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DEALERS LJMK TOGETHER TO BOOST BUYING POWER 

Five form pressure group 

FIVE OF Britain's biggest 
independent record dealers 
are linking together to 
negotiate special terms with 
manufacturers. 

Led by Phillip Ames, one of the 
Preston-based Ames Records and 
Tapes chain, the five say they 
welcome other dealers "of like mind 
and sufficient trading power" to 
join them. But, Ames warns: "We 
don't want 300 small members 
expecting regular meetings or 
anything Hke the GRRC." 

Ames partners are Martin 
Vallance, who owns a Yorkshire 
chain, John Bradley, of the 
Bradley's chain in Pennine towns, 
Bruce Findlay, of the Scottish 

Bruce's chain, and Jack Ainley, of 
Leicester. 

Together they claim to represent 
something like two per cent of the 

"The day is gone when the 
manufacturers can expect big 
dealers like us, who really sell 
their records for them in 
quantity, to buy (hem at the 
same price as any Tom, Dick or 
Harry can from a one-stop." 

total UK record retail businesses and 
they met last week for an 
"informal" discussion on joint 
tactics. 

High on their list of points to be 
taken up with manufacturers are the 
question of five per cent returns and 

the need for special prices for 
dealers with high turnover. 

All five want the right to opt out 
of the returns system in exchange for 
higher dealer discount, and they 
believe that the five per cent returns 
right is unnecessary and expensive, 
for any dealer who is running his 
business properly. 

On dealer prices, Ames said: "The 
day is gone when the manufacturers 
can expect big dealers like us, who 
really sell their records for them in 
quantity, to buy them at the same 
price as any Tom, Dick or Harry can 
from a one-stop." 

Speaking for the five dealers, 
Ames told MW: "We will not be any 
kind of formal association fighting 
for the trade as a whole. What we 
achieve will be for us alone and will 

Gem snatches Samson from EMI 

H 

THE LADY may be a dummy, but 
there was1 nothing dumb about the 
way Gem moved to sign the deal 
with Samson. The humans in the 
picture are (standing, L to R): Peter 
Jeffreys (Ramkup Management), 
Bruce Bruce (Samson), Paul 
Samson, David Simone (Gem MD); 
(seated, L to R): A list air Primrose 
(Ramkup), Chris Ay I me r (Samson), 
Thunderstick (Samson) and Edward 
Christie (Gem head of A & R). 

THE INDEPENDENT Gem label was 
heavy metal band Samson literally under 
the band wailing to go on the presses. 

Name change 

at NBRC 
LESS THAN six weeks after its 
inception, (he name of the UK 
parent company for (he Arioia 
Record Group, which includes 
Arista, has been changed from 
NBRC Ltd. to Eurodisc Ltd. And 
the name of the marketing division 
for Eurodisc has been confirmed as 
A & A Record Marketing. 

Shepherd quits 
BRIAN SHEPHERD, director of A 
& R EMI Record UK resigned last 
week "for personal reasons". 
Shepherd is understood to be 
moving to a job within the 
PolyGram organisation. At press 
lime, Shepherd was unavailable for 
comment. 

Euro-court to decide on imports 

THE EUROPEAN Court in Luxembourg is to decide 
whether or not it is legal, under (he provisions of the Free 
Trade Treaty between Portugal and the EEC, for 
Portuguese records to be Imported for sale in this 
country. 

In the meantime, the Court of Appeal has lifted the 
ban, originally imposed by (he High Court, on Harlequin 
and Simons Records importing, distributing or selling 
Portuguese-made copies of (he Bee Gees' Spirits Having 
Flown album. 

The ban had been sought by Polydor and RSO, but, 
despite the Appeal Court's decision, Polydor said last 
week (hat it would continue to bring actions in respect of 
other Portuguese imports in the belief that its 
interpretation of the Free Trade Treaty is correct, "until 

such time as (he European Court decides otherwise". 
Allowing the appeal against (he ban by Harlequin and 

Simons, and acceding to their request for a ruling under 
EEC law, Lord Justice Templeman said that it seemed 
that Polydor and RSO were seeking to "put off the evil 
day" as it affected (hem in nine other member states. 

He added: "I am not prepared to allow Polydor to have 
an injunction which, to my mind, would be a complete 
breach of community law unless and until the European 
Court has given some other interpretation." 

Lord Justice Ormrod agreed, saying: "The European 
Court is the right court to decide this matter," and all 
further proceedings in the case were stayed pending (he 
EEC's court ruling. Polydor and RSO were refused leave 
to appeal to the House of Lords. 

be between us and the 
manufacturers. 

"We are five large independents 
who are very concerned at the state 
of the market; who want the co- 
operation of the record companies: 
and we happen to want the same 
things. Together we pack quite a 
lot of wallop and, collectively, we 
can have quite an effect on any 
record — either way. With the trade 
as it is, and if the manufacturers 
want an independent retail network, 
the strong must survive. 

"We happen to be five dealers 
with the same viewpoint the same 
fears for the future and the same 
ideas for survival." 

cock-a-hoop last week having signed 
the nose of EMI which had a single by 

That single, Vice 
Versa/Hammerhead, will now be 
rush-released by Gem for June 6 and 
an album will follow to tie-in with a 
headlining 20-daie tour in July. 

EMI had picked up the band for a 
one-single deal, but its planned May 
9 release had to be postponed due to 
industrial action at the EMI plant. 

"Last Tuesday afternoon we 
learned that the band was still 
available and on Wednesday we had 
signed them to a five-year contract," 
said Gem managing director David 
Simone. 

"We've had our eye on this band 
for some lime and by clinching this 
deal 1 think we have once again 
proved that the small labels may not 
be able to bid for bands with big 
cheque books, but we can win over 
the majors by being more flexible 
and moving more quickly." 

Samson, who have a solid 
reputation among the new wave of 
heavy metal bands, are managed by 
Ramkup Management, the company 
behind UK Subs. 

Harlequin for 

Our Price? 
THE LONDON-BASED record 
retail chain Our Price Records is 
poised to take over all or part of 
Laurie Krieger's Harlequin 
shops. 

Our Price director Gary 
Nesbitt told MIV: "I can make 
no comment other than that we 
arc negotiating with Harlequin 
with a view to buying their 
shops, and there will be a result 
by early June". 

Negotiations are believed to be 
in an advanced stage and the deal 
is expected to be completed by 
June 1. 

STOP PRESS 
THE EMI factory resumed 
normal working last Thursday 
after industrial action in key 
departments had badly disrupted 
production and despatch of 
product. The dislocation 
occurred because of/factory staff 
dissatisfaction over pay. 

