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signed] at last 
SINGER/SONGWRITER Clifford 
T. Ward has become the world's 
first recording artist to sign a two- 
way deal giving his singles product 
to a major, WEA, and his albums to 
TV marketing specialists K-tcl. 

After a year of protracted 
negotiations the deal was finally 
signed in London last week, 
witnessed by a bevy of lawyers, and 
Ward can now get down to his first 
recording since 1976. He is going in 
to Chipping Norton Studio with 
Gerry Rafferty's producer Hugh 
Murphy and expects to have a single 
released next February followed by 
an album in March. 

The deal is an entirely 50-50 
arrangement between WEA and K- 
tel and covers the UK, Europe, 
South America and Australasia. 
Outside these territories WEA 
retains sole rights for albums as 
well as singles. 

Music Week understands that 
initially the deal is worth something 
like £300,000 in publishing advance 
recording costs and marketing 
commitment. Publishing rights go to 
WEA Publishing which in turn is 
sub-published by Intersong. 

Under the contract K-tcl will test 
market Ward's album product and if 
the test proves successful it 
guarantees a full national campaign. 
After a period of time the albums 
will revert to WEA as catalogue 
material. 

The deal has been negotiated 
between Ward's managers Justin de 
Villencuve and Ken Bruce, WEA's 
Dave Dee and Richard Robinson 
and K-tel's Don Reedman and Tony 
Johnson. 

Robinson said this week: "We 
believe we may have discovered a 
totally new way to break a high 
quality artist more quickly to a large 
public. If this proves to be the case 
this could well be the first in a 
series of similar deals." 

Justin de Villencuve added: 
"Apart from the unique split release 
arrangement with K-tel, an 
important part of this deal is the 
opportunity to give Clifford his 
first release in America and 
hopefully break him worldwide." 
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CLIFFORD T. WARD signs his historic contract flanked by just some of the 
people involved in the year-long negotiations. Standing, L to R: Ken Bruce 
(former co-manager of Ward), Lloyd Evans (solicitor), Tony Johnson (K-tel), 
Colin Ash by (K-tel), Don Reedman (K-tel), Dave Dee (WEA), David Davis 
(solicitor), David Landsman (solicitor), Tony English (WEA solicitor). Seated: 
Justin de Villencuve, Ward, Richard Robinson (WEA). 

EMI HAS given in to 
overwhelming dealer demand 
for a returns allowance. As 
from October 1 the company 
will allow five per cent of its 
product to be returned — but at 
the same time it is adjusting 
margins on albums and singles 
down from 361/2 to 33,/3. 

Trade reactions this week was 
generally in favour, most dealers 
being willing to lose three per cent of 
their margin on EMI product in 
favour of the more flexible five per 
cent returns system. 

"We are delighted that EMI has 

Bigger festival advances sought 

THE PRS is considering demanding 
"maximum possible" royalty 
payments in advance of rock 
festivals. This move follows this 
year's Knebworth Festival and the 
failure of organiser Freddie 
Bannister's Teodar company which 
lists the PRS as an unsecured 
creditor owed £9,500. 

A sum of £6,000 was paid to PRS 
as an approximate advance deposit 
against royalties at Knebworth, but 
according to some estimates the 

audiences were considerably larger 
than stated by Teodar and the 
payment to the PRS should have 
been a minimum of £17,000 and 
possibly as large as £40,000. 

"At present the royalties we arc 
allowed to charge for events such as 
Knebworth are ridiculously low 
anyway," PRS head of licensing 
Michael Hudson told Music Week. 
"In view of what has happened and 
similar experiences in the past, the 
PRS is being forced to consider the 

Pidkwieifs "wideo first' 
PICKWICK IS providing what it claims is a new concept in in-store 
merchandising for Tesco, the supermarket chain. 

Pickwick, which already supplies product to 135 Tesco stores, has now 
persuaded the company to accept the first of its Music Work1 record shops 
within a large store currently being re-fitted. 

Explaining the new concept, Pickwick product and marketing manager Tony 
Harding: says: "We believe Music World will have the first back projected 
video screen in the country. The screen will be part of the wall of the 
department and with the co-operation of a lot of record companies using 
Captain Video, we will be able to provide many video programmes to promote 
the records being sold. 

"This first Music World will cover 12-15,000 sq ft of the Tesco store and 
whereas before we have provided about 250 titles, there will be 1,000 titles in 
this store." 

The concept also takes in a new racking system for the product. "Cassettes 
are mixed in with the records in a unique browser we have developed," says 
Harding. "We believe record sleeves should be used to promote tapes." 

possibility of changing our policy. 
"In future, we may have to ask 

for the maximum possible royally in 
advance plus VAT against an 
undertaking by the PRS to refund 
any excess immediately the 
audited box office figures arc made 
known to us." 

Such a measure is another 
indication of the society's 
determination to protect the 
interests of its members and collect 
performing fees due for the use of- 
their works in public. Each year the 
PRS is involved in an average of 
4,000 proceedings to obtain unpaid 
performing royalties, and has 
already instituted half this total for 
1979. 

accepted the dealers' view 
highlighted in the recent poll on 
returns in the trade press," GRRC 
secretary Harry Tipple said. "We 
had an opportunity to see the 
package deal and to make points. 
We are quite happy with what is 
being offered." 

Independent dealer John Corbctt, 
of Easy Listening, Birmingham, 
added: "As an independent we 
really put our money on the line as 
far as new acts are concerned and 
EMI needs us. Occasionally we get 
left with stock and I think five per 
cent is about right, I'd rather have 
that than the extra margin," 

All product released by EMI 
Records (UK) is included in the 
scheme but excludes Music for 
Pleasure, EMI imports and EMI 
exports. United Artists and Magnet 
may be added at a later date. 

The returns allowance scheme — 
which brings EMI into line with all 
other major companies — will be 
administered by Alan Williams at 
Uxbridge Road. 

