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Littlewoods to 

get aggressive 

on record sales 

A MOVE to "more 
aggressive" trading policies 
in their record departments 
is now being made in 
Littlewoods stores around 
the country. 

As from last week the number 
of stores selling singles jumped 
from four to 44 and 
promotional video systems have 
been installed in 20 branches 

RCA sackings 
A NUMBER of redundancies at 
RCA Records' London Office are 
expected to be announced this week. 
The extent of the redundancies, and 
the names of those affected, were to 
be revealed after management 
meetings taking place as Music 
Week went to press. 
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Haayen in 

grim mood 

at Musexpo 
From JRA MAYER 

MIAMI BEACH: In his keynote 
address at the sixth annual 
Musexpo here at the weekend, 
Polydor Records president 
Freddie Haayen warned 
delegates against making 
business expectations "based on 
wishful thinking", and added: 
"Spending a million dollars to 
make a million dollars in sales is 
a questionable undertaking". 

He called for artists to "give 
manufacturers a chance to 
recoup all monies spent"; he 
urged the industry to greater 
selectivity — "musically, 
financially and emotionally"; he 
pinpointed the "new importance 
of what were once considered 
secondary matters — video, 
publishing and non-domestic 
rights"; and he predicted 
"changing demographics that 
will find the industry focusing 
on an ageing market". 

Musexpo organiser Roddy 
Shashua is claiming 2200 
registrants, representing 950 
companies from 44 countries, 
but delegates estimate the 
number of actual participants at 
only a few hundred. 
• More Musexpo reports in 
American Commentary next 
week. 

where, from next week, they will 
be pushing both singles and LP 
titles. 

Littlewoods merchandise 
controller, Richard Mawdsley, told 
MW: "We are widening our slock 
and will be doing more big 
promotions." 

The number of Littlewoods 
branches which have record 
departments is 104; this is unlikely 
to grow, since it includes almost all 
of the 110 stores in the UK. But, 
while the record departments have 
in the past concentrated almost 
exclusively on albums, the aim now 
is to offer customers greater stock 
choice and to take a share of the 
still lucrative singles market. The 
new policies in choice and range of 
stock are being reflected in 
Littlewoods' Christmas orders, 
which are now being placed. 

Littlewoods is supplied chiefly 
(but unlike Woolworths, not 
exclusively) by Record 
Merchandisers, and the promo 
videos now in use are those made 
by Realmheath and installed by 
RM. 

ON DISPLA Y at Poly Gram's recent Bournemouth sales conference was the 
new Polydor/Noel Edmonds Roadshow vehicle. A six-wheel Range Rover, 
painted in Polydor's familiar red, it will be used to promote the label's leading 
artists. Pictured at the wheel is Polydor managing director A. J. Morris, and 
looking on are (L to R) Mark Fenwick (EG Management), Tony Bram well 
(Polydor promotion manager), Sam Alder (EG Management) and John 
Pearson (Polydor singles marketing manager). 

Geffen beats Epic 

to sign John & Yoko 
From MIKE REYNOLDS 

LOS ANGELES: Geffen Records 
has confirmed it has signed John 
Lcnnon and Yoko Ono for the world 
and Elton John for the U.S. 
Contracts for both the Lcnnon duo 
and John are for five years without 
specifying any particular amount of 
product. Epic had also been bidding 
strongly to sign the Lennons. 

Lcnnon and Ono make their 
Geffen debut this month with a 
single, Starting Over, followed by an 
album entitled Double Fantasy in 
November. The latter will comprise 
seven songs written by Lennon and 

UK publishers snub 

Midem subsidies 

seven by his wife. 
At press-time no details were 

available concerning John's first 
release via the Geffen label. Geffen 
Records, set up earlier this year by 
former Warner Communications 
executive David Geffen, is 
distributed here via WEA and this 
week the UK company was making 
plans for the release of the Lennons' 
album to coincide with the US 
release date. 

Reports that the Elton John 
signing was a worldwide deal — 
possibly affecting the future of . 
Rocket Records — were not clarified 
at press time. 

• A further Geffen signing — 
Rick Wakeman — was announced 
this week. 

Rent or buy 

deal MCA video 
From SIMON HILLS 

CANNES: Following MCA's 
decision to market video discs in the 
UK {MW Sep 27), a new company 
headed by Roy Featherstone has 
been set up to distribute video 
cassettes, it was announced at 
Vidcom here this week. 

The company is called CIC Video 
UK, a subsidiary of Cinema 
International Corporation (CIC), 
and will use some of the services of 
MCA. A marketing manager and 
specialist salesmen will be appointed 
with distribution going through 
CBS, as do MCA records. 

Initial catalogue comprises 20 
titles of films from Universal and 
Paramount including Saturday 
Night Fever and Grease as well as 
such recent titles as The Electric 
Horseman, which features Willie 
Nelson, with additional titles 
expected this year. 

A unique feature for dealers is 
that they will be able to sell or rent 
the cassettes without filling in any- 
special forms by paying a rental 
surcharge on the titles. There will be 
no RRP. 

"Because of the confusion that 
has been caused with rental and sales 
we have decided that it is best to let 
the dealer decide whether to sell or 
rent," said Featherstone. "We will 
be competitive and the price will not 
be out of the range of other systems 
operating. I am hoping that the price 
will be below £39." 

He added that the company will 
be in the market for other product 
when the titles have been established 
outside of Paramount and 
Universal. Dealer price has yet to be 
fixed. 

THE BRITISH music publishing 
industry has not taken up the British 
Overseas Trade Board offer to 
subsidise a UK music publishers' 
stand at Midem next January {Music 
Week September 20), writes Nigel 
Hunter. 

The BOTB was prepared to pay 
the full space rental, including 
French VAT, and Midem chief 
Bernard Chevry had indicated his 
willingness to reduce the 
participation fee for publishers 
interested in the joint venture. 

Last Thursday was the closing 
date for those interested to apply, 

Chart report 
THE COMMITTEE of enquiry 
investigating allegations of 
fraudulent falsification of the chart 
is expected to make a preliminary 
report of its findings by mid- 
October. * 
• The magazine Record Business 
has formally withdrawn its 
application to submit a 
presentation for the new contract 
for the BPI/BBC/Ato'c Week 
chart. 

and at a Music Publishers 
Association council meeting that 
morning it was revealed that not a 
single application had been received. 

''We're surprised and 
disappointed," MPA president Ron 
White told Music Week, "and 1 
think the music industry will be the 
loser for this total lack of response 
to the generous gesture by the BOTB 
and Bernard Chevry. 

