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byTERRI ANDERSON 
THE END of RRP on product 
from WEA is signalled by the 
company's unexpected and swiftly 
implemented move to raise dealer 
prices by about five per cent — as 
from Monday this week. 

The company's attitude is 
spelled out in a letter from sales 
and marketing director David 
Clipsham. In this he points out 
that the increases "bring WEA 
dealer prices broadly into line with 
those of its major competitors", 
and can also be regarded as "the 

first stage of a series of changes 
designed to lead to a move away 
from recommended retail pricing 
in all aspects of our business". 

From now on, (he letter 
indicates, WEA will take the 
realistic view that retailers are using 
their freedom in law to fix record 
and tape prices at whatever level 
seems right to them. This means 
that record company RRPs are 
increasingly meaningless, und 
"our only concern should be the 
price we charge to him (the dealer) 
and not the final retail price." 

MD John Fruin told A/W7 that he 
wanted to stress two points: 
"Firstly, this is not something 
which we just did because Polydor 
did it. Secondly, the decision was 
made only after we had seen the 
results of a survey which was 
carried out for us by BMRB. The 
results determined that we should 
rationalise the pricing position. If 
we were going to give what looked 
like reasonable RRP we thought it 
should bear some relation to the 
price the records were really being 

TO PAGE FOUR John Fruin 

WidlgiD rights 

deliated! 

m LOBHIM 
by SIMON HILLS 

PIRACY IS already threatening 
the development of the video 
market. That was the consensus 
of opinion at last week's Nord 
Media Video Rights Conference 
at the Cafe Royal. 

Peter Funk IVS (UK) MD, 
claimed he could purchase pirate 
copies of the world's top 50 films 
within an hour. The piracy 
prediction was based on the fate 
of the audio world, and the 
recent Sony v. Disney/MCA case 
where Judge Ferguson deemed 
home-taping legal in the USA. 
• Full conference reports on 
page six. 

Imprts judgments 

(Simfasffl is* 
THE POSITION of record 
companies, importers and 
dealers selling imports appears 
to be more, rather than less, 
complicated after decisions just 
made by two different judges in 
the High Court. 

After two days of detailed legal 
argument in the case involving 
Charmdale Record Distributors and 
CBS UK, the judge, Mr Justice 
Browne-Wilkinson, decided to rule 
against the record company. But, at 
the time of A/IP going to press, he 
had not yet given his reasons for the 

decision, so CBS had not decided 
whether to give notice of appeal. 

Having decided that parallel 
imports of albums from the US in 
cases where the licence for the UK 
territory is held by CBS UK would 
not be outlawed in this action, the 
judge then granted a temporary 
injunction in the terms which CBS 
had asked for, and to which 
Charmdale has voluntarily agreed. 
He pointed out that, by his own 
ruling, he had been asked by CBS to 
restrain Charmdale from doing 
something which was not, in his 
view, unlawful — but he decided to 

Cmtrawirsv EM A fiil 
CONTROVERSY OVER the voting 
procedure for the awards presented 
at the Country Music Association of 
Great Britain annual dinner at the 
Hilton Hotel last month has split the 
association and is described by 
former CMA chairman David 
Sandison as "suicidal" in a bitter 
attach in Music Week this week (sec 
page 50). 

Last week Sandison announced 
his resignation from the CMA, as 

did vice-chairman Tony By worth 
and MCA's Martin Sattenhwaite. 
RCA's Shaun Greenfield has lapsed 
his membership and has stated he 
will not be re-joining. 

By worth's resignation follows his 
own criticism of this year's awards 
nominations in Country Music 
People in which he wrote: "The 
problem rests with the smallness, 
inefficiency and apathy of the CMA 
(GB)." 

Part-tnmeirs click mlth Git 
A "PART-TIME" record label 
looks like scooping the British 
record industry with this year's 
Christmas hit single. Day Trip To 
Bangor, by Fiddler's Dram on 
Dingle's Records, is claimed to be 
selling out of Spartan's disiribuiion 
warehouse at the rate of 30,000 
copies a day. il is a Radio 1 Simon 

\ 
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FOCUS ON BENELUX 
Another in Music 
Week's series focusing 
on the music industry 
abroad — this time the 
small but profitable 
Benelux area. Report by 
CHBtS WHITE. 

Bates' record ol the week and is 
being playlisted across the country. 

It is Dingle's first single release, 
although they have had previous 
album releases and several major 
companies were attempting 
negotiations to pick up the record 
last week. The label has appointed 
Spartan's Dave Thomas as its 
business adviser and he told MW; 
"The record is not available for the 
UK except through Spartan but is 
available for the rest of the world." 

Dingle's is primarily a folk label 
run by five partners on a part-time 
basis. Chairman is Roger Holt, a 
training officer at Tudor 
Photographic, his wife Helen is 
secretary and their co-directors are 
Royer Slater, a marketing executive, 
David Foister, a lecturer at 
Guildford University, and Alan 
Morrow, an electrical engineer. 

Both Sandison and Byworth 
consider that many of the awards 
nominations, particularly in the 
international sections, were not 
representative of the industry's 
commercial developments. 

Award winners included Boxcar 
Willie as international artist of the 
year and album of the year. Single of 
the year was voted If 1 Said You 
Had A Beautiful Body by the 
Bellamy Brothers and Warrington 
group Poacher were named British 
artist of the year. 