EMI managing director Ramon 
Lopez said: "This is one more 
example of EMI's intentions to 
assist the dealer and improve our 
service to match their requirements. 
Meeting dealers on trips and 
discussing issues 1 have always 
found opinion on returns evenly 
divided, but the recent survey by the 
GRRC indicated such an 
overwhelming demand in favour 
that we immediately geared 
ourselves for its introduction in time 
for the Christmas trade." 

1 was asked to damage records' 
THE DEFENCE lawyer 
representing a former record shop 
manager accused of taking money 
from the till told magistrates at 
Alfreton, Derbyshire, that she 
justified her actions because she felt 
her employers were being dishonest 
as well. 

"She was asked to be involved in 
the damaging of £3,000 of records 
in the shop so that they could 
be sent back to the record companies 
because the shop was overstocked, 
but she refused to be involved," said 
Mr Barrie Thompson defending 
Ruth Jones (22), former manager of 
the Alfreton branch of Chas. J. Fox 

Piano Co. Ltd., the music retail 
chain owned by J. Raymond Fox, 
the president of the MTA. 

Jones was fined a total of £200 
after admitting two offences of 
stealing cash from her employers 

Shop manager's 

court claim 
and two offences of falsifying 
entries on a till roll. She asked for 43 
offences to be taken into account 
and was ordered to pay £129.20 
restitution plus £24 costs. 

In defence, Mr Thompson said 

Miss Jones had been appointed 
manager in 1976 with the promise of 
training but it never happened and 
eventually she was replaced as 
manager by someone else and her 
wages reduced. The way in which 
she had been treated by her 
employers was perhaps some 
justification, he said. 

Last week J. Raymond Fox, 
chairman and managing director of 
the 100 year old music retail chain, 
told Music Week: "What this girl 
said about being asked to damage 
records is absolute rubbish. It does 
not lake place in my shops and no 
such instructions were issued." 

THE CRACK 

1st album limited quantity 
at £3.99 r.r.p. 

Released October 5 
V2132 TCV2132 

Virgin Records distributed by CBS 
Tel. 01-960 2155 
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Disco previiM f®r Elton 

ELTON JOHN'S firsl album for a year, Victim Of 
Love (Rocket HISPD 125), released on October 12, 
will be previewed at discotheques in major towns 
throughout Britain later this month. 

Recorded at Musicland in Munich and mastered in 
Hollywood, the album was produced by Pete Bcllottc 
and contains songs written by Bcllottc and his co- 
writers with the exception of the opening track, 
Chuck Berry's Johnny B. Goode. 

A single of the title song was released last week in a 
picture bag (XPRES 21) coupled with a hitherto 
unrcleased Elton John/Gary Osborne ballad, 
Strangers. 

John is now on a two-month lour of America 
accompanied by percussionist Ray Cooper. The tour 
is billed as Back In The USSA and is his first there 
since the summer of 1976 and includes 10 shows at the 
Los Angeles Universal Amphitheatre. 

WHAT IS claimed to be the first 
digitally-recorded orchestral MOR 
album. Super Natural by Manuel is 
being released by EMI this month. 
The album, TWOD 2001 and 
retailing at £5.29 record and tape, 
will be supported by 4-colour 
posters, 2-colour streamers, and 4- 
page 2-colour leaflets giving 
detailed information on the 
technical aspects of digital 
recordings. 

An EMI spokesman said: "This 
is an album of exceptional sound 
quality and musical content. For 
such an exciting breakthrough in 
recording technique, Manuel, who 

is already an artist noted for the 
quality of his recordings, was an 
ideal choice." 

MERCURY HAS released a new 
Dusty Springfield single, Baby Blue 
(Dusty 4), the firsl she has recorded 
in the UK for more than eight years. 
The disco-orientated record was 
produced by Dave Mackay, who has 
been responsible for past successes 
by Cliff Richard and Bonnie Tyler. 
The single is available in a special 
blue picture-bag. During October, 
Phonogram also release Dusty: 20 
Greatest, a compilation of all her hit 
records goining back to 1963. 

FOLLOWING THE UK premiere 
of the suspense thriller. Alien, 
Bronze Records is rush-releasing 
Alien by Nostromo (BRO 80) this 
week, produced by Kenny Denton 
and featuring synthesiser 
programming. It is a disco- 
orientated version of the film's 
main title theme and will be 
available in both seven and 12-inch 
formal with a picture bag. 
Promotion will include press 
advertising. Alien, currently 
playing at the Odeon, Leicester 
Square, has already broken the all- 
time record box-office takings 
previously held by Close 
Encounters Of The Third Kind. 

The brightest single yet 
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Earth Wind & Fire 
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Order from CBS Order Desk, Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Klub branches out 
n AtrnW BASED KUib Records is aiming to shake off its tartan 
Pmage wh^an aufumn release schedule which ranges from disco to 
progressive pop. 

Managing director Angus 
McDonald told Music Week: ' 1 
want to see Klub established as a 
label with international appeal. We 
have a strong ethnic content in our 
rosier, but there is another side to 
the company, and that is what I 
want developed," 

And to back that up, it releases 
avanle garde rock band Chou 
Pahroi's debut album, Chou 
Pahrot — Live, early in November. 
The band has been featured on 
John Peel's late night show, and 
has built up a following in the 
Scottish pub circuit over the past 
seven years. 

Forthcoming albums in more 
typical vein are Hector Nicol's Cop 
of the North (his previous four on 
Klub have sold a total of 100,000), 

folk duo Gabcrlunzie's Scotland 
Again. Valerie Dunbar's Portrait 
of Valeric Dunbar and Peter 
Mallan's Relax with Peter Mallan. 

There are also new singles from 
husband and wife team Sweet 
Light, country singer Abigail 
Rhodes, Lorraine Summers, and a 
comedy disco number UFO from 
Irishman Clem Dane. 

Rc-releascd on November 4 is a 
disco version of Auld Lang Syne 
by The Bells, whose members 
include former Marmalade vocalist 
Rickic Peebles and former Slik 
bassist Jim McGinlay. 

