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IT TAKES a small army of 
people to see a record from 
conceptual to commercial stage. 
Artists and record companies 
need at different times to call on 
the services of a very diverse 
collection of independent 
operators — from custom 
pressing plants, through sleeve 
designers and printers, to 
pluggers and people who make 
crazy objets d'an for 
p-omoti^i. 

in this week's MW special 
supplement the spotlight is 
turned on those services to the 
industry, and the companies 
which provide them. 

A iEM OSJTLEI FOR UP-AiD-COMING BANDS 

Sponsordiscs an the eards? 

A UNIQUE deal between record 
promotion company Public Eye 
and Wrigley's paves the way for 
what are believed to be the first 
sponsored records and heralds a 
new promotional outlet for up 
and coming bands. 

From the New Year, Public Eye 
will distribute to each of the 500 plus 

professional club and disco DJs on 
its list a one-sided 12 inch disc 
featuring two new releases each 
month plus three of the 
manufacturer's singles. 

Explaining the scheme, Glenn 
Simpson, manager of the Leeds 
based record promotion company, 
says: "Introducing the world's first 

■sponsordiscs we believe is the first 

Mixed wieiis ©n Musexpo 
MIAMI BEACH: The fifth 
Musexpo ended here last Thursday 
in rather desultory fashion with 
several exhibitors closing their 
booths and checking out early, and 
the last two seminars sessions — on 
A & R development and creative 
services — being inappropriately 
compressed into one. 

Trying to gauge the success of this 
sort of event is always difficult with 

so much of its benefit on a level of 
making new contacts, negotiating 
deals in restaurants or bars away 
from the conference centre and 
simply being present for PR 
visibility. 

This year, opinion as to its success 
was sharply divided, but president 
and founder Roddy Shashoua 
confidently claimed that it broke all 
previous records in terms of 

■, 

IT WAS very much a case of happy family when Herb Alperl visited England 
last week to promote his hit single, Rise (A MS 7465) and to launch the album 
of the same name (AMLH 64790). Herb who is also co-founder and vice 
chairman of A & M Records, brought his wife, singer Lani Hall, and daughter 
Aria to enjoy London while he met the media. He also took the oportunity to 
congratulate the A & M staff for the company's current prominent market 
position. Pictured with the Alpens are Mike Hales (publicity director A & 
M), Glenn Simmons (managing director A & M) and Tony Burdfield (senior 
director A & M). 

Import offensive continues 
THE CRACKDOWN on non-EEC 
imports is still being applied with 
considerable firmness, and the UK 
manufacturers arc far from allowing 
their offensive to slow down or peter 
out. 'rhis is the attitude of the major 
record companies' legal and business 
affairs departments this week. 
Within the past few weeks several of 
them have been involved in High 
Court actions against importers, or 
retailers of illegal imports. 

The latest case before the High 
Court on Friday was an application 
by CBS UK for an interim 
injunction against Charmdale 
Record Distributors Ltd. CBS 
wishes to stop the import and sale of 

alleged copyright infringing 
records and tapes from outside the 
EEC, and although (he hearing was 
adjourned for a week, Charmdale 
gave an undertaking not to import 
or sell the O'Jays' Identify Yourself 
album. 

This was the third action by CBS. 
The earlier ones were against Our 
Price and Tony Monson's Disc 
Empire, both of which gave 
undertakings not to import or sell 
certain albums made in the US. The 
Disc Empire undertaking named 
Dream Police by Cheap Trick, and 
Children of the World by Stan Getz. 

Both defendants agreed to deliver 
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attendance. 
"It takes about five years for a 

trade show to establish itself and we 
have achieved our initial goal," he 
said. "We are already preparing and 
looking forward to Musexpo '80." 

Measured in terms of 
"heavyweight" executives present it 
did not succeed, probably because 
the record industry's problems of 
the past year have severely curtailed 
travel and entertainment .budgets. 
Not only is their presence essential to 
inject much-needed informed 
opinion into the debates, but they 
can give instant top level decisions 
on deals which otherwise simply slot 
into a pipeline which might as well 
start in Manchester as Miami. 

But viewed as a marketplace in 
which to meet people and companies 
in one place rather than travelling 
the world, Musexpo, like Midem is 
still viable and is particularly useful 
for foreign delegates as a 
springboard for visits to other US 
music centres like New York, 
Nashville and Los Angeles. 

And, unlike Midem, Musexpo's 
Miami base is a relatively 
inexpensive venue — particularly 
hotel and restaurant costs — 
although the Konover Hotel is 
showing signs of being past its prime 
and its location is inconvenient for 
access to shops and restaurants." 

The Chart 
THE BRITISH Market Research 
Bureau issued the following 
statement on November 7: 

"Following the release of the 
Singles Chan on Tuesday 
(November 6). further checks of the 
sales data collected from the panel 
revealed an error. After exhaustive 
investigation, this was diagnosed to 
have taken place in the preparation 
of the data for the computer. 
Having isolated the extent of the 
error and re-calculated as a result, 
the sole effect was to reduce the 
number of sales attributed to When 
You're In Love (by Dr. Hook) so 
that its true chart position was No. 
2, and not No. 1 as had previously 
been stated. The correct No. 1 was 
One Day At A Time (by Lena 
Marlell). No other titles were 
involved in any way. 

"The investigations revealed no 
suggestion of malpractice of any 
kind." 

positive step towards organised 
sponsorship of records in the UK. 

"We have undertaken extensive 
research into the idea and canvassed 
the opinion of many DJs whose 
reactions were very positive. In a 
survey we used a shampoo TV jingle 
and while we met a little opposition 
from some DJs, most liked the idea 
of giving exposure to new bands. 

"Going mostly for the 16-35 age 
group we bend the ears of about 
500,000 people each week and this 
scheme will provide free promotion 
for record companies in discos. The 
sponsors cover the cost of 
manufacture and distribution and 

Smith to Sire MD 
ELLY SMITH, head of press for 
CBS, has accepted an invitation 
from Seymour Stein to become 
managing director of Sire Records 

■ UK. She will take the position of 
MD officially on January 2 next 
year, and Paul McNally is to be head 
of A&R and probably also of artists' 
development. 

Police release 45 
OVERWHELMING DEMAND 
from both public and radio stations 
has persuaded A & M to release 
Walking On The Moon by Police as 
a single on November 23. Taken 
from the platinum album, Regatta 
De Blanc, it will be backed with the 
previously unreleased Visions Of 
The Night. Police, one of the big 
British success stories of 1979 tour 
(he UK from December 10. 

the only thing we ask from record 
companies is the master tapes which 
will be used for these demonstration 
copies only. 

