described Accolade as "The finest mid-price series 
in the world." 

Polydor Conference 
reports by 

JIM EVANS 
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the new UK album, Night After 
Night, will be backed by badges, 
window displays and press 
advertising. 

On Beserkley, The Jonathan 
Richman Songbook, including the 
hits, Egyptian Reggae and Road 
Runner, will be released in 
November, as will the new Earth- 
quake album. 

On the disco front, Polydor will 
be re-launching its Steppin' Out 
series with trade and consumer ads 
and special disco evenings. 
Upcoming disco album releases 
include Isaac Hayes, Olympic 
Runners, Peaches & Herb, Millie 
Jackson and Roy Ayers. 

A. J. MORRIS 

promise fresini 

Jim Cook 
POLYDOR'S A & R director, Jim 
Cook, told the conference that in the 
future they would be "continually 
reviewing the size and content of our 
roster." he added: "1 foresee a 
quicker turnover in our rosier in the 
80's. 

"There can be no let-up in the 
signing of acts which can stimulate 
our business, but if the raw talent 
doesn't blossom we will have to 
make room for more. I am sad that 
the pressures of today's business 
make it impossible to go on nurtur- 
ing talents such as Chris Rainbow or 
Dave Lewis, but I am happy that we 
are still in there fighting with Charlie 
after four years. Fight Dirty will go 
gold in the U.S. and we will break 
them here." 

Polydor, according to Cook, "is 
uniquely placed this autumn to lake 
advantage of the only street level 
movement going — The Mod 
revival. We have signed The Chords 
to Polydor, Chris Parry has signed 
the Purple Hearts and Back To Zero 
to Fiction and we have the reason 
for it all jti Quadrophenia and The 
Jam. 

"Depressed market or not, we are 
well-equipped for the rest of 1979 
and 1980 to sell a lot of records." 

PETER RUSSELL 

(UK mm Incorporating Record ar-g Tape Retailer A Morgan-Grampian Ptib'icaiion 
MANAGING DIRECTOR; 
Jack Mutton 
PUBLISHING DIRECTOR: 
Peter Wilkinson 

EDITOR: Rodney Burbeck 
DEPUTY EDITOR/INTER 
NATIONAL/MUSIC PUB LISHING: Nigrl Hunler 
NEWS EDITOR. Jim Evan:; 
FEATURES EDITOR/RE 
TAILING; Terri Anderson 
TALENT EDITOR Chris While CHIEF SUB EDITOR. Kevin Tea SUB EDITOR; Danny Van Emdcn 
BROADCASTING EDITOR.David Dallon 
REPORTER. Simon Hills. 
EDITORIAL COORDINATOR (charts and dealer services): 
Louise Fares (assisted by Janet Veo and Diane Ward). 
CONTRIBUTORS. Tony Byworth (Counly music). Sue 
Francis (Tipsheot Editor), Tony 
Jasper (Factshoots), Nicolas 
Soamos (Classical Editor), Patrick 
Sullivan (Jazz). 

ADVERTISING DEPARTMENT ADVERTISEMENT MANAGER; Jonothan Ward 
ASST. AD. MANAGER; Andrew 
Brain 
PRODUCTION MANAGER 
Sandra Mysal 
SALES EXECUTIVES: Jacky Lilbum, David Johnston 
CLASSIFIED: Jane Bartlett 

PROMOTIONS 
PROMOTION MANAGER; Avril 
Barrow 

AUSTRALIAN REPRESENTATIVE. Peter Conyngham, PO Bo* 80, Ashfield, NSW 2131 Tel: (021 7985244. 
US REPRESENTATIVE: Dick Broderick, 150 East 52nd Street, New York, NY 10019, USA. Tel; 0101 212 355 5112. Telex; 668550. US Chans courtesy Billboard 

SUBSCRIPTION/YEARBOOK 
ENQUIRIES 
Jeanne Henderson. Morgan Grampian House. 30 Calderwood Streci, London SE18 6QH Tel. 0'-855 7777 Subscription rates: UK C23.00. Europe $5?.00 Middle East and North Africa $77 00 USA. Souih America. Canada. Afiica. India and Pakistan $90 00 Australia. Far East and Japan S106 00 
Published by Music Week Ltd. 
40 Long Acre, London 
WC2E 9JT. Tel.- 01 836 
1522. Telex: 299485 
Printed for the publishers by Pensord Ptess Ltd.. Gwent Registered at the Post Office as a newspaper. Member of Periodical Publishers Assoc Ltd . and Audit Bureau of Circulation. 
All material copyright 1979 Music Week Ltd. 

