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MUSIC WEEK 

AWARDS FOR 

1979. .. 
THE BRITISH music induslry 
gathered in London's 
Dorchester Hotel on Tuesday 
night (12) for the annual 
presentation of the Music Week 
Awards. 
Market share, artists, producers 
and writers awards are based on 
placings in the BMRB chart 
published in Music Week during 
1979. 
Other awards — for sleeve 
design, point of sale, 
advertising and marketing — 
are judged by panels of experts. 
Full details of all (he awards arc 
contained on this page and in a 
special 16 page awards section 
starting on page 9. 

MOTOWN'S 

TWENTIETH 

ANNIVERSARY . 
PROBABLY ONE of the 
world's most collected labels, 
Motown, is 20 years old this 
year and Music Week pays a 
birthday tribute with a 24-page 
commemorative supplement. 
We write about the artists — 
some of whom have been with 
the label since its inception — 
who have helped to make 
Motown such a legendary name 
and we trace the company's 
history. 
We also talk to Motown 
president Michael Roshkind in 
Los Angeles and examine the 
roles of the international 
operation and publishing 
company in London under 
Peter Prince. Sec centre pages. 

UP! UP! UP! 

CLIMBS MW'S 

CIRCULATION 
THE OFFICIAL Audit Bureau 
of Circulation figures for July- 
December 1979 show that Music 
Week increased its circulation 
by a further 7.4 per cent 
compared with the same period 
the previous year — no mean 
feat in one of the most difficult 
trading periods in the music 
industry's history. 

MW's circulation now 
stands at 12,796 representing an 
increase of 274, 2.2 per cent, on 
the first six months of 1979 and 
885 more than at (he end of 
1978. Once again Music Week 
has consolidated its position as 
Europe's leading music business 
paper, and in the UK it remains 
unchallenged as (he only music 
industry paper to publish an 
authenticated ABC circulation 
figure. 

EMI top again 

rrs GOTTA 
HAVE 

BALLS TO 
-MINCE 

THIS 
m 

R SALT; 
im 

ta.'vtxff V— 
o-r.'.c- - 5, 
BURSA'. 

% 

V 
r 

caH 
A 

WKa 
w 

:w 

i 

r- 

STANDING IN from of a display of just some of its award-winning 
material, EMI Records (UK) managing director Ramon Lopez proudly holds 
high a Music Week Award for 1979 — one of several collected by his 
company at the Dorchester Hotel this week. Apart from market share 
awards (see this page), EMTalso picked up No. I awards for sleeve design, 
press and TV advertising, plus a number of runner-up and highly 
commended placings. 

Tape men in conflict 

THE RANKS of Britain's tape manufacturers, girding their loins to fight 
the record industry's proposals for a levy on tapes and hardware, have been 
split by EMITape managing director Edward Naef who is ret using to 
support their campaign. 

Instead, Naef has aligned himself with the BP1 which, as reported last 
week, believes it has the support of the Department of Trade in seeking a 
tape levy to help offset the effects of home taping. 

The row between Naef and his fellow tape manufacturers may lead to his 
quilling the European Tape Industry Association which represents all major 
tape manufacturers in Britain and which has asked its members for 
monetary donations to a fighting fund to stop the levy lobby. 

"I have refused to contribute to their fund," Naef told MW. "I believe 
that if the blank tape industry is to stay healthy it is dependent on a 
buoyant record industry. It is in the long-term interests of tape 
manufacturers to have a levy — provided that levy is a fair one." 

TO PAGE4 

CBS boosts cassettes 
IN AN effort to boost sales and combat home-taping, CBS aims to make 
"sales of cassettes more attractive". Addressing salesmen at Heathrow last 
week, managing director David Betteridge announced that from April 
onwards, cassettes would retail for the same price as albums in some cases, 
in the rock and pop fields, the cassette price will be lower than the album. Also, 
CBS will introduce 5 per cent returns on cassettes and run a "number of tape 
campaigns throughout the year". 

CBS also announced plans to make it harder for the tape counterfeiters. 
"The cassette market is most at risk from counterfeit product," explained 

Betteridge, "In other pans of the world sales of genuine pre-recorded cassettes 
have virtually disappeared in the face of competition from the counterfeiter. TO PAGE4 

— Retailing 6 • Iniernalional 8 • Awards Section 9-14/34-40 
• Singles chart 17 • Talenl/Tipsheel 11 • 

BSu&SMS* Publishing/Broadcasting 25 • New Releases/Select 
Singles 30 • Albums chart 32 

only just! 

DESPITE A troubled year during 
which EMI had to offer itself for 
sale in order to survive, its British 
record division managed to cling to 
the number one market share 
position and at the Dorchester 
Hotel in London this week 
managing director Ramon Lopez 
collected Music Week awards for 
leading singles and albums 
company. 

But in both categories EMI 
suffered a reduced majority while 
its nearest rivals CBS and WEA 
and the fast-growing independents 
A & M, Chrysalis and Virgin all 
improved their share of the market. 

In the singles market WEA, in 
second place with 17.0 per cent, 
was only 1.9 per cent behind EMI 
and showed dramatic growth 
compared to 4.4 per cent five years 
ago. In the albums market, CBS 
continued its growth pattern with 
16.3 per cent, second behind 
EMl's 18.7, and WEA also put on 
a couple of per cent with 13.5. 

Of the independents, Chrysalis 
can be well pleased with sixth 
position in the albums market with 
4.8 per cent compared with 1.9 per 
cent last year, closely followed by 

A & M with 4.7 (2,4 last year). 
A & M, Virgin and Chrysalis all 

increased their percentages in the 
singles market and, with 4.6, 4.3 
and 4.2 per cent respectively, are 
now snapping at the heels of the 
majors. 

