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Bellaphon 

pulls in 

Boardwalk 
THE GERMAN Bellaphon 
company, which recently set up a 
UK operation, has pulled off a 
major coup in securing Neil 
Bogart's new Boardwalk label 
for exclusive distribution in the 
UK, Germany, Austria and 
Switzerland. 

The deal was negotiated 
between Bellaphon president 
Branko Zivanovic, Bellaphon 
UK chief Robin Taylor and 
Bogart, who told Music Week: 
"This is a rare opportunity to be 
in at the beginning of two new 
independent companies and our 
joint strengths will create a 
formidable force on the 
European record scene." 

Zivanovic said: "This is an 
important and far-reaching step 
in the expansion programme to 
which we are committed." 

First product under the deal is 
likely to be the soundtrack of the 
film Popeye with music written 
by Harry Nilsson. 

Survey reveals dramatic home-tapina figures—new lobby opposes lew 

Home-taping licence scrapped 

HOME-TAPING has been 
very much in the spotlight 
during the past week with a 
new survey revealing the 
extent of taping among 
young pop fans, a new lobby 
opposing the proposed tape 
levy, and the suspension of 
the home taping licence by 
MOPS. 

The home recording licence. 

which, for £1.73 (including VAT), 
allowed legal home taping, is no 
longer available. The Mechanical 
Copyright Protection Society has 
stopped issuing it following a dec- 
ision by the British Phonographic 
Industry to withdraw its support 
from the scheme {MWAugust 9). 

The future of the licence will be 
discussed at a meeting of the 
Mechanical Rights Society next 
Monday (8), but it is obvious that by 
its action, the BPI has forced MCPS 
to abandon the licence in its present 

Dealer Tour 

postponed 
THE THIRD Music Week Dealer 
Tour, scheduled to begin in Bristol 
on September 29, has been 
postponed to 1981. 

"We very much regret the need to 
postpone the tour, which had been 
proved to be a highly successful 
event in previous years, but this has 
been forced upon us by lack of 
sufficient support to make this 
year's tour viable," said Music 
Week promotion manager Avril 
Barrow. 

Although 60 per cent of stands 
had been booked, this was not 
enough to finance the operation. 

Music Week apologises to the 
thousands of dealers across the 
country who were looking forward 
to this annual opportunity to meet 
and talk with record companies, 
distributors and accessory firms. 

And Music Week wishes to 
specially thank the following 
companies who had pledged support 
for this year's tour: EMI, PolyGram 
Group, Virgin/Stiff, DJM, BBC 
Records, GTO, Wynd Up, Pace 
Minerva, Hot Properly/Badge 
Sales. 

Dates for a 1981 Dealer Tour will 
be announced shortly. 
• Wynd Up plans tour — see page 
4. 
BIRD growing 
THE DEALERS co-operative, 
BIRD, continues to grow with the 
addition last week of the Peanuts 
Records chain which has two shops 
in London and one in Cheltenham. 
The big Newcastle store, Windows, 
is also talking to BIRD'S founders 
about joining the group. Mcanw hile, 
legal and financial advice is being 
taken on making it a limited 
company. 

Arden denies sale of 

Jet-but sacks twelve 
INDUSTRY SPECULATION that Jet Records was being bought out by CBS 
or was becoming a licensed label were quickly scotched by the company's 
president Don Arden when he flew in to London from Los Angeles last week. 

But he did announce a 
"streamlining" of the company 
involving about a dozen 
redundancies. Among those losing 
their jobs are sales director Ray 
Cooper, international director Andy 
Stevens and marketing manager 
Alan Cunningham. 

Arden told Music Week: "Our 
deal with CBS is exactly the same as 
it was — all we have done is made 
staff cuts. 

"I should think we are having 
more success than anyone at the 
moment, but you can have hit LPs 
and singles and the difference 
between what that means now and 
what it meant even as recently as two 
years ago in terms of sales is huge." 

Explaining the redundancies, he 
said: "I think everyone in the 
industry agrees that you have got to 
cut your coat to suit your cloth and 
we have been running this company 
overstaffed. 

"Our main problem is that we 
have always combined the record 
side with the management side of the 
company and half the people who 
have been made redundant are in the 

3 

"We have been DON ARDEN: 
overstaffed". 
management area," 

While Don Arden continues to 
head the company, David Arden 
continues as president and Ronnie 
Fowler as managing director. 
Sharon Arden will move from the 
Los Angeles office, which Don 
Arden insists is not being closed, to 
London where she will become 
involved in management and office 
administration. 

Optimism from PolyGram 
A REFRESHINGLY optimistic 
view of the future of the music 
business is offered in the annual 
report of the PolyGram Group: 
"PolyGram is confident that the 
decline of 1979, which continued 
into 1980, is only temporary and 
that there is still ample room for 
growth in the music industry," it 
says. 

The report looks back to another 
period of stagnation during the years 
1973 to 1975 which was followed, in 
the US record industry alone, by an 
annual average increase of 20 per 
cent from 1976 to 1978. 

"Potential for worldwide growth 
is underscored by the fact that still 
only 0.25 per cent of consumer 
expenditure is made on recorded 
music, and in industrialised nations 

still only 65 per cent of homes — a 
growing figure — own record 
playing equipment," the report goes 
on. 

The report also reveals that the 
PolyGram group as a whole, 
encompassing records, music 
publishing, film, television, video 
and direct marketing activities, 
achieved a turnover for 1979 of DM 
2,275 million, although being down 
on the previous year's record 
breaking figure of DM 2,372 
million. 

"The Group's results were 
influenced by the weak music 
market, growing piracy, home 
taping and the unhealthy returns 
situation in the United States," said 
president Coen Solleveld. 

form. Any unilateral licence issued 
by the MCPS would not cover 
recording rights owned by BPI 
members and, in effect, the public 
would have to seek permission to 
record from each record company. 

MRS vice-president, Ron White, 
commented: "The decision of the 
BPI to withdraw from the home 
licensing scheme has left us in a very 
vulnerable and unfortunate 
position. If a member of the public 
wants to be honest and pay for the 
privilege of recording our music, we 
should let them, but obviously we 
can't grant permission for records 
issued by BPI members." 

The BPI argues that income from 
the licence barely covers 
administration costs and allows the 
public to home tape without 
recompensing the industry for lost 
royalties and sales. 

Meanwhile, a readers' survey 
carried out by Record Mirror has 
revealed disturbing statistics. The 
magazine says that 94.7 per cent of 
all readers who filled in a 
questionnaire on taping habits 
admitted that they taped from 
records and the radio and TV. And 
61 per cent said that they would have 

bought the records if they had not 
had taping facilities at home. 

