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RETAIL REASONS 
TO BE CHEERFUL 
WE BELIEVE there are reasons 

for Britain's record retailers 
to be cheerful and Music 
Week is determined to seek 
them out. We start this week 
with news of two newly- 
opened shops and talk to 
their enthusiastic owners. 
This is the first of a series of 
articles on the optimistic side 
of the industry and if you 
have just opened a shop or 
have found ways of doing 
good business despite the 
problems, call MW's retailing 
editor Terri Anderson — 
we'd like to hear from you! 
See page 39. 

SPOKEN 

mom 
CHRISTMAS IS coming and 

with it the traditional boost in 
sales of spoken word and 
specialist records. This year 
there is more product 
available than ever before in 
this small but lucrative area 
and a Music Week 
supplement spotlights some 
of the companies marketing 
it. See pages 47 to 53. 

DEALER 
DIALOGUE 
BRITAIN'S RECORD 

dealers are to be invited to 
participate in a unique 
dialogue with Phonogram 
next year via a live video talk- 
in linking the company's 
executives in London and 
dealers in major cities 
throughout the country. The 
subject will be a proposed 
new flexible margin scheme. 
Seepage 2. 

SITUATION 

VACANT 
WANTED: A manager to 

administer the business 
affairs of one of Britain's 
major recording artists. Turn 
to page 55 now for news of 
this once-in-a-lifetime 
opportunity. 

ftrfeki0 accusation 

in row iwer Gloria 
AN UNPRECEDENTED slanging match broke out last week between Jonathan King and CBS over their 
respective versions of the Continental hit song Gloria, with King claiming that CBS was indulging in "dirty 
tricks" and CBS retorting by besmirching King's past attempts at covering foreign hits. 

The song has been a summer hit in 
its original Italian by co-writer 
Umberto Tozzi and was picked up 
by King during an Italian holiday. 
He wrote new English words and 
recorded it for Ariola. But Tozzi 
then re-recorded the song for CBS 
using King's English lyrics. Both 
records were released two weeks 
ago. 

Last week, King telephoned Music 
Week and claimed that CBS had 
been telling radio stations that there 
was a publisher's block on his 
version and they should not play it. 
"This is simply untrue and Essex 
Music, the publishers, will back me 
on this," he said. "I believe CBS is 

using 'dirty tricks' methods of 
preventing my record getting 
airplay." 

King said he also believed that 
CBS had "planted" an item in a 
trade paper gossip column which 
suggested that King "didn't rate his 
chances now that CBS was in the 
running". 

And he instructed lawyers to send 
a letter to CBS threatening legal 
action on the grounds of "malicious 
intent to defraud". 

All this brought an astonishing 
counter attack from CBS which 
issued a press release headed "King 
Tozzi v Jonathan King", which 
slated; "Italian superstar Umberto 
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Tozzi, who with the success of his 
new single Gloria has made himself 
king of Europe, is presently engaged 
in a battle royal with the crown 
prince of cover recording, Jonathan 
King". 

The release went on to pour scorn 
on King's "unimpressive track 
record of covering big Continental 
hits and recording them in England 
for the English market". 

CBS quoted Tozzi as saying: 
"Jonathan King sounds a worried 
man to be doing the things he is 
doing. If he thinks he is such a good 
singer I want to hear him singing 
Gloria in Italian", 

The row even brought forth a 
response from CBS chairman 
Maurice Oberstein who viewed the 
affair with typical good humour: "I 
know nothing of any so-called 'dirty 
tricks' on our behalf, but 1 am 
grateful to King for diverting our 
attention from the industry's 
gloomy introspection. 

"If I were King I would be 
delighted with all the publicity this 
has brought him." 

The last word came from King, 
slightly mollified by the news that 
his version of Gloria was a Radio 
One record of the week, but still 
ruffled by CBS' alleged activities'. 
"I will admit that Tozzi sings it 
better in Italian than me, but I do it 
belter in English — and that is what 
this is all about." 

¥ideo firms m 

patents pact 
by SIMON HILLS 

A SIGNIFICANT step in the 
development of the video disc 
took place last week with the 
announcement that Sony and 
Philips are to exchange patents 
on a wide range of products 
including the optical audio and 
video disc systems. 

Both Sony and Philips have 
been researching the optical 
system which uses a laser beam 
to read signals encoded on a disc 
for both video and audio 
applications. 

The new agreement, which 
permits either company to use 
the other's patent rights, means 
that both will now channel their 
expertise into producing one 
interchangeable system rather 
than decimating the market — as 
in the video tape field — with 
different systems. 

"We are both nearly 
compatible anyway," said a 
Philips spokesman, "but this 
agreement shows a desire on 
both sides to achieve a 
completely compatible format 
for the optical video disc." 

There are now only two video 
disc systems lined up to do battle 
in the 1980s — the Sony/Philips 
optical disc and the RCA system 
which uses a sapphire pick up. 
This is simpler, and therefore 
cheaper, but is prone to 
the problems of wear and surface 
damage associated with the 
traditional audio playback 
system. The Sony/Phillips 
agreement is also likely to speed 
the introduction of the optical 
audio disc. 

Sim|Ses |i¥©m 
THOUSANDS OF singles by leading pop artists have been imported from Italy 
and are currently being given away as part of a promotion for Feudor Stick 
disposable cigarette lighters. 

Confectioners and tobacconists slocking Feudor lighters have been supplied 
with counter display boxes containing the selection of singles. These are by 
artists on Pye, WEA, Ariola and CBS, and have all been imported from CBS 
Italy. 

The titles include Mary's Boy Child (Boney M), Dr Love (Tina Charles), 
Revelations (Santana), What I Did For Love (Three Degrees), Getaway (Earth, 
Wind and Fire), Best Of My Love (Emotions) and Cool Out Tonight (David 
Essex). 

The total number brought in for the promotion was 400,000 and Geoffrey 
Frankcom of Weslon Frankcom and Partners, Feudor's promotion company, 
reports that the scheme has proved such a success that sales of the lighters have 
already risen by 100 per cent over September's figures. 