An EMI spokesman told 
Music Week that the backlog 
caused by the dispute would have 
been cleared by Wednesday of 
this week. No details were 
available about the terms of the 
settlement reached. 

BPI'S 'grim 

set of figures' 
THE LATEST BPI survey of record 
and tape deliveries to the trade — to 
use the words of director general 
John Deacon — "amounts to a grim 
set of figures." 

Singles are now running at an 
annual rate of approximately 85 
million units compared with over 96 
million units less than a year ago. 
Albums have declined from their 
1978 peak of 86 million units to an 
annual rate of 72 million units, while 
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Next month CBS officially opens its new £13m plant at "lion's history- In this 
company announced the highest first quarter profits m the, ^ , .j f 0perating officer 
atmosphere of bullish success, CBS Records' deputy president and cluet opera^g 
DICK ASHER talked exclusively io Music Week s US correspondent IRA   

Worldwide growth for CBS 
^ .  :^rirMiupfl Asher. 

L 
DICK ASHER 

NEW YORK; Much of CBS 
Records' current success can 
be attributed to the growth 
of its international 
companies, particularly in 
Europe and Scandinavia, 
and Dick Asher said that "it 
comes as a shock" to 
discover that "we were 
probably doing more 
business on an overall 
European basis than 
anybody else". 

Enumerating that success, Ashcr 

went on: "One day we looked 
around and we had one of the 
biggest market shares in England; 
we were number one company in 
Holland; our French company was 
running with a market share that 
was number one or close: in 
Germany we made tremendous 
strides; we were number one in 
Scandinavia and Spain and number 
two in Italy." 

Co-ordinated 

If the growth wasn't precisely 
anticipated, it was, none the less, the 
result of co-ordinated efforts on the 
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Gladys Knight 

&The Pips 

together again with 

a brand new single- 

'Landlord' 
After pursuing solo careers for 

the last year, 1980 sees them 
together again, producing the 
sounds that made them famous. 

Written and produced by hitmakers 
Ashford & Simpson, the new single 
'Landlord' is going to be a piece of hot 
property. So get in on the ground floor and 
get your order in now! 

J 

part of the various companies in 
those individual territories. 

"If you've got one successful 
artist and you break him in five 
countries it's like having five 
successful artists. In a capitalist 
business sense it's maximising your 
inventory, but it's more than that. 
Your companies work together and 
do all kinds of things and derive 
benefits from that approach," he 
added. 

Asher attributes CBS' rapid 
growth in the international sector to 
increasing openness to non-local 
repertoire as well as to 
organisational strengths. 

He quoted France, traditionally a 
musically conservative country, now 
welcoming foreign acts and 
generating its own groups for 
export. 

In the US too, he added, 
receptivity to foreign repertoire is on 
the rise: "One way or another there 
are probably three or four times as 
many non-US artists being released 
each year by us in the US as there 
were four years ago. It used to be 
that virtually any artists of substance 
in the US was released in England. 
Now the reverse is almost the case as 
well." 

The tendency toward spreading 
repertoire and "maximising 
inventory", however, has also 
impacted somewhat negatively on 
the industry, particularly in the US, 
where reaching specialty audiences 
has become unconscionably 
expensive. 

"It is a serious problem," 
s 

admitted Asher. "We either have to 
adjust the way we operate in, say, 
jazz or drop a whole bunch of 
artists. But that would not be good 
for us or the artists. The trouble is 
you cannot handle a product with a 
potential sale of around 10,MO the 
same wav you handle a Billy Joel 
album. If you do, you are going to 
lose money. On the other hand, 
there is nothing wrong with selling 
10,000 and being a successful 
specialty artist." 

New labels 

Industry speculation that CBS is 
about to get involved with new labels 
is not denied by Asher who says he is 
"optimistic and hopeful" that 
Hansa's Peter Meisel and former 
Infinity chief Ron Alexenburg will 
place their planned new label with 
CBS for pressing and distribution. 

And he agrees that he has been 
talking to Neil Bogart regarding his 
new label plans, but adds that 
speculation that the deal is about to 
be signed is "premature". 

1 spoke to Asher the day after the 
shock announcement that CBS Inc. 
president and chief executive John 
Backe had resigned, and while also 
expressing his own surprise at the 
news, Asher added that Backe's 
departure should not radically affect 
the record division. 

"We have to go on making and 
selling records whoever is the top 
man," he said. 
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A 
TO CELEBRA TE Ihe launch of their joint venture. Wonderful Records, 
Kenny Lynch and Colin Ciffin (sealed) got together with their first two 
stgnings Rio And The Robots (pictured left) and 96 Tears (right). Both bands 
have May releases on Wonderful — Rio And The Robots with Lunar Letter 
and 96 Tears with Know What I Mean. Also pictured (bottom right) is David 
Lever, creative manager of Ihe Kenny Lynch Organisation. 

Bill Nelson launches 

Cocteau Records 
BILL NELSON, former Be Bop 
Deluxe and Red Noise guitarist, has 
launched his own record company, 
Cocteau Records, named after the 
French playwright. Nelson plans to 
use the label as a vehicle for several 
projects, including his own material. 

Gladys Knight and The Pips 
N- New single 'LANDLORD' CBS 8542 

Order from CBS Order Desk.Tel; 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

It s 

Illegal 

The label is being operated in 
conjunction with Mark Rye, Lloyd 
Beiny and Mike Dolan of Arnakata, 
Nelson's management company, 
although A & R and artistic 
direction of the label will be solely 
the responsibility of Nelson. Press is 
being handled by Tony Brainsby, 
promotion by Alan James and 
distribution through Spartan. 

First single is Nelson's Do You 
Dream In Colour (COQ 1) released 
on May 23. There are three titles on 
the B side and RRP is £1.00. An 
intensive marketing campaign 
includes ads in all the music papers, 
dealer posters, badges and stickers. 

PAGE 2 
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A&M releases £5.99 

Police singles package 

A&M IS 10 release all ihe Police 
singles plus two previously-unissued 
recordings in a special package 
retailing at £5.99. Each single is 
pressed on blue vinyl and the set 
(AMPP 6001) comes in a 
transparent wallet. Release date is 
May 30 and is limited to 50,000 sets. 
At press time, BMRB confirmed 
that the set would count as one 
single for chart purposes unless 
dealers break up the packs. The 
track listing is: Roxanne/Peanuts; 
So Lonely/No Time This Time; 
Can't Stand Losing You/Dead End 
Job; Message In A Bottle/Landlord; 
Walking On The Moon/Visions Of 
The Night; The Bed's Too Big 
Without You/Truth Hits 
Everybody. 
CHARISMA RELEASES the album 
Peler Gabriel (CDS 4019) on May 30 
with a retail price of £4.99. The 
album, his third solo LP for 
Charisma, follows his recent sell-out 
UK tour and includes his recent hit. 

