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A hot deal at lukewarm 

Midem '80 r-.- 

THE HOTTEST Midem deal — picking up the world rights to a song 
only hours after it was written by Wings' guitarist Denny Laine in his 
Cannes hotel last week — can be claimed by modest English 
publishing company Performance Music, headed by managing 
director David Paramor and producer Brian Adams. 

CANNES: Joyfully celebrating their Midem deal outside the Palais des 
Festivals— Wings'guiiarisi Denny Laine and his wife Jo-Jo with Performance 
Music directors David Paramor (left) and Brian Adams (right). 
• More Midem news and photographs — pages 3, 17. 34, 35. 

Decca names first 

batch of staff to lose 

their jobs in takeover 

DECCA SHAREHOLDERS are 
expected to ratify the decision to sell 
the company's music and publishing 
assets to Polygram at an 
extraordinary general meeting 
planned for February 15. 

Offically Decca is keeping quiet 
about the takeover situation, but it is 
understood that a list has been 
prepared containing some 200 names 
of people either to be made 
redundant or redeployed. 

Music Week understands, 
however, that several leading Decca 
names will not be remaining with the 
company after the takeover. They 
include MOR marketing manager 
Colin Borland, one of the Decca 
veterans, head of A&R Frank 
Rodgers and Radio Two promotion 
man Andre Leon. 

Decca's promotion staff, 
currently based at Marlborough 
Street, is to be cut by some nine 
people. Remaining with the 
company are Keith Bennett, recently 
appointed head of press and 
promotions, Geoff Collins, 
promotion manager. Sarah Bugle, 

promotions co-ordinator, and press 
officer Maureen O'Grady. 

Those leaving Marlborough Street 
include Annie Metcalfe and Alan 
Hardman (from the press office), 
plugger Douglas Kean, Terry 
Rawlings, Inga Ryall and Meredith 
Warner. 

Decca's classical department 
remains largely unaffected by the 
takeover, however — an indication 
of Polygram's belief in the 
company's extensive classical 
catalogue. Roger Bull also remains 
as MOR marketing manager. 

A member of the Decca 
Marlborough Street staff said this 
week: "There are a lot of rumours 
and ideas flying around at the 
moment, but no one knows firmly 
what is happening until the meeting 
of the shareholders. It seems likely 
that those who are remaining with 
the company will move back to 
Decca House and it is feasible that in 
the future the company will move 
into the new Polygram headquarters 
in New Bond Street." 

The song, Japanese Tears, was 
written shortly after Laine arrived in 
Cannes from Tokyo after the Wings' 
Japanese tour was cancelled when 
Paul McCartney was jailed by 
customs officers at Tokyo airport. 

It will be published by 
Performance Music as part of a deal 
signed in Cannes whereby the 
company will publish songs written 
by Laine, who was co-writer of 
Wings' massive hit Mull of Kintyre. 
The deal includes all but two 
copyrights on Laine's first solo 
album, recorded at Performance 
Music's own Rock City Studios at 
Shepperton. 

Recording rights for the album 
and the song Japanese Tears, which 
was recorded at Shepperton last 
weekend, have yet to be negotiated. 
Sub-publishing deals for Laine's 
material are also available. 

Denny Laine's wife Jo-Jo was also 
in Cannes to promote her own solo 
single, a disco-punk song called 
Dancing Man, released by Hammer 
Records' Poplar label on February 
15. 

Midem ended on Thursday much 
as it had begun — quietly. Organiser 
Bernard Chevry admitted there were 
less participants this year and the 
general opinion seemed to be that 
much of the product on sale was of a 
poor quality. 

EMI Music Publishing managing 
director Ron White summed it up: 
"I was disappointed in the 
attendance for the first three days 
and there was not too much good 
product around. It was a low-key 
Midem." 

DJM's A&R manager Phil Swern 
said he listened to approximately 250 
pieces of music and apart from 
picking up one Norwegian record 
said he found "nothing outstanding 
. . . nothing that leapt out at you". 

On the subject of vast amounts of 

money being demanded, by 
American lawyers, Heath-Levy's 
Eddie Levy said; "They have all 
gone raving potty. The money they 
have been asking is ridiculous. We 
shall be going home empty handed." 

As always the smaller production 
companies, labels and publishers 
found Midem most useful for 
making contact with companies 
from all over the world in one 
location, and other bigger record 
companies were happy with 
meetings with subsidiaries and 
licensees. 

Among those who got the most 
out of Midem was Stage One 
Records' Terry Shand who said he 
had had "phenomenal success" in 
his first year as an exhibitor, selling 
some £200,000 worth of product on 
export and finding new suppliers for 
imports. He was also able to talk to 
possible licensees for his own label. 

But the general feeling was that 
this had been a lukewarm Midem 
and unless the industry improves its 
trading position in the coming year 
Chevry may have even less 
participants for next year's event. 

Radio One 

faces music 

cutback 

RADIO ONE is faced with 
having to play fewer records 
tor some time to come as a 
result of exceeding its 
needlelime allowance. 

The station has apparently 
overstepped the limit by- 
several hours a week and has 
been told by Phonographic 
Performance Ltd to either 
pay up or cut back. 

Although nobody at Radio 
One fell able to comment, it 
seems most probable that in 
the current financial position 
the station will be forced to 
find ways of reducing its 
recorded output. Meetings 
among the top producers are 
taking place to find ways of 
cutting down One's vast 
record consumption. 

CBS retains 

Abba 
WHILE AT Midem, CBS UK 
managing director David Beiteridge 
re-negotiated the Abba contract for 
the Epic label in UK for a further 
three years. Abba's manager, Stig 
Anderson, also renewed their deal 
with Discos Columbia of Spain. The 
group's US contract with Atlantic 
comes up for renewal in June along 
with a number of other territories. 