Other awards: Terry McKenna 
(best British songwriter); Sunbury 
Music (best publisher): Don Ford 
(country music journalist): David 
Anthony Promotions (marketing 
campaign). Disc jockey awards went 
to Paddy O'Flaherly (BBC Radio 
Ulster) and Tim Lyons (Piccadilly), 
and the founder chairman's award 
went to BBC producer Yvonne 
Littlcwood. 

grant the injunction temporarily 
"on the balance of convenience", 
pending appeal. 

Eleven titles were named by CBS 
in their application (seestory in MW 
December I), and their complaint is 
that Charmdale imports from CBS 
Inc of America infringe their 
exclusive UK licence. Charmdale 
however has only one of the titles in 
stock, and as part of the terms of the 
importer's voluntary undertaking 
(reinforced by the Judge's 
injunction) CBS has agreed to buy 
those slocks. 

John Brooks, CBS director of 
administration and legal affairs, told 
MW: "We will give an appeal very 
serious thought, but are waiting to 
see the reasons for the judge's 

TO PAGE FOUR 

R&RN closed 

by 'recessiorT 
THE MUSIC trade papers Radio 
and Record News and Dealer 
published their last issues this 
week. Announcing their closure, 
publishers Needle Time Music 
Lid blamed "the economic 
recession being experienced by 
the record industry". 

R & R News was started in 
1976 by Greg Thain under the 
title Needletime and in June 1978 
he went into partnership with 
Jesse Ward Investments, 
publishers of the Croydon 
Advertiser, which took over the 
paper completely last August 
when Thain resigned. At the 
same time they launched a sister 
publication. Dealer, distributed 
free to record shops. 

About 14 staff are out of work 
but publisher Alan Godfrey told 
MW: "They have received 
generous payments. Also, 
because we are closing the 
company down, rather than 
going into liquidation, all 
creditors will be paid." 

THE FUTURE OF 
THE GRRC 
What is the future of the 
GRRC? Retailing editor 
TERRI ANDERSON 
talks to dealers and 
record company bosses 
on this controversial 
matter. See page 37. 
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Amnesty album out 

ISLAND RECORDS releases the soundtrack album from the recent Amnesty International Concert next 
Friday (14). The line-up includes John Cleese, Peter Cook, Michael Palin, Billy Connolly and Anna Ford. 
The LP, called The Secret Policeman's Ball (ILPS 9601), marks one of the most extensive marketing 
campaigns ever undertaken by Island. 

The company will be promoting 

WITH THEIR Greatest Hits album riding high in the chart, ELO's drummer 
Bev Sevan turned up for a special guest appearance on Roger Scott's afternoon 
programme on Capital Radio. During the half hour interview Bevan revealed 
that the group has definite plans for a UK tour next year. 

the LP on London Weekend TV on 
December 19, 20 and 21, co-inciding 
with the showing of the film on all 
ITV stations on the 22nd. In 
addition there will ne national and 
music press advertising. To 
introduce the film and album to the 
media, a press conference is being 
held this Friday at the National 
Liberal Club. Island is also 
mounting a national radio and press 
advertising campaign for the Gibson 
Brothers who are currently in the 
chart with Que Sera Mi Vida and 
also have an album, Ooh What A 
Life Cuba (ILPS 9579) available. 

For three weeks every commercial 
radio station in the UK will be 
carrying a 15-second advert for 
broadcasting at peak listening limes. 
This will be backed by 5,000 posters 
for the trade as well as a Gibson 
Brother video distributed by Captain 

KC &The Sunshine Band 
New singler'Please Don't Go' 

TKR7558 

Order from CBS Order Desk. Tel: 01-960 21f:5. CBS Distribution Centre, Barlby Road, London W10 
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Marketing 

Video to more than 250 shops. In 
addition the album will be advertised 
in both the Daily Mail and Sun 
between December 10 and 14. 

Duncan single for 

Year Of The Child 

i 
Mm 

I 

TOP MUSICIANS have joined 
forces to make a special single which 
will aid the International Year Of 
The Child appeal. Singer Lesley 
Duncan has re-recorded the title 
track of her first ever album, Sing 
Children Sing, and enrolled the 
additional services of such names as 
Kate Bush, Pete Townsend, Phil 
Lynott, Joe Brown, Madeline Bell 
and the children of Tywardreath 
Primary School in Cornwall. All the 
musicians and singers, together with 
Duncan, and CBS, are donating 
their royalties to the charity. The 
single is issued in a full colour bag 
(catalogue number, CBS 8061). 
TO PROMOTE the new Godley & 
Creme single, An Englishman In 
New York, Polydor has taken ads in 
the trade and consumer music 
papers plus Time Out. And ads for 
the duo's album, Freeze Frame, are 
being taken in NME, Time Out, 
A.M., New Manchester Review, 
Private Eye, Punch and The 
Guardian. Adhesive window stickers 
and full colour posters are available 
for in-store use. 
THE CONCEPT album makes a 
come back as EMI releases a massive 
book cum double album package by 
artist and author Patrick Woodroffe 
and keyboard player and composer 
Dave Greenslade, which is hotly 
lipped to become one of the first 
videodiscs. 

EMI has secured video rights for 
the package which retails at £8.99 
and has already produced a video 
tape of stills from the book. Entitled 
The Pentateuch Of The Cosmogy, 
the science fiction story about the 
birth and death of a world is released 
on December 7. It is published by 
artist Roger Dean's Dragon's 
World, it will also be available from 
selected bookshops. 

