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"INVALUABLE 

DEALER TOUR" 

-DATES SET 
THE THIRD annual Music 

Week Dealer Tour will take 
place during September and 
October (his year, and even 
before the dates were 
announced last week more 
than half of the exhibitors' 
stands had been booked. 

Participating for (he third year 
will be EMI Records and 
sales director Clive Swan 
enthused: "We regard this 
event as an absolute must for 
making contact with (he 
dealer. It has been of 
remarkable value in previous 
years enabling us to meet a 
large number of dealers in a 
relatively short space of time. 

"We must also thank Music 
Week for actually bringing 
down the cost to exhibitors 
by a massive 45 per cent — 
quite an achievement 
considering the rate of 
inflation!" 

Dates: September 29, Bristol 
(Holiday Inn); October 1, 
Newcastle (Gosforth Park), 
October 2, Glasgow (Albany 
Hotel); October 6, Leeds 
(Queens Hotel); October 8, 
Manchester (Piccadilly- 
Hotel); October 14, 
Birmingham (Albany Hotel); 
and October 16 and 17, 
London (Kensington Town 
Hall). 

MW mailing 

service 

for dealers 
ANOTHER NEW Music Week 

service aimed at oiling the 
wheels of communication 
between manufacturer and 
dealer makes its debut next 
week — the Dealer Mailing 
Pack. This will enable record 
companies to reach 99 per 
cent of Britain's record 
dealers (NOP Survey) by- 
enclosing their usual dealer 
mailing information — new- 
releases, deletions etc — 
within the centre pages of 
Music Week. 

And dealers will benefit by- 
receiving all their product 
information in one 
convenient package, making 
it easier to read, easier to file, 
and thereby steamlining 
ordering and stock control. 

Watch out for the first Dealer 
Pack in next week's Music 
Week — exclusive to Music 
Week retail readers only. 

Polydor set to scrap RRP 

By TERRI ANDERSON 

THE END of recommended 
retail prices on Polydor 
product is a certainty, almost 
five years after MD A. J. 
Morris was first quoted in 
Music Wee/c as urging that 
the industry should drop it. 
And when Morris went on a 
personal search for dealer 
opinions on the matter last 
week he was given the 
wholehearted support of 
most of those h; visited. 

After a day touring the shops in 
Leicester — chosen because it is one 
of (he more prosperous Midlands 
towns with a generally busy retail 

trade — Morris told MW: "I am 
adamant that the whole thing will be 
settled within a few weeks, and the 
new system will go into operation. 
The support I got from the dealers 
has made it possible for me to tell all 
interested parties in the discussions 
about ending RRP that the trade is 
behind me in wanting it to be 
abolished." 

Morris revealed that Polydor is 
fully prepared for the change to 
free retail pricing and the practical 
details involving all aspects of 
invoicing and royalty accounting 
through the Polydor computer have 
been discussed by himself and Bill 
Bryant, director in charge of factory 
and distribution. 

With Polydor, Phonogram and 
WEA already on record as wanting 
to abolish RRP, and at least one 
other major manufacturer being 

S 
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SURROUNDED BY dealers in Birmingham last week — Paul McCartney and 
new EMI Records (UK) managing director John Bush (to the right of 
McCartney). Sixty record dealers from all over the country were invited by 
EMI to hear a playback of Paul's second solo album, McCartney II, at 
Birmingham's Opposite Lock Club and Paid spent nearly two hours chatting 
to the dealers, their wives and girlfriends. 

New piracy moves 

A NEW move to combat the piracy of records and tapes has been initiated with 
a meeting between the Mechanical Copyright Protection Society, the British 
Phonographic Industry and representatives of 18 UK-based pressing plants. 

The gathering, chaired by Graham 

Top men quit 
From IRA MAYER 

NEW YORK: Two top US music 
industry executives resigned last 
week — John D, Backe, president 
and chief executive of CBS Inc., and 
Jerry Grcenberg, president of 
Atlantic Records. 

Backe's resignation came abruptly 
following a special meeting of the 15 
member board of CBS directors last 
Thursday. No reason was offered 
for the sudden departure. 
• Jerry Grcenberg has announced 
he will leave Atlantic Records on 
June 1 to form his own label, as yet 
unnamed. Leaving with him will be 
his brother, Bob, currently 
Atlantic's vice-president for West 
Coast operations. The new label will 
be distributed by Atlantic. 

No replacement for Grcenberg has 
been announced yet, but it is 
expected to be somebody from 
within the Atlantic/Aico/Cotillion 
family. 

Churchill of (he MCPS, was 
organised to explore possibilities of 
greater co-operation between these 
elements of the industry in (he 
continuing campaign against piracy 
— and to decide a code of practice 
by the cutting rooms, galvanic 
processing and pressing plants. 

A steering committee was 
appointed to this end comprising 
Monty Presky (Damont Records) as 
chairman; Paul Lynton (Lyntone); 
Ray Young (PR Records); Nick 
Rose (Sound Manufacturing, 
Hayes); A. W. Lipinski (Slatctunc); 
A. C. Batchelor (Tain Studios); and 
Eddie Chilver (WEA 
Manufacturing). 

The committee's brief is to meet 
during the next month, and report 
back to a general meeting with 
findings and suggestions for future 
joint discussions between plants and 
other music areas of the industry. 
This development is seen as an 
attempt to detect illegal product at 
an early stage before pressing orders 
are accepted and fulfilled. 

generally considered to be 
sympathetic to the idea, Morris 
could say: "On the day it is possible 
to make the change I believe 50 per 
cent of the majors will get rid of it at 
once." 