"I think an unjustified fear of an 
even deeper depression to come is 
the reason. We hope the MPA will 
still find a way to be present at 
Midem as an association, with Peter 
Dadswell and a secretary in 
attendance." 
• While and his EMI Music 
Publishing colleague Peter Smits will 
be in Cannes for the annual meeting 
of the International Federation of 
Popular Music Publishers in their 
capacities as president and secretary- 
general respectively. The 1FPMP 
agenda will include the Austrian 
blank tape levy and the similar 
measure proposed for Germany, 
photo copying and mechanical 
royalties in the wake of the abolition 
of RRP. 
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Hoyt Axton leads Young 

Blood video launch 

AT PICKWICK Records Dislributors annual conference Mike Lowe 
was named representative of the year and is seen receiving his award from PRD 
managing director Stephen Lewis. Paul Burgess was runner-up, and Tracey 
Chilian was sales girl of the year. 

YOUNG BLOOD is moving 
into the videocassette market 
with the release of a video of 
Hoyt Axton's recent concert 
at London's Venue in a joint 
venture with the Los Angeles 
based TV film company 
Showtime. Young Blood will 
release the video together 
with a pre-recorded cassette 
of Axton's Rusty Old Halo 
album as a package retailing 
for under £25 in time for the 
Christmas market. 

Initial distribution will be through 
record dealers and negotiations are 
under way with several video rental 
firms. 

"There are also discussions in 
progress with Leyland Cars 
concerning a sponsorship lie-in for 
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Marketing 

the Axton video," added David 
Williams. Young Blood's marketing 
director. 

On the record front, Young Blood 
has eight singles planned for release 
before Christmas and two extra staff 
have been retained — Don Perciva! 
to handle national TV and' radio 
promotion and Barbara Isaacs for 
regional radio and TV. 

Release details: October 3: Hoyt 
Axton's Wild bull Rider (YB10I) 
and Music Like Dirt by reggae band 
Nightdoctor (YB105). Tommy 

Boyce has been signed to the label as 
a producer/artist and his first single 
by his band Space, Fraulein (YB100) 
comes out on October 17. On the 
same date Irish singer Shaun 
Connery has his first single released, 
Marlena (YB101), produced by 
Young Blood MD Jan Olofsson. 
Trevor Williams single Sweet 
Summer Wine (YB 95) is released 
October 24 and on October 31, Roxy 
Rollers release Disco Skating 
(YB99). 

American singer Joanne Barnard 
has been signed to the label for the 
UK and her debut single. Second 
Time Around (YB103) is released 
October 31. Finally, Young Blood 
has acquired the UK rights to a 
Christmas single originally released 
in 1972 which has been No. I in 19 
countries to date. Entitled Joy by 
Apollo 100, it's a variation of Bach's 
Jesu Joy Of Man's Desire and is 
released here on November 7, 
catalogue number YB97. 

GT0 Dooleys project 

gets £200,000 budget 

GTO IS giving its heaviest marketing backing yet to the new album from 
The Dooleys, released this Friday. Full House (GTTV 050) will be backed 
by a £200,000 budget, which will pay for TV advertising in Granada, 
Harlech, Anglia and Westward areas (from October 15) and for posters, 
streamers stickers and mobiles. Shops in the TV areas will get window 
displays. On October 10 The Dooleys release a new single, In A Riddle c/w 
Going Solo (GT 283), the first"50,000 copies of which will have full colour 
sleeves. RRP for album and cassette is £4.99, and release coincides with the 
group's current UK tour of 50 concerts, ending in their home town of 
Manchester in mid-December. 

Pauline's solo debut 
PAULINE MURRAY, ex-singer with 
her debut album for Illusive Records 
and manager John Arnison. It is 
Penetration arid the-firsl for Illusive. 

Released this week the album, 
entitled Pauline Murray And The 
Invisible Girls, is produced by 
Martin Hannett who also produced 
Joy Division and Magazine. 

Hannett also plays bass and 
keyboards while Vini Reilly from the 
Durutti Column plays guitar and 
Paul Burgess from lOcc plays 
drums. 

Distribution is through RSO and 
the releases will be backed up with a 
poster campaign, window displays, 
trade and consumer press 
advertising, co-operative press and 
radio advertising with Virgin and 
radio and shop PAs. 

Catalogue number for the album, 
which includes the single Dream 
Sequence, is Illusive 2394 277. 

Whitesnake 

royalty cut 
A SUBSTANTIAL campaign has 
been lined up for the Whitesnake 
live double album, Live In The 
Heart Of The City (SNAKE 1) 
released through EMI on October 
20. 

An EMI spokesman said: "The 
band were adamant that the album 
should retail as cheaply as possible 
and are, therefore, accepting a lower 
royally rale to enable the albums to 
sell for an OLP of £5.99, but with 
full dealer margin." 

There will be "a major full page 
advertising campaign" covering all 
the rock papers and point of sale 
material utilising posters 
showcards. and 

the new wave band Penetration, release 
— formed by Murray, Robert Blamir 
her first album since, the. demise-o 

Virgin books 

scheme 

goes ahead 
VIRGIN LAST week presented the 
first four titles to its record sales 
force in a scheme designed to sell 
music related books to record stores, 
with distribution through CBS. 

With a dealer margin of 30 per 
cent dealers will be offered The 
Rolling Stone Record Guide, 
retailing at £5.25, The Sid Vicious 
Family Album, at £1.95, the 1981 
Rock Yearbook, at £5.95, and Rock 
Stars In Their Underpants by Paula 
Yatcs, at £4.95. Also on offer, on a 
tentative basis, will be The Elephant 
Man Film Book, at £3.95, released 
to coincide with the film's October 
debut. 

Commenting on the deal, Virgin 
Books managing director Maxim 
Jakobowski says: "We have sold 
them to stores handling records 
through our own books network and 
through our own stores. 

"The response from the record 
trade has been encouraging, though 
nobody has tried this on such a large 
scale before and this will be the real 
test." 

THE INMATES' second LP, Shot 
ni the Dark, is currently being 
■supported by WEA with full page 
acls m the consumer press, co- 
operative radio commercials on 
Capital (with Our Price Records 
s ops) and posters and centre pieces 
for shops. 
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Ladies lead Christmas 

sales boost by MSD 

JOAN COLLINS, Mary 
O'Hara, Dana, Kiki Dee, 
Max Jaffa, and the National 
Philharmonic Orchestra are 
among the artists figuring in 
Multiple Sound Distributors' 
pre-Christmas TV marketing 
campaign. 

Reflections In Gold by Max Jaffa 
and his orchestra (WW 5090) will be 
promoted in the Anglia region from 
October 13, and depending on 
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results, will roll out nationally from 
October 27. 

The Very Best Of Kiki Dee (WW 
5092) will be seen in the Trident area 
from October 22, with a projected 
national roll-out from November 4. 