The Chieftains 

I § I 

Ciannod . 

Tommy Makem 

and 

Liam Clancy 

EXCLUSIVE REPRESENTATION 

mcJjRice c<^sspy 
pRomocions 

14 Hawkins Street, Dublin 2 
Phone Dublin 714855 • 714239 
Suite 7B, 135 East 50th Street 

New York, N.Y. 10022 
Tel. New York (212) 355-1477 

Publicity: Charles Comer (212) 755-1800 ext. 1705 

PAGES 



MUSIC WEEK, SEPTEMBER 8, 1979 

Industry must not hide its 

faults, warns Lopez 

by NIGEL HUNTER 
THE FUTURE is bright, but things will never be the same as before. This was the essence of UK managing 
director Ramon Lopez's closing address to the EMI Records sales and marketing conference in Coventry 
last Friday evening and in an interview with Music Week during the conference. 

The record industry can no longer 
disguise or ignore its own 
inefficiencies or seek relief from 
them by increasing prices. 

"The record market is a growth 
market, although it suffers ups and 
downs," said Lopez. "Expansion is 
not as buoyant as it used to be or 
rapid enough to hide the 
inefficiencies as before." 

He believes there is too much 
hysteria about the present state and 
future evolution of the business, 
with some people suddenly unduly 
alarmed by what has been evident 
for some time. He detailed three 
factors which must be borne in mind 
constantly — increased competition 
in the leisure industry, the quality of 
the product, and the vulnerability to 
which the record business has lately 
become exposed in relation to the 
economic climate. 

"The competition for leisure 
money among the leisure industry is 
increasing and becoming more 
acute," warned Lopez. "The quality 
of our product must be the best 
artistically and technically. We lose 
sight on occasion of the fact that 
we're an industry with a creative 

base. The record industry is also 
now so large that it is subject to 
fluctuations in the national and 
world economies." 

Lopez pledged increased 
commitment to the quality of EMI's 
product, and instanced the 
forthcoming LRD division label and 
EMI's classical recording activities 
as examples of that commitment. 

"We must also seek increased 
efficiency now that we are faced by 
slim margins and cost pressures 
from all sides. The only way we can 
finance our artistic commitment is 
by eliminating inefficiency in the 
way we operate. In the past we could 
transfer some of our negligence to 
the consumers in higher prices, but 
that time has gone." 

On the subject of what is 
happening with the proposed deal 
between EMI and Paramount, 
Lopez said that there would be an 
announcement in mid-September 
and at present it seems that the deal 
will go through. 

"They are complex negotiations, 
but the lines of contact of EMI 
Records would not change, whatever 
the outcome. We carry on doing our 

The new Bronze age... 

NEW ALBUMS by Motorhead and Sally Oldfield were the 
centrepiece of the Bronze presentation introduced by marketing 
manager Robert Lemon. Both will be released on October 12. 

The Motorhead LP is called 
Bomber, and the first 25,000 will 
be pressed in blue vinyl. There will 
be extensive promotion and 
marketing aids, including full 
colour, fly and vacuum formed 
posters, T-shirts and bomb badges. 
The band will tour the UK from 
November 10 to December 5, 
including two nights each at 
Newcastle City Hall and the 
Hammersmith Odeon. Molorhead's 
track record to dale is three Top 75 
singles and a chart album called 
Overkill. 