"We would be very interested in 
hearing from managers or record 
companies who feel they might have 
the right kind of music for us to use. 
We would take care of production 
and pressing." 

Simpson feels that 
"sponsordiscs" could prove 
particularly useful for small record 
companies finding it difficult to get 
outlets for their artists, while also 
enabling the sponsors to reach a 
wide audience with their advertising. 

Disc jockeys involved in the 
scheme are not in any way obliged to 
play the jingles on the disc as well as 
the music tracks. 

"It is being tastefully done," says 
Simpson, "and the DJs will receive a 
promotional package including T- 
shirts, tour jackets, flexi-discs, 
slickers and so on, as well as the 
disc. 

"Each 12 inch will open with a 
jingle followed by the first track, 
followed by another jingle, then the 
second track- and a third jingle. It 
will last about eight minutes in all." 

The deal with Wrigley's lasts for 
the first three months of 1980 and 
Public Eye is currently negotiating 
similar contracts covering the other 
three quarters of next year with a 
building society, a cosmetics firm 
and a drink manufacturer. Only one 
release each month is planned. 

Public Eye can be contacted at 
Leeds(0532) 440666. 

GEES GREATEST 
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Rogers' singles LP 

gets TV boost 

A SURPRISE was in store for Boots 
exeat live Wilf Price when he 
attended a party given by A & M 
Records for buyers after the first of 
Supert ramp's sell-out Wembley 
concerts. He was presented with a 
large cake by Supert ramp bass 
player Dougie Thompson 
commemorating his 45 th 
anniversary with the Boots 
Organisation on that day. Pictured 
(L to R) are Wilf Price, Dougie 
Thompson and Bill Groves (A & M 
sales director). 

As well as being with the company 
for 45 years, it is also now exactly 21 
years since Wilf Price began selling 
records — when Boots libraries were 
converted to record departments. 

LIBERTY UNITED has a busy 
autumn schedule with major 
campaigns for albums Irom 
Kenny Rogers and The 
Feelgoods, plus the introduction 
of a specially-priced File Series. 

The Kenny Rogers Singles Album 
which was originally slotted in for 
September/October TV ads, is now 
scheduled for a two-week peak lime 
campaign on Stags, Tyne Tees. 
Trident, Granada. Border and 
Harlech starting November 26. The 
TV campaign will be fully supported 
by 300 nationwide window displays, 
3D showcards and full colour 
posters. 

Commented Howard Berman, 
Liberty Unitcd's marketing 
manager: "This album was one of 

the victims of the ITV strike. But it 
has already enjoyed chart success. 
We now have the perfect base for the 
TV campaign to build on — 
consumer awareness is already there. 
We arc confident this album will 
prove to be one of the very top 
sellers over the Christmas period." 

To promote their just-released 
LP, Let It Roll, Dr Feelgood 
undertake a massive UK tour 
running from November 20 to 
December 22. Liberty United will be 
supporting the album by over 200 
window displays and a 
comprehensive advertising 
campaign. Competitions are being 
set up around the tour and album 
and a limited number of Toby Jugs, 
as featured on the LP sleeve, will be 
used as prizes. 

'Off The Wall' 

Michael Jackson's 

new single 

off the album. 

(Special re-mix). 

Following the Top 3 single Tton't Stop 
'Til You Get Enough' and the gold 

album 'Off The Wall' comes the new 
single. A specially re-mixed version 

of the album title-track, it's going 
to be yet another Michael Jackson hit. 

So get off the mark and get 
'Off Tire WaJT 

Single; 'Off The Wall' ETC 8045 
Album: 'Off The Wall' EPC 83468 

Cassette: EPC 40-83468 
Order from CBS Order Desk. Tel: 01-960 2155 

CBS Distribution Centre, Barlby Road, London W10 

' 
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Four releases this month herald 
the introduction of Liberty Unitcd's 
File Series: The Very Best Of Jay & 
The Americans; Johnny Winter's 
The Progressive Blues Experiment; 
Soul Sellers, a new Ike & Tina 
Turner compilation and The Very 
Best Of Jean Shcpard. All arc 
specially priced at £3.99 each. 

Slated Berman; "All of the 
albums selected for the File Scries 
will either be top quality compilation 
packages, or, where demand merits 
it, a straight re-issue. All releases 
will be repackaged, with the sleeve 
fronts utilising a special logo 
appropriate to the particular 
album." 

Wynd-Up in 

Glasgow—a 

£2m prophecy 
WYND-UP'S managing director 
Colin Rcilly was delighted with 
the first week's trading at the 
new Glasgow depot and is 
predicting the warehouse will 
have a turnover of two million 
pounds in its first year. 

"We initially expected the 
figure to be one million, but on 
the basis of business during the 
first week I am confident that we 
shall achieve double that." 

Because of the high level of 
business, Wynd-Up has decided 
to extend its special discounts 
until the end of the year. They 
had originally only been planned 
for the first week. 

Reilly, already talking in terms 
of expanding the warehouse, said 
the main reaction from dealers 
has been "Thank heavens you're 
here." 

-5W 

SCOTTISH BAND The Solos have signed to the new EMU Cobra label, and a 
single, Talking Pictures, is to be released in January. The band, who are based 
in Edinburgh, were previously known as The Monos, but due to a legal wrangle 
with a London band of the same name, it was decided to change the name to 
The Solos. Pictured (L to R) back row: Freddie King (vocalist) Simon Davies 
(Cobra A & R manager), George Duffln (group's manager). Front row: Brian 
O'Donnell (drummer), Jamie McGregor Watson (guitarist), David Gray- 
Buchanan (guitarist), Winston Oddoye (bass) and Bob White (lawyer for the 
group). 

few TiMBl Hmsde 
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as bimdliit 
A NEWLY-FORMED budget 
record company — New Town 
Music, headed by directors Marcel 
Rodd and William Ross — is 
reviving the Boulevard label with a 
launch of 12 titles with an RRP 
of £1.25. 

Artists include The Nolans, Acker 
Bilk, Louis Armstrong. Ian 
Matthews and Stceleyc Span. 

Other titles are Christmas Carols 
from Salisbury Cathedral, Party 
Fever, Festival Of Famous Brass 
Bands, 16 Greats From The Ballet, 
1,000 Magic Strings, plus LP 
extracts from the shows Hair and 
Oliver. 

Planned for early 1980 release is a 
classical range on New Town's Opus 
label, featuring classical favourites 
at a budget price. 

The Boulevard range is being 
distributed through wholesalers 

initially and marketing back up 
includes ads in the trade press plus 
ads in magazines such as The 
Grocer. 

