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PhenomeriiS 

response to 

best of ELO 
ON NOVEMBER 23, Jet 
Records releases worldwide the 
Electric Light Orchestra's 
Greatest Hits album. It features 
11 hits including Evil Woman, 
Livin' Thing, Turn To Stone and 
Mr Blue Sky. 

Dealer response to the album 
has been "phenomenal" and 
advance orders have assured that 
the album will ship platinum. 

Jet will be launching an 
extensive marketing, advertising 
and promotions campaign to 
back up the release. Week ending 
November 24 there will be full 
page ads in the rock and trade 
press; week ending December 1 
there will be radio ads on peak 
time breakfast shows on Capital, 
BRMB, Piccadilly, City, Clyde, 
Forth, Metro and Hallam; 
further consumer paper ads will 
appear week ending December 8 
and the radio ads will be repeated 
at the same peak times December 
17 to 21. 

Window displays, mobiles and 
a full colour poster featuring (he 
LP plus ELO back catalogue will 
also be available. And Jet is 
already planning a booster 
campaign for the album for the 
beginning of 1980. 

First video pmskage 

for record retailers 

By SIMON HILLS 
INTERVISION IS offering its range of pre-recorded videocassettes for retail to record dealers in a new deal 
between Wynd-Up Distribution and a leading hardware manufacturer. 

Under the deal, Wynd-Up offers 
an in-store video cassette player and 
screen at reduced prices to advertise 
the product — with a VHS 
videogram at £155 per annum and a 
television at between £60 and £95, 
depending on size. And the tapes 
cost from £13.46 dealer price with a 
RRP of £17.95 plus VAT. 

Already 30 dealers have taken up 
the Intervision range through Wynd- 
Up, with a further three dealing with 
Intervision direct. And dealers can 
also lake up Intervision's option of 
hiring out the cassettes at £5.95 for 
three days with a £2 mark-up. 

The dealer can have access to the 
whole package under a five-year 
contract with an option of 12 
months, providing the TV rental 
company is notified three months 
before the end of the first year of 
hiring, or just a stock of cassettes, 

A rack is supplied at £110 for 
three years rental, but is offered free 

if 60 cassettes are ordered. The 
dealer has to order a minimum of 12 
cassettes, or he can lake the option 
of the rack with 48 cassettes. 

All the tapes — which include 20 
one-hour music packages with artists 
such as Jimi Hendrix, Stevie 
Wonder, Steve Miller, Roxy Music 
and Andy Gibb — are supplied on a 
sale or exchange basis. Most dealers 
have also taken cassettes of films as 
well. 

"We are able to offer the dealer a 
unique opportunity to cash in on the 
boom of video marketing," said 
Wynd-Up's John Champion. "We 
can offer the dealer a comprehensive 
deal." 1 

An example of the sort of package 
available to dealers is a recorder at 
£155, a 20 inch television at £73.60, 
three years' rack rental at £110 and 
12 one-hour cassettes at £18.75, 
which all comes to a total of 
£563.60. 

London dealers snub GRRC effort 
By TERRI ANDERSON 

A BAKERS' dozen of independent dealers was all that South London could muster for the GRRC meeting 
at Croydon last week. London dealers' lack of interest is even greater than this tiny number indicates, 
because two of those at the meeting had travelled from the Midlands. 

"I would estimate that it has been 
taken up by 30 to 40 dealers," 
Champion continued. "It is 
successful in certain places, but we 
are in at the ground floor — it is a 
thing for the 80s. It is expanding, 
and I have sold two today from 
inquiries that have come along." 

Intervision co-MD Richard 
Cooper says that none of the record 
dealers going direct through 
Intervision have been dissatisfied 
with the range, and he expects that 
more will take it up, claiming that 
there have been plenty of re-orders 
over the past six months. 

"We are well aware that within 
the present market in the UK — 
about 96,000 users — the average 
age is between 27 and 37," said 
Cooper. "I suspect they are looking 
for more of the album variety of 
music and I suspect it is more middle 
of the road." 

Full details of the tape prices, in 
VHS or Betamax format, run at 
£13.46 dealer and £17.95 RRP for a 
30 minute tape. £18.75 and £25.00 
for one hour and £26.78 and £35.70 
for a two hour tape. All prices are 
exclusive of VAT. 

Radio stations 

accused 
From RODNEY BURBECK 

MIAMI BEACH: The most 
contentious subject in the 
American music industry today 
— radio stations encouraging 
home taping — was an early 
topic raised at the 1979 
Muscxpo, which opened here on 
Sunday. 

The growing practice of 
stations playing new hit albums 
without interruption and 
advertising their intention to do 
so has overwhelmed all other 
problems in the industry', and the 
subject was aired in the first 
Musexpo seminar which" 
concerned international lawyers 
and their role in licensing and 
management. 

Lawyer Stephen Machat told 
the meeting that he had heard a 
local Miami radio station 
announcing that the new Stevie 
Wonder album would be played 
all the way through without 
interruption. 

"That programme was 
sponsored by Memorex Blank 
Tape," he said, adding: "How 
long are we going to sit back and 
let this piracy go on?" 

Another lawyer, Kim 
Guggenheim, suggested one 
solution would be an additional 
broadcast fee to discourage 
stations from using albums as 
entire programmes. 

Nearly 3,000 industry 
delegates are attending this fifth 
Muscxpo, representing over 
1,000 companies from 42 
countries. 

• More Muscxpo reports next 
week.   

Polygram bid 

rests on Decca 

shareholders 
THE OUTCOME of Polygram's bid 
for certain of Decca's recording and 
music publishing interests now 
hinges on an extraordinary general 
meeting of Decca shareholders to be 
held before the end of the year. 

Decca chairman Sir Edward Lewis 
disclosed the bid during the 
company's AGM last week, writes 
our City correspondent. Perhaps 
mindful of the EMI debacle, Sir 
Edward would not reveal the sum of 
money involved at this stage, but the 
sale would have to be ratified by 
shareholders in due course. 

Besides eliminating trading losses 
which were £1.6 million in the year 
to March, and "which have 
continued on an increasing scale in 
the current year." Sir Edward said 
the proceeds of the sale would 
enable Decca to make a significant 
reduction in group borrowings. 
These were £35 million in the March 
balance sheet, and City speculation 
is that the sale will raise a net £10 
million after redundancy costs. 

There will inevitably be 
TO PAGE4 

GRRC chairman Laurie Krieger 
(who with secretary Harry Tipple 
shared the top table with guest 
speaker John Fruin, WEA MD) 
remarked with some disgust that 
"there must be scores of dealers 
within very easy distance of here", 
and although the meeting coincided 
with Hallowe'en this was felt to be a 
hardly strong enough explanation 
for the abysmal attendance. 

Despite this, the evening's 
discussion covered a number of 
topics, one being the news which had 
broken that day of Polygram's take- 
over of the Decca music division. 