MCA RECORDS International president Roy Featherstone usefully occupied 
himself at the Music Week Dealer Tour Manchester venue by plugging the 
MCA autumn sampler album and is pictured with Julie Birch and Jacqui 
Horsfield of Hyde Music, Hyde, Cheshire. More Dealer Tour photographs on 
pages4, 8, Wand55. 

ieaSer Tiur hits Londlisi 
NEARLY THREE thousand people have so far visited the Music 
Week Dealer Tour and this week hundreds more dealers are expected 
to flock to the Kensington Town Hall when the Tour hits London on 
Wednesday and Thursday. 

Most successful venue so far has 
been Glasgow where nearly 600 
visitors packed the Albany Hotel, 
but at every venue exhibitors have 
been impressed by the numbers of 
dealers circulating the stands and 
slaying on to talk over a drink in the 
central patio bar area. 

Wide area 
The Tour has attracted dealers 

from wide areas around each venue 
with many travelling considerable 
distances. A full report on the 
dealers' and exhibitors* reactions to 
the Tour — and many more pictures 
— will appear in next week's Music 
Week. 
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Challenge 

of the 

Eighties   

THE CHALLENGE of the Eighties was the theme adopted by Phonogram 
managing director Ken Maliphant, above, at the company's annual sales convention held in Ferndown, Dorset, last Thursday and Friday. 

Maliphant told the delegates that Phonogram was intent on a policy of 
aggression and a degree of selectivity more intense than ever before. 

"We arc undergoing fundamental changes in our industry and it is 
important that Phonogram should not only recognise that, but also anticipate 
its implications and adapt its policies and organisation to suit, Maliphant 
said. "Next year will be one of pure uncomplicated survival and the building ot 
new foundations for the future." 

He added: "The setting up of the new Phonogram sales and commercial 
division will allow the company to concentrate its resources more aggressively 
in the area of creativity in the context of the world market." 

Evans announces new 

flexible dealer margins 

CHARISMA CHAIRMAN Tony Stratton-Smith unveiled forthcoming 
releases at the conference — amongst them Bill Lovelady's follow-up to 
Reggae For It Now called One More Reggae For The Road, released on 
November 2, and The Word's new single, The Naz. 

Slralton-Smith also announced the biggest ever tour by Steve Hackett and 
his band, a new album and tour by Gabriel in January, a 42-daie lour by 
Genesis and a new album from the band in the spring. 

Future plans from Charisma also include an anthology series to be launched 
in the New Year. 

THE MERGING of the 
Phonogram and Polydor sale 
forces would not necessarily 
result in both companies 
adopting the same pricing and 
margin policies, marketing 
director Barry Evans told the 
Phonogram sales conference. 

In fact, Phonogram will continue 
to have its own policy in these areas 
which, in the context of running its 
own business efficiently, it feels is 
both fair to the dealers and flexible 
in response to changed market 
conditions. 

Evans also told the delegates that 
January 1980 would see the start of a 
new flexible dealer and producl- 
orientaled margin system which will 
take account of and avoid the 
pitfalls of the current rigid structure. 

"As soon as the details of the new 
scheme are finalised, Ken Maliphant 
and I intend, by using a live video 

link-up with major cities, to discuss 
the new scheme with as many dealers 
as wish to participate in such a 
dialogue at the city centre venues, 
he added. 

Evans said that he was totally 
optimistic regarding the future of 
Phonogram over the next few years. 

"The record market may in 
general be marking lime, but it has 
in no way collapsed and died. On the 
contrary, there is a strong creative 
groundswell which, combined with a 
welcome return to commercial 
sanity, as regards marketing and 
taking care of the business by record 
companies, gives full support to my 
optimism." 

He continued: "In the context of 
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my commitment to increase 'iaison 
and communication between the 
dealer and Phonogram, 1 wm oe 
asking a considerable number of 
Phonogram marketing 
promotion staff to regularly 
communicate with a ErouP 
dealers drawn from a wide area so 
that immediate feedback as to 
campaigns and dealer requirements 
in different areas of the country can 
be gathered and discussed." 

Evans added: "In this way I hope 
that the service which Phonogram 
offers to the dealer will be even more 
relevant and efficient and 
additionally that dealers will have 
greater awareness of the day to day 
problems of record companies.' 

Price rises 
CHANGES IN the Phonogram price 
structure were announced. From 
November 19 the standard pop LP 
price will increase from £4.65 to 
£4 99 and the deluxe LP price from 
£5.30 to £5.65 with the current 
cassette price differentials being 
retained. Singles will rise from £1.05 
to £1.15. 

Mail-order worth 

£40nri last year 

THE IMPORTANCE of mail-order was emphasised by Chris Deadman who 
heads up the Phonogram/Polydor direct market division which was 
just over a year ago. Main aim of the division is to sell product to areas outside 
the record retail trade, particularly by record mail-order and premium work. 
   mm Deadman pointed out; "In the 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Conference 
reports by 

CHRIS WHITE 

ADDITIONS TO Phonogram's 
classical catalogue were announced 
by classical manager Quita Chavez. 
Two operas will join the six already 
in catalogue — Verdi's Stiffelio 
which marks the Philips debut of 
Sylvia Sass, the Trovatore 
conducted by Colin Davis. 

Also scheduled for release next 
year is Handel's Ariodante, 
conducted by Raymond Leppard 
and featuring Janet Baker, Norma 
Burrows, James Bowman and 
Samuel Ramcy. 1980 will also see a 
new recording of Massenet's 
Werlher. 

Recently signed to Phonogram 
were the Boston Symphony and their 
music director Seiji Ozawa who 
recently appeared at the Edinburgh 
Festival, in August. 

THE LATEST album project from 
Rocket will be a 14-lrack album by 
12 new wave bands, released under 
the title 499 2139 — the telephone 
number given in advertisements that 
the company placed in two music 
papers and which resulted in 200 
tapes being sent in to Rocket. 

