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Obie attacks rivals and 

throws down gauntlet 

IN AN astonishingly frank 
speech at his company's sales 
conference at Torquay last 
week, CBS chairman 
Maurice Oberstein blamed 
his competitors for fuelling 
the industry's recent bad 
press and accused them of 
giving away "their 
lifeblood" with free records. 

And he threw down this 
challenging gauntlet: "Our 
competitors are there for the taking 

and we have the strength in the 
company to do it. It is up to us to 
make sure that we succeed so that 
later in the Eighties we can look 
back at them through the dust." 

Calling for more optimism in the 
business, Oberstein said that part of 
the problems besetting the industry 
was the press it attracted and "the 
way leaders of the industry conduct 
themselves in order to get press". 

He went on: "Heads of other 
record companies declare that 
business is worse than anyone 
expected and apologise for their 
company's performance, while the 

papers lake a negative view of the 
business that we are in. 

"If we keep saying how bad it is 
how can we expect people to buy 
records? It is not constructive to 
create such a lack of confidence. We 
should be grown up and mature." 

Referring to CBS' three recent 
number one hits — the Mash theme, 
Johnny Logan and Abba — 
Oberstein said: "We got these 
singles to the top without giving 
away free records. A substantial 
number of our competitors give 
away albums and I find that 
incredible. 

"These people are giving away 
their very lifeblood, their profits." 

Oberstein also revealed that CBS 
would be introducing Mastersound 
digital recordings in November for 
music ranging from the classics to 
rock. 

And he assured the conference 
delegates that despite the industry's 
problems, CBS had continued to 
make a profit during the last twelve 
months, and he said that the week 
before the conference CBS's new 
Aylesbury plant had delivered more 
than one million singles, albums and 
cassettes. 
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Beatles go budget 

THE CBS/EPIC product presentation at the company's annual sales 
conference last week took a horticultural theme with many puns about hits 
blossoming and artists careers growing, and appropriately the entire 
presentation was filmed at Kew Gardens with TV botanist David Bellamy as 
link-man. Pictured with Bellamy at Kew are product managers Barry 
Humphreys, Greg Lynn and Frank Brunger. 

BEATLES PRODUCT is to be 
featured for the first time on budget 
price records. Music For Pleasure 
releases The Beatles Rock V Roll, 
Volumes One and Two (MFP 50506 
and 50507) each retailing at £1.99, in 
October together with solo albums 
by John Lennon, George Harrison 
and Ringo Starr. The albums will be 
released simultaneously around the 
world. 

The Beatles Rock 'n' Roll was 
originally released by EMI as a 
double set three years ago and 
features recordings made between 
1963 and 1970. Among the tracks 
included: Twist And Shout, I Saw 
Her Standing There, Roll Over 
Beethoven, Back In The USSR and 

Gel Back. 
MfP will be supporting the 

releases with special display material 
and dumper bins and the albums 
(also on cassette) benefit from a 
general promotion campaign that 
EMI is planning around the whole 
Beatles catalogue. 

The three solo Beatle albums are 
Ringo (MFP 50508), which includes 
hits like You're Sixteen and 
Photograph, John Lennon's Mind 
Games (MFP 50509), previously 
released in 1973, and George 
Harrison's Dark Horse (MFP 
50510), released six years ago. 

Blanchflower 

quits Ariola 

to go it alone 
ROBIN BLANCHFLOWER, 
managing director of Ariola UK, 
is leaving the Eurodisc 
organisation to form his own 
label. To be called Kaleidoscope 
Records it will be a joint venture 
company with CBS Records, to 
which it is to be licensed for the 
world. 

A&A Record Marketing 
managing director, Andrew 
Pryor, officially announcing 
Blanchflower's decision, added: 
"I know this move to be 
independent has long been a 
heartfelt desire of Robin's. I 
personally and the whole 
company give him every good 
wish for a highly successful 
future." 

Blanchflower's A&R and all 
other responsibities will, Pryor 
said, be taken over jointly by 
himself and Charles Levison, 
Arista UK MD, "for the 
immediate future". 

Talks between himself and 
CBS about launching 
Kaleidoscope have, 
Blanchflower told MiV, been 
going on for six months. He 
intend to make his move "as 
soon as Ariola feels it can let me 
go," and he describes himself as 
"delighted" to be working in 
association with CBS, and its 
chairman Maurice Oberstein, 
again. 

Newly appointed commercial 
director at A&A Record 
Marketing is David Adams, 
formerly at CBS. 

McAleer heads 

DJM's new 

label venture 
DJM HAS hired Dave McAleer, 
formerly with PRT as Calibre label 
manager, to launch a new label 
aimed at the disco/crossover 
market. At the same time the 
company last week announced some 
redundancies and staff changes. 

The name of the new label will be 
decided this week, and it will release 
its first product in October. 

Managing director Stephen James 
stressed the importance of 
McAleer's appointment, as evidence 
of the company's intention to 
"switch the emphasis from sales and 
marketing to the creative side". As 
part of an expanded A&R 
department McAleer will, James 
added, have some influence on the 
marketing of the product on the new 
label. 

The redundancies involve a 
telephone sales rep and two studio 
engineers. 

Tipple leads enquiry 

HARRY TIPPLE, secretary and 
acting chairman of the 
Gramophone Record Retailers 
Division (formerly GRRCJ of the 
A/7/4, has been elected chairman 
of the chart code of conduct 
committee of enquiry. 

A brief statement issued after 
last week's meeting merely said 
that the committee had 
"commenced its investigations 

into allegations concerning chart 
hyping made in recent television 
programmes". 

It added: "The committee has 
power to recommend suspension 
or expulsion from the BPI if it is 
found that the code of conduct 
has been breached. A further 
statement will be issued by the 
committee after its examination 
has been completed." 

Bienstock's olive branch 
CARLIN MUSIC president Freddie 
Bienstock is holding out an olive 
branch to the standard song music 
publishers who he defeated in the 
eight-year legal wrangle over 
reversionary rights. 

In an exclusive interview with 
Music Week editor Rodney Burbeck 
(see page 16), Bienstock says that he 
is still prepared to do a deal with the 
publishers over the rights to upwards 
of 50,000 songs, "in the interests of 

having a harmonious relationship 
and in the hope of having an orderly 
transfer of administration of the 
rights". 

He goes on: "I don't want to take 
everything away from them and I do 
not want to aggressively exploit my 
advantage. 

"In order not to bring them to 
heel with each song and take them to 
court, 1 would be willing to come to 
a reasonable arrangement." 
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The record company 
sales conferences 
started last week with 
EMI, CBS, PRT, 
WEA and MfP all 
enthusing their 
salesmen with the 
new autumn season 
releases. 

Music Week's 
reporters Terri 
Anderson, Jim Evans 
and Chris White 
have been chronicling 
the campaigns, the 
speeches and the 
hyperbole, and four 
pages of conference 
news starts here. 

More next week. 

Growing wave of success 

is predicted for RCA 

RCA NATIONAL sales 
manager Dave Harmer 
struck a confident note when 
opening the company's sales 
conferences at Birmingham's 
Holiday Inn, telling 
salesmen; "We shall ride into 
the autumn and on into 1981 
on a growing wave of 
success. 