Five years ago, when head of 
Phonogram, Morris called for the 
ending of RRP. "I believe that there 
would have been fewer problems in 
the industry generally if we had 
acted sooner — we could have 
avoided some of the trouble we've 
had with cut pricing and imports and 
we need not have had the trauma of 
cutting dealer margins. The benefits 
would have been enormous." 

That the progress towards ending 
RRP has taken five years is, Morris 
points out, due to the big obstacle of 
mechanical royalty legislation — 
which meant that the percentage 
involved could not be changed 

except by Parliamentary Bill, 
The need, therefore, was for 

agreement on a way of altering the 
base price on which that percentage 
was calculated, to the satisfaction of 
manufacturers, artists and 
publishers. "It has," Morris 
explained, "taken all the people 
involved all this lime to see the value 
of a free market and work out a new 
way of calculating the royalty." 

These inevitably delicate 
negotiations have still to be 
completed, and no official reaction 
has yet come from any artists. But 
Morris felt: "All artists are already 
more than familiar with this idea, 
since it operates in all the major 
European markets — where they 
have changed from using RRP to 
calculating royalties on some other 
basis, though the basis chosen 
differs from country to country." 

Video success lies 

with dealers-EMI 
By SIMON HILLS 

BERLIN: THE success of video is 
largely in the hands of the retailer 
according to two pundits at the 
Video '80 Conference held in Berlin 
last week, and both hailed the video 
disc as being a vital development in 
the future market. 

From EMI Videograms, Gary 
Pownall explained that EMI sees the 
future of the mass market in the 
disc, but warned that the retailer 
must make a positive effort to sell 

software now. And Martin Roberts, 
editor of the Video Cassette and 
CATV newsletter said that the video 
software market will experience hard 
times during its development, 
especially with the forthcoming 
battle of the disc systems. 

Pownall said that he was happy 
with the way EMI's blank audio 
cassette sales force had introduced 
its pre-recorded software range, but 
added that many retailers could 
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Virgin issues 

soundtrack 

to 'Swindle' 
THE MUCH-hcraldcd Sex 
Pistols film, The Great Rock 'n' 
Roll Swindle, opens in London's 
West End at the London 
Pavillion and Classic, Oxford 
Street, on May 15 and Virgin is 
releasing a soundtrack album on 
June 6. 

Entitled The Great 
Rock'n'Roll Swindle, it is a 
newly-compiled single album 
featuring songs from the film 
and not a re-issue of the previous 
double album of the same name. 

The film, which has already 
been screened in the US, stars 
The Sex Pistols, Malcolm 
McLaren and Ronnie Biggs, and 
features music by the group. 
National cinema distribution is 
expected. 

Coinciding with the film's 
debut Virgin is publishing a 
book, printed in newspaper 
format, entitled The Great 
Rock'n'Roll Swindle — A Novel 
by Michael Moorcock. 

In-depth ad drive 

for Elton album 

A SUBSTANTIAL marketing 
campaign is planned for the new 
Elton John album, 21 At 33. Rocket 
and Phonogram have devised an 
advertising campaign that overlaps 
into several differing markets. Press 
advertising takes in The Sun, Daily 
Mirror, Daily Mail, The Observer 
and Sunday Times as well as The 
Daily Record, Time Out, Gay News, 
TV Times and Radio Times. 

There will be in-store and window 
displays with posters and display 
materials related to the theme on the 
sleeve. A single, Little Jeannie, has 
just been released. 21 At 33 is 
released on May 23, catalogue 
number HISPD 126 (cassette; 
REWND 126). The album retails at 
£5.65 and the cassette at £5.80. The 
title, 21 At 33 is a reference to the 
number of albums Elton John has 
made and his age. 

Marketing 

Decca TV album 
DECCA GOES in for its first TV- 
markctcd album since the 
company's takeover by the 
PolyGram group with the release of 
Ray Charles' Heart To Heart, a 
compilation of 20 of his hit records. 
Advertising for the album (London 
RAY TV1) will begin on May 16 in 
the Granada area, and may be 
spread to other regions. In addition 
dealers will be supplied with posters 
and point of sale material. 
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KEITH MICHELL was presented with silver discs for both the Captain Beaky 
album and single in his dressing room at Her Majesty's Theatre where he is 
appearing in On The 20lh Century. Presenting was Polydor's Tony Adler, and 
as well as Michell, silver discs also went to Jeremy Lloyd, Jim Parker and 
Jonathan Rowlands. 

MCA hits heavy metal market 
MCA MAKES a bid for the heavy metal market with the May 16 
release of a compilation album, Precious Metal, which carries a retail 
price of £3.99 for the first month. The LP contains tracks from 
Gillan, Tygers Of Pan Tang, Storm, Axe, Budgie, Steppenwolf, 
Wishbone Ash, Lynyrd Skynyrd, Gary Moore, Point Blank and New 
England. MCA is backing the release with full page ads in Sounds and 
Record Mirror as well as in tour programmes of heavy metal acts 
touring the UK in May. Shop promotion includes stand-up point of 
sale units, posters, till stickers, streamers and window displays. 