Dee departure speeds WEA reshuffle 

By TERRI ANDERSON 
THE SUDDEN departure of Dave 
Dee from WEA has dramatically 
accelerated plans for reorganisation 
in the company's A&R, press and 
marketing departments. The 
executive reshuffle brings long- 
standing head of press, Moira 
Bellas, to the position of WEA's 
first female A&R director — but she 
will retain her control of the press 
side in an unprecedented 
combining of these two record 
company departments. 

Announcing the restructuring, 
WEA MD John Fruin mentioned 
that among the reasons for 
"entering 1980 with a radically new- 
look creative area", were the 
company's having completed its 
most successful year in 1979 and the 
fact that the share of turnover going 
to UK-Tm^inalcd repertoire has in 
two years increased from one per 
cent to 30 per cent. 

Fruin said that it had been his 
intention (hut during 1980 (he 
company would move steadily 

towards a more conleinporary 
repertoire emphasis. The general 
plan is that under the directorship of 
Moira Bellas there will be redoubled 
efforts to build up UK rosier with 
acts which are long-term prospects, 
while still being open to profitable 
one-off singles deals. The company 
regards its licensed labels roster to be 
sufficiently wide, and successful, to 
make it likely that such deals will for 
the foreseeable future be rare. 

Coincidentally with Dave Dee's 
TO PAGE 4 
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Tip Sheet tape 

is singles aid 

for busy DJs 

DEBBIE HARRY of Blondie presented a £7,000 cheque to the vice-president 
of the Variety Club of Great Britain last week following a charity "Child's 
Play" concert at the Hammersmith Odeon featuring Blondie, The Selecter and 
Holly and the Italians. The money raised on the last night of Blondie's tour 
went to underprivileged children in Hammersmith supported by Variety at 
Work. Pictured, L to R. are: Chris Stein, Blondie; Chris Wright, Chrysalis 

joint chairman: Debbie Harry: Alan Gale and Chrysalis Joint chairman Terry 
Ellis. Also pictured are four of the 100 children invited to the concert by the 
Variety Club with individual members sponsoring their tickets. 

THE IDEA that radio DJs do 
not have time to listen to all the 
singles they receive has now 
spawned a second cassette 
service promoting new releases. 

The first Tip Sheet cassettes went 
out to a total of 200 DJs radio and 
TV producers and reviewers and 
rock writers on the national and big 
provincial papers last week. The 
service is run from a West London 
headquarters by Bob Adams, a 
musician who has been involved in 
the music business both here and in 
South Africa, and Mike Blunden, 
whose background is in management 
in the Great American Disaster 
restaurant chain. 

Initially, Adams conceded, they 
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'Way Of The World' is in the charts and 
playlisted on every major radio station 

in Britain, including Radio One and 
Luxembourg. Stock check now - the single 
'Way Of The World' and also 'Dream Police' 

the album from which it comes. 
Order from CBS Order Desk. Tel; 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Cheap Trick 
Single; 'WayOf The World' EPC8114 
Album: 'Dream Police' EPC 83522 
Cassette: EPC 40-83522 

were unaware that there was already 
a "predigested pop" service on 
cassette, under the name Audio 
Release, which has been in operation 
for some months. However, he told 
MW that the response from 
recipients all over the UK has been 
good. "I think there is room for two 
of us," he said. Response from 
record labels, who are charged £30 
per spot per week, has also been 
quite good, he added, but the 
general exodus of promotion 
managers to Midem has prevented 
the production and issue of what 
would have been the second weekly 
Tip Sheet. 

The name Tip Sheet is a bow 
towards, but in no way connected 
with, this paper's column of the 
same title, nor the US cassette 
reviewing service of that name. As 
Adams pointed out, the US Tip 
Sheet actually gives a hit-or-miss 
rating to the singles it reviews, but 
the UK version sees this as 
unnecessary. 

The 20 new releases on the first 
cassette are from Din Disc, Motown, 
Ariola, Chrysalis, Casablanca, 
President, Virgin, Arista, Jet, 
Island, Logo, SRT, Rough Trade, 
Deram, MHG, Stiff, Mercury-and 
Oval. The collection of 60 to 90 
second tasters from the week's 
singles is hosted by Radio One rock 
presenter Tommy Vance. 

"This is a service for professionals 
who will know from the first minute 
or so whether they are going to 
programme a single," Adams 
commented. 

Tip Sheet expects to be truly 
weekly from next week, and hopes 
both to expand its mailing list and to 
later introduce an MOR review 
cassette, and a specialist jazz one. 
The office is at 27 Warwick Ave, 
London W9 2PS (tel; 01-286 1592). 

Marketing 

BRONZE IS pegging the price of the 
first 10,000 copies of Uriah Heep's 
album, Conquest (BRON 524) to 
£3.99. Released on February 15, the 
album marks Heep's lOth 
anniversary and coincides with an 
extensive UK tour. A single, Carry 
On (BRO 88) taken from the album 
was released on January 25. There 
will be extensive advertising in the 
music trade and consumer press, in- 
store promotion and radio and TV 
promotion in tour towns. 

A NEW Beach Boys LP, Kcepin The 
Summer Alive, is scheduled for 
release in the UK via CBS on March 
28. An extensive promotion 
campaign can be expected. 

MCA IS mounting a strong 
campaign for Catching The Sun, the 
new LP from Spyro Gyra. The 
album and a single version of the 
title track are released on February 8 
and coincide with the band's UK 
tour. 

While in the UK, they will be 
recording several TV spots. 

MCA's campaign on the album 
will include radio ads on Metro, 
Capital, BRMB, Picadilly and City, 
as well as press ads in the trade and 
consumer music papers. There will 
be 400 nationwide window displays, 
with emphasis on tour towns. Disco 
promotion on the single will be 
handled by Sally O. 

FOLLOWING THE success of their 
debut chart single Money, Virgin is 
hoping to ensure similar success for 
The Flying Lizards' self-titled album 
(V 2150), released on February 1, 
and the single TV (VS 325), released 
on January 25. 