A three-LP classical package 
entitled Golden Overtures played by 
the National Philharmonic 
Orchestra led by Sidney Sax and 
conducted by John Snashall (WW 
5093/4/5, £6.99) will be promoted in 
the Westward, Harlech, Stags, 
Anglia, ATV, Southern and Border 
regions from November 10, 

Joan Collins' Beauty Record 

(WW 5088) will be promoted as a 
joint venture with Macmillan & Co., 
which is publishing her beauty book, 
in magazines and national 
periodicals. 

Dana's album of inspirational 
songs entitled Everything Is 
Beautiful (WW 5099) will be TV- 
promoted nationally from 
November 27. 

Multiple Sound hopes to prepare a 
cassette of Mary O'Hara reading an 
abridged version of her 
autobiography. Scent Of Roses 
published by Michael Joseph, in 
time for the Christmas market. 

TV 

/. 

VIRGIN IS re-releasing The Who's 
near legendary My Generation 
album on October 10 at a special 
price of £2.99 and in its original 
sleeve. Originally released in 
December 1965, it was deleted 
several years ago, the only Who 
album to suffer this treatment. The 
re-issue is made possible following a 
deal between Virgin and Who 
manager Bill Curbishley. 

JAPAN, WHO recently departed 
from Ariola after three albums and 
are now signed to Virgin, have their 
first single with their new label 
released on October 10. Gentlemen 
Take Polaroids precedes an album 
of the same name which is set for 
October 24 release. 

JOE JACKSON Band release their 
third album, Beat Crazy, on A & M 
on October 10. The band's new 
single, Mad At You, is a remixed 
and edited version of the album 
track. The B-side, Enough Is Not 
Enough, is not included on the 
album. 

News in 

brief... 

DINDISC ARTISTS The 
Monochrome Set have a single, 
Apocalypso (DIN 26) released this 
week, followed by an album, Love 
Zombies (DID 8) on October 17. 
Said a Dindisc spokesman: 
"Continuing Dindisc's cultural 
crusade In the generally tawdry 
world of rock 'n' roll, the first 5,000 
copies of the album will contain a 
free lithograph. This will feature 
three pen and wash studies by Gill 
Thompson in a similar vein to the 
album cover." 
UPCOMING ON Capitol's mid- 
price LBR series are: Kenny Rogers' 
Love Lifted Me (LBR 1015), Joe 
Pass — The Complete Catch Me 
Sessions (LBR 1035) and the original 
soundtrack from the movie 
Midnight Cowboy (LBR 1036). 

Mabbutt to GM 
GRAHAM MABBUTT has been 
appointed general manager of 
Magnet Records after seven years 
with the company . . . Eugene 
Manzi, formerly marketing 
manager at Virgin Records and 
press officer at Din Disc, now 
heads Modern Publicity, Alan 
Edwards' independent PR outfit 
. . . Jeremy Jones to European co- 
ordinator Rondor Music 
International, based at the A & M 
Europe office in Paris. Jones has 
recently been working as executive 
assistant to Derek Green, 
managing director A & M Records 
. . . Elaine Corlett to general 
manager Rocket Records for the 
United Slates and Canada, based 
in the company's Los Angeles 
office. Ms. Corlett has previously 

, ^Musical 

Chairs 

worked with ABC, Dark Horse 
and Capitol Records . . . Alan 
Bellman from Hurricane Records 
to label manager Albion Records 
. . . Peter Welsh, formerly 
national accounts manager Record 
Merchandisers to UK sales 
manager Cambrasound. the new 
company formed earlier this year 
following the merger of 
Metrosound Audio Products and 
Cam bra International. 
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BELLAPHON RECORDS has signed a long term deal with Cool King 
Records. First release under the new agreement is Makin' Whoopee by Dave 
Kelly of The Blues Band, released September 26. Pictured (L to R) are Robin 
Taylor (managing director Bellaphon Records), Ray Williams of Cool King, 
Tom McGuinness of Cool King who produced the first single and Dave Kelly. 

Arista nets Stray Cats 

AT LAST week's PolyCram sales conference Phonogram product manager 
David Shrimpion presented Peter Skellern with a gold album in recognition of 
UK sales of his Astaire album. Another Skellern album is scheduled for this 
autumn. 

Virgin's Who release 

AFTER MUCH industry 
speculation, American rockabilly 
trio The Stray Cats have signed to 
Arista for an undisclosed sum. 
Choice of producer for their initial 
product is under discussion. 
THE G.B. Band have signed a long 
term worldwide deal with Magnet 
Records and have a single released 
October 3. When Will I Be Loved 
was produced by Phil Coulter and 
was originally recorded by The 
Everly Brothers. 
THE TOURISTS, until recently 
with Logo Records, have signed to 
RCA for the world excluding the 
USA and Canada. The band's first 
single for the label, Don't Say I Told 
You So, was released on September 
22. The band are currently on a 
national tour and a new album, 
Luminous Basement, will be 
released shortly. 
CLUB RECORDS, formed by Dave 
Myers and Colin Gershman has 
concluded a pressing and 
distribution agreement with 
Pye/PRT, with the Henry Hadaway 
Organisation providing 
administrative services, regional and 
telephone strike forces. 
RK RECORDS has signed Tiswas 
star Bob Carolgees, and will release 
his first single, Do Animals Dream, 
on October 31. Carolgees is 
associated with the Spit The Dog 
and Charlie The Monkey puppets in 
ATV's networked show. 

Music / 

Deals 

PINNACLE HAS been appointed 
sole UK distributor of 
Rocktography, the company 
specialising in colour photographs 
of pop artists. 

FIRST CLIENTS for the new 
Liaison and Promotion Company, 
set up by Clifford Gee and Gary 
Davison, include Gem Records and 
Cherry Red Records. 

Gem is using the LP Company to 
coordinate all aspects of its 
marketing for The VIPs single, The 
Quarter Moon, a new album by 
Jimmy Lindsay, and the UK Subs' 
Crash Course. 

"We will also be investigating the 
market potential for GTO's video 
interests," adds Gee. 

Cherry Red has retained the 
company to be involved in all 
aspects of its forthcoming marketing 
campaigns, including the Dead 
Kennedys' album. Fresh Fruit For 
Rotting Vegetables, and single, Kill 
The Poor/Viva Las Vegas. 
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Ronco launches biggest 

ever Christmas campaign 

RONCO WILL hit the market with its biggest pre- 
Christmas TV promotion this autumn since the 
company's inception in the UK seven years ago. 

It has lined up 13 national promotions without prior 
1TV area testing with a budget "nearing £2!/2 million" 
during the October-December period. 

The first compilation in the campaign will be Street 
Level, a new wave package including Blondie, Gary 
Numan, Boomtown Rats, Ian Dury, Stranglers, Sex 
Pistols, The Pretenders, and the Tom Robinson Band. 
And Ronco general manager Sean O'Brien is anticipating 
a No. 1 LP chart rating for the album (RTL 2048, £4.99). 

