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NARM focuses 

on fake discs and 

starts gift drive 

From TERRI ANDERSON 
LAS VEGAS; Two main topics 
— counterfeiting and the first 
all-industry effort to sell 
recorded music as an entity — 
dominated this year's National 
Association of Recording 
Merchandisers convention, 
probably the most serious and 
purposeful event in NARM's 
21-year history. 

Give the gift 

of music. 

THE NARM logo which will sell 
music in America. 

Grim statistics were on hand to 
show that one in 10 records and one 
in five pre-recorded tapes sold in the 
United Slates arc fakes, accounting 
for around $400,000,000 worth of 
trade. 

The full extent of counterfeiting is 
still being discovered by the FBI and 
the Record Industry Association of 
America's piracy investigators. With 
indictments of the well-known and 

Madness 

turn Stiff 

to TV ads 
STIFF IS moving into television 
advertising to boost the sales of 
the Madness album, One Step 
Beyond (SEEZ 17). The album 
has already gone gold, but a Stiff 
spokesperson told MW they felt 
there was still "a vast reservoir 
of untapped punters" for the 
LP. 

£30,000 is being spent on TV 
ads during May in the Midlands 
and Scotland. If these prove 
successful, further areas will be 
covered. The campaign is timed 
to come at the end of Madness' 
20-dale UK tour. The band's 
current single, Work Rest And 
play Madness (BUY 71) was 
released last week.   

respected Sam Goody retail chain 
(and two of its top directors) before 
the courts, US trade, pop and news 
press — and the industry executives 
— are talking of this being "the lip 
of the iceberg" only. In the coming 
months, further indictments are 
expected to implicate some of the 
biggest names in US music 
merchandising and retailing. 

In his keynote speech a straight- 
faced and straight-talking Neil 
Bogarl, formerly head of 
Casablanca Records, stressed the 
injury that the flood of counterfeits 
was doing to a music industry 
already flinching at the realisation of 
what years of overproduction and 
unrealistic trading terms have done 
to its economic structure. 

Although some market research 
results presented at this year's 
NARM indicated that more people 
were spending more money on 
recorded music, Bogart rejected this 
as a cause for jubilation: 
"Consumers are buying but they are 
not buying from the legitimate 
manufacturers of the product. They 
arc buying fakes and copies." And 
he queried how many distributors 
and dealers were involved in the 
illegal trade and how many records 
and tapes sold over the past few 
years had been counterfeit. 

"If you want to understand why 
there is so much anger in the record 
industry at the moment, here is 
where to start," Bogarl concluded. 
"Our deepest wounds arc self 
inflicted." 

Stan Gortikov, RIAA president, 
look a stance which bore out 
remarks in some US press that the 
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PRIM A DONNA and friends celebrate the group's success in BBC TV's A Song For Europe which took place in London 
last week. Prima Donna will now represent the UK at the Eurovision Song Contest in The Hague with their winning entry 
Love Enough For Two (Ariola ARO 221) composed by Stuart Slater and Stephanie de Sykes. Ariola has the disc for the 
world. Pictured (I to r) are: Stuart Slater, Jane Robbins (Prima Donna), Stephanie de Sykes, Stewart Morris (BBC), 
Lance Aston (Prima Donna), Kate Robbins (Prima Donna), Alan Coates (Prima Donna), Sally Ann Triplet! 
(Prima Donna), Danny Finn (Prima Donna) and Robin Blanchflower, MD Ariola Records UK. 

No boost from Budget 

THE BUDGET is unlikely to be of 
any direct help to record retailers, 
GRRC secretary Harry Tipple 
commented, except Mhal "it may 
generate a little extra free spending 
money — because of the tax cuts — 
and that should help us if, as we 
hope, a percentage of it comes our 
way." 

He added: "There were several 
things we would have liked to see in 
the Budget which were not there 
such as abolition of the National 
Insurance surcharge, which the 
GRRC requested in a letter to the 
Treasury. And we would have liked 

BECAUSE OF the Easter 
holiday, next week's Music Week 
will be published a day later than 
usual, being printed and mailed 
on Wednesday April 9. 
• As a new Music Week service 
for dealers, commencing this 
week the order form album chart 
will include cassette numbers, 
where applicable. (This is for 
ordering purposes — the chart 
will continue to reflect album 
sales only). 

to see the Government offer to pay 
for all the extra stationery that a 
retailer has to have to deal with VAT 
— a tax we collect for the 
Government. 

"Obviously, the petrol and road 
tax price rises will affect retailers. 
We would almost have preferred 
another rise in VAT, which we can 
claim back!" 

The opinion of the National 
Chamber of Trade that the raising of 
the registration limit for VAT, from 
£10,000 to £13,500 would be of 
noticeable benefit to the small 
business was not really supported by 
Tipple. "I don't think it will really 
help our retailers, because if a dealer 
is not already doing that sort of 
turnover he really shouldn't be in 
this business." 

Video scoop 
A MODEST Portsmouth-based 
music company has stolen a 
march on the entire record 
industry by registering the 
trademark Video Records for a 
new label. 

The label is the brainchild of 
Jake Anthony and Mike 
Devereux, manager of the group 
Shy and owner of a studio, music 
shop and publishing company. 

"The company's eventual aim 
is to release video discs, but in 
the meantime we intend to make 
video films to support our record 
releases. We are obviously- 
looking for acts with a very- 
strong visual appeal," said 
Anthony. 

The label is launched with an 
album, One Between The Eyes, 
by Doug Kane. 

High cost of home-taping 
THE ESCALATING losses due to home taping are illustrated in a new BMRB 
consumer survey commissioned by the BPI. 

"The amount of music copied at home in 1979 was the equivalent of approx- 
imately 200 million albums," the survey states, "so at the very least home- 
taping prevented the purchase of 24 million LPs in 1979, and it is conceivable, 
that as many as 80 million might have been purchased had consumers not also 
had access to blank tapes and the necessary equipment." 