Klub is distributed by Pye, 
although McDonald's company, 
Musac, also handles distribution in 
Scotland. The albums and singles 
carry the full Pye RRP. 

HARVEST RECORDS releases 
Wire's third album this week with 
the first 20,000 albums containing 
a free EP with four new tracks 
each produced by one member of 
the band. Entitled 154, the album 
will be promoted through to mid- 
November including advertisements 
in (he music and national press and 
an extensive fly-posting campaign. 
In-store posters arc also available. 
IAN MATTHEWS will be making 
UK TV, radio, press and shop 
appearances and interviews from 
October 1 in support of his 
Rockburgh single, Siamese Friends, 
released last Friday, and an album. 
You Don't See Me as part of a 
promotional tour taking in 

Maxketing 

Denmark, Holland, Germany and 
France. 
MARY O'HARA has a new album 
entitled Tranquility — 20 Songs Of 
Life released on October 1, 
followed by a UK concert tour 
throughout October. 

HOPING TO follow in the footsteps of another Welsh singer, Shirley 
Bassey, who found international fame and fortune with EMI Records, Iris 
Williams has signed with EMI Records and has her first single, He Was 
Beautiful (Cavatina) released this week. The song was originally a single for 
Cleo Laine, and instrumental versions by both John Williams and The 
Shadows recently made the Top 20. Giving Ms Williams plenty of support, 
when it comes to signing her contract, are Peter Hunsley (MOR division 
marketing manager), manager Clive Brandy, Walter Ridley (producer) and 
Vic Lanza, general manager MOR division. 

HURRICANE RECORDS has 
signed a licensing deal with 
EMI LRD for the UK and Eire 
following its previous deal with 
WEA Records. Hurricane's first 
product from under the new 
deal is the release of the debut 
album by Sore Throat which 
will be supported by a 
marketing campaign. 

Phil Presky, Hurricane MD 
said: "I am delighted to be re- 
joining the EMI fold, both for 
Hurricane and me personally. I 
am confident that (he efficiency 
of the EMI machinery coupled 
with the quality of (he 
forthcoming Hurricane product 
will result in chart success in (he 
very near future, indeed, sooner 
than you think!" 

Colin Burn, EMI LRD 
general manager added: "The 
acquisition of Hurricane gives 
LRD a broader base of 
repertoire and provides us with 
product (hut is making a 
significant impact in today's 
market place." 

n C? 

RCA HAS signed Phil Daniels and 
the Cross to a thrce-ycar recording 
contract. The first single by 
Daniels, who played the lead in 
Quadrophenia, will be Kill Another 
Night for release in November. 

PVK RECORDS has set up its own 
independent promotion and 
distribution operation in the US in 
conjunction with Sail Records and 
Rounder Records of New England. 
Firsl release from the new 
company will be In The Skies by 
Peter Green. 

PVK chairman Peter Cormack 
said: "Our decision to enter the 
American market on an 
independent basis was in part 
precipitated by the very obvious 
disparity between the points 
currently on offer from the 
American majors on licensing deals 
and the prices charged to retailers. 

"Not only arc we guaranteed 
distribution outlets for our own 
product, but we will also be able to 
handle product from other British 
companies," he added. 
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Album sales showing a 

year itipnim 

PREDICTIONS AT ihc end of 
the first quarter of this year that 
1979 would witness a decrease in 
album sales overall have been 
borne out by the second 
quarter's results contained in 
the BPI survey of UK trade 
deliveries for April-June. 

Together, the two-quarter total 
for LP deliveries is 31.1 million 
compared with 34.4 million for the 
corresponding period in 1978. 
Consequently, it is anticipated that 
the estimation of a shortfall of five 
million by the end of the year on the 

1978 total of 86 million will also be 
proved accurate. 

In effect, this will mean that 
album sales have been stagnating 
over the past five years. In LP terms, 
the current quarter's results can be 
expected to be even bleaker because 
they will reflect the sharp rise in 
VAT to 15 per cent. 

Other major points of interest in 
the April-June statistics were a 21 

per cent rise in the number of pre- 
recorded cassettes delivered at 4.7 
million units with a 35 per cent 
increase in value to £10.8 million, 
and a climb in singles deliveries from 
19.7 million in April-June last year 
to 22.9 million. 

The most ominous issue 
dominating the album scene is that 
sales of blank cassettes during the 
first quarter of this year showed a 
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MIKE MCDONOUGH (right) with Regents Park Recording Company 
managing director Duncan Bruce. 
MIKE MCDONOUGH is to leave 
his position as head of Dccca press 
and promotion to join the Regents 
Park Recording Company as a 
director with responsibility for 
marketing the studio and 
establishing production and 
publishing operations. 

He had been with Decca for over 
three years and was previously 
marketing manager for Motown. At 
Regents Park Studio he has plans, 
with managing director Duncan 
Bruce, to eventually launch a label, 
but intends initially to concentrate 

iflCPS field 

force 

fa soccess1' 
THE FIRST year's activities by 
the five-strong Mechanical 
Copyright Protection Society 
field force has been a success, 
with a rise in income for the 
society directly attributable to 
the team. 

MCPS managing director, 
Bob Montgomery, disclosed this 
at a recent meeting of the force 
marking the first anniversary of 
its formation in August last year. 
The purposes of the team are to 
assist MCPS members around 
the country with guidance and 
advice, inform the users of 
recorded music such as 
TV and radio stations, 
importers/exporters, whole- 
salers, advertising agencies, 
film companies and 
disc pressing and tape 
duplicating companies of their 
legal obligations and licence 
requirements, collect payments 
and work closely with the PRS 
and BPI in the exchange of 
information. 

Montgomery described the 
force as "friends — not spies" 
for all those with whom they 
deal, and added that the project, 
set up a year ago on an 
experimental basis, was already 
paying for itself. 

The force comprises: Peter 
Pavcy (North-East), Basil 
McCrea (Northern Ireland), 
Mike Hill (North-VVesl), Brian 
O'Brien (Greater London) and 
Lcs Sully (South). The liaison 
director and co-ordinator at the 
MCPS head office is Dick 
Snclgrovc. 

on developing the studio's 
production and publishing potential. 