"We are hoping to sell in to the 
cash and carry stores as well jxs the 
conventional record rctail'ers," 
explains New Town general manager 
Jon Elkon. "We will also be 
supplying various merchandising 
aids." 

The price is being kept low as a 
result of a special deal with Allied 
Records, says Elkon. 

"Allied have recently completely 
automated their pressing plants and 
the quality of the pressings is now 
belter than ever. Budget record 
companies need volume sales to 
make a profit and at £1.25 for 
quality albums New Town believes it 
will have little difficulty in reaching 
its targets." 

PAGE 2 
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Sixties classics from WEA 
REISSUES OF some Sixties classic tracks, and a couple of more recent best 
big sellers, arc planned by WEA. Some of Atlantic's classic Sixties recordings 
will be re-released over the next few months, starting with Booker T and the 
MGs' Green Onions c/w Bootleg on November 23. The special single bag will 
reproduce the original Green Onions LP sleeve. Other artists on the list for 
these reissues include Wilson Picket!, Sam and Dave, Solomon Burke and Joe 
Tex.   
/15 WELL as advertising extensively in the trade and consumer music press, 
Polydor is launching a big display and merchandising campaign for the new 
Head boys LP on RSO (RES 13). Posters, paperback books and alarm 
docks for radio and press are being distributed — and local press 
advertising will he undertaken as well as radio ads on Clyde and Forth. The 
band is pictured at a recent personal appearance at Bruce's Record Shop, 
Princes Street, Edinburgh. Pictured with the group and record shop staff 
are Malcolm Dunhar (second left back row) Polydor's singles promotion rep 
for Scotland and, (second right back row) Ashley Newton, RSO's creative 
services manager. 

iM (CiGifiils director 
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PETER GOALBY former lead 
singer with Trapeze is the first 
British artist to be signed to the 
newly launched Fuse Record label, a 
division of the Fuse Music 
publishing organisation. In a 
parallel deal, Fuse Music will 
administer Goalby's material. A 
single and album are scheduled for 
early 1980. Fuse Records has now 
concluded a distribution deal with 
Spartan and the first single release 
— There Ain't No Age For Rock 'n' 
Roll by the Veterans is set for 
November 30 release. 
THE SELECTOR w ho are currently 
on tour with The Specials as part of 
the Two Tone package, have signed 
a long-term deal with Two 
Tone/Chrysalis. The band will start 
work on an album at the end of the 
tour which is scheduled for New 
Year release. 
LATEST SIGN1NGS to Fiction 
Records are the Passions and The 
Associates. They will be joining The 
Cure on their UK tour through 
November and December. 
FABULOUS RECORDS has signed 
Springwater, the brainchild of 
producer Phil Cordell. A single, an 
instrumental version of Sailing is 
released this week. 
REGGAE ARTIST/producer Tito 
Simon has signed to Splash Records. 
His first release on Splash, through 
Pye, is the single Monday Morning 
Feeling cut on both 7" and 12". 
INTERWORLD MUSIC has signed 
Middlesborough group Stilettos to a 
long-term worldwide publishing 
deal. The group has just signed to 
Ariola Records and their first single, 
This Is The Way, was released on 
November 2. 

DES BROWN, director of 
international affairs at 
Chrysalis Records has been 
appointed to the board of the 
company. Brown has been with 
Chrysalis for four years which 
have seen the company's 
international market expand by 
150 per cent. 

At the same time, Peter Wagg has 
been appointed director of creative 
services. Wagg has been at Chrysalis 
for just over two years as creative 
services manager. He was previously 
at C.D.P. and then an account 
director at T.R.J. advertising 
agency. 
BOB HART, EMI's London-based 
director of publicity, has been 
appointed to co-ordinate 
audio/visual matters for EMI Music 
— Europe and International. Hart 
will, in addition to his current 

Chairs 

% 
responsibilities, facilitate the 
effective direction of audio visual 
software developments in EMI. He 
will continue to report to Ken East, 
president and chief operating officer 
of EMI Music Europe and 
International. 
JONATHAN SIMON of Chappell 
has been appointed to the PRS 
general council to fill, until next 
year's AGM, the publisher vacancy 
created by the resignation in July of 
Stephen Gottlieb. 

News in brief... 

ZIGZAG, THE independent music 
magazine which celebrated its 10th 
anniversary in April has been 
acquired by new publishers and the 
next issue will be out on December 
1. Mentor Bridge Ltd's takeover 
follows the collapse of Phoenix 
Magazines in June. The last issue 
of ZigZag was in July this year. 
Kris Needs will continue as editor 
and Chrissie Gibson becomes 
advertising manager. 
GEM RECORDS has released the 
original soundtrack of the spoof- 
horror film Phantasm, distributed 
by GTO Films and currently on 
general release. Composed by Fred 
Myrow and Malcolm Seagrave, the 
LP includes the Captain Zoro 

3 
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DAN-1 CELEBRATES his long-term exclusive worldwide publishing deal 
with Cavalcade Music and also his Island Records hit Monkey Chop in the 
company of Cavalcaders Beth Clough, John Fogarty and Ron Liversage. 
Island is releasing an EP by Dan-I next week with full illustrated cover. 

single Phantasm, recently released 
on Gem in blood-stained vinyl. The 
title track of the album has been 
produced by Biddu. 

EMI'S CHILDRENS album, All 
Aboard (EMTX 101) is now to be 
TV advertised from December 3. 
Learning Tree, the Granada TV 
childrens programme has returned 
for a second scries. The album of 
the same name (EME 6506) was 
released in August. 

TO TIE in with the November 15 
London release of the Moment By 
Moment film starring Lily Tomlin 
and John Travolta, Polydor is 
taking ads in Record Mirror and 
Ms London to promote the 
soundtrack (RSO RSD 5004). 
There will also be posters in 
London cinemas which will also be 
available to dealers. 

TO PROMOTE the new Barbra 
Streisand album. Wet (CBS 86104), 
CBS will be taking ads in the 
Evening News, Daily Mirror, Mail, 
and Star. There will also be 
nationwide window displays, a 
poster campaign at major British 
Rail terminals and on London 
Underground sites. 

THE NEW Isla St. Clair album, Isla 
(Decca SKL 5317) and single Child 
In A Manger (F 13881) will be 
backed up by full-colour in-store 
posters, counter display cards and 
in-store personal appearances by Ms 
St. Clair in major cities. 

AMERICAN ROCKABILLY star 
Sleepy LaBeef tours Britain through 
November. To co-5ncide, Charly will 
release a new Sleepy LP, Rockabilly 
Heavyweight (CRL 5017), plus a 
four-track single (CEP 123). 