Other points from the survey include: 
• While past estimates have put the retail value of lost sales at some £150 
million per annum, the survey suggests that this figure is now "well over £200 
million per annum". 
• Minimum estimate for the sale of blank tape units for 1979 is given as 59.4 
million, an increase of 9.3 million on 1978. 
® In 1979 — when LP sales slumped by 11.5 million units to less than 75 
million units overall — the number of complete LPs copies rose over the 100 
million mark. In addition, several million singles and excerpts were copied to 
produce home-made compilations. 

The survey revealed a high degree of confusion and ignorance concerning the 
legality of home-taping, and home tapers are tending to keep a given recording 
longer than previously. This helps to explain why blank tape sales have 
increased over the past couple of years. 

The past few years have seen a steady increase in the share of the cassette 
market claimed by C.90s — the tapes which conveniently house an album per 
side. 
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Blondie video LP available soon 

BLONDIE'S EAT To The 
Beat video album will finally 
be released within six to 
seven weeks with a unique 
deal between Chrysalis and 
Sony whereby it will be 
available exclusively on 
Sony's Betamax and U-Matic 
video cassette systems for the 
first three months of release. 

It will ihcn be available on all 
formats and it now looks as if EMI 
Videograms — which has 20 
salesmen on the road selling EMI 
video software — will be distributing 
the product. However, they go to 
few record dealers and it is still not 
clear how they will receive the 
product. 

But Chrysalis international 
director, Des Brown, who heads 
Chrysalis video projects, gave an 
assurance that the record retailer will 
not be excluded. 

Announcing the launch at the 
Nord Media Videograms 
Conference last week, Brown said 

that all rights have been cleared after 
a long delay with AF of M in 
America. It has, in effect, cleared 
the way for more video releases, and 
Chrysalis is planning to put out 
more video albums this year. 

"But we want to get all the rights 
cleared before we go into 
production," said Brown. "Rights 
seem to be the thing that is holding 
things back, but we want to be sure 
that they are all cleared. 1 think we 
have artists on the label who are 
suitable for the videogram." 

No plans for video disc release 
have been announced, but it has 
been put up on the Philips VLP 
format on which it was shown to the 
Nord Media delegates. 

AMERICAN HEAVY metal outfit 
Riot have signed to Capitol Records. 
The band is to play support on the 
upcoming Sammy Hagar UK tour. 
To coincide, Capitol is rush- 
releasing their latest LP, Narita. The 
album will be shrink-wrapped and 
will contain a "Riot UK Tour 1980" 
patch. 

Music / 

Deals {p 

MANCHESTER BAND The Boss 
Brothers have signed with 
Phonogram and their first single, 
The Candle/Roll Me Over, is issued 
this week. Both tracks, taken from 
their May album, are released in a 
four-colour bag, Mercury 6007 254. 
The first 10,000 copies of Steve 
Hackett's new single, The Show — 
taken from his new album Defector 
— will be picture bagged (Charisma 
CB 357). 

RECORD MERCHANDISERS has 
taken over as exclusive supplier of 
all full-price record and music 
cassette product sold by the Fine 
Fare food multiple through its 
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NEW SINGLE 

Oh Darlin 

Taken from their latest album masterpiece 

'KeepinThe Summer Alive' 

The Beach Boys 
Single: Oh Darlin' CRB 8367 

Album: Keepin' The Summer Alive CRB 86109 
Cassette: CRB 40-86109 

Order from; CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Superstore outlets. All 18 Fine Fare 
superstores, previously serviced by 
Pickwick, sell albums and tapes with 
three stores also selling singles. 
Managing director Hasan Akhtar, 
comments: "We are continually 
improving the service we offer to all 
our customers and it is gratifying to 
see this acknowledgement of the 
improvements we have made." 

RUSH RELEASE has been retained 
by Liberty-United to handle disco 
promotion for Sharon Paige s 
Tonight's The Night and T-Charm's 
Rhythm In Rhapsody on Ballistic. 
Rush will also be handling 
promotions on new singles from 
Junior Tucker and Tools and The 
Maytalson Island Records. 
THROUGH ITS recently acquired 
music publishing subsidiary, 
Keymack Music, the Kuys 
Entertainment Corporation has 
signed Jack Green, formerly with T. 
Rex and the Pretty Things, to a 
worldwide deal, excluding Japan, 

for co-publishing with Sunbury 
Music. 

Green began recording an LP at 
the end of last month following a 
recent agreement between his 
manager, Peter Kuys, and a leading 
US record company, whose identity- 
will be revealed later. 

Keymack Music has also secured 
publishing rights for the single by 
Exit released by RCA on March (28) 
coupling On The Level with Make 
Love, and both written by Mike 
Garrett. 

THE SOFT Boys have signed to 
Armageddon Records. An album, 
Underwater Moonlight, will be 
released in May with distribution 
through Spartan. Armageddon now 
has a London office at 56 Standard 
Road, London NW10, 01-961 2919. 

LONDON-BASED Safari Records 
has concluded licensing deals with 
CBS for France, RCA for the 
Benelux territories and Belgrade 
Disc for Yugoslavia. 
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NE WCOMER DA VID A lexander (left) found it far more important to give the 
boys of EMI Records a lesson in choral singing rather than getting down to the 
actual business of signing contracts. Nevertheless, contracts were signed and 
his debut single Come Home, is issued by the MOR division this Friday (4). 
Pictured left to right are: Alexander, David Lale (A&R controller), Geoff 
Alherlon (national promotions manager), Gary LeCount (national sales 
manager), Peter Huns ley (marketing and repertoire manager), Graham Varley 
(regional promotions), and seated. Vic Lanza (MOR division general 
manager), BUI Rogan (national accounts manager) and Jim Parmenter (sales 
administration manager). 

Island 'plunders the 

R&B archives' with 

Sue label revival 
ISLAND THIS month launches a 
new re-issue scries called Plundering 
The Archives, centred around Sue, 
Island's soul/R&B/blucs label of the 
mid-Sixties. 

Plundering The Archives consists 
of six 10-inch EPs, each featuring six 
tracks and released at six week 
intervals. All releases will be limited 
editions of 10,000 and they will 
appear on the original red and 
yellow Sue label with a retail price of 
£1.75. 