Harking back to Fruin's own 
speech at the WEA conference, 
when he said that his company's aim 
was to be "the dealer's friend" 
Tipple remarked: "Decca has always 
been the dealers' friend, and we feel 
today's news is worrying because the 
company which has taken them over 
has recently not been known as 
such." 

Fruin commented in return: "In 
the old days Decca cultivated the 
'sympathy sell' and at the same take 
gave a very high and costly service. 
But the ability to do this is 
something which has gone, and will 
never come back. A lot of 
companies have looked at Decca in 
the past five years, so this take-over 
was really inevitable." 

Asked about the prospects of the 

record industry dropping RRP, 
Fruin said that action was likely 
before the spring. It would be 
necessary to alter the royalty 
calculation system, which might 
mean that artists' royalties could be 
paid on an agreed average retail 
price (as in France) or on trade price 
(as in Germany). 

"If we at WEA do something it 
would not be our intention to do it 
piecemeal: it would be a complete 
change of policy, and we would do it 
after maybe six months study. 
Probably we will do nothing," he 
said. It was suggested that the MTA 
might conduct a survey of dealer 
opinion on the abolition of RRP, as 
had been done on the question of 
five per cent returns. 

Reminded that "window displays 
do sell records", Fruin willingly 
agreed, and acceped a comment 
from Liz Ainley, of Ainleys in 
Leicester, that it was very frustrating 
for a dealer with large window space 
to be kept waiting for a display rep's 
visit. 

He added; "As you know, we 
combined our sales, promotion and 
display forces for economic reasons, 
and the area I expected the most 
trouble in was display, but really it 
has not been an area from which I 
have had very much aggravation." 

The suggestion that WEA could 
TO PAGE 4 
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Spartan goes Fuhlk 
UK SALES and distribution for Public Records, the new label that has been 
launched by Patrick Campbell-Lyons and Gloria Sattin, is to be handled by 
Spartan. First single under the deal is Japanese Girls by Urban Gypsy, released 
this week. An unusual feature of Public is that there is no royalty structure — 
all profits from record sales are divided equally between the label and the 
performer. 

BILLY CONNOLLY made a 
personal appearance at the Virgin 
Megaslore, Oxford Si reel, London 
where he signed copies of his new 
Poly dor album. Pictured, (I to r): 
George McManus, Polydor 
marketing manager, Bob 
Hedgecock, Poly dor's West-End 
representative, Billy Connolly and 
Virgin's John Fewings. 

Prepare yourself for 

the new album 

from 

;w aamuAKI 
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With each successive 
release, Janis Ian has been 
developing as a singer/ 
songwriter to be reckoned 
with - both artistically and 
commercially, 'Night Rains' 
is her strongest offering yet. 

Containing the popular 
new single. "Flv Ton High" 
it's going to cause a deluge 
of requests. 
Make sure you're ready. 
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Single: 'Fly Too High' CBS 7936 
Album: 'Night RainN CBS 83802 
I fe: CBS '10-83802 L 

BG s campaign 

lights up scene 

"Order from CBS Order Desk. Tel; 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
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A MASSIVE publicity 
campaign has been launched by 
Polydor to promote the Bee 
Gees Greatest album (RSO 
RSDX 1). 

Full page ads have already 
appeared in the music trade press 
and future ads include the Sun, 
Daily Mail, Observer, Tune In, 
Smash Hits, Ms London and space 
has been taken in the Woolworths 
and Access booklets. 

Display activity will include 
posters and there will be illuminated 
displays featuring the Bee Gees logo 
and sleeve front. 

A poster campaign will cover 264 
sites throughout the Greater London 
area for two months. 
MCA/INFINITY is launching a big 
campaign titled Our Hot 12 Inches 
on the release of five 12" disco 
singles during November. 

The singles arc: Cordon Bleu by 
Stix Hooper (MCAT 536); Music by 
One Way featuring A1 Hudson; Do 
You Love What You Feel by Rufus 
and Chaka Khan; Dancing In Outer 
Space by Almosfcar (MCAT 543) 
and I Just Can't Control Myself by 
Nature's Divine. 

All the singles have an RRP of 
£1.59 and will be backed with press 
ads in all the disco and trade 
publications, in-storc and window 
displays and explanatory leaflets for 
customers. Disco promotion will be 
handled by Sally Ormsby. 
CHERRY RED Records releases its 
second compilation album. Labels 
Unlimited (A Second Record 
Collection) on November 16 with a 
retail price tag of £4.25. It features 
16 tracks by 16 bands, all the 
numbers having been released 
previously as singles on independent 
labels. Bands included are Rudi, 
Crisis, Poison Girls and Second 
Layer. 
POLYDOR RELEASES the new 
Jam album, Setting Sons (POLD 
5028) on November 16 to coincide 
with (he band's nationwide lour. 

Marketing 

The LP features the single Eton 
Rifles. 

There will be expensive ads in the 
rock press and joint advertising with 
HMV, Virgin and Our Price. Ads 
will also appear in Time Out, Smash 
Hits, Miss London, Shoot, National 
Student, Sunday Mirror and Sunday 
Mail. There will be flyposting and 
posters, logo cards, mobiles and 
badges available to dealers. 
THE FIRST 2,500 copies of the Billy 
J Kramer single. Blue Christmas, 
released by Hobo Records this week 
(HOS 010), will be pressed on blue 
vinyl and packaged in clear sleeves 
with a handwritten message from 
Kramer on the label. 
TO PROMOTE the new Yvonne 
Elliman single. Love Pains (RSO 46) 
and her forthcoming album Yvonne 
(RSS 16), Polydor will be. taking ads 
in Music Week, Record Mirror and 
Smash Hits. 
TO COINCIDE with his 
promotional visit to Britain on 
December 3, Polydor will be taking 
advertising for Jack Jones in the 
Radio Times, Daily Mail and Miss 
London to promote the album, 
Nobody Docs It Belter (2383 547). 
Display posters will also be 
available. A new Jack Jones single. 
The Love Boat, the theme from the 
TV scries of the same name, is to be 
issued by Polydor on November 23. 
ALVIN LEE'S Ten Years Later have 
an album, Ride On, released on 
Polydor this week. The release will 
be backed with ads in the rock press 
and on Capital Radio. The band 
lours the UK from November 26. 