Showing its new independent 
status, MCA International scored 
1.4 per cent of the albums market 
and 1.2 per cent of singles, and 
Stiff came from nowhere to collect 
2.1 per cent of the singles market. 

In the labels section, Polydor 
came out top singles label with 6.1 
per cent and CBS top albums label 
with 7.8 per cent. In the publishing 
section, Warner Bros. Music 
triumphed with top awards in both 
corporate and individual categories. 

Kate Bush won as top female 
album artist for the second year 
running, but winners in the other 
performance categories were all 
first-time Music Week award 
winners; Blondie (top singles group 
and top album for Parallel Lines), 
Art Garfunkel (top male singles 
artist and top single for Bright 
Eyes), Lene Lovich (top singles 
female), ELO (top albums group), 
Barry Manilow (top albums male). 

ORIGINAL 

MTRBOBS 

NEW ALBUM RELEASED 15th FEBRUARY 

LIMITED OFFER 

1st 10,000 LP's 2,000 CASSEHES 

RRPE3.49 RRP £3.65 

PLUS 

EXTRA 5% DEALER MARGIN 

^phooograrn LP 9102 039 M/C 7231027 
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Jet releases 

Metallergy 

compilation 
METALLERGY. a heavy metal 
compilation album, featuring 
Bernie Tormc, Quartz and 
Widowmakcr, retailing at £2.99 
with full dealer margin is 
released by Jet in March. 
Other product presented by Ray 
Cooper included Adrian 
Gurvilz's second Jet LP, 11 
Assassino; Jimmy Grierson's 
debut LP, A Series Of Long 
Jumps; a two-for-the-pricc-of- 
one double four-track single 
from Magnum recorded live at 
The Marquee. 

Moore back 

in the studio 
Moore, the band led by former 
Thin Lizzy guitarist Gary 
Moore are currently recording 
in America and Jet hopes to 
release both an album and 
single here in April. 

Country back-up vanture 
    —, .j-_ cnmP IfldV ll 

AN INTERESTING aspect of 
the Warwick Records 
presentation was the disclosure 
that a music publishing 
company, for what is believed to 
be the first time, is actively 
involved in back-up activities 
for a TV-promoted album. 

The LP in question is Country 
No. I'by veteran country star Don 
Gibson, containing "22 country 
classics" and receiving national TV 
promotion from March 3. All the 
songs, including I Can't Stop Loving 
You, are published by Acuff-Rose 
Music, which has broughl out a folio 
of the songs to be promoted in 
conjunction with the album. 

V. 

JIM EVANS reports from CBS' 
half-yearly sales conference 3 

Other new Warwick product 
includes Mellow Music by Acker 
Bilk with strings, a 20-irack album 
going national on TV on March 19. 
Bilk's previous two Warwick LPs 
have both passed the 400,000 sales 
mark and the company anticipates 
similar success for the new package. 

The Going Steady soundtrack 
album will receive March/April 
national TV promotion to coincide 
with the film's release. The movie is 
a sequel to Lemon Popsiclc and the 

New Musik 
UPCOMING FROM GTO is an album from New Musik, From A To B, 10 be 
released in April; a Billy Ocean album, City Limits (May) and a new Voyage 
LP for release in April or May. Future singles product includes I Like You 
Girl, the debut from new signing Denis Conoly and follow-ups from Billy 
Ocean and New Musik. 
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soundtrack contains music from the 
Fifties and early Sixties by such 
artists as the Drifters, Jerry Lee 
Lewis, Brenda Lee, Chubby Checker 
and Frankie Avalon. 

Warwick is preparing a national 
commercial for The Country Diary 
Of An Edwardian Lady, which has 
already sold 35,000 units with 
minimal promotion. It features 
Francesca Annis reading extracts 
from the diary of Edith Holden and 
Leo McKern reading poems referred 

to by the same lady in her diary, and 
national TV promolion is sei for late 
March. 

The Warwick prcscmalion drew 
aiicnlion lo forthcoming LPs such 
as The Very Bcsl Of Gallagher and 
Lyle (late March) and The Very Besi 
Of Val Doonican (April), further 
support for the Des O'Connor LP, 
which has already passed the 
140,000 sales mark, and an 
extension of the campaign on Mary 
O'Hara's Tranquillity album in the 
form of adverlising in the Roman 
Catholic press. The company is also 
conducting a test in the Tyne Tees 
area nexi momh on The Boppcrs, a 
Swedish band specialising in the 
music of the Fifties and Sixties. 

New Billy Joel LP 
AT CBS' mid-year national sales 
meeting at the Heathrow Hotel last 
Friday upcoming product was 
presented from CBS, Epic and 
associated labels, as well as the 
distributed labels — GTO, MCA, 
Jet, DJM, Warwick and Creole. 

Among albums from both 
established artists and new names 
CBS unveiled plans for the new Billy 
Joel album, Glass House, to be 
released on March 7. It will be 
supported by adverlising in national, 
trade and consumer music press, as 
well as a national radio campaign. 

DAVID ADAMS, commercial 
marketing manager, above, outlined 
his plans for a number of 
campaigns. Throughout February, 
he said, CBS was offering generous 
discounts on 16 country classics in a 
campaign called Spring In The 
Country. Included are albums by 
Johnny Cash, Tammy Wynette, 
Willie Nelson, Crystal Gayle, 
George Jones and Dolly Parton. 
Posters and full point-of-sale 
material are available. 

The Spring campaign for the new 
£2.79 line offers "generous 
discounting" on 20 best sellers, 
including the recently pre-released 
Surf's Up which has already 
charted. Other titles include albums 
from Earth Wind & Fire, Barbra 
Streisand, David Essex and Tammy 
Wynette. There will be a display 
pack including colour posters, 
browser cards, window slickers and 
wall banners as well as press 
adverlising. Reps will be calling on 
dealers with full details. 