The 14 bands included on the 
album were selected from the bands 
who sent in demo tapes. All have 
been contracted to Rocket for the 
album only and arc still free to sign 
with other record companies. 

A&R manager Sally Atkins also 
told the conference that there would 
be a new Elton John album in the 
spring, featuring his own material. 
In addition there will be an LP from 
Judie Tzuke at the same lime, and 
she will also be headlining her first 
major tour. 

UK last year, more than £40 million 
worth of records at the dealer price 
were sold through mail-order. Our 
department aims its sales at the 
armchair buyer, that is people who 
will not walk into a record shop and 
purchase product, but rather order it 
through the post. 

"It is an entirely different market 
from that of people who buy from 
shops and it is essential that we 
continue to sell to this growing 
area." 

Stewart Coxhead, head of 
regional activity, told the conference 
that he was currently organising the 
formation of a new regional 
promotion team, to be known as 
regional promotion co-ordinators. 
They will operate as one team but 
with specific functions including 
dealer-only promotion, dealer and 
media promotion, and media-only 
promotion. 

"We are currently recruiting four 
new members of this team and full 
details of personnel and specific 
areas will be announced upon 
completion," he added. 

FiBtSi(s®miGT3| 
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SINGLE PRODUCT from the 
Ritchie Family, Def Leppard and 
new signing the Blitz Brothers were 
played at the conference. Singles 
marketing manager Tony Powell 
also announced the signing to 
Phonogram for the world, excluding 
the US and Canada, of Ray, 
Goodman and Brown, formerly 
known as The Moments and who 
scored several hits. 

A new Demis Roussos single, a 
ballad produced by Dave Mackay, 
was unveiled. In addition, John 
Waller (disco promotions manager) 
presented new product from Kool 
And The Gang and Village People. 

PAGE2 
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CBS booster 

for iiii-priii 

LPs and tapes 

LATEST IN MW's bizarre con trad signing competition are Nightmare, who 
have just had their first single, Great Balls of Fire released on PVK Records. 
Pictured at the ceremony are (I to r) Bill Stewart of PVK Records, Ronnie 
"Spook" Dickson and Ron Lee of Le Malt Music. 

Siffl Bing campaign 
^ ^— hv oinnt rr 

CBS IS planning for the autumn 
a major expansion of its mid- 
price album and tape range by 
issuing product from well- 
known rock and contemporary 
artists at the retail price of £2.79 
for both albums and tapes. 

The range is spearheaded by the 

IkmEn sues 

MCA IS mounting a big marketing 
campaign for the November 9 
release of Bing Crosby's 20 Golden 

Donna Summer 

compiSatien 
PYE RELEASES a Best Of Donna 
Summer compilation LP next 
month, including all her singles 
other than those released on GTO. 
Tilled On The Radio (CLAD 5008), 
the tracks include No More Tears 
(Enough Is Enough) where she duets 
with Barbra Streisand. 

Marketing plans include music 
press ads, London Underground 
poster campaign, provincial poster 
campaign, national and Sunday 
paper ads and extensive ILR 
advertising. 

Greats, plans for which had 
originally included television 
advertising. 

Radio and press advertising will 
now form the basis of the campaign, 
with ads in the Daily Telegraph, 
Daily Star, Daily Mail, Guardian, 
Sunday Express and Observer, the 
London evenings, Glasgow Herald, 
Scotsman and seven major regional 
evening papers. 

There will also be a half-page ad 
in every London theatre programme 
during December and ads in Woman 
and Woman's Own. 

Extensive ILR ads will tie in with 
the press campaign and there will be 
a national window display campaign 
in November and point of sale 
material will feature the front cover 
shot plus a track listing. A single. 
Gone Fishin'/Moonlight Bay will be 
released on November 2. 

VIRGIN RECORDS is being sued 
by giant credit firm American 
Express over the cover of the latest 
Sex Pistols single The Great 
Rock'n'Roll Swindle. 

At time of going to press, the 
Chancery Division of the High 
Court was due to hear an application 
on behalf of American Express 
alleging breach of copyright, breach 
of trademark and injurious 
falsehood, according to a Virgin 
spokesman. 

The cover features a mock credit 
card which American Express feels 
resembles their own card too closely. 

This case follows similar problems 
involving sleeves for Sex Pistols 
records Never Mind The Bollocks 
and Holidays In The Sun and a 
Virgin spokesman said that the 
company was "preparing 
contingency plans" to prevent 
supplies being interrupted as a result 
of the court case. 

Lynton goes into production 

PAUL LYNTON, the former 
general manager of Pinnacle 
Records, is planning to set up his own 
independent production company 
aimed at acquiring available masters 
for placing on the overseas record 
markets. Lynton is currently 
recuperating after an accident in 
Corfu in May and can be reached at 
offices at 6 Townshend House, 
22/25 Dean Street, London W1 (01 
437 0189). 

Lynton is also managing director 
and a part shareholder in Tycho 
Musical Productions and 
Lynton/Muir Music, two companies 
which were responsible for 
supplying product for the Pinnacle 
label. 

Two of these releases are currently 
major hits in Europe and are Peggy 
Scott's "You've Got It All" 
(Disques AZ) and The Nick Staker 
Band's "A Walk In The Park" 
(Teldec). 

Trott to CBS 

plant director 
BOB TROTT has been appointed 
CBS Record Plant director, 
responsible for the new record plant 
at Rabans Lane. As operations are 
started in the new plant and 
transferred to it from existing 
facilities, they will become Bob's 
responsibility. Accordingly, for 
mailers concerning the new factory, 
he will have responsible to him Alan 
Archer (manufacturing manager), 
David Nokes (engineering services 
manager), Jack Patching 
(purchasing manager), Roger Green 
(administration manager) and Keith 
Pulford (acting warehouse 
manager). 