Sire signs Sports 

SIRE HAS signed Australian group The Sports exclusively to the UK; a single, 
Who Listens To The Radio (currently in US Billboard top 50), and an album, 
Don't Throw Stones, are to be released this month. The band released an EP 
on Stiff earlier this year and were special guests on the Spring tour by Graham 
Parker and the Rumour. They arc in London at present rehearsing for a second 
LP and a tour of the US. 
CANNED ROCK, the group that 
financed and TV-advertised their 
own album, have signed with 
Pinnacle for the distribution of their 
next album. Live (CAN 003). The 
group's publishing company, 
Canned Rock Music, has signed an 
administration deal with Andrew 
Heath Music. Pictured at the signing 
(I to r): Dougie Kennard of Canned 
Rock, Sam Mortimer (Andrew 
Heath Music), Don Maxwell 
(Canned Rock), Tony Berry 
(Pinnacle Records) and sealed John 
Bright (group's manager). 
MANCHESTER-BASED group 
Salford Jets have signed to RCA and 
their first release on the label is an 
EP (in full colour bag) selling for the 
price of a single. The Salford Jets 
EP is out on November 30. 
THE MOMENTS, who were 
previously with All Platinum 
Records distributed by Phonogram, 
and had such hits as Girls and Jack 
In A Box. have re-named themselves 
Ray, Goodman and Brown and 
signed directly with Phonogram UK 
on the Mercury label. Their first 
single under the new deal and new 
name is Special Lady (Mercury 6008 

BOO), produced by Vincent 
Castcllano. It will be available in a 
limited edition picture bag. 
IMF. ORIGINAL Mirrors have 
signed to Phonogram and a single, 
Could I his Be Heaven (Mercury 
6007 245), is released this Friday in a 
picture bag. The record will be 
backed up promotionally by 
flyposting in London, and adverts in 
the trade papers and Time Out 
maga/ine. I he latter advert will 
include a phone-in number to hear 
the new single. 
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MfP's first 45 

Smr Christmas 

ONE OF the last signings to Decca before news of the Polygram deal was 
announced by Sir Edward Lewis was BBC TV Generation Game hostess Isla 
St. Clair, making a return to recording. Results of the signing are a new album 
for Christmas called Isla (SKL S317) and a single, Child In A Manger (F13881) 
released next Friday. Pictured with Ms Clair are Roger Bull (marketing), her 
manager Peter Pritchard, Tracey Bennett (A&R) and Keith Bennett (head of 
press and promotion). 

BUDGET RECORD company 
Music For Pleasure is releasing 
its first ever single — although 
managing director Richard 

Pizza jazz 
A NEW Pizza Express label has been 
created by Peter Boizot to provide 
an outlet for jazz sessions recorded 
at that London venue. First albums 
from the label are Braff Plays Bing, 
Volume One (PIZZA 5501), by 
cornet player Ruby Braff, and Snub 
Mosley Live At The Pizza Express 
(PIZZA 5502). 

Product is available through 
Lugtons which is also handling new 
label OBM. Initial releases on OBM 
arc a single and album from Kenny 
Johnson. 

to teii CSS field sales 

JOHN ASTON has been appointed 
field sales manager CBS with effect 
from November 1. In his new 
position he will have responsibility 
for all field sales people, and will 
have reporting to him area managers 
George Logan, John Young, Joe 
Redmond, Mike Robertson and Jim 
Evans. Aston joined CBS in 1975 as 
a salesman. 
MIKE VAN PRAAG, previously 
commercial planning manager with 
Polygram, becomes director of 
operations for Arista. Reporting to 
marketing director Denis Knowles 
he will be responsible for all aspects 
of manufacturing, distribution and 
marketing . . . The IBA has 
appointed James Conway to the new 
post of London area officer. 
Previously an information officer 
with the authority, he will have 
responsibility for developing 
relations with public bodies and 
representatives and with the public 
... Sir John Rodgers becomes 
chairman of Audio International 
Recording Studios in board changes 
at the company owned jointly by 

Musical 

, Chairs 

Radio Luxembourg (London) and 
MAM. Richard Millard continues as 
managing director and Roy Smith 
remains company secretary, while 
MAM will be represented by Bill 
Smith and Geoffrey Everitt, and 
Luxembourg by Hubert Terheggen 
and Paul Le Dmillenec . . . Su 
Richardson becomes Manx Radio's 
music supervisor from November 19 
and will have control over the 
content of all daily shows, while 
continuing with her own morning 
programme. 
TONY HAML1N has resigned as 
managing director of Relay Records 
to go into the business of aircraft 
leasing. John Winnert takes over as 

Relay MD . . . Anne McDonald, 
formerly with Creole and Charly 
Records to the Tony Hall Group of 
Music Companies as A&R and 
creative adviser. . . Naomi Gordon, 
formerly production manager at 
Arista to Virgin Records production 
department. 
ROGER ST PIERRE who heads his 
own promotion operation, has 
formed a new management company 
with Clive Solomon, already his 
partner in the Twist and Shout oldies 
record shop. Grandmark Ltd has 
been set up specially to handle the 
management of Squire and the 
V.I.P.s, two bands on the London 
club circuit. Grandmark operates 
from 17, Nelson Road, Greenwich, 
London SE 10(01-858 8892). 
BARRY ALEXANDER, managing 
director of Richcourt Music has 
been appointed personal manager to 
the New Seekers . . . Nick Stolberg, 
formerly in the marketing division 
of Pinnacle Records to assistant 
professional manager DJM 
Publishing. 

LP iMps dffliofete pWmm 

FOR THE first lime in its history, 
CBS UK has shipped an album 
double platinum — 600,000 copies 
— before its release date. 

The album in question is Abba's 
Greatest Hits Vol. 2 released on the 
Epic label on November 2. Volume 
One of Abba's Greatest Hits has 
already passed the two million mark 
in the UK alone. The group arrived 
in this country at the weekend to 
start their first British tour for 
nearly three years. 

FRANCHISE group under the name 
Radio Clifton has already declared 
itself in the running for the 
Independent Local Radio contract 
for Bristol in anticipation of a Home 
Office announcement. 

The group comprises local 
business people who also have 
broadcasting production experience. 

Radio Clifton is currently based at 
40 Falcondalc Road, Westbury-on- 
Trym, Bristol BS9 3JU. 

THE CHRISTMAS album by 
Emmylou Harris, Light of the 
Stable, which has been rush released 
by WEA, is aimed at, and specially 
recorded for, the UK and European 
market; it is not being released in the 
US. It features, as well as Hot Band 
members, Neil Young, Linda 
Ronstadt, Dolly Parton and Willie 
Nelson as guest backing vocalists. 

News in 

brief... 

PUBLIC AWARENESS of Pythons 
should shoot up many notches this 
week, with the almost simultaneous 
release of The Life of Brian album, 
and a single — Brian c/w Always 
Look On The Bright Side Of Life — 
on Warner Brothers, and the movie, 
and the book, all of the same name. 
The WB album offers 51.46 minutes 
playing time for RRP £5, and 
advertising for it includes full pages 
in Melody Maker and NME, and the 
Guardian and Privalf Eye. Posters 
are being provided for in-storc 
display. All the Monty Python 
regulars and guests such as Spike 
Miiligan, Neil Innes and George 
Harrison, are featured in book, 
film, and records. 

CLIFF RICHARD will be 
undertaking several in-store 
personal appearances during his UK 
concert tour, promoting his current 
chart album, Rock And Roll 
Juvenile. Richard has just finished 
a European tour which included 
dates in West Germany — where he 

is currently No 1 — and the 30 
British dales he will be playing were 
completely sold out as long ago as 
August. 