LIBERTY-UNITED has planned a 
strong campaign to back the May 16 
release of the new Whitesnake 
album, Ready an' Willing. A series 
of rock press ads will all mention the 
hit single Fool For Your Loving. 
The album has already been trailered 
in shops with a luminous window 
streamer which includes details of 
the bands UK headline tour which 
starts June 1 in Liverpool. A 
nationwide display campaign, with 
particular concentration on the lour 
towns has been confirmed. Fly 
posting and promotional visits to 
local radio stations have been lined 
up. An in-slore video, featuring 
Fool For Your Loving, is available. 

THE VAPORS' debut album due 
for release on Liberty United on 
May 16, includes their recent hit 
Turning Japanese, plus their next 
single to be released in June. Ads 

will run in the rock press for a four- 
week period and there will be 300 
shop displays. An in-store 
promotion film of the band is 
available. 
A DOUBLE single featuring five 
P.P. Arnold cuts from 1967 and 
1968 — all originally on the short- 
lived Immediate label — is the first 
in a series of re-releases by Virgin. 

The two 45s are in a gatefold 
sleeve, and carry an RRP of £1.75. 
The five tracks are First Cut Is The 
Deepest, Angel Of The Morning, 
The Time Has Come, Groovy, and 
Everything's Gonna Be Alright. The 
last was never a hit, but copies of the 
original single have been changing 
hands for up to £10 apiece on the 
Northern Soul scene in recent years. 

Further releases in this Virgin 
Immediate series will include cuts 
from Amen Corner and Chris 
Farlowe. 

BPI round-up 

Deacon warns of 

high grade bootlegs 

THE BPI is worried about the 
numbers of high quality 
counterfeit (apes appearing on (he 
UK market. BPI director general 
John Deacon commented last 
week, "We are very concerned (hat 
high grade counterfeits have 
started circulating again in the 
UK." 

Deacon's comments followed a 
recent successful BPI court action 
against a distributor of counterfeit 
Beatles cassettes. 

lain Cameron Wallace of Unit 4, 
Hopewcll Mills, Kippax, Yorkshire 
agreed in the High Court to pay 
the BPI £2,500 costs following the 
BPI's discovery that he was 
distributing "high grade" 
counterfeits of (he Beatles cassettes 
1962-1966 and 1967-1970. Wallace 
gave an undertaking not to 
knowingly handle counterfeit 
material again. 

• AND GEORGE Kioritzides of 
Beckcnham Kent appeared in the 
High Court last week after BPI 
investigators had discovered him 

selling counterfeit cassettes at 
various retail outlets in London's 
Oxford Street. 

Included in the product (hat he 
was handling were (apes by 
Santana, Cat Stevens and Paul 
Simon, plus the Saturday Night 
Fever soundtrack. 

The (apes were found at the 
London Market, Westpoint, 
Marbles Market Arcade, Aristos 
and Downtown, which arc all in 
Oxford Street. The court ordered 
an inquiry into damages and 
granted injunctions restraining 
Kiouritzidcs from handling 
counterfeit recordings. In 
addition, the court ordered him to 
name his supplier. 

• MEANWHILE, ANOTHEF 
person appeared before th« 
High Court after BPI solicitor: 
found Elvis Presley bootleg LPs a 
his home. 

In court Rex Martin o 
Cheltenham undertook not U 
make, sell or distribute bootle] 
recordings again pending a ful 
trial. 
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Noble and Cokell 

join A&M board 

Step sign 

to Epic 

MIKE NOBLE, director of 
A & R, and John Cokell, 
director of marketing, have 
been appointed to the board 
of directors at A & M, Lon- 
don with immediate effect. 

Noble joined A & M in 1975 as A 
& R manager and has been par- 
ticularly associated with the careers 
of Joan Armatrading and The 
Police. He is also responsible for the 
development of the UK roster both 
domestically and internationally. 

Cokell joined the company in 
1976 as marketing manager. 
RODGER BAIN, general manager 
A & R at Phonogram has left the 
company after what a Phonogram 
spokesman described as "Coming to 
an agreement". Bain is planning to 
set up his own independent com- 
pany, specialising in production and 
publishing. In a re-shuffle, Jeremy 
Ensor takes over as senior A & R 
manager, David Bates is appointed 
A & R manager. Mark Woon will 
continue as an A & R scout and 
Stewart Coxhead will continue to 
work in A & R while continuing as 
head of local promotion . . . 
Howard Harding is to head the new- 
ly formed public relations division 
of Bastable Advertising and 
Marketing. For the last five years, 
Harding has been press and publicity 
director of Arista Records. Prior to 
that he was general manager of 
Bronze, label manager at Cube and 
international promotions manager 
of Philips Records. Harding brings 
two clients with him to Bastable — 
The Blues Band and Larry Uttal's 

^Musical 

M Chairs 

Cv| 

new label, Earlobe Records . . . 
Steve Jenkins has rejoined Record 
Sales heading the local radio divi- 
sion. Paddy O'Connell and John 
Jakubowski, formerly at head office 
have returned respectively to 
Scotland and Plymouth to cover 
local media and retail outlets. Sue 
Pearson, formerly with UA, and 
Gordon Hughes, formerly with Tape 
I, have joined the company at head 
office . . . Clive May has been ap- 
pointed to the Thorn EMI corporate 
finance department in the newly 
created position of controller music, 
entertainment and leisure, where his 
duties will be complementary to 
those of David Purse, controller of 
the other Thorn EMI operating divi- 
sions, including the EMI electronics 
operation. May joined EMI from 
Coopers & Lybrand in 1965, and has 
worked for the company in 
Switzerland, returning to the UK last 
year as general manager, EMI group 
finance . . . Les Lowe to UK general 
manager of Bourne Music from a 
similar position at Decca's Burl- 
ington Music and Palace Music com- 
panies . . . Phonogram has a new- 
manager in its promotion depart- 
ment, Alvin Jordan who has been 

Jankel signs solo deal 

Music j 

Deals p 

CHAS JANKEL, former co-writer 
and musical director for Ian Dury's 
Blockheads, has signed a long-term 
recording deal with A & M. He is 
currently producing his first album 
under the deal. 