Lawyer Robert J. Abrahams' 
services as a consultant in 
international copyright affairs have 
been retained by PRS on a full-time, 
exclusive basis. The principal areas 
covered by the consultancy 
arrangement, which is initially for a 
one-year period, are the PRS 
licensing arrangements with radio 
and TV broadcasters. 

BRIAN HUDSON to regional 
promotion manager Bronze Records 
following the departure of Debbie 
Littlestone . . . former Glitter Band 
drummer Tony Leonard appointed 
product manager with the 
Merseyside-based Mingard Music 
with effect from the end of Gary 
Glitter's current UK tour . . . S. 
Kempner Ltd., the shrinkwrap 
specialist, is moving with effect from 
November 26 to 498 Honcypot 
Lane, Stanmore, Middlesex HA7 
1JZ (01-952 5262). 

Coombe Music Ltd has moved to 
new premises at Hurston House, 
Stoke Road, Kingston-on-Thames, 
Surrey KT2 7NX. The telephone 
number remains 01-942 6240 and 
telex, 22914 CCC. Pandclorium 
Records has moved Us Wilmslow 
Road, Manchester office to 127a 
Oxford Road, All Saints, 
Manchester. The company's head 
office remains at 6, Lapwing Lane, 
W, Didsbury, Manchester. 
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Liviiviq In tIie City' 

By Disco Rock MAcbiiME p. 
Featuring an exciting new talent in Rene Arnell 

Arranged & Produced by Trevor Rabin 
Available 7"&12"|7mins 20secs longlLicenced from BlueChip 

An RPM recording 

Avav 

fridaV 

The In Demand" 
Disco 45 Hot from New York! 

Dark),Can You Get Me Into Sxudio 94?' 

By DANA & GENE PIN 26 
Available 7"&l2"(full length version) A Midsong International Recording 

Marheted & Distributed by Pinnacle Records 
Phone sales hotline: 0689 73141 
(When phoning ask for your FREE copy of the 
Pinnacle Distribution Catalogue) 
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EMI shareholders 

receive £169M 

Thorn offer 

FULL DETAILS of the enhanced Thorn Electrical Industries £169 
million bid for EMI are being sent to EMI shareholders this week, 
and, as in the case of the Polygram offer for Decca, the final decision 
rests with them. 

4 

RCA denial 
RUMOURS THAT RCA's factory 
at Washington, Co. Durham, is 
about to close were dismissed by the 
company. They came at a time when 
RCA was in dispute with the General 
and Municipal Workers Union over 
manning levels in the tape blister 
machine operation and the 
anonymous stories were being 
spread merely to heighten tension , 
claimed a company spokesman. 

The dispute has now been settled, 
says the spokesman. 

Polygram: The 

last staff 

changes 
THE LAST round of pre-mergcr 
changes which will directly affect 
salesmen on Polydor and 
Phonogram forces were announced 
to all those concerned at the end of 
last week. The combining of the two 
sales forces, under the current 
Polydor deputy MD Tom 
Parkinson, has resulted in seven 
technical redundancies, split 
between the two companies. 
Parkinson emphasised that 
"redundancy" here meant only that 
the person's existing job was no 
longer available. 

"There are seven people who 
technically don't have the job they 
had last Thursday, but there are six 
or seven vacancies within Polydor, 
IMS and Phonogram, which they 
are being offered." 

Knowing that the merger was 
approaching and that it would mean 
a reduction in the staff needed he 
added, vacancies which occurred in 
various areas of both companies 
recently had been frozen, so that 
they could be offered to those made 
technically redundant. 

The Thorn offer, recommended 
by the EMI board, includes a partial 
cash alternative as requested by the 
board and contrasts with the original 
all-share Thorn offer of £144 
million. It involves 28 Thorn shares 
for every 100 EMI shares, plus £58 
of seven per cent convertible 
preference shares. Hambros Bank, 
on behalf of Thorn, has agreed to 
offer 330p in cash for every Thorn 
share to shareholders not wishing to 
accept the ordinary share part of the 
offer. 

If the bid succeeds, Thorn 
proposes to call the merged 
companies Thorn EMI Ltd, and has 
invited Sir John Read, Lord Delfont 
and Bhaskar Menon to join the 
Thorn board, with Sir John 
becoming deputy chairman. 

City circles are still speculating 
whether a counter bid will 
materialise, and the latest focus of 
attention in this respect js 20th 
Century Fox, which is believed to be 
very interested in EMI's film 
division and the possible buyer of an 
appreciable number of EMI shares 
recently. 

FLEETWOOD MAC became the 
1714th recipients of a 'Star' on 
Hollywood Boulevard's Walk Of 
Fame at a recent ceremony. The 
band's album, Tusk is currently top 
of the UK album charts. From left: 
John McVie. Christine McVie, Mick 
Fleet wood, Stevie-Micks and 
Lindsey Buckingham with plaques 
commemorating the 'Star' 
dedication ceremony. 

Pickwick's JXmas bonanza' 

Oldfield releases Blue 

Feter charity single 
VIRGIN IS releasing a charily single from Mike Oldfield on which he Plays the 
theme tune to the long running children's TV programme Blue Peter, 
date is November 30. Royalties from both artist and record company wilI go to 
the Blue Peter Cambodia Appeal. Independent promotion man Mike wuns is 
also donating his bonuses for working on the single. 

Oldfield recorded his version of 

PICKWICK'S CHRISTMAS 
stocking for the retail trade this year 
contains 16 seasonal albums at an 
RRP of £1.75, two double albums at 
£2.99 and cassettes priced at £1.99. 

As part of the Pickwick Christmas 
Bonanza, there are five new releases 
from Max Bygraves, Don Estelle 
and Mickey Mouse as well as 
Christmas Country and Christmas 
With The Stars, including John 
Williams, Glen Campbell and the 
Nolan Sisters, which is in aid of the 
National Association for Deaf 
Children. 

Also available is Elvis' Christmas 
Album and seasonal collections by 

Jim Reeves, Des O'Connor, Andy 
Williams, Mario Lanza and Perry 
Como. 

The latter's album is one of the 
two double ones in the Bonanza. 
The other is Non-Stop Christmas 
Disco by the Roller Disco Orchestra 
and both are available in LP form 
only. 

Extensive in-store display material 
is available, including point-of-sale 
material such as posters, talk cards, 
crown headers, browser cards and 
new Christmas dumper units. 

the theme — a traditional hornpipe 
— when he appeared on the 
programme some time ago and it has 
been used to introduce and play out 
the twice weekly series ever since. 
Blue Peter and the BBC have fully 
endorsed the release and are 
allowing the programme's sailing 
ship logo to be used on the picture 
sleeve. 