"We are doing no test marketing on this or any of the 

other packages," O'Brien told Music Week, "because 
we've been selective enough to go national without test 
marketing." 

Among the 13 promotions will be Beautiful Sunday by 
Lena Manell, a reissue of Peace In The Valley, which 
charted last year, and three reissued box sets of four LPs 
each in the shape of Military Gold and Classical Gold, 
Vols 1 and 2. 

Ronco is also introducing a series of eight four-LP 
packages, retailing at £6.99 each (£7.99 tape), with a 
national TV promotion featuring actor Donald Sindcn 
from December 1. The eight comprise Country Gold, 
Guitar Gold, Latin Gold, Religious Gold, Big Band Gold, 
Jazz Gold, Vienna Gold and Instrumental Gold. 

Samea pressing 

plant folds 
ONLY MONTHS after starting 
production the Samea pressing 
plant in Cubitl Street, London 
W.l. has had to close, since it 
has been put into receivership, in 
a letter to its customers Samea 
Records (Pressing) Ltd, says that 
it accumulated a loss — after a 
full year of delay before starting 
work — which caused its 
financial backers "to secure their 
positions against arbitrary action 
by any creditor" and appoint a 
receiver. 

Samea Records, which has a 
one-third shareholding in the 
pressing plant, is in negotiation 
with the receiver for the purchase 
of the whole company, but no 
work can be done at the plant 
until after its assets have been 
sold. Samea was hoping to have 
concluded a deal by Monday 
September 29, but the receiver 
would not confirm this as a 
possibility nor give any date 
when pressing might resume. 

CHIPPING 

NORTON 
STUDIOS 1 

24 Track 
Fully Residential 

" 'The Best in the Country " 

TEL: (0608)3636 

Talks continue on 

EMI redundancies 
HOPE OF a swift settlement in the 
matter of severe staff cuts at EMl's 
factory in Hayes was expressed by 
the company after new meetings 
with the unions last week. 

After informal talks broke down 
recently and the amalgamated 
unions at the plant (where EMI 
intends to make 303 people 
redundant) declared themselves to 
be officially in dispute with the 
management, a meeting between 
EMI executives and regional union 
officials look place on Monday last 
week. The results were described by 
EMI as encouraging, and a 
spokesman said: "Talks are 
continuing between on-site officials 
and EMI management. It seems we 
have common ground over the 

proposed redundancies, and things 
are hopeful." 

However, when he emerged from 
the last of several meetings during 
last week (the meetings amounted to 
more than 20 hours of talking in one 
week), amalgamated union on-site 
convenor John Murray told MW: 
"There has not been a great deal of 
progress; although the company is 
prepared to consider some voluntary 
aspects in the redundancies, their 
attitude on the number who must go 
is unchanged, and we don't have 
much hope in that direction." 

Murray and his fellow union 
officials were to report to their 
members on Monday, and are 
meeting again with EMI 
management today (Wednesday). 

IMS' double 

service boost 
IMPORT MUSIC Service is one 
year old this week, and marks the 
event with two important changes in 
its organisation. 

On October 1 IMS's small manual 
warehouse was fully integrated with 
the main PolyGram distribution 
system at Chadwell Heath — as a 
result of which dealers can now put 
all their PolyGram orders through 
with one telephone call, on the usual 
order desk number. 

There is also a change on the sales 
side. After a year during which IMS 
has had three salesmen calling on the 
top 400 accounts, all IMS product 
will now be sold by the nine-strong 
catalogue sales team which has 
recently been set up by PolyGram. 

Deliveries of IMS stock will go 
onto dealers' Decca orders, and IMS 
deliveries can count towards the 
Decca minimum. Where faulty 
returns are concerned the procedure 
is the same as for PolyGram 
product, but IMS items are to be 
listed on the Decca form. 

Good response to first 

Wynd-Up dealer date 
DEALER INTEREST in the first 
date on the Wynd-Up trade tour was 
decidedly "up to expectations", the 
company reports, although — of 
course — it would have liked to see 
even more retailers at its venue, the 
Holiday Inn, Bristol, last week. 

The response, however, was good 
enough for Wynd-Up to change its 
provisional booking for a small hall 
at Kensington Town Hall for the 
final London dates on October 16 
and 17 to the Grand Hall. 

Visitors to Bristol included some 
who had travelled long distances 
from Wales and the West Country, 
such as Round Ear in Monmouth, 
Suttons of Salisbury, Waves of 
Ilfracombe and Sounds Good of 
Llandrindod Wells. 

John Champion, Wynd-up 

marketing manager, commented: 
"We are extremely grateful that they 
and all the others made the effort to 
come along," and all those who had 
stands have said they did good 
business and fell it was well worth 
joining in. There seemed to be 
considerable interest among the 
dealers in T-shirts, badges patches 
and so on — as well as the various 
makes of blank tape. But really 
every exhibitor was able to say that 
he had done good business." 

Dates on the tour this week are 
tonight, (Wednesday) and 
tomorrow, at Gosforth Park, 
Newcastle and the Albany Hotel 
Glasgow respectively. After that the 
venues are Queens Hotel Leeds 
(October 6): Piccadilly, Manchester 
(October 8); Albany, Birmingham 
(October 14) and then London. 

Standard contracts likely for 

EMl's commissioned videos 
EMI LOOKS set to issue a standard 
contract itself for promotional clips 
and other productions made for the 
company by independent video 
producers after an initial meeting 
was held between the two parlies last 
week. 

The company is seeking a 
standard agreement on the use of 
these films as the issues of rights and 
who is entitled to what payments 
becomes more crucial with the 
increasing amount of video software 
reaching the marketplace. 

"We called the meeting because 
we wished to have a standard 
agreement for any films we 
commissioned of our artists," said 
video products manager Geoff 
Kcmpin. "It is obvious that 

producers have a contribution to 
make to the video business and it is 
important to standardise the terms 
of that involvement." 

Champagne launch 
DJM'S NEW disco-orientated label, 
Champagne, makes its debut on 
October 10 with two imported 
releases to be available in both seven 
and 12-inch form. They are Can't 
Take The Feeling b/w Look AH 
Around by Ceraldine Hum (FIZZ 
501 (seven-inch)FIZY 5001112-inch) 
and Hunt Up Wind b/w Captain 
Caribe by Hiroshi Fukumura (FIZZ 
502/FIZY 5002). The seven-inch 
price will be LI. 15 and 12-inch 
LI.99. 
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POLYGRAM EXECUTIVES old and new pictured sharing a joke at their 
Bournemouth sales conference. Back: dive Swan (commercial director 
PolyGram Record Operations). Mike Walls (Charisma marketing manager), 
John Preston (Decca pop repertoire marketing) and Phonogram's managing 
director Ken Maliphanl. Front: David Walker (manager, Barclay James 
Harvest) Ramon Lopez (managing director PRO), A J Morris (Polydor MD) 
and John Hall (managing director Rocket Records). 