"The Pentateuch is a scriptural 
text from extra-terrestial civilisation 
illustrated by both pictures and 
music," says Woodroffe. "The two 
LPs, casebound within the 48-page 
book, are intended to be listened to 
while examining the visual 
illustrations." 
LIBERTY-UNITED is to TV 
advertise Slim Whitman's 20 
Greatest Love Songs (UAG 30270) 
for a three week period starting 
December 10 at peak time on Stags, 
Border, Granada, Anglia, Ulster, 
Harlech, Tyne-Tces and Yorkshire 
TV. The ads will be supported by 
350 nationwide window displays. 
RRP forthe LP is£4.49. 

Talking Heads 

Campaign 

the band's third Sire LP, Fear of 
Music, and single, Life During 
Wartime. Ads have been bought in 
peak time rock shows for two weeks, 
on Capital, Piccadilly, Trent, City, 
BRMB, Clyde, Forth, Beacon, 
Victory, Orwell, Thames Valley, 
Metro and Luxembourg. This radio 
campaign starts on December 3, and 
there will be consumer pop press 
ads, and in-store me-chandising 
featuring all three album sleeves, ^ 
plus posters and Fear of MtfsTC*" 
armbands. 
BONEY M's Oceans of Fantasy 
album is being given a second press 
advertising campaign, with full 
pages taken over a four week period 
in pop and teen magazines. There 
will also be ads in the popular 
national press. The group's new 
single, I'm Born Again, is released 
on November 30. 
NEW ENSIGN Artist Roy 
Sundholm is currently touring with 
John Miles, and his first album, The 
Chinese Method (ENVY 10), is 
being offered at a special price to 
coincide with the dates, and until 
December 31 it retails at £2.99 
(cassette £3.15). The tour and special 
price offer will be supported by a 
campaign featuring half-page 
adverts in the music press, full 
colour posters for shop displays, 
streamers and button badges. A 
handbill will also be distributed at 
tour venues, drawing attention to 
the LP and cassette offer. 
TWO COMPILATION packages, 
The Stylislics: The Hits (H&L 6467 
650) and Van McCoy's Sweet 
Rhythm (H&L 6467 651) are 
released by Phonogram this month. 
The Stylislics album is a compilation 
of their 16 UK hits. There will be 
national press advertising and the 
albums will be stickered announcing 
special mid-price value at £3.25. The 
McCoy album is described as a 
retrospective appreciation of his 
work on the H&L label and includes 
his biggest hit, The Hustle. The LP 
will also be backed by press 
advertising. 

Bowie double A 

side re-released 

AIMING TO break Talking Heads 
into a broader market, WEA is lying 
an advertising and marketing 
campaign in with the UK concert 
tour which started on November 26 ^ 
and ends on December 8, and witly 

THE LATEST David Bowie single, 
to be released on December 7, is a 
double A side containing two 
versions of John, I'm Only 
Dancing. The number was a hit in 
1972 but is now given a third, 
distinct treatment. 

The single is released in both seven 
and 12 inch format — his first 12 
inch single — and comes in a picture 
bag. It will be backed by a three 
week campaign of full page ads in 
trade and consumer press and in 
addition. RCA will be taking a 
double page spread in the last issue 
of Melody Maker this year, 
celebrating his nomination as MM 
artist of the decade. There will also 
be point of sale material available to 
mark both (he single and the award. 
LATEST RCA albums from 
Jefferson Starship and Hall and 
Gates are both being trailed for the 
main marketing campaigns set to 
start in the New Year. 

The Jefferson Starship album, 
Freedom At Point Zero. \i 
scheduled for December 7 release 
and trailer advertising in Melody 
Maker in December will be followed 

y the full campaign also backing 
e single Jane in January. With a 

^nular approach to the new Hall 
' f.nd ^lcs LP X-Siatic, RCA will 

I™ ad camPaign lo co-indde tour being planned for with a 
January, 
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Spinsinisffii Silke off 

PUBLIC EYE, I he record 
promotion company which has 
opened up the field of sponsored 
records (see Music Week, 
November 17), has finalised the 
tracks for its first Sponsordisc. 

The two cuts selected by Public 
Eye manager Glenn Simpson arc 
Finsbury Park by Tribesmen and 
Love At First Night from Sally 
Townsend. Tribesmen are signed to 
The Label and Sally Townsend to 
OBM Records in Liverpool. They 
will be featured on the first disc 
sponsored by Wrigley's, set for 
release in the first week of January. 

Simpson has been surprised at the 
high standard of material he has 
been offered and says: "The Music 
Week article on our new venture 
really broke down so many barriers 
and we've had a lot of calls from 
managers and record companies 
wanting us to use their artsis. 

"1 hope we can persevere with our 
original concept of promoting new 
groups. We want to give them the 
best deal possible and for this first 
release we are having 25,000 flexi- 
discs pressed containing edited 
versions of the songs. We arc also 
negotiating for a magazine insert of 
20,000 flexi-discs." 

The two tracks will be included on 
a 12 inch 45 rpm Sponsordisc filled 
out with three Wrigley's jingles and 
these will be sent to more than 500 
professional club and disco DJs 
around the country. 

R 
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AFTER A sold out show at the Theatre Royal Drury Lane, Tammy Wynette was presented with a platinum disc for sales 
of her album, Twenty Country Classics, by Warwick MD Ian Miles. Pictured (I to r) at the presentation are Anne Miles, 
Warwick Records; George Richey (husband/manager of Tammy); Tammy Wynette. Ian Miles and Johnny Black. Epic 
Records press officer. 

Watson tops in MCA r®-wimpin| 

^Musical 

5r Chairs 

OBM 

deal 

m 

STUART WATSON 

THERE HAS been a restructuring 
of MCA's marketing and promotion 
department under Stuart Watson, 
who becomes general manager, 
marketing. Reporting to Watson is 
Ray Still, formerly Infinity label 
manager, who now becomes MCA 
Records product manager. 