Adams also focused attention on 
two albums which so far had only 
received limited distribution — 
Johnny Ma this' Tears and Laughter 
and a country compilation. Both are 
currently being lest marketed — 
Mat his in Westward and the country 
package in Anglia. 

There will also be extensive point of 
sale rfiaterial, window displays and a 
full-scale poster campaign, plus in- 
store video promolion. Joel plays his 
first UK dates in this country for 
over a year at Wembley (March 30, 
31) and Liverpool (April 2). 

The Psychedelic Furs have their 
debut LP out on March 7. 
Simply entitled The Psychedelic 
Furs, the LP will retail at a special 
price of £3.99 for the first 15,000, 
which will be packaged in a dayglo 
pink and yellow sleeve. After that, 
the album will revert to the normal 
£4.99 price and the packaging will be 
revised. The cassette will also retail 
at an experimental £3.99 price tag. 
The LP will be supported by trade, 
consumer music press ads, 
flyposting and window displays. 

Other product presented included 
Tim Renwick, Nina Hagen, Jacques 
Loussier, Moe Bandy, Johnny Cash, 
Jules and the Polar Bears, Bobby 
Bare, Janie Frickc, Mi-Sex and the 
soundtrack from the upcoming film 
Electronic Horseman starring 
Robert Redford and Jane Fonda. 

MCA offerings 
NEW ALBUMS from Blood Sweat 
& Tears and Frankie Valli headed 
MCA's presentation. B, S & T's, 
Nuclear Blues (MCF 3061) co- 
incides with the band's UK tour with 
War in March/April. A campaign 
covers both bands and includes 
extensive press advertising, £10,000 
worth of radio time and nationwide 
shop displays with concentration on 
tour towns. 

The Very Best of Frankie Valli 
(MCF 3053) includes hits such as 
Grease and My Eyes Adored You. 
Valli and The Four Seasons have a 
UK tour in May. 

Pressure (MCF 3055) is the band 
that accompanies jazz saxophonist 
Ronnie Laws. MCA hopes to find 
similar success with this act as it has 
done with Spyro Gyra. Adverlising 
for the album will at first be in 
specialised disco publications. 

The comedy album, You Don't 
Have To Be Jewish (CDL 8502) is 
being re-released at the special price 
of £3.29. 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
PAGE 2 

TV plugs for Nolans 
ON THE Epic and associated labels, both K.C. and The Nolans - who hi 
had big chan hits this year — have planned TV marketing activity around th 
respective albums. The Nolan Sisters (CPC 83892), released la Novemb 
bemg advertised m the ATV region. K.C, and the Sunshine Band's Great 
regions. 8 'he ATV' Grana<la' ^ Te" «nd Yorksh 

Other albums presented included the Beach Bovs K^ntn' tv ^ c 
Altve, The Barbara Dickson Album which whrfealmr h. ' 

B,e Quick, lot,„ cooper Ciarke and .wo 

•Michael Jackson's LP Off The Wall (EPC 834fi8^ u* 
btggcs, American Epic album in ,he UK - over.a^et LoaPs'b^Su. 
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Spot the catalogue confusion 

m 

2 
am OVSJ its 99 
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PICKWICK SALES Director Alan 
Fried lander proudly shows off the 
new ins tore Elvis Lives On dumper 
unit, which is part of the 
company's Explosive Elvis 
promotion — for which there is to 
be extensive radio and instore 
back up. The promotion involves 
II LPs and tapes at £1.99 (double 
albums £2.99) and a specially 
featured 2LP, Double Dynamite, 
with which there is a free Presley 
poster for every buyer. 

DEALERS WHO cannot think 
of a connection between the two 
groups (admittedly musically 
poles apart) called Fiddlers 
Dram and Martha and the 
Muffins, have probably not got 
round to ordering the debut LPs 
by both. 

Those who have will have noticed 
that the prefixes for both catalogue 
numbers are the same. 

Fiddlers Dram's self titled LP, 
released on February 1 on Dingles is 
DID 711. Coincidcntally, and at first 
unwittingly. Din Disc has chosen 
DID as prefix for its albums, so the 
Martha and the Muffins first LP, 
Metro Music, is DID 1. 

Neither Dave Thomas, director of 
Spartan which distributes Dingles, 
nor DinDisc MD Carol Wilson, 
foresee any confusion among 
dealers. Thomas pointed out that the 
records are for entirely different 
markets, and anyway dealers use 
lilies as well as numbers when 
ordering; while Carol Wilson 
emphasised that as long as the two 
labels went through different 
disributors (Din Disc is through 
CBS) it was highly unlikely that any 
retailer could get the two albums or 
future releases on either label — 
muddled up when ordering. 

Metro Music is released on 
February 15, and the two labels 
agree not only in prefixes but on the 
promised success of the respective 
LPs. 

The new Fiddlers Dram single 
Beer Can Lane should cause no 
ordering problems — the prefix 
changes to SID for singles, which is 
totally different to DinDisc's DIN 
singles prefix.  

News in brief... 

NOW THE sole importer of EMI 
product from Europe, Conifer 
Records has taken on Alan Woodlcy 
— formerly a salesman for Selecta in 
the Oxfordshire, Berkshire and 
Hertfordshire area — as a freelance 
agent, as from February 4. Alan 
Woodley (who is also representing 
Bush and St Clair, a Bournemouth- 
based record accessories firm) will 
be selling the complete Conifer 
catalogue, which includes imports 
for WEA and CBS: the range of 
specialist Arab product with which 

John Deacon started the Conifer 
business a few years ago; and Ihe 
product which will be coming in 
under the recent deal with EM 1. 

Dealers in the area west of a line 
from Gloucester to Worthing can 
contact Woodley at Cambcrley 
(0276) 64838. 