Commenting on the survey, a BPI 
spokesman said: "These figures are 
the most serious indication so far of 
the extent of home taping and are 
considerably in excess of the figures 
that have been produced for the BPI 
by outside market research 
organisations. 

"The figure of 61 per cent is 
particularly alarming and merely 
underlines the devastating loss of 
business that is now being suffered 
by the record industry due to home 
taping." 

A new lobby opposing a proposed 
levy on blank tape and/or tape 
hardware is bringing pressure to 
bear on the Department of Industry. 

The Business Equipment Trade 
Association claims that the levy is" 
"utterly absurd" and "tantamount 
to a penalty on business efficiency". 

The association argues that many 
businesses use blank tape for 
dictation machines, word processing 
equipment and mini-computers, and 
a levy aimed at compensating music 
copyrights would be unfair on 
business users who do not record 
music. 

Chart committee meets 
THE CHART code of conduct committee meets in London on 
Wednesday (3) this week to investigate allegations of chart hyping 
made in Granada TV's recent World In Action programme. 

The committee will also consider WEA managing director (and BPI 
chairman) John Fruin's invitation to visit WEA as part of their 
enquiries. WEA was the main target of the programme's allegations. 
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COMMON ONE 

Golden Oldies' 

TV programme 
_ - tkio cprip": comoris 

ROCK ARTISTS from the 
Fifties and Sixties — 
including Frank Ifield, 
Martha and the Vandellas, 
Dion, Gerry and the 
Pacemakers and Wayne 
Fontana — are to feature in a 
new TV pop series. 

Entitled Unforgettable, it will be 
directed by Nick Abson of the 
promotional video company Rock 
Flix and produced by David Heath 
Hadfield. Musical director is Mike 
Moore. 

Abson claims it will be the first 
music light entertainment TV 
programme undertaken 
independently in Britain. 

The series comprises 3 
programmes, all to be shot at 
Cinatra's of Croydon in a similar 
style to the old Ready Steady Go 
programme. Negotiations arc taking 
place with British television 
companies for its release as well as 
for world syndication. Video rights 
have also been written into 
contracts. 

The producers are to back up the 
programme with an album from the 
series, and possibly books and other 
promotional items. 

"There will be an invited audience 
of 600 couples and it will be directed 
in such a way that one number will 
go into the next very quickly," said 
Abson. 

ICA seminars will 

discuss industry 

.TTH'rimni □ marketed by 
phonogram 

THE MUSIC industry is to be the 
subject of public debate yet again 
when the Institute of 
Contemporary Arts stages a series of 
seminars during September tieing in 
with its Rock Week concerts. 

The first session (Wednesday, 
September 3) spotlights the role of 
the music press and asks how far the 
press can predetermine public taste 
in music. The panel includes Robin 
Denselow, rock critic of The 
Guardian, Derek Jewell of the 
Sunday Times, Neil Spencer of the 
New Musical Express, Nina Myskow 

New 

labels... 

REWIND RECORDS releases 
Urban Gorilla by The Satellites 
(Rewind 2), a West London band 
discovered by Rat Scabies who also 
produced (he single. Also scheduled 
for release arc Stand Still by Huang 
Chung (Rewind 3) and Tomorrow's 
Mine by Jump. 
CONTACT: Harry Barter, 20 Great 
Portland Street, London, VV.l. (631 
3247). Distribution by Spartan. 

THE SURREY SOUND Record 
Label is an off-shoot of Surrey 
Sound Studios, based at 
Lcathcrhcad. First release is Keep 
On Proving It by Jeff Scott and The 
Hitmakcrs (HMS 1), produced by 
Nigel Gray. 
CONTACT: Joy Watson, Surrey 
Sound Studios, 70 Kingston Road, 
Lcathcrhcad, Surrey (Lcathcrhcad 
79444). Distribution: Pinnacle. 

CRASH RECORDS has been set up 
as a sister company to Satril 
Records, catering for (he rock/new 
wave market. First release is Lovcy 
Dovey by Vincc Cadillac & Ties, 
who arc currently in the UK for 
promotion and to record a new 
album. 
CONTACT: Henry Hadaway, Satril 
House, 444 Finchley Road, London, 
NW2. Tel: 435 8063. 

THIRD KIND Music, based In 
Bristol, releases its first single, Riot, 
by 3D Productions (Third Kind TK 
5001), (his month. Further releases 
are planned for later in (he year. 
Distribution is via Rough Trade, To! 
and Revolver Records. 
CONTACT: Ronald Green, Third 
Kind Music, 11 Scaton Road, 
Euston, Bristol 5. Telephone: 0272 
511523. 

of The Sun and Kris Needs of 
ZigZag. 

Next Wednesday (10), the subject 
will be the record industry's demise 
and questions whether declining 
record sales are due to increasing 
public awareness and "a refusal to 
fall for marketing ploys". The panel 
includes Tony Wilson of Factory 
Records and Richard Scott of Rough 
Trade. 

Finally, the musicians will have 
their say on the following 
Wednesday (17), when Jake Milton 
of Blurt and Mark Smith of The Fall 
will be among those debating "the 
hard sell" from the musicians' point 
of view. 

The ICA is at 12 Carlton House 
Terrace, London SW1. Each session 
starts at 7.30pm and tickets cost £1. 
THE UPSET, who have just 
finished a 30-date tour supporting 
Dexy's Midnight Runners and arc 
now embarking on a month's lour of 
their own, release a double A-sided 
single on Phonogram. First 5,000 
copies of Hurt/Lift Off (UPSET 1) 
will have a picture label and bag. 

LATEST GALLAGHER & Lyle 
single, Living On The Breadline 
(Mercury MER 33), taken from their 
next album, will be picture bagged. 

THE NEW album by American 
female singer Pat Bcnatar, Crimes 
Of Passion (Chrysalis CHR 1275) 
will retail for the special price of 
£3.99 (LP and cassette), reverting to 
normal price after (he first 10,000 
copies. Display packs will be 
available for dealers. 

PREVIOUSLY RELEASED on the 
specialist label Aves Record, You're 
Lying by Linx will now be available 
on both seven and 12-inch formats 
via Chrysalis Records. The latter 
version, with a dealer price of £1.09, 
will feature an extended version on 
the A-side and an instrumental 
version on the B-side. Catalogue 
numbers: CHS 2461 and CHS 12 
2461. 