YET ANOTHER single is being 
issued to tie-in with the Year Of The 
Child — this time it is Rupert The 
Bear by Maria Morgan, well-known 
to millions of people via her Friday 
lunchtime networked programme, A 
Handful Of Songs, produced by 
Muriel Young for Granada TV. The 
picture-bagged single is released by 
President Records (PT 480) and is a 
new version of the song which was a 
hit for Jackie several years ago. 

MCA IS mounting a big campaign 
for the release of a new album and 
single by M whose Pop Muzik single 
is approaching three million sales 
worldwide. The album, New York, 
London, Paris, Munich is released 
November 30. The single. Moonlight 
and Muzak (MCA 541) is released 
this week. Press ads, window 
displays, mobiles and posters are 
included in the campaign. 

THIS WEEK, Jet releases a double 
A sided single from ELO. The two 
tracks, both taken from the 
Discovery LP, arc Confusion and 
Last Train To London (JET 166). 
There will be a free sticker with a 
limited number of copies. 

Baldwyn emphasised this week 
that the company had no 
intention of entering the singles 
market full-time. 

The record is Bread And 
Fishes/And All The World Sang by 
the St. Winifred's School Choir 
from Stockport who are best-known 
for their musical contribution to the 
Brian And Michael number one hit, 
Matchstalk Men, and who have 
made several TV appearances in 
their own right, including Wake Up 
Sunday and Your Hundred Best 
Hymns. 

The single, catalogue number FP 
899, will retail at usual price and 
have its own MfP logo. It will be 
distributed through the EMI sales 
force. 

Baldwyn explained; "We are 
obviously aiming it at the Christmas 
market and the record will be 
available in a coloured bag which 
will also feature the lyrics. This is a 
project we are all excited about." 

BEACON RADIO'S new breakfast 
show presenter from this week is 
Peter Wagstaff. He was at Radio 
Trent for four years and has just 
returned from Australia where he 
spent a year at Sydney's Radio 
2KA. 
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STILL A BEST SELLER AFTER 
RECORD BREAKING 62 WEEKS 

THE IRISH TOP 20 
DISTRIBUTION 

ALSO A BEST SELLER 
DO YOU WANT YOUR OLD LOBBY 

WASHED DOWN CONSHINE' 
BRENDAN SHINE PLAY 122 

ORDER NOW FROM 
SPARTAN RECORDS 01-903 4753/6 
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News in 

brief... 

POSTERS, TV and national cinema 
advertising worth £250,000 is being 
bought this autumn by blank tape 
manufacturers TDK. The poster 
campaign started on November 1, 
using British Posters national sites 
in shopping precincts and high 
streets. The campaign is to relaunch 
two of the tapes in the TDK range, 
with the copy line "When you hear 
how they sound you'll see what we 
mean." The announcement of this 
campaign was hard on the heels of 
BASF's revelation of its plans to 
spend £1 million on advertising its 
blank tape range in 1980. 

FOLLOWING THE success of TV 
promotion for Mike Oldfield's last 
album, Virgin again includes TV 
advertising in the campaign for the 
artist's new studio album, Platinum 
(V 2141), released on November 23. 
Dealer price for the LP, produced by 
Tom Newman, who worked on 
Hergest Ridge and Tubular Bells, is 
set at £3.26. 

FOLLOWING THE success of the 
current single When You're In Love 
With A Beautiful Woman Capitol is 
rush releasing the new Dr Hook 
album — Sometimes You Win (EST 
12018) this Friday. The initial 
marketing campaign centres on a 
£9,000 prime time radio ad 
campaign on Capital, Clyde, 
Piccadilly, City, BRMB and Metro. 

VIRGIN HAS acquired distribution 
rights to Elvis, Scotty and Bill — 
The First Year (KING 1), believed to 
be the earliest live recording of 
young Presley with his first band. 
The disc has never previously been 
available in the UK and only 
available in the US on mail order. 
RRP for the disc is £6.99 with dealer 
price set at £4.25. 

FOOTBALL: GAS Songs/Heath 
Levy beat EMI 14-0 which means 
Gas remain at the top of the Music 
Week/Adidas League with a 100 per 
cent record after six games. This 
week they play EMI again, this time 
in the Cup. Late result: Ice 4 
Chappells 3. 

EMI & Polygram 
» 

in 'crucial video 

experiment' 

EMI AND Polygram have signed a distribution deal for video 
cassettes which is seen by both companies as a "preparation for the 
mass-marketing of videodiscs." 

Under the terms of deal, EMI will 
copy Polygram programmes on to 
video cassettes on three formats — 
VCR-LP, VHS and Betamax — with 
Polygram clearing the programmes 
and recommending retail prices, 
designs, packaging and publicity. 
But there is only one music cassette 
among the six on the market so far 
— the New York City Ballet 
performing works by Tchaikovsky, 
Bizet and Brahms. 

Under the Spectrum trademark, 
the cassettes — which also include 
The Pawnbroker, a Charlie Chaplin 
series, Barbpapa (13 cartoons for 
children) and a soccer compilation 
— will be sold to the retail trade 
through the newly-formed EMI 
Tape Video sales force. 

No details have been yet released 
on forthcoming catalogue, but there 
will be regular updates for 
everyone on the EMI/Polygram 
mailing list. 

Head of EMI Audio Visual 
Services, Donald MacLean said: 
"Polygram and EMI are similar 
businesses and we both believe that 
the video disc will be the next big 
industry — where we will be in 
competition. Polygram and EMI are 
convinced that the first big video 
market will be in Britain. 

"This is a crucial experiment," he 
added. "It is crucial because we 
intend to make it pay. We have 20 
salesmen on the road dedicated to 
selling blank and pre-recorded 
tape." 

And Don Schulzman, head of 
Polygram's video division, said that 

Order NOW for an 

eXstati- * 

Xmas 
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G 
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pre-recorded tapes will still sell, 
regardless of blank tape, in the same 
way as pre-recorded audio cassettes 
sell. He backed up his contentious 
statement by saying a lot of people 
want to buy instant products. 

Maclean added that sales went up 
on video cassettes after being shown 
on television. EMI claims it has had 
orders for 1,000 units of its 12 
existing cassettes in the first three 
weeks the sales force has been on the 
road. 

EMI's Emitel has also opened a 
new video studio with full shooting 
facilities at the Audio Visual 
Services building in London's Dean 
Street. Cost per shooting day is £65 
and £45 per half day. It is open from 
8.30am to 12.30pm and 1.30pm to 
5.50pm or all day until 5.30pm. 