^Musical 

Ml Chairs 

T <3 

¥ 

m* 

% 
JIM HO WELL has been appointed 
marketing manager for EMl's LRD, 
responsible to LRD's general 
manager Mike Harvey. Reporting to 
Ho well will be label managers 
Martyn Barter, Bob Fisher, Paul 
Minuet and Dave Rose who between 
them are responsible for the Bronze, 
Chiswick, EMI International, 
Hurricane, MAM, Fantasy, Stax, 
Salsoul, RAK and Island labels. 
Previously Ho well was responsible 
for LRD TV advertised albums, an 
area now covered by the newly 
integrated commercial development 
department under Brian Berg. 

JEFF GILBERT has re-joined CBS 
as general manager, CBS Label — 
marketing division. Reporting to 
him will be senior product manager 
Peter Evans, head of national 
promotion Louis Rodgers and 
manager of press and public 
relations, Elly Smith . . . Bess 
Coleman to deputy publicity 
director, music department Rogers 
& Cowan, Inc . . . Lynne Peake to 
Magnet as marketing assistant and 
print buyer, replacing Melody Lee. 
Peake was previously production 
manager at Logo . . . Alan Smith to 
Magnet as financial controller 
replacing Tom Bradley who has 
gone to A&M. Smith previously held 
similar positions at Bell and GTO 
. . . Richard Fitzgerald to Polydor 
as sales administration manager. 

Pye pop post 

RICHARD ZUCKERMAN, 
formerly A&R manager at Pye 
promoted to division head of the 
commercial pop department, 
reporting directly to John B House, 
director of A&R . . . Richard Jones 
to Cherry Red Records as head of 
A&R working alongside Ian McNay 
who up until now has been the 
company's only full-time employee. 
Previously Jones worked in the retail 
trade as manager of Bubbles 
Records . . . Pat Willey, Harvey 
Goldsmith's assistant for two and a 
half years, has left to join Tours 
Unlimited . . . Virgin press officer 
Linda Gamble is taking over 
responsibility for managing the 
company's studios from the end of 
November. Virgin press chief A1 
Clark is still seeking a replacement 
press officer. 

October 19 release of the very first 
EW & F album. Last Days and 
Time, originally released in the USA 
in 1973 and previously only available 
in the UK on import. Other releases 
include albums by David Essex, 
Colin Blunstone, Nils Lofgren, 
Southsidc Johnny, Shel Silverslcin 
and Dave Brubcck. The Beach Boys' 
Surf's Up LP is to be released in 
December in its original packaging. 

The mid-price range will receive 
full marketing back-up, heavily 
concentrating on ads in the music 
press, and "in certain situations" 
the albums will be advertised and 
promoted in conjunction with major 
multiple retail outlets, such as 
Smiths and Boots, in addition to the 
independent retail trade. 

Commercial marketing manager, 
Dave Adams, commented: "Our 
aim is to develop and promote a 
mid-price range as major product. 
Every full-price album will have its 
equivalent in the mid-price range 
and we intend to enter into major 
promotions in conjunction with the 
retail trade in order to develop the 
line into the major mid-price line in 
the marketplace. There is a wealth of 
material in the vaults of our US 
company which we intend to 
exploit." 

So far, product planned for early 
next year includes releases from 
Dorothy Moore, Peaches and Herb, 
Poco, Santana/McLaughlin, Kris 
Kristofferson, Johnny Nash and The 
Byrds. 

Solo crusader 
FOLLOWING THE success of the 
Crusaders' Street Life album, MCA 
is hoping for considerable demand 
for the solo album from drummer 
Stix Hopper. Titled The World 
Within, it is released on November 9 
and will be backed with ads in the 
music papers and in store displays. 
A single, Cordon Bleu is released 
October 24. 
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English entry 

wins Castlebar 

Song Contest 

CASTLEBAR: England won the 14th Castlebar International Song 
Contest here on October 6 with a song entitled Talkin' To A Stone 
written by Zack Laurence and Paul Ferguson and sung by Kim 
Goody. The song is published by Josef Weinberger & Co. 

The first prize was £5,000, and cash prizes of £200 each went to 
Kim Goody also received awards as 
singer of the winning song and best 
female vocalist presented by the 
Travellers Friend Hotel and 
Cashin's Printing Service 
respectively. 

Second place went to Israel with a 
song called 1 Want To Telk The 
World About You written by Nurit 
Hirsh, who wrote the 1978 
Eurovision Song Contest winner, A- 
Ba-Ni-Ba, and performed by 23- 
year-old Israeli singer Avi. He 
received £1,000 and Nurit Hirsh was 
presented with a medallion for the 
best arrangement in the contest. 

England also took third place with 
Who Gets The Lovin' written by 
Mike Redway and sung by Johnny 
Peters, with a prize of £500. Other 

Shay Healy as best Irish composer, 
Valerie Avon as best UK composer 
and Kristian Lindeman of Norway 
as best composer from the rest of the 
world. 

England also triumphed in the 
instrumental section with a piece 
called Juli's Theme written by Jerry 
Lanning which took the first prize of 
£1,000. Lanning also accepted the 
offer of a recording and publishing 
contract from the international De 
Wolfe organisation. 

English song winner Kim Goody is 
an actress-singer who spent five 
years at the Royal Academy of 
Ballet, loured with the Paper Dolls 
and spent six months in the role of 
Sheila in the touring production of 
Hair. 

Frii tpp |® aheid 

THE APOLLO Centre intends to press ahead with plans to give new 
acts exposure, despite protests from the Musicians' Union. 

Bob Saville, manager, has plans to n. "d. 
start a series of Saturday morning 
shows on November 3, with young 
unknown acts playing for free, and 
the audience allowed in for free. The 
Apollo would provide lighting and 
PA. 

However, Saville was told by the 
MU that they wanted assurances 
that the groups would be paid. 

"That just made it impossible," 
said Saville. "If that was the case we 
would hire name bands and charge 
at the door. The idea was to make 
use of the hall when it would 
otherwise by lying empty, to give 
new acts a chance. We had already 
received 43 applications from bands 
to appear before the MU contacted 

Saville said he was "sick" about 
the Union's stand, but after initially 
saying he was scrapping the plan, he 
told Music Week that he was 
working on an alternative and 
postponing the shows until 
February. 