London promotion managers 
John Gould and Dave Brown also 
have new responsibilities. Gould 
becomes creative promotion 
manager with responsibility for 
particular areas including disco. 
Brown is now promotion manager 
involved in all areas of promotion 
and working with Gould on TV. 

L4 

O SINCE TYING up the deal with 
Public Eye, OBM records has sealed 
a distribution agreement with Pye 
and Sally Townsend's Love At First 
Night penned by Alan Day will be 
the first release, probably in the 
second week of January. 

OBM — an off-shoot of an 
entertainment agency and 
management company run by Kevin 
O'Brien and Tommy Murray — 
already has an album release by 
Kenny Johnson but this will not be 
involved in the Pye deal. 

Lop rumours denied 
RECENT INDUSTRY speculation 
that Logo Records is up for grabs 
has been refuted by George Amy, 
head of publishing firm Marshall 
Cavendish which controls the record 
operation. 

A proposed deal with RCA — 
with which Logo has a P&D 
agreement — fell through at the last 
minute recently but Amy says: "We 
are not rushing out to put up the For 
Sale sign. 

News in brief. 

THE NEW address for the Kicking Mule Artists Agency is 6, 
Burlington Road, Southport, Merseyside. (0704 67852). The agency is 
now being run by Pete Rimmer. 
HARBOR RECORDS run by John Schrocdcr has moved from 
Cambridge Square to 73 Newman Street, London Wl. (01-637 4623) 
PATRICK FITZGERALD'S contract with Polydor has terminated 
and he is planning to put out records independently in the New Year. 
A NEW record label, NMC (No Mean City) has been set up in 
Glasgow by Arthur Haggerty and punk band The Fun Four. First 
single from the band is Singing In The Showers. Further unknown acts 
are to be signed to the label for singles deals. 
HAMMER RECORDS has moved to 35/37 Wardour Street, London 
Wl. Telephone; 01-734 7195. 
BASF IS spending £300,000 over the next two months promoting its 
various ranges of blank cassettes. Much of the spend will be on TV 
advertising with a commercial featuring Jenny Haan. 
THE NEW Planets album, Goon Hilly Down (TENOR 102) on the 
Rialto label through Pye has a special RRP of £3.45, with full dealer 
margins applying. On December 7, Pye releases a new Muppetts 
album (NSPL 18613), featuring all new material. 
WHITE DOVE Records bus switched distribution from Spartan to 
Pinnacle. 
MATAYA CLIFFORD is the latest signing to the Do It label. Mataya 
has previously recorded for RCA and Virgin. His debut single lor Do 
It Living Wild, was released November 30 with distribution through 
Spartan. 
COZY POWELL'S Ariola single, Theme 1 has been released in 12" 

As'fROM now. Libcrty-Uniied's new telephone number is 01-580 
4455. The address remains the same. 

"It's true that the results of Logo 
have been disappointing over the 
past two years, but sales and 
prospects are picking up and that 
changes the overall picture 
considerably. We have a single and 
an album by The Tourists doing well 
at the moment. 

"If a good offer were to come 
along, however, obviously we 
would have to consider it." 

With its staff considerably 
streamlined, Logo will be moving 
from its Marylebone High Street, 
London, premises in the new year to 
smaller offices in Wardour Street 
and managing director Geoff 
Hannington expects a high premium 
for the current lease. 

CBS Giwes 

Wayne's Wair 

a boost 
AFTER A continuous run of nearly 
18 months in the Top 50 MW album 
chart, Jeff Wayne's The War Of The 
Worlds is being given an extra 
Christmas Boost by CBS. 

The double album, which has 
achieved triple platinum status in the 
UK alone, is to be TV advertised in 
the Granada area at peak limes Irom 
December 12 to Christmas. In 
addition, local shops will be 
mounting in-store displays along 
with dealer lie-ins and competitions. 
A statement from CBS added; "The 
album has already proved a popular 
buy at Christmas — last December 
saw an especially heavy demand on 
stock." 

Jeff Wayne has recently signed a 
film deal with Paramount Pictures 
for a new movie version of War Of 
The Worlds based around the 
album. 

MCA's regional promotion 
department continues under the 
direction of Martin Satterthwaile, 
artist development manager, who 
also reports to Watson. . . DinDisc 
press officer Eugene Manzi moves to 
Virgin as marketing manager. 
Taking over press at DinDisc will be 
Dave Fudger who retains his A&R 
responsibilities for the company . . . 
Tim Bowen has been appointed 
director, business affairs, CBS 
Records . . . Barbara Slanton, 
previously with UA and Radar, to 
Heath Levy Music as PA to Geoff 
Heath and Eddie Levy, replacing 
Kathy Robinson who has left the 
company.. . 
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Redundancies follow 

Phonogram reshuffle 

A MAJOR re-structuring of 
Phonogram, resulting in a number 
of redundancies, was announced by 
the company's managing director, 
Ken Maliphant, last Friday (30). 

Under the re-shuffle, Neil 
McEwan, formerly financial 
controller, becomes the head of 
administration and will head up a 
team designed to assist the overall 
management of the company in the 
critical area of cost control. 

And Rodger Bain, general 
manager A&R, has agreed that in 
order that he can concentrate on the 
creative aspects of A&R, he will 
relinquish all managerial/admin- 
istrative responsibilities within the 
confines of the A&R division. The 
division comprises Bain, Jeremy 
Enaor and David Bates who will all 
report directly to Maliphant. 