Changes at Radio Two 
RADIO TWO is to introduce programme changes which, says 

listening patterns' . Latest BBL ligurcs sei u.s 
daily patronage a. '^ ^^^^raTe Pe^ Murray's Open 
H^s^F^lkwLvTand^mdy Favourites, though the concept of 

Snfurdavs and 10am to 1.30pm Sundays. 
David Hamilton will host the weekday lunchlimc slot, while Ed 

Stewart switches from Radio One to present a" 
show Another newcomer to the station is former Radio Clyde DJ 
and presenter of TV's Game Show Steve Jones, who lakes over the 
early morning programme from Tony Brandon. Brandon is leaving to concentrate on acting. „,i„ r,. 

The changes also affect evening output which currently features 
a specialist fvpe of music between 7pm and 10pm. From January 
every evening will have a more general flavour, providing 
somelhing for everyone.  

BPI blanket ads budget? 
AN IDEA which has been brought up by dealers several limes, but 
which has never been greeted with much enthusiasm by the manufacturers, has apparently suddenly gained officia popu y. 

t-v •_  ;,»,i ot npvpr been acted upon, altnoi John Fruin surprised dealers at 
the Croydon GRRC meeting by 
revealing that the BPI is seriously 
considering raising a joint industry 
budget to pay for a kind of blanket 
advertising of records and pre- 
recorded tapes. The aim would be to 
promote recorded music as a whole, 
not individual labels or titles. 

The idea has been mooted by 
GRRC members before, but has 

never been acted upon, although 
GRRC secretary Harry Tipple 
recalled that about 10 years ago a 
plan to raise a levy on manufacturers 
and dealers to pay for music 
advertising of a similar kind failed 
because the retailers, not the 
manufacturers, were unwilling to co- 
operate. The current discussions do 
not involve any charge on 
retailers. 

Fast selling anti-static % 
record care accessories \ 

@ Goldring 
Sound, pure and simple 

Goldring Products Limited. Anglian Lane. Bury St. Edmunds, !P32 6SS 

• GREASE AND Saturday Night 
Fever will be available on video disc 
following an agreement between the 
RCA corporation and Paramount 
Pictures, which gives RCA licence to 
use 75 of Paramount's films for its 
Selecta Vision video disc system. 
And negotiations are currently 
taking place to release pop music 
titles, as well as an option with 
Paramount to release its future 
films. 

GRRC meeting 

make up small D1Y wall display 
packs (a dozen extra LP sleeves 
would be a good basis) drew 
cautious approval. "It is a good idea 
for me to think about," said Fruin. 

Krieger raised the matter of the 
timing of deliveries. "Some dealers 
have been finding that records have 
been available from one-stops 
before they can get them themselves. 
It would be very bad if one-stops, 
because of the size of their orders, 
were getting preferential 
treatment." 

As far as WEA is concerned, 
Fruin replied, the opposite was true; 
one-stops knew that they would get 
their supplies after the initial orders 
from the indies had gone out. 

However, he added; "All 
companies have A, B, C, and D lists 

Decca sale 
redundancies, said Sir Edward, but 
the number cannot be forecast at 
present. With the aid of retraining 
programmes, it was hoped to 
redeploy as many as possible within 
other pans of the Decca group. 

Answering questions after the 
meeting, Sir Edward, who will be 80 
next birthday, said he had no plans 
to retire. 

Decca shares fell on the 
announcement of the proposed sale 
— the City had been expecting news 
of talks perhaps leading to a 
takeover of the whole group. But, 
shorn of its lossmaker, the 
remainder of the group will now be a 
more tempting takeover 
proposition. 

A brief statement issued by 
Polygram said that discussions have 
taken place with Decca Ltd., 

Tesco aims up-market 
WHEN THE NEW 100,000 sq. ft. Tesco superstore in the Weslon 
Favell development centre, near Northampton, opened on 
November 1, it was clearly aiming for "up-market" image in all 
departments, including records and tapes. 

The Music World shop within-a-store stocks the very high total 
of 3,000 titles, with a graded discount system covering catalogue 
items (mostly 50p off), current releases (80p, £1 or £1.50), and 
bestsellers and special promotions (up to £2 discount on £6-plus 
albums). The area — where a specially designed rack allows 
cassettes to be browsed next to the relevant LPs — is dominated by 
what the store is proud to claim is the UK's first back-projected 
video screen, 6ft by 4ft in size and serviced by Captain Video. 
Music World, which may become a feature of Tesco's other 
biggest stores, is merchandised by Pickwick. 

of dealers, and those at the bottom 
may well find thai a one-stop nearby 
has supplies before them. But the 
priority lists do not necessarily 
contain shops which give us the 
biggest orders — it depends on how 
a dealer co-operated with the 
salesmen, how he works on breaking 
new acts etc." 

Tipple asked about suggestions 
circulated recently that at least one 
major was thinking of suggesting to 
its D, or lower C, dealers that they 
should close their direct accounts 
and buy from wholesalers and one- 
stops. 

"There's nothing new about that 
idea," Fruin replied, "In 1963, 
which was two years before EMI 
went out of wholesaling, we looked 
at dealers who spent less than £10 a 
week with us which amounted to 
about 1,000 accounts, and we were 

London, with a view to the 
acquisition by Polygram for cash of 
certain of the recording and music 
publishing activities of the Decca 
group in the UK and overseas, 
excluding, however, among others, 
Decca's interest in Teldcc 
(Telefunkcn-Decca Schallplatten 
GmbH, Hamburg). 

"An outline agreement has now 
been initialled," continued the 
Polygram statement, "and Decca 
and Polygram expect to sign formal 
agreements for the sale at an early 
date. The agreements would be 
subject to certain UK fiscal and 
Governmental consents (including 
the consent of the Office of Fair 
Trading), and in view of the 
importance of the sale, the 
agreements would also be subject to 
the approval of Decca ordinary 

FROM PAGE OWE 
losing money on them. But in the 
end nothing was done. I am well 
aware of this problem, and I know 
that reducing the number of 
accounts we call on, as I did this 
summer, will encourage small 
dealers who are no longer visited to 
go to the nearest one-slop. I'm not 
sure how 1 feel about that." 

When Tipple said that a growing 
number of dealers were being dealt 
with sharply for late payment, Fruin 
agreed that the manufacturers had 
tightened up generally on credit 
because of the general economic 
situation, and this was the reason 
that dealers' requests for an 
extended credit scheme this 
Christmas had been turned down. 

On the difficulty of ordering 
WEA catalogue singles, Fruin 
willingly admitted that his 
company's policy needed a change. 

FROM PAGE OWE 
shareholders at an extraordinary 
general meeting before the end of 
the calendar year." 

Meanwhile, EMI's shares were' 
standing at a 23p premium over 
Thorn's seven-for-20 share swop at a 
year's peak of 147p at the close of 
trading last Friday. 