"The marketplace is still 
incredibly soft, but we can increase 
our share of both the singles and 
albums markets. I don't think we 
can compete with WEA, CBS and 
EMI, but we can be a tough thorn in 
their side." 

The salesmen heard that RCA's 
biggest marketing campaign of the 
autumn will be mounted for Sad 
Cafe's new album, tilled Sad Cafe, 
and produced by lOcc's Eric 

'KT- 

\ 
DAVE HARMER 
Stewart. 

The company says its plans to 
"establish Sad Cafe as one of the 
four or five lop-selling acts in the 
UK and break wide open the 
European and world markets". 

EARTH WIND & FIRE 

The superb new single 

A 

'LET ME TALK' 

in a picture bag 

From the forthcoming album'Faces' 

Produced by Maurice White for Kalimba Productions. 

'Let Me Talk' CBS 8982 Aft. 

Order from CBS Order Desk. 1 el: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

An advertising campaign will tie 
in with an extensive UK tour starting 
in Preston on November 8 and 
concluding in Belfast on November 
29. . . 

The album will be backed by joint 
advertising with Our Price, Virgin, 
HMV, Boots, Woohvorth and 
"other major dealers". There will 
also be press advertising, badges, 
window displays and streamers. 

A different sort of campaign will 
back Gerard Kenny's new album 
Living On Music, released October 
10: "Our efforts and monies are 
being directed towards getting 
airplay and live performances — not 
expensive advertising campaigns," 
says RCA. 

Kenny will be touring the UK 
throughout October. 

Grand Prix were described at 
RCA's conference as; "Our most 
prestigious and important signing 
since Sad Cafe and one we are 
committed to breaking. They are a 
band we believe will sell in all 
markets and in vast quantities — a 
truly international act." An autumn 
tour is currently being negotiated 
and the first 20,000 copies of the LP, 
Grand Prix (PL 25321) will retail at 
£3.00. 

Greenfield 

tips four 
SHAUN GREENFIELD, of RCA's 
international A&R department, 
opened his presentation with details 
of four artists who are very 
successful in America and who he 
believes can break big in the UK. 

First is Bruce Cockburn, who 
records on Millenium Records in the 
US. His new LP, Humans, is 
released later this month. Also frorri 
the Millenium stable arc Yipes, a 
young US band whom the American 
press has recently likened to the 
Beatles. Their single, Darlin', is out 
shortly. 

From RCA in Nashville, 
Greenfield featured material from 
Razzy Medley, whose new album 
contains seven US chart hits. The 
fourth act is Stephanie Mills who for 
four years starred in the Broadway 
production of The Wiz. Her new 
single. Never Knew Love Like This 
Before, is released on October 10. 

Other new albums which 
Greenfield said would be "setting 
the pace" in the coming months are 
Dolly Parton's Nine to Five album; 
a new Chi-Lites album on 20th 
Century; and albums on the Solar 
label from Shalamar, Lakeside, and 
the Whispers. 

LOGO'S AUTUMN campaigns, 
announced at the RCA conference, 
will concentrate on albums and 
singles by Straight Eight and heavy 
metal band Vardis. Straight Eight's 
album. Shuffle 'n' Cut (FLUSH 1) is 
released on October 17. A single, 
I'm Sorry, precedes on September 5, 
in a picture sleeve. Marketing plans 
include rock press ads, T-shirts, 
posters. This month the band plays 
support on the Daryl Hall and John 
Oates tour. Straight Eight's first 
album, No Noise From Here, was 
released on Pete Townshend's Eel 
Pie label and sold in excess of 12,000 
copies. 

The Vardis album, 100 m.p.h. 
(MOGO 4012), RRP £3.99, will also 
be backed with rock press ads and 
they play support to Hawkwind on 
their UK tour which runs from 
October 10 to November 10. The 
first 10,000 copies of the album will 
include a free poster. A single, Let's 
Go, is released September 12. 

The debut album from the 
Books, Expertise, will be released 
by Logo in November. The label's 
autumn plans also include the 
repromotion of Marcia Hines single 
Save the Last Dance For Me, 
coinciding with her season at Ronnie 
Scotts later this month. 

HEADING THE autumn schedule 
from 20th Century Records 
(distributed through RCA) is The 
Best Of Dan Hill (T 614) which 
includes Sometimes When We 
Touch, Hold On and All I Sec Is 
Your Face. 

Gem 

GEM PRODUCT previewed at the 
RCA conference included the new 
UK Sub's LP, Crash Course; a 
Jimmy Lindsay album, Children Of 
Rastafari, set for November release; 
the debut album from The VIPs, 
which will be out early next year; 
and Butterfly Queen, an album by 
Canis Major, described by Gem MD 
David . Simonc as "a major 
devclopAie^ act for 1980 and '81", 
released October 17. 

Bam 

UPCOMING PRODUCT from 
Barn Records heard at the RCA 
conference included an EP by Slade 
recorded live at last month's 
Reading Festival and Cheapskate 
label, releases including The 
Dummies, Telstars, Heavy Metal 
Outfit and Horsepower. 

Big mid-price boost 
NATIONAL PRESS advertising 
including Radio Times, Family 
Circle, Weekend and Til Bits 
magazines during November and 
December, plus leaflet dispenser 
display cards, 250,000 leaflets, 
browser cards and posters will 
back a hefty schedule of releases 
from RCA's Inlcrnalional mid- 
price label. 

Fcalored albums are: Perry 
Como, 20 Greatest Hits Vol. 
(INTS 5043); Dolly Parton, You 
Are (INTS 5044), a eompilation 
album featuring love songs and 
tear jerkcrs; Delia Reese, The 
Classic Delia (INTS 5046) which 
features Delia's biggest hit single. 
Don't You Know, which went to 
No. 2 in the US charts in 1959; 
Slephane Grappelli, f Hear Music 
(INTS 5047) which includes such 
slandards as' Tea' For Two and 

Danny Boy; Bes( Of Phil Harris 
(INTS 5050); Best Of Chel Atkins: 
Spike Jones & His City Slickers, 
I Went To Your Wedding (INTS 
5052). 

Also on International and scl for 
October release, is a compilation 
album. Hooray For Hollywood 
(INTS 5045) which features such 
Hollywood greats as Marilyn 
Monroe, James Cagney, Fred 
Astaire, Bob Hope, Harpo Marx 
and Ginger Rogers. 

A Paul Anka album, 21 Golden 
Hits (IN FS 5048) will retail at the 
special price of £2.99 and includes 
Lonely Boy, Diana, Put Your 
Head On My Shoulder and Puppy 
Love. Also at the £2.99 price 
bracket is the Average White 
Band's White Album which 
includes the classic Pick Up The 
Pieces. 
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Helping Hand 

for Dealers 

A HELPING Hand For Dealers — 
that is the slogan for RCA's 
discount stocking campaign for the 
autumn. 

The campaign will apply to some 
400 catalogue albums and cassettes 
and is split into two separate 
periods, each offering substantial 
discounts for dealers with the biggest 
carrots being offered for early 
ordering. 

From September 15 to November 
15 dealers can benefit from 
discounts of varying amounts 
according to quantities ordered, up 
to 20 per cent for over 350 units — 
over and above the usual 2.5 per cent 
settlement discount and 5 per cent 
returns allowance. 