The discs are backed by ads in 
NME, Melody Maker. Record 
Mirror, Sounds, Music Week, 
ZigZag and Smash Hits. There is 
also a run of 1,000 posters and 2,000 
shop displays have been planned. 

David Lawhon promotion 

^Musical 

.M Chairs 

Cv« 
DAVID LAWHON, (he 
Hollywood-based lechnical and 
manufacturing member of EMI 

■ ■ 

ALAN DA VIS, who recently 
became president CBS 
International, paid his first visit to 
the UK in his new capacity. He sat in 
on a number of informal meetings at 
Soho Square. Pictured above are 
Davis and Maurice Oberstein 
chairman CBS UK. 
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Music worldwide managemen 
board, is to assume responsibilit 
for the planning and co-ordinatioi 
of the manufacturing am 
distribution resources within EM 
Music Europe & International 
Philip Brodie in London will no\ 
report to Lawhon. Gordon Collin 
and Wally Rand will continue li 
report to Brodie. 
Sue Johnstone to international pres 
officer Stiff Records from EM 
International. Press at EM 
International will now be handlec 
jointly by Connie Sulterlin, Terr 
Nberg and Paul Raxworthy . . 
Chris Marshall back to Motowi 
promotion department after shor 
spell with Cobra . . . Joyce Moor 
from Wessex to studio manage 
Battery Studios where Mike Shiple; 
joins as chief engineer . . 
Bernadette Kilmartin from EM 
LRD to head of publicity at Arioh 
UK. replacing Kit Buckler whe 
moves to CBS next month . . 
Stcvic Dixon, ex-Pye, to Flatlanc 
Productions to co-ordinat< 
promotion and press . . . lonj 
scrying Wool worth executives D 
CoII.er and J. G. Dodds appointee 
directors of the company . , 
nnTT f 10 direclor Europear 
cronn of5 the Jcm R<;i:ord; 
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Pa port v0rds and th. 

iwLsss 



MUSIC WEEK FEBRUARY2, 1980 

News in 

brief... 

THE ROBERT Kln8ston 
Organisation has acquired (he video 
rights to the RKO film catalogue in a 
deal announced by Robert Kingston 
at Midem. 

Kingston gained the UK film 
rights to the RKO catalogue in 1967 
and this latest ramification gives his 
company (he entire soundtrack 
resources of RKO for video and 
record release, excluding 30 films 
which are controlled by EMI. 

The first project will be the release 
on Kingston's RK Records label of a 
double album entitled Tribute To 
John Wayne, featuring the late 
American actor in Fort Apache and 
She Wore A Yellow Ribbon. 

The RKO catalogue includes 
classic Ginger Rogers/Fred Astaire 
movie musicals and soundtrack 
access to artists and writers such as 
Hoagy Carmichael, Johnny Mercer, 
Betty Grable, Eddie Cantor, Frank 
Sinatra, Fats Waller and big bands 
such as Gene Krupa, Stan Kenton, 
Ray Anthony, Ray Noble, Les 
Brown and Duke Ellington. 
ONE OF THE first Midem deals was 
claimed by Chopper Records which 
concluded a three-year deal with 
CBS France, for the rights of 
recordings made by Sonja Kristina, 
the day before Midem officially 
opened. 

Sonja, formerly with Curved Air, 
is signed to Chopper for the world 
and has a solo album, Sonja 
Kristina, set for UK release in March 
and a single, St Tropez, this month. 
RIC LEE of Fast Western Music 
acquired the sub-publishing rights to 
Norman Nardini and the Tigers 
from Nico Anducics' Roads Of 
Music Inc., and material by Phil 
Trim (co-writer of Mammy Blue) 
from Company Editions Discorama. 
Product from both artists will be 
released in the UK on JAB Records 
via Pinnacle. 
DJM RECORDS' head of A & R, 
Phil Swern, signed Norwegian singer 
Kristin Berglund's single Steal Him 
Away, for most territories. The 
track is taken from her album, Long 
Distance Love, claimed to be the 
most expensive record ever produced 
by a Norwegian company — Talent 
Produksjon of Oslo. 
AC/DC received four gold and one 
silver award at a Midem ceremony 
attended by WEA International 
president Ncsuhi Ertegun, WEA 
Filipacchi managing director 
Bernard de Bosson and AC/DC 
manager Peter Mensch. 

The band collected two gold 
trophies from WEA Filipacchi 
(France) for its two latest albums, If 
You Want Blood You've Got It and 
Highway To Hell, one gold and one 
silver respectively for the same LPs 
from WEA UK, and a gold from 
WEA Canada for Highway To Hell. 
RAY WILLIAMS of Gas Songs set 
a Midem deal with Robert Ardse of 
Fleet Music and Records and Roland 
Kluger of the Kluger Organisation 
for the Benelux territories. 

Writers involved include Charlie 
Fawn, Blues Band members Gary 
Fletcher and Dave Kelly, and the 
first Benelux release under the pact 
will be a Charlie Fawn single and 
album in February. 
SOUTHERN TV presenter James 
Montgomery attended Midem to 
promote his recently-released 
album, September Mornings, 
distributed in the UK by Pinnacle, 
and to seek foreign release deals. 

The album features songs written 
by Montgomery with Graham 
Hurley, a director of Southern TV, 
and Montgomery described it to 
MW as "a concept album with a 
bittersweet flavour". It is released 
on his own Amber label. 

Piracy and home taping 

dominate seminars 

c 

INEVITABLY, THE problems of piracy and home 
taping dominated the Midem lawyers' and 
publishers' seminars, and both highlighted the 
urgent need to obtain at least some degree of 
international agreement on how to come to terms 
with the issues. 

At the second annual congress of the International 
Federation of Popular Music Publishers, held during 
Midem, a succession of representatives from various 
countries delivered reports on the past year and many 
common obstacles and difficulties emerged from virtually 
all territories. 