"In spite of all the current 
problems, I think these are exciting 
times and that there are many new 
talented artists and producers 
currently available who are not 
committed to a major company. It is 
our intention to develop our own 
production masters as well as 
functioning as a competitive 
commercial studio," said 
McDonough. 

"Both Duncan Bruce and I believe 
that there are great opportunities for 
the creative development of fresh 
talent. Regents Park is currently 
being refurbished to a very high 
standard and by the end of the year 
we will have 46 track capability plus 
new acoustics and improved lounge 
areas." 

to DJS1 
DJM RECORDS has appointed 
producer Philip Swern as its A & R 
manager and he lakes up his position 
after completing the Grace Kennedy 
album for DJM. 

Swern, who has produced hits for 
Horace Faith, Blue Haze, The Pearls 
and R & J Stone, said; "I have been 
working on several artists with many 
record companies for some time and 
I feel now I would rather 
concentrate my efforts with one 
company. 

"As I have a great relationship 
with DJM I decided to accept the 
challenge there." 

^.Musical 
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io 'them and! 

us' at Pye 
FOLLOWING THE appointment of 
John House as director of A&R, Pye 
Records promotion department has 
been restructured. Under the new 
organisation, the London-based 
promotion team led by Fred Faber 
will work in close liaison with the 
A&R heads and each member of the 
promotion team will specialise in the 
various areas of music, commercial 
pop, R&B and MGR. 

In addition, Mike Hemmings has 
been appointed artist liaison 
executive and will co-ordinate 
London based promotion with the 
regions in conjunction with Phil 
Smith. The launch of the new label 
Blueprint has brought in Steve 
Dixon, ex-Cube/Electric promotion 
man who will be responsible for 
Blueprint promotion. 

House commented: "We are 
trying to avoid the 'them and us' 
situation that exists in the majority 
of record companies. By bringing 
the role of the A&R man closer to 
that of the person promoting his 
product, we feel that we can 
engender a lot more action and 
success for our product." 

PETER ARCHER, ex-Brighton 
Evening Argus, to Polydor 
International press office in 
Hamburg   Gaynor Ludlam to 
head of promotion for Pinnacle 
Records, from DJM   Steve 
Price to St Pierre Publicity. 
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RECORD DEPARTMENTS in 
some Woolworth stores will from 
next month use custom-made video 
tape for promotion and display. 
This follows a decision, after 12 
months of experiment and 
assessment, to make video 
presentations a permanent part of 
display activities in the company's 
top 100 stores. Woolworth 
executives are proud to claim to be 
the first UK chain store to produce 
its "own brand" video. 

Agreement has been reached 
between Woolworth and the Captain 
Video hire company to terminate 
their agreement for the supply of 
promotion film to 60 stores. 

FWW chief record buyer Bob 
Egcrton emphasised that the 
relationship with Bruce Higham, of 
Captain Video had over the past 12 
months been excellent, and that the 
parting of the ways was amicable. 

"We have decided to amalgamate 
video with our existing window and 
display board activities and in the 
future the film will be produced for 
us by Realmheath, the company 
currently operating our display 
activities." 

This is Realmhealh's first move 
into video production and it is 
delighted to have won as a first 
contract this agreement with one of 
the country's biggest record outlets. 

The promo videos will also be 
shown in the 13 Woolco stores. 

The increasing hold video has on 
record promotion in stores is 
witnessed by Higham himself. 
Confirming that the end of his deal 
with Woolworth was amicably 
agreed, he adds that Captain Video 
film is now being used in nearly 200 
independent shops in the UK and his 
company is steadily branching out 
into Europe. 

rise of almost 40 per cent, indicating 
that the illegal practice of home 
taping is proliferating. 

However, music industry leaders 
remain convinced that Ihc present 
position and trends arc not 
irremediable, 

"The figures aren't as bad as they 
look," declared CBS Records 
chairman Maurice Obcrslein. "The 
public still bought a platinum's 
worth of Leo Sayer and Abba. If we 
gel the right product and promote 
and market it in the right way, the 
public is still willing to buy it." 

EMI Records UK managing 
director Ramon Lopez also 
commended "more good quality 
releases" as the way to bring 
buoyancy to the music trade. 

"The marketplace is responding 
unfavourably to a number of 
problems which go far beyond 
pricing. Sales of budget-priced 
albums appear to have decreased, 
which seems to indicate that cost is 
not the only factor affecting the 
market and also that people will 
continue paying full price for what 
they want." 

"It's not completely gloomy," 
stated Pye Records managing 
director Derek Honey. "It's all a 
question of offering the right 
product at the right price. You must 
give good music and good value for 
money, and not just crap at full 
price." 

WEA Records deputy managing 
director, Richard Robinson, 
interprets the figures as a reflection 
of the continuing problems of home 
taping and imports, which he 
believes are exerting a bigger effect 
than the industry imagines, and the 
general economic malaise. 

"But I cannot accept that it is 
because of high prices," he added. 
"Not unless you are talking of 
bringing prices down to, say, £1 an 
album." 

Spartan deal 
ROCKBURGH RECORDS will now 
be distributed in Britain by Spartan 
Record Distributors following a deal 
concluded by Rockburgh MD Sandy 
Roberton and Tom McDonnell and 
David Thomas of Spartan. It applies 
to all Rockburgh artists except Ian 
Matthews, who is with Polydor. 
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VCL 

VCL Video Services, best known for 
music productions on video cassette 
have now opened a new video studio in 
the heart of London, combining full studio 
facilities and production services. 

Our rates are really competitive, so why 
not come and see us or at least contact 
Patricia Elsesser who will send you our 
brochure. 

VCL Video Studios Limited 
58 Parker Street, 
London,W.C.2. 

Tei: 01 404 0777 
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Ariola to sign 

more UK acts 
ARIOLA (UK) HELD its first 
sales conference last weekend 
and managing director Robin 
Blanchflower said that in the 
company's two years of 
operation, "we have managed 
to establish a number of crucial 
cornerstones." 