Alternatively, in the same period, 
dealers can opt for smaller discounts 
but with a special 15 per cent returns 
allowance. 

The second stocking period, from 
November 17 to December 19, offers 
proportionately scaled-down 
discounts. 

And as an added bonus, for every 
50 units ordered dealers will receive 
a draw ticket each week from 
September 19 to December 19 and 
ail tickets will be entered into a 
grand draw with £100 vouchers to be 
won. There is no limit to the number 
of vouchers a dealer may acquire. 

Introducing the campaign, 
merchandising manager Gareth 
Harris said that this could be the 
"hardest autumn period for many a 
long year. 1 believe our campaign 
will help to bridge the gap between 
yourselves and the dealers. Dealers 
will find the campaign hard to resist 
— A Helping Hund From RCA 
offers something for everyone." 

I/Ve have the 

acts for '81' 
"THIS YEAR has been lough — but 
1981 terrifies me," was the frank 
opinion of John Howes, newly 
promoted to RCA's joint managing 
director, in his speech to the 
salesmen. 

"What the consumers will do 
after Christmas no-one knows, but 
our aim is to make them want to buy 
our records and we can look forward 
to a prosperous finish to the end of 
this year. 

"Our aim must be to break UK 
acts that we can sell to the rest of the 
world — that is where our 
profitability will come from. And 
we have the product for 1981. Last 
year I said Sad Cafe would be paying 
the rent for us in 1981 and in 1982 
Grand Prix will be paying the rent. 
Gerard Kenny is also a major 
priority act for us — 1 don't care if it 
costs us half a million pounds but we 
will break him." 

Howes ended his address on an 
optimistic note: "1 see a very rosy 
future. I am very positive and the 
corporation is very positive and the 
spirit of this company is great." 

RCA IS planning a six-month push 
for its extensive country music 
catalogue, further details of which 
will be released shortly. Meanwhile, 
the company releases a Waylon 
Jennings album, Waylon Music with 
32 tracks at a RRP of £5.90 and 
featuring a gatefold sleeve with rare 
photosraphs of JcnninBS with 
Buddy Holly. 

RCA HAS boosted its UK roster 
with four new signings, it was 
revealed at the company's 
conference. They arc popular Irish 
MOR singer Val Doonican; folk 
artist Richard Digancc, formerly 
with Chrysalis; girl singer Scarlett 
von Velleman from New York; and 
mime/musical revue act Shock who 
have a residency at London punk 
venue, The Blitz, 
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TV advertising 

CBS marketing 
TELEVISION ADVERTISING features strongly 
in CBS Records' autumn marketing plans, as 
revealed at its Torquay conference, including new 
albums by The Nolans and Abba, due in October. 

Specially-packaged for TV, cassette-only compilations 
will retail at £4.99 each — entitled Super Soul, Chart 
Breakers and Country Hits. 

And also on TV will be a Hits Of The Seventies 
compilation of 35 hits including 13 which reached No. 1. 

Other CBS campaigns will centre around mid-price 
albums: Bo/. Scaggs & Band, Instrumental Country and 
The Beach Boys' Sunflower album — all supported by in- 
store displays. 

More mid-price product will include albums by Barbra 
Streisand, Johnny Mathis, The O'Jays and Laura Nyro, 
and there will be two mid-price double albums at £5.99 — 
The Three Degrees' Gold with 24 tracks, and a Guy 

heads 

plans 

Mitchell album of 29 tracks. 
CBS also has three three-album box sets by Bruce 

Springsteen, Judas Priest and Johnny Mathis. 
Among other big-name acts with forthcoming product 

arc Earth Wind & Fire, Cheap Trick and The Jacksons. 
Gilbert O'Sullivan will also return with a new album after 
a three-year lay-off from recording. LP releases are also 
lined-up from Charlie Daniels Band, Stylistics, Kansas, 
Crystal Gaylc, Steve Forbcn and Nick Strakcr. 

UK acts who will be releasing album product include 
After The Fire, Shakin' Stevens, Adam And The Ants, 
The Step and Bruce Woolley. 

Two original soundtrack albums arc also scheduled for 
autumn — Honeysuckle Rose, which features the music 
of Willie Nelson (who also appears in the film), and 
Cruisin', featuring with music from the film which stars 
Al Pacino. 

DJM 
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CBS SALES director John Mair, 
above, warned his salesmen: "We 
must prepare ourselves for a 
business which will be significantly 
different in shape and size, and 
immeasurably more complex." 

But he added: "Music is part of 
the very fabric of people's lives and 
our business will not simply go away 
if we have the wit and acumen to 
deliver our product to the 
marketplace in a credible and 
competitive way." 

Referring to the problems 
besetting the industry and the 
increasing attention of the media, 
Mair went on: "Criticism should be 
responded to in a positive way and if 
we do not become over-sensitive to 
it, straighten up our business and 
above all keep remembering that the 
public will buy our product as long 
as it represents value for money, 
then all the pain will have been to 
some purpose.'' 

DJM MARKETING manager 
Martin Paine told the CBS 
conference that his company's main 
project for autumn would be the 
new album by Jenny Darren, 
entitled simply Jenny Darren. 

"It is a complete change of 
direction for her and we are all very 
excited about this," Paine said: 
"Jenny has co-written all the songs 
with her guitarist Bobby Webb, and 
so far as we are concerned this LP is 
completely different to her previous 
offerings." 

Promotion would include a media 
launch, extensive advertising 
campaign, posters and window 
displays. 

Other DJM product due includes 
an album by Frank Hooker (in the 
singles chart earlier this year), who is 
completing work on the LP in 
America, and also a new John 
Mayall LP, to tie-in with a 
European tour in October and 
November. "With the resurgence of 
interest in blues music, we arc 
expecting a lot of interest in this 
album," added Paine. 

Also expected: product from new 
signing Steve Jerome, former 
Osibisa member Jake Sollo, and 
Grace Kennedy, who has several TV 
specials lined up. 

GTO RECORDS moves into 
autumn with a TV campaign for the 
new Dooleys album, Full House, 
starting in October. Marketing and 
promotion manager Paul Clark told 
the CBS sales conference that the 16- 
track LP, produced by Ben Findon, 
would be the company's most 
important marketing project in the 
next few weeks, and was expected to 
emulate the success of the last 
Dooley's album which was also TV 
advertised. The campaign will be in 
four regions, Granada, Harlech, 
Anglia and Westward. 

Clark added that a new Heatwave 
album would also be released in 
autumn — producer Rod Temperton 
is currently working in the studios in 
the US, completing work on it. In 
addition there will also be a New 
Musik album, as yet untitled, to tic 
in with live dates. He added that a 
Gary Glitter EP, currently on 
release, was picking up a lot of 
media attention and the company 
was confident that the former 
tecnybop idol would soon be back in 
the charts. 

MCA MARKETING manager 
Stuart Watson said that product 
from the company would include 
new albums by M, Rab Noakes, 
Barbara Thompson, Frankic Valli, 
Wishbone Ash, Spyro Gyra, Rupert 
Holmes and The Crusaders — 
several of the acts would be touring 
or playing live dates, co-inciding 
with the releases. In addition the 
company was re-promoting Buddy 
Holly product, following interest 
generated by the Buddy Holly Week. 