Heavy ad drive from 

big spending BASF 

THE RECORD industry's push for a share of the Christmas rise in 
consumer spending will be paced by the efforts of blank tape 
companies. One of the biggest manufacturers, BASF, has announced 
three heavy spends on advertising for this season. 

The BASF super cassettes have now been re-housed in an improved 
frame, and the company is "targeting its media campaign against a 
discriminating young male market" using magazines such as the 
Sunday Times, NME, Motor Sport, and Penthouse. The campaign, 
which started last month runs through to January under (he theme 
"Ferro Super CHI — it turbo charges your cassette deck". 

During October national TV ads are being bought for a £l-off C90 
Chromdioxid twin pack. Rachel Sweet is featured in a 15-second film 
following a main 30-second brand commercial. 

The biggest promo will be on national TV during November and 
December. This offers consumers a fixed price of £2.90 for a triple 
pack of C90 LH cassettes. The BASF advertising is intended to reach 
85 per cent of the population at least five times. 
• BASF reports that sales of compact cassettes have again risen 
sharply, with August deliveries "well above last year". 

The BVA finalises 

details of elections 
NOMINATION AND election 
details have been finalised for the 
British Video Association (BVA) — 
which has received over 20 
applications for membership so far. 

Following a meeting between 
steering committee chairman 
Maurice Obcrstein and Mike Tenner 
of Intervision, Bruce Higham of 
Captain Video and Donald Maclean 
of EMI Video Programmes, a 
timetable has been worked out for 
the election of the 12-man council. 

Nominations will be accepted up 
until October 17 with each nominee 
being asked for a brief statement 
containing information about the 
candidate. They will be invalid 

Teardrop drive 
TO SUPPORT the release of 
Kilimanjaro, by The Teardrop 
Explodes, on October 10, Mercury 
Records is taking full-page 
advertising in NME and Sounds, 
and further advertising in MW, 
Record Mirror and Smash Hits. 
Flyposting is being concentrated in 
London, Birmingham, Manchester 
and Liverpool. 

Response prices 
RESPONSE RECORDS Is 
changing its pricing of albums — 
some will increase and some 
decrease in an attempt, as MD 
Mike Claire states, to "simplify the 
prices whilst giving dealers a good 
margin". Prices now are: RESM 
scries and RES 001,003,004,007, 
and 008 — increase to £3.49; RES 
200 series and RES 800 scries — 
decrease to £3.99. 

unless the candidate, proposer and 
seconder have paid the membership 
subscription and are members at the 
lime nominations close. 

Voting will take place over the 
following two weeks, and papers will 
be distributed by Messrs Kingston 
Smith (auditors) on October 20. 
They must be returned by October 
31. Each member will be entitled to 
vote for up to 12 candidates. 

Wood quits Chappell 

to join WIP as MD 
ROBIN WOOD, director and 
general manager of the printed 
music division of Chappell, is 
leaving the company on October 31 
to join World International 
Publishing Ltd. as managing 
director. WIP is part of the Pentos 
Group, and involved in mass market 
book publishing. 

Wood, who has been at Chappell 
for 31/2 years, will be succeeded bv 
David Holmes. Holmes has been 
with (he company for five years, 
starting as educational 
representative and rising to 
managing editor of that division. 

PAGE 4 

Music Week 
Yearbook '81 
— companies wishing to 
have a free entry shonld 
send details immedialeh 
to: I onise Fares, 40 l.onj- 
Acre. London W('2. 



MUSIC WEEK OCTOBER 4, 1980 

Y f: 

m 

The compelling Motels single is No Problem on Rodiol, 

Capital, BBC Scotlond^Beoco^ BRMB,Clyde, Forth^Hallam, 

TeesJhamesValleyMercia,Swansea, 210 and Trent. 
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Featuring Martha Davis. 

CL16162 

Now supported by consumer ads in MM, NME, & Sounds 

Supported by London & Regional f lyposting 
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Coventry indie 

wins important 

shop victory 

HMV, IN this case standing 
for Hits, Misses and Vintage 
Records, in Coventry is 
opening a second shop, and 
has won an important 
concession from the local 
Town Hall. Coventry City 
Council has given Peter 
Neale of HMV the lease of a 
city centre shop, in spite of 
the fact that his tender for it 
was not the highest, because 
they consider the specialist 
nature of his business 
warrants the concession. 

That business, apart from the 
ordinary span of record retailing, is 
the supply of vintage and rare discs 
— for which he receives orders and 
enquiries from all over the world. 

He opened his first shop in Far 
Gosford Street about four and a half 
years ago. 

"We started off simply selling 
secondhand records," Neale recalls, 

"but we soon found there was a 
demand for collectable items. From 
original pressings of the Fifties we 
progressed to first issues of 
particular groups, American issues 
and rare picture sleeves." 

Among the items available are 
some original Presley 10-inch vinyl 
pressings. However the shop takes 
little interest in 78s, because there is 
not much demand for them since 
most hi-fi systems cannot play them. 
They are also difficult to store and 
display, with a high breakage rate. 
The shop also has a good stock of 
deletions in the rock, reggae and 
soul fields. 

The new shop, which opened on 
Monday October 1, is at 
Corporation Street, near the city's 
Belgrade Theatre. It will not slock 
original pressings, but will carry a 
big range of re-releases. It will also 
have good stocks of stage show and 
movie albums, of the kind which 
people find difficult to obtain 
generally. And the new shop will, 
unlike its elder relative, stock 
classical music. 

Jazz life 

and Art 
THE JAZZ recording scene, like 
the rest of the industry, is 
experiencing something of a lull. 
There seems, however, no shortage 
of books devoted to the subject 
which will keep the enthusiast 
happy during the long nights 
ahead. 

Pride of place must go to Art 
Pepper's extraordinary 
autobiography, Straight Life, 
(Collier-Macmillan £7.95) written 
in conjunction with his wife, 
Laurie. Blessed with good looks 
and an immense talent, Pepper, 
nevertheless, grew up feeling 
unloved and from his early teens 
became something of a loner. His 
playing with the likes of Benny 
Carter and Stan Kenton won him a 
huge reputation and a host of 
admirers yet in spite of the 
adulation his life was nothing less 
than horrendous. 

An addiction to heroin led to 
frightening years in San Quentin, 
hospitals and worse. His career 
skittered on a downward spiral yet, 
whenever he could make it into a 
studio or club, it became clear that 
the musical spirit was still strong- 
Over the past few years Art, with 
the help of his wife, has been on 
the comeback trail. 