WEA HAS signed London-based 
band The Expresses. A debut single, 
Hey Girl (K18246), is set for May 23 
release. 

CHERRY RED, the London 

Major new 

venue for 

Nottingham 
AFTER VIRTUALLY 10 years 
with no major rock concert 
attractions, Nottingham is now- 
able to offer touring bands a 
venue with a capacity of three 
and a half thousand. 

Way Ahead Entertainments 
and Nottingham Ice Stadium arc 
to present concerts at the city's 
Ice Stadium and negotiations arc 
already under way for the first 
concerts this summer. A 
spokesman for Way Ahead says: 
"The young people of Not- 
tingham have needed a concert 
hail for a long time and the Ice 
Stadium will Immediately put the 
city back onto the touring circuit 
and into the lop league of major 
venues." 

independent label, has signed 
controversial band The Dead 
Kennedys to a worldwide recording 
deal. The band are currently in the 
studios recording their first album 
which is scheduled for July release. 
A single, Holiday In Cambodia, is 
set for UK release in late May. 

THE ACCIDENTS, a new Essex 
group, have signed to Hook Line V 
Sinker Records. An album. He 
Kissed Me On The Apocalypse, is 
due shortly. 
BIRMINGHAM HEAVY metal 
band Quartz have signed to Logo for 
a worldwide licensing deal excluding 
the US. An album, Live Quartz 
(MOGO 4007), is released June 13 to 
tie in with a nationwide UK tour. 
ACTOR/WRITER James E. Myers 
has concluded several album deals 
with President and Rollercoaster 
Records. Myers is currently 
celebrating the 25th anniversary of 
his song, Rock Around The Clock. 
EX-TRAFFIC star Jim Capaldi has 
signed to Key Records for a five-year 
deal. Key will be promoting and 
administrating Capaldi recordings 
through a series of licensing deals. 

with CBS for the last six years, three 
years in regional promotion and 
three years in London promotion 
. . . Theo Chalmers to Cherry Red 
Music as general manager from Eel 
Pie Records. . . Bill Tansley, for the 
last three years general manager of 
D & J Arlon Enterprises, has been 
appointed a director of the company 
. . . Stage One Music has now been 
absorbed within its parent company, 
BK Music, and all enquiries and cor- 
respondence concerning Stage One 
should be addressed to John Bassctl 
or Lorna Kirtland at BK, 7 Harley 
Street, London W.l. (01-636 1285) 
. . . Alien Records has moved to 
new premises at 109 New Bond 
Street, London Wl. Telephone: 01- 
408 2350. 

Stiff price 

rises 
STIFF RECORDS has "with 
reluctance" announced details of 
price increases for its product. The 
RRP of Stiff singles moves from 96p 
to £1.15. EPs will now be £1.40 from 
£1.05 and 12" singles will now carry 
RRP of £1.70 from £1.49. The new 
prices lake effect from June 1 and 
dealer margin remains at 33 per cent. 
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SEVEN PIECE soul band The Step 
have signed lo Epic Records and will 
release their first single later this 
month. The band have only been 
.together a couple of months, but 
have already been asked to write ten 
songs for the soundtrack of the 
upcoming movie. Con. 

EMI Eire 

caretaker 
From PAT PRETTY 

COINCIDING WITH the end of a 
two-month strike at EMI Ireland, 
Brian Jeffery has been given 
responsibility for the management 
of the company here until a new- 
general manager is appointed. 

Brian Dockery, formerly- 
managing director of the Irish 
company, is to be assigned new 
duties within EMI Music. 

Jeffery has a total of 20 years' 
experience with EMI music 
operations, including service in 
Denmark and South Africa, and is 
currently director of business 
development for EMI Music 
International. 
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Mike Batt and Bob Geldof 

Ivor Novello Awards 
MIKE BATT and Bob Geldof 
dominated the Ivor Novello Awards, 
this year presented by the British 
Academy of Songwriters, 
Composers and Authors and 
sponsored by the PRS, at the 
Grosvenor House Hotel. 

Batt collected three awards, two 

EMI dispute 
PRODUCTION AND 
distribution at EMI's Hayes 
factory were brought to a 
standstill last week following 
action by the unions who arc 
seeking a 24 per cent wage 
increase. At press time the 
factory was "working to rule" 
and an EMI spokesman added 
that "Both management and 
unions are talking." Until the 
dispute is settled, it seems that 
both production and distribution 
will continue to be disrupted. 

for Bright Eyes (Most Performed 
Work and Best Selling A Side) and 
one for Caravans (Best Film Song, 
Theme or Score). Bright Eyes is 
published by April Music and 
Watcrship Productions and 
Caravans by April Music and Ibex 
Music. 

Geldof's I Don't Like Mondays 
triumphed in two categories — Best 
Pop Song and Outstanding British 
Lyric. The song is published by 
Sewer Fire Hits and Zomba 
Management and Publishing. 