THE LATEST Stevie Wonder 
single, which co-incides with his 
Wembley appearances and features 
a track from his new album, will also 
be the artist's first 12-inch single 
release. Mnstcrblustcr (Jammin') is 
taken from the Hotter Than July 
LP; catalogue numbers Motown 
TMG 1204 and 12/TMG 1204. 
THE CLOSING date for the 
Tctley/EMI Records Supergroup 
competition has been extended to 
October 17. 

PAGE 2 
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Stones 45s 

in box set 
A SPECIAL edition of 12 double 
A-side singles of the Rolling 
Stones' hits of the Sixties arc 
released by Dccca. The tracks 
will include Gimme Shelter from 
the Let It Bleed album, available 
for the first time as a single. 

Catalogue numbers of the 
singles, which will be picture- 
bagged, are STONE 1-12. A 
dealer counter display box, 
consisting of 36 singles and a 
poster, will be available and in 
addition special collectors boxes, 
holding the set of 12 singles, will 
be available to the public 
through special mail order. 
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Gee and Davison 

liaison venture 

A NEW company providing a liaison and co-ordination service 
between record companies, independent labels, and artist 
managements goes into operation this week. 

The Liaison and Promotion 
Company (abbreviated to The LP 
Company, has been set up by 
Clifford Gee, former general 
manager of Gem Records and Gary 
Davison, formerly UK head of the 
now defunct Infinity label. 

Commented Gee: "We believe 
this is a revolutionary new service 
and a much-needed one. With staff 
cut-backs it is increasingly difficult 
for record companies to offer a full 
range of facilities to their artists and 
independent labels. The LP 
Company will gel involved in all 
areas of major company activities 
such as marketing, advertising, 
sales, promotions, press, dealer 
liaison and production." 

The LP Company will also be 
catering for the needs of 
international clients. 

"We can act for international 
artists, managers or labels in all 
aspects of foreign artists careers in 
the UK, including advising on 
concert tours," said Davison. 

"When we were considering 
setting up the company we were 
aware of the frustration fell by 
artists and independent labels in the 
handling of their product," added 
Gee and Davison. "Our aim is to 
alleviate these frustrations." 

The LP Company is based at 4d 
Oxford and Cambridge Mansions, 
Old Marylebone Road, London 
NW1. Tel; 01 723 3623/4. 
EMI IS going on TV in September 
for two compilation albums — 
Smokic's Hits (RAK/SRAK 540) 
and The Very Best Of Don McLean 
(Liberty United UAG 30314). 

Marketing 

The Smokie campaign will run for 
three weeks starting next week in 
Tyne Tecs and also covering 
London, STV, Border, ATV, 
Yorkshire and Granada areas. It 
features 13 hits plus the band's latest 
single. Back-up merchandising 
includes window displays, posters, 
showcards and press advertising. 

The Don McLean album includes 
his Lib/UA hits plus more recent 
hits on EMI International. 
Campaign starts September 15 and 
will run in London, Granada, ATV, 
STV, Grampian, Ulster, Border, 
Yorkshire and Tyne Tecs. Posters 
and showcards are available. 
• Ariola is TV advertising the Sky 2 
album this autumn kicking off in the 
ATV area on September with a 30 
second commercial featuring the 
single, Toccata. Other areas will be 
announced later. 
EMI RELEASES Up Your Way 
(HW 1001) by The Houghton 
Weavers, a North Country group in 
the vein of Fivepenny Piece and The 
Spinners, who have already had 
their own TV series. Window and in- 
store displays will be available, 
featuring the group's logo, and there 
will also be various personal 

Lugtons lose Herzog 

A VETERAN of the music industry, 
Luglon's chairman Charles Herzog, 
has retired from the company after 
56 years' service. He joined Lugtons 
as representative and after 15 years 
on the road, covering most of 
England and Wales, he was invited 
to take over the radio department 
and became an expert on 
components, particularly radio 
valves. 

Mr Herzog was appointed a 
director at this time and when 
component manufacturers began 
appointing distributors, he was able 
to establish Lugtons as a major 
distributor, with its own specialist 
department. 

"This new section contributed 
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much-needed turnover to 
compensate for the loss of sales 
when major record companies 
withdrew their franchises," says 
Lugtons. 

He served as joint managing 
director until 1973 and was then 
appointed chairman of the board. 
Music Week joins his many friends 
and colleagues in the industry in 
wishing him a happy retirement. 

AT SAMEA (Pressing), chairman 
Bernard Bain will now also act as 
joint managing director while James 
Skinner, formerly director of 
factory operations, is also appointed 
joint managing director, and Colin 
Mcdlock becomes sales director 
 Joint works managers at 
Orlake custom pressing plant, Bill 
Burgess and Richard Gentle, to 
general manager and sole works 
manager respectively   
Record Merchandisers' development 
manager, Max Mansfield, promoted 
to national accounts manager; and 
Doug Fryer promoted to key 
account manager for the north of 
England Steve Reeves from 
Radio Luxembourg programming 
department to Plastic Speech label 
working on promotion and A & R 
  Janice Cable appointed 
assistant to the secretary of the 
Music Publishers Association 
  Graham Bonficld to 
Spartan Records as N-E England 
sales representative, from CBS 
 Bob Fisher, formerly EMI 
Records product manager, to BBJ 
International as general manager, 
music division, together with Dee 
Hibden as executive assistant, with 
responsibilities for Peach River 
Records, Rag Baby Records and 
BBJ/Campbell Connelly music 
publishing. 
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POLYDOR GENERAL manager, pop product, George McManus, presents 
Chas Chandler with the first copies of the Jimi Hendrix 12 albums box set and 
the six singles set, which are to be released in September. Chandler, who 
produced Hendrix's first two albums, managed the artist and also signed him 
to Polydor. 
appearances and a radio tour to 
promote the LP. 
EMI MOR division is adding a 
further batch of titles to its mid- 
price This Is Series during 
September. Amongst the artists 
featured are Shirley Basscy (THIS 
15), Edith Piaf (THIS 1), The Black 
And White Minstrels With The Joe 
Loss Orchestra, (THIS 1) The 
Seekers (THIS 19) and Jimmy 
Young (THIS 20). All the albums 
feature many of the artists' greatest 
hits and the Black And While 
Minstrel LP is a straightforward re- 
issue of the EMTV album from two 
years ago. List price of each album is 
£2.99. 
STATESIDE BAND The B52s 
release their latest album called Wild 
Planet (Island ILPS 9622). It will be 
supported by in-store displays, 
posters, flyposling, badges and 
advertising. 
FOLLOWING THE release last 
week of the Ozzy Osbournc band's 
new single, Crazy Train (JET 197) 
the band will be touring in support 
of the new LP, Blizzard of Ozz (JET 
LP 234). Release date and start of 
tour is September 12. The album will 
be supported by full page ads in the 
music trades, followed next week by 
full page ads in the consumer music 
press; by in-store displays, PAs in 
the record shops in tour towns; 