Thorn's bid, launched last month, 
is expected to be officially declared 
next Monday (12), but City 
observers are expecting a counter 
offer before this dale. A favourite in 
this respect is Gulf & Western, 
whose Paramount subsidiary's 
negotiations to acquire a £70 million 
half-stake in EMI's music 
operations were aborted in 
September, but Gulf vice president 
Martin Davis denied last week that a 
bid is planned. 
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Grab RACEY's great new party single 

'Such ANigl1t, UteresARariy Going On 

RAK 301 (Special Full Colour Picture Bag). 

Taken from the album 'Smash And Grab! Albumsrakx537 cassettetc-srakx537 

SPECIAL OFFER rrp£3.99 and special dealer price on ail albums and cassettes 

STILL STANDS ordered before November 31st 1979—so hurry, ORDER NOW! 

Extensive Radio Campaign starts November 22nd. 

Y 

I 
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r 

SMASH AND SRAB'the new album by RACEY...a fair cop at £3.99 RAK 
Licensed Reperloire Division, EMI Records LI0..9 Ttiayef St. London W 1.01-486 7Md. Sales and Dislf.bulion. 1-3 UxbadgeRoad, Hayes. Mlddlese*. 01-7694632/46114848 9811 
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Look back with Tudor 

A VERY well-known figure in record retailing, Jean Gold of Tudor 
Records, North London, is retiring, and her shop has been bought by an 
equally well-known figure on the other side of the industry, Alan Davison, 
MD of Laser Records and a former director of Lightning. In saying 
goodbye to the record trade, Jean Gold here takes a brief look back at over 
20 vears in the business. 

WE'VE SEEN 'em come and we've seen 'em go. Now 
we've sold our business and it's our turn to retire 
gracefully from record retailing — and very peculiar it 
feels too. 

No more "pop checks", weekend orders, Monday 
morning orders, poring over the chart positions in an 
endeavour to gain a blinding flash of insight as to the next 
No. One in order to meet the unexpected demand—life 
will indeed be dull. And no more feelings of panic when 
the Christmas orders come flooding in — have we 
overbought this lime? (we never did but the seemingly 
unending deliveries of boxes was quite unnerving). 

Since our modest debut into the record industry 22 
years ago we've seen many changes, not all of which arc 
bad and not all good. The HMV franchise, so valued in 
those days, has been long forgotten except by the few 
veteran retailers now remaining. 1 remember with what 
relief we greeted the news that we had been granted the 
agency, for we felt we could not call ourselves a record 
shop without being able to sell the "Dog Label" classics 
and also Elvis Presley (then an HMV artist). 

We watched with great regret the demise of Thompson, 
Diamond and Butcher, via the great Rank organisation, 
and the relegation of Lugton's to distributors of "other 
labels". Friendly, personal service was the keynote of our 
suppliers in those happy days. 

We have also watched reps come and go. Some have 
fallen by the wayside, but they were obviously not the 
right material for such a fast moving industry. Others 
whose potential was obvious from their first visit have 
progressed into senior management and we have been 
pleased to see their qualities recognised. And there arc 
those who plainly have no desire to do other than a really 
good job of representing their companies, calling quietly 
each month and ensuring that their customers know all 
they should about their products. 

The abolition of RPM and the supply by each 
manufacturer of their own product and distributed lines 
only, brought about the major changes which have made 
the industry what it is today. With the end of RPM came 
the storm of price-cutting initiated by the multiple stores, 
who saw cheap records as the draw to bring customers 
into their shops, then hopefully to purchase their own- 
brand lines on which the mark-up was vastly greater. This 
period lasted long enough for many older and smaller 
record shops to wither away under the onslaught, and the 
chains with their greater buying power to proliferate. 

Since the record companies went it alone we have seen 
their sales forces expand and contract as marketing 
fashions and general economic conditions have varied. 
From one representative introducing the monthly 
supplements to as many as four salesmen covering singles, 
monthly releases and displays, and back again to one 
person wearing many hats — to the experienced retailer it 
has actually been quite entertaining, although the wastage 
of money and discarding of personnel is not really that 
funny. 

I've done my stint on the committee of the GRRA (as it 
was then), having been a member for several years. 1 
think perhaps in those days it was a more effective voice 
of the retailer than it is now, when it is merely a sub- 
division of the MTA. Certainly we seemed to command 
more support and we appeared to be more active on 
behalf of our side of the industry. 

During our 22 years in retailing we have made many 
friends among both our customers and our suppliers. We 
shall miss them all dreadfully, although we hope some 
will remain in touch. We arc grateful for all the kindness 
and courtesy which has been extended to us by everyone 
in the industry for all these years and which we know will 
continue to be given to our successors. 
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out now on dindisc! 

the dinstinguishlobel... 

duggie campbell 

din 3—"enough to moke you mine' 

full color pictorial sleeves. 

• martba and the muffins 

din 4—"insect love/cheesies and gum" 

freshly sealed in polyethylene. 

-S- 

Enter the Chiron 

quiz and have some 

champagne on us! 

copv of" 11k c'dnVeL^ooVo^Records^^^^aler who knows 
thTrecipe for (he world's longcs. banana split and .he answers 
to a few other questions vital to the survival of the human race. 

All the answers can be worked 
out from the new Guinness Book 
of Records Mindbendcr family 
cassette quiz game, launched this 
month on Ivan Berg's Chiron 
label, and this contest for dealers 
is being run by in 
conjunction with Ivan Berg 
Associates. ' 

Introduced by N o r r i s 
McWhirter, editor and compiler 
of the world famous bible of 
curious information, the cassette 
game aims to be fast, competitive 
and exciting, and is arranged to 
get progressively more difficult. 

First prize is a case of 
champagne, and there are 25 
runner-up prizes of one bottle ot 
Moet et Chandon. Every 
winner will receive a copy of the 
1980 edition of the Guinness 
Book of Records, signed by 
McWhirter, who will make the 
presentation of the first prize at 
the MIV offices. 

The competition is open to all 
record dealers in the UK and 
their staff. On the coupon below 
are eight questions. Listen to the 
Mindbendcr I cassette, skill 
levels 1, 2, and 3. Work out the 

MUSIC WEEK MINDBENDER 
CHAMPAGNE COMPETITION 

QUESTIONS 
1. How much longer was the longest finger nail than the 

largest stuffed bird? 
2. For how many minutes was Mr Glen T Woodrich sitting 

in a tree? 
3. How many more gallons of topping than whipped 

cream were in the longest banana split? 
4. Where in South Korea did the largest mass wedding 

lake place? 
5. In March of this year, how may species of birds had the 

world champion bird spotter not spotted? 
6. What did Douglas Mein eat? 
7. For how many years has Miriam Hargrave been a 

qualified driver? 
8. For how many months was John Hogg Jailed on 27th 

November 1975? 

THE KEY to the quiz! 
answers from the information on 
th cassette — the answers 
required are NOT the same as 
those actually given on the 
cassette. 

Fill in the entry form, and 
complete it with your name and 
address, and name of shop or 
record department. Post it to 
Mindbendcr Competition, Music 
Week, 40 Long Acre, London 
WC2B 9JT. 