The B side of the single — 
Woodhenge — is taken from 
Oldfield's new TV promoted album 
Platinum which is released a week 
earlier on November 23. 

Football 
CUP RESULTS: EMI 1 Gas 5. Pyc 
4 Different 2, Ice 8 Chappells 0, Our 
Price 4 CBS 6. The four semi- 
finalists are therefore Ice, Gas, Pye 
and CBS. Applications for the 
invitation cup close this Friday. 
Details from Ray Williams at Gas 
Songs. 
League table: played; points. Gas 
Songs 6; 12. Ice 6; 8. Pye 3; 6. CBS 
6; 6. Our Price 4; 5. Chappells 6; 3. 
DJM 4; 2. Different 4; 0. EMI 3; 0. 

m 

Bonnet resigns from 

Rathe Marconi EMS 

SAD CAFE were presented with silver discs to mark sales of 250,000 plus for 
Everyday Hurts at a party held in a Manchester restaurant last week. Pictured 
(I to r) are: Vic Emerson, Ashley Mulford, Paul Young (all group members), 
Gerry Fyfe (RCA Records product manager), Derek Everett (director creative 
development RCA), Harvey Lisberg (manager Sad Cafe), Bill Kim be r 
(manager A & R RCA), David Irving (Sad Cafe) and Danny Betesh (director 
Kennedy Street Management). 

from GERARD WOOG 
PARIS: Michel Bonnet will leave his 
position of general manager of 
Pathe Marconi EMI this week after 
16 years with the EMI group, 
including service in Italy and eight 
years in the Paris office. 

Il had been assumed that Bonnet 
was a likely candidate for the 
presidency of Pathe Marconi EMI in 
succession to Philip Brodie, who has 
returned to the UK to take charge of 
EMI's manufacturing and technical 
services at Hayes. However, it is 
understood that a London meeting 

attended by Bonnet last month 
revealed widely divergent views 
between himself and the EMI 
management as to the future policy 
of EMI's French operations and he 
tendered his resignation as a result. 

Francois Minchin, EMI regional 
director for the European Latin 
countries, will assume a caretaker 
role until the end of the year when a 
new president will be announced. 

Bonnet is taking a vacation to 
consider some approaches from 
other companies as well as 
investigating some possible projects 
of his own. 

Impfflst iffimsSwe isimtmiK 
up all remaining stock of the 
offending albums to CBS, to 
provide an account of any profit 
made from the sale of these titles, 
and to hand over copies of all 
invoices from the importers of these 
LPs. 

John Brooks, director of 
administration and legal affairs at 
CBS, told MW: "The heat is not off 
imports. Our resolve on this is as 
firm as it was at the beginning. 
CBS's view is that it has always had 
the right to prevent non-EEC 
imports, but it's only been in recent 
months (probably with the 

strengthening of the pound) that it 
has been necessary to take any overt 
action. After warning the trade by 
letter on August 1 we have taken 
action, starting with traders who 
are, literally, closest to us!" 

Polydor's legal and business 
affairs advisor, Clive Fisher, pointed 
out that as his company still has two 
cases awaiting judgement, it could 
not comment in detail. But he 
added: "As far as Polydor is 
concerned, we think that there 
should be very few people in the 
record trade who are now not aware 
of our attitude on imports. We are 

closely reviewing the situation; desp- 
ite what others may say we believe 
that imports have dropped. Polydor 
has only brought six or seven cases 
in the past 13 months — which is 
hardly an avenging flood, is it?" 

Polydor's action against Bostock 
Records ended with the trader 
agreeing not to import into the UK, 
or sell, Canadian made copies of the 
Who's 2LP The Kids Are Alright, 
and not to infringe copyright in 
Polydor records where that 
copyright or exclusive UK licence is 
owned by Pancontinental 
Productions Ltd, The Who Group, 
or Polydor Lid. Bostock also agreed 
to pay £1,000 in settlement of 
damages and costs. 

Like other record companies, 
Polydor is approaching traders 
selling illegal imports in the hope 
that agreement can be reached 
without going to court, and in ihe 
majority of cases this is how the 
matter is settled. Action against 
Bostock was, for example, taken 
only when (after reaching agreement 
over the offending Canadian records 
in one shop) Polydor discovered that 
the imports were being sold in UK 
sleeves in another shop in the chain. 

Polydor's attempts to block 
Portuguese pressings of the Bee 

Gees' Spirits Having Flown album 
were, however, resisted in the High 
Court last Wednesday. 

Polydor and RSO asked for an 
injunction against Harlequin Record 
Shops Ltd and Simons Records Ltd, 
but the two defendants have asked 
the court to refer the dispute to the 
European Court of Justice. They 
want the proceedings in the UK to be 
stayed until the European Court has 
ruled on preliminary legal questions, 
under EEC law on free movement of 
goods within member countries. 

Alastair Wilson, defending 
counsel, argued that if a buyer 
acquired records from a legitimate 
supplier he was entitled to assume 
they were not made in infringing 
circumstances. He said the 
injunction Polydor and RSO want is 
"plainly wrong" because it aims to 
stop imports from the EEC. 

Opposing counsel, Andrew 
Morrit, said that firstly the record 
companies concerned did not accept 
that imports from within the EEC 
could not be stopped. But in this 
instance they were simply seeking a 
ban on a particular album 
being imported from Portugal. They 
also want an order preventing 
commercial sales of the disputed LP 
in the UK, and another which would 

 FROM PAGE ONE 
force Harlequin and Simons to name 
their suppliers and customers. 

Judgement on this action is 
expected in two weeks. 

Polydor has also taken action, last 
month, against Our Price. The retail 
chain gave undertakings in respect 
of three albums manufactured in the 
US, This Is The Modern World 
by The Jam, UK by UK, and 
Making Magic by Pat Travers, and 
paid £250 damages. Costs in that 
case are yet to be decided. 

A spokesman for EMI said; "Wc 
are still pursuing this as diligently as 
ever. We have not yet been forced to 
take any dealers to court, because all 
those wc have approached so far — 
and we are making the approaches 
systematically — have reacted very 
responsibly. But we would like to 
emphasise that if we do not get that 
responsible reaction from a dealer 
who is infringing our copyright, we 
will take legal action." 

Pyc has also had no cause as yet to 
take action. Chief PR Brian Gibson 
explained: "As far as we arc 
concerned, it is only if imports start 
to hurl our major LP artists, like 
Donna Summer, that we will take 
legal steps. We arc watching the 
situation, and would act on 
individual albums if necessary." 