BEGGARS BANQUET, which 
was a chain of record shops before it 
was a successful record label, is 
opening a new shop — at Disraeli 
Road in Putney, South West 
London (right opposite Boots) - 

Edited 
by 

TERRI ANDERSON 

February 16. The Merlon Parkas arc 
gracing Ihe occasion. 
BOOKING FORMS for the May 
1980 Music Industries Conference in 
Bournemouth will be going out 
within the next couple of weeks. 

The conference is clearly intended 
for the music dealer whose trade is 
in, or includes to a large extent,' 
musical instruments and sheet music 
_ rather lhan the record dealer. 

Lack of support from business 
and trade has resulted in the 
cancellation of the GRRC 
conference. 

There also appears lo be nothing 
of specific interest to the record 
retailer in the lisl of forthcoming 
MTA Training Centre Courses (until 
June this year) but this is because the 
record courses for this training 
session, each session running from 
July to July roughly, have already 
been held last autumn. There will be 
record retail oriented courses in the 
1980-81 session. 
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TO SHOW their appreciation of the sales force and distribution staff of WEA in connection with the chart topping entry 
of their new LP, the Pretenders visited the depot at Alperton. Pictured here are the band (first, third, fourth and fifth 
from the left) who are Pete Farndon, Chrissie Hynde, James Honey man-Scott and Martin Chambers; with director of 
Alperton operations, Mike Hitches; head of press and A&R, Moira Bellas; and Jonathan Clyde, WB general manager. 
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LIMITED EDITION 

SPECIAL PICTURE BAG 
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BP 338 

ORDER NOW FROM YOUR UA SALESMAN OR EMI RECORDS DISTRIBUTION CENTRE. 
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TAKEN FROM THE LIBERTY/UNITED ALBUM 
"LET U ROLL" 
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ON ALBUM 
ON SINGLE 
ON PAPER 
ON TOUR 

— Cat. No. did 2. 
— 'Red Frame/White Light! Cat. No. DIN 6 
— Extensive advertising camoaign. 
— Fob 15 Eric's. Liverpool 

16 Manchester Poly 
^ 19 Huddersheld Poly 
" 21 Leeds. Fan Club 

22 Ormskirk, Edgendl College 
23 Dudley J.B's 
25 The Castaways, Plymouth 
26 Exeter Routes 
27 Trinity Hall. Bristol 
28 Portsmouth Poly 
29 London. Southbank Poly 

Mar 1 Unwerstty East Ang -a. 
3 Kent 'jr.verMt . 
^ The Musir Ha1', Sh'owsDory 
1 Retfor-d Pcrrerkouse 
b M od'esporougb. Rock Garoen 
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Dutch duo 

forms The 

Company 
HILVERSUM: An importani 
dcvclopmenl in Dulch 
publishing and independcnl 
record production circles has 
occurred with the establishment 
of The Company by Peter 
Schoonhoven and Pieter van 
Bodegraven, formerly managing 
director and general manager 
of EMI Music Publishing in 
Holland. 

The company, linked 
financially with the German 
Bertelsmann conglomerate 
through Ariola Benelux, set its 
first deals at Midcm last month. 
An early signing is George 
Baker, a well-established star in 
Holland, who will also be 
managed by Rita den Hengst, 
personal assistant to Company 
directors Schoonhoven and van 
Bodegraven. 

Schoonhoven headed EMI 
Music/in Holland for 12 years. 

Betting on the charts 

From SUE BAKER 
AMSTERDAM: Betting on the 
charts could become a national 
habit in Holland following the 
recent launch of the Nationale 
Hit Toto. 

Youngsters arc invited to take pan 
in this pool and to predict whether 
the Top 10 records will be higher, 
lower or at the same position in the 
following week's charts. Proceeds 
will go to a fund for children's 
projects presided over by Crown 
Princess Beatrix, who will succeed 
her mother Queen Juliana as Queen 
of Holland this spring. 

Record shops all over the country 
are supplying participants with cards 
carrying the lottery regulations. 
These cards have to be sent to the 
organisers, together with about 30p 
worth of extra stamps. 

The chart is compiled by the 
BUMA/STEMRA copyright 
organisation and follows the British 
BMRB example. It contains the top 
50 records and is broadcast on 
Sunday afternoons by the national 

Dateline: 

Amsterdam 

pop station Hilversum Three. 
This programme now announces 

the winners of the Hit Toto and 
prizes total £2,500 per week. 
Government permission has been 
granted for 26 weeks, and after 10 
weeks, the scheme will be reviewed 
and a decision taken whether to go 
on with it. The organisers need to 
attract about 45,000 participants a 
week in order to reach the £250,000 
target for the children's fund. 

BUMA/STEMRA employees 
have been testing the Hit Toto for 
several months, and found it fairly 
difficult to predict chart movements. 
The cost of compiling the chart is 
being covered by 
BUMA/STEMRA's Hit Telefoon, 
which is an answering machine that 
plays a new hit record every day 
and offers information on chart 

Metronome leads the way 

From MICHAEL HENKELS 
HAMBURG: 1979 was a successful year for Metronome, 
which for the year was the Polygram company with the 
highest rise in sales figures in Germany. 

Although the German music industry is suffering a 
general stagnation, Metronome increased its sales by 21 
per cent. The biggest share of this overall figure was 
achieved in the musicassctte sector. 

During 1979 Metronome look 4.53 per cent of the 
Musikmarkt single chart, compared with .97 per cent in 
1978, and 2.56 per cent of the LP chart (.90 per cent in 
1978). Village People went gold on singles and albums, M 

won a gold single and Milva achieved a gold album. 
Village People sales statistics during the year show over 

500,000 on YMCA and 100,000 on In The Navy, while 
M's Pop Muzik also passed the half million mark. A1 
Hudson and German country group Truck Stop also had 
singles in six figure sales. 

Over 250,000 albums were sold in the case of Milva 
with Von Tag Zu Tag, Village People and the TV- 
promoted Hallo — The Hollies. 