Closing dale is November 30, 
and the winner and runners-up 
will be drawn from all correct 
entries by MW editor. Rodney 
Burbeck. 
Mindbendcr cassettes are 
distributed by Spartan Records. 

NAME:  

ADDRESS:  

NAME OF SHOP/RECORD DEPT: 

Ketaiieri' reprewe 

Saiurda>, can relax. Neil Young has remlcd his forthcoming 2-LP which was 
o have been called Rus, Never Sleeps - the same as his ettrrettt alCm This 

live double set, recorded on Young's recent US tour with his band Craev 

RRPn'.SO.0"' 10 03 ^ UVC n1'5'- Rc,CasC is ^""ulccl for olember, m 

dindisc is distributed by virgin and available 
through CBS-Ol. 960 2155. 
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THE NEW SINGLE 

' #(ooulitiOt anb^liBak- 
MCA 541 

AVAILABLE ON 12" MCAT54I 

MCA RECORDS 
I Great Pulteney Street, London WIR 3F W 
Distributed by CBS( 960 2155) 
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A video first by 

Blondie album 
From MIKE REYNOLDS 

LOS ANGELES: An industry first is being claimed by Chrysalis 
Records and Jon Roseman Productions in the shape of a video 
version of Blondie's Eat To The Beat album. 

Commissioned by Chrysalis and f 

Dateline: 

Los Angeles 

Blondie's managemcni. the album 
was videoed on location and on a 
soundstage in New York at a 
production cost of $100,000 
(approximately £50,000). Profits 
will be split between Chrysalis and 
Blondie after this sum has been 
recouped, and negotiations are in 
progress with pay cable systems and 
video software distributors to catch 
the Christmas market. 
STEVIE WONDER hardly endeared 
himself to the 500-odd journalists 
whom he had bussed into the Malibu 
Hills for a preview of his long- 
awaited Secret Life Of Plants 
album. 

Most of them went straight from 
work to avoid missing the coaches, 
and found the LPs were being 
played in tents, one side per tent. 
There were no refreshments, no 
smoking was permitted, there was 
little seating capacity, and security 
guards prevented anyone from 
leaving. 

Nobody got a drink until midnight 
or got back to LA before the wee 
small hours. Even Motown 
personnel present were visibly 
underwhelmed by the occasion, 
which was summed up by one tired 
and hungry scribe as "a gigantic 
Wonder ego-trip". 
PETER NERO is suing RCA for a 
total of over $8 million over alleged 
unpaid royalties on his record sales 
for the label. He is claiming 
$2,600,000 covering the period 
September 1971 to February 1979, 
plus S6 million in damages, and 
authority to audit RCA's books. 

The pianist made 20 albums for 
RCA between 1960 and 1968 for a 
basic royalty of five per cent of the 
list price for records sold during and 
after the contract period. 

In 1977 in similar suits filed 
against RCA, Jose Feliciano sued 
for breach of contract and fraud in a 
case which was settled out of court, 
and Rod McKuen charged RCA with 

making instant cutouts of his LPs to 
his financial and personal detriment. 
SIX MUSIC publishing executives, 
four of them based in Los Angeles, 
have founded the Organisation of 
Creative Music Publishers, a non- 
profit-making venture to inform and 
educate songwriters about the value 
of full-service music publishers. 

The founders are Arista Music 
vice president and general manager 
Billy Meshel; Casablanca Music vice 
president Steve Bedell; 
April/Blackwood Music West Coast 
director of operations Irwin Mazur; 
Inmusic Productions general 
manager Eddie Lambert; Buttermilk 
Sky Associates president Murray 
Deulch, and House of Gold Music 
vice president Bob Montgomery. 

The first informal meeting of the 
OCMP lakes place on November 14 
in the conference room of CBS Los 
Angeles. 
ARISTA RECORDS is mounting 
what it terms the "most extensive, 
multi-levelled LP strategy in the 
label's history" in the promotion of 
Barry Manilow's One Voice album. 

The campaign involves radio 
promotion, sales and marketing 
measures and a four-tier 
advertisement plan lasting through 
Christmas on the LP, which is 
Manilow's first studio album since 
Even Now, which went triple 
platinum. 
DESPITE assassination attempts by 
theatre critics, Evita continues its 
triumphant progress in America. 
The show returns to LA on January 
12, having grossed $2,301,861 and 
48 cents during its previous nine- 
week run. 

L 

TELLULOED 

BROADCASTIMG 

Make your 

next Video 

Pop Promo with 

Telluloid 

THE RECENT changes at the top of 
the CBS Records hierarchy came at a 
time when the sister television 
network found itself in its weakest 
position in some years and were 
announced at the same time that 
CBS top man William Paley had met 
network brass to try to develop 
strategies for strengthening their 
ratings position (they're currently in 
third place following NBC's upsurge 
under Fred Silverman's leadership) 
and to stem the flow of news 
personnel to other networks. 

All of which makes the record 
division's profit outlook that much 
more significant in terms of overall 
company performance. Records 
were blamed for a major portion of 
the 47 per cent dip on net earnings 
during the first half of this year. 
Wall Street analysts now predict 
that, while third quarter revenue will 
probably be slightly down this year 
over last, nets in the final quarter 
will flatten out. 

Profits for the CBS broadcast 
group more than offset losses in the 
record group for this year's third 
quarter, with the company posting 
an overall rise in net income of $53.1 
million for the quarter, up nine per 
cent over the previous year. Nine 
month revenue was $2.62 billion, 
with income of $136.7 million, down 
3 per cent over last year. 

As for the specific record division 
changes, industry observers suggest 
that Walter Yetnikoff's shifting of 
energies to the new ventures division 
represents a lateral move, and that 
the appointment of Dick Asher as 
deputy president and chief operating 
officer is a slight erosion of Bruce 
Lundvali's power. Insiders, 
however, have also been saying that 
Lundvall is the man "to get CBS 
back into music" — a definite 
allusion to the departure of Jack 
Craigo, known as a strict "bottom 
line" man. 

Video 

The changing 

face of CBS 
FROM IRA MAYER IN NEW YORK 
WITH THE Federal prime interest 
rate upped to UVi per cent (and 
most big businesses paying two per 
cent and more above that for their 
money), a Federal Reserve demand 
that banks keep more cash on 
reserve and a general tightening of 
credit opportunities, it is as though a 
new wrench has been thrown into 
the industry's plans for overcoming 
current recession conditions. 

The rhetoric continues to say 
"things are getting better", and 
from an internal point of view (the 
industry may perhaps finally be 
owning up to its returns problem) 

BOTH TRADE and consumer press 
here are devoting increasing space to 
video, and several new publications 
devoted exclusively to that medium 
are slated for next year. 