Jack Jenkins, MU Glasgow 
branch organiser, said that the 
Apollo should have written asking 
for a dispensation, although they 
were unlikely to get one. 

"The Apollo makes a lot of 
money out of the business, but I 
don't think it is unfair to ask them to 
put something back in by paying 
these acts," he said. "I don't believe 
their motives were entirely 
altruistic." 

\ . X 

Have yourself o 

Stylus Campaign 

Let us help you 

sell more styli 

...free in-store sales promotion pack, 
with National advertising support. 

Attach this ad to your letterhead 
and mail it to us. 

©Goldring 
Replacement Styli 

Sound.pure and simple 

d 
Cv 

A LIVING display for his own album, Ian Gillan is pictured on the Arista 
stand at the Music Week Dealer Tour Manchester venue together with John 
McDonald of B. J. 's Records, Macclesfield, Arista sales promotion manager 
Gary Shoefield and Paul Quirk of Quirk's Record Centre. Forrnby. Gillan s 
album Mr Universe is on the Acrobat label, distributed by Arista/Tandem. 

8S R&D deal for Stiff 
STIFF HAS moved further into line with its fellow independent 
Virgin by signing a production and distribution deal with CBS, ending 
its association with EMI through Island. 

From this week dealers will receive 
product sold in by the recently- 
formed Virgin/Stiff joint sales team 
from the same distributor, CBS. 
One exception to the deal is the latest 
Lene Lovich single, Bird Song (BUY 
53), which will remain available 
through the EMI distribution service 
to maintain supplies to dealers. 

Any dealer experiencing difficulty 
with the new arrangement should 
telephone the Virgin sales 
department at 01-727 8070. 

Commenting on the deal. Stiff 
general manager Paul Conroy says: 
"We are pleased to renew Stiff's 
association with David Betteridge 
which started at his time with 
Island." 

First product under the new 
agreement comes from recently- 
signed group Madness. A single and 
album, both entitled One Step 
Beyond, are released this week. 

The album (SEEZ 17) will retail at 
£3.99 for the first 10,000 copies, 
after which it will revert to Stiff's 
normal retail price of £4.78. There 
will be 12 inch and seven inch 
versions of the single and both come 
in colour bags. The seven inch 
version is catalogue number BUY 

56, while the extended play, with an 
additional track on the B side, 
carries the new Stiff prefix BUYIT 
— changed from the old 12 inch 
prefix 12 BUY. 

Advertising to back the release 
includes double page spreads in 
Sounds and NME plus trade press 
ads. The marketing push also takes 
in 200 window displays installed by 
the Virgin display team and other 
material for dealers will include 
5,000 posters, leaflets, 10,000 
stickers, T-shirts to dealers in 
selected areas, 200 stand up point of 
sale Madness logos in three different 
colours and finally 50 "enormous" 
stand-ups of the band. 

Other new product from Stiff 
comes from new signings The 
Duplicates, I Want To Make You 
Very Happy (BUY 54); Canadian- 
based band The Pointed Slicks with 
their first single — Out Of Luck — 
released in 12 inch (BUYIT 59) and 
seven inch (BUY 59) on October 26; 
and the .Michael O'Brien single, 
Germany (BUY 58), is released on 
November 2 in an unlimited picture 
sleeve. 

Singles are also expected from 
Kirsty MacColl and Rachel Sweet. 

Retailers incensed 

by WiiriiEiT! 

RETAILERS HAVE reacted strongly against an apparently disguised 
cut in dealer margin on certain recent Virgin product. 

GoldnnQ Products Ltd* Anglian Lane ■ 8u»y St. Edmunds- Suffolk • IP32 6SS • Tel 0234 64011 
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Their disapproval became 
apparent at the Liverpool and 
Manchester Music Week Dealer 
Tour dales, and Mike Davison of Ali 
Baba Records in Liverpool said that 
he and other local dealers he had 
talked to had received no warning of 
the margin being cut to 25 per cent 
on new albums by The Ruts, 
Penetration and The Skids until they 
were invoiced for them. 

These albums carry a £3.99 RRP 
for the initial selling period and 
Davison commented: "We accept 
that the lower RRP means a cut in 
our normal profit in money terms, 
but we would like an explanation as 
to why the percentage mark up has 
been cut on these, which arc not 
being TV promoted and do not have 
SOR arrangements." 

According to Virgin, its sales reps 
would have told retailers at the time 
of selling in of the reasons for the 
RRP of £3.99 and dealer price of 
£2.60. 

A Virgin spokesman added; "Our 
motives in introducing this price 
level was to bring a positive aspect to 

a business full of overpriced LPs. 
"The £3.99 lag applies for an 

initial run only anyway and covers 
some debut albums in order to create 
business for the future." 

On the subject of returns, Virgin 
continues to reject calls for a five per 
cent system as used by most other 
record companies but the company 
is expected to make a policy decision 
on the subject within a few months. 

Lesiie Grade dies 
THE UK and international show 
business world was shocked by the 
sudden death early on Monday 
morning of the well-known agent 
and impresario Leslie Grade, 
Grade, a diabetic, had been making 
what was believed to be a good 
recovery from a blood infection, and 
had told his friends and colleagues 
that he would be back in action by 
Christmas. In his sixties and younger 
brother of Lord Lew Grade and 
Lord Bernard Dclfont, he was a 
director of the Red Bus group of 
companies. 

Imports victory 

for Polydor 
POLVDOR has won another round 
in its continuing battle against 
"illegal" imports. Simons Sales 
Stores Ltd has given the court an 
undertaking not to import or offer 
for sale copies of the LP Who Arc 
You7 manufactured in Canada. 

Further, Simons undertook not to 
"deliberately or recklessly seek by 
unlawful means to interfere with 
Polydor's business by importing into 
this country, selling, distributing for 
the purposes of trade or by way of 
trade offering or exposing for sale in 
this country copies of any records 
manufactured in the US or Canada 
embodying one or more sound 
recordings in respect of which 
Polydor are the owners of the 
copyright." , 

Polydor's action against Simons 
and others in regard to Spirits 
Having Flown albums manufactured 
in Portugal is still pending. 