RAY COOPER, Jet Records sales 
manager and director, gave an 
informal product presentation which 
included a new album by Ozzie 
Osbourne, The Blizzard Of Ozz. A 
free colour poster will be available in 
initial quantities and a single. Crazy 
Train, has been pulled from the LP. 
In addition Osbourne will be louring 
during September and October. 

There will be a marketing 
campaign for the new Magnum LP. 
Chase The Dragon, which follows 
the Top 40 success, Marauder. 
Singles from Jet include titles by 
Alan Price, Stonehenge, Gary 
Moore's G-Force and new band, 
P45. 

A re-promotion campaign is to be 
staged for the Xanadu soundtrack 
album, co-inciding with the general 
release of the film later this month. 
TV advertising, and general 
promotion, will be linked with the 
album which has already spawned 
four hit singles. 

MfP: spend, spend, spend 

THE BUDGET company Music for Pleasure believes that now is the lime for it 
to "attack the market", according to managing director Richard Baldwyn who 
went on to tell salesmen at the company's annual conference at Rugby: "We 
are spending as much money as we can afford on promotion and coming up 
with very strong product." 

Sales and marketing director Ted Harris unveiled an impressive array of 
autumn product, including the first Beatles budget albums (see page one). 

Other upcoming MfP releases include 20-irack albums with a RRP of £1.99 
featuring Buddy Holly, Shirley Bassey, Captain and Tenille, the Mamas and 
Papas, and Tony Christie. 

There will also be 20-irack compilations entitled 20 Golden Number Ones, 
Dancin" Parly (featuring tracks licensed from Arista and Ariola), Sleepy 
Shores (orchestral music) and a Festival of Carols. 

Classics for Pleasure releases include Gilbert and Sullivan and These You 
Have Loved box sets, while Listen for Pleasure adds four new titles to its 
range: Dennis Whcatlcy's The Haunting Of Toby Jugg, Romeo And Juliet, 
David Niven reading from his book Bring On The Empty Horses, and The Day 
Of The Jackal. 

PRT mid-price campaign 
A NEW scries of 24-track mid-price double albums backed by a heavy 
marketing campaign spearheads PRT's autumn release plans unveiled 
to salesmen last week. 

Called Spotlight On . . ., the new scries carries a RRP of £4.99 and 
features compilations by artists including John Williams, Gilbert 
O'Sullivan, Gladys Knight and the Pips, Lena Martell, Acker Bilk, 
Chuck Berry and Joan Bacz. Catalogue prefixes arc SPOT for albums 
and ZCSPT for cassettes. 

Conceived and compiled by PRT's director of marketing, Matt 
Haywood, the Spotlight scries will be backed by a campaign which 
includes national, trade and magazine advertising, posters, displays, 
competitions and in-store video through Captain Video. 

Other new product for the autumn from PRT includes a new 
Osibisa LP and releases by Captain and Tenille, Lipps Inc, Michael 
Henderson and a joint album by Max Bygraves and Acker Bilk. 

imiins 

Creole to 

start mid 

-price series- 

CREOLE RECORDS' Dave 
Bucklcigh announced plans for a 
new mid-price scries from the 
company, to be initially 
launched via ten albums each 
retailing at £2.99, and featuring such 
names as Ruby Winters and 
Desmond Dekkcr. 

There will also be product from 
new signing, John McNairn, a 
Scottish singer-songwriter, and Kix, 
a band who have been produced by 
Peter Collins, responsible for 
Matchbox's hits. He debuts with 
Fear Of Flying. 
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WEA to market WCI videos 

WEA IS moving into video cassette software in the 
UK with its parent company Warner 
Communications Inc's home video catalogue to 
be sold through its own sales force to record shops 
as well as new video outlets. 

"We will be concentrating heavily on our established 
dealers for the initial three months of the launch," said a 
WEA spokesman. 

The company's salesmen were given details of the 
launch at WEA's sales conference last week and will start 
selling-in now in anticipation of an October 20 shipping 
date. 

The 15 titles in the initial catalogue — which is being 
sold under the brand name WCI Home Video — all come 
from Warner Brothers films with the exception of Gary 
Numan's The Touring Principle 1979, a 53 minute live 
video of Numan's UK tour last year which, according to 
WEA, "set new standards in visual impact with its 

spectacular stage set and dramatic lighting effects". 
WCI video cassettes will retail at between £34.95 and 

£39.95, except the Numan tape which will be specially 
priced at about £30. All titles will be available on VHS 
and Betamax formats and all will be offered on sale or 
exchange basis. 

Other titles include Woodstock Parts One and Two, 
Blazing Saddles, The Green Berets, Deliverance, East Of 
Eden, Enter The Dragon, The Exorcist, and Dirty Harry. 
• 1NTERV1SION VIDEO — which is due to go public 
under the guiding hand of financier John Bcntley at the 
end of this month — has secured a deal to distribute 20 
feature films from United Artists. 

The films, including Hair, Fiddler On The Roof. 
Casablanca, Annie and A Bridge Too Far, will only be 
available on a rental basis. Intervision's dealership 
network — including record stores — will have stock by 
November. 
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UA names Yell 

as general 

manager 
UNITED ARTISTS Music has 
appointed a new UK general 
manager, Brian C. Yell in 
succession to Robin Taylor who 
left the company earlier this year 
when his staff was made 
redundant. 

Yell was formerly with United 
Artists Pictures in the UK, and 
his expertise in that area is 
regarded as an important factor 
in his appointment. The 
company states that it will be 
placing greater emphasis on the 
international co-ordination of 
motion picture product. 

He will report to Frank 
Banayai, international vice 
president of UA Music in Los 
Angeles. Further staff 
appointments in the London 
office will be announced. 

Yell's appointment was 
announced by UA Music 
president Harold Seidcr who said 
it was in fulfilment of "uA 
Music's continuing commitment 
to maintaining the highest 
publishing profile in the key 
British and European markets". 

Charisma warns of 

cheap imports threat 

KELL Y MARIE receives a silver disc for her Top 5 hi's,!'g,eF^ls
R^'ke 

Love from PRTmanaging director Derek Honey. Standing (L to R) are. Oj1 er 

SmalLan (independent promotion). Eliot Cohen (managing Erector Red Bus 
Music) Dave McAleer (Calibre Records), Ellis Ehas (managing director Red 
Bus Music), Manny Ellas (A <£ R, Red Bus Music) and Trevor Eyles (general 
manager PRT).   

CHARISMA RECORDS has 
issued a warning to dealers not 
to trade in Portuguese imports 

Allen to fill 

Harper slot 

on Capital 
MIKE ALLEN will take over actor 
Gerald Harper's long-running 
Capital Radio Sunday show at the 
end of this month. Harper's contract 
is not being renewed although his 
show, My Sunday Affair, from II 
a.m. to 2 p.m.. has attracted an 
audience of over one million 
listeners. 

Allen has previously been a late 
show DJ in the II p.m. to 2 a.m. 
slot, is active on the disco scene and 
impressed Capital's bosses recently 
when he stood in as presenter of the 
lunch lime weekday show. 