displays and leafleting at concert 
venues; and local paper advertising 
in tour towns for the LP and the 
tour. The first 15,000 copies of the 
album will contain a free poster. 
RIVA RECORDS signing The 
Lookalikes release a single, Call Me 
If Your Really Want me (RIVA 24), 
and the first 10,000 copies will be 
issued in a colour bag and selected 
singles will also have a special 
Lookalike badge attached. Later this 
year the band will be touring the 
country for the first time since they 
appeared as special guests on the 
Thin Lizzy lour in June. 
THE DEBUT single — Let's Go — 
from Vardis on Logo will include a 
bonus live single with the initial run 
of 10,000. The single released on 
September 12, also comes in a 
picture bag. 

An extensive ad campaign is being 
lined up to back the single and a live 
mid-priced album — lOOmph — to 
follow on October 17. The first 
10,000 albums will contain a free 
two colour poster. There will be 
shop and window streamers 
available, as well as extra posters for 
in store use. 

The group is currently touring the 
UK and will also accompany 
Hawkwind on their 30 date UK tour 
starting from October 10. 
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from the forthcoming album WHITE SPIRIT 

1 GreatPulteneyStreet,LoodonWI 3FW OUtributedbyCBS (9602155) 
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MSD expands 

facilities 
MULTIPLE SOUND 
Distributors is planning a new 
operating company to strengthen 
its distribution facilities, a joint 
venture promotion with PRT, 
and a TV investment of £1.5 
million boosting a dozen album 
packages. 

Independent Record 
Distributors Ltd. opened on 
Monday of this week under the 
control of Tony Hamlin, one of 
the original founding directors of 
Relay Records. IRD's specific 
purpose is to supply MSD 
product to the independent trade 
— a task previously handled by 
CBS — while MSD concentrates 
on the multiple business. Over 
2,000 independent accounts have 
been keyed into MSD's IBM 
computer installation, which has 
an on-line link with the 1RD 
warehouse. 

The joint promotion campaign 
with PRT will be on a Robin 
Sarstedt album and MSD is 
starting its own autumn 
marketing with the release of 
Little Miss Dynamite by Brcnda 
Lee (WW 5083). Packages which 
have been area-tested earlier this 
year will also be reactivated 
during the autumn in the shape 
of The Very Best Of Val 
Doonican, Gallagher and Lyle's 
Greatest Hits and Mellow Music 
by Acker Bilk. 

In addition to Warwick 
releases, there will be four new- 
packages on the Parade label, 
together with further issues on 
Tempo, the children's specialist 
series, and on the Chevron 
budget label exclusive to F. W. 
Woolworth. 

RCA reshuffles and 

PRT 'fights back' 
IN THE wake of the failure 
to merge RCA Records UK 
and the Pye PRT company, 
the American company has 
announced moves to 
strengthen its management, 
while PRT is, in the words of 
managing director Derek 
Honey, "preparing to start 
fighting back". 

At RCA, divisional director of 
commercial marketing John Howes 
and divisional director of finance Ed 
Lavish have been appointed to newly 
created positions of deputy 
managing directors. 

Both report to managing director 
Jack Craigo, who will commute to 
New York where he is due to lake up 
the vacanct position of vice 
president of RCA's domestic 
operations. Howes adds A&R and 
business affairs to his 
responsibilities which already 
include merchandising, sales, press 
and promotion. Lavish will oversee 
all financial, operational, planning 
and personnel functions. 

At PRT this week, the company's 
salesmen were being pulled in to 
head office for a sales meeting, in 
lieu of the joint sales conference for 
the planned new company, to be 
briefed on Autumn campaigns. 

''We are continuing as before and 
after six months of virtual 
stagnation while the talks went on, 
we are now planning for the future 
again and preparing to fight back," 
managing director Derek Honey told 
Music Week. 

The company is also on the point 

of announcing a new series of 
double album packages in the mid- 
price range. 

Meanwhile, over at Magnet 
Records, managing director Michael 
Levy was also planning to 
consolidate his position in the 
market place after having been 
poised to sell his company to 
RCA/PRT and head the new joint 
company. 

Speaking publicly for the first 
lime on the situation, he said that he 
had been approached by Lord Grade 
of ACC and RCA president Bob 
Summer to head a joint company 
which would incorporate their 
record activities, certain music 
publishing activities, and the launch 
of the video disc. 

"The new company was to have 
incorporated Magnet with its label 
identity being maintained on a 
worldwide basis. The main task and 
challenge in the running of the new 
venture was to have streamlined 
both RCA and ACC's substantial 
lossmaking record operations into a 
unified major profitable venture," 
he said. 

"I was given firm assurances by 
both sides that the joint venture was 
definitely proceeding. The news that 
the venture had been terminated was 
not relayed to me and the first 
indication I had was the formal press 
statement." 

Levy added that Magnet Records 
and Music will continue with its 
existing roster of artists and "will 
continue to develop as a major 
independent force in both records 
and publishing throughout the 
world," 
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AIRC to appeal against 

needletime decision 
Bv DAVID DALTON 

AFTER LENGTHY dclibero.ion - ranks—^e lndcpendenlLocai Radio slalions have decided to appeal 
a^ainsMhe decision of the Performing Right Tribunal on needletime 
payments. 

In July, following an 80-day he^rinR. Ibe- lnbo^naLscl^ ^w sjidmg 
_calc of payments by ILR stations to Phonogra 
rising to 10 per cent of net advertising revenue ( 
The previous maximum was seven per cent. 

scale of payments by ILR stations to Phonographic Performance Ltd bum. ui iiajm* 3   (Music Week, July 26). 

After being granted an extension, the Association of Independent 
Radio Controllers, which sought a reduction in needletime royalties 
on behalf of the 19 original ILR stations, had to appeal by September 
1 and last week issued a brief statement: "The association has now 
met and has resolved that an appeal be lodged against the findings of 
the Performing Right Tribunal." 

Capital Radio was most severely hit by the tribunal result, while the 
smaller stations stood to gain financially in comparison to the former 
payment scheme. Yet it seems that a significant number of the smaller 
stations have lined up with the big metropolitan ILR's, feeling that to 
let many of the principles established by the tribunal findings go un- 
challenged would be a retrograde step and might adversely affect 
future copyright negotiations. 