The classical division will also 

report directly to him and 
Phonogram is currently recruiting a 
marketing-oriented head of the 
division. Nick Wright, formerly 
albums marketing manager, is 
appointed to a post within Britannia 
Music, the direct marketing arm of 
Polygram. 

Tony Powell is appointed 
marketing manager, and reporting 
to him will be Henry Semmence 
(singles product manager), and Alan 
Phillips who becomes senior product 
manager and will have the other 
product managers reporting to him 
including John Waller who becomes 
US product and disco manager. 

Orin Cozier becomes disco 
promotions manager which will be 
expanded to include radio promotion 
and will report to Annie Challis who 
becomes head of radio promotion. 
Dave Howson becomes head of TV 

WEA HAS entered the book 
cassette market with the launch 
of Book cassettes. The first four 
titles, released this week, are: 
Snakes and Ladders featuring 
Dirk Bogarde reading extracts 
from his autobiography: Alex 
McCowcn's solo performance of 
St Mark's Gospel; Sheila Hockcn 
reading from her autobiography 
Emma And 1; and The Famous 
Five from Enid Blyton. 

Each two-cassette pack retails 
at £5.00. Dealers requiring 
further information should 
contact Telephone Sales at 

News in 

brief... 

Alperton on 01-988 5929. 
A substantial nationwide 

merchandising campaign backs 
the launch and includes counter 
browser units, posters and shelf 
strips, all bearing the legend. 
Books That Read To You. 

AVIATION MUSIC, owned by 
David Ardcn, and run by Peter 
Fcislead, has signed former bass 
player with (he Radio Stars, 
Martin Gordon, to a worldwide 
publishing agreement. Most 
recently Gordon has been in 
France producing for the Barclay 
label and also appeared on a Jam 
session with Mick dagger, 
Ronnie Wood and Charlie 
Watts. Gordon will record as a 
solo artist and Fclstcad is 
currently fixing a record deal. 

BEGGARS SINGLES 

GIVE IT TO 

ME NOW 
PRODUCED BY DENNIS BOVEIi BEG 30 

CfiRPETTSJ 

BOP 5 

WILLIE AND THE HAND JIVE 

9WR 

BIGGUH 

SE MEBS 

DCS ¥ EOL 

>'SOUNDS' NEW SINGLE OF THE WEEK' 

lurkers 
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PRS licence for DJs 

promotion. 
David Scoppie, reporting to 

Evans, is promoted to commercial 
liaison manager, and will be 
responsible for all liaison within the 
new commercial division. He will be 
assisted by Ray Wilkins who will 
retain his specific responsibility for 
tape marketing. 

Maliphant added that as a result 
of the re-structuring, several 
positions had had to be made 
redundant. Amongst those who have 
left the company arc Karen Fox, 
press office manager, Sandra Triffit 
(press office assistant), Marek 
(international exploitation 
manager), product manager Nigel 
Morgan and secretary Jackie Curtis. 

Glyn Williams, previously 
financial and commercial director of 
Phonogram, has also decided to 
leave the company. 

BRITAIN'S ESTIMATED 35,000 
mobile discotheque operators may 
be required to purchase a £25 annual 
licence as of January 1, 1980. This 
new move by the Performing Right 
Society casts its net to include the 
thousands of "public performance" 
of copyright music at parties in 
private homes, farmers' barns etc. 

The decision to licence DJs came 
after consultation with the Disc 
Jockey Federation and was last week 
welcomed by DJF chairman Thco 
Loyla who said: "We believe the 
professional guys who take DJ work 
seriously will be glad to pay the 
licence fee as a way of distinguishing 
themselves from the cowboys who 
arc simply in it for a cheap buck." 

The PRS and DJF have another 
meeting in January to discuss how 
the scheme is to be implemented. 
One benefit of the scheme will be 
that organisers of one-off parties or 

dances on private premises will no 
longer have to lake out a temporary 
permit, assuming that the DJ they 
hire holds a licence. But the new 
licence will not cover performances 
in public houses, hotels etc which 
should already hold a licence. 
• The new licence and its 
implications will be covered more 
fully in M Ws disco page next week. 
y 
LEBER KREBS, managers of 
Aerosmith and producers 
/promoters of Beatlemania are 
to open a London office, headed 
by Peter Mensch, co-manager of 
AC/DC and The Scorpions. 
Further expansion details of the 
company, which has changed its 
name to CCC (Contemporary 
Communications Corporation), 
arc expected to be announced 
shortly. 

Electric records closes 
ELECTRIC RECORDS, which has been in existence for four years and has 
had its biggest successes with Gordon Giltrap and Quantum Jump, is being 
closed down. 

A statement from managing director David Platz said: "Electric Records 
licensing arrangement with Pye Records expires at the end of this year and 
coupled with Jeremy Thomas's decision to leave the company (sec MW 
December 1), it has been decided not to continue the Electric Record 
Company label. 

"However, we are in the process of negotiating a licensing arrangement for 
the existing catalogue which remains on the Cube label." Six staff are being 
made redundant. They arc: Bernie Cochranc, Annie Piper, Glen Davidson, 
Vivien Haynes, Lesley Gear and Simon Giddens. 