Phonogram to offer dealer 

discount buys 
EXTRA DISCOUNTS are to be 
offered to dealers in a Phonogram 

A&M issues laser 

cut picture IP 
A PICTURE disc version of the 
Split Enz album True Colours is 
released this week featuring a laser- 
cut graphic design in the vinyl which 
displays multiple colour patterns 
while revolving on a turntable. It 
retails at the same price as the 
normal album. 

A&M says the idea evolved out 
of the technique for laser cutting the 
company's logo to combat 
counterfeiting. The process involves 
etching a blank lacquer prior to 
mastering and is claimed not to 
affect sound quality. 

CHIPPING 

NORTON 
1 'studios1 1 

Fully Residential 
" The Best in the Country" 

TEL; (0608) 3636 

of the company's product and 
has stated that it will take legal 
action "to protect the record 
buying public and ourselves" 

Charisma managing director 
Brian Gibbon told MW; "We have 
recently received numerous 
complaints from members of the 
public who have purchased (at very 
low prices) Charisma records and 
tapes which have proved to be 
faulty. In the vast majority of cases 
it has transpired that the faulty 
product appears to originate from 
Portugal." 

He warns dealers that in buying 
"cheap" imported records they are 
"endangering not only your 
reputation but also that of 
Charisma Records Ltd.", and he 
says that Charisma will not replace 
faulty records or tapes which 
originate overseas. 

Gibbon adds: "We consider the 
imported records and tapes in 
question to be infringing copyright 
within the meaning of the Copy- 
right Act of 1956." 

Orlake still in business 

despite cash crisis 
ORLAKE, THE record pressing plant in Dagenham, is continuing 
trading for the time being, despite the financial crisis which caused the 
share suspension last Wednesday of its parent company, Movitex. 

A Movitex spokesman told Music Week that the Orlake order book 
is busy, and it is hoped to sell the subsidiary as a going concern. 

He cited "the burden of past debts" resulting in "an acute shortage 
of working capital" as the reason for the company's predicament. The 
group, which also manufactures plastic signs, has asked its bank to 
appoint two receivers to its two trading divisions, and its 1979 pre-tax 
profit of £99,000 slumped to a £126,000 loss for the year ended 
February 1980. 

UK indie goes digital 
By NICOLAS SOAMES 

UNICORN RECORDS has become the first British independent classical 
company to invest in a Sony 1600 Digital Recorder incorporating the latest 
modifications, together with 2 BVU 200A Video Tape Recorders, enabling two 
digital master recordings to be made simultaneously. 

Unicorn's director, John Goldsmith has decided that in future it will be 
basic company policy to make all its recordings using digital equipment — and 
it has started with the first of a series of recordings being made by organist 
Jennifer Bate incorporating the complete organ music of Messiaen. 

Unicorn is also prepared to offer its equipment for hire to other companies. 
Enquiries to John Goldsmith at The Manor House, Markfield, Leicester, lei: 
Markfield 3138. 

autumn campaign. Star Buys, 
aimed at promoting the company's 
catalogue. The campaign offers 
dealer traditional incentives like 
discounts, depending upon quantity 
ordered, and point of sale material, 
but will also give retailers the 
opportunity to attract customers by 
co-operative press advertising and 
stickered product. 

Product featured in the 
campaign covers the complete 
Phonogram catalogue, with the 
exception of TV-advertised albums 
and new releases for one month 
after the release date. Charisma 
Records product will also be 
included. 

A Phonogram spokesman says: 
"The scheme will run through until 
December 11 and is an attempt to 
help the retailer increase his stock 
turn rate on Phonogram product, 
via the facilities offered at the 
company's expense." 

Streisand import 

banned by MCPS 
AT THE behest of Chappcll Music, 
the Mechanical Copyright 
Protection Society has imposed an 
import ban on the forthcoming 
Barbra Streisand LP entitled Guilty. 

Its UK release is not scheduled 
until November, and the publisher 
has requested the ban to prevent 
supplies being imported from the 
US, where it has been released. The 
album has been co-produccd by 
Barry Gibb. 

EML SALES CONFERENCE 

Diamond soundtrack 

heads EMI schedule 
EMI'S ONE-DAY conference 
concentrated on straightforward 
product presentation of autumn 
releases, and prominent among new 
albums was the eagerly-awaited Neil 
Diamond album. The Jazz Singer, 
containing 10 new Diamond 
compositions. The album is due in 
November preceding the film which 
will be released next February. 

Another significant album 
previewed was the last to be made by 
the laic Minnie Riperton, Love Lies 
Forever (Capitol). The material 
recorded shortly before her death 
has been reworked with added 
backing vocals from a number of 
star names including George 
Benson, Stevie Wonder and Roberta 
Flack. 

Other October releases announced 
were Brass Construction VI on UA; 

South Road Connection's Positive 
Energy on UA; and mid-price 
albums including Kenny Roger's 
Love Lifted Mc (an old album 
getting its first UK release), and The 
Complete "Catch Mc" Sessions by 
Joe Pass on Blue Note. 

An album getting a big marketing 
push will be a new Whitesnake 
double album, Live In The Heart Of 
The City, which includes one live 
album recorded during the band's 
recent UK tour, and a second LP 
recorded at a previous 
Hammersmith Odcon concert which 
has not been available here before, 
except on import. 
• Editor's note: Music Week's 
coverage of the EMI conference is 
incomplete due to lack of co- 
operation by EMI in providing 
information. 

— 

Motown autumn agenda 
MOTOWN PRODUCT for October which was presented at the EMI 
conference began predictably with the new Stevie Wonder album, Hotter Than 
July, which will be given a very big campaign (details later). This is due for 
release at the beginning of October. In the same month come compilations — 
The Temptations' 20 Golden Greats, and two mid-price albums from Marvin 
Gaye and Diana Ross and the Supremes — both headed The Early Years 1961- 
1964. There will also be a new album from Tina Marie, entitled Irons in the 
Fire. Promotion for The Temptations will include a sizeable music paper ad 

^campaign, and the previous Golden Greats on Motown will be listed in the ads 

NEIL DIAMOND: His Jazz Singer, 
album due in November, was 
previewed at the EMI conference. 
Video tapes out soon 
EMI VIDEO projects manager 
Geoff Kempin told salesmen that his 
department confidently expects to 
have its first tape product out within 
nine months, and to be releasing 
video discs by the end of 1981. 
Releases will be music product, and 
he stressed the success that such 
music video is already having in the 
field, with the Frames of Fame 
promo cassettes being well received 
by dealers. A new Frames cassette 
will go out in about a week's time 
featuring artists including 
Whitesnake, the Motels, Cliff 
Richard, Queen, Sheena Easton 
Kim Carnes, Dr. Feelgood, Dexy'^ 
Midnight Runners and the Rolling 
Stones. 
A NEW category in Liberty United 
File series was announced at tl 
EMI conference. Called Movie Fil 
it will be a mid-price outlet for t! 
many soundtracks that exist in t 
United Artists catalogue. 
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New venture by music journalists 

14 

Rolling Stones 

post for 

Colin Burn 
COLIN BURN has been appointed 
general manager of business affairs 
for the Rolling Stones for the world 
excluding the US and Canada, and 

" took up his new post last week. 
Burn, recently declared redundant 

by EMI after 22/2 years of service, 
will be involved in all aspects of the 
Stones' activities, including 
recording, budgetary control, 
contract negotiations and promotion 
and marketing plans. 