Referring to Ariola's successes, 
mainly in the singles market, 
Blanchflower said that they were 
now broadening the spectrum of 
music being released and signing 
new acts. 

"Many of the new artists to be 
signed will come from Britain 
because we are convinced that this 
country is still the world's best and 
most consistent source of quality 
popular music," he added. 

The conference saw a specially 
filmed presentation of autumn 
product which had been seen by 
dealers at a number of trade shows 
around the country. 

The Three Degrees have a new 
album released on October 12 (3D1) 
which will be supported by a 
marketing campaign through to 
December including national press 
advertising, poster campaigns with 
British Rail and London 
Underground and buses and a radio 
campaign along with a national 
window display during November. 

On the same day Ariola releases 
the debut solo album from Rainbow 
drummer Cozy Powell. Entitled 
Over The Top (ARL 5035) it 
features Jack Bruce, Gary Moore 
and Dave Clempson. Like the Three 
♦Degrees, they undertake a UK lour, 

and trade and music press 
advertising includes cross 
merchandising with Yamaha drum 
kits. 

Mirelle Mathieu Sings Paul Anka 
is released on October 12, while on 
November 9 Linda Lewis releases 
her first album for Ariola, Hacienda 
View, along with a single, 109 
Jamaica Highway. She also hosts a 
12 week series for BBC TV called 
Roadshow, 

Heavy promotion will also be 
featured for the debut Delegation 
album Eau de Vie (ARL 5053) 
released on November 9 with a single 
Put A Little Love On Me released on 
November 5. There will be special 
disco promotion for the group as 
well as music and trade press 
advertising and a window/instore 
campaign. 

Logo: More 

staff cuts 
LOGO HAS further contracted 
its operation, with managing 
director Geoff Hannington 
blaming "recent difficult trading 
conditions". 

Staff cuts mean that marketing 
manager, Keith Peacock, 
international co-ordinator Annie 
Branson, and secretary Jill 
Carrington have left the 
company. As a result managing 
director Hannington assumes 
responsibility for marketing, 
while sales manager, Peter 
Missen, takes over international 
co-ordination. Hannington 
continues to direct the 
company's A&M activities and 
Sue Carling handles press and 
promotion. 

Hannington comments: 
"We've had only one hit since 
March and catalogue sales, 
which have been buoyant in the 
past, have been appalling in the 
last four months." 

Lux turns back to pop 

RADIO LUXEMBOURG is adopting a new format from October, moving 
further away from the disco sound it took on at this time last year. And the 
main feature of the new look schedule is the predominance of chart-oriented 

Polydor ban 

goes on 
THE BAN on Polydor product 
and reps in certain Mcrseyside shops 
is to continue open-endedly, and the 
general feeling after the first few 
weeks of this action is that it is 
having very little effect on the trade 
or profits for the dealers involved. 

This was the decision made at last 
week's dealer meeting in Liverpool. 
Polydor deputy MD Tom Parkinson 
was to have attended the meeting, 
but was unable to do so, and he is to 
meet the Merseyside dealers on 
October 3, when they hope to review 
the whole situation with him. It is 
also hoped that David Fine, MD 
Polygram Leisure Services UK, will 
attend that meeting. 

material. 
Luxembourg's managing director, 

Alan Keen, explains: "Listeners will 
be able to hear a chart seven nights a 
week between 9pm and 11pm. This 
represents a move slightly away 
from disco and also illustrates the 
popularity of chart programmes 
which has shown up consistently in 
our research." 

Rosko In Exile moves to Sunday 
night after the chart show, while the 
other taped DJ, Johnnie Walker, 
will fill the 8pm to 9pm slot on 
Saturdays. One hour of oldies is 
slotted in at lam and a new show, 
Chart Champions, comes to 
Mondays and Fridays between 1 Ipm 
and midnight. It will feature discs 
from top selling artists including 
Buddy Holly, The Eagles, The 
Rolling Stones, John Denver, Elvis 
Presley, Queen, Abba, ELO, Donna 
Summer and The Supremes. 

USD hmpiss te spemdl Elm fflm T¥ 

MULTIPLE SOUND Distributors is hoping to spend 
£2,000,000 on TV during the run up to Christmas to back 
its releases on the Warwick label, assuming a settlement 
of the 1TV strike. 

The dozen albums lined up for TV promotion include 
the Mantovani Golden Collection; Tranquillity by Mary 
O'Hara; 20 Golden Greats of Guy Mitchell; 20 Golden 
Greats of Johnnie Ray; 25 Golden Greats of the 
Bachelors; Just For You by Des O'Connor; Echoes Of 
Golden Flute by Adrian Brett; Country Guitar Greats, 
plus an as yet untitled LP from Acker Bilk. 

Two film soundtracks are to be pushed. These are The 
Bitch, currently on release, and Yesterday's Here, 
starring Ian McShane and Adam Faith. MSD will also re- 
promote Harry Secombe's Bless This House album. 

However, MSD's extensive TV promotion plans 
depend on a speedy return to work by the TV technicians, 
and marketing director Anne Miles comments: "If 
necessary we will try radio and look at using press, but it 
doesn't work quite like TV as we sell to people who don't 
normally buy albums. We are using radio for the Bitch 
soundtrack and are well prepared for when the TV 
companies go back on air as we have firm bookings, 
unlike to other record companies." 
• MULTIPLE SOUND'S salesman of the year — David 
Pyk, who covers the Birmingham and North Midland 
area — received a solid gold banknote clip from Mary 
O'Hara as his prize at the dinner climaxing the company's 
sales conference last Saturday. 

Streamlining 

at RCA 
FURTHER STREAMLINING 
at RCA sees the promotion and 
artist liaison departments merged 
into one under current head of 
artist liaison Tony McGrogan. 
John Burton becomes head of 
artist liaison and TV promotion, 
while field promotion remains 
the same, and a London 
promotion man will be 
appointed. 