Imports... 
decision. I think this is only the 
first stage in clarifying the law. This 
decision covers only a narrow point 
of law based on CBS being the 
exclusive licensee. It is not the end of 
the whole matter at all. Lots of 
points of law will have to be decided 
in individual cases," 

In the second case, Mr Justice 
Goulding refused Polydor an 
injunction against Stage One 
Records. The record company 
achieved only a voluntary 
undertaking that Stage One would 
not import or sell Canadian 
pressings of The Who's Who Arc 
You album. Polydor had asked for 
an injunction banning the import of 
any Who product made in the US 
(under a parallel exclusive licence 
granted by the band itself, which is 
the copyright holder) and will now 
be appealing against the High Court 
decision. Trial of this action in full 
could take anything from 18 months 
to three years to come to court. 

FROM PAGE ONE 

The judge however rejected the 
Stage One's claim that Polydor was 
abusing its dominant position in the 
EEC, and other suggestions in the 
defence argument. He added that if 
Polydor wished the issue of parallel 
imports to be decided they might 
have to take it to the European 
Court of Justice. 

After the High Court judgement 
Stage One announced that it could 
be going to the European Court 
itself for a decision, and it greeted 
the refusal of the injunction against 
itself as an indication that the courts 
regard transatlantic parallel imports 
as legal — at least pending final trial 
and judgement of the point. 

A statement from Polydor, 
however, stressed that the company 
still intends to sue any importer, 
wholesaler or retailer who 
imports' or sells any US 
or Canadian recording of material 
for which the UK company holds the 
licence or copyright. 

WEh miij|p 
sold at. This statistical survey 
showed that prices being asked 
were patently nowhere near, in 
most cases, our RRPs." 

Clipsham slates in his letter: 
"Tape prices will remain at current 
levels and relevant album prices 
will be increased to match. On a 
single album this means that dealer 
prices will increase from £2.90 to 
£3.04 (ex VAT) a rise of just under 
five per cent; standard seven-inch 
singles will increase similarly from 
64p to 67p. RRPs will remain 
unchanged." 

As well as the apparently 
increasing irrelevance of RRP, the 
letter states as a reason for the 
price increases: "The prevailing 
media view, supported by some 
artists," that record prices are too 
high. 

WEA believes that the retailers' 
right to set prices should be, as it 
is, total — so the record company 
should be involved in setting only 
one price, the dealer price. 

The letter goes on to say that 
another aim is to make pricing 

PAGE 4 

FROM PAGE ONE 
structure more simple and, because 
"the recent change in marke 
forces" has helped to roughlj 
equalise cassette and alburr 
manufacturing costs, WEA car 
"rationalise prices between tape 
and album product". 

The BMRB research is outlined 
It used a sample of 400 retailers 
and data indicate that only 16 pe 
cent of indies do not now discoun 
(and a small number actually prici 
higher than RRP); discounting i 
certainly on the increase witl 
almost 30 per cent of the indie 
saying they are cutting prices mor 
than they did six months ago; am 
the average discount against RRI 
is now running at seven or cigh 
per cent. 

New dealer prices detailed in tlr 
letter include: 12-inch LV serie 
singles — £1.22; picture single; 
and other 12-inchers — 97p 
budget LPs and tapes — £1.52 
lull-price and deluxe LPs and tape. 
— £3.04; 2 LPs and tapes — £4.57 
3 LPs and tapes — £6.09. All thesi 
prices are exclusive of VAT. 
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Losing profits 

to the pirates 
WHILE THE record companies 
see the video disc as a means of 
bringing back some of the profits 
thev have lost to the tape, a lot of 
video pundits arc not so sure. 

Many film and television 
companies sec their product 
cropping up on vldeocassettes 
across the world 
without a licence, while at the 
same time finding their case a lot 
harder to prove. And as those 
companies move into mass home 
markets, they are finding their 
problems uncannily similar to 
those the record industry has 
been experiencing for some time. 

"Wherever one finds a mass 
market, one finds imitators," 
says David Gibbons 1FPI anti- 
piracy director. "Audio piracy 
not only includes cassettes, but 
discs as well, and the results are 
terrifying. 
"While the record industry has 
the BPI to take up piracy cases, 
the other industries involved 
have nothing." 

Peter Funk, IVS (UK) MD 
says: "We license programmes. 
We have a fundamental interest 
in copyright as we are in the 
Middle East which is the largest 
market for pirate programmes. 

"It is well known that most 
16mm films are valuable for 
pirating because of poor 
administration. There is only one 
way of a pirate getting it, and 
that is someone having the 
master. That is not a 
technological problem, it is an 
administrative one." 

All-out attack on taping 

"THERE IS no way you can use a recorder legally, li is like advertising a car that does not go any slower 
than 70 miles per hour." So spoke Geoffrey Crabbe, a copyright officer at the Council for Educational 
Technology, at The Nord Media Video Rights '79 Conference. 

And that just about summed-up 
the video producer's malaise over 
how to deal with the home-taping 
threat that looms over him, and was 
the major topic for debate at the 
conference. 

"You can't stop copying when 
you make programmes," he 
continued. "They will be copied, not 
in public, but in private. It seems to 
me that when you produce your 
video recorders, you must bear in 
mind what is happening to them." 

All the industry is aware of home 
taping, and the debate over how it 
can be stopped — and after the 
Dianey case it seems unlikely to be 
done by law in the US — has 
become the major issue in the audio 
industry. Video will make those 
issues more complicated as the film 
producers find their profits 
threatened too. 

Amazingly, David Gibbons, the 
anti-piracy operations director at the 
IFP1, said that legislation will come 
if home-taping hits the video 
industry as hard as the audio 
industry, and it will be the audio 
industry that will follow suit. 
Governments have been slow to see 
the problem, and it might be the all- 
encompassing video industry that 
could push them into action. 