Sally Oldfield's album, Easy, will 

be her second for Bronze, written 
and produced by her and with 
session musicians including Kevin 
Peake and Herbie Flowers from 
Sky backing her own multi- 
instrumental work. She will play 
six selected gigs around the country 
with a band of top sessioneers, and 
promotion and marketing back-up 
includes full colour posters and 
special jars of pure honey. Bronze 
is also considering radio and press 
deals with major accounts. 

There will be trade and consumer 
press advertising to support both 
albums. 

"If® iliiSi fflweram®" 
FROM PAGE 1 

Parkinson then outlined how they 
could overcome the problems facing 
the record industry. 

"The future is exciting as well as 
difficult. Our rosier is strong and 
largely home grown, unlike others. 
We are part of a worldwide group 
that leads from the front and 
consolidates for the years ahead. 

"We will lead with video discs and 
concept discs. In this field we are 
five years ahead. 

"Our plans to be the greatest arc 
not as a result of recent press 
speculation. Our plans were on the 
drawing board at a time when this 
company and group were achieving 
the highest turnover figures ever 
recorded. 

•'We can plan more 
professionally; we can work more 
effectively; we can cut our waste; we 
can merchandise. We can move into 
the autumn of 1979 and the year of 
1980 with the determination to 
succeed in the knowledge that we are 
a front carriage of the biggest music 
train in the world — so let's hear a 
little less from the faint hearts and a 
little more of that bulldog spirit that 
overcame a few other objections and 
recessions of yesteryear." 
• The theme for Polydor's autumn 
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RCA launches Blue 

Chip discount scheme 

RCA AIMS .o boos, b-kca.alogoosales.b.aa.ur tagged Blue Chip which links a mnnths until the end of November in 
The campaign will operate for Extended credit will run 

two stages and will cov5r J*. nDDr0ved bv credit control managers - 
throughout — subject to indiv P a"breathing space of up to 120 
and will mean that approved dealers could have a ore » f period, 
days. The aim is to allow shops to stock in dep h f or the Chns P 
or^K^ 

0f/if the third month, these discount figures will be reduced b^two and a haif 
per cent so that orders of 75 units and over will receive a discount of five per 
cent, up to a maximum discount of 12Vz per cent. 

L®|® umweSIs Sif 

LOGO RECORDS unveiled a new Superdeal campaign at the RCA 
sales meeting designed to give dealers the opportunity of buying 
unlimited quantities of two forthcoming albums at half dealer price 
during the pre-sell period, with RRP set at £2.49 half the normal 
retail price. 

RAMON LOPEZ 
jobs to the best of our ability as any 
shareholder will expect. 

"We're not going to mimic 
anyone," Lopez declared. "We have 
decided our policies which gravitate 
around our overriding artistic and 
product orientation. We are looking 
into the future and preparing for it 
by developing a range of options on 
a number of fronts." 

IN BRIEF. 

The two albums featured in the 
scheme are from The Tourists and 
Duncan Browne, and dealers will be 
able to obtain Superdeal albums at 
the special price up to the release 
date — October 12. Orders received 
after the release date will be supplied 
at normal dealer price and will retail 
at £4.99. 

Logo is eager to stress that 
Superdeal is not a one-off marketing 
exercise but a continuing campaign 
featuring various new release albums 
in coming months as one solution to 
current problems. 

The scheme will be supported by a 
press ad campaign and all albums 

involved will carry Superdeal 
stickers. 

Other Logo product set for 
October release and previewed at the 
RCA meeting were The Best Of The 
McCalmans, Live In Hamburg by 
The Pasadena Roof Orchestra, plus 
the launch of a new mid-price Best 
Of series on the Black Lion jazz 
label, starting with Slephane 
Grappelli. 

And planned for November are 
the second album from Slreetband, 
Dilemma, and an album from Tax 
Loss, the artist who had a chart 
single as Driver 67. 

THE WORLD Records presentation 
by that company's marketing 
manager Brian Tyrell emphasised 
the WR claim to be the brand leaders 
in nostalgia by concentrating on an 
album compilation featuring dance 
music from the years of the Second 
World War. 