Last year he ventured to 
England for the first time since the 
fifties, to play at the 
Hammersmith and Fulham Jazz 
Festival. A three minute standing 
ovation before he'd played a note 
stopped him in his tracks. Since 
then he has visited this country 
twice including a recent two week 
stint at Ronnie Scott's and on each 
occasion provided the fortunate 
listeners with a stunning musical 
experience. 

Art Pepper Is back, but his 
painfully honest book shows how 
near we were to losing a truly 
creative artist. Fascinating, 
horrific and compulsive reading. 

Joachim-Ernst Berendt's, Jazz: 
A Photo History (Andrew Deutsch 
£15.00) and Rodney Dale's, The 
World of Jazz (Phaidon Press 
£8.95) are similar in intent if not in 
execution. Both dust jackets are 
devoted to Louis Armstrong and 
both books use the photographic 
format to trace the history of jazz. 
Berendt's book, 354 pages long, 
has the more interesting selection 
of pictures and some nice quotes 
from musicians to help along the 
fairy basic text while Dale's 192 
pages have (he advantage of a 
number of excellent colour 
photographs. Both, for the 
initiated, are to be looked at rather 
than read and for the less familiar 
selection of photographs, the 
scales tip towards Berendt's 
volume. You pays your money and 
takes your choice, they're both 
handsome looking books to have 
on a coffee table. 

Derek Jewell's, The Popular 
Voice (Andre Deutsch £7.95), is a 
collection of interviews and 
reviews by the jazz and pop critic 
of the Sunday Times. Not strictly a 
jazz book with pieces on the likes 
of The Beatles, Frank Sinatra, 
Bette Midler and Cleo Lainc, The 
Popular Voice nevertheless 
contains perceptive, well crafted 
articles on Duke Ellington, Charlie 
Parker and Louis Armstrong 
among others which the enthusiast 
should enjoy. Jewell draws (he 
scene, the very atmosphere of an 
occasion with great skill, yet 
approaches his allotted task with 
the wide eyed innocence of an 
unabashed fan and his book is all 
the better for it. There is a great 
deal of information here as well as 
opinion and whether one agrees 
with all he says or not, Derek 
Jewell is always worth reading and 
enjoying. 

PATRICK SULLIVAN 

P X 

77 
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DEALERS WHO live in the reception area of Capital Radio, especially those 
with customers who commute into town from Barnehurst, Kent, may well be 
aware that an unlikely-sounding ditty called Day Trip to Barnehurst has been 
given more than a plug or two on Mike Smith's breakfast show. It all started 
when first Graham Dene, then his successor Mike Smith, remarked on the 
monotonous regularity with which they had to announce that the 8.14 a.m. 
train from Barnehurst to Blackfriars would not be running. The apparently 
ever-cancelled train became a kind of celebrity among listeners, and finally was 
immortalised in song by Jackie Challenor — who provided her Day Trip to 
Bangor hit tune with new words about the 8.14. Smith's first playing of the 
song caused Capital's switchboard to be jammed with calls asking if it was on 
record, and now WEA has rush released it as a single. All lyric royalties on it 
are going to the Help A London Child charity. Smith and Challenor are 
pictured at Barnehurst with what may be, but probably is not, the 8.14 a.m. to 
Blackfriars in the distance. 

Bristol recorder is a 

multi-media effort 
ANOTHER RECORD of 
apparently local interest, but 
hopefully aimed at a much wider 
audience geographically, is the 
Bristol Recorder. Its producers and 
financiers would probably be just as 
happy to call it a publication, since it 
is an album with 16 pages of 
editorial giving information about 
the bands on the LP, various news 
and feature items connected with the 
music scene and social matters and 
some politically involved pieces as 
well. 

Bands featured at the Electric 
Guitars, Circus Circus, Various 
Artists, Joe Public and the whole 
vinyl and paper edition has attracted 

Rough Ubu 

a goodly selection of ads from 
music biz and local companies. 

The authors/producers use the 
advertising revenue as a way of 
keeping the price of the album down 
to around £2.50, and they are 
hoping to drop it even further with 
future issues. 

As their own editoral comment 
states; "The bands on vinyl here and 
the articles inside the paper are a 
reflection of what happens here at 
the moment; there are many more 
bands and many more issues ... 
The Bristol Recorder will appear 
every three months and we'll have a 
bumper Christmas issue on sale early 
in December." 

Enquiries to 16 Ambrose Road, 
Cliftonwood, Bristol 8. 

No big change 

follows credit 

card report 
THE RETAILERS' freedom to 
charge more for his goods or services 
is becoming greater — in theory 
anyway. As RRP slowly disappears, 
apparently allowing record dealers 
to charge as much as seems 
reasonable to them, there is now the 
newly-won right to charge credit 
card customers extra to cover the 
dealer's own costs in accepting that 
method of payment. 

Like the no-RRP position, 
however, the reality is some distance 
behind the theory. The prices for 
which records arc being sold is being 
held down just as effectively by 
factors other than RRP, and — as 
GRRD acting chairman Harry 
Tipple points out — the same factors 
make it highly unlikely that any 
record retailer will actually charge 
more for discs bought with credit 
cards; to sell records at all he is 
currently forced to sell them 
cheaply. 

However, the trade does not have 
a choice of action as a result of the 
publication of a Monopolies 
Commission report which criticised 
some of the practices of the two big 
credit card companies, Access and 
Barclaycard. These two have agreed 
not to prevent traders charging card 
holders more than customers who 
pay cash. But the new policy will not 
become effective for some months. 

Just what the impact of the 
change will be after that is hard to 
guess, but petrol stations (said to 
account for at least 25 per cent of all 
bank credit card business) have 
welcomed the new policy. They were 
notable in the past for generally 
charging card customers more. 

Whether or not a record dealer 
decides to offset his own costs in 
accepting credit cards by charging 
more, he can already take advantage 
of favourable rates negotiated with 
Access by the MTA, if he is an 
association member. Some time.ago 
Access agreed to charge MTA 
members a slightly lower percentage. 
Barclaycard was not as co-operative. 
Tipple did admit, however, that the 
Access concession, which amounts 
to a drop of about half a per cent, 
was not much use unless a dealer did 
a very big turnover on that credit 
card. 

YOU MAY already have noticed 
that the UK pressing of Pere Ubu's 
Art of Walking album on Rough 
Trade (ROUGH 14) is not exactly 
perfect. The wrong metal work was 
used in the initial pressing run and 
one track, Miles, is the wrong mix 
while Arabia has no vocal. The LP is 
being re-pressed and anyone wanting 
to exchange an imperfect original 
for a good new one should contact 
Rough Trade Records, 137 Blenheim 
Crescent, London W.1J. 