Metronome has doubled its sales figures over the last 
three years, but managing director Rudolf Gassner 
foresees a smaller increase in 1980. 

positions. About 100,000 people 
each week dial this particular 
number and the national telephone 
company pays BUMA/STEMRA a 
small fee for each call. 
RECENT CHART topper here is a 
rather silly song entitled Netherlands 
Has The Ball, sung by Andre van 
Duin backed by the Dutch national 
football team. 

For this song van Duin, one of 
Holland's most popular comedy 
stars and a Dutch equivalent of 
Benny Hill, appears dressed in 
Wellington boots, baggy football 
shorts, shirt and a beret and wearing 
an expression which makes one fear 
for his sanity. The song itself is 
banal, yet thousands of Dutch 
people have bought it and the reason 
lies in a piece of the country's 
history. 

For hundreds of years, the south 
of Holland has enjoyed carnival 
about this time every year. It has 
always been and in the South still is a 
religious festival, enabling people to 
eat, drink and be merry before the 
period of fasting which precedes 
Easter. Each village has its own 
celebrations, with three days of 
jollity similar to the famous Rio de 
Janeiro carnival and each village has 
traditionally chosen its own carnival 
song to be sung and played by local 
musicians. 

About 10 years ago, the record 
companies here had the idea that 
carnival songs could be big business 
and they were right. Radio and TV 
are alive with these singalong 
offerings, with such titles as I Am 
Ally From The A A and Never Take 
Your Doggie To A Chinese 
Restaurant. 

Why ban our 

exports asks 

Portugal 
LISBON: The recent UK court 
action taken by record 
companies against importers 
bringing product in from 
Portugal has caused considerable 
concern among Portuguese 
record companies, whose 
survival depends to a substantial 
extent on their ability to export 
product. The companies- here 
find it difficult to understand 
why Portuguese exports are 
singled out for action when 
massive amounts of product 
flood into the UK from North 
America. 

The Portuguese market is 
extremely limited with an annual 
production of something like 10 
million units, and revenue from 
exports is an essential part of the 
record companies' liability 
equation. 

Exports from Portugal are 
handled by private wholesalers 
which buy relatively small 
quantities of records from local 
manufacturers and ship them to 
various European countries. The 
Portuguese licensee authorities 
maintain good control over the 
payment of mechanical rights 
and up till now no infringements 
have been discovered. 

Portuguese record companies 
often have to wait long periods 
to receive master tapes from 
foreign licensors; these delays 
hold up production and depress 
eventual sales, and special trips 
are sometimes necessary to 
obtain master tapes. 

KANDIDATE 

NEW SINGLE 

LET ME ROCK YOU 

RAK306 

ORDER NOW FROM YOUR U.A. SALESMAN OR EMI RECORDS DISTRIBUTION CENTRE. 
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SINGLES 

TOP SINGLES-1979 

1. BRIGHT EYES, Art Garfunkel 
CBS 

2. HEART OF GLASS. Blondie. 
Chrysalis 

3. WE DON'T TALK ANYMORE, 
Cliff Richard, EMI 

4. WHEN YOU'RE IN LOVE, Dr. 
Hook. Capitol 

5. DON'T LIKE MONDAYS. 
Boomtown Rats, Ensign 

6.1 WILL SURVIVE. Gloria 
Gaynor, Polydor 

7. ARE FRIENDS ELECTRIC, 
Tubeway Army, Beggars 
Banquet 

8. DANCE AWAY, Roxy Music. 
Polydor 

9. ONE DAY AT A TIME. Lena 
Martell. Pye 

10. SUNDAY GIRL. Blondie, 
Chrysalis 

TOP MALE ARTIST 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

ART GARFUNKEL 
EDWIN STARR 
DAVE EDMUNDS 
B.A. ROBERTSON 
CLIFF RICHARD 
GARY NUMAN 
GERRY RAFFERTY 
MICHAEL JACKSON 
DAVID BOWIE 
GENE CHANDLER 

TOP GROUPS 
1. BLONDIE 
2. ABBA 
3. EARTH WIND & FIRE 
4. CHIC 
5. POLICE 
6. ELECTRIC LIGHT 

ORCHESTRA 
7. SEX PISTOLS 
8. BONEY M 
9. ROXY MUSIC 

10. THREE DEGREES 

W&i 
TOP FEMALE ARTIST 

1. LENE LOVICH 
2. DONNA SUMMER 
3. AMII STEWART 
4. GLORIA GAYNOR 
5. KATE BUSH 
6. LENA MARTELL 
7. JANET KAY 
8. ANITA WARD 
9. OLIVIA NEWTON-JOHN 

10. ANNE MURRAY 

TOP PRODUCERS 
1 BERNARD EDWARDS/NILE 

ROOGERS 
2. MIKE CHAPMAN 
3, MICKIE MOST 
4 GIORGIO MORODER 
5 ANDERSSON/ULVAEUS 
6. MAURICE WHITE 
7. JEFF LYNNE 
8. NICK LOWE 
9. COOK/JONES 

m GARY NUMAN   

TOP WRITERS 
1. BERNARD EDWARDS/NILE 

RODGERS 
2. ANDERSSON/ULVAEUS 
3. D. FEKARIS/F. PERREN 
4. JEFF LYNNE 
5. GARY NUMAN 
6. MORALLI/BELOLLO/WILLIS 
7. ELVIS COSTELLO 
8. MIKE CHAPMAN/NICKY 