First release is called Dance 
Whal'Cha Wanna and will be in the 
shops from April 18. Tracks are: 
Harlem Shuffle by Bob & Earl, You 

Don't Know Like I Know by Owen 
Gray, Let's Go Baby by Robert 
Parker, A Little Piece Of Heather by 
Donnie Elbert, Billy's Bag by Billy 
Preston and Justine by The 
Righteous Brothers. Catalogue 
number is Sue 10WIP 6599. A single 
featuring Harlem Shuffle, Let's Go 
Baby and A Little Piece of Leather, 
(Sue WIP 6599) will be released on 
the same day. 

To coincide with the initial 
release in the series, Island will be 
taking ads in Blues A Soul magazine, 
Record Mirror and Melody Maker. 
The RM and MM ads will be 
repeated in early May. 

Chivers' books on tape first 
A NEW range of spoken-word 
cassettes has been launched by Bath- 
based company, Chivers Book Sales, 
and is claimed to be (he first planned 
production of complete and 
unabridged books on tape. 

The first four releases arc Shoes 
Were For Sunday (CAB 001), actress 
Molly Weir's autobiography read by 
herself, The Duchess Of Duke Street 
(CAB 002) read by Valerie 
Singleton, A Child In The Forest 
(CAB 003) featuring Sian Phillips, 
and Doctor At Large (CAB 004) 

read by Robin Ncdwell. 
Each complete book of four 

cassettes is packaged in a four- 
colour laminated box, and has a 
playing time of between five and 
eight hours. Retailing price is £13. 
Dealers arc being offered a 25 per 
cent discount on up to 24 assorted 
titles, 30 per cent between 25 and 99, 
and 35 percent, 100-plus. 

Three further issues are scheduled 
during 1980. Chivers Book Sales is 
based at 93-100 Locksbrook Road, 
Bath (0225 316872). 
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Music—'the future force for video' 
MUSIC COULD be one of 
the driving forces behind the 
video software market, 
according to both Des 
Brown, Chrysalis 
international director and 
Herbert Schlosser, RCA 
Corporation executive vice- 
president. 

But Brown warned that the 
rights will have to be sorted out 
more fully before record 
companies invest in the 
vidcogram market. Speaking at 
Nord Media's fourth 
international Videogram 
Conference, he said the record 
industry is keen to release video 
product. 

"The public do seem 10 warn 10 
get involved in acquiring video 
equipment, but they arc siill not sure 
on the system," he said. "We feel 
we have an advantage with the 

JVC's VHD 

system gets 

good reaction 
MANY DELEGA TES were 
impressed with the JVC VHD 
system, especially from the 
music industry, as once its glass 
master disc has been cur, a 
second master can be made that 
will be used in current record 
pressing plants. It also has a 
stereo/two soundtrack option, 
fast forward and reverse play, 
still-frame — as well as a digital 
sound facility, and it also has a 
scrambling device to stop home- 
taping. 

It operates on a capacitance 
system like RCA, but uses 
electronic pits rather than 
grooves to guide it, allowing the 
needle to select areas of the disc 
by sliding across it. 

Philips' optical laser system 
was shown too, which has the 
same facilities as the J VC 
system, other than digital 
playback. Its system could be 
the first on the market here after 
Sony (launched this autumn) in 
the middle of 1981. Meanwhile, 
Pierre Barbier, technical 
manager of LMT Thomson 
CSF told Music Week that its 
industrial system could be 
launched to the consumer in 
this country. 

Putting the problem into 
perspective earlier in the 
conference, Thorn-EMI deputy 
chairman Sir John Read said: 
"Eventually, the video disc may 
be reduced to only two 
standards and eventually there 
might be a similar situation for 
cassettes, so the risk for 
casualties will be high. 

"Software will therefore be 
confused. But there is reason to 
believe that the spectrum of 
choice in the audio market 
could eventually be seen in the 
audio-visual market. But not 
until producers understand the 
systems. This serves to confuse 
the retailers and manufacturers. 
But we are on the verge of the 
market, and I think the next 
few years will prove to be 
challenging and exciting. "  

SIMON HILLS reports from the fourth Nord 
Media Video Disc and Videogram 
Conference in London last week. 

adveni ol the video disc, as our 
business is the right one for handling 
the complete follow-through from 
production to selling to the 
consumer. 

"The record industry has the 
creative talent, we have the 
distribution experience with records 
and we feel we have the marketing 
and promotional ability. The video 
disc will be almost as cheap as a 
record so we arc formally committed 
to video — and we are going to make 
it work." 

He added that record companies 
have already been forced into 
making videos to promote their acts 
around the world on budgets way 
below advertising and broadcasting 
norms. This has meant a new 

creative talent has grown from the 
promotional film-makers who have 
been making video product for the 
record industry for some time. 

Although some speakers 
expressed doubts about the video 
disc, saying that cassette recorder 
sales arc "nails in the coffin" for the 
video disc, Herb Schlosser said that 
sold at the right price with a good 
software range, the disc will become 
a mass home cnicnainmeni medium. 

However, he said there must be a 
comprehensive software back-up for 
this to happen. 

"Our goal is a true mass consumer 
market with all that implies about 
playing lime, programme 
availability, player and disc design 
and price," he explained. "We 

believe the video disc player must 
sell for about one-half the price of a 
typical consumer video cassette 
recorder and must be within reach of 
the average consumer, 

"Since the player and discs 
constitute a new home entertainment 
system, they must be launched with 
a unified marketing effort. Later, 
hardware and software marketing 
will follow separate paths." 

However, although he said that 
RCA is committed to developing the 
system for Europe and RCA intends 
to lake a "leadership role" there was 
no hint of a launch date here. Also 
the SelectaVision system will be 
launched in monaural, one of the 
factors that worries the music 
industry. 

But Schlosser said that most 
people will use their video disc 
systems through their mono 
television sets and although RCA's 
system can be adapted to stereo, the 
company's first initial requirement is 
to keep the price down. He added, 
though, that music will play an 
important pan of software 
catalogue. 

"One of the areas of greatest 
potential is the music video disc. 
Popular recording artists have 
enormous followings. They pack 
concert halls and arenas. With the 
video disc, their fans will not only 
hear them, they will see them. 