The appeal against the tribunal findings has to be made on points of 
law and at press time it was understood that AIRC is to challenge the 
result on as many as 46 specific points of law. The appeal is first 
lodged with the Performing Right Tribunal, who arc asked to justify 
their decisions in law, and then AIRC will then proceed with an appeal 
to the Chancery Division of the High Court which is unlikely to be 
heard before late November. 

Depending on the number of points of law ultimately contested, the 
appeal hearing is likely to last up to seven days and the result will be 
monitored closely by the BBC which is due to begin negotiations with 
PPL on its own licensing agreement within the next few months. 

In the meantime PPL will apply the old needletime payment scheme 
until the outcome of the appeal is known. 

Wynd-Up 'meets dealers' 
A BELIEF that "a shot in the arm" 
is needed by a rather depressed 
record trade at present, combined 
with "disappointment at the degree 
of apathy" in the music business 
now, has led Wynd-Up distributors 
of Manchester to undertake a meet- 
the-dealers tour along the lines of 
A/'5 postponed tour. 

Those lines will in fact be followed 
very closely, national sales manager 
John Champion points out. The 
towns, and the venues within those 
towns, which were to have been 
visited by the MW tour have — 
subject to final confirmation — now 
been booked by Wynd-Up, although 
the projected dates will differ. 

Wynd-Up will be supported by the reps. 

various companies it deals with in 
the accessory side of its wholesaling 
operation, including BASF, TDK, 
Agfa, Memorex, Dynamic, Belt Up, 
Michael Platt record cases, Bib, 
Zerostat, Allsop (makers of video 
and audio cassette head cleaners) 
and all the pre-recorded video com- 
panies Wynd-Up distributes for. 

Approaches are also being made 
to record companies which might 
wish to lake pan, and decisions 
from these are expected this week. 
Wynd-Up does not see its tour as a 
profit making exercise, but as a way 
to show people in the trade the range 
of products distributed by the 
company and sold by its team of 

Radio 1 may let pluggers 

see programme logs 
FOLLOWING CONCERN 
expressed at the scrapping of Radio 
One's playlist which has been viewed 
by many as a valuable marketing 
tool. Radio One controller Derek 
Chinnery has confimed that 
programme running orders will still 
be made available and has outlined 
to Music Week a further possibility 
for accurately monitoring the 
station's output. 

The running orders — lists of 
records to be played in a particular 
programme — are posted at the so- 
called pluggers' "wailing wall" at 
Egton House up to four days before 
transmission dale, but these lists are 
subject to alteration. 

Chinnery suggests thai record 

companies might prefer to use 
progamnn? logs compiled after 
transmission. 

"I can sec that the running order 
may be important to a plugger who 
wants to be seen to have achieved 
something," says Chinnery. "But I 
think it would be of greater value to 
a record company to have an 
accurate list of what has been 
played, rather than a possibly 
inaccurate guide a few days 
beforehand. 

"The PAB (programme as 
broadcast) lists, which we have to 
compile for PPL and PRS for the 
purposes of apportioning payment, 
would normally be available 24 
hours after the event." 

Report shows average profits down 
A NEW financial report on the music industry — analysing sales and 
profits during the years 1976-1979 — claims that the average profit 
margin for the industry fell from 7.3 per cent to 5 per cent during the 
period, and that the average return on capital fell from 49.6 per cent 
to 34.2 percent. 
i?-i a'1C ^mpany accounts reveal that Virgin Retail turned a £7,000 loss in 1976/77 into a £113,000 profit in 1978/79, while Record 
Merchandisers turned a £624,000 loss into a £222,222 profit in the 
same period. 

Another success story appears to be VVynd Up Records increasing 
its profitability by £278,000 between 1977 and 1979. Of the record 

surveyct'' Chrysalis Records is shown to have come from a 1243,000 loss in 1976/77 to a profit of £689,000 in 1978/79. 
• The Music Trade, published by ICC Business Ratios. 81 City Road, 
London EC I. Price £80. 
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featuring the single 

DREAMIN' 

Extensive advertising in National, 

Consumer and Music press. 

Window and instore campaign using 

Full Colour cut-out displays, 

double crown posters and streamers. 

Full colour bus front advertising sites 

i^i' Album EMA796 Single EMI5095 
Marketed by EMI Records (UK). 10 Manchester Square. London Wl AIES. Sales and Distribution Centre. 1-3 Uabridge Road. Hayes. Middlese*. 
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All you want to know about 

video but were afraid to ask! 

A LADY in the store said that her 
sister had just had a baby, and they 
were thinking of naming the nipper 
Xanadu, after the box office smash. 
I should never have got involved in 
the conversation, but 1 offered the 
information that Xanadu had been 
borrowed from a famous "bit of 
poetry by Coleridge". As every 
record retailer knows, the piece 
begins: "In Xanadu did Kubla 
Khan, a stately pleasure-dome 
decree . . ." The pleasure dome was 
later taken over along with other 
chunks of the record business, by a 
well-known consumer electronics 
manufacturer. 

"That's a nice name," said the 
lady. "Kubla Khan . . . now that 
would make a nice name ..." I only- 
hope the little lad does not come in 
and blame me. 

Years ago, there was a Mercury 
LP of a selection of pieces by 
Griffes, the American composer, 
including the original Xanadu, 
namely, The Pleasure Dome of 
Kubla Khan — released in Britain by 
Pye (MPL 2544). However, it was 
not performed by Olivia Newton 
John and the ELO. 

I also mentioned that Xanadu was 
the home of the great newspaper 
entrepreneur, who filled his home 
with the most extravagant items 
money could buy — records, for 
example, and tapes, to say nothing 
of pork chops, and other things 
denied to the average retailer. The 
juniors in the shop now regard me as 
someone who knows more about 

SHOP TALK 
by David Lazell 

poetry than making money. Or even 
how to open the old cash register 
w ithout swearing. 

Next time you see a couple of 
ladies shuffling through the LPs of 
Smash Hits, do not imagine they 
intend to buy anything. They're 
probably just looking for a name for 
their sister's baby. 
VIDEO IS just around the corner — 
(so let's keep it there). "Video discs 
can be made for as little as a quid a 
time," a rep informed me. "Trouble 
is that the equipment to play them 
costs about 500 quid." 

Then, seeing the wrinkles on my 
brow, he added, "Still, anyone who 
can afford LPs these days isn't going 
to worry about 500 quid, is he?" 