(— 
Games Without Frontiers, and his 
current one. No Self Control. An 
extensive ad campaign includes Ihe 
music trade press, The Guardian, 
Sunday Times, Observer, Evening 
Standard, Time Out and the 
consumer music press. There will 
also be 500 window displays, plastic 
window slickers and bill posting. 
Featured guest musicians include 
Paul Weller of The Jam, Kale Bush. 
Phil Collins, Dick Morrissey and 
Robert Fripp. 
CHARLY RECORDS is aiming for 
the soul and R & B market with the 
release of a scries of 25 three-track 
singles under the banner. Triple 
Dynamite. 

The first six releases (RRP £1,05), 
headed by Lee Dorsey's Working In 
The Coal Mine will be out on June 6. 
Also featured are oldies from Betty 

Virgin's top swop 

A TOP flight reshuffle in Ihe Virgin group of companies has taken place, 
affecting its export arm, Caroline Exports, the record division and its 
international department. 

Adrian Rose is appointed managing director of Caroline Exports, having 
been with the company since its inception in 1970, most recently as 
international sales director. 

Dave Loader is also promoted to the post of general manager of exports. 
The company's joint chairman, Chris Stylianou, will continue those duties, but 
also becomes a consultant to Ihe Virgin group of companies. 

In Ihe record division, former international manager, Laurie Dunn, has been 
appointed international director and Lisa Anderson has taken his old job. 

Steve Lewis, previously in charge of special projects, has been appointed to 
the new position of general manager, while former art director Dave Martin 
has moved to a similar position with Ihe recently formed Virgin Books 
publishing company. 

As part of Ihe rationalisation, Ihe Virgin press office has been trimmed and 
Jan Martin has left the company. 

II 

■M- 

& 

Polydor signs Shadows 
POLYDOR HAS signed The 
Shadows for a ihrce year deal and 
ihrce albums. First album under the 
agreement, completed but as yet 
uniiiled, will be released in 
September. It will be marketed in 
conjunction with a 25-daie British 
lour in October. Polydor's A & R 
director Jim Cook said, "This is a 

Irs 

Immoral 

Harris, Beiiy Everett, Jimmy Rcid, 
John Lee Hooker and The Meters. 
The remainder of the series will be 
released on June 20. In-slorc 
displays, counier displays and full 
page ads in the music and trade press 
will back the releases. Dealers will 
also be offered discounts for 
ordering in sets. 

On July 4, Charly will release six 
albums from the same artists as in 
the June 6 singles package. These 
will retail at £3.85 and carry the 
CRM prefix. There will also be a 
sampler album. 

THE BEAT, currently enjoying 
their third successive hit single, 
release (heir debut album on May 
23, I Just Can't Slop It (BEAT 001) 
will be available through Arista. An 
extensive promotional campaign is 
planned which includes widespread 
trade and consumer press 
advertising, posters, badges and 
window displays. The band will tour 
the UK from May 24 to June 25. 
VIRGIN HAS flipped the recently- 
released debut single from Shooting 
Star "following public demand". 
According to Virgin, the track which 
is drawing all the attention is Wild In 
The Streets, originally ihe B side to 
You've Got What I Need, and will 
be released in its new form on May 
30. 
THE LATEST Virgin single from 
The Members includes four tracks 
lasting 13 minutes and Ihe seven inch 
disc will sell for the normal retail 
price of £1.15. The A side is Flying 
Again, while Ihe B side contains 
three tracks, one new plus two older 
songs which have been re-worked 
and re-recorded, that will play at 
33-Jrpm. The maxi single is released 
on May 23. 
VIRGIN IS releasing a special boxed 
set to mark the tenth anniversary of 
German electronic rock band 
Tangerine Dream. 

The boxed retrospective will 
probably be marketed as a three 
album set with a special booklet 
detailing the band's history. A 
special feature will be the inclusion 
of new material taking in the 
reunion of founding Tangerine 
Dream member Peter Baumann with 
Edgar Froese and Chris Franke who 
continue to form the nucleus of the 
current band. 

Meanwhile, Virgin releases the 
band's latest albun, Tangram, this 
Friday and a UK and European tour 
is tentatively scheduled to begin in 
the late summer. 

very important signing for the 
company. The Shadows have 
sustained in this business for more 
than twenty years and Polydor 
hopes to play an important pan in 
this unique band's future." M1F 
understands that the new album will 
feature both new material and cover 
versions. 
* Pictured above, at the signing 
ceremony are, back row, 1 to r: 
Ratnam Bala (financial controller), 
Clive Fisher (legal affairs), A. J. 
Morris (Polydor MD), Jim Cook (A 
& R director) and Brian Good 
(Shadows' manager). Front: David 
Franks (Shadows lawyer), Hank 
Marvin, Brian Bennett and Bruce 
Welch. 
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Little change expected 

from airplay tribunal 
d- nivin nAi mM While PPL is cauliously opiim By DAVID DALTON 

THE PERFORMING Right Tribunal is expected to make 
little change to the existing arrangements for the 
collection of Independent Local Radio needlctimc 
payments. . 

Following a £500,000 six-month hearing which ended 
last week the most likely result is a percentage royally 
close to the seven per cent of net advertising revenue 
currently charged by Phonographic Performance Ltd for 
use of its copyright recordings. Provision for new stations 
coming on air will almost certainly still be made and until 
the Tribttnal's decision is made known, probably at the 
end of June, latest ILR stations Cardiff Broadcasting and 
Mercia Sound will pay three per cent of net advertising 
revenue. .... 

While the Musicians Union argued for maintaining the 
status quo, PPL pressed for an increase to nine per cent 
of net advertising revenue — in marked contrast to claims 
of a purely nominal fee sought by the Association of 
Independent Radio Contractors representing the 19 ILR 
stations. 

BBC could 

face long 

hard strike 
THE MUSICIANS Union strike 
against the BBC — which 97.8 
per cent of its BBC membership 
voted for last week — could be 
the beginning of a long, drawn- 
out action. 

"The temper of the musicians 
is such that it could carry on for 
some considerable time," said 
MU general secretary John 
Morton. And he warned: "The 
dispute is bound to leave marks 
on the BBC." 