RSVP 
IT IS now quite a long time since 
Mike Claire, founder and head of 
the highly individual independent 
label Response, moved to the depths 
of Devon countryside, but mail 
continues to arrive at his old 
address. Dealers wanting to contact 
Response should note that the label 
is now working from Ogbeare 
Cottage, North Tamerton, Near 
Holsworthy, Devon (tel: 040-927 
361). 

DEALERS! Don't forget 
Music Week's new chart- 
by-telephone service. If the 
Post Office does not deliver 
your Music Week on 
Wednesday morning 
'phone 01-855 7711 to hear 
a recorded list of the new 
chart placings. 

m 

Dear Dealer 
We invite you to visit any of our producl 
presentation venues as detailed below 
NEWCASTLE 
Gosforth Park Hotel Wed 1 Oct 12noon-10pm 
GLASGOW 
Albany Hotel Thurs 2 Oct 12noon-10pm 
LEEDS 
Queens Hotel Mon 6 Oct 12noon-10pm 
MANCHESTER 
Piccadilly Hotel Wed 8 Oct 12noon-10pm 
BIRMINGHAM 
Albany Hotel Tues 14 Oct 12noon-10pm 
LONDON 
Kensington Town Thurs 16 Oct 12noon-10pnn 
^a" and Fri 17 Oct 10am-9.30pm 

Wynd-Up 14 Birch Lane, Longsight, 
Manchester. 

Tel: 061-224 2823. 
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Malaysian piracy purge 

pays big sales dividend 

From TAN BOON PENG 
KUALA LUMPUR: Hard- 
hitting moves by both the 
Malaysian Association of 
Phonogram Producers and 
Distributors (MAPPD) and 
the police to stop piracy have 
resulted in an unprecedented 
upsurge in disc and pre- 
recorded tape sales this year. 

Two major international record 
companies involved in vernacular 
productions have to date certified 
eight albums for silver awards 
(15,000 units) in 1980. 

In addition to this, EMI Malaysia 
has announced that four of its 
albums arc expected to strike gold 
(25,000 units) within the next two 
months. Over the same period, 
WEA Records anticipates three discs 
being certified gold. 

The best performance came from 
releases which were made during the 
first half of the year with 1980 Radio 
Television Malaysia talent quest 
winner Jamal Abdillah's debut on 
WEA, Perpisahan Tampa Relamu, 
notching up 15,000 units within a 
month of its release in April. Total 
sales have now exceeded 23,000. 

Another success was female 
vocalist Khatija Ibrahim's second 
album, Potret Kasih, released in 
July and going silver at the end of 
August. Her first LP, Ku Sangka 
Siang Kiranya Malam, released, in 
May last year went silver status back 
in March. 

An unexpected silver triumph was 
thai of ex-EMI top seller Uji Rashid, 
who returned to the limelight after a 
two-year break. Her WEA debut, 
Mengapa Dorita Yang Dicari 
released in February, went silver in 
May. WEA A&R manager Ahmad 
Nawab's instrumental saxophone 
album, released in August last year, 
reached silver status in March. 

EMI scored silver from two of last 
year's releases — Kebebasan by rock 
group Carefree and leading female 
vocalist Sharifah Aini's second 

Dateline: 

Kuala 

Lumpur 

English LP, Woman In Love, both 
now heading for gold. 

EMI's hottest properly this year 
undisputably is 24-ycar-old singing 
barrister Sudirman Arshad's third 
LP, Anak Muda, which made silver 
within two months of its April 
release, and is expected to qualify 
for gold this month. 

Another fast-climbing contender 
for silver is MOR singer-disc jockey 
Dave, whose self-written title track 
on his 10th EMI album, Pesanan, 
has lopped the playlist of both the 
State-run and commercial 
broadcasting stations for the past 
four months since its release. 

The current buoyant mood of the 
market is in stark contrast to the 
sales results for the whole of last 
year when the entire Malay and 
English tongue record industry 
managed only a meagre handful of 
silver awards after months of 
sluggish sales. 

THE NUMBER of illegal as well as 
pirated video cassette dealers has 
increased dramatically over the past 
eight months with the current boom 
in the home video market here. 

The Royal Customs & Excise 
Department has acknowledged that 
piracy of video tapes has become a 
very common practice among both 
individuals and small businessmen, 
and there is little hope of checking 
the illegal activity. 

Recently Francis Knight, East 
Asia film security office chief of the 
Motion Picture Association of 
America, alleged while visiting here 
that a pirate syndicate is operating 
from the tin mining town of Ipoh 
some 120 miles to the north. 

' THE PROFESSIONAL TAPE COPYING SERVICE 
n NEWMAN STREET LONDON WIP jLA TC 01 836 6095 

w.. 

r 

Good Tape Copying 

Is Essential To Your Business! 

FOR ALL YOUR 
AUDIO AND VIDEO COPYING 

. NEEDS 

CALLUS - WE CARE 

John Schroederand Bill Crompton. 
01-636 6095 01.636-6095 

Knight said the syndicate was 
believed to be not only supplying the 
whole of Malaysia, but also 
Singapore. Tapes are suspected of 
being smuggled in through the 
international airport and supplied to 
coffee houses and hairdressing 
salons on a rental basis. The origin 
of the illegal material is thought to 
be Hong Kong and Taiwan. Police 
have so far denied knowledge 
of such syndicates, and no 
investigations are planned at 
present. 

In another development, the 
Video Tape Dealers Association 
chairman Lee Yec Seng has claimed 
that vegetable sellers and food 
hawkers at markets have jumped 
aboard the video bandwagon by 
peddling illegal tapes. 

Meanwhile, the Malaysian 
censorship board, like its Singapore 
counterpart, is suffering from an 
overflow of tapes to be viewed. 
More than 300 were submitted to the 
board in April, followed by a further 
200 in August, and less than 100 
have been returned so far. 

Gassner is 

named as 

DGG chairman 
HAMBURG: Rudolf Gassner has 
been appointed chairman of 
Deutsche Grammophon GmbH, and 
is succeeded as managing director of 
Metronome Musik GmbH by Heino 
Wirth, the present head of 
Metronome's A&R marketing. Also, 
Reinhard Stehn, DGG vice 
president, is appointed executive 
vice president, and all changes took 
effect on October I. 

Gassner, 37, began his music 
career in 1962 at a Munich record 
wholesaler, and joined DGG in 
1969. Two years later, he became 
regional head of sales, and in 1974 
manager of the southern sales office. 
A year later Gassner became DGG 
sales manager, and then took over 
the top Metronome post in 1977. 