"One solution is that private 
taping should be made illegal," 
said Gibbons. "1 suggest that is not 
feasible. Those who advocate it 
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GEOFFREY CRABBE: you can't 
stop copying. 

should be made legal must also 
advocate that either the police or the 
producers of vidcograms must be 
given rights to go into people's 
homes. And that must go against 
public opinion. The prospect of 
raiding them all is quite horrifying, 
and I don't see the prospect of a few 
lest cases. 

"The answer as I see it is in a 
royalty payment which has been said 
would take an army of bureaucrats. 
Collecting societies have been set up 
who have managed to collect down 
to the last company. In practical 
terms, that represents the only way 
of getting the correct compensation 
for the industry." 

Yet the reluctance of governments 

to assist in the introductions of a 
levy for the hard and software 
industries has left many people in 
the audio industry very suspicious of 
it being introduced and they are 
looking to other means. 

From past experience many 
people in the industry are wary 
of any action being taken, and 
believe it their responsibility to fight 
what they see as a major loss-maker 
to their industry. 

Iain Muspratt, Guild Sound and 
Vision MD, said that home taping at 
the moment is akin to Marks and 
Spencers saying 'here is our store, 
but you can't buy anything in it'. 
Home taping is still illegal. "So far 
as copyright is concerned, one of the 
biggest difficulties is looking after so 
many interests with so many people. 
Frankly, a levy on machines leaves 
me absolutely cold. The thought of 
more bureaucrats doesn't move 
me," he said. 

Martin Roberts, publisher of The 
Video Cassette and CA TV 
Newsletter, launched the hardest- 
hitting attack on home taping, based 
on the Sony v Disney case. 

"Already the video market is 
moving towards home recording. If 
this happens the field of new 
product will slow down to a trickle. 
The public might wind up as short 
term winners, but long-term losers, 
and I hope meetings like this can put 
the problem in focus." 

SIMON HILLS reports from The Nord Media Video Rights '79 Conference 

The case for 

'public good' 
INDUSTRY EARS in America 
have been tuned in to the Disney 
v MCA court action for 
guidelines over home taping, and 
in many quarters Judge Warren 
Ferguson's decision that home 
taping is legal rocked their 
interpretation of the law. 

Martin Roberts, publisher of 
(he Videocasselte and CATV 
Newsletter has been watching the 
case carefully, and although he 
undertook to give both sides of 
the case made it dear he thought 
the decision was a wrong one for 
the industry. The case also marks 
the clear divergence between the 
hard and software 
manufacturers and vidcogram 
producers. 

"Sony perhaps speaking for 
the industry, believes that home 
copying for private use was not 
an infringement," says Roberts. 
"It invoked the theory of 'public 
good' in that there was a need for 
the wide availability of these 
works for public good. 

"Those against that have been 
accused of being against (he 
principle of free enterprise. But 
authors must be protected 
against unauthorised copying of 
their work. The programme 
itself is the item in question. I 
feel that freedom should not 
obscure the issue. If more 
software had been put onto the 
market 10 years ago, maybe it 
would be possible to demonstrate 
our loss to Judge Ferguson. But 
we have nothing to lose by 
staying out of the market." 
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FAWLTY TOWERS returns to BBC TV on 

December 5th. 

^ By popular demand the series now appears on 
A BBC 1, with a six episode run. 

i/J 
V Major on-screen programme promotions. 

National press support, campaigns break 
December 13th, Radio Times and 

// \ December 19th in the Daily Mail. 

Point of sale material returned with 
every order received. 

Already selling fast, so get your 
orders in now. 

ALBUM: REB 377 CASSETTE:ZCF377 

records & tapes 

Distributed by Pye Records. 132 Western Road. Mitcham, Surrey CRA 3UT. Tel: 01- 
6403344 
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THE ALBUM 

"RAVENNA" 

THE SINGLE 

"IMAGINE" 

THE ALBUM "RAVENNA" TENOR 103 
THE SINGLE "IMAGINE" FROM THE ALBUM TREE 110 

THE CASSETTE ZG TEN 103 

Rialto Records. 4 Yeomans Row. London SW3 2AH 

Order From Pye Records Limited. 
132 Western Road. Mitcham Surrey CR4 3UT Telephone; 01-640 3344 
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Christmas and New 

Year opening 

THIS EASIL Y assembled cassette holder, a new product from Russell Butler, 
prompted the description "a little park bench for tapes. " It can be adjusted as 
illustrated to hold from one to 20 audio cassettes, or an equivalent width oj 
video cassettes. RRP is £2.55, from Russell Butler of Leicester Road, 
Lutierworth, Leicester. 

DETAILS OF Christmas 
ordering and distribution 
arrangements are beginning to 
come in, with reminders to 
telephone and post early for 
Christmas. First timetables to 
arrive at MW are from Lugtons 
wholesalers, WEA and MTA. 

Lugions trade counter is open 
from December 10 to 13 between 8 
a.m. and 5.30 p.m.; December 14-8 
a.m. to 5 p.m.; December 15-8 a.m. 
to 12 noon; December 16-10 a.m. 
to 12 noon; December 17 to 
December 20-8 a.m. to 5.30 p.m.; 
and December 21-8 a.m. to 12 noon. 
To ensure quick service dealers are 
asked to telephone at least three 
hours before they intend to call and 
collect orders, but there will be no 
opening from 12 noon on December 

STAFF TRAINING "on the 
spot" can be arranged with MTA 
training officer Ann Foster for 
members who would like in-house 
courses tailored to their own 
needs and run on their own 
premises. Enquiries should be 
made at the MTA (01-836 2059). 