Piracy, counterfeiting, home taping, parallel imports 
and the minefield of royalty rales for the new and 
growing video medium were all referred to, but without 
any conclusive solution being advanced in any instance. 

One significant point which did become clear was the 
reluctance of politicians and governments almost 
everywhere to take firm, decisive action to protect 
songwriters, artists, publishers and record companies if it 
means losing electoral popularity by imposing levies on 
blank tape, regardless of the injustice being suffered in 
the present situation. 

Donleayy finds lots 

of cautious people 

Ron While, managing director of EMI Music 
Publishing, who becomes IFPMP president in succession 
to Sal Chiantia, warned that 1980 would be no easier than 
1979, with escalating costs for publishers and an overall 
reduction in mechanical royalties. 

"Music will always come out on top though," he 
added. "We will overcome the problems and there will be 
quite an improvement by the end of the year." 

During the lawyers meeting, the UK's Robert Allan 
referred to the BPI's successes in combating piracy and 
counterfeiting, but lamented the leniency of the law in 
certain other countries. 

Representatives of the French association of tape 
hardware manufacturers bravely faced the meeting and 
even suggested that cassettes had actually helped the 
growth of the record market. 

Home taping was caused by the high prices of records, 
said the hardware men, and without the facility to tape 
they would buy no records at all. 

Later in the week, the French Minister of Culture, M. 
Jean Philippe Lecat, visitied Midem and hinted that 
France could soon lead the world by imposing a levy on 
blank tapes. He also hoped to be able to reduce the VAT 
rate on records in France from 33 per cent to 26 per cent. 
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RON WHITE, newly elected 
IFPMF president: "Music will 
always come out on top, though. 
We will overcome the problems 
and there will be quite an 
improvement by the end of the 
year." 

MIDEM VETERAN Frank 
Donleavy, managing director of 
Castle Music Australia, found this 
Midem to be "quiet" compared with 
the event in previous years. 

"Like you said, everyone is being 
cautious and looking over their 
shoulders," he told Music Week in 
Cannes. "I've found much of the 
new product to be dreary and 
unexciting, and some people — 
particularly American lawyers — are 
still demanding silly advances." 

Castle Music is the EMI 
publishing arm in Australia, and 
most of its product is already 
contracted internationally, but 

Donleavy finds Midem useful for 
making contact with associates from 
other parts of the world. 

He is optimistic about the future, 
while conceding the present 
doldrums are affecting the music 
business internationally, particularly 
in terms of slumping record sales. 

"The bigger companies are having 
to cut back a lot and run their affairs 
on a much tighter budget and staff 
level. Because of this, they will be 
able to bounce back quickly when 
things improve. I'm sure things will 
improve, and Midem next year could 
be booming." 

Dooleys at Tokyo Festival 
THE DOOLEYS will lake part in the final of the Tokyo Music Festival on 
March 30 along with other stars such as the Stylistics, Dionne Warwick, Patsy 
Gallant and Amii Stewart, it was announced at Midem. 

The Dooleys are already very popular in Japan, and GTO Records general 
manager Mike Smith told MW in Cannes that the group's Wanted single had 
lopped the Japanese chart for IVi months and sold over 500,000 copies. They 
also shared the title of top band in that country for 1979 with Cheap Trick. 

Their song for the Tokyo festival is called Body Language, and their next 
GTO single in the UK will be Love Patrol on February IS. 

Grant nets Intersong deal 

Midem '80 

By RODNEY BURBECK 
and NIGEL HUNTER 

Black Sheep 

placings 
APART FROM winning the Midem 
golf tournament cup, Black Sheep 
Music's Ben Findon was also 
delighted at achieving catalogue 
deals with ROB A Music for 
Germany and ATV Australia. He 
has cancelled his catalogues in 
France, Belgium, Holland and the 
USA and will in future be placing 
material in those territories on a 
song-by-song basis. He re-signed 
with Pacific Music in Japan. 

Findon also had success placing a 
single, Body Language, by new 
singer Hendy Gibson (formerly with 
the band Shabby Tiger), in most 
territories. 

Pinnacle 

places 

Straker 
PINNACLE RECORDS' Tony 
Berry was well pleased with his 
Midem successes, placing the 
Nick Straker Band single Walk 
In The Park, already a massive 
hit in Germany, Holland and 
Denmark, with Ariston for Italy, 
Marianna (Scandinavia), RCA 
(Benelux) and CBS for the UK, 
USA and Japan. 

Berry was also touting new 
band, White Fire, and their first 
single Tell Michelle, which he 
placed with Teldec for 
Germany/Austria/Switzerland, 
Disques AZ (France), Johnny- 
Hoes (Benelux), La Discoteca 
(Venezuela/Colombia, Aquarius 
(Canada) and Sonet 
(Scandinavia). 

Pinnacle was also buying and 
Berry picked up the UK 
distribution rights to the rock 
catalogue of Idaho-based record 
company Clone Records. 

And he also placed the catalogues 
with Watanabe in Japan. 

Grant set up licensing deals for Ice 
Records with SMS (Japan), Planet 
(Scandinavia), RPM (South Africa), 
Musicbox (Greece), Ariston (Italy), 
Intercord (Germany/ 
Austria/Switzerland) and Dureco 
(Holland). 

APART FROM starring at the 
opening night gala, Ice Records' 
Eddy Grant was at Midem to do 
business for his publishing and 
record companies and pulled off 
several deals. 

He placed Marco Music and 
Grant Music with Intersong for the 
world outside the US, Canada, 
Japan, Africa and the West Indies. 

Castlebar dates set 
THE 15TH Castlebar International Song Contest and Orchestral Competition, 
to be held in Castlebar, County Mayo, between October 6 and 11, will be 
offering prizes totalling almost £15,000 in its 15th jubilee year. Details were 
announced at Midem by Gisela O'Connor, the contest's international relations 
officer. 