"In 1979, United States sales 
revenue of the record industry was 
more than four billion dollars. This 
was more than the gross receipts of 
the major studios from feature film 
distribution and more than the gross 
receipts of the three US commercial 
television networks. Clearly there 
will be a large market for a disc that 
adds video to audio." 

Producers wary until rates 'jungle' 

WHILE THERE IS a mass of 
material ready to go onto video 
cassettes and discs, producers are 
reluctant to commit themselves until 
the path through the jungle of rights 
has been cleared. 

This was the conclusion of BBC 
Enterprises home video manager 
John Ross Barnard. In a hard- 
hitting speech he also warned that 
the industry can not expect 
compatibility to happen overnight 
and that the natural forces of (he 
free market will eventually sort out 
how the public is best-served. 

And he suggested to producers 
and distributors that it might well 
not be worth releasing product while 
the risks over the right of copyright 
and ownership are so high. 

"Once the contract has been 
drawn up for home video, can you 
be sure the alleged owner actually 
owns the product?" he asked. 
"Then, will it stand up in court and 
can you afford to take it to court? It 

sorted out 
is a big enough risk any way and 
distributors don't need to be 
kamikaze pilots. 

"Don't look to America and think 
(hat that's OK for here, it isn't. A 
friend said (hat in the UK you sue 
for principles, and in America you 
sue for profit. This applies to (he 
BBC as well, and we arc not going to 
stand by and watch our employees 
being used for game — and that 
includes exchange clubs." 

Exchange clubs operate with small 
companies buying up a range of 
cassettes and hiring them out 
through mail-order, something that 
software companies are now looking 
into to save a future threat to 
revenue. Ross Barnard also said (hat 
the feature film might not be as 

MCPS controversial 

rate card ratified 

successful here as in America. 
"We've been involved with 

market research and we are not as in 
love with movies as America. 
Potential customers are looking for 
a very much broader-based 
programme, much more akin to the 
book business than the film 
business." 

It is a sentiment shared by David 
Willoughby, general manager of 
IPC Video and Bonnie Molnar of 
The Video Factor, a video 
consultancy firm. In an energetic 
speech, Ms Molnar outlined four 
areas which comprises a successful 
video: collectability, diversity, 
repeatability and pride of 
ownership. 

She said (hat the music industry 
has all but diversity in marketing, 
while the book industry has them all. 
The film and television industry, she 

pointed out, has none of these 
attributes. And (he book industry 
also has the same versatility in 
marketing, packaging, producing, 
distribution and pricing, with the 
record industry second again. 

IPC has found similar results 
through its initial range of video 
cassettes, although Willoughby said 
that in honesty, producers are 
counting their successes in 100s. 

"At IPC, we have treated video 
cassettes like a hardback book and 

. have found publishing a useful 
precedent. Within a decade, we can 
expect at least 10 million 'readers'," 
he predicted. 

"We want to operate through the 
retail dealer so as to ensure that 
everyone will go out on a Saturday 
morning and buy a cassette. There 
arc a number of openings, the 
photographic shops, the TV and hi- 
fi people, the record shops have 
shown an interest and growth, while 
it is also clear that they can sell video 
in specialist shops better than 
everyone else." 

THE CONTROVERSIAL video 
rate card from the MCPS was 
ratified at a meeting of the MRS 
council this week and the rates and 
administrative procedure take effect 
immediately. 

But many people in the video 
industry are unhappy with the rates, 
which divide into four categories: 
featured and background music, and 
library and non-library music. The 
maximum rate is for featured non- 
library music, which is nine per cent, 
although with a production 
allowance video distributors will pay 
only 6l/i per cent. 

However, a video music album 
will still be encouraged to negotiate 
its rights directly as the MCPS 
recognises that many people 
consider the rate too high when 
other visual royalties are paid on 
top. At the bottom end of the scale 
with background library music, 
payments will be a matter of pence, 
and only paid in multiples of videos 
sold. 

The rates will apply for an interim 
period of two years while more 
information is gathered about the 
video market and will end on 
December 31, 1981. But the MCPS 
hopes that it will establish a norm 
for the payment of music royalties 
on video cassettes and discs when 
they come on the market. At 

present, each payment is normally 
negotiated separately with the 
copyright owner. 

"There are going to be a lot of 
videos about and if each one is 
negotiated separately, 
administration will be top-heavy," 
explained MCPS licensing manager 
Caroline Robertson. "Probably 80 
per cent of publishing companies 
that negotiate with film companies 
go through the MCPS. Hopefully, 
the publishers will allow us to look 
after video for them for the next two 
years. 

"A lot of money will be made and 
there is a lot of control to establish. 
But we have to put an exclusion in to 
cover the top end of the market 
where the copyright owner has a full 
music programme so he can 
negotiate directly outside the rate 
card." 

There will also be a 
synchronisation payment, as with 
feature films of £10 per minute, 
which the MCPS says is negligible 
compared to the cost of production. 

• Meanwhile, the MCPS has just 
licensed the first video disc, Through 
British Eyes, which is sponsored by 
Philips Industries and produced by 
World Wide Pictures, a "musical 
journey" through the Tate Gallery. 

RUPERT HOLMES 

PARTNERS IN CRIME 

•TIT HOLMES 

2S.V 

/ 
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The album featuring the hit singles 

'Him'and 'Escape'(The Pida Colada Song) 

MCF3051 
MCA RiCORDS 

1 Cu-ai Puliency Succi. London W1R SFW 
Distributed by CBS ( 960 2155) 
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MW to host 

country 

festival talk 
THIS YEAR'S annual country 

music festival at Wembley 
will again be (he setting for a 
media seminar presented by 
Music Week and chaired by 
the paper's country music 
editor, Tony Byworth. 

The meeting will question 
whether radio and TV 
properly reflects the success 
of country music in Britain, 
and does it satisfy public 
demand? Other topics will 
include the role of country 
music in TV and, in the 
longer view, video, and the 
panel will discuss whether 
Britain is still considered to 
be the poor relation 
compared to American 
country music. 

Panellists will be: Bill Bcbb (BBC 
Radio 2), Paul Bernard (TV 
producer), Mervyn Conn, 
Martin Grinham (Valentine 
Music), Gareth Harris 
(RCA), Denis Knowlcs (ex- 
Arista and now independent 
marketing consultant). Bob 
Powel (BBC Radio London) 
and David Burns Windsor 
(Windsor Communications). 