In his new post, he succeeds 
Richard Busch, who will now 
concentrate fully upon his 
responsibilities as executive vice 
president of PolyGram Record 
Operations and president of Polydor 
International. The DGG 
management team will now 
comprise Gassner as chairman and 
executive vice presidents Ossie 
Drechsler and Reinhard Stehn. 

Gallo scoops the SA 

black music awards 

From JOE BRONKHORST 
JOHANNESBURG: Gallo 
Records won seven out of the 
total 10 Southern African Black 
Music Awards, with trophies 
going to Gallo acts Patience 
Africa, Olga Mvicane, Harari 
(two) The Movers, Mahotella 
Queens, and Mpharanyana. The 
70 per cent success share is the 
highest company score in the 
history of South Africa's Black 
Music Awards. 

"We congratulate our artists, 
and we are thrilled and delighted 
by their success in this 
prestigious event," commented 
Gallo Records managing director 
Peter Gallo. "We arc happy that 
our total commitment and 
dedication to black music in 
Southern Africa is bearing such 
fruit, and we are sure it will 
continue to do so for our artists 
and ourselves." 

An interesting aspect of the 
Gallo successes is that all the acts 
concerned were discovered by 
Rupert Bopapc, the label's 
director of black music, who is 
the composer of the hit Tom 
Hark, which has been scoring in 
the UK chart in the version by- 
Piranhas. 

KEN HAYCOCK and Howard 
Ipp of CCP Records have put 
together a marketing campaign 
without precedent in South 
Africa for Can't Stop The 
Music. 

After a video clip from the 
movie was shown to a selected 
trade audience, it was announced 
that, apart from press, cinema 
and TV advertising, over 400 
promotion plugs were booked on 
commercial radio networks 
during a one-month period. 

There will also be 
merchandising tie-ins, and a 
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JOHANNESBURG: A record 
line-up of trophies won by Gallo 
artists in the 1980 Southern 
African Black Music Awards. 
Seen from left are Lulu Masilela 
(Movers), Gallo A&R director 
Ivor Haarburger, producer 
David Thekwane, producer 
Marks Mankwane, managing 
director Peter Gallo, producer 
West Nkosi, and Sipho Mabuse, 
Musiki, and Alec Khoah of 
Harari. 

team called The Fred Astaire All 
Stars will be available for in- 
storc promotion. 
ANOTHER BIG'movie preceded 
by its soundtrack album is 
Xanadu, which is competing 
with Can't Stop The Music for 
airplay. 

Johannesburg's latest disco 
has been named after the film, 
and was recently opened by 
Morris Kessler and George 
Pieridcs to an invited first-night 
celebrity audience. 

The disco has a five-tier stage 
(the first of its kind in the 
republic) and the most intricate 
lighting set-up seen in South 
Africa so far designed by David 
Morris. The resident band is 
Fantasy, Julien is the house disc 
jockey, and the opening night 
featured a guest set by leading 
South African band Stingray. 

CBS singles success 

From SUE BAKER 
AMSTERDAM: Latest figures from 
Intomart, Hilversum, on records 
sold in the second quarter of 1980 
reveal that CBS is still No.l for 
singles, but has been overtaken in 
the album market by Phonogram 
and EMI. 

Top five in the single results are 
CBS with 18.32 per cent, EMI up 
one place with 17.24 per cent, 
Phonogram up three places with 
13.97 per cent, WEA up from eight 
with 11.24 per cent, and Ariola 
down from four with 10.64 per cent. 
In the album results, Phonogram 
attained 16.33 per cent, EMI 13.47 
per cent, CBS 13.46 per cent, 

PRESSING 

PROBLEMS? 
QUALITY High grade vinyl. Fully automatic 
presses. Careful mastering. 
QUANTITY Flexibility on low runs. Large capacity 
for high volume. 
QUICKLY Large capacity facilities quick turn round 
and fast delivery. 
QUOTE? Always competitive! Contact us now for 
money saving intro offer. 

Jkiinp 

MANUFACTURERS OF QUALITY CUSTOM PRESSING 
Phone Brian Bonnet on 01-404 4477 Now! 

Mayking Records, 2 Jockeys Fields, London WCI 
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Polydor remained at four with 11.05 
per cent, and Arcade climbed two 
places with 9.73 per cent. 

It is interesting to note that, out of 
the top 25 LPs in the first quarter of 
this year, nearly half are by local 
Dutch artists, and 13 are 
compilation albums. 
MCA ACHIEVED a chart entry at 
No. 12 for its compilation album 
entitled Heroes Of Rock V Roll 
without the need for extensive TV 
advertising, although the LP did 
have the benefit of being based on a 
recent Veronica TV scries of the 
same name. 

The LP was supported by heavy 
press advertising and window 
streamers, and was compiled from 
archive material by artists such as 
Fats Domino, Little Richard and 
Buddy Holly. 
A NICE idea of Polydor's to 
showcase five of its recently released 
local product LPs was an evening at 
the Singer Museum in Laren. 

The same company is re-releasing 
12 albums on the Verve label, 
including jazz greats like Oscar 
Peterson, Ben Webster, Duke 
Ellington and Ella Fitzgerald. 

WEA TOOK advantage of the 
recent Firato Radio, TV and Audio 
Exhibition in Amsterdam's RA1 
Centre to launch the first of its video 
product. 

It comprises a series of 33 video 
games from Atari, which is part of 
the Warner Communications group. 
Prices range from 69.95 guilders 
(£14.98) for a round of golf to 
129.95 guilders (£27.83) for eight 
games of chess. 
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ON TOUR WITH t>cfO 

OCT Thur 2 DERBY Assembly Halls 
Fri 3 LEICESTER De Montfort Hall 
Sat 4 WOLVERHAMPTON Civic 
Sun 5 SOUTHAMPTON Gaumont 
Mon 6 BRISTOL Colston Hall 
Tues 7 CARDIFF Sophia Gardens 
Wed 8 POOLE Arts Centre 

Thur 9 PORTSMOUTH Guildhall 
Fri 10 OXFORD NewTheatre 
Sat II LEEDS Grande Theatre 
Sun 12 IPSWICH Gaumont 
Mon 13 NEWCASTLE City Hall 
Tues 14 BLACKBURN King George Hall 
Wed IS NEWCASTLE ataUHall 
Thur 16 NEWCASTLE OPfRall 

MCA RiCOROS 
1 Great Pulteney Street.LondonWI 3FW 

Distributed by CBS (9602155) 

Fri 17 EDINBURGH Odeon 
Sat 18 DUNDEE Caird Hall 
Sun 19 ABERDEEN Caoitol 
Mon 20 GLASGOW /IfS® 
Tues 21 SUNDERLAND Locarno Ballroom 
Wed 22 COVENTRY Theatre 
Fri 24 MANCHESTER Apollo 
Sat 25 SHEFFIELD City Hall 

PAGE 9 