CHINN 
9. GLEN TILBROOK/CHRIS 

DIFFORD 
10. BEE GEES 

TOP PUBLISHERS 
INDIVIDUAL 

i. WARNER BROTHERS 
7 ATV MUSIC 
3. VIRGIN 
4. CARLIN 
5. rondor 
6. EMI 
7. BOCU 
8. BEGGARS BANQUET/ 

ANDREW HEATH 
9 JET/UA 

10. SINGATUNE 

CORPORATE 
1. WARNER BROTHERS 
2 ATV MUSIC 
3. RONDOR 
4. CHAPPELL 
5. EMI 
B. CARLIN 
7. VIRGIN 
8. APRIL 
9. ISLAND 

10. HEATH LEVY 

ALBUMS 

TOPALBUMS- 1979 

1. PARALLEL LINES, Blondie, 
Chrysalis 

2. GREATEST HIT VOL. 2. Abba, 
Epic 

3. GREATEST HITS. Rod 
Stewart, RIVA 

4. DISCOVERY. Electric Light 
Orchestra, JET 

5. THE VESRY BEST OF, Leo 
Sayer, Chrysalis 

6 REGGATTA DE BLANC. 
Police, A & M 

7. BREAKFAST IN AMERICA. 
Supertramp, A & M 

8. VOULEZ VOUS, Abba, Epic 
9. BARBRA STREISAND'S 

GREATEST HITS VOL. 2. CBS 
10. SPIRITS HAVING FLOWN. 

Bee Gees, RSO 

TOP MALE ARTISTS 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

BARRY MANILOW 
JEFF WAYNE 
LEO SAYER 
NEIL DIAMOND 
JAMES LAST 
ROD STEWART 
BOB DYLAN 
MIKE OLDFIELD 
GERRY RAFFERTY 
BILLY JOEL 

K 

\ 

TOP FEMALE ARTIST 
1. KATE BUSH 
2. BARBRA STREISAND 
3. DONNA SUMMER 
4. JUDIE TZUKE 
5. RICKIE LEE JONES 
6. BILLIE JO SPEARS 
7. LENA MARTELL 
8. DIANA ROSS 
9. DORIS DAY 

10. RUBY WINTERS 

TOP GROUPS 
1. ELECTRIC LIGHT 

ORCHESTRA 
2. BLONDIE 
3. EARTH WIND & FIRE 
4. POLICE 
5. ABBA 
6. DIRE STRAITS 
7. SEX PISTOLS 
8. SUPERTRAMP 
9. IAN DURY & THE 

BLOCKHEADS 
10. MEAT LOAF 

TOP MISC./ 
SOUNDTRACK 

1. THE BEST DISCO ALBUM 
IN THE WORLD 

2. GREASE 
3. DONT WALK BOOGIE 
4. ACTION REPLAY 
5. COUNTRY LIFE 
6. SATURDAY NIGHT FEVER 
7. THIS IS IT 
8. A MONUMENT TO 

BRITISH ROCK 
9. ROCK 'N' ROLLER DISCO 

10. COUNTRY PORTRAITS 

TOP PRODUCERS 
1. MIKE CHAPMAN 
2. JEFF LYNNE 
3. RON DANTE/BARRY 

MANILOW 
4. GARY NUMAN 
5. TODDRUNDGREN 
6. ANDERSSON/ULVAEUS 
7. SUPERTRAMP/PETER 

HENDERSON 
8. BERNARD EDWARDS/NILE 

RODGERS 
9. ANDREW POWELL 

10. POLICE 

Colour section 
CAN YOU RESIST A NIBBLE? Hot Chocolate. 
RAK/EM1. Designed by John Mundy of CDP Aspect. 
THANKS BARBRA. Barbra Streisand. CBS. Designer: 
Roger Isaacson of David Pilton Advertising. 
THE VERY BEST OF LEO SAYER. Leo Sayer. 
Chrysalis. Designer; Peter Wagg. 
DISCOVERY. Electric Light Orchestra. Designer: 
David Costa of Jubilee Graphics. 
THE RAVEN. The Stranglers. Liberty/United. 
Designer: John Pasche. 
SEMI DETACHED SUBURBAN. Manfred Mann. 
EMI. Designer: Thompson Hanks and Burke. 

National Press 
THE WALL. Pink Floyd. EMI. Designers: Gerald 
Scarfe/Roger Waters/Cream. 
CECIL B. De WHO. The Who. Polydor. Designers: 
Holmes Knight Ritchie. 
GREATEST HITS. Electric Light Orchestra. Jet. 
Designer: Peter Chandler. 
DON'T BE A DUMMY. John du Cann. Vertigo. 
Designer: Grants Advertising. 

Spot colour section 
EVERYTHING TURNS TO PLATINUM. Abba. 
CBS. Designed by Roger Isaacson of David Pilton 
Advertising. 
PURE GOLD. Three Degrees. Ariola. Designer: 
Hutton Charrington and Buntrock. 
SOME GIRLS. Raccy. RAK. Designer: Peter 
Shepherd. 
SKY AD. Sky. Ariola. Designer: Hutton Charrington 
and Buntrock. 

Point of sales awards 
DISCOVERY. Electric Light Orchestra. Jet. Designer: 
Jet. 
BREAKFAST IN AMERICA. Supertramp. A&M. 
Designer: John Tyrell. 
SEMI DETACHED SUBURBAN. Manfred Mann. 
EMI. Designer: Thompson Hanks and Burke. 
THE A&M CHRISTMAS CRACKER. Various. A&M. 
Designer: A&M. 
20 HOTTEST HITS. Hot Chocolate. RAK/EMI. 
Designer; John Mundy of CDP Aspect. 