Mfy-' c-'rj(sL £ 

WILD 
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STEVIE WONDER'S NEW SINGLE 

SEND ONE YOUR LOVE1 

PICKED FROM HIS MAGNIFICENT NEW ALBUM 

"STEVIE WONDER'S JOURNEY 
THROUGH THE SECRET LIFE OF PLANTS." 

m [ MQTCM'S 
mni 
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'It was simply overhyped by the media"... Tony King 

DOR—Son of Disco 
DISCO MUSIC may have 
provided ihe record industry 
with some of its biggest-selling 
records of the decade, but it has 
now split the industry with 

controversy and some observers 
blame it for the downturn of 
profits in the past year. 

The subject of where disco goes 
front here gave Musexpo its liveliest 

Musexpo reports from 

Miami IBeaclh by 

RODNEY BURBECK 

Photographs by 

SYLVAN MASON 

Lfttietep pustes for 

rof iStt^ rifwrns 

ENGLISH LAWYER and composer 
Trevor Lytileion last week called 
for an international music 
industry lobby to put pressure on 
governments worldwide, to 
negotiate for royally reforms and 
tougher legislation on 
pi racy/count erf citing/home 
taping. 

Lyttleton was speaking at Musexpo 
seminar on music publishing and 
afterwards he told Music Week 
that he fell that there was a lack 
of concerted effort by the 
industry on these matters. 

Tape tax 
"It is eight years since the West 

German Government agreed to 
put a tax on tape hardware, yet 
the rest of the world is still 
talking about it," he said, "and 
there is an urgent need for an 
increase in the statutory royalty 
rate in America." 

In the same session, publisher 
George Gluck cited "horrendous 
advances" being asked in recent 
years, plus the advent of disco 
music, as problems facing the 
independent publisher, but he 
hoped that this situation was 
now changing, and "young, 
active publishers will soon be 
able to compete with the 
corporate publishing 
companies". 

/ :• 

UK DELEGATE Trevor Lyttleton 
making his point from the floor 
during the publishing seminar. 

seminar, provoking considerable 
invective as delegates demonstrated 
the near-panic gripping the industry 
as "disco backlash" permeates radio 
stations, record companies and 
publishers. 

Appalled at the thought of being 
trapped in yesterday's trend, some 
stations have invented a new playlist 
format — dance-oriented rock 
(DOR) — and Columbia and 
Warner Bros have renamed their 
disco departments "dance music 
marketing". 

DOR is simply a mix of disco and 
the new wave rock 'n' roll which has 
evolved from Britain's punk 
movement into the mainstream rock 
of a type more acceptable to the 
Americans. 

Ably illustrating the paranoia of 
some US music business people, 
seminar speaker Tom Silverman — 
who has changed the name of his 
tipsheet magazine Disco News to 
Dance Music — told delegates: 
"There is nothing wrong with disco 
except the word", and he blamed the 
media for giving disco a bad name 
by sensationalising it. 

Seminar chairman Tom Hayden 
said CBS had recently made disco 
the scapegoat for its financial 
problems. Mike Wilkinson, 
president of Disconet, said that 
disco was being blamed for record 
industry high returns and advances. 

Wilkinson pointed out the irony 
that A&R men until recently would 
not listen to product unless it was 
disco, yet now producers were being 
told: "Put some guitars on it and say 
it is new wave, and we'll sign it up". 

But English-born Tony King, 
director of disco marketing for RCA 
Records in America, drew applause 
for his firmly expressed statement: 
"Disco music is very much alive and 
well — it was simply overhyped by 
the media who knew nothing about 
it and needed a new cover story." 

 , , rm,,, MuscxDO organiser Roddy Shashoua 
MORE SMILES Jor the camera from M"s

f
eX

R
P°cE*rises, 

(left) and Mr. and Mrs. John Ross-Banard of BBC Enterprises 

Cornils warns of 

cable sudii threat 
THE AVERAGE commercial radio station in America makes only 510,000 a imcrciai lauiu aianv/n   — . 
year profii said Wayne Cornils, vice-president of ihe National Association ol 
Broadcasters, in a keynote speech in which he suggested that stations should 
more innovalive 10 compote with future developments in radio. 

In particular, he warned of the 
danger of 24-hour cable-syndicated 
radio feeding uninterrupted music 
directly to homes and he reminded 
delegates that the record industry 
itself was investigating the 
possibility of sponsoring a national 
cable radio network to expose new 
product which does not normally get 
airplay. 

He revealed that the US 
Government is anxious to increase 
competition in radio by providing 
even more FM and AM frequencies 
to give greater diversity of 
programming, 

"The number of stations could be 
increased to 16,000 from the present 
8,500 — that's one station for every 
15,000 people," he said, adding that 
the average American already listens 
to three hours'21 minutes of radio 
per day and the average American 
home possesses five radio receivers. 

Cornils said that stations should 
be transmitting more live concerts to 
encourage new talent and more new 
record product. He also warned of 
th'e danger of record lyrics as "a 

RADIO SEMINAR chairman 
Wayne Cornils. 
large area of potential trouble for 
the radio industry". 

In the same session programme 
consultant Dwight Douglas advised 
record companies to "forget the T- 
shirts and buttons in promoting 
records and to use the money instead 
to buy TV advertising lime — 
thereby pulling its money back into 
the media system". 

Film andl T¥ indlMStiif a strain alf 
THE MUSIC business will find itself with "strong allies" 
in the film and TV industries in the fight against home 
taping and piracy following the development of video. 

That was the view expressed by entertainment lawyer 
Kim Guggenheim at a Musexpo lawyers' seminar. Home 
(aping is a substitute for purchasing records, he said, 
whereas videotaping detracts from possible purchase of 
pre-recorded programmes. 

Both industries must work to find a solution, he added, 
particularly in view of the result of the Ihree-ycar-long 
legal wrangle between Universal/Disney and Sony, in 

which a Los Angeles court upheld "the individual's 
ability to take a copyright and reproduce it". 

"The court held that home video (aping was not an 
infringement and caused no commercial harm," he said. 
"This case has far-reaching implications." 

Guggenheim enumerated several possible solutions, 
including a licence or tax on hardware or software, 
technical innovations to prevent taping, or a broadcast 
fee to dissuade radio stations from broadcasting albums 
without interruption, thereby cncouarging taping (MW 
November 10, Page I). 

GOSSIP 
RUMOUR 
SCANDAL 
. . the lighter side of the 
music business. 
Read it in Dooley's Diary. 
Inside back page. Every 
week. 