The bands featured are Joe Loss, 
Carroll Gibbons, Sydney Lipton, 
Louis Levy, Geraldo, Nat Gonella 
and Harry Roy,' and among the 
evergreen tunes included are White 
Cliffs Of Dover, A Nightingale Sang 
In Berkeley Square, Lili Marlene, 
Over The Rainbow, White 
Christmas and As Time Goes By. 

New albums from 

Starship mi AWB 

PRODUCT FROM various US labels, including the domestic RCA 
company, was showcased by international A&R manager Sean 
Greenfield at the RCA annual sales meeting. New albums will be 
coming from Jefferson Starship, Richard T. Bear, Waylon Jennings, 
Average White Band and Helen Schneider. 

There will be two mid-price Elvis 
Presley albums — a re-issue of the 
Christmas album plus a double LP 
to tie in with Elvis, The Movie. A 
John Denver album will feature 
material taken from a TV special he 
recorded with The Muppets. 

campaign will run under the banner 
"Dealers Choice 1979 — Every 
dealer can benefit with Polydor." 

The main feature of the campaign 
is that the main list of 42 LPs and 37 
tape equivalent "drivelines" will 
carry special bonuses, ranging from 
2Vi per cent extra of £5 bonds to 10 
per cent extra of £35 bond, 
depending on quantities ordered. 

Further, from September 3 to 
December 31, there is an additional 
scheme, designed to sell the whole 
Polydor range and allowing every 
dealer to operate on an increased 
margin. Again, this scheme depends 
on titles and quantities ordered. The 
salesforce will be explaining the full 
details of both schemes to retailers 
this week. 

Parkinson concluded: "You have 
the tools and the product, now let 
both manufacturer and dealer get 
together and capture some of the 
additional millions that will be 
around courtesy of Mrs Thatcher 
and the tax man in 
October/November. 

"If between us we recognise the 
problems and share the load, retail 
prices will not go through the roof, 
and the entire industry will begin to 
benefit." 
•Full details of the Polydor 
conference on page 3. 

BBS swoops dlwmi iira 

Bowie bootlegger 

CHARRED PAPER in the grate of a house in Wallasey, 
Merseyside, attracted the attention of BP! anti-piracy 
investigators when they tracked down a suspected 
bootlegger. They were looking for illegal David Bowie LPs, as 
part of the five-month detective job which has led to the 
smashing of a big bootleg/pirate syndicate. They found no 
LPs, but the burnt paper was still just legible in places — and 
it proved to be documentary evidence of a link with the 
bootlegged Bowies. 

At the High Court last week, 
Trevor Lesley Hughes, of 
Trafalgar Road, Wallasey, 
trading as Magical Mystery Store 
and Zephyr Records, joined the 
list of people who have now 
given undertakings to cease 
bootlegging or pirating activities 
(or selling such illegal product) 
pending a trial of the 
BPl's actions for damages and 
permanent injunctions. 

On the same day and in the 
same court Leslie Smith, of 
Washway Road, Manchester 
(owner of the Paramount Book 
Exchange, Manchester) also gave 

an undertaking, pending trial, 
that he would immediately cease 
his bootlegging activities against 
BP1 members. Investigators had 
found a quantity of bootleg LPs, 
including some by Bowie, at his 
shop. David Bowie was the 
plaintiff named in both these 
applications for injunctions. 

Lawyers for David Lawson 
Hattam, one of the defendants 
named in the first High Court 
hearings after the successful 
Operation Moonbeam BP1 anti- 
piracy swoop, said that he had 
given an undertaking to stop his 
bootlegging activities. 

Greenfield also featured the first 
release from new talent Ellen Shipley 
on a new label, New York 
International, formed by the 
management of Hall and Gates and 
Doctor Buzzard's Savannah Band. 

Director of creative development, 
Derek Everett, announced that RCA 
had signed a production deal with 
Kingsley Ward, giving him the brief 
to find, produce and develop new 
British rock talent for release on his 
own label Active Records. 

Everett aired tracks from Gerard 
Kenny's new album, currently being 
mixed in London, and included the 
forthcoming release by Ken Elliott, 
whom he described as a "synthesiser 
genius". 