The reps speak in such affluent 
ways, until you suggest they take 
you out and buy you a cup of coffee, 
in which case the impact of recession 
suddenly hits their wallet. If 1 were a 
manufacturer planning to persuade 
retailers to gel into video, I think 1 
would give reps special dispensation 
to treat the retailer to a free 
doughnut or two. After all, we know 
what it is like, trying to explain the 
new electronics to customers. 

Remember when the stereo 
snowball started rolling? I spent 
hours explaining to customers that 

you could not convert mono 
equipment to stereo merely by 
sticking in a new 15 bob stylus. Just 
imagine what video is going to be 
like, as customers enquire if there is 
any way of converting their £99 
music centre to video without 
spending more than a fiver. 1 hope 
that the record companies have a 
useful handbook for retailers — 
even belter, a useful handbook to 
customers, entitled. How To Avoid 
Sending Your Favourite Record 
Retailer Round The Bend By Asking 
Daft Questions About Video. 

Some of the old-timers who left 
the business in the Seventies were 
certainly refugees from hard times. 
One can say they were driven out by 
SQ _ this standing not for the 
system of quadrophony, but for 
Scientific Questions, asked by 
shoppers who came in out of the 
rain, while waiting for the traffic 
warden to move up the street. 

"I don't want to buy anything, 
but you can explain whether video 
offers a frequency response 
equivalent to my amplifier, which 
has four matched speakers in 
parallel — or shall I slick with my 
home movies?" 

The reps seem to abound in 
secretive asides about video, eg: 
"It's going to be BIG". One bright 
rep, overcome by the last sales 
conference, told me, "It's going to 
be a shot in the head for the record 
retailer." I think he meant to say, 
"shot in the arm" — but he may 
have been right. 
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Nilsson's nineteenlr 
album is about to be revealed. 
Featuring the incomparable 

Eric Idle and a star studded cast. 
'Flash Harry' 
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THE SMILING faces of Horslips member Barry Devlin and thesiaff of Smyths 
for Records in Belfast when they conducted album signing sessions to ^mcl"e 

with the release of the band's new Belfast Gigs LP hid the panic behind the 
scenes. Only a few days before Devlin (pictured centre) made his persona! 
appearance in the record store, the master tape for the LP had been damaged 
and a replacement had to be sent from New York. Pressing of the LP fell 
behind schedule and it took a last minute Olympic sprint at the factory to get 
copies of the album into the shops by release date. With Devlin are John Ken 
(left) who won a customer competition and met the musician, and Jim Orchin, 
retail manager for the Smyths chain. 

I 
THE LA TEST of the record sales at A mes Records and Tapes branches was at 
Preston, and MD Phil Ames reports that, yet again, the public was willing to 
turn out in droves to spend on records because the price wai low enough. A 
dedicated opponent of the five per cent returns quota system, Ames offers this 
pictorial evidence that "records can be used as marketing loots, " when dealer 
discount does not have to allow for five per cents and so permits the retailer to 
sell his slowest movers at bargain prices, to bring the customers in. 

Jury service: the 

facts to bear in mind 

/ 0 
marketed by 
phonogram 

By PAUL HILDEN, A LAWYER 
WITH THE extension of the 
liability for jury service to virtually 
the whole of the electorate, any 
member of staff, or director or 
owner, of a business can be called 
for jury service. And this could 
mean a key member of staff's 
absence for two or three weeks. 

There is very little that can be 
done to avoid jury service 
altogether. Ill-health supported by a 
medical certificate (to the effect that 
it would be detrimental to a person's 
health for him to sit in a jury box for 
several hours a day) would excuse a 
person from service; and there arc 
some people who arc disqualified, eg 
magistrates etc. 

However, if an important member 
of your business who is fit and able 
and who is not otherwise 
disqualified is called for service, you 
could write a letter to the court 
asking for a postponement on 
business grounds, with reasons 
stated. 

Usually (although not always) this 
will be granted on one occasion — 
and sometimes twice. However, the 
day will probably come when the 
individual concerned will be called. 
If a (rial is to take place which it is 
judged will last several weeks (eg a 
complex financial case) then the 
individual should ask to he excused 

from that particular case oi the 
grounds that he is essential to the 
running of your business. 

IT IS a quite well known fact that it 
is an offence to make your 
employees work in conditions of 
cold but let's look at the details. 

The law says that within one hour 
of work commencing, the 
temperature in the workplace should 
be at least 16 degrees centigrade 
(about 60 degrees Fahrenheit), but 
there are exceptions to this. For 
example, in a shop which is exposed 
to the outside atmosphere because of 
customers coining in and out, no 
offence is committed if the 
temperature is below this level, 
provided that staff are given the 
opportunity to warm themselves 
from time to time. The same laws 
operate in other places of work 
where, by the nature of the work 
performed, the premises arc open 
from time to time to the atmosphere 
outside. 

f 1) K A1. KKSIUon^furge 1 Music' 
Weeknew ciiart-by-tclcplione 
service. If the Post Office does 
not deliver your Music Week on 
Wednesday morning 'phone 01- 
855 7711 to hear a recorded list 
of the new churl placings. 
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STAND UP AND FIGHT 

MCF3080 MCF3079 

SINGLE:- 
STOKING 

UP THE FIRES OF HELL 

MIDNIGHT 

CHASER 

MCA 642 MCA 638 

TOUR:- 
QUARTZ AND WHITE SPIRIT 

TOGETHER WITH GILLAN 

Thursday 25th September 
Friday 26th September 
Saturday 27th September 
Sunday 28th September 
Monday 29th September 
Wed/Thurs 1st/2nd October 
Friday 3rd October 
Saturday 4th October 
Sunday 5th October 

GUILDFORD Civic Hall 
OXFORD New Theatre 
BRIGHTON Dome 
LEICESTER De Montfort Hall 
BRADFORD St. Georges Hall 
NEWCASTLE Mayfair 
MIDDLESBROUGH Town Hall 
PRESTON Guildhall 
LIVERPOOL Empire 

Monday 6th October 
Tuesday 7th October 
Wednesday 8th October 
Friday 10th October 
Saturday 11th October 
Sunday 12th October 
Monday 13th October 
Tuesday 14th October 
Thursday 16th October 

SHEFFIELD City Hall 
MANCHESTER Apollo 
HANLEY Victoria Halls 
BIRMINGHAM Odeon 
DERBY Assembly Rooms 
COVENTRY Apollo 
HEMEL HEMPSTEAD Pavilion 
HAMMERSMITH Odeon 
BRISTOL Colstan Hall 

MCA RECORDS 
1 Great Pukeney Street,LondonWI 3FW 

Distributed by CBS (9602155) 

Friday 17th October 
Saturday 18th October 
Sunday 19th October 
Tuesday 21st October 
Thursday 23rd October 
Friday 24th October 
Saturday 25th October 
Sunday 26th October 
Monday 27th October 

SOUTHAMPTON Gaumont 
BRACKNELL Sports Centre 
CARDIFF Top Rank 
IPSWICH Gaumont 
EDINBURGH Odeon 
GLASGOW Apollo 
DUNDEE Caird Hall 
CARLISLE Market Hall 
HULL City Hall 
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British Music 

Fair doubts 

were unfounded 

MISGIVINGS SHARED by 
several of the music 
publishing participants in the 
recent British Music Fair at 
London's Olympia were 
rapidly proved unfounded. 