Unless there is a change of 
heart by the BBC on the question 
of its cutbacks which threaten a 
number of orchestras, the 
musicians will withdraw labour 
from all BBC programmes as of 
June 1. One of the first casualties 
will be Top Of The Pops on June 
5, although promo films should 
help keep the show on the air. 

After the MU BBC 
membership's overwhelming 
vole for a strike, Morton's next 
move was to write to BBC 
director general Ian Trethowan. 
"I shall remind him of the two 
proposals which represent a 
unilateral breaking of our 
agreement, i.e. the loss of 172 
musicians and a reduction by 
£500,000 in the Corporation's 
spending on the employment of 
musicians," he said. 

While PPL is cautiously optimistic about the outcome, 
fears have been expressed by at least one ILR executive 
closely involved with his side's case that the Tribunal will 
at best reduce the royalty by only one or two per cent. 

In his summing up, Andrew Batcson, counsel for 
AIRC, argued strongly for the consideration of a scheme 
of payments lagged the "Jimmy Gordon formula", after 
its architect the managing director of Radio Clyde. This 
scheme is based on lump sum payments, but worked out 
in terms of a percentage of net advertising revenue 
Capital Radio would be paying 1.35 per cent and Clyde 
1.06 per cent. 

Batcson accused PPL of "a wholly cynical approach 
from start to finish", relating to its initial negotiations 
with the IBA, when it used the Manx precedent of eight 
per cent as a bargaining factor. 

He also attacked the record industry for its "total lack 
of control" in terms of cost consciousness and demanded 
to know why radio stations should be required to 
subsidise record companies' "acts of folly". 

New prices, logo at Satril 
FOLLOWING THE new pressing 
and distribution agreement with 
PRT/Pye, the Henry Hadaway 
Organisation has announced pricing 
structures for the various labels 
which it handles. 

The senior label, Satril, has been 
given a new logo design, and its 
prefixes changed to HH for seven- 
inch singles, HHE for EPs and 
HHLPB for albums. Satril is 
concentrating on general pop 
repertoire. 

The formation of the Crash label 
gives the Hadaway Organisation a 
vehicle for street level rock and 
heavy metal product, with the first 
release set for July featuring rock 
band Ties. 

Crash prefixes will be POW for 
singles, ZAP for EPs and BLAM for 
albums, and other third party- 
distributed labels will be classified 
under a general distributed label 
prefix system of ABC for singles, 
ABE for EPs and ABCD for 
albums. 

HHO is "particularly committed 

to breaking new talent" and has 
structured its prices accordingly on a 
competitive level, particularly with 
regard to LPs. The latter will retail at 
£3.99 (dealer price £2.311/2), while 
EPs are fixed at £1.35 (dealer price 
78p), and seven-inch singles at £1.15 
(dealer price 67p). 

The first single releases under the 
PRT/Pye deal are scheduled for 
May 30. On Satril there will be a 
double A-side single featuring the 
Theme from M*A*S*H by the New 
Marketts and Happy Days by 
Incognito (HH149). Both titles have 
charted previously as separate 
singles. 

The second release is a three-track 
single, also in a picture sleeve, on the 
Silouette Theatre label by Tony Dial, 
ex-lead singer of Wolverhampton 
new wave band Neon Hearts. 
Backed by his Silouette Theatre 
band, Dial has recorded You Keep 
Coming Round, b/w Solo and End 
Of The World (AHE 1), and the 
single will retail at a reduced price to 
be announced. 

A&M reduces margin 
A & M. in line with most other 
major UK companies, is reducing 
dealer margin on albums to 30 per 
cent, bringing LPs into line with 
its tape product from June 1. At 
the same time, the company is 
introducing a five per cent returns 
policy on tape ordered through CBS. 

Specials' single 
THE SPECIALS release their first 
single since the Number One Too 
Much Too Young EP this week with 
a double A side featuring Rat Race 
and Rude Boys Outta Jail. Next 
month the band undertakes a tour of 
seaside towns before doing more 
dates in July. 

It's 

Unhealthy 

: / . 

NOH' EVERYONE is gelling in on the act — David Merrygold and Rus^'' 
Hawkes of Spicer and Pegler, receivers appointed by ">f c°url 10 * 
the affairs of The Sex Pistols, are pictured receiving a go d disc ac^'w"!edg' 't;l Ihe sales of 100,000for the soundtrack double album The Great Rock n 
Swindle, which is shortly to be joined by a single album of the same name^ 

Pye/Magnet merge promo 

IN THE week lhal induslry speculation was linking Pye Records and RCA in a 
joint venlurc, Pye announced thai it is joining with Magnet Records to share 
the resources of a field sales promotion force. 

In effect, Magnet has added an extra person to make a five-man team under 
the leadership of Tilly Rutherford to promote both Magnet and Pye product to 
shops and radio stations around the country. The cost of the team is to be 
shared by Ihe two companies. 

Earlier this vcar, Magnet signed a pressing and distribution deal with Pye 
and part of the agreement was for Magnet to work on selected Pye singles 
during Ihe year. That agreement has now evolved into a joint promotion 
operation. 

"This cements further Ihe developing working relationship between Ihe two companies," said Magnet MD Michael Levy last week. 
• At presslime there had been no further developments in the RCA/PRT Pye 
talks, but an announcement was imminent. 

Is musician's lot a happy one? 
THE RESULTS of a year's research into the fortunes — or lack of same — of 
Britain's musicians will be published later this year. The 50,000-word report, 
entitled Music In-Between, has been compiled by musician Tony Haynes and 
music journalist Dave Laing, and was commissioned by the Calouste 
Gulbenkian Foundation. 

Haynes, founder of the touring band Red Brass, initiated the project early 
last year because of his concern that much of the UK's regional music output 
fails to achieve "a significant level of recognition". 

"Rock music is big business, and classical music is provided for by various 
art bodies," Haynes commented, "but there are still a lot of pioneering 
musicians ignored by both sides and the media." 

An invitation to provide information was extended to over 500 individual 
musicians and bands, whose replies have "given ideas, facts, figures and 
highlighted other problems". Evidence has been obtained "from musicians at 
all levels", including Kevin Coyne, Ian Carr, Tom Robinson, Evan Parker, 
Robert Wyatt and Mike Wcslbrook. 

The music covered by those responding ranges from contemporary folk, 
jazz, rock, reggae through improvisation to Indian. Haynes and Laing hope 
that their report "may open the way for this music — the music that doesn't, 
but perhaps could, and should, make the charts — to receive the boost of 
attention from promoters and public that it has long needed and deserved". 