Bill Kimber, UK A&R manager, 
previewed product from new UK 
signings including Stonebridge 
McGuinness, The Drill, The Tommy 
Band, Jerome and Alex Harvey. 

Gem staw 
THE GEM Video presentation at the 
RCA sales meeting made by Gem 
general manager Clifford Gee 
covered product over the next nine 
months from Gardner and Boult, 
Patrick Hernandez, Eddie Howell 
and new signings, The Movies. 

The video focused on imminent 
album product from UK Subs — 
Another Kind of Blues, released on 
September 21 — and reggae artist 
Jimmy Lindsay — Where Is Your 
Love. Heavy marketing campaigns 
are being mounted for both discs 
and the UK Subs will be touring 
extensively during the autumn. 
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Swai spells out 

success formula 

IN HIS opening speech to the EMI Records sales conference at the De 
Vere Hotel, Coventry, last Thursday, sales manager Clive Swan 
emphasised that the company was not about to try anything out. 
Policy decisions had been made about how to approach the current 
marketplace, and the task now was to make it work. The Coventry 
assembly was a brief, to-the-point and positive declaration of intent 
to that end. 

Magnet's new attractions 

"Wc accept that we live in an 
inflationary society," Swan said, 
"but on the other hand, sharp 
increases in prices will temporarily 
restrict consumer demand. We 
accept that our margins are tight, 
but we need the independent 
retailers to survive and prosper." 

Explaining how the company has 
reconciled these apparent 
differences. Swan detailed the 
Pound Smashers scheme which has 
elicited "exceptional" response 
from both sales force and retailers. 

"We have broken new ground in 
boosting dealer margins at a difficult 
time. This is in sharp contrast to our 
major competition. We are the only 
major to demonstrate that we 
understand the market — not just 
talk about it." 

The August results of the scheme 
were being analysed, and depending 
on the conclusions, the 
campaign would be continued 
or, if necessary, amended. "The 
principle is right, the practice may 
require some adjustment before 
continuation. 

The second point Swan made was 
rationalisation. He said EMI has led 
the way in the industry in reducing 
its sales overheads. 

/ 

MAGNET IS launching two new bands this aulumn. 
Brakes this month and Matchbox in October, and sales 
manager Graham Mabbutt gave the conference marketing 
and promotion details. r, . 

The Brakes album, Why Are You Kicking My Donkey, 
will be supported by point-of-salc material, window and 
In-storc displays, badges, stickers and teaser ads in the 
music press. A single, The Way I See It, will be released 
on September 14 in a picture bag bearing an ad for the 
album on one side. t 

Matchbox, described by Mabbutt as a rock 'n roll/ 
rockabilly band, will have a single entitled Rockabilly 
Rebel released in October, also in a picture bag with an ad 
for the parent album. Matchbox will be touring in the 
autumn, and Brakes have four dates at London's 
Marquee Club on September 17 and 24 and October 8 and 
15. 

The new Darts album has already shipped silver, and Is 
the band's first for 18 months, containing its Duke Of 
Earl hit single. A new single, Can't Get Enough Of Your 
Love, will be released at the end of this month in a picture hno with an ad for the album. 

parts are doing a 45-dalc UK lour between September 
10 and November 2, and over 750 window and in-store 
disnlavs are planned, plus London Trnnsporl adverbsing. 

A new girl trio called Flirt, managed by the same 
company which handles Darts, will debut with a single 
entitled The Kind Of Buy Vou Can't Forget, and there are 
two new singles coming on (he Flamingo label in Don't 
Fall In Love by Alma Faye and Mr DJ by Match. Both 
will be in the form of 12-inch limited editions. 

Mabbutt also mentioned that Chris Rea is currently in 
the studios completing a new LP to be called Tennis. 

CLIVE SWAN, leader of the EMI 
Records sales force: "We need 
independent retailers to survive and 
prosper. " 

"Our sales organisation which 
started in July is not only the best 
that EMI has ever had, it is without 
doubt the best in the UK industry, 

and I am proud to lead it. The 
coming months are going to be the 
most competitive we have yet seen in 
the UK industry, and 1 am proud to 
lead it. The coming months are 
going to be the most competitive we 
have yet seen in the UK — a great 
opportunity to demonstrate our 
worth." 