Winston Lee, Vincent 
Connolly and Orville Sweeney 
leave the company. 

NISKI INI ONDf 

From the publishers of Melody Maker... 

This jesf 9s most important release. 

74: 

U il 1! 

■■ 

It s a totally new music newspaper written specifically for playing 
musicians. Professional, semi-professional and enthusiastic amateur - 
a market that s growing at a phenomenal rate. We've got a team of 
the best music journalists in the business and we re publishing 
weekly — so above all else this is a paper that s alive, vital and 
never moic than 7 days old. And in today s music climate that s 
important! So important we're grabbing the limelight with a 
promotional budget of £75.000. 
To say we re confident of success is an understatement. And because 
we believe in backing certs we re making a special offer to 
advertisers. During the first 15 weeks after the launch you can 
get 6 insertions for the price of 4. For all the facts and 
information get in touch with Tim Hartley at Surrey House, 
Throwlcy Way. Sutton. Surrey SMI 4QQ(01-643 8040) 

Laimclt date? 19th afflid mfy 

Flag lit ami f esiooeami advertise 
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All Time Max Favourites Including: 
'Get MeToThe Church On Time' 
'You Need Hands' 'Tulips From Amsterdam' 
'Ma He's Making Eyes At Me' 

In All 12 Great Songs 

Includes The New Single 

7P117 

HOTTEST SUMMER 

ON RECORD 

BAD GIRLS 

CALD5007 

INCLUDES THE HIT SINGLES 

DIM ALL THE LIGHTS' CANI62 

HOT STUFF' AND BAD GIRLS' / / 

Cassette: ZCCAN 5007 

I 

DISCO 208 

hits, iequadon one 

CiVJUrrL 

GET DOWN - Gene Chandler 
RIDE THE GROOVE - Players Association 
COME ON AND DO IT - Poussez 
QUE TAL AMERICA - Two Man Sound 
DISCO CIRCUS - Martin Circus 
NANU NANU (1 WANNA GET FUNKY 

[WICH YOUl) - Daddy Dewdrop 
DANCIN' AT THE DISCO - Lax 
CAN YOU FEEL THE FORCE - Real Thing 
THE RUNNER — Three Degrees 

Backed by a heavy Radio Campaign on Luxemburg & full colour posters 

THE LONE RANGER - Quantum Jump 
DON'T HOLD BACK - Chanson 
PEG — Mike Mandel 
GET ANOTHER LOVE - Chantal Curtis 
TURN THE MUSIC UP - Players Association 
WHOLE LOTTA LOVE - Blonde On Blonde 
SAVE YOUR LOVE FOR ME - Space 
FROM EAST TO WEST - Voyage 
AIN'T THAT ENOUGH FOR YOU - 
John Davis & The Monster Orchestra 

Cassette: ZCDX 208 

records Orders To: Pye Records Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. 
GROUP 
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USED TO PLAY HARD TO GET 
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NOW I.M.S.HAS PUT A STOP TO ALL THAT. 

In the past the quality of imported 

product and the possibilities of retailing 

unauthorised material have made imports 
a far from satisfactory situation for some 

dealers. 

With the introduction of I.M.S. as 

the official distributor of Phonogram and 

Polydor imports, you now have the, 

reassurance of dealing with a professional 

company and the range of product to 

restore your confidence. 

Over 1000 titles held in stock 

Any Phonogram or Polydor product 

can be specially ordered from anywhere in 

the world. That is, if it is not already 

among the 1000 or so titles permanently 

held in stock in the I.M.S. U.K. warehouse 

from USA, France, Germany, Holland, 

Japan, Ireland and other countries. 

We provide fully authorised high 

quality pressings on the Deutsche 
Grammophon, East Wind, EmArcy, 

Fontana, Mercury, MCM, Philips, Polydor, 

RSO, Vertigo, Verve and Charisma labels ' 

presenting Rock, Jazz, Classical and 

Country music. 

The addstsonaS advantages for you the 

dealer 

Fast delivery - usually within 2 to 3 

days from receipt of order via the 

Polygram Record Service Carriers 
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Express Mailing Service — informing 

you immediately product becomes 

available. Plus regular monthly 

supplements. Launch mailing soon out 

including catalogue plus details of the 

special discount scheme for October, so 

look out for it. 

Sales force and promotion — one of 

our sales team will be calling on you soon, 

and we will be advertising the key releases 

in such journals as Jazz Journal, 

Gramophone and the Pop magazines. 

For any other information and 

general queries phone Barry Griffiths, 

General Manager, on 01-499 3187. 

Place your orders with; — 

Import Music Services 

Clyde Works Grove Road 

Romford RM6 4QR 

. Tel; 01-597 2189 or 01-590 6088 ext. 459 

IMS I.M.S. 

4 

Import Music Service, 
1719 Stratford Plat e. I ondon WIN 9A1-. 
Tel: 01 499 VI id 4187 Telev 27144 
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Get in the picture now 

YEARS OF being enveloped in 
dry ice, bathed in second-hand 
sweat from performers' brows, 
singed by magnesium flares, 
and never hearing any concert 
properly because the 
photographers' enclosure is 
virtually bypassed by the 
output of most speaker stacks 
has earned Laurie Lewis the 
right to display his portfolio of 
live performance photographs 
with some pride. And Paper 
Tiger/Dragons World have 
done the collection proud in the 
printing and presentation of his 
superb-looking The Concerts 
book. 

At first glance appearing 
like an expensively-produced 
LP it offers 120 pages featuring 

technically and stylistically 
impressive photographs of 100 
artists. 

Page after page of glossy full 
colour makes it a genuinely 
pleasurable experience to look 
through, and, since the names 
of the featured artists appear 
only in an index at the back, it 
would make a good picture 
quiz book. But only avid and 
consistent concert goers with 
catholic music tastes would be 
able to name all the featured 
acts. 