"We took our first order three 
minutes after the show opened on 
the Sunday," said Chappell 
publications division director Robin 
Wood, "and our total orders for the 
first day were 22 per cent up on last 
year." 

Barry Edwards, director of the 
Music Sales subsidiary Music in 
Print, reported that the Music Sales 
stand had received more orders 
during the first two days of the fair 
this year than for the entire week in 
1979. EMI Music Publishing 
representatives Eric Pratt and Ray 
Pecorini said that the company had 
been "very busy" and had noticed a 
considerable number of enquiries 
from dealers not hitherto involved in 
the sale of printed music. 

Music Publishers Association 
secretary Peter Dadswell confirmed 
that association members taking 
part in the fair have been "agreeably 
surprised and gratified" by the 
number of enquiries and the volume 
of business done. 

Particularly successful for 
Chappell during the week were The 
Music People and the Captain Beaky 
books. The first, by Leslie and 
Angela Carter, offers a novel and 
charming method of introducing 
music notation to children (and 
adults) by depicting crotchets, 
quavers, etc, as amusingly drawn 
characters retaining the exact outline 
of the notes. 

The Captain Beaky titles, with 
illustrations by Captain Beaky 

(Keith Michell) himself, include The 
Haunted Wood, The Trial Of 
Hissing Sid and Hissing Sid And The 
Swimming Lesson. 

"We have received advance orders 
of 60,000 on the Captain Beaky 
lilies, which are published on 
October 1," disclosed Robin Wood. 
"We're anticipating a similar 
number of sales on The Music 
People book by Christmas. We are 
distributing it to the music trade, 
and Hamish Hamilton is handling it 
for the book trade." 

Visiting the Chappell stand was 
Mexican-born flautist Elena Duran, 
a protegee of James Galway and 
married to his manager, Michael 
Emmerson. Chappell publishes her 
series of books on the classical, 
romantic and French flute. 

Music Sales found considerable 
interest and orders for its four-pan 
Complete Guitar Player series by 
Russ Shipton and the companion 
songbook and cassette. Other 
publications attracting sales activity 
listed by Barry Edwards included 
Bowie in His Own Words, The Best 
Of Dr. Hook, The Best Of Yes, The 
Great Rock 'n' Roll Swindle, 
containing photos and music from 
the film, and the fourth in the 
Busker scries. Another active line 
for Music Sales is its guitar strings 
(Ariel for classical guitar and Oak 
for other styles). 

EMI Music Publishing did 
considerable business with The 
Organist Entertains, the Blondie 
Anthology, and the Big 48 singalong 
album. Eric Pratt also reported good 
custom for the company's Middle 
Eight educational catalogue, and 
single pieces arranged for organ such 
as Cavatina and All Creatures Great 
And Small. 

Chappell's Stevenson 

nets Steve Hackett 
CHAPPELL MUSIC has signed six 
publishing deals involving material 
by Steve Hackett, Athletico Spizz 
'80, Christopher Cross, the Go- 
Go's, While Spirit and Laurel 
Aitken. 

The pacts bring the total set by 
creative director Steve Stevenson to 
nine since he joined the company last 
year. The preceding three were with 
the Knack, Satril Music and singer- 
songwriter Lynsey Moore. 

The Hackett, Athletico and 
Aitken agreements are all long-term 
worldwide exclusive contracts, 
covering both back catalogue and 
future material. Among the product 
involved are the last two Hackett 
albums. Spectral Mornings and 
Please Don't Touch, and his current 
LP, Defector. 

Athletico material under their deal 
are three Rough Trade singles — 
Where's Captain Kirk, Solider, 
Soldier and No Room — and their 
debut album, Do A Runner, and 
Hot Deserts on A&M. 

Laurel Aitken's back catalogue 
includes Pussy Price and other ska 
and reggae numbers, his recent hit 
single Rudi Got Married, and its 
follow-up, Big Fat Man, released on 
I-Spy/Arista. 

The pacts with Christopher Cross 
and the Go-Go's are for the UK and 
Eire only, covering new material by 
both acts such as the self-named 
Cross debut album, certified gold in 
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STEfE STEVENSON, Chappell 
creative director. 
the US, which contained his 
American hit singles, Ride Like The 
Wind and Sailing, released by WEA 
here, and the American all-girl Go- 
Go's debut single We Got The Beat 
released in the UK by Stiff. The 
band recently toured here with 
Madness and the Specials. 

The agreement with White Spirit 
is an extension of Chappell's existing 
pact with Ian Gillan's Pussy Music 
company, to which White Spirit are 
signed. The band has a disc deal with 
MCA, and their debut album is 
released this month, produced by 
John McCoy of the Gillan band. 

by DAVID PALTON 

"^"TTV.vnrk and a call for a joint production house for ILR 
THE PROSPECT of a nat.onal commercial ^ "e'7e°'kJn

Edinburgh international Radio Festival, 
were just two of the talking points to emerge fro ctaeed at (he Royal College of Physicians — 

The festival - held during main Edinburgh Fes ival and y(;ar 
k

he festival covcred 
was introduced last year under the joint auspices of thc B C we|| qualified panellists 
two days and four well attended seminars provided informative oistussi 
and sparked off lively discussion from the floor. 

Whose voice is it anyway? 

THE FIRST SEMINAR — 
entitled Whose Voice Is It 
Anyway? — sought to 
investigate the merits of 
community radio and the 
panellists — chaired by 
Anthony Howard, editor of 
The Listener — were Peter 
Lewis, a lecturer at 
Goldsmith's College, Beki 
Thompson, station manager 
at University Radio Airthrey, 

Howie Firth, senior producer 
in charge of Radio Orkney 
and Jane Hutt, co- 
chairperson of Cardiff 
Broadcasting. 