News in 

brief... 

TO COINCIDE with the October 19 
release of the new Malumbi album, 
Point Of View, EMI will be taking 
ads in the main music and trade 
press during late October and early 
November. But main focal point of 
the campaign will be window 
displays. A quantity of badges will 
also be distributed and the band 
tours the UK during November. 

AURA RECORDS, in association 
with distributor Pye, has launched a 
marketing campaign for its October 
releases — The Perfect Release by 
Annette Peacock (AUL 707) and 
Trapeze Hold On (AUL 708). There 
will be ads in the trade and consumer 
press and Time Out, four-colour 
posters for each album and window 
displays. 

JET IS to release a Britt Ekland 
single. Do It To Me (Once More 
With Feeling) in three versions; A 7" 
picture disc, a 12" single in gatefold 
sleeve and a 7" single in gatefold 
sleeve. In each case, the pictures of 
Britt will be different and are "of a 
very revealing nature". Release date 
is November 2. 

KEN PICKETT and Eddie Phillips 
have signed an exclusive contract 
worldwide with Aviation Music. The 
duo were founder members of the 
Creation band, Pickctt co-wrote hits 
such as Grandad and Our World, 
and jointly they scored a major 
success with Painter Man recorded 
by Boney M. They have a 
production deal with Jet Records, 
and a single entitled Is There Life On 
Earth? by Kennedy Express is 
released this month. 

FwttaSS 

resMits 
THE RESULTS so far in the 
Music Industry League co- 
sponsored Music Week and 
Adidas. (A league table will be 
published next week): 

Chappcll 
Our Price 2 
CBS 2 
DIM i 
Ice 6 
CBS 11 
Chappell 0 
CBS 0 
Pye 3 
Gas 3 

DJM2 
Chappell 2 
Ice 6 
Gas 2 
Different 0 
EMI 0 
Gas 1 
Our Price 6 
Chappell 0 
Ice 2 
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'Midnight Magic,' the magnificent album from the 

Commodores,has gone silver Nobody here was really surprised, 

but we thought you'd like to know. 

And for our next trick—the Commodores new 

single, "STILL," a beautiful ballad from the magic wand of 

Lionel Richie. 

A\l\ 
MOTOWN 

Album - STMA 8032 Single - TMG 1166 
ozu 

MIDNIGHT MAGIC.THE NEW ALBUM FROM THE COMMODORES. 
I icemed Repertoire Owinn FMI RwoulsLifi 'Mha-.-rSi l.y.finnwl 014867144 Sales aiKJ OiSlnbulion l-3U*br..igf Roaa Hayev 01-7694b3?.4611 4 8489811 

PAGES 



MUSIC WEEK OCTOBER 20, 1979 

Petty in Back street deal 

NEW MCA company Backstreet 
Records has signed Tom Petty and 
the Hcanbrcakers to a worldwide 
contract with a new album Damn 
The Torpedoes rush-released by 
MCA on November 8. The 
company is headed by 27 year-old 
American Danny Bramson who ran 
the company's Universal 
Amphitheatre in Los Angeles for 
seven years. Negotiations for the 
band began when they played at 
the Amphitheatre earlier this year. 
LIBERTY/UNITED has signed 
Guildford-bascd band the Vapours 
and release their first single 
Prisoners on October 26. They 
support the Jam on their 
November tour. 

CRIMINAL RECORDS release a 
single from their new signing 
Shazam this week called Ooh Sha 
La La Lady. 
ALTHOUGH CHARLY Records 
has switched distribution from Pyc 
to Spartan, it will still be handled 
by the independent wholesalers 
Lugtons and Irish distributors 
Solomon and Peres. 
GLASGOW GROUP Berlin 
Blondes have been signed by EMI 
Records, and will record their first 
single in mid-November. The deal 
guarantees two singles and an 
album in the first year. 

Harry Connachan, who has been 

1 

handling the group in Scotland, 
last week signed an agreement to 
co-manage the band with Brian 
Adams of Rock City. They also 
signed the publishing deal with 
Performance Music Ltd. 

Adams said that they were 
negotiating a spot as an opening 
act on a "major tour" set for late 
November. The band recently 
played a lunch lime gig at the LSE, 
and will open for the Revillos at 
the Glasgow Pavillion in a one-off 
concert on October 21. Their latest 
single will be produced by Mike 
Thome. 

PINNACLE HAS signed 
Birmingham band Danselte 
Damage and a first single will be 
released shortly. Pinnacle has also 
done a deal with Trevor Rabin's 
Blue Chip for Disco Rock Machine 
who release a new version of 
Living For The City in the near 
future. And from New York, 
Pinnacle has picked up the Dana 
and Gene single, Daril Can You 

if 

in 

W." 

YCL 

VCL Video Services, best known for 
music productions on video cassette 
have now opened a new video studio in 
the heart of London, combining full studio 
facilities and production services. 

Our rates are really competitive, so why 
not come and see us or at least contact 
Patricia Elsesser who will send you our 
brochure. 

VCL Video Studios Limited 
58 Parker Street, 
London,W.C.2. 

Tel; 01 404 0777 

Get Me Into Studio 54, for UK 
release from Midsong. 

Soho Records 

snap up 

The Nips 

SOHO RECORDS has signed 
"punkabilly" group, The Nips, to 
a long-term recording deal. The 
group — formerly known as the 
Nipple Erectors — is also involved, 
through production company 
Rocks Off productions, in a 
licensing deal with Chiswick 
Records. 

First product through the new 
deal is the single Gabriellc c/w 
Vengeance and the first 2,000 will 
be released on Soho with a special 
Nips label. Thereafter the single 
will be available through Chiswick. 