In lime and style the pictures 
span Bo Diddley, Chuck Berry 
and The Everly Brothers, 
through the eternal heavies like 
Pink Floyd, the living 
embodiments of profil-from- 

art like Rod Stewart, Elton 
John and The Who, to 
beautiful loners like Joni 
Mitchell, Eric Clapton, Robert 

0 

Palmer, Elvis Costcllo and 
Dave Edmunds. 

Some of the pictures raise an 
instant affectionate giggle — 

The Evcrlys looking like a pair 
of Old English sheepdogs in 
need of a trim; Wrcckless Eric 
sporting a pink candlewick 
bedjacket obviously borrowed 
from Red Riding Hood's 
Granny; The Who caught at 
that special moment in every 
gig when Pete Townshend 
crosses the stage with the grace 
and energy of an Olympic 
hurdler; and a shot of Elkie 
Brooks in her days with 
Vinegar Joe, wearing a look of 
cheeky sexiness which is not 
quite what her currently 
sophisticated image calls for. 

Other artists apparently 
defied Lewis's search for the 
odd angle and the revealingly 
new pose — the pictures of 

Elton John, the Rolling Stones 
(in the days when dagger's eye 
make-up rivalled Liz Taylor's) 
and a series of rather boring 
stills of Dylan—all look like 
so many pictures that one has 
flicked through before. 

However, the book is 
undoubtedly a worthy addition 
to the output of this publisher, 
and at £5.50, it is a work of 
art within the reach of anyone 
who was thinking of buying a 
full-price LP. 
The Concerts by Laurie Lewis. 
Paper Tiger (Dragons World 
Books). Distributed by PHIN 
Ltd, Phin House, Bath Road, 
Cheltenham, Glos. Publication 
Date: September 17. Retail 
price: £5.50. 

V 

DEALERS! Don't forget Music Week's new chart-by- 
telephone service. If the Post Office does not deliver your 
Music Week on Wednesday morning 'phone 01-855 7711 to 
hear a recorded list of the new chart placings. 

• • V' 

album out MOW 
INCLUDES 

long version ©e 
SMASH HIT 

UV1H6 ®i IRE niONT UNE 

aLSO AVAILABLE ON CASSETTE^ 

Slicing ON 

SUNSHINE 

MflBKETEB BY DISTRIBUTED 8YSSS (11-8602155 

m 
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A HEA VY-DUTY security till made by the calculator and business ma chin 
manufacturers Busicom is now available through their sole importers, 
Broughtons of Bristol. The Busicom Regica NR-I01 electronic cash register, 
pic'ured above, features a large 10-digit display and has several security features 
— such as separate operator's and manager's keys, a lockab/e till roll and 
drawer compartment, removable cash drawer insert, and full battery backup 
for totals protection. While this model is clearly worth considering by a 
record store which is security minded, busy enough to need an electronic 
machine, and thinking of upgrading its counter equipment, the matter of tills 
which record disc catalogue numbers for stock control and/or BMRB chart 
information remains very much in the air. Dealers wanting further information 
on the Busicom machine should contact Broughton's at 6 Priorv Road. 
Clifton, Bristol BS8 1TZ. 

iwd] form for dteaters 

SURROUNDED BY order forms, VAT paperwork, and all the other 
printed matter requiring his attention, the dealer may be pleased to 
know that one hefty form-filling session which might well have been 
coming his way has been killed off.      

Following strong opposition from f ■ O t t V'IlL, i I 1ICJ1I1 the National Chamber of Trade and 
other interested parties, the 
Government has decided 10 abandon 
its plans for a survey of retailing 
which was due lo be carried out, on 
much the same lines as other census 
operations, in 1981. It decided its 
Business Statistics Office could not 

Edited by 
TERRI ANDERSON 

   
cope with collecting information o 
270,000 shops, so the 150,000 fonr 
that [his exercise would have neede 
lo be sent out will remain unsent. 

PAGES 

Real work.. 

en f r (Promoting The Donkeys' single) apparently getting sea. 
le, f in.,he Window of ,hc v'rsin store there was not " 

half an hour to om al"of"cfs of Manchester citizens". In fact; "It took . 
of Lcoole s rainln f p l0f half dece", 1,1,0,05 ll,»l "eren't cluttered by lo 
hones" — Z M ' " bC,,er l"ok!" R,,csu5' concludes: "Well, f 
bmafrecord shore?" If ^ if yOU » Ooukcy In the window of yoi 
obviouslv fool thi»v o n,rC Us hal, 'n <,,c record irade as so many dealei 
to be comuosed hC 1/°' 1 Plenty of time for essays on that them be composed by bored retailers and their shop assistants ... 
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/Pio;liKt'd by Allen Reynolds. 

Album CBS 86102 
Cassette CBS 40-86102 
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SEVERAL IMPORTANT 
personnel changes have taken place 
(or are about to take place) in 
record company disco departments. 
Following the appointment of 
Marvin Howell as label manager of 
Casablanca, the Pye promotional 
structure has been changed with 
assistant disco promotions man 
Roan Wynter having been made 
redundant, and Morgan Khan, in 
addition to his job as disco 
promotion manager, now doubling 
as label manager for Buddah and 
Hi/Cream. 

BBC stages two 

'real disco'sws 

fir aitimn 
TWO WEEKLY disco programmes, Roadshow Disco and Roadshow 
Info, are set for launch on BBC-TV this autumn. The weekly disco 

viusical 

Chairs 

Co 
Promotion for Sue Lavan at 

Magnet, who follows the equally 
lovely (and sadly departing) Joanna 
Kochen into the disco promotion 
hot seat from her position on the 
reception desk. 
Another major change is in EMI's 
Disco Department. Pete Dyos has 
left the company after three years 
to work independently, and his 
place will be filled next month 
by Gof Abbey, who has been with 
Blues & Soul magazine 
for the past six years. 

shows will occupy 25 
commencing October 1. 

Each programme will be shot in 
location in discos around the 
country as part of the BBC's new 
priority of hitting younger 
audiences. Co-presenters will be 
Linda Lewis and Jon Eden, and 
Grant Santino and the Family will 
also be featured each week. 