The seminar will be held in the 
Severn Suite, Wembley 
Conference Centre on 
Saturday, April 5, from 10am 
to 1pm, followed by a 
luncheon co-hosted by Music 
Week and the Country Music 
Association of Nashville. 

Dingwall's joint 

video venture 
THE MUSIC club Dingwalls is 
going into video production in 
association with the promotion and 
commercial company Limelight 
Video, using its own video facilities 
in the club and surrounding area in 
Camden Lock. 

Dingwalls already has two U- 
matic video cassette recorders and 
will be investing in two more- 
cameras, a large screen for playback 
in the club as well as its existing 
monitors and possibly a vision 
mixing desk. 

"We feel that with the advent of 
video disc, video demos will be jusi 
as important to a band as audio 
demos," says Limelight's Steve 
Baron. "The market for this work 

has already been realised." 
Dingwall's Roger Bannister is in 

charge of the operation, and says 
that a one hour video can be made 
for £140 using one camera and 
including a VHS cassette of the 
band's show. And the club has 
bought a new mixing desk that 
operates independent of the normal 
mixer, so the group docs not have to 
worry about the sound. 

"As far as I know, that is cheaper 
than going into an eight track cas- 
sette studio," says Bannister. "We 
see that video is the new medium, 
and as we have the facilities of a 
studio here, it seems to make sense 
to put on offer to new bands the 
cheapest video demo package." 

Vee on national TV 

CBS' big 

splash 
THE NEAR-Iegendary Bucket Of 
Water song from the television show 
Tiswas is being released by CBS on 
April 11 after signing a deal with 
John Gorman, Chris Tarrant, Sally 
James and Bob Carolgees. 

The four have sung the song on 
numerous occasions on the 
programme. Catalogue number is 
CBS 8393. 

FOLLOWING A successful test run 
on Tyne Tees, the TV promotion of 
the Liberty-United Bobby Vee 
singles album is being extended to 
the London, Southern, Yorkshire, 
ATV and Granada areas, starting on 
April 7. 

Gerry Rafferty's third Liberty- 
United LP, Snakes and Ladders, is 
released on April 11, and window 
displays arc going into 500 outlets. 
There will also be a London 
escalator poster campaign; press 
advertising will run in all four big 
circulation pop papers, in Girl 
About Town magazine, and in the 
trades. In-store mobiles have been 
produced and dealer co-operative 
campaigns are also being planned. 

The country market is being ad- 
vertised loo in its own papers — 
Country Music People and Country 
Music Round Up — for the new LPs 
from Slim Whitman and Kenny 
Rogers. Whitman's Till We Meet 
Again is released on April 11. 

Also released on April 11 is 
Rogers' Gideon, which includes the 
new single Don't Fall In Love With 
A Dreamer. 

Both these albums will be 
supported by window displays, trade 
ads and posters, and the Rogers' LP 
will also be advertised in the national 
press. 

AOW AVAILABLE 
In the 

HMV CLASSICS 
45 rpra dynamic sound series 

HMV10 
Also includes Wugner's Prelude. Act 3'Lohengrin' (ieaturcd in the BRITISH LEVLA.ND riU'f K TV COMMHRCIAL) 'Masierslngers' Overture and Grand 
March from Tannhuuscr all conducted by Sir Adrian Doult. 

■s already includes RAVTiL'S BOLERO — featured The II.MV CLASSICS seri 
in the film "10" (1JMV4). 
'Hie first 8 releases in die JIM V CLASSICS 45 rpm DYNAMIC SOUND SERIES 
were acclolincd in 'Gramophone' niagaxinc — 
"not only is the average level higher, hut the high fre<|iieney extension has been 
r mj| | enhanced and dynunde range augmented. .Much more sparkling and Jexciting sound is tin ull.' 

Tremendous value at only £1.99 rrp! 

mm 

JR FEVER reached Pye's Mitcham plant last week when the Wurzels (wearing 
JR-style hats) made friends with some of the packing staff and telephone sales 
girls who are shifting their JR love-hate single (JM 1001) in healthy quantities. 

Preceding all these LP releases on 
April 3, however, is a new Bing 
Crosby album, Come Share The 
Wine, the title track of which was 
recorded at the last sessions the 
singer worked on (in London in 
1977) and has never been released 
before. 

Chrysalis campaign 
CHRYSALIS HAS scheduled 
substantial campaigns for albums 
from lan Hunter and The Fabulous 
Thunderbirds. Hunter's LP, 
Welcome To The Club (CJT 6), a 
live double, was recorded during his 
American tour last year and is 
released on April II. It will be 
backed with ads in the rock press, a 
radio campaign and window 
displays. A display pack (DP HUN 
2) is available free from PolyGram 
Record Services. 

The Fabulous Thunderbirds 
follow up on the success of their 
recent visit with a new album and 
single in April and a tour in May. 
The album. What's The Word (CHR 
1287) is released on April 11, while a 
single The Crawl (CHS 2422) is 
released a week earlier. There will be 
ads in the rock press, window 
displays and a display pack (DP 
FAB 1) is available from PolyGram. 

Brace Bureau 
THE MARGARET Brace Copyright 
Bureau is now located at 2nd Floor, 
11 Great Marlborough Street, 
London W1A 4QD, 01-437 3711/2. 

Another country show 

staged for August 
AN ENTERPRISING, all-British four day country music festival is 
set to be staged in Peterborough over August bank holiday weekend 
(22-25), writes Tony Byworth. 

The festival is the brainchild of popular local entertainer Jed Ford 
and has been four years in the planning stages. Seven concerts will be 
staged during the period, utilising some 50 British acts and anticipates 
a potential overall audience of 35,000 ticket buyers. The event has 
sponsored from Carreras Rothmans and Rutland Breweries, as well as 
financial support from the Peterborough City Council. 

In addition to the afternoon and evening concerts, the festival will 
have a trade exhibition areas as well as a number of other side 
attractions. Although this year's event will exclusively feature British 
acts, Jed Ford, heading a newly formed company named 
Peterborough Festival of Country Music Ltd., views future festivals 
taking on a more international aspect. 