TV commercials 
SEMI DETACHED SUBURBAN. Manfred Mann. 
EMI Commercial Development Division. Producer: 
Collett Dickenson Pcarce. 
20 HOTTEST HITS. Hot Chocolate. EMI Commercial 
Development Division. Producer: Collet! Dickenson 
Pearcc. 
20 GOLDEN GREATS. Guy Mitchell. Producer- 
Young and Ribicam. 
20 GREATEST HITS. Creedance Clearwatcr Revival 
Fantasy. Producer; Dave Dragon/Peter Shepherd, 

Mono section 
HAVE BALLS TO BOUNCE BACK 

THIS OFTEN. Bob Seger. Capitol. Designer: 
Margaret Taylor of Cream. 
GET THAT SANDY FEELING. Sandy McLelland and 
l he nacklinc. Mercury. Designer: Peter Groves 
AN ENGLISHMAN IN NEW YORK. Godley and 
Crcmc. Polydor. Designer: Alwyn Clayden. 
EXPOSED. Mike Oldfield. Virgin. Designer: Pearce 
Marchbank. 

Radio Commercials 

COOL FOR CATS. Squeeze. A&M. Producers: 
Squeeze. 
BAD GIRLS. Donna Summer. Casablanca. Producers: 
Chess Advertising. 
MEGASTORE OPENING. Virgin Records. 

Marketing 
THE VERY BEST OF LEO SAYER. Leo Sayer. 
Chrysalis. Presenter: Peter Wagg. 
SKY. Ariola. Presenter: Brian Yatcs. 
THE RAVEN. The Stranglers. Liberty/United. 
Presenter: Howard Barman. 
LONDON CALLING. The Clash. CBS. Presenter: 
Kate Mundle. 
ECHOES OF GOLD. Adrian Brett. Warwick. 
Presenter: Ben Goldboll. 
20 HOTTEST HITS. Hot Chocolate. RAK/EMI. 
Presenter; Chris Black of EMI. 
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Top Group - Albums 
1st E.L0. 

Top Point Of Sale 
1st E.LO. 'Discovery1 

Top Producer 
2nd jeff Lynne 

Top National Ad. 
3rd E.L.O. 

'Greatest Hits' 

Top Music Week Ad. 
Full colour 

3rd E.LO, 'Discover/ 
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A 



MUSIC WEEK FEBRUARY 16, 1980 

01 Q 
nWiniiiv 

eight years old and 

as fresh as they ever were 
  „ , r ■ t ■ ,   Musics, he has also «iin«i lor oihci ELECTRIC LIGHT Orchcsira 

climaxed ilic Sevemies with ilic 
news iliai in ilic annual Music 
Week chan survey ihcy had 
emerged as ihe top album- 
selling group of 1979 — no 
mean achievcmeni iti a life 
which has now spanned eight 
years. 

The albums which coniribuied 10 
ihis success were the double-album 
Out of The Blue, Three Light Years 
(which was a box-set of three earlier 
LPs). Discovery, and, most recently. 
Greatest Hits. It was a great year for 
hit singles too with Discovery 
spawning four Top Ten hits. Shine 
A Little Love, The Diary Of Horace 
Wimp. Don't Bring Me Down and 

Victory for 

Lone 
THREE TOP 20 singles have 
helped Lcnc Lovlch become the 
lop female (singles) artist of the 
year — Lucky Number which hit 
number three in March and 
launched the lady on an 
unsuspecting public; Say When, 
which reached number 19 for 
(wo weeks in June; and Bird 
Song which charted last October. 

Lene Lovich First became 
known when she was included in 
the 1978 Be Stiff railway tour of 
the UK (which incidentally won a 
Music Week award for lop 
promotion). Shortly afterwards 
Stiff Records released Lucky 
Number and the stage was set. 

top temie 
SlflGGR 

• (S1ITGIES) 

Her publicity tells us that she 
was born in Detroit, has a 
Yugoslavian father, an English 
mother and was brought up in 
Ihe UK after her father tried to 
send her to Russia! Other 
intriguing facts are that she got 
her first taste of showbusiness 
providing Ihe screams for French 
horror films, has been a belly 
dancer in Ihe Far East and also a 
fairground dancer in Russia. 

Lene Lovich now lives 
permanently in Ihe UK, and 
penned Lucky Number and Bird 
Song with her boyfriend Les 
Chappell — who also plays 
guitar in her band. 

ConfusionH.asi Train To London. 
ELO was originally conceived by 

Carl Wayne ami Roy Wood as a 
classically oriented offshoot of the 
Move. The original line-up was Roy 
Wood. Jeff Lynne and Be\ Bcvan 
and they made one album before 
Wood left to form Wizard. The 
remaining members, joined by three 
musicians from the London 
Symphony Orchestra, scored the 
first Electric Light Orchestra hit 
single soon afterwards with Roll 
Over Beethoven, whieh combined 
themes from Chuck Berry and 
Beethoven. 

ELO recorded for EMI's Harvest 
label and Warner Brothers before 
signing to Don At den's Jet label. 
Thus began the most rewarding 

TOP 
GROUP 

(ALBUMS) 

period of their career with massive 
hits like EGI Woman, Living 1 hing, 
Rockaria!, Telephone Line, and 
Turn To Stone, and the classic A 
New World Record album. 

Without detracting from the 
respective talents of the other 
members of the outfit, few would 
disagree that Jeff Lynne is the true 
genius of ELO. Apart from writing 
all the band's material and 
producing all their albums and 

singlos, laUiasalM.w.iilc.'r;'r ''U«r 
ariFi1' including Hclon Rcdc > . 
his music Icaiurcs in ihe smmdirack 
of i he now Olivia Ncwion 
John/Gene Kelly Him, Xanadu, 

Paradoxically. Lyimc is lire one 
thai all ihe fans know ycl genera ly 
his name means very linle 10 ihe 
average member of die public. He 
has a'dislike of publicity, shunning 
ihe spin ligln, and prclemng 
provincial life in his naiive Midlands 
to die bright liglns of London or 
California. 

Lynne also dislikes touring and 
live appearances, leeling much more 
at home in the recording studios or 
composing. 

For Electric Light Orchestra at the 
moment, the sky's the limit. 