Currently, similar to the recent 
1BM-MCA joint venture for the 
development of videodisc systems, 
Sony Corporation of Japan and NV 
Philips of Holland have announced 
an agreement whereby the two 
companies will exchange patent 
rights on various laser-directed 
audio and videodisc systems. Both 
companies hope to develop 
interchangeable products (rather 
than joint efforts), and thereby 
establish a hold at the consumer 
level for their type of system — and 
rival incompatible competitors. 

Another interesting experiment 
has been launched co-operatively 
by Hurrah, a 600-capacily rock 
disco, Time-Life Video, and Video- 
Vision, an indie production and 
distribution company. The club has 
installed several large-screen advent 
video beams and 25 TV sets that arc 
hooked into the club's regular (and 
excellent) sound system. Time-Life 
will provide rock 'n' roll cassettes 
for the format, which will alternate 
with Hurrah's usual live 
entertainment. 

And, for all the recent cutbacks in 
record company budgets, almost all 
are maintaining and continuing to 
produce video product for their 
artists, stockpiling material for the 
time when vidcocassettcs and/or 
discs become widely popular. 

Cable TV stations, in fact, are 
already a major outlet for record 
company material, which is often 
made available free to (he stations in 
exchange for the exposure. As the 
combination of satellite and cable 
technologies grows, and more cities 
are linked to cables, the hunger for 
music material will inevitably 
become greater. 

American 

Commentary 

this may be so. But even President 
Carter's own economic advisory 
committee, while citing that retail 
statistics for September were not as 
depressed as expected, warns that 
things are going to get worse before 
we see any significant turnaround 
and/or upswing. 

Certainly, consumer dollars arc go- 
ing to be ever more carefully spent. 
Expansion moves of any sort, be 
they at record companies, pressing 
plants, retail or racks, are going to 
be costlier than anticipated, and 
many will no doubt be put on hold. 
And while record labels may indeed 
have the lid (at least temporarily) on 
high-priced signings, they are going 
to have to continue to absorb the 
costs of the signings made in the last 
few years. 

With the US economy so sluggish, 
then, and with the dollar a relatively 
cheap buy to outsiders, one must 
begin to wonder about the relative 
position of foreign versus domestic 
labels. It is too. early to draw any 
conclusions about the long-range 
effects of the tightened money 
situation, but it would seem logical 
to anticipate still more outside 
interest in the US record market. 

Another monitor of currently 
"improving" market conditions are, 
naturally, the charts. The number of 
albums entering (he charts in 
positions of 40 or higher has risen 
dramatically because it takes fewer 
copies to make (he grade. Consider 
that, during the October 20 week, 
four of the (op 10 albums had been 
out less than a month, and that (he 
two discs in (he (op 10 that had been 
on release longest (Supcrtramp at 30 
weeks, the Knack at 17) were 
claiming but (wo million units each. 
The strength of all those newcomers 
last spring and summer was not 
because they were doing so well, but 
because the competition (or what 
there was of it) were selling through 
at such moderate levels. 
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Gallagher of RCA) refused to sit 
the manufacturers' panel as 
scheduled. 

Among the recurring themes 
during the day-long sessions were 
manufacturer and merchandiser 
calls for "gelling records out of the 
hands of artists and back into the 
hands of record companies", the 
explosive growth of the blank tape 
market, retailer complaints about 
manufacturer dallying in return 
allowances for defectives, 
manufacturer insistence that most 
discs returned defective are not so 
(suggesting rather that hardware 
quality outstripped software quality 
and there will never be "perfect 
sound"), and retailer complaints 
about diminished advertising and 
promotion dollars, with the 
manufacturers insisting that "we 
haven't cut back, we've become 
more selective". 
ON THE matter of home taping, 
WEA's Joe Smith signed an open 
letter asking radio stations for 
"understanding and responsible 
restraint" regarding the playing of 
new albums in lolo with deejay 
recommendations that this would be 
a good lime for home taping. 

"What we can hope," concluded 
Smith, "is that no legitimate radio 
programmer will deny ail the parlies 
involved in the creation and 
marketing of records their right to 
profit from their success". 

As in Europe, manufacturers here 
arc experimenting with encoding 
processes that would make home 
taping impossible, and are also 
seeking some method of legislative 
redress — whether in the form of a 
blank tape tax that would go to a 
copyright fund or through some 
change in the current copyright law 
which would alter the allowance. 

Revenues 

DISCUSSION OF pricing, the one 
potentially important and explosive 
issue that could have enlivened an 
otherwise routine National 
Association of Recording 
Merchandisers (NARM) regional 
meet here was barred repeatedly by 
legal counsel. 

NARM lawyers feared possible 
Justice Department accusations of 
price fixing or other breaches of US 
anti-trust laws. Indeed, two 
executives acting on their own 
companies' legal advice (Harry 
Anger of Polydor and Larry 

QUARTERLY REPORTS: Warner 
Communications Inc. posted record 
revenues, income and earnings per 
share for the third quarter including 
a 21 per cent sales increase for the 
music division, though profits for 
that division were down 17 per cent 
over 1978, Half of the sales increase 
was attributed to inclusion of 
Warner-Pioneer Japanese revenues. 
Of the WCI labels, Atlantic had the 
best quarter in its history, with sales 
of $45 million. 

RCA, which does not break down 
group or division figures quarterly, 
reported overall sales up 10 per cent 
over 1978 to $1.8 billion for the third 
quarter, (hough profit dropped 5.7 
per cent to $66 million. The report 
noted that RCA Records "which 
operated at a loss in the second 
quarter, returned to overall 
profitability in the third quarter, 
although it trailed its year-ago 
performance substantially and 
domestic operations, exclusive of the 
RCA Record Club, continued to be 
unprofitable". 

Meanwhile, K-tel International 
posted a 33 per cent rise in sales and 
a 500 per cent increase in earnings 
for fiscal '78-'79 ended June 30. 
Total revenues for the year were 
almost $167 million, with a profit of 
$3.7 million or $1.02 per share. 
JIMMY HASKELL, composer 
arranger-conductor, has founded 
Horn Records in Los Angeles. The 
label will be independently 
distributed, with an emphasis on lop 
40 and dance (i.e. disco) formats. 
The first release is Stinger, a disco 
version of Rimsky-Korsakov 
Flight Of The Bumble Bee. 

Haskell is on the hunt for masters 
and MOR artists looking for a new 
label, but warns openly: "I'd rather 
put money in the production, not the 
artist s pocket". Marketing director 
for the new venture is Ken Ayoub 
cx-RCA Canada, and sccretarv' 
treasurer is Haskell's wife, Barbara 
formerly with Verve. 

Ring Chertsey 

(09328) 60164/60261. 
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from Dr Hook.. 
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featuring 10 great new tracks plus their smash hit single 

'When You're In Love With A Beatitiftd Woman' 

v Big album, big campaign. 

Extensive national radio advertising. 

Superb window display and in-store material. 
Manufactured and distributed by EMI Records Ltd. HST 12018 also nvailablc on tape 
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