The other winners were The 
Logical Song by Rick Davies and 
Roger Hodgson, published by 
Rondor Music (London) (Best Song 
Musically and Lyrically); Nunc 
Dimitlis by Geoffrey Burgon, the 
theme of Tinker Tailor Soldier Spy, 
published by J. & W. Chester and 
Edition Wilhelm Hansen London 
(Best Theme from a Radio or TV 
Production); War Of The Worlds by 
Jeff Wayne, published by April 

Music, Jeff Wayne Music and Leeds 
Music (Best Instrumental or Popular 
Orchestral Work); We Don't Talk 
Anymore by Alan Tarney, published 
by ATV Music (International Hit of 
the Year), and Songbook by Monty 
Norman and Julian More, published 
by ATV Music (Best British 
Musical). 

Life Achievement awards went to 
two veteran songwriters, American 
E.Y. "Yip" Harburg, whose trophy 
was accepted on his behalf by 
composer-MD David Rose due to 
Harburg's illness, and Ireland's 
Jimmy Kennedy. 

The award for outstanding 
services to British music went to Sir 
Robert Mayer, the centenarian, 
whose trophy was accepted by PRS 
general manager Michael Freegard, 
Songwriter of the Year was Ben 
Findon, and a special award for 
outstanding contributions to British 
music went to Paul McCartney. 
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M OfifATEST MUSIC' COMPANY IN WOSl.0 

PRT & RCA plans 
PLANS FOR (he Brilish PRT/Pye Records company and American 
RCA Records (o come (OEClhcr in some son of join! operation in (he 
UK were being laken a stage further this week as RCA excculiyes flew 
in to London for more detailed discussions. 

But both sides stress that they arc also talking to other companies 
and the PRT/RCA ycnlure will only go ahead if both companies can 
agree on financial arrangements. 

It seems that discussions arc centred on RCA and PRL sharing 
common facilities, such as pressing, dislribulion, sales and possibly 
accounting rather than an outright takeover by either side. 

Last week RCA managing direclor Jack Craigo issued a statement to 
staff in which he said thai the company was exploring opportunities to 
strengthen its position in the market place, and he went on to stress: 
'*Our strategy does not include taking a minor position in any possible 
venlure with anolher record company." 
• Magnet Records managing director Michael Levy, whose name has 
been linked to the PRT/RCA lalks, said last week: "An approach has 
been made. I am not prepared to make any further comment except to 
say that I run a successful record company." 

Mechanics engineer label 
LEADING CORNISH band The 
Mechanics are partners in a new 
label, Riviera Records, which is 
launched this week with their own 
single, I Don't Wanna Sec Your 
Picture. 

Also involved are the owner of 
Sawmill's Studio in Cornwall, 
producer Tony Cox, and his 
wife, songwriter Lesley Duncan. 
Publisher Ron McCrcight's RMO 
Music company is also associated 
with the label which will be pressed 
and distributed by PRT/Pye via a 

special arrangement with Sonet. 
National promotion will be 

handled by RMO and regional 
promotion by Riviera. Promotional 
plans for the first single include a 
support spot for The Mechanics on 
the current Steve Gibbons Band 
lour. 

As well as being an outlet for The 
Mechanics' own material, Riviera 
Records will also release product by 
other West Country acts. The label 
is based at Golant, Cornwall (Tel; 
072683 3337). 

Tribunal hears PPL's case 
THE ASSOCIATION of Independent Radio Contractors has "shifted its case 
at every stage" of the Performing Right Tribunal, currently investigating the 
level of needletime payments to be made by Independent Local Radio 
companies. 

That was the accusation levelled by David Calcutt, counsel for 
Phonographic Performance Ltd, during his closing speech. Calcutt outlined 15 
criteria he wished the Tribunal to consider and pressed PPL's claim for a 
payment of nine per cent of net advertising revenue from established stations. 

Earlier in his own succinct summing up, Musicians Union general secretary 
John Morion advised a more simple approach, asking the Tribunal to 
disregard all considerations except one: the paramount factor in determining a 
fair rate is the value to the radio stations of the right to broadcast records, he 
said. In assessing this value he asked the Tribunal to take into account the 
performers' interests and submitted that the rate should remain as it is — on a 
sliding scale up to seven per cent of net advertising revenue. 

One thing is certain — the needletime payment will be expressed in terms of a 
percentage. This became clear early last week when A1RC failed to gain leave 
to amend its original pleading to take account of the possibility of a needletime 
payment expressed in terms of a lump sum, as is the BBC payment. 

Double D takes 

on Pinnacle 
DAVE DEE'S Double D 
Records has laken on Pinnacle 
distribution, in addition to its 
existing deal with Tandem, for 
The Sweat's single, Why'd You 
Have To Lie? (D DEE 002). 

"We have added Pinnacle for 
this record in order to give it as 
much coverage as possible at 
retail level," said Dee. 

Pink Floyd 
EMKA PRODUCTIONS Lie 
on behalf of Pink Floyd, wish I 
make it clear that the design fc 
the album The Wall, which wo 
a Music Week award as best fu 
price pop sleeve earlier this yeai 
was entirely that of Geral 
Scarfc and Roger Waters. Th 
design was originally credited It 
Scarfe, Waters and Crean 
Creative, according ti 
information supplied by Cream. 

Video .FROM PAGE ONE 
make more effort to promote them. 

"This new product has to be 
explained to people, which is why 
the dealer is so important," he said. 
"Dealers have performed well, but if 
I have any anxieties about them, it is 
because they become used to 
product selling itself. If 1 make the 
distinction that they arc for sale, 
rather than being sold, you can 
probably see what I mean. 