Lewis, a co-founder of 
COMCOM, which has campaigned 
for greater recognition of 
community radio, put forward his 
ideal view of a hypothetical 
community radio station operating 
in 1893 on a budget of £20,000 and 
although the prospect sounded rosy, 

Camps are divided on 

breakfast television 

BREAKFAST TELEVISION may 
seem a strange topic for a radio 
festival, but the debating brief 
implied in the second seminar 
heading — Is Breakfast Television 
The Beginning Or The End? — was 

Call for ILR 

networking 
ARE THE Networks The Dinosaurs 
Of The Future? provoked a great 
deal of violent agreement between 
panellists Jimmy Gordon, managing 
director of Radio Clyde, and Ian 
Mclnlyre, controller of Radio Three 
who both felt that network radio 
would survive as it fulfilled a 
function local radio could never 
entirely cope with. Gordon went 
further, though, and called for much 
more networking on ILR. 

"ILR should get together to form 
a joint production house," he 
proposed, adding: "We've got to gel 
into the networking of live music. 
We need a sensible deal with the MU 
for non-simultaneous networking." 

John Thompson, director of radio 
at the IBA, said that he felt the 
BBC's monopoly of networked 
broadcasting was "an odd survival" 
and predicted that there would be 
some form of national commercial 
radio network in "six, seven or eight 
years lime". 

specifically its effect on radio. 
Lined up in opposition on the 

panel were Bob Kennedy, managing 
director of Standard Broadcasting, 
which has numerous radio interests, 
and David Nicholas, editor and chief 
executive of ITN which has made a 
bid for the breakfast TV franchise. 

While Kennedy sees its 
introduction as an "evolutionary" 
rather than a "revolutionary" 
change, he said that he would 
not encourage breakfast television as 
it would "spread dangerously thin" 
the resources and revenue of other 
developments, namely ILR and the 
fourth TV channel. 

Nicholas fell that as breakfast TV 
was inevitable, it was belter that it 
was introduced sooner rather than 
later and expressed surprise at the 
"disquiet" in ILR circles at its 
possible advent. 

Best able to appreciate both TV 
and radio arguments were John 
Whitney, managing director of 
Capital Radio, and Jimmy Gordon, 
managing director of Radio Clyde, 
both involved in a breakfast TV 
franchise bid. Both expressed their 
enthusiasm for the project and 
Gordon predicted: "Radio will beat 
television by 15 to one." He felt it 
would show advertisers how 
important a medium radio is, by 
continuing to grab a much larger 
share of the audience in the 
morning. 

the low budget figure was challenged 
from the floor. 

Rebecca Thompson made the 
point that while community stations 
would largely be staffed by 
enthusiastic amateurs, they were 
likely to produce "entertaining 
programmes that contain technical 
errors rather than technically perfect 
programmes that are dull". 

Firth revealed that in his 
experience at Orkney, the listeners 
were eager for local music as well as 
local information and the hour long 
request show in the small 
community receives 80 to 100 letters 
a week. 

Jane Hutt recalled reactions 
ranging from "cynicism and ridicule 
to fanatical idealism" to the setting 
up of CBC, the new Cardiff ILR. 
She admitted that the station 
reproduced the conventional strip 
shows and playlists, but fell that 
there was an added dimension of 
community involvement at Cardiff 
that made the station "an 
experiment in democratic control of 
the media". 

A call to open up the airwaves to 
many more broadcasters was made 
from the floor by Norman McLeod 
of the National Association of 
Student Broadcasters, who asserted 
that up to 20 FM stations plus 40 
AM stations were possible in any 
one location. These figures were 
challenged by Duncan MacEwan, 
BBC Radio's chief engineer who 
said he would "more than halve 
them" in certain areas, but he 
conceded that "certainly the 
potential exists for more stations". 

Final debate 
FOLLOWING A keynote talk from 
Frank Mankiewicz, president of 
National Public Radio in the US, the 
festival wound up with a discussion 
on the topic How Far Can You Go? 
which attempted to define the 
limitations of good taste, good sense 
and technical advances in radio. 
Little progress was made in this 
quest and perhaps most sympathy 
lay with panellist Alan Freeman of 
Capital Radio, who found the 
question unanswerable, arguing that 
you can never discover what is 
possible until you try it. 

Managing director of Mercia Sound, John Bradford, continues his 
series on the steps leading up to establishing a local commercial 
radio station. 
THE MACHINERY of the IBA 
grinds on and the next wc hear is a 
notice of a public meeting called by 
the authority to be followed the 
next day by a series of interviews 
with the applicant groups. Two or 
three of us had belter attend the 
public meeting to sec what is being 
asked. It is, after all, the major 
opportunity that the interview 
panel arc going to have to brief 
themselves about the burning 
issues in our locality. 

This first round match is always 
played on the home ground of the 
applicant group and if wc have 
done any homework worth 
speaking about and understand 
our own area, then we can turn the 
home ground to our advantage. 
This interview is a crucial stage. 
The best spokesmen our group can 
raise have to face a triumvirate 
from the broadcasting authority. 
Now is the moment that the 
adrenalin must flow and our 
eloquence should be at its highest. 

The IBA 

interview 

A direct comparison is being made 
between our consortium, our 
carefully nurtured group, and all 
the others. We have not only to be 
good, wc have to be belter. 

Clearly, any well constructed 
and good group is going to survive 
this first hurdle. But I think wc 
also have been just a little humbled 
by the experience like so many of 
our predecessors. That interview 
was no mere formality as the 
cynics had suggested. It was a very 
penetrating set of questions. 

Now wc sit on tenterhooks and, 
finally, the invitation arrives. Wc 
are invited lo attend for interview 
before the full membership of the 
IBA. 

This is the away game where our 
goals count double, in rarified 

atmosphere of the top floor of the 
Independent Broadcasting 
Authority. A severe team faces us 
from the other side of the (able, 
but it is also a very civilised and 
rather English occasion, as our 
chairman is invited lo introduce 
the team. There is where we play 
our trump card. If we've got a 
winner this is it. One of the 
managing directors of an existing 
local radio station has agreed lo 
join us if we win the contract. Now 
we've got the professional to 
match our own enthusiasm. 

"That didn't go loo bad." 
"She's really rather nice." 
"I liked your answer about 

immigrant programmes." 
So the comments flow as 

everybody tries lo relieve the 
nervous energy of the last hour. 

"How did we do?" is the 
unspoken question and (he answer 
to that is some time in coming. 

TO BE CONTINUED 
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