Entries, which must be submitted to her at 10 St. Helen's Road, 
Booterstown, County Dublin, Ireland by June 16, will be whittled down to 27 
songs and nine instrumental compositions for (he finals in October by an 
expert panel appointed by the Castlebar organising committee. Contestants 
whose entries are selected to go forward to (he finals will be notified at the end 
of July. 

The contest, which will be staged again at (he Traveller's Friend Hotel, is 
sponsored by the Irish Tourist Board, Berger Paints, the MCPS and PRS. 

The composer of the winning song will receive £5,000, (he second prize will 
be £2,500 and (he third £1,500. 

Midem on camera pages 34&35 
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Thorn chief denies 

EMI music sale 

WEA and Radar 

tangle ends 

in agreement 

THE NET effect of the agreement, which this week ended the legal 
dispute between WEA, Elvis Costello and Riviera Global 
productions, is that WEA has the Radar label, but loses Costello and 
Nick Lowe. 

YEHUDI MENUHIN (left) was presented with a silk-screen print of two EMI records which span the 50 years for 
which he has been associated with the company. The presentation was made by Peter Andry (right), director of EMI 
Music's international classical division, at an informal luncheon given for Yehudi and his wife, Diana, at EMI's London 
offices. Also in the picture is Sir John Read, deputy chairman of Thorn EMI. The print which was presented is by award- 
winning British artists John Furnival and John Vince. The two records featured are Yehudi's first for EMI — a 78 rprn 
recording of a Beethoven sonata released in 1929 — and one that came 50 years later, an album of works by Mendelssohn 
released in 1979. 

The High Court declined to give a 
clear decision in the dispute. It only 
continued the temporary injunction 
granted to WEA against Costello, 
Riviera Global, Andrew Lauder and 
others preventing the release of 
Costello product on any other label 
but Radar for the time being. 

After the failure to get a clear-cut 
legal ruling, all parties spent some 
time in discussion and a statement 
from WEA this week announced 
that the dispute was settled and there 
was a new agreement between WEA 
and F-Beat Records (Costello's 
recently-formed label) which will 
allow the artist's new LP and single 
to be released this month. The 
album will appear on February 15 
and the single, I Can't Stand Up For 
Falling Down, on February 8. 

Riviera Global has made it clear 
that all connection between itself, 
Costello, Lowe, Lauder (who is 

A&R director of F-Beal) and Riviera 
personally; and Radar Records, has 
ceased. Radar will continue as a 
wholly-owned WEA label, managed 
by Stuart Hornall, with Bram 
Tchaikowsky, the Inmates and the 
Yachts remaining on its roster. F- 
Beat's agreement with WEA is a 
pressing and distribution deal only. 

Lauder is quoted in the WEA 
statement as remarking: "I am more 
than pleased to be able to finally get 
a record in the shops without further 
delay and, after all is said and done, 
business is business." 

WEA MD John Fruin's closing 
comment is: "I'm absolutely 
delighted to have resolved the 
business differences with Jake 
Riviera, Elvis Costello and Nick 
Lowe. On a personal level I felt we 
had never been in dispute at all and 
it is especially good to be back in 
business with Andrew Lauder, now 
under the F-Beat banner." 

WEA's latest single a 

service for dealers 
WEA HAS announced details ol a new service tor dealers. A monlhiy 7" 
single, presented by Annie Nightingale and with a running lime of 12 minutes, 
will be sent to all dealers who have accounts with WEA and are not called on 
by the sales force. 

The record itself will detail monthly album releases; feature any singles 
requiring specific promotion; include music cuts; provide information on 
marketing support such as advertising campaigns, merchandising and tours. 

The single will emanate from the sales department and be accompanied 
initially by one or two letters. The first will be sent to the accounts normally 
telephoned by the tele-sales department. It will briefly outline the promotion 
and tell them to expect a follow-up call from the tele-sales department. 

The second letter to the remaining accounts will again briefly outline the 
promotion, but in this case will ask the dealer to either fill in the enclosed order 
form and return it in the reply-paid envelope provided, or to contact the tele- 
sales department for further information. 

The single will be supplied in a plain white bag, bearing the WEA label 
boldly overprinted with "February release". "March Release" etc. 

Reshuffle .FROM PAGE 1 

Kerridge and 

Pearson buy 

Lansdowne 
ONE OF London's well-known 
and very long-established studios 
has changed ownership, and is 
planning to expand and update. 

Adrian Kerridge, for many 
years manager of Lansdowne 
Studios, has — in partnership 
with composer/conductor 
arranger Johnny Pearson — 
bought the 24-(rack facility. The 
previous owners were producer 
Denis Preston (who died in 
October last year and with w horn 
Kerridge had worked as audio 
engineer for over 20 years), and 
accountant Lionel Stevens. 

The plans at the moment are to 
continue to run it as it has been 
run, but to make technical 
improvements when the trends in 
recording techniques become 
clearer. 

Redfearn's 

MIF shuts 

up shop 

AFTER FIVE years of specialist 
disco promotion (and 80 Top 50 
hits), Garrell Redfearn's MIF 
company is ceasing operations as of 
now. Redfearn is remaining in the 
business and is doing some 
production and promotion work 
with Charlie Gillett's Oval Records 
in an independent capacity. 
Redfearn is available on 01-874 
7583. 
A NEW version of Space Oddity and 
a previously unreleased song entitled 
Moon Of Abraham will be released 
by David Bowie on RCA in late 
February. Contrary to reports 
elsewhere, Bowie has no plans for a 
1980 tour. 
CHROME, WHO have released 
three albums on their own Siren 
label in San Francisco, have signed 
to Beggars Banquet. The band's 
fourth LP, Red Exposure, is 
scheduled for a March release. In the 
meantime, 4.A.D., the independent 
offshoot label of Beggars Banquet, 
has imported copies of Chrome's 
first three albums with RRP of 

VOYAGE INTERNATIONAL 
Records has signed a long-term 
publishing and recording contract 
with Steel-Locks, a Coventry based 
ska/reggae band. A single, Let's Get 
It together, is set for February 27 
release. Also signed to Voyage are 
Welsh three-piece new wave band 

PAGE 4 

SIR RICHARD CAVE, Thorn's 
chairman, has denied US newspaper 
reports that he was looking to sell 
the music and entertainment 
divisions of EMI which recently 
merged with Thorn. The bidder was 
reported to be film giant 20th 
Century Fox. 