"We look to the dealer to earn our 
continued loyalty. The public 
expects extensive information about 
what the contents of videos are, we 
spend a lot of effort and money 
doing so, and we expect our dealers 
to do the same. 

"The other thing we say to them is 
don't be greedy. Wc are selling a 
cassette at £40 including VAT and 
wc pay the dealer £10.43. Wc end up 
with £8.50 which contributes to all 
our running costs, production and 

PAGE 4 

profit. Wc say don't push too h 
for sale or return — it virtu 
destroyed the record industry in 
US." 

Martin Roberts said: 
consumer sometimes acts \ 
dictably, but often he surpr 
us. While the dealer is in the mids 
this developing industry, he is 
one who must satisfy the needs of 
customers. If he makes a mistake 
can result in lost profits am 
general dissatisfaction." 

One of the surprises that 
customer has sprung upon 
industry is the uptake of old mo 
on video cassette. (The Ameri 
consumer now has a choice 
thousands of prc-recon 
cassettes.) Yet even with 
companies supplying them makit 
profit. Roberts added that it wil 
the video disc that will ultima 
become the real mass market. 
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WITH HIS NEWALBUM 

McCartneys 
PCTC2S8 

INCLUDES THE HIT SINGLE COMING UP' 

£¥3 lEfll 
AVAILABLE ON CASSETTE 

H.ukrtrd by fMi Rfrordi |UK). 20 MjnchrMrr Square. London Wt A IES Salev and Distribution Centre. 1-3 U*bridsf Road. Hayes. Middlesc* 
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NEW SINGLE 

produced by Jeff Wayne 

FROM THE FORTHCOMING ALBUM 

FT 3888 Special Picture Bag 
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HOT GOSSIP, recently signed to DJM, paid a visit to the CBS telephone sales team. Pictured (back row. I ro r) are 
Floyd, Kay Evans (assistant manager CBS telephone sales), Steve Boll (sales manager DJM Records). Front row: Jane, 
Warwick Coulson (manager CBS telephone sales), Kim, Virginia and Roy. 

On 

Camera 

JIMMY RUFFIN, back in the 
British and American charts with 
Hold On To My Love, his first single 
for RSO, made a brief trip to 
London last week to appear on Top 
Of The Pops. During his stay he 
paid a visit to the RSO Records' 
offices to meet with (I to r) Ashley 
Newton (creative services manager), 
Arthur Sheriff (head of promotion) 
and Alexander Sinclair (director 
RSO Publishing). Hold On To My 
Love is a track from Puffin's 
forthcoming album, Sunrise. 
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CHAIRMAN OF the Barn Group of 
companies, Chas Chandler fronts a 
revolutionary new concept instigated 
by Arrogant Adams, the latest 
signing to his Super Singles series. 
The new concept involves the artiste 
buying T-shirts for (he record 
company and thus preventing them 
from dumping a mass of junk shirts 
all over the group and media. 
Pictured (I to r) Chas Chandler, 
George Peckham (disc cutter 
engineer. Barn), Suzie Ching (PA to 
Chandler), John Bassett (Arrogant 
Adams' manager), Paul Plant (tape 
operator), Dave Garland (recording 
engineer), Joss Sanguin (tape room 
engineer), Chester Kamen (guitarist 
and co-writer). Front: Arrogant 
Adams himself. 

RECENTL Y FORMED pressing 
company PR Records has just 
celebrated its 250,000th pressing. On 
press at the lime was the new Topic 
release A Cut Above (I2TS410) by 
folk artists June Tabor and Martin 
Simpson. Topic directors Tony 
Engle and Tony Russell, together 
with the artists were presented with a 
special silver disc to mark the 
occasion. Pictured (I to r) are: Ray 
Young (PR Records general 
manager), Tony Russell (Topic), 
June Tabor, Martin Simpson, Bill 
Dedman (PR production control), 
Tony Engle (Topic MD). 
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RCA MANAGING (hrector Jack Crmgo played hosi lo Grace Slick a I a buff el reception in IhT^nwZy^ndi 
offices recently when the singer was in town for a one week promotional visit coinciding with the release of her first so 
a hum since leaving Jefferson Starshtp last year. Pictured (I lo r) are Shirlie Stone, press and public affairs manager Sk 

"CrafC S"Ck- Derek Evere"' Crea'ive CraTZZZrilowe 
PAGE 6 
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MICKEY MOODY 
GUITARS/VOCALS 

« 

DAVID COVERDALE 
VOCALS 

READY AN' WILLING 

THE NEW ALBUM 
ALBUM UAG 30302 CASSETTE TCK 30302 
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JON LORD 
KEYBOARDS 

GUITAR/VOCALS 

IAN PAICE 
DRUMS 

INCLUDES THE HIT SINGLE 'TOOL FOR YOUR LOVING" 

NATIONWIDE DISPLAY CAMPAIGN ★ MAJOR ROCK PRESS AD CAMPAIGN 
SPECIAL MIRRORBOARD SHOWCARDS AND POSTERS* REGIONAL RADIO PROMO TOUR AND INSTORE PROMOTION FILM 