INFINITY RECORDS has signed 
an exclusive, long-term recording 
agreement with singer/song- 
writer/producer Rupert Holmes, 
whose first album for the label will 
be Partners In Crime — scheduled 
for release in January. First single 
is Escape (the Pina Colada song). 

DinDisc 

manoeuvres 
LA TEST SIGNINGS to the newly 
set up DinDisc record company 
and DinSong music publishing 
company are Orchestral 
Manoeuvres In The Dark. Their 
current single — Electricity — was 
originally on Factory Records but 
was recently re-released on 
DinDisc. 

The deal was sealed in Brighton 
just before the band's gig at the 
Dome where they were supporting 
Gary Numan and pictured (left) with 
"Winston", their backing tape 
recorder are (left to right) Paul 
Humphreys, Carol Wilson, 
managing director DinDisc, and 
Andy McCluskey. 

V 

PICTURED AT the signing of the 
Riallo label to Pye in a licensing 
deal — not pressing and 
distribution as stated in MW last 
week are Tim Heath (seated), Nick 
Heath, John B House (director of 
A and R Pye) and Richard 
Zuckerman (division head of 
commercial pop department Pye). 

HAVE YOU HEARD 
ABOUT 

BILLY Er CHARLIE? 

V 

First direct US _ 

signing for Charisma 

CHARISMA RECORDS has signed its first ever American direct signing, 
picking up Los Angeles based Vivabeal on a five year worldwide contract. 

First product from the band is a single, Man From China (CB 346) produced 
by Jeffrey Lesser, to be followed in the new year by a debut album. 

Vivabeal were formed last year and discovered by Charisma recording artist 
Peter Gabriel. , , . 

Pictured above at the signing are (back row, I to r) David Hitchcock, head oj 
Charisma A&R, Alec Murphy, Vivabeat, a Vivabeal roadie, Jeffrey Lesser, 
producer: (front row, left to right) Consuela de Silva, Vivabeal synthesisers, a 
friend of the band, Doug Oriolo, Vivabeal drummer, Mick Muhlfriedel, 
Vivabeat bass, Terrance Roboy, Vivabeal vocalist, Marina Del Ray, Vivabeat 
keyboards, and Tony Stratton Smith, Charisma chairman. 

S 'h 

4^2 
DR UMMER COZ Y Powell has signed to A riola Records and is pictured above 
with A riola general manager Andrew Pry or (left) and MD Robin 
Blanchflo wer. The first records from the deal — which includes Japan and the 
US — are the single Theme. . . and album Over The Top, released this week. 

z.'n■<!, 

wim 
T 
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y Jen , CO/?i) Coi"P""y has signed a long-term distribution deal v the Nashville based Gusto Record Corporation, which deals mainly in com 
music. It will entail Gusto pressing special records for the British market, , 
the first singles under the agreement are Bloodshot Eves bv Wynonie Hat Seven'een by Royd Be,wen and CoWo Cool_Ald b 'Re(/Sovme _ 

phZ j.Z JT Z ' P'C""'ed lef' '0 are: Mo Lytle. Gusto presid, Peter Riley, Midland director and Lee Trimble, Gusto sales agent 
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RYE RECORDS GROUP 

BRING ON THE GtRLS! 

LENA MMSTELL 
LENA'S MUSIC ALBUM 

ALBUM N 123 
CASSETTE ZCN 123 

A brand new album featuring 
the smash hit single; 
"One Day At A Time" 

7N 45021 

DOMNA SUMMEM & 
EMSBm STMEISAMIT 

NO MORE TEARS 
(ENOUGH IS ENOUGH) 

CAN 174 
To say the least this dynamic 

duo can't go wrong individually. 
Imagine the impact of this single 

on the British public. 
COMING SOON NEW 

DONNA SUMMER 
ALBUM 

(GLADYS KNIGHT 
& THE PIPS 

MEMORIES OF THE WAY 
ii/F UJFRF 

ALBUM BOLD 2004 
CASSETTE ZCBD 2004 

Gladys Knight & The Pips 
present 28 of the greatest 

tracks ever produced by the 
No 1 lady of soul. 

NOW ON NATIONWIDE 
U.K. TOUR 

■     ■'   

P . . 
I 
k Y-ViY ■ ::v"y' v ? 

r-t 

; \ 
fRECORDS " GROUP 

Orders To; Rye Records Ltd.,. 132 Western Road, Mitcham, Surrey CR4 3UT. Telephone: 01-640 3344. 
•BARBRA STREISAND COURTESY OF CBS RECORDS. 
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Out of the shadows at last 
SEVERAL THOUSAND people were queuing before 9 a.m. outside Record Scene in Ash ford when Cliff 
Richard arrived to spend the day signing copies of his latest album, and his book Which One s Lit . 

Not only was the event a huge 
success — with a good time had by 
all and a round 400 each of book 
and LP being sold and signed — but 
ii marked the continuation of a long 
established connection between 
Cliff, the Shadows, and John 
Friesen, owner of the shop. 

The shop has been going for about 
10 years, but it started to specialise 
in Cliff Richard and Shadows 
product in the early Seventies. 
Friesen, who has been a faithful and 
enthusiastic fan of these artists since 
they started their careers, read a 
piece in Disc bemoaning the fact that 
the Shadows had split up, and 
encouraging them to reverse that 
decision. Friesen organised a 

l\Sew direction 

for cassettes 
A NEW approach to the retailing 
of cassettes is being tried by 
Direction, a London classical 
specialist shop, giving cassettes 
maximum comparison space 
with records, while solving, to 
some extent, the headache of 
security problems. 

Special LP-sized white plastic 
cards have been prepared to 
which the cassettes are fixed 
firmly with sellotape. The 
cassettes are then placed in the 
racks with the records, so that a 
performance of a Beethoven 
symphony for instance, can be 
immediately seen to be available 
in both cassette and disc version. 

If this does result in 
dramatically improved cassette 
sales. Direction will go ahead 
with ordering thousands of 
specially designed fibre-glass 
boards of cassette thickness but 
of record size into which the 
cassette can be slotted and 
locked, while still remaining 
easily seen among the records. 
And secondly. Direction will 
start to import cassettes into the 
UK, which, the managers think, 
will be the first time this will have 
happened on a regular basis in 
this country. 