Carlin launches new label 
THE CARLIN Music Corporation is taking another S,CP its 

activities as an independent record company with the launch of Badge 
Records. . j -n k„ 

Badge is headed by Carlin president Freddy Bienslock, and will be 
distributed by Pinnacle. It will specialise in new wave material, and 
the first release will be Too Bad by Doug and the Slugs, a leading 
Canadian new wave band. Badge A&R director is Robert Bienslock, 
who recently returned from recording several New York new wave 
artists. 

Carlin formed Flamingo Records last year to feature disco material, 
and charted with three consecutive releases. Flamingo is being 
reactivated, and a distribution deal is now being sought. 

Another Carlin label. Feelgood Records, concentrates on rock 
material directed by label manager Dave Watson. Two new acts 
London band Cruisers and Seattle trio New Day — have been signed 
to Feelgood.     

Injunction served on Logan 

From PAT PRETTY 
DUBLIN: The High Court here gave 
leave last Wednesday for notice of 
injunction to be served on singer 
Johnny Logan, winner of this year's 
Eurovision Song Contest. 

Jim Hand Promotions Ltd. of 
Lombard Street, Dublin, which 
claims to be his sole agent, sought to 
have him restrained from using a 
new manager or offering his services 
as a professional entertainer except 
with its consent. 

The 25-year-old Australian-born 
singer, whose real name is Sean 
O'Hagan, is also being sued for 
damages for alleged breach of 
contract. 

In an affidavit, James Hand told 
the court that Logan recorded the 
winning song, What's Another 
Year, for Spider Records before 
having any contract with that 
company. He also allowed the B 
side, normally offered to an artist 
for recording his own composition, 
to be used for a song written by Shay 
Healy, composer of What's Another 
Year. 

"By allowing the B side of his hit 

BPI figures 

musicassettes remain steady at 23.5 
million deliveries per annum. 

The figures for the period January 
to March 1980, compared to the 
same period in 1979, are as follows: 

Singles: Units — down from 
23,344,000 (£14,931,000) to 
19.607.000 (£12.218,000). a drop of 
16 per cent in units and 18.2 per cent 
in value. 

Albums: Units down from 
17,062,000 (£33,161,000) to 
14.841.000 (£29,515.000). a drop of 
13 per cent in units and 11 per cent in 
value. 

Pre-recorded tapes: Units — 
down from 5,311,000 (£10,091,000) 
to 5,229,000 (£9,938.000), a drop of 
1.5 per cent in both cases. 

The total value is down 12.2 per 
cent from £58,183,000 to 
£51,671,000. 

In a letter to all member 
companies, John Deacon states: 

record to be used for a composition 
other than his own, he has lost 
approximately £30,000 in profit," 
said Hand. 

Hand argued that this is the result 
of Logan failing to take the advice 
offered him, and in turn would 
cause "unquantifiable losses" to 
Jim Hand Promotions. 

A&R post 

for Chalcroft 
PETER CHALCRAFT has been 
appointed A&R manager for the 
Jon Brewer and Robert 
Patterson Organisation. He will 
be responsible for all aspects of 
talent acquisition for the group, 
reporting to Mike Everett 
director of Avatar Record & 
Screenworks and Tony Roberts, 
MD of Tony Roberts Music. 
Chalcraft was previously 
professional manager for Bron 
Music. 

FROM PAGE ONE 
"To icniaiu even at last year's 
doubtful level of profitability, the 
industry should have achieved a 
turnover of £69 million in the first 
three months of the year. In the 
event, turnover was a mere £51.7 
million — 25 per cent short of what 
might be regarded as a minimum 
target." 

Further, Deacon blames parallel 
imports as a contributing factor to 
the disappointing figures — "While 
home-taping continues to suppress 
output severely, UK based 
companies arc now clearly faced 
with another serious attack on their 
sales which comes from parallel 
importation of discs and tapes. New, 
full-price LPs are probably the 
hardest hit, but as yet there is no 
precise measure of this type of 
import, although some sources have 
suggested that it amounts to around 
20 per cent oT the current retail 
market. 

PAGE 4 
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Leicester is a handsome, prosperous East Midlands city where traditionally healthy local industry and te 1 ■ 
from thai have enabled it to weather the Seventies recession better than many other provincial population tet ' 0i^er terraces of 

Its retail trade centres on the most often-mentioned landmark when anyone is giving direction the c oc 
shops nearby sit quite comfortably between the excellent open market and the Hay market shopping precint .   ^ clearly doing 

The record shops are of varying size and personality and are close enough to be described as clustered toge y 
business and keeping up in-store appearances to an attractive degree. ^ , . . . , L,„n.v„ nnr/ /hv general consent, 

Polydor MD A. J. Morris, spent a day with Leicester's record dealers, talking to some of the city s best k tments 
including informed opinion among area reps) most active indies, and to the managers of multiple stores record aepar • Drovided 

The walkabout gave Morris two kinds of very useful information — that gained from talking to the dealers tnemse v ' 
just by standing in the shops looking at the product on sale, listening to what wfls being played, and observing the J ow oj c 

WHEN POLYDOR took the 
unenviable and highly unpopular 
lead in cutting dealer margins, MD 
A.J. Morris was ready to discuss its 
implications personally with the 
trade. Now, almost five years after 
he was first quoted in Music Week as 
calling for the end of RRP, Morris is 
preparing to make Polydor the first 
company to abolish recommended 
prices, and it was a sample of dealer 
opinion on that he was chiefly 
looking for in Leicester. 

The message from Ainlcy's was; 
"The sooner it goes the better. You 
do away with RRP and that will be a 
big help to us." Apart from 
preventing comparative cut pricing, 
which indies generally regard as the 
banc of the trade. Jack Ainley and 
his daughter Liz felt this might have 
other good effects. It could, they 
thought, save some dealers from 
their own price-cutting. For 
example, those who — apparently 
without calculating their own true 
profit margins — look as much as £1 
off RRP, regardless of whether that 
RRP was already low because it was 
product on which dealer margin had 
already been cut for some reason. 

"A lot of dealers are prepared to 
operate on margins as low as 12 per 
cent anyway," Liz pointed out, 
"and will then knock that even 
further down, because they are not 
business people — they sell records 
because they like records, not 
because they know anything about 
doing business and making money." 

The verdict there was: 
"Abolishing RRP will allow the 
dealer to set his own margin, making 
33 per cent on a good seller and 
taking a drop on what will not 
shift." 

Roger Beaumont, who has three 
Revolver shops in that part of the 
East Midlands and plans to open a 

Dealers have their say 

fourth, in Nottingham, later this 
year, took an even tougher line on 
unbusinesslike indie dealers than the 
Ainleys. 