The programme's policy has been 
to steer clear of the towns generally 
frequented by the BBC's Outside 
Broadcast teams, and hence the 
clubs will include Tiffany's, 
Nottingham; Royal Pier, 
Southampton; Scamps, Bradford; 
Valentino's, Paisley; Jilly's Disco 
Bar, Brixton; Top Rank Suite, 
Swansea; Hamilton's, Birkenhcad; 
Lafayette, Wolverhampton, Kirklon 
Community Centre, Dundee; 

minutes of viewing lime after 11pm, 

Castways, Plymouth; El Greco's, 
Londonderry and Reflexions, 
Middlesbrough. 

Participating DJs have yet to be 
announced, although they will 
include Chris Hill. 

The bands appearing each week 
will be selected from the Olympic 
Runners, Love Machine, Ritz, 
Liquid Gold, Light of the World, 
Real Thing, JALN and Rokotto. 

Executive producer is Tony 
Matthews and the director is Peter 
Lee Wright, who explained that the 
programme was a conscious effort 
to present 'Teal disco" and break 
away from the glossy Seaside Special 
approach, and the Top of the Pops 
format, which only tends to cover 
disco music once commercial. 
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OL YMPIC RUNNERS: one of the bands named to appear. 

Capitol snaps 

up Barrow 

AN EXCITING new performer emerged in the UK last 
week when Keith Barrow, darling of the New York party 
and gay disco scene, made a surprise visit to the UK to 
appear at the Disco International awards party. 

Most people who saw him were mighty impressed with 
his debut, and none more than Capitol Records, which is 
in the process of signing him in the States. 

Keith sung to backing tapes, including his big single of 
last year. Turn Me Up, along with Physical Attraction 
and You Know You Want To Be Loved, and camped it up 
beneath a veil and gown. 

Barrow, who was delighted by the reception, told 
Music Week that he had been spending the time between 
transferring from Columbia Records to Capitol Records 
most profitably — by working as a promotion man for 
Emergency Records, a New York subsidiary of Baby. 

But now that will have to take a back scat as Capitol 
will want Keith in the studios by October to start work on 
his next album. "Four producers have been mentioned," 
Keith said, "including Maurice and Verdine White and 
Ray Parker. But 1 want the album to be a lot more rock- 
oriented than the last." 
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FA T LARR Y: on the road 

TWO TOP Fantasy bands are to 
tour Britain in October — and each 
have records in the charts. Fat 
Larry's Band (FLB) and Slick open 
at Dunstable, Queensway Hall on 
October 4, and continue at Norwich, 
Cromwell's (5), Southgate Royalty 
(6), Leeds, Warehouse (7), 
Doncaster (8 — venue to be 
announced). Brighton. Top Rank 
(10), Bournemouth, Maison Royale 
(11), Swindon. Brunei Rooms (12), 
Leysdown (13 — venue to be 
announced). Other dates are to be 
announced. FLB are currently in the 
charts with Looking For Love 
Tonight while Slick have scored with 
the controversial Sexy Cream. 

iisram 79 s®s to 

mite pramSim® sol® 

WHAT STARTED as merely pan of ihe larger Cisco exhibition has 

DiscomT? enough t0 be presented separately this year as 

l) INFINITY RECORDS 

Distributed by CCS ( 960 2t551 

From their first and 

shortly available album 

SPYROGyRA 
INS 2008 

It is a European discotheque 
exhibition being staged at Hali 3, 
Pare des Expositions, Porte de 
Versailles, Paris, between 
October 22 and 26, and if present 
promise in terms of bookings 
and attendance arc fulfilled, it 
could become an annual event. 

The section devoted to disco 
equipment is already fully 
subscribed, but there is still space 
left for record company 
bookings. Those taking 
advantage of this will find 
themselves in the 
company of Phonogram, 
WEA Filipacchi, RCA, Barclay,' 
Ariola Eurodisc, Pathc Marconi 
EMI, Ralph Siegel Music and 
several others, not all of them 
French-based. 

Edited by 
JERRY GILBERT 

of Disco International 

r 

Europe No.l and Radio 
Luxembourg will be covering the 
event live, as well as featuring 
artists in Paris clubs and discos 
in connection with Discom 79, 
and there will be a full-scale 
disco in the exhibition itself 
modelled on Paris's famous Le 
Palace venue. Anyone interested 
should contact Jack Kessler, 
International Equipment & 
Services Exhibition Organisation 
Ltd., 4th Floor, 9 Stafford 
Street, London W1X 3PE. 01- 
499 2317. 
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The Disco I op 50 does not appear this week due 
to the indisposition of Jerry Gilbert - but keep 
watching this space for its return soon! 
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from the album/cassette 
'a different kind of tension' UAG 30250/TCK 30250 

NEW 45 

OCTOBER 2 Mountford nail Liverpool 
3 university LEEDS 

City Hall NEWCASTLE 
5 ApOllO GLASGOW 
6 OdeOP EDINBURGH 
7 Capital ABERDEEN 
8 caird Han DUNDEE 

21 TOP Rank SHEFFIELD 
22 Assembly Hails DERBY 
23 King George s Hall BLACKBURN 
2a Odeon Birmingham 
25 St Georges Hall BRADFORD 27 Apollo MANCHESTER 
28 Apollo MANCHESTER 29 De Montford Hall LEICESTER 
30 New Theatre OXFORD 
NOVEMBER 

1 CiViC Hall GUILDFORD 
2 Winter Gardens BOURNEMOUTH 5 Sophia Gardens Cardiff 
a couiston nan Bristol 
5 Pavilion HEMEL HEMP5TEA0 
7 Pavilion WEST RUNTON 
9 Rainbow LONDON 

10 Rainbow LONDON tour organised by asgard 

on Liberty/United Records (UK) Ltd 

order from your UA salesman 
or EMI records distribution centre 

in 

YOU 

SAY YOU DON'T LOVE ME 

cw RAISON D'eTRE 

m 

felfclO 
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