Sir Richard and Thorn finance 
director Harold Mourgue were in the 

New label launched 
LIGHTNING IS to form a new label 
following the success of its Scope 
label which is now being given over 
exclusively to reggae and related 
product. First signings to the new 
label. Gallery Records, are John 
Hardman whose Little Comfort In 
The Night is released on February 22 
and Shy, a Portsmouth band, who 
have a single, Girl, released on 
Valentine's Day (February 14). 

Zipz. A single, As I Pass You By, is 
out on February 8. There will be 
extensive promotion for both discs. 
SANDY ROBERTON, managing 
director of Rockburgh Records, has 
concluded a deal with Jens 
Anderson of Polydor Records, 
Denmark, which gives Rockburgh 
its own Polydor-distributed label in 
Scandinavia. First product through 
the new deal is Ian Matthews' new 
LP, Siamese Friends, and the album. 
and single, Soon You'll Be Gone, by 
Jo Jo Zep and The Falcons. 
Rockburgh has its own label in 
Japan (through Victor) and New 
Zealand (through RTC) and has its 
artists through various licensees in 
other world territories. 
PHONOGRAM RE-SIGNED its 
deal with the American label Delite 
Records at Midem. The deal, 
concluded through Phonogram MD 
Ken Maliphant and Fred Fioto of 
Delite, is for the UK and Eire only. 
The liaison has brought success in 
the past with Kool and the Gang. 
JUDY TOTTON Publicity has 
moved to 13 Oxford Circus Avenue, 
231 Oxford Street, W.I. Telephone: 
439-9881. Artists represented 
include Status Quo, John Cooper 
Clarke. Dr. Feelgood, The Only 
Ones and Fischer Z. 
CHRYSALIS IS to increase the 
price of 7" singles from £1.05 to 
£1.15 as from Monday February 11. 
Dealer margin will remain at 33 per 
cent and album prices will not 
change. 

United States last week visiting the 
EMI record subsidiaries. 

"I have visited Capitol, United 
Artists/EMI America Records and 
Screen Gems Music in New York 
and Los Angeles," said Sir Richard. 
"We were enormously impressed 
with the business capabilities of EMI 
Music operations in America, 
particularly the energy and 
competence of the executives we met 
and the clear talent and market 
strengths of our record and 
publishing companies there. 

"EMI's recent merger with Thorn 
brings new strengths and greater 
financial resources to support EMI 
Music through the rather difficult 
period presently facing the entire 
record industry. Nevertheless, we 
consider that EMI Music will make a 
success of their future on their own 
and has no need of any new 
partners." 

FOLLOWING A "tremendous 
reaction" to the initial sponsordisc 
release in January. Leeds-based 
promotion company Public Eye has 
finalised this month's record 
package, says manager Glenn 
Simpson. As before, the 500 disco 
DJs on Public Eye's list will receive a 
12" single sided disc containing a 
mixture of ad jingles and original 
tracks. 

The first three sponsordiscs are 
sponsored by Wrigley's and the 
February release features material 
from the soundtrack of the 
company's Orbit chewing gum TV 
ad. The two song tracks selected by 
Public Eye are Moonlight Lady by 
Chris Gilbey and Love You Tonight 
by Hi-Life. 

A MIDEM encounter between 
Charles Levison, Arista MD, and 
Ray Williams of WKLG 
Management has led to a deal for the 
Official Blues Band Bootleg Album. 

The band, which comprises Paul 
Jones, Tom McGuinness. Dave Kelly, 
Hughie Flint and Gary Fletcher, had 
pressed (he LP themselves, and were 
distributing it on mail order from 
WKLG offices. The unexpectedly 
high demand led to the deal with 
Arista, which will be (he sole 
distributor from January 30 and the 
LP will be on (he band's label with a 
small Arista logo added. Catalogue 
number is BBBP 101. The Blues 
Band is touring from now until the 
middle of March. RRP for the 
album is £4.00. 

announcement that he is leaving to 
set up his own label and production 
company, Roger Holt (involved in 
general label management) and Rich 
Savage (creative services manager) 
decided to leave to set up their own 
separate operations. This has 
resulted in further new 
appointments. 

The restructuring and staff 
appointments in the press/A&R 
division arc (hat Dave Walters will 
concentrate on A&R instead of 
press. He is joined by Rob Atkins, 
who continues his present A&R 
activities and Alana St Aubyn who 
becomes A&R secretary. Mick 
Houghton is to be prcss/A&R 
special projects manager, handling 
his own projects as well as 
continuing his press responsibilities 
on all Sire product. David Jarrett 
will move up to publicity manager, 
taking over direct responsibility for 
the day-to-day running of (he press 
department. And all these will report 
directly to Moira Bellas. 

There arc also considerable 
changes in (he marketing/creative 
area of WEA, with the 
announcement of four general label 
managers: Stuart Hornall will be 
responsible for (he newly- 
reorganised Radar label and 
continue working with Elektra 
Asylum and associated labels; Geoff 
Grimes will handle all Atlantic and 

associated labels product, and will 
soon additionally be involved in two 
new project development areas; 
Jonathan Clyde will handle Warner 
Brothers and related product while 
working closely with Moira Bellas 
on UK artists via the WEA label. 
The fourth label manager, yet to be 
appointed, will work on the UK 
licensed labels, following the 
decision by Ian Mannering-Smith to 
leave WEA and pursue his own 
projects. 

Marketing projects manager lan 
Walker will now include the creative 
services duties in his role continuing 
his responsibility for classical, jazz, 
spoken word and other specialist 
repertoire. 