As one who clearly believes that 
only the strong and quick-witted 
deserve to survive, his views all 
pointed to a desire for the 

of an issue for this kind of indie, it 
was fell. But Breeze is ready to agree 
that on the pop and rock side the 
abolition of RRP would probably be 
of benefit. 

The only adverse reaction to the 
idea came from Ian Smith, manager 
of the HMV branch in the 

price asked for an LP staying 
around £3.99. 

Jack Ainley, like Roger Beaumont 
at Revolver, was quite prepared to 
agree that the public's resistance to 
record prices was unfair, since 
records have not risen nearly as 
much proportionately as other 

The suggestions to manufacturers in general which emerged from the Leicester walkabout included: 
• t<MOR singles are charting regularly because the traditional MOR album buyer will not spend enough to 
get an album now, which is why artists like Barbara Dickson and Billy Joel arc just not selling in the 
quantities they deserve to.»» 
• <<There is a very big traffic in stolen records, and record companies should look hard at how they are 
getting out of their factories and distribution depots — because that is where they are coming directly 
from.*' 
• "Record companies who cut dealer margins and talk about abolishing RRP should not have the cheek to 
send out some LPs with 'Do not pay more than . . stickers on them!" 
• "The manufacturers must in these hard times concentrate on the good indie who is really doing business. 
Marketing opportunities arc being missed. Ideas such as putting a low initial price on new product — for a 
limited period — to get early concentrated sales before a chart position gives a record its own sales 
momentum, should be used much more often.'' 
• "There are too many old heroes expecting £5.75 for their albums, even though they know we will not sell 
them for more, and probably less, than £4.99. Artists need to be more realistic like everyone else.'' 

manufacturers to "sell harder into 
the good independents who are 
really shifting the product and help 
them to make profits" while 
allowing those who could not or 
would not take a hard-headed 
business attitide to selling records to 
muddle along or go to the wall. So, 
he summed up: "Ending RRP is a 
step in the right direction." 

More qualified support came 
from Breeze Records — which like 
St. Martins Records is mainly 
classical. Because of the different 
attitude to price that buyers of 
classical records have compared to 
the pop buyer, the end of RRP is less 

When talking to the W. H. Smith manager, Morris learned that she 
and many others at multiple stores would prefer some kind of price 
banding code on invoices, once RRP disappears. 

Morris told MW that Polydor had anticipated this reaction from the 
multiples, "One thing we will be doing to help the multiples at the end 
of RRP (they will have a problem which the good indie does not have) 
is that invoices, while they will only give the dealer price, will for the 
department stores carry a code. This will state that a record's retail 
price falls into 'standard, deluxe or super deluxe' category. The 
chain's head office can then tell the record departments what those 
categories mean with regard to their own consumer pricing policy." 

Haymarket shopping centre. 
He and his staff commented: "We 

don't want RRP to end because that 
will start a retail price rat race. The 
current price war will get worse, and 
the multiples will probably use the 
opportunity to take a loss on records 
for a while to drive the indies out of 
business — so that they can then step 
record prices up high when the 
public has much less choice about 
where to buy from." 

On that point, Morris argued that 
such a plan would objectively be 
considered good business practice, 
but he fell certain that no chain of 
record shops, nor the multiples, 
could afford to work to such a 
policy. 

• ANOTHER TOPIC Morris 
discussed with the dealers was the 
current price of records. Much of 
what was said indicated that unless 
the public's spending power 
increases appreciably, or they can be 
persuaded somehow to spend what 
they have on records rather than 
other kinds of entertainment, the 
removal of RRP will see the average 

consumer goods. Even at the full 
current RRP they are not overpriced 
for what has gone into making them 
and for their entertainment value, he 
said. And he pointed out that all 
price rises had caused temporary 
customer objections. 

"People said we would not sell 
singles if they could not be three for 
a pound. I think the dealers are at 
fault because they believed they 
could not sell LPs at £5, but they 
could. Anyway, whatever anyone 
says at this gloomy time, I believe 
the record industry will never fold 
up." 

Beaumont, who when asked how 

business was replied briefly and 
grimly that since the middle of 
January "we've been giving records 
away for what we can get for 'em", 
commented that albums quite simply 
will not sell unless they are under — 
or only just over — the £4 mark. 
People everywhere did not have the 
money to spend, and even in the 
East Midlands, where prosperity was 
still in evidence, factors such as the 
steel strike were eroding spending 
power very noticeably. 

Janet Boyle, record department 
manager at W. H. Smith, agreed: 
"Prices are just too high for the 
public at present. In better times 
people here might well be ready to 
spend £5 on an LP, but not now." 
Her department regularly took 
about £1 off RRP on pop and rock 
new product, and shortly before 
Morris's visit had started to cut 
prices on classical albums, in an 
attempt to move those. 

Smith at HMV underlined the 
general feelings about consumer 
price resistance, adding that with 
"nothing really new and just a lot of 
re-releases (TV LPs rule!)" there was 
no great incentive to buy. Also, the 
resistance to the price of double 
LPs is proportionately greater than 
that to the £5-plus single album. "A 
lot of people think that £6.49 — the 
cut price — is expensive for a double 
album." 

• REFLECTING ON his own 
impressions Morris later summed 
up: "Generally speaking, business is 
not good, but those with initiative 
are doing business — and that 
business is going more and more 
into the hands of fewer people, to 
the good shop (indie or multiple 
branch) while the poor shops are 
failing." 

There was much speculation about, and encouragement for, the idea 
that record shops — Virgin being the chain in the lead with this at 
present — should belatedly try turning the tables on the multiples by- 
starting to sell books, the way the booksellers went into stocking 
records; and in (he case of the big multiples, starting the cut pricing 
policies which everyone apparently now wishes had never happened. 
Record shops should not only sell books, some felt, but should try 
starling a price cutting war with the multiples in that field, although 
the fact (hat books have been able virtually to retain resale price 
maintenance would of course cause some problems. 

r' • M 

S . r.- 

But It's 

Fun! 

Mat marketing 

campaigns 
TURNTABLE MATS for different 
purposes are being actively 
marketed at the moment by two 
different companies. First, there is a 
campaign at present to promote 
sales of the already known Scotch 
Duslguard mat (which aims to 
reduce the build-up of static on 
records) and purchasers are being 
offered a 50p record token with each 
£3.49 RRP mat. The other mat is a 
new product, developed and now 
manufactured by Avon Industrial 
Polymers. Its new Audiomat 
(pictured left) is not an anti static 
device, but is made of a special high 
density compound to dampen 
resonances and improve bass 
performance while its weight reduces 
wow and flutter. Incidentally, it is a 
rare case of the UK beating Japan at 
its own traditional industrial game 
— similar mats were seen in Japan 
by an Avon executive, who decided 
they could be made better and 
cheaper at home. These mats have 
an RRP of £10, and are distributed 
here by Wilmex. 