Tribute to Mantovani 
DECCA WILL be issuing a commemorative album featuring Mantovani, the 
orchestral leader who died at the weekend, and who in 40 years with the 
company had sold more than 100 million albums, 

Venice-born Mantovani was the first recording artist to sell a million stereo 
records and his recording of Charmaine, which became his signature tune, 
became an ail-time classic. By 1975 his record sales had exceeded those of any 
other artist in the UK. 

Decca's available Mantovani catalogue is prolific — almost 60 albums, in 
both full-price and mid-price categories. A new LP has been scheduled for May 
— Mantovani's Film Favourites — and a tribute album will now follow. 

Radio boost for Robertson 
T.0DF<^Ln0VV the hcav> marketing campaign which coincided with the release of B. A. Robertson's debut LP on Asylum, Initial Success, WEA is starling a 
radio ad campaign next week (April 9). It will run in peak time breakfast show 
spots on IS ILR stations for two weeks. The ad features a voice-over by the 
artist, who is starling his first big UK lour on April U. The campaign is 
intended also to provide back-up for the album's merchandising, which 
includes sweatshirts, pens and badges, and a particularly large amount of in- 
slorc display material. 

WEA is also mounting an extensive campaign in support of the Undertones' 
new single, LP and lour. Advertising for the single went into the major pop 
papers and for the album there will be full pages in all pop weeklies during the 
week of release (April 18). 6 

relationship between manufacturers 
and dealers may have been 
permanently soured by this 
counterfeiting scandal. "1 am 
talking about crime and criminals," 
he announced. He was facing an 
audience which, if investigations 
which revealed counterfeits being 
stocked by 90 per cent of 500 shops 
sampled can be judged to represent 
the countrywide situation, almost 
certainly included sellers of this 
illicit product. 

"If you wilfully buy or sell 
counterfeit records you arc 
committing a crime against the law 
and against the industry — artists, 
publishers, record companies and 
other dealers. A lot of retailers arc 
not only living with counterfeiting, 
but loving it." 

Gortikov stressed that the 
industry's serious view of this crime 
was reflected in the severity of Fed- 
eral penalties — a possibility of a 
$25,000 fine and/or a year in jail for 
a first offence, with both doubling 
for a second offence, and a loss of 

voting rights for the convicted. "If 
you buy or sell counterfeits," 
Gortikov stated, "wc want vou in 
jail." 
• Always seeking to offer a lead m 
action, rather than be merely a 
talking shop. NARM this year came 
up with its strongest theme yet — as 
conversation among delegates 
attested. 

This is the Gift of Music campaign 
which NARM is urging all 
distributors and retailers to take up 
in a continent-wide, co-ordinated 
drive to persuade people to spend 
their shrinking disposable income on 
records and tapes rather than other 
entertainment. 

A. similar idea has been discussed 
at times by BPI members here, but 
without firm plans yet emerging. 
However, the US association has 
researched, prepared, and now 
launched a simple but impressive 
package of promotional and 
advertising aids to selling the 
concept of music as a gift. 

Just as wool, potatoes, milk 

.FROM PAGE 1 

PAGE 4 

cotton and other commodities h 
been promoted by their respcci 
producers, NARM believes mi 
can be sold for itself (as well 
individual titles from individ 
artists). Audio visual presentat 
of how the Gift of Music pack; 
was formulated and how it should 
used drew enthusiastic respo 
from the convention. 

After examining many possibl 
NARM has chosen a bold £ 
effective symbol for the campaij 
embodying the "gift" and "musi 
ideas in a logo combining musi 
notes and a gift wrap bow. 

If distributors and retailers 
over the country use it in the w< 
the NARM booklet jrugge 
(window slickers, on advertising, 
record wrappings etc) NARM woi 
be justified in claiming "Nei 
before have music merchandisi 
and manufacturers united 
implement a far reaching i 
ordinatcd effort to reshape t 
buying habits of the Americ 
consumer". 
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Fruin under fire over margins 

TO JUSTIFY WEA's recent 
decision to cut its margin to 
30 per cent, MD John Fruin 
cbuld only give hopes of the 
eventual abolition of RRP to 
console Merseyside dealers at 
a special meeting they called 
in Liverpool. 
  

THIS NEW record care kit is 
described by manufacturers Metro- 
sound as the "most exciting" 
addition to their range. Called 
Discguard, it is claimed to be an 
everlasting antistatic treatment for 
records. The fluid is said to give 
permanent protection against static 
charges with no detectable change in 
sound quality. Available from 
Metrosound, 4/10 North Road, 
London N7. RRP £4.50. 

He came under fire over the 
reduced margin, the amount of 
faulties coming from WEA's factory 
and "passing the buck" of the 
company's own problems to the 
retail trade. At the same time. 
Waller Beaver said that WEA has 
shown a lack of concern for 
individual dealers and, in similar 
circumstances, manufacturers in 
other industries would be trying to 
help retailers sell more product. 

But despite the animosity, the 
meeting ended with agreements on 
several issues, including tentative 
plans for WEA to raise its singles 
prices and "smashing the pound 
barrier". It came after dealers said 
that they were making only 9p on a 
single. 

"I think we, the industry, would 
favour substantial increases in 
singles prices," said Fruin. "But 
none of us, possibly, has the courage 
to take the big step. We must break 
the pound barrier and we would be 
looking at £1.40 a single, but I don't 
know if we have the courage to do 
that. 

"WEA has made a profit and last 
year we had 12 number ones. 1 
would have thought it would have 
exceeded 50 per cent over my sales 
budget. Yet when I looked at the 
sales levels it achieved, they were not 
as high as 1 thought. So we spent a 
lot of money without getting the 
profits." 

Fruin also admitted that the 
company has had a bad run on 
faulties over the past few months, 
although he claimed that the quality 
will start improving. 

"We have not made enough good 
records for the last few months. I 

Following his 
preliminary report 
last week on the 
recent Merseyside 
dealers' meeting with 
John Fruin, reporter 
SIMON HILLS 
continues his account 
of the topics covered 

changed the factory management 
and I've put in an immense amount 
of time and effort to change the 
factory and its quality through 
autumn and we have accepted huge 
returns — and 1 normally take a 
hard line on them. 