Edited by 
TERR! ANDERSON 

petition through his shop and sent it 
to the pop paper. In his letter he 
mentioned that he had three 
imported Shads albums in stock, 
which earned him some editorial 
coverage. 

Enquiries from other fans resulted 
in his starting to import Cliff and 
Shadows product from all over the 
world — going through EMl's 
Imports division where the records 
were on EMI. 

He also brings in product 
associated with the artists in some 
other ways, such as records on which 
Hank Marvin has worked as 
producer. The stock now runs into 
hundreds of titles, some obviously 
varying very little in contents from 
others, but produced by different 
countries and so having different 
sleeves. All currently available, and 

a number of deleted, UK releases are 
there for the fans who can make it to 
Ash ford to browse through, but 
mail order takes care of those who 
can't. Pan of the mail order 
business is in picture sleeve singles, 
and Friesen reports that he sends a 
lot to US fans, even though the 
artists never really broke through 
there, 

Friesen's own collection of Cliff 
and the Shadows product is huge, 
numbering about 300 and 110 
albums respectively. In the shop he 
is able to carry about 100 titles of 
each, and thinks that is probably as 
much as anyone would be able to lay 
their hands on. 

Friesen is happy to report that he 
is given much help and 
encouragement by Cliff's manager, 
Peter Gormley, and his own 
knowledge as a fan, collector and 
dealer has led to being involved in 
sleeve note writing and picking 
tracks for compilations. 

ago . 
This enigmatic statement leaves 

unsaid the possibilities. Will 
Wheelcr-Dealer Discs amalgamate 
with Captain Turn's Hamburger 
Stands, so that you only get 
mustard on your hot dog if you 
buy a disco 12 inch single at the 
same time? When the unsuspecting 
gent sits himself in the posh leather 
chair at the Barber's Emporium, 
will he be pressed to purchase the 
LP set of Barber-Shop Festivals 
1923-73 issued by Lather Records? 

"It's only $25," wheezes the 
tonsorial artist as he prepares to 
attack your cheek with an open 
razor. "I would be quite upset if 
you said 'No' ..." 

If our Japanese friends decide to 
launch discs in the UK, heaven 
help us. The purchaser of the latest 
Japanese car will be given three 
hundred complete LP sets of all 
calssics ever written by anyone 

SHOPTALK 
by 

DAVE LAZELL 

(abridged three-minute versions of 
each, of course). 

I'm not sure what all these US 
amalgamations will mean to the 
hard-pressed British retailer. As a 
colleague fervently hoped: "as 
long as they don't issue new 
ordering codes for records we 
already stock." 

mmm. 

HMV Brighton 

re-opens 

HAVING DOUBLED its size by 
taking over the premises next 
door, the HMV shop in Brighton 
threw a rc-opcning party, for 
which they were able to claim a 
world exclusive. Among the 
guests at the event were 
Wishbone Ash, who arrived 
direct from a recording session. 
With them they brought a tape of 
a track from their forthcoming 
album, and were able to give a 
preview of this rough mix to a 
shopful of potential buyers. 

The shop's redevelopment 
includes the installation of two 
video systems for record 
promotion, and this HMV 
branch is now using Captain 
Video cassettes — as well as 
those put out by record 
companies. The store has also 
now gone into selling accessories, 
with a good and soon to be 
expanded slock of posters, T- 
shirts etc. 

Apart from Wishbone Ash, 
guests at the parly included 
Rocky Sharpe and the Replays, 
and Radio One DJ Kid Jensen. 

RECORD DEALER 
^TOUR 
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IN LEEDS 

Getting away with meripiii 

1 TRY to keep up with the events in Recordsville, USA, where, 
according to one financial paper, "major companies are being 
forced into mergers they would not have considered a year or so 

FANTASY RECORDS' Fat Larry 
was a visitor to the Leeds Queens 
Hotel dealer date. Left to right are: 
Madeline Ackroyd, buyer for the 15 
branches of Vallances in the West 
and South Yorkshire area. Fat 
Larry. Robert Huggtns from the 
WMOT label in Philadelphia for 
whom Larry records, Linda Berry of 
Scene And Heard in Halifax, and 
Mark Greenhalgh of EMI 
Merchandising. 
LEARNING ALL about the Music 
Trades Association and the GRRC 
— Perry Hunt and Jean Menzies of 
Barkers in Leeds, Celia Durnan and 
Colin Durnan of Celia's Records in 
Caslleford, and Adrian Barrie of 
Schofields, Leeds. 

I 
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DIANNE WILKINSON and Derek McHugh, both of Slardisc in Hull, learn 
all about -the sound of profit" from Gerald Burns and Dave Bolden (left) at 
the Chapped stand. 
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GTO RECORDS executives Paul 
Clark and Mike Peyton (third and 
fourth from left) meet 
representatives of Wool worth in 
Barnsley, including Lynne White 
and Jean John, Colin Harrison 
(floor manager) and Ray Ledger 
(deputy manager). 

THE CULTURE Shock stand 
proved to be a popular attraction for 
five representatives from Virgin 
Records' Leeds branch, seen 
appropriately admiring tee-shirts. 
Left to right: Karent Kent, Martin 
Tindall, Ian De Whytell, Craig 
Adams and Paul Ryan. 

m 

j 

ii -- , Vv ■> 
VISITORS TO the Harwich Records/Multiple Sound Distributors st 
included Barbara Ho/stead of Selective Music (second from left) and Ja* 
Simpson, also of Selective. They are pictured with Ben Godbolt. gen 
manager Warwick sales and marketing. David Pearson, northern i 
representative and Paul HalliweU. field manager. 

PHONE BILLY ON 
01-4026745 Boforo 6.00 p.m. and find out about Charlie 
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album. Produced by Jacl 

it contains a 

new material ir 
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'No One But The One You Love' 