Swan gave the formula for success 
as concentration, catalogue and 
improving singles success. Clear 
priorities must be established and 
clear direction towards major 
volume opportunities. 

"These priorities, once set, will be 
worked to by our whole organisation 
from press room through promotion 
through to us. Inevitably we shall 
have large releases in the coming 
months. The priorities will be 
identified to you, through you to the 
retailers, and even more 
importantly, through them to the 
customers." 

Swan reminded the conference 

— 

m 

You made the music.Now film it. 

For all your promotional film enquiries, contact Paul Rutherford at Emitel on 01 437 8651 

What's out 

ii Island. . . 
BOB MARLEY, Slits and I Jah 
Man were among the Island 
artists with albums due dealt 
with in the Island presentation by 
marketing manager John 
Knowlcs. 

The Marley LP is entitled 
Survival, the Slits' LP is released 
this week and I Jah Man's reggae 
album is called Are We A 
Warrior. 

Other new Island product on 
the way is Broken English by 
Marianne Faithfull at the end of 
October, Man From New Guinea 
by In Crowd and Scratch On The 
Wire — The Best Of Lee Perry. 
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that this is the traditional time of 
year for massive, hard-sell "dealer 
loaders" in terms of catalogue, and 
predicted that EMI's major 
competitors will be launching into 
theirs very soon, "asking dealers to 
take massive stocks of unattractive 
repertoire in return for a bottle or 
two". 

"1 believe the days of the 
traditional Christmas stock 
campaign are past. We have in 
Music Centre and its Pound 
Smashers offshoot a unique 
opportunity for dealers to earn 
substantial margins as they order. 

"These will form the basis of our 
catalogue campaign for the peak 
season. Around each major release 
we shall have catalogue activity, and 
at some point before Christmas, we 
shall offer an opportunity to order 
our broad catalogue to prevent our 
distribution system being tied up at 
the critical period with small orders 
or relatively unimportant titles." 

The psp paffifeiip 

THE EMI pop presentation was a joint effort by GRD general 
manager John Cavanagh and label manager John Preston. They 
played extracts from new LPs by Steve Harley (The Candidate), Gang 
of 4 (Entertainment!), a disco LP by Heat Exchange, a US singles 
compilation on the Nut label called It's Only Rock 'n' Roll and a re- 
issued LP featuring Roy Wood, Jeff Lynne and Bev Bevan in pre- 
ELO days when they were known as The Move, 

Cavanagh talked about Pink Floyd, who are recording a double 
album called The Wall which he hopes will be available before 
Christmas, an October album released by the Shirts entitled 
Streetlight Shine, and played an excerpt from the next Kate Bush 
album due out early next year, plus the James And The Cold Gun 
track from her EP released this week. There was also a taped message 
of thanks from Kate for the EMI sales force. 

Preston drew attention to a new single from Queen called Crazy 
Little Thing Called Love which will be released before Christmas, and 
gave details of the band's UK tour in November and December. He 
also introduced the electronic music of German musician Eberhardt 
Schoener to the sales force as a prelude to the forthcoming LP by this 
artist. 

Conference briefs.». 
MOTOWN GENERAL manager David Hughes presented extracts from the 
label's autumn releases, including 20 Golden Greats by Gladys Knight and the 
Pips and the Jackson 5, Motown Chanbusters Vol. 10 and Mary Wilson, all 
scheduled for October release, and showed videos of the Commodores 
performing Sail On and Tecna Marie. 
GEOFF KEMPIN, general manager of the Associated Repertoire Division, 
introduced albums by Malumbi, a disco LP by David Bendeth, Beatles 
Rarities, and reggae by Burning Spear. 