■A 

MUSEXPO CONVIVIALITY from Mike Collier of Peter man & Co. (centre) 
flanked by Chas Peale (left) and dive Scott of Splash Records. 

MIKE CLAIRE of Response 
Records (left) and Satril's Henry 
Hadaway in conversation at 
Musexpo's opening cocktail party. 

filer© iiyse^po mms 

Pip 67 appears en 
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THE FIRST ALBUM FROM THE PLANETS 

INCLUDES THE SINGLE "LINES" 

AND THEIR CURRENT SINGLE "IRON FOR THE IRON 

ALBUM TENOR 102 CASSETTE ZCTEN 102 

THE SINGLE IRON FOR THE IRON TREB 109 

RIALTO RECORDS 

ORDER FROM PYE RECORDS UMITED 132 WESTERN ROAD MITCHAM SURREY CR4 3UT TELEPHONE 01 640 3344 
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WINNER IN the recem Lugtons budget tapes dealer incentive competition was 
W. H. Smith in Basingstoke, Hants. Pictured at the presentation of wine are 
(left to right) Chris Sanford of CRC tapes Ltd, Lugtons sales manager Roger 
Cornwell, record department buyer Mrs Middleton. Smiths area manager Mr. 
McDonald, and store manager Mr. Vickery. 

Daft ideas for 

pinching pirates 

I AM NOT despondent about 
business. 1 have the daft idea that we 
might have quite a good prc- 
Christmas season this year. And I 
think that cassettes arc moving 
ahead. People will pay over the five 
quid mark for a good classical tape, 
where they know that the quality of 
reproduction is good (and they seem 
to read reviews more carefully than 
ever now). And. as tapes arc often 
very good indeed, they offer value 
for money. As for MOR, I'm 
inclined to think that buyers are 
going more for the £3 mark, except 
where the cassette is in the Top 20, 
then it is usually discounted anyway. 

Shop talk by 

DAVID LAZELL 

The industry has a Department of 
Daft Ideas, as you know. One of the 
latest is that to crack down on 
"pirates", who copy LPs onto blank 
cassettes, the price of a blank 
cassette should go up to £5. Which is 
rather like saying that because some 
wicked men forge £5 notes, the price 
of a pad of notepaper should go up 
to a tenner. The industry ought to 
get more into the audio equipment 
end of the consumer consciousness, 
sell him on the idea of enjoying 
musical quality — joint promotions 
with equipment manufacturers and 
so on. People who really like music 
quality will rarely bother with 

Tesco shows off new 

Music World store 
^ ^ . f Drevie\v guests were given conducted 
UP MARKET was a term in almost c0"stan'use.1

a"°f^ hfNorthampton development area). The onc- 
lotirs of Tesco's gigantic new store at Weston P"', ,ds deparlment store status for some years, 
time grocery supermarket chain has been working its . ^ , 'lv reached it. and at the 100,000-plussq. ft. Weston Favell premises has c y d,,I,arlmem staff are not specialist. 

The designers and executives were ^ P ^ ^ and lapc buycr s,uart 

VAT for Particularly proud Of Mt^woru 

beginners 

bootleg materials, except insofar as 
they buy import copies, and so on. 

The manufacturers ought to be 
able to catch those at the retail 
outlet. Kids who copy LPs onto 
blank cassettes get some kind of 
result, but it's not very good. Maybe 
we have been too ready to persuade 
kids that cheap equipment — the 
thirty quid cassette recorder, or less 
— is okay. Actually, it's just a fun 
toy, nothing more. 

Some pirates get into the quality 
field, but they are never going to be 
as clever or as influential as the 
major producers. A better 
intelligence network, maybe offering 
gentle incentives to retail staff to 
send in clues about bootleg tapes in 
their area (you get to know a lot at 
discos, etc) could help. Plus a really 
good campaign, with promotions 
and competitions, etc. to sell the 
manufacturers as quality producers. 

Despite all the gloomy talk, I 
think we ought to make 1980 a Fun 
Year for all of us, with a different 
national competition linked to the 
quality theme every month — the 
manufacturers being involved in 
turn, with audio equipment as 
prizes, etc. 

As I said to my favourite rep just 
the other day: "You ain't going to 
get anywhere just standing there and 
looking on the gloomy side." At 
that moment, a traffic warden came 
in to give him a ticket for his 
overdue car parking. 

So you sec, life isn't all being left 
on your own. Somchwere, someone 
is wailing to get his record order. 

CALLING A book VAT Made Easy 
may tempt most retailers to class it 
as fairytale fantasy, but the author, 
A. St. J. Price has set out to explain 
the rules and jargon step by step, in 
plain English. This VAT expert 
claims that some shopkeepers will 
pay hundreds of pound more in 
VAT than they need to in the next 
quarter, and will go on doing so 
until they change the special retail 
scheme they use. He explains and 
gives examples. 

Published by Kogan Page Ltd of 
120 Pentonville Rd, London N.l. 
the book costs £5.95 in hardback 
and £2.25 in paperback. 

News in 

brief... 

MANY DEALERS seem still to be 
uncertain of their position regarding 
the need for a Performing Right 
Society licence to play music in their 
stores. In the current MTA news 
letter it is emphasised that such a 
licence is now very definitely 
ncccessary (since the MTA- 
supponcd test case against the PRS 
in the high court ruled in the PRS 
favour — that any playing of 
records in a shop was a "public 
performance"). 

The MTA reminder reads: The 
Performing Right Society has 
indicated that many members have 
not yet applied for a licence to 
perform music in their shops. If you 
are playing copyright material so 
that the public can hear it you are 
legally obliged to apply for a licence. 
INEFFICIENT USE of energy is 
now concerning retailers and store 
managers as much as losses through 
theft, stales a DIFB release. The UK 
retail and wholesale industry 
apparently wastes nearly £400 
million worth of energy annually, 
and to help cut this figure the DITB 
has produced a booklet outlining 
helpful practices and checklists for 
staff. 

Save Your Energy is available 
from the DITB for 95p from Sales 
Department, MacLaren House, 
Talbot Rd, Strctford, Manchester 
M32 OFP. 

A giant Seap fir reffiwdl cSeaieirs 

ANYONE WHO has resorted to 
sticky tape to remove dust or animal 
hair from clothes will appreciate the 
simple basic principle behind 
Metrosound's new record cleaner. 