Garfunkel scores with hit that 

almost didn't happen 

top mie 
SIMGGR 

(SINGLGS) 

IT IS somewhat ironic that in a solo 
recording career spanning some 
seven years now, An Garfunkel has 
scored only two big hit records, yet 
both have been Number One for 
several weeks in the UK while 
scarcely causing a ripple back in his 
native US. 

4 

ART GARFUNKEL 

Two titles for Blondie 

N 
v. 

X 

f- 

L 
DEBBIE HA RRY of Blondie. 
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DEBBIE HARRY of Blondie has 
been dubbed "the Marilyn Monroe 
of rock and roll" and even hardened 
critics were moved to describe her as 
the most exciting female rock 
performer since Jam's Joplin, 
following the band's recent UK 
dates. It can't be denied that 1979 
was Blondie's greatest moment so 
far with Music Week awards on the 
top singles band of the year, and for 
lop album of the year with Parallel 
Lines. 

The band climaxed 1979 with 
three lop-selling singles, Heart Of 
Glass — the second best-selling 
record of the year — Sunday Girl 
(ninth) and Dreaming which 
although only 39ih still sold more 
than 250,000 copies. In the album 
section, Blondie look top honours 
with Parallel Lines and also came 
21st with Eat To The Beat. Both 
albums of course are still high in the 
chart. 

It is difficult finding something 
new to say about Blondie — and 

particularly about Debbie Harry. 
The last 18 months have seen them 
receive almost unprecedented 
coverage in the national and popular 
music press. Open any magazine 
nowadays, and it seems that Debbie 
Harry's face is there. 

And the success story shows no 
sign of abating, with the news 
recently that Blondie's Eat To The 
Beat, financed by Chrysalis, has 
been produced as a video album. 

Some of the credit for Blondie's 
success must go to producer Mike 
Chapman who first saw them 
performing in a Los Angeles club 
some three years ago. Chrysalis boss 
Terry El/is hod invited him to 
produce the group, but it was only 
after seeing them live that Chapman 
saw the real potential of Blondie. 
The immediate results of the new 
partnership were hits with Denis and 
Hanging On The Telephone and 
since then of course Blondie have 
conquered both sides of the 
A t lan tic. 

The songs were, of course, his re- 
working of the 1934 Harry 
Warren/Al Dubin hit 1 Only Have 
Eyes For You and. most recently. 
Bright Eyes whieh has earned 
Garfunkel the accolade of Top Male 
Singer (singles) for 1979, and 
achieved lor itself the title of Top 
Single Of The Year. 

If Art Garfunkcl's singles chart 
success has been rather inconsistent 
he can still take credit for coming up 
with two hits that will always be 
remembered as part of the history of 
Seventies pop and whieh have won 
him a following ranging from young 
children to the elderly. 

Bright Eyes was almost the hit 
that wasn't. Written by producer 
Mike Ban for the film Watcrship 
Down, Garfunkel recorded the song 
some three years ago as pan of the 
film's soundtrack, only for the song 
to nearly finish up on the cut ting- 
room floor. Ultimately of course, it 
was featured and became the hit of 
the year, sung by eoumless 
thousands of children. 

It's worthwhile recalling that the 
same thing had happened 40 years 
earlier from the original Wizard of 
Gz print — and we all know what 
that did for Judy Garland after Over 
The Rainbow was reinstated in the 
film. 

Garfunkel has made four solo 
albums to date. Angel Clare, 
Breakaway and Watermark (all 
three of which were recently re- 
packaged in a box-set), and Fate For 
Breakfast, which includes Bright 
Eyes. His excursions to the 
recording studios are few and far 
between, and his live appearances 
non-existent. but he still has one of 
the truly distinctive voices of 
popular music and the ability to 
move many people by his music. 
One interesting fact — Garfunkel 
has never recorded any of his own 
songs; he always chooses the cream 
of other people's material. 

"Garfunkel 
recorded the 
song three 
years ago. . . 
only for the 
song to nearly 
finish up on 
the cutting room 
floor" 

Manilow's 

magic pays 

dividends 

THE SUCCESS of Barry Manilow 
— MW's top male artist 
(albums), on the strength of two 
releases, Manilow Magic and 
Even Now — will douhllessly 
have brought sighs of relief from 
more than a few quarters. For 
the last two or three years now, 
the young Brooklyn singer has 
been the top-selling MOR artist 
in the US but it is only in the last 
12 months or so that he has 
finally broken through in Ihe UK 
market. 

Manilow's career doesn't need too 
much documenting. Suffice to 
say, one of his first breaks came 
when lie was pianist for an 
equally-unknown singer called 
Belte Midler at (be Continental 
Baths in New York. 

After being signed to Arista he 
started recording a whole siring 
of miilli-miilion selling singles, 
ranging from such ballads as 
Can't Smile Without You, I 
Write The Songs and the show- 
slopping Mami>, to the disco- 
influenced Copacabana. 

Although not all of Manilow's hits 
have been self-penned — in fact 
Can't Smile Without You was 
written by Ihe English Arnoki- 
Martin-Morrow team — lie has 
written hits for other artists 
including Donna Summer. 
Dusty Springfield recorded 
Sandra, one of the highlights of 
her act, and I'm Your Child. 

Manilow's UK success until 18 
months ago was sporadic — 
plenty of airplav for his records 
but very little else as hack-up. 
Then Arista took the step of 
hooking him into the London 
Palladium for a series of 
concerts, and the tide turned. 

Rave notices, a concert at the Royal 
Albert Hall which was recorded 
by the BBC and later shown as 
two specials — each of which 
were repealed — and the 
Manilow Magic alhmn, which 
brought together his greatest 
American hits and was 
advertised on TV, resulted in 
everybody becoming aware of 
the name Barry Manilow. 

Manilow doesn't possess the greatest 
voice and he doesn't sing the 
greatest songs, but he does have 
the ability to communicule 
direclU with people and strike a 
chord somewhere. 
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