He revealed the possibility of a Wings tour, and introduced the Olivia 
Newton-John/Andy Gibb single debut and Janet Kay's follow-up to Silly 
Games entitled Clear To You. 
LICENSED Repertoire Division general manager Mike Harvey presented new 
product by Suzi Qualro, Smokie, and Kandidate from LPs to be released 
before Christmas and by the Broughtons, Racey, Sniff 'n' the Tears, Bread & 
Roses and High Wind. 
EMI s Licensed Rcpcnoire Division has one major album scheduled for TV 
promotion this autumn, and marketing manager Jim Howell revealed details to 
the conference. 

It is a Motown compilation entitled The Last Dance comprising 20 love 
PasvV n"10"8 n "T.'f, invo'ved are Commodores (Three Times A Lady, Easy), Diana Ross (All Of My Life, Theme From Mahogany, I'm Still 

SlevhTwonde im ruUC rl";rc>; 1:our ToPS (It's All In The Game), and Stevic Wonder (My Chenc Amour, He's Misslra Know It All). 

a s nnWaneA c ? ^h0nc is 10 be relcas«l here singing in English on called Fait Divers, with a telephone shape attached to the bag. 
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Donna Summer 

The new chart single 

CAN 162 

TAKEN FROM THE CHARTALBUM 
BAD GIRLS' CALD 5007 AND 

THE FOLLOW UPTOTWO 
RECENT SMASH HIT SINGLES 
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GET DOWN - Gene Chandler 
RIDE TH^ GROOVE - Players Association 
COME ON AND DO IT - Poussez 
QUE TAL AMERICA — Two Man Sound 
DISCO CIRCUS — Martin Circus 
NANU NANU (I WANNA GET FUNKY 

[WICH YOU |) - Daddy Dewdrop 
DANCIN' AT THE DISCO - Lax 
CAN YOU FEEL THE FORCE - Real Thing 
THE RUNNER - Three Degrees 

THE LONE RANGER — Quantum Jump 
DON'T HOLD BACK - Chanson 
PEG - Mike Mandel 
GET ANOTHER LOVE - Chantal Curtis 
TURN THE MUSIC UP — Players Association 
WHOLE LOTTA LOVE - Blonde On Blonde 
SAVE YOUR LOVE FOR ME - Space 
FROM EAST TO WEST - Voyage 
AIN'T THAT ENOUGH FOR YOU - 
John Davis & The Monster Orchestra 

Backed by a heavy Radio Campaign on Luxemburg & full colour posters 

r/ 

<30 
RECORDS 

Orders To; Rye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 SLIT, Telephone: 01-640 3344, 
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What TV promotion? 
A BLANK TV screen provided a 
mute but effective comment on the 
current frustration caused by the 
[TV dispute during the commercial 
development presentation by Brian 
Berg, general manager of that 
division. 

He featured extracts from the 
All Aboard compilation of 24 well- 
known children's songs and The 
Learning Tree album, already 
released, connected with the 
Granada TV series of the same 
name. 

Berg also showed the 
commercial made for the Manfred 
Mann album Semi Detached 
Suburban, which it is still hoped 
can be used providing the ITV 
blackout is ended soon. 

Also shown were edited 
highlights from a film shot at the 
London Palladium last year during 

the successful season by Cliff 
Richard and the Shadows. The 
movie in the form of a 
documentary will be given a major 
screening on TV here later in the 
year. 

Berg also drew the conference's 
attention to the forthcoming 
feature film The Minder starring 
Dennis Waterman by means of a 
clip. Waterman plays the part of a 
bodyguard with a heart of gold in a 
story with the same tough image 
established by The Sweeney. 

There will be an album by 
Waterman, his first for EMI, 
around the time of the film's 
premiere, plus a single of its theme 
written by Waterman with Gerard 
Kenny, all produced by Chris Neil. 
A single called Love's Left Me 
Bleeding by Waterman was 
released last Friday. 

Classics get the 

^ 2" treatment 

THE DEBUT of a series of 12- 
inch classical 45 RPM discs was 
an unusual ingredient in the 
EMI classical presentation given 
by classical general manager, 
John Pattrick, and classical 
marketing manager, Mike 
Letchford. 