He is also seeking a few artists for 
the Rolling Stones label, and is 
particularly interested in finished 
masters. Burn can be contacted at 2 
Munro Terrace, London, SW10 (01- 
352 0005). 
EMI GROUP chairman and chief 
executive Bhaskar Menon was co- 
opted on to the IFPI board at the 
recent Amsterdam meeting 
following the resignation of Len 
Wood, who was unanimously 
elected vice president emeritus by his 
16 board colleagues . . . Hannc 
Jordan, previously in charge of PR 
and artist liaison at Hansa 
Productions, has joined George 
Gluck Music as personal assistant to 
George Gluck with special 
assignments in PR and promotion. 
Gluck Music is now based at 23 
Bruton Street, W1 (01-493 1067). 

A LONDON financier is 
backing a new recording and 
publishing venture to be headed 
by former music business 
journalists Nick Underwood 
(ex-Cashbox) and Val Falloon 
{ex-Record World). 

The previously announced 
Neptune Records, being run by 
Underwood, is now joined by 
Neptune Music Publishing which 
will be Falloon's responsibility. 

First signings include Melanie 
Harrold, rock duo Lake and Foster, 
Reading band The Suspects, South 
London band Cymbeline, rock trio 
Backchal and "a major 
TV/Theatrical personality". 

Business consultant/financier 
Lynda Turner, who will be 
managing director of the companies, 
has pledged two years of 
"substantial financial backing" for 
the project and says they will be 
investing in artists on a long-term 
basis. 
• Neptune Records nad Music 
Publishing is based at 31 Old 
Burlington Street, London Wl. (Tel: 
01-437 2066). 
RCA HAS taken over distribution 
of Fantasy/Stax product in the UK 
following the termination of the 
American labels' licensing deal with 
EMI. 

Although a full licensing 
arrangement involving back 
catalogue has yet to be concluded, 
RCA will for the present operate the 
deal through its existing contract for 
Milestone/Prestige and will release 
only selected new product. It is 
understood that RCA wants to clear 
its heavy autumn release schedule 
before setting up a full agreement, 
probably after Christmas. 

Music § 

Deals p 

Early releases through the deal 
will include new product from 
Sylvester, Fat Larry's Band, Fever 
and Idris Mohammed. 

Newly promoted deputy 
managing director of RCA, John 
Howes, comments: "Fantasy/Stax 
and RCA want to work together, 
especially in view of the success 
Milestone/Prestige has had in the 
UK under an RCA licence. Both 
companies, however, want to see 
solid and concise scheduling and will 
develop and negotiate a full 
agreement very shortly." 

SIRE HAS signed a long-term deal 
with Da Biz, a group which 
previously started to build a 
following as The Tours, and the 
debut single is a re-release on Sire of 
One The Beach (SIR 4045). This was 
first out on the band's own Small 
Operations label. 

NEWLY-FORMED band 3 Minutes 
have signed to a long-term 
recording contract by Rocket 
Records. They are fronted by 
Johnny Warman, and produced by 
the Jam/Vapors producer Vic 
Coppersmith-Heaven. The band, 
managed by Robin Eggar and Buzz 
Carter of Deckstar, have a debut 

single, Automatic Kids (XPRES 40), 
out this week in a picture sleeve and 
will be touring during the autumn. 
POLYDOR HAS signed The 
Passions for the world and the first 
product is a single. The Swimmer, to 
be released this month, followed by 
a UK tour in October. 

THE SOUND, a recently-formed 
London group which has had an EP 
out on the independent Torch label, 
has been signed by Korova Records. 
Their first single for this label will be 
Heyday c/w Brute Force, released 
on Friday, and an LP entitled 
Jeopardy will follow. The band will 
be supporting Echo and the 
Bunnymen on tour later this month 
and next. 

BLACK SLATE, one of London's 
leading reggae bands, have signed 
with Ensign Records and release 
their first single, Amigo (ENY 42), 
this Friday. The record, which has 
already been picking up BBC and 
Capital Radio airplay, will be 
available on both seven and 12-inch 
formats. An album will follow in 
October, tying in with a club and 
college lour; called Amigo, the LP 
will be a revamped version of an 
album the band released on their 
own TCD label. There will be a full- 
scale promotional campaign around 
both single and LP. 

LOGO RECORDS has signed 
Straight Eight to a long-term 
worldwide recording deal, excluding 
Canada where they will have a deal 
with El Mocambo. Their first album 
on Logo, Shuffle 'n' Cut will be 
released on October 17, with a 
single, I'm Sorry, out on September 
12. 

New 

labels... 

PLASTIC SPEECH has been 
launched by Kaslrala 
Enlertainmenls Ltd. 

Laurence Kayson and Francis 
Melinek arc funding the venture 
from the profits of their Kastrala 
company, a London record 
wholesaler, and distribution is 
being handled by Spartan. 

UK sales director is Ian 
Collins, formerly with the WEA 
sales staff, and in charge of A&R 
and promotion is Steve Reeves, 
previously with Radio 
Luxembourg and Epic. 

Debut Plastic Speech single is 
Video Veto by Mctroz, released 
this Friday (12), and two other 
signings are Su Lyn and The Bad 
Actors. Conlact: Plastic Speech, 
Kaslrala Entertainments Ltd., 
Cordova Road, Bow, London 
E3. 01-9805209. Telex: 22568. 
KINGDOM RECORDS, 
originally started in 1973, but for 
the past five years only 
distributed in France and 
Benelux, is being re-launched in 
the UK. First release will be a 
maxi-single by rock band 
Caravan tying in with their 
November tour. Contact: Terry 
King, 9/11 Monmoulh Street, 
London WC2. (Tel: 836 4763). 
Distribution to beset. 
DIAGRAM RECORDS has been 
launched by Manchester-based 
band The Diagram Brothers who 
release their own EP on 
September 19, catalogue No. 
CON 1. Contact: David Rees 
Management, 10a Rectory Road, 
Crumpsall Road, Manchester 8. 
(Tel: 016-795 7666). 
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£N - JOY fOOH'SiLf, IT'S LA-rgftlWAH YOU THtN*, 

Book Now For The 

TIN PAN ALLEY BALL 

at 

The Hilton Hotel 

Tues 30th. Sept 1980 

(All proceeds to charity) 

Dancing to Joe Loss and his Band 

and The Mike Allen Disco 

Contact Janice Cable at the MPA 
Kingsway House, 103 Kingsway, London WC2B 6QX Telephone: 01-831 7591/2/3 

Title hcjding reproduced by kind permission of Chappt-ll/Morris Ltd. 
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GETS IT TOGETHER MARKETING, ADVERTISING, SALES, PROMOTION 

GETS IT TOGETHER PRESS, DEALER LIAISON. PRODUCTION 

THE LIAISON & PROMOTION CO. LTD. ——— 

CONTACT-GARY DAVISON/CLIFFORDGEE 01 723 362374 . : 

4D OXFORD 4 CAMBRIDGE MANSIONS, OLD MARYLEBONE RD, LONDON N.W.I 
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Mandel's visit nets Regina for new album 
. d from the Brazilian studios next month to record 

From CHRISTOPHER P1CKARD She follows in the footsteps of new alignment will maintain the disappeared Clarke. 1 ' " xruwrtr, MocMmonrrv Trtm irtK?ar.^ same interest in British acts on ihe marKei. From CHRISTOPHER P1CKARD 
RIO DE JANEIRO: Johnny 
Mandel, probably best known for 
The Shadow Of Your Smile and ihe 
music from was a recent 
visitor to this city. 