Hif 

TO PROMOTE his latest album. Tennis, Chris Rea played an hour-long set at the HMV store in Stockton-on-Tees 
during the lunch hour on Thursday last week. He then stayed on to sign albums. 
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Canada worried by home taping 
B   Snoa. who have tv 

From RICHARD FLOHIL 
TORONTO: Alarm al (he 
effect of home (aping on 
retail record sales is at last 
taking hold in Canada, a 
market area which, until 
relatively recently, had 
seemed indifferent to (he 
taping phenomenon. 

The reason for (he apparent 
indifference was the fact that retail 
sales, unlike (hose in the UK and the 
USA, seemed to be withstanding the 
effects of the economic downturn. 

According to the Canadian 
Government's statistical reports, 
however, record and tape 
manufacturing took a 20 per cent 
dive in February this year compared 
to the same period in 1979. And this 
has certainly concerned Brian 
Robertson, head of (he Canadian 
Record Industry Association. 

The concern is expressing itself in 
several different ways, the most 
important of which has been the 
commissioning of a study of the 
effects of home taping being carried 
out at the moment by the Canadian 
Gallup Poll organisation and should 
be released next month. 

"We have already seen the results 

of studies in (he States and Britain," 
said Robertson. "But if we arc going 
to tackle the problem in Canada, we 
must have accurate information in a 
Canadian context with which to 
support our actions." 

The drop in manufacturing — 
"the first that's occurred since 
goodness knows when", according 
to Robertson — is bound to show up 
at retail level this summer and may 
be taking effect already, although 
CRIA has no statistics yet to prove 
it. 

Meanwhile, the organisation is 
still deeply concerned with the effect 
pirate records, bootlegs and 
counterfeits might be having on the 
Canadian market. CRIA is planning 
to hire a full-time investigator ("the 
RIAA has six in the US," Robertson 
pointed out) to check into illegal 
record marketing. Chances are that 
(he new CRIA employee will be an 
ex-poiiccman, probably with an 
extensive knowledge of music and 
(he record industry. 

Still awaiting an outcome is the 
result of what was claimed to be a 
"massive" raid on a southern 
Ontario company, and a number of 
retailers in the Toronto area (Music 
Week, March 15). 

As yet, no charges have been laid 
by the Royal Canadian Mounted 

Police following the raid which 
netted some 20,000 records, plus 
stampers and pressing machinery. 
Some suspicion exists (hat the size of 
the haul has been inflated by the 
seizure of the extensive private 
collection of Kurt Glemser and that 
perhaps the significance of the raid 
has been exaggerated by both the 
CRIA and the Mounties. 

The delays in drawing up charges, 
originally promised within two 

significanl dcnl has hcen made or 
not in the illegal record business. 

CANADA'S HEAVY metal exports 
continue to make waves in Europe. 
SRO, the management company for 
Rush, is finalising details on the 
Toronto band's British tour, due to 
start on June 1 in Southampton and end in Brighton on June 22. 

Dates in continental Europe for 
the band have been pulled back. 

Industry association 

commissions Gallup poll 

weeks of (he police action, has been 
caused by the problems of 
cataloguing the haul, according to 
CRIA sources. 

Added Brian Robertson; "After 
the book-keeping aspects, which 
have been considerable, the RCMP 
will have to proceed under the 
Canadian Copyright Act, which in 
turn means researching the original 
copyright holders and then 
persuading (hem to take action." 

However, charges are promised 
before the end of the month and the 
cases to follow will reveal whether a 

however, "due to heavy traffic in 
Europe by bands who are scared^ to 
lour in North America", according 
to SRO. Rush will play one dale in 
Amsterdam on cither June 24 or 28, 
and may well add four more British 
dates, the band will record their 
next album during five shows al 
Hammersmith Odcon, June 4-8, and 
will lake a two-month rest on the 
return to Canada. 

Another Canadian metal band, 
less known in Britain but something 
of a major cull in Germany, will also 
be crossing the Atlantic in June. 

Saga, who have two albums in 
Canada on PolyGram, will tour as 
support act for Styx. Starling June 5 
in Nurcmburg, the band has 18 dales 
scl so far, 11 of them in Germany 
where the band's two albums 
collectively have sold close to 
100,000 copies. 

Saga has been only modestly 
successful on its home lurf and has 
only equalled its German success in 
Puerto Rico, where the band was 
amazed to discover a sold-out 5,500- 
scal arena awaiting it when it 
presented a solo show there two 
months ago. 
SHORTS: New folk festival planned 
for Edmonton, Alberta, and here in 
Toronto another will replace the 19- 
ycar-old Mariposa event July 25-27, 
including a number of Brilish acts 
. . . CBS Canada moves result in 
Graham Powers becoming senior 
marketing director (formerly 
marketing director for Epic, Portrait 
and associated labels), Bill Bannon 
director of artist and media relations 
(a Canadian Capitol veteran, he was 
formerly Columbia label marketing 
director at CBS), and Dave Dcelcy is 
now CBS branch sales manager in 
Winnipeg . . . two new CBS band 
signings arc Straight Lines and 
Lover Boy, both from the West 
Coast. 

RTL leads radio battle 

ZURICH: The harvest of high-selling record trophies continued for Barclay 
James Harvest recently after a sell-out concert here. They received gold records 
from Polydor Switzerland on Gone To Earth, XII and Eyes Of The Universe. 
Seen from left are joint manager Lindsay Brown, Mel Prit chard, Les Holroyd, 
John Lees, and joint manager David Walker. 

From GERARD WOOG 
PARIS: The keen compeliiion for 
listeners continues between RTL and 
Europe No. 1, with RTL staying 
ahead of the game, according to 
recently released statistics. 

The latter reveal that, in terms of 
listeners who tune into the radio at 
least once a day, RTL's share rose 
by 18 per cent last year from 
24,689,000 to 27,229,000. The 
research represents listeners to all 
the French radio stations and 
foreign services received in France. 

Staiion-by-siaiion analysis 
discloses that RTL is leading Europe 
No. 1 by 1,600,000 in listenership. 

Spain fights disc 'luxury tax' 

FromJORDI RUEDA 
BARCELONA; The AFE (Spanish 
Phonographic Association) is 
intensifying its efforts to obtain the 
same rights and immunities for the 
record industry as arc presently 
enjoyed by the book business. 