All managers in the label and 
marketing areas will report to 
marketing director David Clipsham. 

® FURTHER TO last week's details 
of cutbacks and changes involving 
WEA's classical label, Enigma, it 
has now been announced that four 
of the label's specialist staff have 
been made redundant, including 
sales manager Cedrick Sayce and 
recording manager Tony Faulkner. 

As reported previously, (he 
positions of MD John Boyden and 
Peter Whitcsidc, marketing director, 
are under discussion, but it is hoped 
they will continue to be associated 
with the label as consultants. 
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TWO CHART TOPPING 

SINGLES - 
ONE GREAT ALBUM! 

15= 

Dr Hook reached No 1 with 'When You're In Love 

With A Beautiful Woman' Their new single 

'Better Love Next Time' has already made the top ten. 

Both tracks come from their superb album - 

'SOMETIMES YOU WIN' EST 12018 

Now a major campaign with: 

Prime Time and Drive Time spots on these 

stations on February 7, 8 and 9. 

Radio City, Radio Clyde, Radio Forth, 

Piccadilly Radio, BRMB Radio and Capital Radio^/ 

PLUS - qV] 

500 gigantic instore cut-outs of I 

Dr Hook's Ray and Dennis. 7 (7|1 J 

A 

1 
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INTcRRUPT 
LET KB FINISH / SAIP FBT ^BF^ISH , 

TK TtRBP OF WAITING FOR. SOFAETHIN6 TO HAPPEN. 

O 

o 

V,-.; 

Metbtalk 

AEOSTYOO! 

1^4 

fs3 

3Scrfiv7v 

T 

LETE TALK ABOUT YOU 
BECAUSE YOU NEVER PO 

A SUNPAV- 

PONT WRITE A LETTER 
WHEN VOU WANT TO LEAVE 

„ OON'T CALL MB fiR3AM FROM A FR/ESJPS 
yea JUST COULP'NT wait to bluet out H apartment i'p like to choose how/hear the 
ALL THAT PlRTOUTIN MY FACE / AK NEWS TAKE ME TO APAIi<rHATZ CQVEKEP WITH 

TREES TELL MB ON A EUNPAY PLEASE — 

10TMN£L/K£ YOUVP EVER KNOWN- 
fETMEF/N/SK 

Vrepr/se) 

V ^7 

MAERIEPMAN-ALWATBLOOKING AT YOUR WATCH N/FsKf t 
! WANTEP TO SPENP MORE TIMETHAN TWELVE TILLTWO\( f A 

LOVJNtS YOU J 

MAYBE WE SHOULP BOTH IGNORE WHAT I'M SAWING 
HAVE / SAP TOO MUCH?-YESI TH/NKIHAvi. OH 
WHY WON'T YOa LISTEN ? 
HOST LETME FINISH-COMBBACKJLET AAEFINI6H' 
COME BACK-CANT WE NTANPTALKTHIS THING OVER 

■ ITSNCTTHBENPOFTHE WORLPTOBEFREB 
ITS NOT THE. ENPOFTHE WORLP TO BE ME! 

I 
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'fSCOND LETTBZ. 

HOME- 

V \ k \ 9 

^ : m 

'' 

MUM,I KfSOWVOLi'LL 
1 rnm i'M parry BUT AT LAST 

I THINK l\'E FOUNP HIM 
HE'S VOONE BUT HE'S MAlapE 
ANP YUO WILL LOVBHIM I CAN 
TELL HE 6AVS ONE PAY WE'LL 

i marry avp / punt think / 
6HQULP RUHH HIM BUT tF HE 
HET£ HIS SKAT EBON WE CAN 
HAVE SOME. HIPS AB WELL 

r* 

COMT/N/UBP' 

Romance, 

something 

close to 

eveiyonds 

heart 

'Tell me on a Sunday' has all the ingredients for 

success. A collection of love songs revolving around the 

experiences of an English girl in New York.'Tell me on 

a Sunday'is a bitingly,witty work of musical impressions. 

Sung by Marti Webb—'Tell me on a Sunday' is 

the new work by the composer of 'Evita', Andrew Lloyd 

Webber, with lyrics by Don Black. 

And just to get the message home, we've scheduled 

some unique prestige national press advertising with 

The Observer Magazine, Cosmopolitan, Over 21, Radio 

Times, Ms London, Girl about Town and Time Out. 

Plus full page advertisements in 26 

premierWestEndtheatre programmes. 

All backed by National in-store 

displays. 

So for something that's close to 

your heart,order what's close to theirs. 

Album FOLD 5031, Casset te POLDC 5031. 
Contains the single 

'TakeThat Look Od'YourFace! 

Dolvdor Available on Polydor Worldwide. 
Order from: Polygram Record Services Ltd, Clyde Works, Grove Road, Romford, EssexRME 49R. Telephone 01-590 6044. 

Lyrics reproduced by kind permission of the Really Useful Company Ltd,/Dick James Music Ltd. ©1979 
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New Bill will change 

employment law 

THE NEW Employment Bill 
introduced by the Government 
just before Christmas deals with 
several aspects of employment 
law affecting all employers. 

On unfair dismissal (here arc a 
number of important changes 
planned. At the present lime an 
employer, if he dismisses an 
employee, can be called upon to 
prove that he dismissed him fairly, 
and that he acted reasonably in 
carrying out the dismissal. A clause 
in the new Bill will take the onus of 
proof away from the employer. It 
will be the job of the Industrial 
Tribunal to decide this in the light of 
all the circumstances of the case. 
The tribunal, when deciding this, 
will be able to take into account the 
size and resources of the employer. 

On compensation the basic award 
if a dismissal were found to be 
unfair would be on the same basis of 

calculating redundancy pay and the 
minimum payment of two weeks pay 
would be abolished. Even this could 
be reduced where it was considered 
that the employee had acted 
unreasonably in refusing an offer of 
reinstatement. 