He came to see Elis Regina and 
persuade her to make a demo tape in 
English of Brazilian and 
international songs. Everyone seems 
to be delighted by the results and 
Elis Regina will spend four months 
in Los Angeles recording her next 
LPin English. 

She follows in the footsteps of 
Milton Nascimento, Tom Jobimand 
Gilbeno Gil, who have all recorded 
in the USA. 

FROM THIS month, A&M Records 
will no longer be the responsibility 
of EMI Odeon. Following a new 
deal, A&M will be handled in Brazil 
by CBS. 

The first release under the new 
agreement is Herb Alpert's album 
Beyond. 

Hopes are being expressed that the 

Dateline; 

Riode 

Janeiro 

A&M roster such as Police and Joe 
Jackson as it would be sad if they 

Air celebrates a decade 
STOCKHOLM: Air Music 
Scandinavia AB is celebrating its 
10th anniversary this year and is the 
second largest independent music 
publishing company in Scandinavia 
after Stig Andersson's Polar Music. 

Air Music's president is Sture 
Borgedahl, a 40-year veteran of the 
music industry, who has noticed 
several changes in Scandinavian 
music publishing over the 10 years of 
Air Music's existence. 

"Music taste in Sweden today is 
much more mixed than before," he 
says. "Over the past few years, 
Anglo-American material has very 
much dominated the local scene and 
it's not as easy to get cover 
recordings today as it was some 
years ago. Of course, this has to do 
with the stagnation of the whole 
record industry here, which has led 
to less local recording, but — on the 
other hand — higher quality in 
general." 

Air Music maintains close 
relationship with most artists, 
producers and record companies, 
enabling it to participate in the 

linl 
CORRESPONDENTS: 
ARGENTINA: Jorge Alberti, 
Lavalle 1569, 40 Piso Oficina, 
1048 Buenos Aires. Tel: 456948. 
AUSTRALIA: Peter 
Convngham, PO Box 80, 
Ashfield, NSW 2131. Tel: (02) 
798 5244. 
BRAZIL: Christopher Pickard, 
Av. Borges de Medeiros 2475, 
Apt. 503, Lagoa, Rio de Janeiro. 
Tel: 246 8349. 
CANADA: Richard Flohil, Suite 
401, 1240 Bay Street, Toronto 
M5R 2A7, Ontario. Tel: 925 
3154. 
EIRE: Pat Pretty, 23 Kirkpatrick 
Drive, Clonsiila, Co. Dublin. 
Tel: 961 922. 
FRANCE: Gerard Woog, 14 rue 
La Fontaine, Paris 75016. Tel: 
520 7967. 
HOLLAND: Sue Baker, 
Looiersgracht 110, 1016 VT 
Amsterdam. Tel: 256572. 
JAPAN: Bert Tanimoto, Shinko 
Music, 2-12 Ogawa-Machi, 
Kanda, Chiyoda-ku, Tokyo. Tel: 
(292) 2861. Telex: J25224. 
MALAYSIA: Tan Boon Peng, 
22 Jalan Tcbu, Kuala Lumpur 
18-02. Tel: (03) 467136. 
SOUTH AFRICA: Joe 
Bronkhorst, 63 Northficld 
Avenue, Glenba/cl 2092, 
Johannesburg. 
SPAIN: Jordi Rueda, Avenida 
Gaudl 10, 2° Barcelona 25. Tel: 
2561729. 
UNITED STATES: Ira Mayer, 
235 Lincoln Place, Brooklyn, 
NY 11217. Tel: (212) 622 5727. 
Telex 235139. 
Mike Reynolds, 1741 N. Ivar 
Avenue, Suite 210, Hollywood 
CA 90028. Tel: (213) 463 7661. 
WEST GERMANY: Michael 
Henkels, D-2000 Hamburg 62 
Am Schulwald 47. Tel: (040) 520 
9020. Telex: 2173471 HENK D. 

planning of productions at a very 
early stage, 

"In order to survive as a 
publisher, you have to have a wide 
and big repertoire," Borgedahl 
declares. "Hit songs arc still very 
important, but less so than before. 
Some years ago a hit song 
automatically meant lots of local 
recordings, but now a lot of local 
artists and groups arc writing their 
own material and also there is much 
more product about in the nature of 
cheap cover cassettes, special 
product and compilation albums. 

"This makes it essential for us to 
work more in recording, either our 
own productions to license to a 
record company or co-productions 
with record companies. Co- 
productions are increasing in 
number today." 

Lars Wiggman, an Air Music 
staffer since 1971 and vice-president 
for the past year, comments: "We're 
working more and more on getting 
Swedish product released 
internationally. Primarily, we work 
closely with Mariann Records in 
Sweden, which is one of the biggest 
independent record producers here. 
We represent Mariann product and 
publishing internationally and over 
the past two years have secured a lot 
of releases in Germany, Benelux, 
Australia and Japan. 

"We are currently working on 
Mariann group Chips, who are on 
the verge of an international career. 
Their debut album, which includes 
their latest single A Little Bit Of 
Loving, will be released in Germany 

"and the Benelux countries on (he 
new TTR label and the band is doing 
TV in Holland and Germany. 
Another Mariann at we're involved 
with is piano player Janne 'Lucas' 
Persson, who is a major seller here 

in Sweden. An instrumental album 
by Lucas is to be released in Japan 
on the WEA-Pioneer label." 

Wiggman points out Ihe necessity 
to produce professional demo 
recordings of high standard 
nowadays and to this end Air Music 
has installed a small eight-track 
recording studio. 

The problems affecting the 
Swedish record industry inevitably 
embroil the Swedish publishers too. 

"Home taping and parallel 
importing are hitting us," says 
Borgedahl. "Discussions about a 
levy on blank tape have been held 
here and I think we might get it some 
time next year. We have very good 
relations with the international A&R 
departments of most record 
companies here, which help in 
promoting original artists and 
product, and we also have close links 
with Ihe TV and radio stations." 

Borgedahl cites parallel imports as 
an international problem, and adds 
that it is difficult to make US 
publishers realise that large sums 
cannot be paid in advance on 
catalogues due to the large losses 
incurred on product which is 
imported. One area of publishing is 
flourishing, however — printed 
music and folios. 

"We have our own sheet music 
distribution network," he explains 
"and sales have gone up over Ihe 
past year. This shows (hat more and 
more people are making their own 
music, with a lot of new bands 
coming up, and it's almost like the 
Sixties in this respect. 

"One example of a very big print 
seller is Richard Clayderman's 
Ballade Pour Adeline, which we 
distribute for Sonet. This has sold 
more than 60,000 song copies, which 
must be some kind of a record." 

THE RIO Monterey Jazz Festival 
limped through its four days ol 
presentations and, as most people 
predicted, the venue ol 
Maracanazinho was the root of most 
of the problems. 