A COMPLAINT by a customer 
has caused the Office of Fair 
Trading to investigate the 
desirability of insisting that 
records and cassettes should carry 

News in 

brief... 

an indication of playing time. 
The complainant had bought a 
cassette which proved to have a 
playing time of only 25 minutes. 
The GRRC will be giving the 

OFT the reaction and comments 
of the record retail trade. 

GOOD LOOKING though it was, 
the picture of the Diana Ross TV 
LP window display in Retailing 
on November 24 drew an 
unhappy response on one point. 
EMI's claim that the album's 
entry into the chart at No 7 was 
the highest for a TV LP has been 
successfully challenged by WEA; 
the Best Disco Album In The 
World went in at No 2. 
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21 until 8 a.m. on December 27, nor 
on January 1. Usual van delivery 
service will be offered in all areas up 
to Friday December 21, but orders 
received on that day will not be 
delivered until after the holiday. 

At the WEA depot at Alpenon, 
telephone sales hours of working for 
the Christmas period are from 8 
a.m. to 7 p.m. from December 11 to 
14 (starting at 7 a.m. on December 
10); from 4 p.m. to 9 p.m. on 
December 15 and from 10 a.m. to 2 
p.m. on December 16. For the 
following week hours are 8 a.m. to 7 
p.m. on December 18. 19 and 20, 
but start an hour earlier, at 7 a.m. 

on Monday December 17, and on 
Friday December 21 are from 8 a.m. 
to 3.30 p.m. Ansaphone only on 
December 24, 25 and 26, with 
normal working hours resumed for 
December 27 and 28. Ansaphone 
only again on December 31 and 
January one, but back to normal on 
January 2. 

The MTA office will be closed 
from December 25 to 27, and on 
December 31 and January 1. On 
Christmas Eve it will be open from 
10 a.m. to 1.30 p.m. and on 
December 28 and January 2 will be 
open at the normal hours of 9.30 
a.m. to 5.30 p.m. 

A retail's guofc 

to legal rSghts 

ANY EMPLOYER can become 
liable to make payments to his 
employees from lime to lime under 
various provisions of the law. On 
some payments, there are provisions 
for him to obtain a refund of all or 
pan of the money involved, and 
these are worth noting. 

In connection with any 
redundancy payment made, the 
employer can recover 41 per cent of 
the money he has to hand over to his 
employee. However, in connection 
with unfair dismissal compensation, 
there is no refund available and the 
whole sum has to be met from the 
funds of the firm. 

In respect of maternity leave pay, 
the whole amount can be reclaimed. 
The sum in which refunds are made 
is limited to the amount of maternity 
leave payments allowed by law. The 
sum is six weeks' pay at 90(7o of the 
normal weekly wage of the person 
concerned, less the national rate of 
maternity allowance (whether or not 
the woman in question actually 
receives the maternity allowance). 
ALL SHOPS, offices and factories 
with employees are required by law 
to keep a first aid box on the 
premises, and a failure to do so can 
result in a fine. 

What the first aid box should 
contain as a minimuinas also ^fet out 
by law — sterile unmedicated 
dressings for fingers, medjum size 
dressings for hands and feet and 
large dressings for other parts of the 
body. As well as this there should be 
sterilised eye pads, safety pins, 
antiseptic swabs and adhesive 
wound dressings, and the Health 
and Safety First Aid Leaflet. The 

number of dressings and items in 
any one box will depend on the 
number of people employed. For 
example, where there are under 10 
employees you must have three 
finger dressings whereas six are 
required for between 10 and 50 
employees, and so on. 

FOR THOSE who want to dispose 
of their business on retirement the 
thought of capital gains tax must 
loom large as this can seriously 
affect the amount of money 
available to the individual after 
retirement has taken place. 

Since 1978 the following rules 
apply giving capital gains tax relief 
to those who dispose of a business 
after April, 1978, for the purposes 
of retirement: 

(1) The maximum relief of 
£50,000 is given at the age of 65 
where the business has been held for 
10 years. 

(2) Above age 60 but below 65 
relief is given on a restricted scale 
and this also applies where the 
business has been held for over one 
year and less than 10 years. To work 
out the relief you take the actual age 
less 60 multiplied by £1,000 
multiplied by the length of lime the 
business has been held up to a 
maximum of 10. 

(3) For family trading companies 
operating through a share system 
where shares are disposed of due to 
retirement there is also relief on 
similar principles but your 
accountant or Inland Revenue office 
should be consulted since 
complications can arise in these 
situations. 
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BEFORE TAKING Bmrnngham Odcon by storm on their current UK t 
Bronze arttsts Mo,orhead called in at the HMV store in the city as part oft 
polity of making PAstn record stores in lour cities. Pictured from left to t 
are Tina Whiting shop assistant: Lemmy of Motorhead; Bronze get 
manager Robert Lemon; shop manager Roger Reynolds: his assistant Mc 
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BARBARA THOMPSON'S 

PARAPHERNALIA 

NEW ALBUM 

TELEVISION APPEARANCES 

Don't, miss Barbara Thompson and 

Jon Hiseman on BBC 2, Sat 15th Dec 

at 9.00 in 'Jazz, Rock & Marriage' 

plus, 

on BBC 2, Mon 17th Dec at 11.00pm, 

'InConcert'—with Paraphernalia 

live at the Bracknell Jazz Festival. 
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Eds to appear im SuBday Tamesj Observer, 

Oiiardiams Melody Maker amd all Jazz media 
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Di!! Katz and 

Jon Hiseman 
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