  WHITESNAKE UK TOUR 1980 ~ i 
SUN. 1ST JUNE #LIVERPOOL, EMPIRE THEATRE SAT. 7TH JUNE • GLASGOW, APOLLO THEATRE WEDT 18TH JUNER NEWCASTLE, CITY HAIL  
MON. 2ND JUNE* LEICESTER, DE MONTFORT HALL MON. 9TH JUNE# HANLEY, VICTORIA HALLS THUR. 19TH JUNE* NEWCASTLE, CITY HALL  
TUE. 3RD JUNE*SOUTHAMPTON, GAUMONT  TUE. 10TH WED. 11TH JUNE* BIRMINGHAM, ODEON FRI. 20TH JUNE*BRADFORD, ST. GEORGES  
WED. 4TH JUNE*BRISTOL, COLSTON HALL  FRI. 13TH JUNE * MANCHESTER, APOLLO  SAT. 21ST JUNE* SHEFFIELD, CITY HALL ] 
FRI. 6TH JUNE •EDINBURGH, ODEON THEATRE SUN. 15TH JUNE • PRESTON, GUILDHALL IMON. 23RD TUE.24TH JUNE* HAMMERSMITH ODEON ; 

in 

SPECIAL GUESTS: J** 
G-FORCE f 
FEATURING 

GARY MOORE ^ D 

OHOfcR NOVV FROM YOl R U A SAL 1 SMAN OR EMI RE CORDS U1SI RBI) RfSM CM . R! i -I 
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TERRI ANDERSON 

Oval making hits but little money 

ACTS LIKE Ian Dury and 
Lene Lovich have slipped 
through Oval's fingers — but 
then, it isn't a company that 
is geared to spending huge 
advances on new acts, and 
pushing them into the charts. 

But its record is impressive. With 
his Radio London Honky Tonk 
show, Charlie Gillelt played tapes of 
Dire Straits, Elvis Costello, Dans 
and Graham Parker resulting in 
impressive successes for all of them. 
Those artists are all available cm 
Oval's Honky Tonk Demos album 
— a fine slice of Seventies' rock V 
roll history. 

And, more recently, the company 
released Holly and The Italian's Tell 
That Girl, resulting in ecstatic press 
reviews and a signing to Virgin. The 

*uun 

result of all this is great for prestige, 
yet leaves Oval's role confused and 
its finances tight. 

It is run by Gillelt, Gordon Nelki 
and marketing man, Garrell 
Redfearn — a new arrival to help the 
company keep a certain distance 
from its product and to try and give 
it a commercial boost. 

"We are interested in individual 
musicians who have a quirky streak 
of their own, but arc commercially 
appealing and keep what they do on 
the ground," says Gillelt. "Ian 
(Dury) and Lene (Lovich) have 
proved that it works. 

"People do gel influenced by the 
music business and they make a 
caricature out of themselves. But 
stardom is a by-product of what we 
do — not a goal. We arc an 
alternative and are more interested 
in the actual process by which the 

By 
SIMON HILLS 

T 
aw 

h 

f. 

THE IMPACT which can be achieved by giving a full window to one LP is 
being assessed at the moment by Our Price. Its shop in Charing Cross Road, 
London normally uses several different albums in its displays, but it has 
decided to use the new Sky album as a test on singular display — and the 
results, the shop reports, have been very good. 

music is made — so we sacrifice 
marketing departments and so on. 

"Bobby Henry is an example. We 
started with him simple as a writer 
with a heap of demos and then we 
tried to get the musicians together as 
a whole. Motown has always been, 
one of our models, where people do 
everything, appear on other people's 
records and become involved right 
through the process." 

Both Gillett and Nelki have 
difficulty in describing their role in 
the business, other than being 
fascinated by it and the process by 
which music is made. 

Their office consists of a spartan 
basement in Clapham with two 
chairs, a pile of tapes and a stereo 
system. They play a couple of un- 
mixed tapes by ex-Squeeze bassist 
Harry Kalkoulli and a new signing 
Kevin Armstrong, both different, 
yet both laying an experimental 
streak over contemporary pop 
themes. 

Perhaps the most straight signing 
is Bobby Henry, a Scot who writes 
sixty songs in a year — sadly 
managing to avoid success as easily 
as he puts down melodies. 

Oval started back in 1974 with the 
release of a compilation of music 
from Louisiana including Johnny 
Allen's Promised Land when they 
were distributed by Virgin — later 
doing a deal with A&M, and now 
back to independence simply putting 
product out through Pinnacle. 

Their flirtation with Dury started 

when they managed Kilburn and the 
Highroads and with Lene Lovich 
when she appeared with one cover 
version on tape — later presented to 
Stiff and released on the B-side of 
Lucky Number — and a lot of 
sessions playing in Bobby Henry s 
band. 

"Managing the Kilburns was an 
educational thing in many ways and 
is an essential apprenticeship into 
the music business," says Kelki. 
"We watched somebody destroy the 
Kilburns when it came to recording 
as they would put the drummer in 
and make him record the whole 
track by himself, then the brass 
player, and so on. 

"It was the way people produced 
Then, where an unsigned band was 
pushed into the box and expected to 
play — which is a total mockery." 

As a result of this education, Oyal 
now tries to use eight-track studios 
to achieve a sound that suits 
relatively inexperienced bands and 
an economy to create pure sound as 
well as financial gains. Gillett recalls 
the lime when they would be 
scrounging studio time from Virgin 
and Island early in the morning 
when no one else was using it. But it 
still had to be paid for and Oval 
simply could not stand those 
overheads. 