He also said he would take up a 
suggestion that instructions should 
be printed on the sleeves about care 
of records to try and avoid faulties 
coming back due to mis-use. 

At the same lime, he admitted that 
record dealer should be treated more 
individually, but said that problems 
are caused when special deals are 
given to some retailers because of 
fairness and comparibility — some 
retailers may warrant certain deals 
while others may want them without 
that deal suiting their store. 

But he conceded: "1 take the point 
that there needs to be a much greater 
awareness of individual dealers. It 
means a good quality of person on 
the road who can make the 
assessments necessary. 1 think that is 
the way the industry is going and 
that has to be done. 

.0 

sclmfi 

DIN Z16-order through CBS-019602155 

"But the number of dealers who 
are really effective is shrinking, and 
that has to be of concern to 
manufacturers." 

However, the Merseyside dealers 
were still a little suspicious that the 
special deals would be made for the 
multiples, especially for WEA to 
boost its new catalogue. One dealer 
asked that if there are less effective 
dealers, why is the company 
dropping its discounts. 

At the same time, Mike Davison 
asked why — if a good sales force on 
the road is needed — had the 
company reduced its sales force 
while the people on the road were 
now expected to do in-storc and 
radio promotion as part of their day 
to day jobs? 

Fruin simply put it down to 
survival in the current economic 
climate and said that it is possibly 
easier for a record dealer to survive 
than a manufacturer — hinting that 
the dealer is free to draw on 
legitimate imports that eat away at 
his profits. 

"Our country is soft," he said, 
"But there is no point grumbling 

about it because we were doing the 
same thing with other countries in 
the EEC two years ago. Free trade is 
one of the philosophies of the EEC. 
The main thing the companies arc 
looking towards survival — and 
there is a very high casually rate. 

"Most corporations say to their 
English companies, we want you to 
get artists that will sell round the 
world and we want you to break our 
American acts, which is going to 
cost you a lot of money — and 
recognising this, they say you still 
have to make a profit." 
• WEARING HIS BPI hat, Fruin 
said that digital recording could 
provide a means of pulling an 
effective signal on records to stop 
home taping. 

"We arc suTl pursuing the levy as 
a compensatory feature," he said, 
"but we are also pursuing the 
technical side of the whole digital 
area. At the moment, whatever filter 
we find can be filtered through 
again, but with digital recordings 
you can put on a signal that 
unscrambles itself on a record, but 
jumbles up on tape." 

WITH THE film on release and 
the soundtrack now in the charts, 
it could be a good time to 
consider the book. The Rose has 
taken the magnificent Midler, 
whose following as a singer is 
surely growing on both sides of 
the Atlantic, into a new 
dimension as a film actress. 

Reviews have been 
exceptionally good and the mood 
and look of the movie have been 
well served in the glossy, 
liberally-illustrated paperback 
based on it. 

The text of this US-published 
film tie-in is by Diane Masters 
Watson, and it keeps the prose 
spare while allowing stills from 
the movie to tell the story. As a 
read it is fairly simplistic stuff, 
but it would probably appeal to 
fans — who had seen the picture 
and had the LP — as a kind of 
super deluxe illustrated souvenir 
programme. 

There is also available at the 
moment what the Americans call 
a novalisation of the same film. 

i 

The Rose — again illustrated but 
only just — by Leonore Fleischer 
is a Futura paperback which 
deals with the sketchy plot as 
best it can. But since the film's 
considerable impact is firstly 
visual and secondly (and vitally) 
the lowering presence of Bette 
Midler, the book is a pretty 
inconsequential addition to the 
world of literature. 

The Rose, An Illustrated Book, 
published by Wyndham. 
A vailable in the UK through Star 
Books of 44 Hill Street, London 
W. I. Retail Price: £2.95. 
The Rose, published by Futura. 
Retail Price: £1. 

THE WURZELS 

new single 

I HATE J.R. 

o w I LOVE J.R. 

Orders to 
Pye Records (sales) Limited 

132 Western Road, Mitcham, Surrey CR4 3UT 
Telephone 01 640 3344 

tszj , cltera 

■ 

w ■ ' Tvfi the Wurzels'^ 
'I HateJ.R.' 

JM 1001 

V:., 

.c. t;. 
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JUDAS PRIEST 

strike again! 

THE NEW ALBUM IS 

ilHRgSm 

Featuring their single 'Living After Midnight! 

Coming hard on the heels of a triumphant UK tour, 'British 
Steel' is Judas Priest's most eagerly awaited album yet. 
A strong marketing campaign is already under way and 
picking up steam. 
AAn enormous leafleting campaign and deluxe display 
board at 17 nationwide concerts is making more than 
40,000 Priest fans aware of the album and its release date. 

AStriking full page ads are set to run in NME, Melody 
Maker and Sounds. 
Alhroughout April the album will be the focus of a major 
window display campaign. 
A Judas Priest's 15,000 fan-club members will receive a 
^^■^maiiing about the album and the single. 

You have been warned. 

JUDAS PRIEST Single 
'Living After Midnight' CBS 8379 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Album released next week; 
'British Steel' CBS 84160 
Cassette: CBS 40-84160 
Produced by Tom Allom 
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IFPI scores a success 

in anti-piracy fight 

LONDON: The ongoing 
fighl against music theft 
waged by the IFPl's anti- 
piracy unit scored a number 
of notable victories last year. 
And the IFPl's report on 
anti-piracy activities for 1979 
reveals that approximately 
£80,000 was allocated to 

national campaigns in 
Europe, the Mediterranean, 
Soulh-East Asia and Latin 
America. This money came 
from the anti-piracy fund 
made up of contributions 
from the music industry and 
other sources. 

Among ihe achievements last year 

Leading Portuguese 

label purchased 

OPORTO: In a deal which will change the face of the industry here, 
major Portuguese record company Radio Triunfo has been bought by 
Arnaldo Trindade, himself an owner of an eponymous record 
company, in partnership with Jose Manuel Marques Serafim, who 
hold shares in both Movieplay and Riso & Ritmo. 