Hut simple us the theory is, the 
new product is quite a biy step from 
all previous wipers' and cleaners. 
This Record Rejuvenating, Fluid is 
squeezed onto and spread around 
the disc surface. It dries to a skin 
which can then be peeled off — 
taking all dust and fingerprints with 
it. Metrosound is probably justified 
in claiming that the record is then 
cleaner than when it left the factory 
The fluid also contains an antistatic 
agent, and sufficient fluid to treat 36 

M record shop within the stores, 
offering as much floor and browsing 
space as a reasonably sized 
independent, and employing several 
brand new, and decidedly "up 
market" ideas. 

One wall is dominated by a six tt. 
by four ft. back projected video 
screen with sound system (believed 
to be the first in the country) which 
is serviced by Captain Video, using 
promotional videos from record 
companies. 

The browser beneath the video is 
reserved for product which is cur- 
rently being promoted on it; all these 
albums are discounted to varying 
levels — 80p, £1, £1.50. The Music 
World browsers also house Tesco's 
own design for displaying cassettes. 
Believing thai cassettes should be 
displayed near the corresponding 
album', and that they should be easi- 
ly handled, like the records, by 
customers, the company has had 
open-fronted plastic display boxes 
made. These fit into the LP-sizcd 
browser divisions — so making it 
possible to rearrange a browser to 
hold both albums and cassettes in 
any combination of numbers. 

Music World slocks 3,000 titles, 
of which 2,500 are catalogue items, 
using a masterbag system. This is at 
present numbered according to the 
store's own code, as the music 

But, record and tape buyc 
Kotchie emphasised, lhal staff 
would work permanently in Music 
World (and not bo moved around to 
other counters) and the company 
would soon be hoping to recruit 
staff with experience in independent 
record retailing. 

The choice of the original slock 
was made by Kotchie, but Music 
World is merchandised by Pickwick, 
which already supplies product to 
135 Tesco stores around the country. 
Displays arc by Topic, arranged 
through Pickwick, which will check 
slock at this department three times 
a week. 

Discount on catalogue albums is 
50p, on new releases falls in the same 
levels as on the albums being pro- 
moted by video. In the special pro- 
motion and best seller categories of 
product there is a £2 discount level, 
for certain 2LPs or product with a 
£6-plus RRP. Fleetwood Mac's Tusk 
and the new Stcvic Wonder 2LP 
both carried £2 off slickers on open- 
ing day (November 1). 

Music World at Weston Favell, 
Kotchie revealed, will be under 
scrutiny by the Tesco chiefs, and 
depending on its turnover and pro- 
fitability. could be the forerunner of 
similar ventures in the 56 Tesco's 
which are big enough to have such a 
separate, specialist department. 
"However," he added, "We are 
very optimistic." 

plastic LP sides comes ir, 
container, RRP £3.95. 

And from Metrosound/Cambra 
International comes another new 
idea — the Automatic Car Cassette 
Carrier. (The carrier is automatic, 
the car does not have to be). Each 
unit has space for 12 cassettes, and 
each individual slot has an external 
key, allowing a cassette to he 
selected and flipped from the case 
with a deft one-handed movement 
while the driver can keep his eyes on 
the road and the other hand on the 
wheel. UK RRP is £3.25. 

Furlher details on either product 
from Metrosound, Frecdcx Mouse, 
North Road, London N.7. 

Jazz book reviews 
by PATRICK SULLIVAN 

JAZZ AT RONNIE SCOTT'S. Kitty Grime and Valerie Wilmcr. 
Robert Hale £5.80 
A MUSICIAN, like anyone who spends his working life under the 
public gaze, is more apt to reveal his inner thoughts, his true opinions, 
in the off the cuff remark than in the course of any interview. Kitty 
Grime has a perceptive ear and no qualms at all about noting the 
things she has heard jazz musicians let drop over the years and her 
book is the better for it. Some of the quotes do come from interviews, 
but the manner in which they arc assembled gives Jazz at Ronnie 
Scott's that wistfully racy air so peculiar to the music and it's 
practitioners. Most of the super photographs arc the work of Valeric 
Wilmer who also contributed the telling words of tenorist, Archie 
Shepp, an avant garde musician with a very clear sense of his music's 
history. Val is no ordinary photographer and something of the flavour 
of her subjects finds it's way onto the emulsion . . . lady blows! 
Plenty of Scoltisms plus quotes by the like of Charlie Mingus, Dexter 
Gordon and Oscar Peterson the most vivid, however coming via our 
own heavyweight drummer, Mr. Tony 'The Baron' Crombie. 
SOME OF MY BEST FRIENDS ARE BLUES. Ronnie Scott with 
Mike Hennessey. W. H. Allen £3.50. 
THERE IS a lot of mileage being made out of the occasion of 
Ronnie's 20th and while this lightweight volume docs give chapter and 
verse on the club's beginnings it's a pretty quick read. No 
photographs, no index, but a number of anecdotes in the inimitable 
style of mine host plus a preface by Benny Green and a coda by Spike 
Milligan. Liked the stories about Ben Webster and Coleman Hawkins, 
and Ronnie, aided by Mike Hennessey, docs manage to convey the 
madness, the excitement and the boredom of the jazz life. 
THE McJAZZ MANUSCRIPTS. Sandy Brown. Edited by David 
Binns. Fabcr& Fabcr£6.95. 
ONE COULD criticise the manner in which this fascinating book has 
been assembled, but I am sure that Sandy would have given his 
blessing to the seemingly disjointed presentation. Carpers just didn't 
know Sandy. The book is part autobiography, part anecdotal, part 
criticism and wholly satisfying. Brown never suffered fools gladly and 
his writings for The Listener cut many a gadfly down to swatting size. 
He is also pretty hard on himself at times, yet occasionally displays his 
epo albeit wilh tonBnc in checek. Sandy viewed the world with a 
sliKhtly bemused air, ycl understood more (him most the 
ineonsislcnces of the human race. He played clarinet like no one else 
and wrote about music like no one else. Brown was a one-off job who 
could lias e made his own indelihlc mark in many fields of endeavour, 
he was one of the finest acousticians in the world, a musician of great 
btdividua ity and a writer of truth. The book opens up a little of bis 
world and anyone who reads if will be the better for if 
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'7»e \oUifi Sisters' is theirfirst album for Epic and, with an extensive tour, 

plus nationalpress advertising, radio advertising, localpress advertising and 
point-of-sale material, it will have strong support across the board. This, and 

thefact that The Nolan Sisters'features the hit single 'Spirit Body & Soul', 

Order from CBS Order Desh 
Tel: 01-9602155- 

CBS Distribution Centre, 
BarlbyRoad, London WIO. 

makes for a very captivating release. Album: 
The Nolan Sisters' 

EPC83892 
Cassette: EPC40-83892 
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