Maracanazinho is a rather bleak 
concrete gymnasium, which is 
afflicted with an echo delay of 6'/: 
seconds, but for some unknown 
reason is still used for major musical 
events in Rio. 

A good atmosphere for jazz was 
impossible and John McLaughlin, a 
past sufferer, decided this time to 
play an acoustic set with Christian 
Escoudc. A1 Jarreau, Weather 
Report and Pal Metheny also 
produced good sets in the 
circumstances. 

George Duke was back in Rio for 
the festival, but without his full 
group, adding Stanley Clarke, Airlo 
Moreira and Raul de Souza to his 
guitarist and drummer. Duke, who 
recorded his Brazilian Love Affair 
album here, hopes to go into the 

studios next month to record with 
Clarke. 

JULY SAW the arrival in the shops 
of records in Spanish by Abba and 
KG and The Sunshine Band. 

U will be interesting to see how 
well these releases do. as Brazil's pet 
hate is the world thinking Brazilians 
speak Spanish and not Portuguese. 

Record companies, you have been 
warned! 

THERE ARE some interesting 
Greatest Hits albums around, 
specially compiled for Brazil. 

Recent collections feature 
Santana, Lou Reed, Abba and 
Jimmy "Bo" Home. The latter LP 
was released to coincide with a short 
lour that Home undertook in the 
Sao Paulo area. 

SHORTS: Tomaz Munoz is the new 
CBS general manager in Brazil, with 
previous CBS service in Spain (eight 
years) and Mexico (12 years) . . . 
Ariola has entered the classical field 
with the release of three albums 
containing Bach piano music played 
by the Brazilian pianist Joao Carlos 
Marlins. 

Rampage 

in India 
LONDON: Following 
negotiations begun in January 
1978, Rampage Records 
managing director Larry Page 
has set a pressing and licensing 
deal with the Indian Record 
Manufacturing Company of 
Calcutta. 

Under the terms of the 
agreement. Rampage product 
will be pressed and released in 
India, and 60 per cent of the 
output will be exported to 
Bulgaria, the USSR, East 
Germany, Czechoslovakia, 
Hungary, Poland, Rumania and 
Sn Lanka by the IRMP, which 
has trade pacts with these 
countries. 

The first six Rampage albums 
to be released in November will 
feature the Larry Page Orchestra 
(two), Johnny Pearson, Hunter, 
and two disco compilations. 

Home-taping 

meet soon 
PARIS: The much-heralded and 
long-awaited round table discussion 
on home-taping announced at 
Midem last January by the French 
Minister of Cultural Affairs seems 
finally about to be held. 

No date has actually been fixed, 
but the Minister has apparently told 
Jean Luc Tournier of licence 
organisation SACEM that the 
conference — meant to decide 
whether the French Government 
should be asked to introduce a blank 
tape levy — will definitely take 
place. 

The news is welcome to the trade 
after eight months of waiting, but 
there is no certainty whose views will 
prevail. The powerful tape 
manufacturers' lobby is opposed to 
a levy and has found allies both 
among sections of the general public 
and with educational authorities 
who use great quantities of tape for 
essential copying. 

CBS predicted to widen Asian base 
From TAN BOON PENG 

KUALA LUMPUR; CBS 
Records is expected to aim 
for a sizeable share of the 
record industry in Malaysia 
and Singapore next year or 
soon after with direct 
participation in distribution 
and local repertoire. 

Informed sources told Music 
Week that plans are afoot to set up 
the basic management framework 
required to run the company's 
operations in these two countries, 
with the head office located in this 
city. 

Leading personnel in record 
companies here and in Singapore 
have already been discreetly 
approached and interviewed for 
various positions in the proposed 
operation during recent months. 

A seasoned record executive in 
Singapore said that he had been 
invited to head the A&R activities 
for the company by an industry 
friend, who is maintaining close 
links with CBS-Sony in Tokyo, 

"I was given to understand that 
CBS has every intention of setting 

Dateline; 

Kuala 

Lumpur 

up its office and studio in Kuala 
Lumpur this year, but they decided 
to postpone their plans because of 
the piracy situation," he said. 

He added that his contact, whom 
he refused to identify, operates a 
Chinese repertoire label in Singapore 
and Hong Kong and has both 
company and personal links with 
CBS in Japan. 

Local Malay repertoire appears to 
be the direction in which the 
recruitment drive has been heading, 
A prominent full-time producer of 
Malay recordings, also from 
Singapore, has been offered a 
production job. 

Initial plans apparently call for 
the employment of production talent 
from Singapore, with Malaysians in 
administrative posts such as that of 
general manager. This arrangement 
would be healthy for the industry 

and would comply with Malaysian 
official requirements for local 
participation. 

Speculation was heightened 
further when two top CBS-Sony 
executives from Tokyo arrived here 
last month on a two-day fact finding 
mission. Yoshiyuki "Jack" 
Isomura, general manager of 
international business affairs 
(accounting and finance) and 
Namihiko Sasaki, associate general 
manager of foreign business affairs, 
were met on arrival by EMI 
Malaysia executives, whose 
company is currently the licensee for 
CBS-Sony product here. 

"There was absolutely no need for 
their visit if they had merely wanted 
to do a market survey," commented 
an EMI insider. "1 saw it more as an 
on-the-spot assessment of the 
market six months after Frank 
Wclzcr's visit." 

Welzer, a vice-president of CBS 
International responsible for 
business development, had arrived 
in March to review the label's 
progress in Malaysia. 

"I'm sure it was not coincidence 
that some very sharp and probing 
questions were being asked on the 

piracy situation and marketing 
potential and avenues which 
existed," added the EMI executive. 

Isomura and Sasaki, who flew in 
from Singapore after a similar two- 
day sojourn, left for Manila and 
Hong Kong with the impression that 
an attempt at local recording would 
still not be to their advantage this 
year, despite increased anti-piracy 
operations. 

It is understood that CBS has been 
unhappy with sales of its product 
and was considering another licensee 
or entry into the market itself. At 
one stage there was speculation that 
it might become involved with a 
local company on a joint operation 
basis. 

During his visit in March, Welzer 
talked to various companies, 
including Hup Hup Records, a 
former CBS licensee in the early 
Seventies. It is believed that he 
acknowledged piracy to be a primary 
factor causing sluggish sales. 

A decision whether CBS will 
continue its licensing arrangement 
with EMI Malaysia after its present 
expiry dale next March is expected 
soon. 
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ARE YOU BRIGHT, 

HARDWORKING, 

INTELLIGENT AND 

AMBITIOUS, 

WITH A KEEN 

INTEREST IN 

CONTEMPORARY MUSIC, 

A FRIENDLY 

PERSONALITY AND A 

SMART 

APPEARANCE? 

Then what are you doing reading this? 

If you are bright then you'll 
probably have realised that 
this is an advertisement for 
Paul McCartney's new single 
•Temporary Secretary! 
Only available as a limited 
edition 12"record,the B-Side 
is the 10'/= minute,previously 
unavailable "Secret Friend'.' 
No previous experience necessary. 
Apply now to your EMI Records Distribution Centre 
quoting catalogue no,12 R6039 

HI £3  ; 
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