The news has caused a sensation in the small record business, where 
Radio Triunfo is one of the biggest operations, with its own studios, 
manufacturing plant and international branches in Angola and 
Mozambique, besides being licensee for more than 100 foreign labels. 

Negotiations with owner Rogerio Leal had been under way some 
time, and would have been concluded at Midem but for Leal's sudden 
death there. 

Radio Triunfo and Arnaldo Trindade & Co will continue to operate 
totally independently, but extensive restructuring of the former is 
certain. 

Says Trindade: "Triunfo was only working at 25 per cent of its real 
potential. Our aim is to dynamise the company to take maximum 
advantage of its possibilities." 

was increased protection for record 
producers in South-East Asia — 
one of the world's most notorious 
sources of pirated recordings — 
where penalties for making and 
dealing in infringing copies have 
been stepped up. 

Several countries came into line 
on international copyright con- 
ventions. Eire ratified and El 
Salvador acceded to the Rome 
Convention; Denmark, Italy and 
Uruguay ratified the Paris Act of the 
Berne Union; and El Salvador 
became a member of the Universal 
Copyright Convention. 

The report adds; "1979 has seen 
greatly increased co-operation with 
authors' societies, particularly in 
Belgium and the Netherlands, where 
producers of phonograms have no 
specific rights." 

In Greece a new anti-piracy team 
was formed and, aided by police, 
commenced search operations 
against pirate traders towards the 
end of the year. 

In Hong Kong a major campaign 
reduced the pirate market there to 
under five per cent and a similar 
effort in Singapore brought a 
number of new cases to the courts. 

The IFPI also notes that, although 
home taping is not strictly within the 
realm of anti-piracy work, it has 
been very active in a campaign to try 
to persuade governments to pass 
legislation to give compensation for 
private copying. 

VINA DEL MAR: Neil Sedaka 
frighij topped the bill at the recent 
festival in this Chilean city and is 
seen with Poly dor International 
promotion man after Hillie 
Hillekamp, who attended the event 
to discuss exploitation of Sedaka's 
new Polydor album In The Pocket. 

Jay Warner to 

head CMG 
LOS ANGELES: Jay Warner has 
been named head of the Creative 
Music Group, a new 
publishing/production organisation 
set up in association with K-tel 
International. Warner was 
previously vice-president of the 
Entertainment Company and VP of 
the Wes Farrell Organisation. 

"The company's philosophy will 
be to have an active and creative 
atmosphere for writer artists and 
writer producers to work in," says 
Warner. "The establishment of the 
songwriter is as important to us as 
the establishment of the song." 

Warner says he will also pursue 
the acquisition of catalogues "that 
would benefit from our kind of 
exposure and usage". 

The Creative Music Group is 
headquartered at 6430 Sunset 
Boulevard, Suite 716, Hollywood, 
CA 90028 (Tel: 213 467 1135). 

Norwegian 

record 

business 

thriving 

OSLO: Figures from the Norwegian 
Record Industry Association show 
the Scandinavian territory, one of 
Europe's smallest markets, was in 
1979 also one of the healthiest, with 
per capita expenditure around S20 
(£9.22). 

Total sales, in a population of 
around four million people, were 
500,000 singles, four million albums 
and 3.2 million cassettes, worth 
overall about S82 million (£38 
million). 

Despite its size, the cassette figure 
is actually seven per cent down on 
1978. while LPs increased by three 
per cent. According to chairman 
Michael Aas, this can be explained 
by the strong MOR orientation of 
the tape market. 

In 1978 Saturday Night Fever and 
Grease boosted this sector to an 
extent not repeated last year. In fact, 
says Aas, the new wave trend works 
the other way round. This currently 
fashionable style sells heavily on 
disc, little on cassette. 

The market is dominated by 
overseas productions. Norwegian- 
produced records — about five are 
released each week — accounted for 
only 17 per cent of the total market. 
Average album price is about $11 
(£5.06), though increases of more 
than five per cent arc expected 
during 1980 

ANYONE WHO BUYS 

GRAHAM GOULDM AN'S 

NEWALBUM GETS 

A MFDA I i Admittedly it's 
Jr\^ if 1 1 J I Jxm 1 made of cardboard 

and you'd wreck the 
album cover if you cut it out but it's a medal nonetheless. 

Look closely and you'll make out the word Animalympics. 
It's the gathering together in peace and harmony of the various 
representatives of the animal kingdom. (That's the theory 
anyway.) 
The results you can see in the movie called coincidentally, 
Animalympics. 

Graham Gouldman of lOcc has written and produced the sound 
track; ten individual songs on an album you can't miss. It's got this 
massive medal on the front... 
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Film released in the UK by Barber Rose International Films Ltd. 

Order from Polygram Records Services. Telephone: 01-590 OO'M. LP: 9109 6:10 f „ 
MC: 7231443 •""W'W 
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B.B.KING 

"NOW APPEARING" 

Mr MCDW4S2 

NEW LIVE DOUBLE ALBUM FEATURING 
B.B. KING BLUES THEME • I GOT SOME OUTSIDE HELP 

WHEN I'M WRONG • THE THRILL IS GONE 
NEVER MAKE A MOVE TOO SOON 

CALDONIA- BLUES MEDLEY* HOLD ON 
THREE O'CLOCK IN THE MORNING 

I JUST CAN'T LEAVE YOUR LOVE ALONE 
DARLIN' YOU KNOW I LOVE YOU 
ROCK ME BABY • GUESS WHO 

f 
I' 

4, APRIL TOUR DATES 
Wednesday, 2nd 

MANCHESTER APOLLO 
Thursday, 3rd 

SLOUGH FULCRUM CENTRE 
Saturday 5th 

HAMMERSMITH ODEON 
Sunday, 6th 

HAMMERSMITH ODEON 
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ADS IN ALL MAJOR CONSUMER MUSIC PAPERS 

ADVERTISING ON CAPITAL RADIO • WINDOW DISPLAYS 

C^RKOROS 
1 Gu*ai Pulienoy Sueci, London W1R 3FW 
Distributed by CBS ( 960 2155) 

STOCK UP NOW! 
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