AFE president Francisco Roses 
told Music Week that the association 
is lobbying the Ministry of Culture 
to gain a reduction in taxes on new 
Spanish recordings, notably the 20 
per cent "luxury" tax to which 
records are subjected but which is 
not applied to books. 

Roses discounted any hints of a 
crisis in terms of record sales and the 
market's future prospects, but does 

believe all the same that the market 
has as much new product as it can 
comfortably handle. 

'No crisis 

in terms 

of sales' 
He is concerned about the 

declining number of retail outlets 
specialising in record and pre- 
recorded tape sales and believes that 

Emmylou for Irish festival 
From PAT PRETTY 

DUBLIN: Emmylou Harris will make her debut with an acoustic band at (he 
Lisdoonvarna Music Festival in County Clare July 11-13. 

Other North American visitors will be The Roches female trio, Rockin' 
Dopsie, and Kate and Anna McGarrigle, bringing their own brand of folk rock 
interspersed with traditional Cajun songs. 

Irish musician Paul Brady's band will make its debut at Lisdoonvarna, and 
this year's much-expanded festival will also feature John Marlyn, Richard and 
Linda Thompson, De Danaan and (he Boys of (he Lough, Vin Garbult and 
Bob Fox. 
JOHN WOODS, PolyGram managing director in Ireland, has announced the 
group will now supply Decca and associated Irish Record Factors stock, but 
with price list changes due to Budget increases and higher costs. 

Rounder product, which was available from IRF, is now obtainable through 
CBS telephone sales. All product leased by Mulligan Music is available from 
CBS and Mulligan reps. 

alleviation of the luxury tax burden, 
an unfair imposition in view of the 
exemption of the book trade, would 
help matters. 

Another development worrying 
the AFE is the first sign of pirated 
product in Spain. Evidence was 
found about three months ago in 
Jaen and Badajoz, with Portugal 
under suspicion as its source. 

So far, apart from one isolated 
case some years ago, piracy has not 
been a problem in the Spanish music 
market. The major illegal activity 
hitherto has been cover cassettes 
passed off as being by the original 
artists, but this is likely to be curbed 
in the wake of recent successful 
court action against some of the 
culprits. 

SHORTS: The bankruptcy of the 
Guatequc chain of record shops 
has hit Spanish music companies 
hard, with debts estimated at 161 
million pesetas (£994,697) . . . 
singer Betty Missiego representing 
Spain in Korea's Festival of Seoul, 
and then visiting Japan , . . Lenc 
Lovich a recent concert star in 
Barcelona . . . wholesaler Discos 
Castello opening in a big Barcelona 
record supermarket this month on 
a self-service basis with initial stock 
of 20,000 discs , . . Ariola Spain 
executive Ramon Segura 
supervising opening of Ariola 
offices in Brazil's Rio de Janeiro 
and Sao Paulo. 

although the latter station has 
increased its share by 140,000 and 
France Inter has also gained more 
listeners. RMC, on the other hand, 
has lost 230,000. 

The French are watching more TV 
now, according to the same research 
statistics with 31 million people 
viewing on average each weekday. 

The TF1 channel has an increase 
of 400,000 viewers, although its 
share of average viewing time is 
down. In contrast, the Antenne 2 
channel has gained 12 seconds in 
average viewing lime and two 
million extra viewers, a healthy 
sequel to its 1979 increase of viewers 
reported at 1 Vi million. 
VOGUE IS emphasising video in its 
promotional activities this year, with 
25 record shops in the Paris area and 
30 in the provinces receiving four 
cassettes featuring seven artists for 
in-store use. The artists involved are 
Kiss, Blonde On Blonde. Real 
Thing, Telex. Jean Francois 
Michael, Abba and George 
Thorogood. 

Vogue has also acquired the 
French distribution rights to the 
DJM catalogue, including John 
Mayall, Johnny Guitar Watson and 
Elton John back catalogue, but the 
Safari label moves from Vogue to 
CBS. 

PARIS STAGED its fourth annual 
Printemps De Bourges week of 

concerts recently organised by the 
city's cultural office, which attracted 
40,000 people last year. 

The musical fare was varied, with 
artists such as Graeme Allwright, 
Maxine Le Forestier, Anna Prucnal, 
Catherine Ribeiro, Leny Escudero, 
Henri Tacman, blues from Eddie 
Boyd, Sugar Blue and Luther 
Allison, and rock from Ange, 
Strychnine, Valerie Lagrange, Trust, 
Starshooter, Bijou and Marquis de 
Sade. 
POLYDOR IS having a busy concert 
schedule this month, including the 
Jam, Chris Rea, Matchbox, Cure, 
Magazine, and Roxy Music, and in 
June Ian Matthews and Devo. 

Eric Brucker, head of Polydor's 
French and international 
departments, has left the company. 
A STELLAR line-up has been 
assembled by Trcma for Les 
Miserables, a "musical tragedy" 
based on Victor Hugo's novel with 
music and song lyrics by Claude 
Michel Schoenberg and Alain 
Boublil, the duo who wrote the rock 
opera French Revolution, and 
arrangements by John Cameron. 

The musical will be staged in 
September at Le Palais des Sports 
with an unknown cast directed by 
Robert Hossein, but those 
participating in the album, produced 
by Jacques Revaux, include Michel 
Sardou. Adamo, Mireille, and 
Michel Delpech. 

Austrian imports soar 
VIENNA: The value of records imported into Austria in 1979 was 
up by nearly £394,737 to a new high of £8,421,053, even though 
record sales at national level slumped. 

On the other hand, exports from Austria to foreign territories 
were well down, following a 1978 one-off upturn in this area of the 
industry trade. 

A breakdown of the 1979 import business shows records worth 
£6,557,017 came in from West Germany, £657,894 from Holland, 
£410,526 from the UK, £282,281 from Switzerland, £168,421 from 
the USA, £147,807 from France, and £94,737 from Italy 
e,Sl-,"iv^p0rlin,! sidc' ",e 1011,1 Wfls £1.09M91 compared with £1,447,368 in 1978. Most exports went to Switzerland (£508,772), 
foBowcd by West Germany (£253,070), Holland, Norway, Italy and 
the USA. 

Exports from Austria to the US, however, were up by 10 per cent 
last year to a total of £29,386, a modest but possibly significanl 
ll

1
Rorc; "ul ,ml>nrls fr'"" 'he US were up by 20 per cent, reaching £168,421 compared with £133,333 in 1978. 
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