To be released in the HMV 
Classics series, the discs will have an 
RRP of £1.99 and cover a repertoire 
which can be broadly classified as 
pop classics. 

Among the first release are 
marches by Elgar and Eric Coates 
played by the Royal Liverpool 

Philharmonic Orchestra conducted 
by Sir Charles Groves; 
Tchaikovsky's 1812 Overture and 
Caprice Italien by the Bournemouth 
Symphony Orchestra under 
Constantin Silvcstri; Mozart's Etne 
Kleine Nachtmusik and overtures by 
the Philharmonia and Royal 
Philharmonic Orchestra conducted 
by Clive Davis; Ravel's Bolero and 
La Valse by the New Philharmonia 
under Lorin Maazel, and Johann 
Strauss Viennese music conducted 
by Willi Boskovsky. 

The series is emphasised as "a 
spectacular new listening 
experience" of previously acclaimed 

f. 
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MOR 'medicine for the masses 

"DR " VIC Lanza about to dispense 
MOR goodies scheduled for the 
autumn season. 

THE MOR division chose a medical 
theme suggested by its September 
release of The Pink Medicine Album 
for its conference presentation. 
Division chief, Vic Lanza, appeared 
in doctor's guise and MOR became 
the initials for Medical Operations 
Reviewed and he took a light- 
hearted look at various aspects of 
anatomy and physiology and their 
effect on MOR entertainment. 

The new album by Swingle, 
Skyliner, re-creates the sound of the 
big bands and due for November 
release is Roger Whittaker's Live In 
Vienna, containing many of his hits 
and the most requested songs from 
his concerts. 

The second LP release by organist 
Franz Lambert, Latin Pop Hits, will 

tie-in with an extensive UK tour later 
this year and there are new albums 
coming from Tom Jones (Do You 
Take This Man) and the Morriston 
Orpheus Choir (We'll Keep A 
Welcome).   

EMI Conference 

Commentary 
A tribute by Tito Burns to the 

many artists with whom he has been 
associated during his career as 
bandleader, broadcaster and 
impresario will be released under the 
title of Bubbles and some live 
performances by the legendary Edith 
Piaf are becoming available for the 
first lime in the UK as a boxed set of 

four LPs. 
Three Goon Shows not previously 

available on one LP are to be issued 
in that form, and there arc albums 
from the Band of the Royal Marines 
(Imperial Echoes) and the late Victor 
Silvester (Let's Have A Party). 

A special highlight of the 
presentation featured Winds of 
Change, a saxophone quartet, who 
make their debut with Illusions, an 
album containing music by 
Mendelssohn, Debussy, Frank 
Zappa and the Brecker Brothers and 
conceived and produced by Jeff 
Wayne. 

The new Max Boyce LP, Not That 
I Am Biased, will be supported by a 
nationwide tour and TV 
appearances by the Welsh comedian. 

JOHN PATTRICK, EMI Records 
classical general manager. 
releases at 33'/S RPM now available 
"with the extra technical advantages 
of 45 RPM disc cutting" offering 
greater dynamics and overall level. 

The presentation also focused on 
10 assorted albums to be released 
during the remaining months of this 
year. Among them are A Festival Of 
Lessons And Carols from King's 
College, Cambridge; Mahler's 5th 
and 10th symphonies played by the 
London Philharmonic Orchestra 
conducted by Klaus Tennstedt; 
Tchaikovsky's violin concerto 
featuring Itzhak Perlman; 
Beethoven siring quartets played by 
the Alban Berg Quartet; Parry 
orchestral music conducted by Sir 
Adrian Boult in probably his last 
recording before retirement, and 
Verdi's Don Carlos opera conducted 
by Herbert von Karajan at Salzburg. 

The presentation also featured 
brief references and descriptions of 
five other albums, comprising 
Mozart's Requiem conducted by 
Carlo Maria Giulini; Schumann's 
cello concerto played by Paul 
Tonelier and 3rd symphony'; 
Mendelssohn's 4lh symphony 
conducted by Andre Previn and 
incidental music from Hassan by 
Delius conducted by Vernon 
Handley. 

PAGES 
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