Firms starling up in business with 
fewer than 20 employees will be 
exempt for the first two years (from 
taking on the first employee) from 
the unfair dismissal regulations. 
Employers will have to tell 
employees about this in writing 
before the employment starts. 

The right to return to work of a 
woman who has a child will be 
changed by the new law in the 
following way: (a) at the moment a 
woman who intends to exercise her 
right of return to work after 
childbirth only has to notify her 
employer in writing if he asks her to. 
In future she must give this written 
notice before she leaves and must 

Law and the Dealer^ 
by Paul Hilden, a 
Lawyer J 

state when she intends to return; (b) 
if, after confinement, an employer 
requires confirmation from the 
employee that she continues to 
exercise her right of return, he can 
ask for this in writing; (c) at the 
moment the woman only has to give 
seven days notice when she is ready 
to return to work. This increases to 
three weeks; (d) if at present an 
employer fails to take the woman 
back then this shall be counted as 
dismissal, which could mean paying 
compensation. Under the new Bill 
an employer with fewer than six 
employees will be allowed to show 
that it was not reasonably 
practicable to take the woman back 
and if he can show this then the 
woman wil not be able to claim that 
she has been dismissed. 

The Bill is now before Parliament 
and is likely to become the law in the 
late spring after passing all its 
Parliamentary stages. 

w.v. ■. .'j i a 
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Sparks. 
Terminal Jive, 

Catch it. 
Album out now on Virgin V2137. 

Includes the current single When I'm WithYou VS319. 
Distributed by CBS. Telephone 01.9602155 
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News in brief... 

WHAT WOULD be the rcaclion of a happy record buyer who, on 
leaving your vinyl emporium, found a parking ticket on his car and on 
closer inspection saw that its reverse carried an ad for yoursbop. 

In the opinion of Wycombe District Council, the freshly-penalised 
motorist, who has just doubled the price of the album under his arm 
by parking outside the shop, would take a good humoured interest in the ad and resolve to shop there again. 

On the other hand he might just stride back to the counter and 
break the disc over someone's head. . c 

Speculation apart, retailers and other local businesses in bouth 
Bucks may soon be offered the chance of advertising on Local 
Government stationery. Wycombe District Council has agreed to 
study seriously a scheme, first used in Bradford, in which advertising 
space is sold on every ticket, leaflet and invoice issued by the council. 

They are hoping to raise at least £25,000 in the first year, and are 
talking to Bradford Metropolitan Council on how the scheme could be 
made to benefit ratepayers and advertisers. 
NEXT WEEK a very unusual event takes place. A "completely new 
British invention" will be unveiled. The guests at the ceremony will, 
however, have to move in pretty close to be able to see it, since it is 
described by its manufacturer — Zeroslat Components Ltd, — as "a 
unique precision hi-fi product, weighing only half a gramme which 
will dramatically improve record sound quality." 
ON BEHALF of independent record shops and all retailers and small 
businesses the National Chamber of Trade is loudly warning the 
Government that the present high cost of borrowing could well force 
many people in retailing out of it — as could any increase in the rates 
burden. The NCT will obviously have the support of all traders in 
asking the Chancellor to produce a budget designed to reduce 
inflation and give traders and small businesses some incentive to keep 
going.   - 

Edited 
by 

DAVID DALTON 

Record companies are 

spending less on 

radio advertising 
RESEARCH BY Capital Radio into 
the changing patterns of advertising 
on the station shows a marked drop 
in record company expenditure on 
radio. 

Record advertising is the only 
category in Capital's top ten list 
which has decreased, while in other 
areas of leisure film companies 
almost doubled their expenditure 
and publishers spent more as well. 
Record advertising accounted for 
4.1 per cent of the station's revenue 
in its fiscal year 1978-79, compared 
to 7,1 per cent for the previous year. 
This represents a drop of 16 per cent 
in monetary terms which, 
considering inflation and ad rate 
increases, indicates a significant 
move away from the use of radio 
campaigns as a marketing tool. 

This move is likely to be even 
more marked across the rest of the 
ILR network as Capital is almost 
always the first ILR station 
considered when planning a radio 
campaign. 

During the period job recruitment 

News in 

brief... 

THE IBA has advertised the 
ILR franchise for the 
Chclmsford/Southcnd area and the 
closing date for applications is 
March 27. The authority intends 
that the area should be served by two 
pairs of transmitters (VHF and 
medium wave), with one pair serving 
the Southend area and the other the 
Chelmsford area, (hough 
applications arc being sought for 
Southend/Chclmsford as a unitary 
franchise. 
CAPITAL'S HULLABALOO will 
(his Sunday focus on radio in 
America, having in previous weeks 
featured the BBC World Service and 
radio in Russia. 

commercials have proved to be the 
fastest growing category with an 
increase of 130 per cent. National 
food manufacturers have increased 
their expenditure by 83 per cent, 
holiday and travel by 75 per cent and 
motor trade advertising by 71 per 
cent. 

The top ten list now reads: retail 
trading 23.2 per cent; films and 
theatres 10 per cent, publishing 9.5 
per cent; food eight per cent; 
holidays/travel 7.5 per cent, 
recruitment 6.3 per cent, motor 
trading 5.7 per cent; records 4.1 per 
cent; toiletries 3.3 per cent; and 
alcoholic drinks 2,7 per cent. 

In the early days of Capital record 
expenditure accounted for 
something closer to 15 to 20 per cent 
of revenue and at the inception of 
ILR, the record industry was seen as 
a heavy prospective advertiser on the 
network. 

Capital attributes the decrease to 
"the dramatic upheavals in the 
music business during the last year", 
though record company marketing 
managers would also point to a lack 
of effectiveness of radio campaigns 
compared to other media. 

THE APPOINTMENT of Alan 
Blackburn as sales manager is the 
latest step in the rebuilding of 
Beacon Radio's executive stuff since 
the upheavals last year. Blackburn 
was previously regional sales 
manager with Trident Television 
based in Leeds. 