The deal with A&M was made so 
that A&M would have an influx of 
talent "from the streets", while it 

Stardom is a by product 
of what we do, 
not a goal 

could help Oval's financial 
constraints. It finished because the 
functions of the two companies were 
not really compatible, according to 
Gillett. The hits didn't materialise 
for A&M, while the artists Oval had 
signed developed differently to how 
they expected. 

Stiff has been the natural 
company to take up Oval product, 
and there have obviously been some 
close liaisons between Dave 
Robinson and the company, and 
when Nelki and Gillelt describe the 
deals with their acts it is easy to see 
why. 

"Most artists that move on have 
come to us demanding thousands of 
pounds to sign up," says Gillett. 
"Holly and the Italians asked if we 
wanted to put the one single out, 
which we thought would be fun. 
Lene simply came in and 
did things with Bobby, but it was 
another case where Stiff had the 
money to say to Lene, 'we can put 
an album out now.' We got a couple 
of thousand pounds for it. 

"Lene was different to Holly," 
continued Nelki, "because Holly 
came in with 10 songs that she had 
demoed, and her bass player was 
very organised and acted as her 
manager. With Lene we had one 
song, that was a cover version which 
we look to Stiff and Dave 
(Robinson) said let's put it out as it 
is. Then she wrote the Lucky 
Number." 

"Up to then," said Gillelt, "we 
thought she would be doing cover 
versions. But we used to think of her 
as a star. We couldn't work out why 
she was wandering around without a 
record contract!" 

Edited 
by 

CHRIS WHITE 

UK Subs suffer a 

'wall of silence' 
WITH FOUR Top 30 singles 
during the last eight months 
and two albums under their 
belt — the latest of which, 
Brand New Age, is already 
in the LP chart — Gem 
Records' UK Subs could be 
said to have established 
themselves as one of 
Britain's most promising new 
bands. 

Yet two people in particular 
with a vested interest in the Subs — 
David Simone, managing director of 
their record company Gem and 
Michael Phillips of Ramkip 
Management — remain amazed at 
the wall of silence which often greets 
the band's releases from both Radio 
One and radio stations around the 
country. 

Simone admits: "It is frustrating 
and it is like knocking your head on 
a brick wall. The truth of the matter 
is that the whole basis of the band 
and their record success is that they 
arc a working band, always on the 
road and alv/ays going out and 
playing for the fans." 

UK Subs are touring throughout 
May and will have just one day off 
in four weeks. This year they will 
play at least 140 live dates. Last year 
when they signed to Gem they 
actually did 215 gigs. 

Manager Phillips first came across 
the band when he was working for a 
PA equipment hire company in 

MICHAEL PHILLIPS: He came 
across the band while he was 
working for a PA equipment hire 
firm in South London. 
South London. That was two years 
ago and after checking them out in a 
Tooling pub he became closely 
involved with their career, 
eventually becoming their manager. 

He recalls: "They must have been 
about the only punk band at that 
lime who were not signed up to a 
record label and yet they were selling 
out gigs at the London Lyceum, 
They had done a live track on the 
Farewell To The Roxy album, but 
otherwise everyone was shying 
away. 

"We went into the studios, made 
a tape and touted it around the 
companies — and it was Gem's A&R 
man, Hugh Stanley-Clarke, who had 

seen the band down at the Marquee, 
who eventually signed them." 

David Simone adds: "They did 
make a single for City Records 
which sold 33,000 copies through 
independent distribution. I realised 
that if they could sell that many 
records through something which 
virtually amounted to a one-man 
operation, then there was a lot more 
potential via a company like Gem 
Records." 

Both Simone and Phillips feel that 
there is still a vast punk following 
and that is the market that the UK 
Subs aim their music at. 

"But they are still only reaching a 
minority audience and if radio 

■producers gave the band a fairer 
crack of the whip, which they do. 
deserve because of their proven 
success in the charts, then they could 
reach a much bigger public," 
Simone adds. 

The band have already played gigs 
in the US and their records have 
broken in such international 
marketplaces as Japan, France and 
Italy, 

Simone adds: "We all try to give 
the UK Subs' fans value for money. 
For instance, all their singles have 
had at least three tracks, been 
pressed in coloured vinyl and 
picture-bagged. The new LP is 
pressed in see-through vinyl. The 
band also do a lot of charity gigs and 
like to do afternoon matinees so that 
the younger kids can get to sec the 
shows, while only charging £1 for 
what amounts to two sets," 
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BARBARA DICKSON has had plenty to celebrate recently, with the success oj 
her album and the single January February. Epic marked the two achievements 
with a media reception in Knighlsbridge. The lady is pictured with CBS 
managing director David Belleridge (left) and CBS chariman Maurice 
Oberstein. 

Maunkberrys seeking 

new pop talent 

MAUNKBERRYS IS an Ihe look-oul for "new and Intercsllne" poo lalcnl to 
showcase every Monday evening. 
The West End nighl-club, haunl a lot of music business people, has 
previously booked newcomers lo the business and given them imporlant 
exposure, and is now on the look-out for more names. 
Maunkberrys director Mavis Hudd said: "We've just about exhausted the 
list of names (hat we originally booked to appear at the club on a Monday 
evening — now we'd like to audition some new acts. 
"What we are looking for arc acts who arc new, interesting and different, 
and who will also suit Ihe intimate atmosphere which the club has," 
Ms Hudd can be reached at 221-3847. 
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RSO RECORDS ARE PROUD TO ANNOUNCE THEIR ASSOCIATION WITH 

NICKY CHINN AND MIKE CHAPMAN'S 
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